PART | OF TWO PARTS 


THE MAGAZINE OF MARKETING 


FIFTY CENTS A BILL BROTHERS PUBLICATION NOVEMBER 20, 1955 


Do your ideas ever eet lost? 


When the fog lifts the scene will be clear. Only when ideas are presented 


clearly are they understood. 


Clarify . . . Visualize . . . Dramatize . . . when you want to lift the fog. 

And for help . . . let the swift and certain One-Stop Service of 

The Jam Handy Organization save time and money at every point for you. 
Here, under one roof, are complete, permanent facilities . . . 136 varied skills 


. . . all tuned in to your project, from initial planning to the finished job. 


To get help on your next presentation of ideas, call for 


7c JAM HANDY Oganizélion 


TRAINING ASSISTANCE « MOTION PICTURES «+ SLIDEFILMS « DRAMATIZATIONS + VISUALIZATIONS e PRESENTATIONS 


NEW YORK 19 HOLLYWOOD 28 DETROIT 11 DAYTON 2 PITTSBURGH 22 CHICAGO 1 
OFFICES 1775 Broadway ° 1402 Ridgewood Place © 2821 E.Grand Blvd. ° 310 Talbott Bldg. ° Gateway Center °  230N. Michigan Ave. 
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Ov salesman friend here makes a good liv- 


ing. And we mean living. These days 
“shabby thrift” is gone with the mustache cup. 
People are having more fun out of life, and 
many of the best things in life cost money. 
Which is why the fun lovers are the free 
spenders. In New York, one newspaper is 
particularly edited for people who demand 
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fun out of life and that paper is the Journal- 
American. More than 650,000 of them pick 
up the Journal-American nightly. They take 
it home, where ads are read and decisions to 
buy are made. Which is why the Journal- 
American itself has picked up a far larger re- 
tail advertising gain in the past 22 months than 
any other New York newspaper. 


in New York it’s better in the evening .. . and it’s best in the 
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How many Sales Managers are in trouble 


because they won't listen to the Real Boss? 


Your prospects and customers are the Real Boss you and everyone else in your 


company are working for. They will buy what you have to sell, IF, and only 
if they understand its value to then. 


The Real Boss speaks softly but wields a big stick. If you listen to him and 
fit your sales approach to what he needs, you get his orders. If you don't 
listen to him, competition gets his orders. 


The highest cost in all selling and advertising is the cost of guessing what a 
prospect needs to know before he'll buy. Part of that is guessing what he now 
knows about your product...or thinks he knows. 


Reduce the guesswork and you cut the waste. 
How much money is your company pouring into advertising in its various forms 


(publication, direct mail, booklets, catalogs, manuals, presentations) without 
first finding out what's important to your Real Boss? 


t9 t Your most effective and least costly seiling effort, be it 
personal or printed, is that which presents your product in 
terms of some need your prospect has; some problem he has to 
solve, some job he wants to do better, faster, easier, at 
lower cost. 


The basis of such selling is knowing, for sure, who the prospect really is, 


what he does that makes him important to you, and what he thinks about products 
or services like yours. 


Usually a few dollars spent for exploring the Real Boss's views - for depth 
interviewing of customers and prospects by men who know how to find out what 
they're doing and planning, and WHY - will cut a lot of guesswork out of your 
sales and advertising approach and methods. 


That's the basis of "Ditch-Digging” Advertising*: 
knowing - before you-say it - what to say, where 
to say it, and when. 


Sincerely yours, 


mms 


®neG.u © PAT. OFF. MARKET RESEARCH + SALES PROMOTION + ADVERTISING 
“Experienced in the reduction of guess work in advertising and selling.” 
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THOMAS REGISTER 


The Record Speaks for Itself! 
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BUYERSHIP-100°. 


It Really Pays to Advertise tn... 
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96% PAID CIRCULATION 


Thomas Publishing Company 
461 Eighth Avenue, New York 1 
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offers new distribution 
Opportunities to 


FREIGHT 
TRANSPORTATION 
SERVICE 


Yes, transportation is one of the most significant, yet little un- 
derstood aspects of modern sales and distribution. Properly 
approached, properly planned and used, motor transportation 
opens new and profitable avenues heretofore considered closed 
to exploitation. 


Serving more than 5000 points in 37 states—with direct service 
to 7 of the 10 top markets of America—Spector enables you 
to reach, sell and service 77.52 per cent of the nation’s buying 
potential. Spector’s modern, versatile fleet, advanced facilities 
and methods—and expert freight distribution consultants—are 
at your disposal. Ask your traffic manager or contact your 
nearest Spector terminal for details. 


SPECTOR CUSTOMERIZED SERVICE MEANS 


Wider, Cost-Controlled Distribution Lower Factory and Branch Inventories 
Reduced Warehousing Charges Faster, Safer Deliveries 


SPECTOR FREIGHT SYSTEM, INC. | 
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ae =O Serves Residential Air tolls most 
successful outlet... THE WARM AIR-SHEET METAL DEALER 


No other outlet comes even close to providing the many essentials 
AMERICAN ARTISAN excels for effective selling of residential air conditioning. Warm air- 


in editorial content . . . all sheet metal dealers have: 
of it practical, authoritative, 


and designed to help read- A logical prospect list of 9 million homes they 
ers expand their markets, ; 


Senile ark dobre Ciadialy previously equipped with warm air heating 
Continuous contacts with builders, architects, and 


owners on new contruction 
AMERICAN ARTISAN leads 


in advertising volume. Year Experience in all phases of air handling 
after year it is used by more ; 
advertisers than any other Ability to handle all planning, engineering, and 


book in this field. installing within their own organizations 


Shop facilities and skilled personnel for fabrication 


AMERICAN ARTISAN pro- work and dependable servicing 

vides the only FULLY paid ; 3 ae 
(ABC) circulation in the field. Established business background and recognition 
Its superior editorial content in their communities. 

attracts and holds the type 

of reader who means the These larger, more progressive dealers — plus wholesalers and 


maw fe you. primary equipment manufacturers — you reach with maximum 
economy in AMERICAN ARTISAN. It’s the book they PAY to 

AMERICAN ARTISAN | read because it’s worth it — the only 100% paid (ABC) circula- 
reaches the greatest concen- tion magazine serving this field. Every issue contains practical, 
tration of buying pawer-— authoritative editorial material helping readers to expand their 


the larger dealers and con- 1 
tractors who handle over markets and operate more efficiently. 


ee Se AMERICAN ARTISAN has taken the leading role in advancing 
residential summer cooling and year-round air conditioning, just 
as it did with residential automatic heating and winter air con- 
ditioning. Your advertising in this DOMINANT book is un- 
questionably where it will produce maximum results from those 
having maximum potential. 
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The jury recommended mercy. You see, it was the second time 


my assistant Space buyer forgot that things have changed in Cincinnati.’’* 


) 


*CHANGE No. 1: The daily with the largest CITY ZONE circulation | 
is now the Cincinnati Enquirer. 
CHANGE No. 2: 


The daily that carries the MOST ADVERTISING 
is now the Cincinnati Enquirer. 


as always ... SOLID Cincinnati reads the Cincinnati Enquirer ¢ Represented by Moloney, Regan & Schmitt, Inc 
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EDITORIALS 


Why Clamor for Ford Stock? 


The investing public, which seems to include just about everybody, 
obviously sees a golden future in the ownership of some Ford stock. 
The day after the Ford Foundation announced that it would place 
voting stock on the market early next year and that the 108 members 
of the Ford family and Ford executive staff who are now stockholders 
would sell 60% of their stock, The Wall Street Journal reported: 


“Forthcoming sale of Ford Motor Co. stock, history’s biggest stock 
offering, apparently is going to be tiny in comparison with the pros- 
pective demand for the big auto producers’ shares.” 


The rejuvenation of both production and sales by Ford since its 
dismal position in 1946 has been nothing short of phenomenal. Ford 
still has a long way to go before it catches General Motors, but it 
is now a strong No. 2. But not even the sentimentalists would expect 
Ford to duplicate its astounding performance of 1921 when Henry 
Ford sold 903,000 cars and captured 61% of the market. In contrast: 
In 1954 Ford sold 1,706,000 cars for 30.83% of the market. 


The wide distribution of Ford stock will strengthen the company’s 
basic marketing position. Stockholders have an obvious interest in 
purchasing the products of the companies they own. And, in addition, 
it is now commonplace for manufacturers assiduously to woo stock- 
holders and to urge them to buy company products, and to recommend 
them to their friends and associates. 


How to Build an Industry 


Who would have dared dream 10 years ago that in 1955 some 3,500 
national, regional, and local concerns would invest more than $1 
billion in time and talent on TV? Or that nearly 12 cents of every 
one of the 9 billion dollars devoted in 1955 to all forms of adver- 
tising would go into television? Or that TV would become the third 
largest of all media — ranking only after newspapers and direct mail? 


In TV, it has been easy to guess high, and then to discover, when 
the facts are in, that your guess was on the low side. 


Boldness in creative selling has paid off in the past decade in TV. 
Will it pay off in the next decade? We believe that it does and we 
refer you to page 30 to Mike Hughes’ analysis on “How TV in 10 
Years Transforms U.S.” in which he reports: 


“Every week, more of the 100-odd TV stations now being built 
go on the air... 


“Every business day, the people are buying more than 25,000 TV 
sets... 


“And every day advertisers invest $671,000 more in these media 
than they did just a year ago. 


“On a 4% advertising-to-sales ratio TV would generate directly 
this year (1955) more than $25 billion of sales.” 


The novelty of television has long since worn off and this medium 
can hardly still be called new. The industry has grown so spectacu- 
larly because of boldness in set design, boldness in programming, but 
most of all because of boldness in creative selling. 
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FIRST 


in the 
fraternal 


field! 


The Elks magazine, with its 1,065, 
630 total net paid circulation 
(ABC Dec. 31, 1954) leads the fra- 
ternal field. In the last 15 years, 
circulation has increased 45%, by 
far the largest gain of any frater- 
nal publication. 


Largest circulation 
of any 
fraternal magazine! 


MAGAZINE 


New York Chicago 
Detroit Los Angeles 


BESELER 

VU-GRAPH lends 
drama to your sales 
talk —importance 
to your product. 


When your customers 
KNOW more about 


BESELER VU-GRAPH 
OVERHEAD PROJECTOR 


Projects pictures in 
brilliant color to an 
audience of 4 or 400 
easily! And in a fully 
lighted room. Vu-Graph 
gives you startling new 
ways to explain and 
sell your product ad- 
vantages. 


your product they ore 
more likely to BUY. 


Sell your products 
with Impact. Use the 
BESELER VU-GRAPH 
ot your next sales 
presentation. 


Write Dept. C for a 
free demonstration and 
for the colorful 
brochure: ‘‘Get the 
Point Across.*’ 
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EAST ORANGE. NEW JERSEY 
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To sell more where more is sold... 


The average family in the 3 city and suburban mar- 
kets of New York, Chicago and Philadelphia spends 
31% more for grocery products than the average 
for the remainder of the United States. These 3 top 
markets, therefore, account for 4% of the nation’s 
food and grocery product purchases. In these con- 
centrated, most profitable sales areas, the family 
coverage of General Magazines, Syndicated Sunday 
Supplements, Radio and TV thins out—emphasizing 
the fact that there is no substitute for FIRST 3 


The group with the Sunday Punch 


FIRST 


MARKETS GROUP 


Rotogravure * Colorgravure 


MARKETS’ more than 3-of-every-5 family 
coverage. 

In addition, the finest Rotogravure and Colorgra- 
vure reproduction in the FIRST Sections of the 
FIRST Newspapers of the FIRST 3 Cities of the 
United States assures you maximum package and 
product EY Edentification. To make your advertis- 
ing sell more where more is sold... it’s FIRST 3 
FIRST! 


Circulation in excess of 6,000,000. 


New York Sunday News 
Coloroto Magazine 

Chicago Sunday Tribune 
Magazine 

Philadelphia Sunday Inquirer 
“Today” Magazine 


New York 17, N. Y. News Building, 220 East 42nd Street, VAnderbilt 6-4894 + Chicago 11, lll., Tribune Tower, SUperior 7-0043 
San Francisco 4, Calif., 155 Montgomery Street, GArfield 1-7946 + Los Angeles 5, Calif., 3460 Wilshire Boulevard, DUnkirk 5-3557 
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Who'll Sell the Atom? 


Answer: You. 


The number of marketable applications of nuclear-powered prod- 
ucts is still limited. The atom is still the prime responsibility of 
scientists. And the atom is still thought of as a part of the future. 


Marketing strategists, however, do not consider now any too soon 
to plan how they will sell their nuclear products and to prepare to 
have qualified people to explain user-benefits to prospects. 


So we shouldn’t be surprised to see some executives with sales re- 
sponsibilities sitting in on nuclear seminars where they won’t learn 
anything about techniques of selling, but they will be absorbing in- 
formation on such subjects as: 


“Economics of Commercial Nuclear Power,” with James A. Lane, 
director, Reactor Experiraental Engineering Division, Oak Ridge 
National Laboratory, lecturing. 


Or, “Particle Accelerators and Their Uses,” as explained by David 
R. Dewey, II, vice-president, High Voltage Engineering Corp. 


These are two of more than two dozen nuclear-oriented topics at 
a forthcoming International Atomic Energy Course for Management 
to be sponsored by The National Industrial Conference Board early 
next year. 


McGraw-Hill’s Power magazine’s recent seminar in New York 
City on nuclear power generation may prove to be an idea for a 
new dimension in a publication’s service. 


Attendees paid a fee and Power’s editors, led by L. N. Rowley, 
editor, gave the seminar members a realistic look at the near- and 
long-term future of nuclear power. 


The job of the business paper editor is to feed out new information 
as fast as it becomes available to thousands of people whose precise 
interests can never be known, but who use business paper reading 
as a tool. Ideas which they obtain from their reading help them to 
perform services and to turn a profit. 


The job of the advertising in business papers is to publicize the 
availability of new products and to explain their benefits to potential 
users. 


So seminars conducted by industry organizations and by industrial 
publications are midwives to the nuclear power industry. 


The advantages of nuclear power are no more obvious to most 
prospects today than was the automobile at the turn of the century. 
The rate of growth of the atomic industry will depend largely upon 
imaginative salesmanship. 


No Word of Praise 


Sometimes it is a mistake to utter a word of praise. 


For example: suppose you are considering how to improve a well- 
accepted, profitable product. How many times have merited criticisms 
been stifled or watered down for fear of hurting some one’s feelings? 


We know of one organization which has a monthly meeting de- 
voted to a “taking apart” of the product. From the outset there has 
been one basic rule: comments are limited to suggestions for change. 
No time is wasted on praising product’s merits or the people re- 
sponsible for them. Result: steady improvement, and no hurt feelings. 
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A gift that 

compliments 
their taste... 
and yours 


Customers, clients and colleagues 
. 80 many of your business asso- 
ciates will enjoy the subtle compli- 
ment that your Christmas gift of 
Holiday Magazine implies. For 
Holiday is edited exclusively for 
those who prefer (and seek) new 
and stimulating experiences in 
travel, in entertainment, in cuisine. 
To include your friends in this 
group is compliment indeed! 


The gift of Holiday reflects your 
good taste as well. Your good taste 
in leisure, in sports, in fine writing. 
It’s the taste you share with Holi- 
day’s writers—men like John Stein- 
beck, Cleveland Amory, John P. 
Marquand, and many others. 


Preview of features 


During the coming year, Holiday 
will offer its readers such highlights 
as Martin Mayer’s knowing portrait 
of “Wall Street,” Holiday’s special 
Tenth Anniversary issue in March. 
All, of course, accompanied by won- 
derful photographs by Holiday’s 
crack staff of world-travelling pho- 
tographers. 


How to order 


Holiday is easy to give. There’s no 
need to wrap it, address it, or 
deliver it. And we'll mail the gift 
cards to the names on your list. 


You can choose your Holiday gift 
subscriptions from among the fol- 
lowing: 

ONE l-year GIFT—$5.00 

TWO l-year GIFTS—$8.00 
THREE l-year GIFTS—$11.00 
FOUR l-year GIFTS—$14.00 

Each Additional l-year GIFT—$3.50 

Two-year GIFTS—$8.00 each 
Three-year GIFTS—$11.00 each 
Four-year GIFTS—$14.00 each 


Pay now, or if you prefer, we'll 
bill you in January. 


Why not order your Holiday gift 
subscriptions now ? Place your order 
by writing Mr. John Glascott, Cur- 
tis Circulation Company, Dept. 1267, 
Independence Square, Philadelphia 
5, Pa. (Be sure and tell us who to 
bill.) Do it today! 


STEVE DONOVAN, WESTERN MARSHAL starring Douglas Kennedy 


A rugged new Western star in 39 half-hour films of thundering action for youngsters and adults. 


Star personalities head up these two new audience-pulling programs for 
your exclusive local sponsorship in your markets. Early ratings prove both 
shows have what it takes to bring in large audiences even against tough 


network competition. 


And you get unprecedented merchandising rights at no additional cost. 
Use the name and character of Steve Donovan, Western Marshal, and The 


Great Gildersleeve to sell for you. 
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‘THE GREAT GILDERSLEEVE starring Willard Waterman—A favorite comedy star 


and program for the whole family. After 13 years as a top radio success, now even better in 39 half-hour TV films. 


Put these great salesmen to work selling your products. For complete 


details and prices for your markets, phone, wire or write today. 


NBC FILM DIVISION 


serving all stations... serving alli sponsors 


30-Rockefeller Plaza, New York 20, N. Y.; Merchandise Mart, Chicago, Ill.; Sunset & Vine, Hollywood, 
Calif. In Canada: RCA Victor, 225 Mutual St., Toronto; 1551 Bishop St., Montreal. 
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J. L. Cassingham, President of The Detectron Corporation, tells how 


“A $98.50 investment can make your fortune!’’ 


“The great uranium tush is on! 

“All you need is a Geiger Counter like this $98.50 Detec- 
tron — and some luck. 

“Fifty people have already become uranium millionaires. 
Many hundreds have made substantial fortunes, among them 
a janitor, an electrician, a plumber’s helper, a lawyer, a 
dentist, a housewife — all amateurs! 

“News of even a small strike can run a dealer out of instru- 


ments. But we can deliver new instruments overnight by Air 
Express. And some of those towns are pretty remote. Air 
Express is not only the fastest air service — it is often the 
only one. No wonder we need Air Express. We would be 
seriously handicapped without it. 

“Yet we save money by specifying Air Express! 25 lbs. 
from North Hollywood to Denver, for instance, costs $8.05. 
That's $3.15 less than any other complete air service!” 


—_— & Air Express ——_—— 


CALL AIR EXPRESS. 


GETS THERE FIRST via US. Scheduled Airlines. 


.. division of RAILWAY EXPRESS AGENCY 
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LETTERS TO THE EDITORS 


Pythagoras, Words Fungible, Boat Boom, Holidays, 


Totem Poles Are On—and Off—Readers' Minds 


Pythagoras and Semantics 


Epiror, SALES MANAGEMENT: 

I am delighted with your piece on 
needs and wants (‘‘Yesterday’s Want 
Is Today’s Need,” Trends, Oct. 15, 
p. 33). It much needed saying. 

Basically, the distinction is meta- 
physical and, like all metaphysical 
discussions, inevitably has its roots in 
semantics. 

In fact, it is a very old argument. 
Pythagoras is reported to have said: 
“Man knews what he wants; only 
God knows what he needs!” 

This question, like so many others, 
can be settled only by starting with a 
definition—and the arguments inci- 
dent to arriving at a definition will 
encompass almost all the arguments on 
both sides of the whole subject. 

One of the chief popular confusions 
lies in assuming that needs are strictly 
physical. That may be called the 
materialistic view. 

But man has other needs, emotional 
and mental needs; if he wants a 
cream-colored Cadillac convertible in- 
tensely enough, it eventually becomes 
a need. Salesmanship’s first job is to 
discover and uncover needs; its sec- 
ond, to. convert needs into wants; or 
conversely, sometimes to intensify 
wants to the point of actual psycho- 
logical need; finally, to convert these 
states of mind into orders. 

I have no desire to compete with 
Arthur Godfrey’s only rival, “Red” 
Motley, as to pioneering precedence 
in this discussion. But, I first launched 
my version publicly at a talk in Buf- 
falo, in 1928. The ancient philoso- 
phers antedated us both by quite a 
margin. 

Burton Bigelow 


Burton Bigelow Organization 


New York, N. Y. 


Semantics without Pythagoras 


Eprror, SALES MANAGEMENT: 

Both Mr. Bury (“Don’t Be a 
Word Rambler!) and W. T. 
Grant’s copy writer are as concise as 
all get-out (Letters, Sept. 20, p. 8). 
Neither, however, knows the differ- 
ence between “less” and “few.” 
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Words, being. countable and not 
fungible, are few in number and not 
less. Copy writers have done as much 


_ as any other group, I think, to ruin 


the English language, but surely they 
could preserve this minor grammati- 
cal point. Poor grammer* leads even- 
tually to poorer communication, not 
better, and presumably communication 
is what they are after. 

“Use the least words.” 


Sigmund Shapiro 
Rockville, Md. 


>* To say nothing of poor spelling. 


A Well-Known “Well Ignored” 


Eprror, SALES MANAGEMENT: 

Your September 20 issue, p. 94, 
“What Buoys Up the Pleasure Boat 
Boom?” : I’m completely amazed that 
another “giant of the outboard indus- 
try” has been so well ignored. I refer 
to Johnson Motors of Waukegan 
who during the past 30 years have 
engineered, produced and sold more 
motors than any other manufacturer. 

SaLEs MANAGEMENT is so thor- 
oughly capable of presenting factual 
information about industry activities 
that I felt this oversight needed to be 
called to your attention. 


W. H. Jonas, Director of Sales 
Johnson Motors, Division of 
Outboard, Marine & Mfg. Co. 
Waukegan, III. 


> We did make the mistake of hiding 
Johnson’s. bright light under the 
bushel of its parent — Outboard, 
Marine & Manufacturing Co. John- 
son has been a potent force in develop- 
ing the industry. 


Editors on a Holiday? 


Eprtror, SALES MANAGEMENT: 

In your calendar of legal holidays 
(Oct. 15, p. 39) you have done the 
nation out of Thanksgiving Day 
(Nov. 24, 1955), and Massachusetts 
out of Columbus Day (Oct. 12, 
1955). With regard to Armistice 


(continued on page 17) 


Magnetic Tape 


in Business 


By Paul Jansen 
Sales Manager 


DOES YOUR 

FIRM SPONSOR 

radio or television 

programs? Tape re- 

cordings of produc- 

tions sponsored by 

your company can 

be useful in review- 

discussions by the 

board of directors, 

salesmea and prod- 

uct managers. In fact, such recordings are 

often invaluable when advertising appropri- 
ations are being made for the future. 


You'll find magnetic tape recordings of 


| company-sponsored programs can be ex- 
| tremely helpful, too, in dealing with com- 
| plaints from listeners with real or imaginary 


grievances. You always have an exact record 


| of what was heard on the air because tape 
captures every note with complete fidelity. 


That’s why so many of the programs you 
hear are themselves broadcast from tape 
recordings. 


WHAT’S NEW in tape recording? 
“SCOTCH” Brand’s new ‘‘Loop-Lok”’ 


reel is winning enthusiastic comments 


| from tape fans. And no wonder. With 
| an exclusive new-design center pin for 


instant threading, the ‘‘Loop-Lok”’ reel 


| saves time... saves tape! Just loop one 
| end of the magnetic tape around the pin 


(as shown here) and start your machine. 


| The tape locks tight without the 
| necessity of wasteful wrap-around, yet 
| releases fast at the 

| end of the reel. This 


“SCOTCH” Brand 


feature is yours to 


| enjoy at no extra cost 
| —with every reel of 
| famous 
| Magnetic Tape. 


| WHAT A PAIR! “SCOTCH” Brand now 
| offers you two long play magnetic tapes— 
| famous “Extra Play” Magnetic Tape 190... 


“SCOTCH” | 


and new polyester-backed “Extra Play’”’ 


| Magnetic Tape 150. Made of Du Pont’s tough 


“Mylar”’*, new 150 Tape offers the same 


| high fidelity and 50% added recording time 
| as popular acetate-backed 190 Tape—plus 


the advantage of super strength. Try them 


| soon and save 28% on 190 Tape! 


* Mylar” is a registered Du Pont trademark 


= J’DLIKETO HEAR your 
opinions of “SCOTCH” 
Magnetic Tapes. Try them 
in your office and send me 
your comments or suggestions. 
And for a free copy of our infor- 
mative booklet, ‘Sound Ideas’, 
just drop a card to me—c/o 
Business Division, Dep’t 


FV-115, Minnesota Mining and Manufactur- 
| ing Company, 900 Fauquier Avenue, St. Paul 
| 6, Minnesota. 


| The term “SCOTCH” and the plaid design are regis- 
| tered trademarks for Magnetic Tape made in U.S.A. 
| by MINNESOTA MINING AND MFG. CO., St, 
| Paul 6, Minn. Export Sales Office: 99 Park Avenue, 
| New York 16, N.Y. 
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The 
New Yorker 
really 
gets 


around! 


In selling as in chess, some moves mean more than others. The New Yorker, 
for instance, moves around among the uncrowned “kings and queens” 
in over 3,000 U. S, cities and communities.* As advertisers of quality products 
have repeatedly found out, it isn’t how many you reach, it’s who they are. 


And The New Yorker sells the people other people follow. Your move. 


*Take the Detroit area. Small but social Grosse Pointe has over 


40 times as much New Yorker circulation as big, industrial Hamtramck. 


NEW YORKER 
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LETTERS 


Day, I guess we keep adding to dates 
here, but isn’t November 11 still in 
the forefront? It’s a legal holiday in 
Massachusetts. 


Russell E. Cosgrove, Director 


Market Research Department 
Roddis Plywood Corp. 
Brookline, Mass. 


& Seems that a couple of people in 
our organization teamed up with some 
other people at the United States 
Chamber of Commerce in compiling 
a list of “unusual” holidays. Yhat 
would have been all right had they 
indicated in some way that other 
holidays such as Labor Day, Election 
Day, Thanksgiving Day, etc., were 
omitted only because they were so 
obvious. 


Advertising Not on a Holiday in your 
Eprror, SALES MANAGEMENT: 


. . 

I have read “The Fallacy of Sea- | ‘ merchandising — 
sonal Advertising’ by Bernard P. 
Gallagher (Oct. 15, p. 54), and I 
must say that I thoroughly agree with 
his conclusions. I think the article is 
well done and shows a lot of work. 

As for the summer and gin asso- 
ciation, last year we did a successful 
promotion on “Forester Frost.’ We 
didn’t of course spend as much money 
in the summer as I would have liked 
to have seen us do, but we are slowly 
moving in the direction of analyzing 
our advertising budgets in comparison 
with the percentage of sales. 

In the case of “Early Times,” we 
did what we called a vacation promo- 
tion, which was an effort to offset the 
gin situation. Both of these promotions 
were reasonably successful, and we 
plan to do similar promotions in the 
coming summer. 


R. W. Moorhead, Jr. 


Director of Advertising Flag down prospects cee 


Brown-Forman Distillers Corp. 


Louisville, Ky. 


turn ’em into customers 
Top Man on the Totem Pole with H&D ‘‘Selmor®”’ Displays. 


Epiror, SALES MANAGEMENT: 
In reference to the question, 


“Should the Sales Chief Make Solo 


Calls on Customers?” (Oct. 1, p. 42, 

and Oct. 15, p. 88), the answer is 

definitely not. Division of West Virginia Pulp and Paper Company 
Such a practice is most deadly and 

any anticipated advantage to be de- | Sandusky 16, Ohio 

rived from it is offset by the harmful | 


aspects many times over. 
(continued on page 19) | WRITE FOR FREE BOOKLET—"*HOW TO SELECT VENDING DISPLAYS"'—HINDE & DAUCH, SANDUSKY 16, OHIO 


NOVEMBER 20, 1955 17 


The Natton Month-at-a.Glow 
lb. Droduclive 
Silent Salesman flor ts." 


ABOVE IS AN EXCERPT from one of the many unsolicited 


letters of praise received from business leaders who have 


discovered the exceptional value of Nascon Month-At-A-Glance 
books as business gifts. 


Indispensable for advance work planning, scheduling of 
conferences, meetings, appointments, business trips and 
deadlines, the original Nascon Month-At-A-Glance, with 
your name or trademark, in gold or color on the cover, will 
be gratefully used by your customers and prospects every 
day and will constantly build sales and good will for you. 


Without obligation, send today for full de- 
tails and a free copy of the folder, entitled, 
“HOW YOU CAN PROMOTE SALES” 


NASCON PRODUCTS-SPECIALTY DIVISION 


Division Eaton Paper Corporation 


475 FIFTH AVENUE eee NEW YORK 17, N. Y. 


Household Goods 
Whether you are transferring a key man or a 
division—everybody is sure to appreciate North 
American’s prompt, efficient service. 


Office Equipment 
If you are moving into new offices, North Amer- 
ican’s expert supervision will solve your problem 
with a minimum of down-time. 


Trade-Show Displays 
You get door-to-door service when you ship 
trade-show displays via North American. Di- 
rect wire dispatching assures on-time arrivals 
and departures. 


Electronic Devices 
If you manufacture laboratory or other elec- 
tronic equipment that requires special handling 
in transit, better ship by North American. 


Look for this trade-mark 
under ““MovErRs” in 
a your telephone directory. 

- "Se You're Moving” \ 
Ask your NAVL agent for this \ “Display Moving Service" 
helpful booklet on company- i. Write for this brochure on 
paid moves. practical display moving. 


Dept. SM-115 


North American Van Lines, Inc., Fort Wayne 1, Ind. 
North American Van Lines Canada, Ltd., Toronto, Ontario 
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LETTERS 


Many customers take advantage of 
“solo calls’ to attempt to extract 
preferential consideration which the 
salesman could not possibly be per- 
mitted to make. 

Further, such a practice encourages 
customers to “by-pass” the salesman, 
as it is just human nature for buyers 
to want to deal directly with the top 
figure on the totem pole. 

An occasional call on a customer by 
the “chief,” with the salesman, does 
much to strengthen the salesman’s 
position with the customer ~nd also 
has the more far reaching effect of 
confidence building, as such a visit in 
itself implies that the salesman has 
the backing of his sales chief, right up 
to the hilt! 


R. S. Carrington, President 


Roberta Owens Division of 
Arcinco, Inc. 


Passaic, N. J. 


Like Kardex and Kodak 


Eprror, SALES MANAGEMENT: 

Phil Salisbury, Sates MANaAGez- 
MENT’s editor, was understandably 
annoyed when he found that copy- 
righted figures from the Survey of 
Buying Power had been used by a 
certain author in a piece appearing 
in a national magazine—used without 
permission and without a credit line. 
He pointed out to the offending au- 
thor that the figures in question were 
the end-results of research that had 
cost SALES MANAGEMENT several 
hundreds of thousands of dollars. The 
author replied, in part: 

“Your data are so widely used and 
so well-known that in the minds of a 
lot of people they are like kardex, 
kodak, frigidaire, and a few other 
products that have lost their capital- 
ized initial and become both the 
standard reference and the generic 
name, though remaining the property 
of Sperry Rand, Eastman, and Gen- 
eral Motors. 

“There is no real excuse for my 
mental lapse in that, and I regret that 
I did not stop to think and to get your 
permission to use your figures or to 
refrain from using them. Believe me, 
I did not intentionally do this, and 
my only excuse is that SAaLEs MAn- 
AGEMENT data, like dictionaries, 
tables of logarithms, and Census mate- 
rial, are so fundamental and so fre- 
quently used by so many people that 
I simply did not think at all about 
what I was really doing.” 


(Name Withheld) 
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IT TAKES 


GOOD EARTH 
TO MAKE A 
PROSPEROUS 
FARMER 


iaatein 7 COUNTRY 
HAS IT! 


Ae 


1 families — 
best farm counties 


n the best farm states 


The right terrain assures har«.y, 
abundant crops. Endowed by 
nature with thousonds of miles 
of fertile, gently rolling land, 
CAPPER’S FARMER territory is 
the nation’s most prosperous 
farming region. Farmers here 
have big plans, with cash in- 
comes to make them realities. 
They show alert, ready accept- 
ance of the products of American 
commerce and industry. 


Cappers 


armer 


Topeka Kansas 


‘THE QUAD-CITIES 


Rock Island « Moline « East Moline, Ill. « Davenport, La. 


NOW » MILLION 
PEOPLE 


According to Sales Management's Sur- 
vey of Buying Power (May 10, 1955) the 
Quad-Cities now have 250,200 people. 
Over 40% of all Quad-City Consumer 
Units have a net income of $4,000 to 
$6,999; and 15% have over $7,000. 
This 450 million dollar market offers 
you a majority of consumers who earn 
more and spend more than the national 
average. 
6 * = 

57% live on the Illinois side where 9 out of 


10 families read the Moline Dispatch and the 
Rock Isiand Argus. 


THE ROCK -ISLAN 
THE MOLINE D 


THE NEWSPAPERS THAT COVER THE ILLINOIS 


D ARGUS 
ISPATCH 


SIDE OF THE QUAD-CITIES 


Cait ALLEN-KLAPP — new York, Chicago, Detroit, San Francisco 


People in essential jobs think in terms of essentials. To such 
people of broad horizons and big responsibilities, the essential news, 
the essential facts, the essential analysis of national and interna- 
tional affairs are of paramount value. 


They know full well how developments in the news here and abroad 
can bring about—change—or confirm—important business decisions 
and personal viewpoints. 


That is why “U.S.NEWS & WORLD REPORT” has the interest and confi- 
dence of so many of America’s important people in business, 
industry, government and the professions. Their responsibilities 
go hand in hand with broad vision, born of knowing what the essen- 
tial news is all about. They now number more than 750,000—double 
the number of just six years ago. 


Income is a good measure of both ability and responsibility. The 


Americas Class News Magazine 
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family income of “U.S.NEWS & WORLD REPORT” subscribers averages 
$14,462—highest of all weekly news magazines. As the important 
makers of decisions and leaders of opinion, they are the people that 
more and more major companies find it essential for their advertis- 
ing to cover... and cover well. 


An essential magazine 
Essential to more and more readers 


Essential to more and more advertisers 


Now more than 750,000 
net paid circulation 


...a market not duplicated by any other 
magazine in the field 


Advertising offices: 

30 Rockefeller Plaza, New York 20, 
N. Y.; also in Boston, Philadelphia, 
Cleveland, Detroit, Chicago, 

St. Louis, San Francisco, Los Angeles, 
and Washington, D. C. 
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once-a-year opportunity for 


construction advertisers 


CONSTRUCTION EQUIPMENT MAGAZINE'S 
JANUARY 1956 
EQUIPMENT AND MATERIALS PROGRESS ISSUE 


Make sure you are represented in this annua] review of new and improved construction equip- 
ment and materials developed during the past year. This issue will be referred to not once but 
many times throughout 1956 as the construction industry continues to modernize mechan- 
ization. 
Re ea et eS ne a ee 

The issue will be divided into seven major sections: 

Excavating and Grading General Utility Equipment 

Materials Building 

Servicing and Repair 
Materials Handling and Supply 


When you send us your advertisement, please inquiries AND More Sates! The 1955 issue 
specify which section you would like to pulled over 17,000 inquiries! 
appear in. 


Contact your Construction Equipment Maga- 
zine representative now . . . and reserve all the 
space you need in this most important issue. 


REMEMBER — The EquipMENT and MATE- 
RIALS Procress Issue will be read and re-read 
by hand-picked buying influences in the con- 
struction market . . . will produce more Complete plates by December 10, 1955. 


The Equipment Application Magazine = Construct i on 


toa Ela 


A CONOVER-MAST PUBLICATION 


205 EAST 42nd STREET NEW YORK 17, N. Y. 
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SIGNIFICANT TRENDS | i<¥20i2135°:32 


THERE AIN’T NO GRATITUDE. In a few short 
years TV manufacturers and dealers have been 
able to sell 46 million sets. Why? Because good 
programs, made possible by commercial sponsor- 
ship, made television a desired commodity. Now, 
many of these same manufacturers have come out 
with “commercial cut-off devices” which will be a 
bite on the hand that fed them so well. 


Is this cricket? Joe Cohan, RCA’s Toledo 
distributor, doesn’t think so. In fact, he sent 
a circular letter to a lot of dealers in his area 
expressing his “shock” at finding their names 
attached to a Zenith television ad promoting 
such a device to “cut off long, annoying com- 
mercials.” The sponsors deserve the right, he 
wrote, to have people see their commercials. 


The Zenith distributor in Toledo, V. J. McGrana- 
han, interpreted Cohan’s remarks another way. In 
a letter to the same dealers, he intimated that it’s 
just “sour grapes” on Mr. Cohan’s part. RCA, 
* he said, has, and advertises, a cut-off gadget similar 
to Zenith’s, but it “has to be connected to the 
television receiver by a wire.” The Zenith device 
is operated by a beam of light. “Mr. Cohan is really 
saying,” said McGranahan, that “Zenith has some- 
thing better than RCA.” 


McGRANAHAN DIDN’T ANSWER — at 
least to our mind—Cohan’s implied question 
to TV dealers (and manufacturers): “Can you 
afford to bite the hand that feeds you?” Does 
anyone know the answer? 


einer 


DON’T TELL YOUR SECRETARY to wire four 
roses to your Aunt Minnie’s hospital room. Your 
intentions might be misunderstood by your eager 
office gal and poor old auntie would wind up with 
Four Roses in a bottle. 


This semi-dangerous possibility has just come into 
being with the introduction of “Tele-Cheer—Spirits 
by Wire.” It’s a brand new service announced by 
the National Liquor Retail Package Stores Asso- 
ciation. Now, alcoholic beverages, including the 
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quadri-floral brand of Frankfort Distillers, may be 
ordered by telegraph for delivery to friends and 
customers on a nation-wide basis. 


The service should prove a real aid to sales 
executives who want to sead the stuff as a 
Christmas gift—conveniently. 


ee 


THE BRIEFCASE of every magazine space sales- 
man contains a current copy of his printed product. 
He finds it invaluable in selling the prospect on the 
merits of his book. But, his friendly competitor, the 
TV time salesman, has been handicapped unti! 
now by the fleeting nature of his electronic medium. 
You can’t zip a live show into a leather bag! 


To conquer this unfairness, KABC-TV, Holly- 
wood, has furnished seven of its representa- 
tives with portable TV sets as an aid in selling 
time on the station’s shows. 


THE PROCEDURE WORKS THIS WAY: A 
KABC-TYV salesman makes a date with a prospec- 
tive time buyer at an hour corresponding to the 
time of a show he is trying to sell. The salesman 
than places his portable TV on the executive’s desk, 
plugs in, tunes in and buyer delights (sic) in the in- 
novation as the KABC-TV program unfolds before 
his eyes and just next to his desk pen holder. 


ie 


ADVERTISERS CAN’T HELP IT, but it seems 
they are building brand preferences among some 
consumers who can’t legally buy their products. 


_ We're referring to the unique figures turned up in a 


recent survey of teen-agers by Advertest Research, 
New Brunswick, N. J. 


The kids (ages 13 to 19) were asked if they 
had favorite brands of toothpaste, bread, 
cereal, etc., and what they were. Included in 
the list were “beer” and “cigarettes.” The 
youngsters, 84% of whom had a favorite 
brand of chewing gum, indicated their expo- 
sure to “adult” advertising as follows: 65% 


Significant Trends 


(continued) 


had a favorite brand of cigarettes. Brand X 
led with 22%. And, 57% of them had a 
favorite brand of beer. Brand Z claimed 13%. 


WE HESITATE TO DRAW A MORAL because, 
masculine as we are, our repeated exposure to all 
types of advertising in all variety of media finds 
us with a “favorite” brand of lipstick. Need we say, 
we never touch the stuff? 


+ + + 


THREE NEW BUSINESSES for every 100 babies 
born. That’s the astonishing rate at which corpora- 
tion papers are being filed. According to Dun & 
Bradstreet, Inc., total charterings for September 
came to 11,024, a new record for that month. The 
first nine months of the year, 107,257 enterprises 
incorporated—a 25.3% increase over the corres- 
ponding period in 1954. 


It doesn’t just seem as if there’s more competi- 
tion these days—there is more! 


pit, Bax: 


PRICE DIFFERENTIALS can lead to trouble. 
New evidence of this truth is afforded by the 
double-barreled question Red China is asking the 
Kremlin: “If arms are so plentiful, why have we 
not received more of them: and why is Egypt paying 
less for these plentiful arms than we are?” 


+ + + 


USE A MICROSCOPE, not a telescope, to find 
markets that will give you big profits at minimum 
expense, advises Harold S. Barnes, director of 
the Bureau of Advertising, American Newspaper 
Publishers Association, Inc. The modern marketer, 
he says, is the man who gets more and more 
volume out of smaller and smaller areas. 


MARKETING IN DEPTH is a science that 
needs more cultivation. Consumer tastes vary 
from one geographic area to another and so 
Barnes suggests that a product be sold where 
the most people already want to buy it. 


The ANPA executive was tooting the horn of 
newspapers, of course. He was adding new notes to 
the theme that “all business is local.” But, his 
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understandably biased remarks should not be taken 
lightly. For instance, he points out that three areas, 
with half the nation’s population, account for two- 
thirds of carpet and rug sales. Fifteen percent of 
the families in the U.S. buy 70% of the tea. Rhein- 
gold Beer, the country’s fifth largest seller, con- 
centrates most of its marketing within an 85-mile 
radius of New York City. 


Some manufacturers might do well to slice their 
markets finer; perhaps cut out some areas al- 
together. Says Barnes: “The public is being asked 
to buy products bearing some 10,000 different 
trademarks. Where there were only a handful of 
‘millionaire’ advertisers in 1930, there are 259 to- 
day. We've reached the point,” he observes, “where 
we have to yell to get the prewar equivalent of a 
whisper.” 


pry ty, 


CONGRATULATIONS TO PLYMOUTH and to 
its agency N. W. Ayer! They have added a new, 
exciting dimension to newspaper advertising—a 
four-page, four-color insert that was slipped into 
the regular news pages of 43 dailies to announce 
the 1956 models. 


This is new; this is different, and it represents 
smart thinking by the Plymouth folk. Where 
could you get more attention with a full-color 
ad on slick paper than in a black-and-white, 
coarse-paper journal. 


+ + + 


MORE CARS THAN TOPCOATS have been sold 
this year, reports Henry Bach Associates, Inc. At , 
least part of the reason for this, “The Bach Letter” 
says, is because the automobile industry has a 
more enlightened attitude toward credit than the 
apparel industry. 


No doubt the agency is right, but we had a lot 
of fun thinking what a compliment this fact is to 
the automobile sales folk. It implies that the in- 
dustry has done such a magnificent job of selling 
itself that Mr. Consumer would rather spend 
$2,500 for a near-luxury (the 1955 gas buggy) than 
$75 for a near-necessity (the 1955 topcoat). 


Is your topcoat older than your car? Ours is! 
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EVERY DAY, A NEW PRODUCT ... well, not quite, but almost. Rapid line expansion is a major factor 
in the marketing strategy President Bampton has pursued to achieve steadily expanding sales. A line 
of four products in 1953 is a line of 40 now. 


A Fresh Sales Approach 
Triples Volume for Krylon 


In 1953 Krylon's aerosol sprays were "wallflower" products. 


Then incoming President James Bampton changed every- 


thing: line policy, packaging, advertising, merchandising. 
Today, 50,000 dealers are riding the Krylon bandwagon. 


An interview with 


JAMES W. BAMPTON 


President, Krylon, Inc. 


Hit one market at a time—but hit 
it hard! 

That’s a boiled down version of a 
more complex marketing formula 
which has tripled sales for Krylon in 
just two years. 

Krylon is the brand name as well 
as the corporate name for a growing 
line of aerosol sprays that range from 
clear plastic and 15 enamel colors to 
insecticide and dulling spray. Like a 
virile rabbit, Krylon increases its line 
many times in a single year, “and 
there’s no end in sight,” says Presi- 
dent James W. Bampton. 

Next to a market-by-market ap- 
proach to sales promotion, broader 
line is a vital integer in the Krylon 
marketing formula. Bampton believes 
that a wider line is a big factor in 
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jobber and retailer loyalty. At the 
moment, the only criterion for add- 
ing to the line is: “Will it sell?” As 
long as the products are acceptable to 
the public, Bampton will continue to 
add them. 

Krylon is currently introducing a 
new color spray for Styrofoam plas- 
tic. Because of its composition. Styro- 
foam has been difficult to paint. This 
limits its even wider potential as a 
display material. However, with the 
new eight-color assortment in Kry- 
lon’s line, Styrofoam will sprout new 
hues this Christmas season. 

Another newcomer to be introduced 
is an aerosol stencil ink with a com- 
panion “Hide-a-mark” spray. The 
aerosol stencil ink eliminates brushes 
for applying ink to stencils and Hide- 


a-mark covers up old stencil informa- 
tion if a carton is to be re-used. 

Bampton refers to the public as 
his research ‘organization. A week 
never goes by that doesn’t produce 
three to more than a dozen letters 
from consumers who have found new 
uses for Krylon sprays or suggest new 
products. A marketing committee of 
five, headed by Bampton, meets once 
a week to discuss new products and 
new-use suggestions. 

“One idea out of 25 is turned over 
to our laboratory for study,” Bamp- 
ton says, “and about one out of 10 
ideas survives laboratory tests.” 

Suggestions from the public cover 
everything from the preservation of 
ancient -art treasures with Krylon 
clear spray to coating military police 
helmets. 

“Once we investigated the amazing 
sales records for our products on the 
West Coast,” says Bampton. “A lit- 
tle old hat cleaning and shoe shine 
store was selling more Krylon than 
a half dozen large outlets combined. 
It seems the store’s customers in- 
cluded many starlets and Hollywood 
hopefuls who tried to attend as many 
parties as possible ‘to meet the right 
people,’ but they couldn’t afford the 
wardrobe required. These girls were 
using Krylon to change the colors of 

(continued on p. 100) 
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How 
To Sell 


A Cookie 


The step-by-step sales story of Burry 
Biscuit's successful introduction of a dif- 
ferent type of cookie called Gauchos. 


y¥ your product is a new cookie, a pretzel with a new 

twist, or just about any packaged food item, there are 
two hurdles that must be cleared before sales can take on 
a well-fed look. First, you must win the grocer’s consent 
to give your item some shelf space. Then, you’ve got to 
create a consumer demand quickly—while the grocer’s 
still in the mood to give your product a try, 


Burry Biscuit Corp., 67 years in the baking business, 
took no chances with either of these obstacles when it 


came out with its completely new sandwich cookie— 
Gauchos. 


Even the name was selected for its visual appeal and for 
the fact that it could provide a character around which 
packaging, displays and advertising could be built. 


Here are the steps that Gauchos took to sales: 


lh AM a oe is 


THE PACKAGE was designed for quick identification, 
with the Gaucho prominently featured to arrest atten- 
tion. Cookies are reproduced with fidelity on the box 
front and Individual glassine sleeves assure freshness and 
prevent chipping. Side panel features cookie ingredients. 
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POINT-OF-PURCHASE SIGNS followed radio and TV 

announcements of Burry’s new product. This poster 
shows a series of frames taken from the animated TV film 
used to explain the “creation” of Gauchos. 


2 INTRIGUING the buyer was a vital part of the pro- 
gram. Hence, a letter from Argentina—the Home of 
the Gauchos—was used to introduce the new cookies to 
grocers. Included with the colorful, Argentine-stamped 
letter was a crisp, new Argentine peso. 
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OUTLETS received full information on Gauchos in a 

personal letter from J. Floyd Smith, Burry’s director 
of sales. A packet included radio and TV advertising 
schedules in different parts of the country. 


6 SHELF TALKERS were supplied to grocers to help 
push introduction. Gaucho character was featured in 

all such promotions for quick recognition by shopper. 

Stores were well supplied material to impel sales. 


(Currys) 


DOUBLE DIP 
NUT BUTTER WHIP 


MH INV 
PROTEIN... 


LOW /N 
STARCH 


7 PRICE was stressed in other point-of-purchase signs, 
plus the fact that Gauchos are high in protein, low 
in starch. Posters were kept simple, type was kept big. 


NOVEMBER 20, 1955 


OF MERA SINE 


> W) ap uae - 
SALES PERSONNEL of Burry Biscuit Corp. also re- 
ceived full information about Gauchos—a neat kit 
containing the essential sales story. The package included 
merchandising tips and ad reprints. 


ESULTS: Curiosity of buyers was aroused by the 

direct mail that went out ahead of the product. Burry 
field sales personnel found that buyers were intrigued to 
the point that they wanted to know more about “your 
new product.” Cold introductions were at a minimum. 


Every major chain, with one exception, authorized the 
product. Feature dates were set and shelf stocks placed. 
The original estimate of 60,000-dozen packages for each 
four weeks was found to be inadequate. 


Gauchos were conceived and personally developed by 
G. W. Burry, company president. They are said to be 
completely different from any sandwich cookie ever offered 
to the American public. 


Unsolicited congratulations came in to the company 
almost immediately, including one woman’s statement that 
“this is the first different cookie since Toll House was 
introduced.” Radio Station WOR’s consumer panel of 
some 300 women tested the product and 87% said they 
liked Gauchos and would buy them, 


The introductory advertising program was heavily con- 
centrated over radio and television. Burry estimated that, 
during the announcement period, 37,277,200 TV and 1,- 
250,683 radio impressions were made each week. As 
product sales mounted, Gaucho commercials were inte- 
grated with advertising of other Burry products on both 
radio and television. 


Before Gauchos had been out much more than 90 
days, the one chain that had chosen not to list the cookie 
wrote for samples. The End 


THEY’RE IN THE NEWS tv warry wooowarp 


She Sells Sea Shells 
(If They're On Swim Suits) 


The beautiful gal here is not a model. She’s not 
an airline hostess. She’s not a Miss America con- 
testant. She’s Anne Cole and she’s been named v-p 
of Cole of California, one of the country’s leading 
designers and manufacturers of swim suits. Yes, 
her papa is the Cole of Cole. But don’t get the idea 
his clever daughter wouldn’t have made her mark 
in the world of fashion if he hadn’t ‘een. For in- 
stance: The first season she directed the Junior line 
it doubled in sales volume, has shown exceptional 
increases in the succeeding three years. Anne—a 
drama major who has made her flair for the dramatic 
pay sales dividends—joined the firm five years ago 
in (bless her little heart) the Sales Department. 
Now she’s merchandise director of the Junior line 
and sales training director. Each season she does a 
research tour of all types of stores, studying buyers’ 
needs and analyzing Junior requirements. She also 
directs the sales training material Cole supplies to 
stores. A lady who believes in providing the best 


sales tools available, she’s expanding Cole’s sales 


training services this year, beginning her program 
with a huge sales clinic. 


The Do-It-Yourself Man 
Will Do It for Yale & Towne 


What kind of guy pours himself into his own business, 
makes a whale of a success and then sells it to join his 
biggest competitor? A guy like Paul R. Minnich, Jr. 
He’s just joined The Yale & Towne Manufacturing Co. 
as general sales manager of its huge Materials Handling 
Division. To do it he sold out his own company, Mate- 
rials Handling Products Corp. which he started in 1949 
with $3,000 capital. Since then annual sales have run to 
$2,250,000! But Paul Minnich has always been a man 
who knew what he wanted: He worked his way through 
college, cleaning dorms, painting, varnishing. Summers 
he worked for Chrysler Corp. (where his dad was in fac- 
tory management) and his first post-college job was with 
Chrysler. After that he rolled up experience with engi- 
neering and manufacturing firms, was Philadelphia dis- 
trict sales manager for Rack Engineering Co. when he 
decided to found his own business. (He represented Yale 
industrial trucks as one aspect of it.) Y & T’s Materials 
Handling Division manufactures hand lift trucks, gas and 
electric industrial trucks, electric hoists, among other 
things. And this pipe-smoking, tweedy, dare-taker, who's 
father of five (at 38) will keep those trucks rolling for 
Y & T just as he did for himself. 
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CBS-Columbia's Salesman: 


His Is the Personal Touch 


The country gentleman you see here may soon have to swap his horse for a subway. 
For Norman C. Owen’s new post, v-p in charge of sales for CBS-Columbia, will bring 
him from Libertyville, Ill., to New York’s canyons . . . CBS-Columbia is the TV and 
Radio Receiver Manufacturing Division of the Columbia Broadcasting System. And 
even though big, athletic Norm Owen may look like a football coach, he’s one of the 
best-known figures in the communications field. Back in 1948 he joined Webster- 
Chicago Corp. as sales promotion manager. From there he became sales manager of 
the Distributor Division, general sales manager, v-p in charge of sales. It was Norm 
who played a major role in Webcor’s transition from production of components for 
other electronic manufacturers to the development and marketing of its own line of con 
sumer products. Norm doesn’t like being middleman. He directed the sales and 
advertising programs that pushed the company’s sales to the highest peak in its history, 
helped make Webcor a major manufacturer of magnetic recorders, phonographs and 
diskchangers. At 41 he looks as rugged as in the days when he wrestled and played 
college football. His career—wrestling has pinned many a sales quota to the map: 
expect him to continue winning the sales falls. 
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TV in 10 Years Transforms America 


Television Prevails in more than two-thirds of homes. 


Today: 


Takes five of the family's daily 24 hours. 


induces advertisers to invest $1 billion 
annually to change buying, living habits. 


BY LAWRENCE M. HUGHES, Feature Editor 


The boys came back from Berlin 
and Tokyo to get jobs and start busi- 
nesses, to marry and multiply, and 
settle down... with TV. 

‘They and their wives and the rest 
of us didn’t know then, of course, 
how much an electronic gimmick that 
brings pictures and sounds into the 
home would absorb our interest and 
time and alter and expand our buying 
and living. 

Few foresaw that the freak would 
become such a force. 

Today, this force shapes directly 
the lives of two-thirds of all 165 mil- 
lion of us, and energizes our whole 
expanding economy. 

Tomorrow, only nuclear power 
may have as much to say about what 
ade be and do and have and hope 

or. 

This piece will tell how TV has 
taken us over in the 10 years since 
VJ-Day. Yet by other counts the 


phenomenon is anywhere from 32 to 
just three years old. In 1923 Vladimir 
K. Zworykin of RCA developed an 
iconoscope electron tube for TV 
cameras. In 1931 came the kinescope 
for receiving sets. “Commercial” tele- 
vision was being broadcast at the 
New York World’s Fair in 1939. 
By then about 8,000 receivers had 
been produced. 

The war stopped production but 
stepped up engineering. In 1946 
alone 6,476 receivers— valued at 
$1,250,000—were turned out, and in 
the next two years output reached 
179,000 and 975,000. Since 1949 
annual set volume has climbed from 
three million to the current eight 
million. 

Thus 1949 was one “starting” 
year. But 1952, when the FCC lifted 
a 46-month “freeze” on new station 
construction, saw TV broadcasting 


‘really begin to burgeon. 


The motor-car industry needed 40 
years to get 32 million car-and-truck 
registrations. Since 1946, however, 
we Americans have bought 46 million 
TV sets, for which we have paid more 
than $16 billion. A lot of these al- 
ready have been turned in on bigger- 
and-better sets or have become second 
sets in our homes. 

In three years the number of TV 
stations operating has quadrupled, 
from 108 to 425. Meanwhile, the 
number of TV homes has mounted 
to 32 million—or two-thirds of all 
U. S. homes. The new stations—now 
in every state—make TV “available” 
to 96% of all homes. 

Degree of penetration still varies 
widely. Set ownership is highest 
(80%) in the Northeast, where more 
stations were operating earlier, and 
lowest in the South (53%). But ac- 
ross the nation ruralites now spend 
more time viewing than city dwellers. 
And many marketers are pleased to 
note that both set ownership and 
viewing time increase with younger 
parents and larger families. 

A single advertiser may corral a 
lot of customers. Revlon’s “$64,000 
Question” reaches more than 19 mil- 
lion homes, or perhaps 55 million 
people, and special programs may push 
everything else aside in more than 
20 million homes. Next summer’s 
political conventions are expected to 
be followed in 25 million homes— 
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plus countless public places. 
For regular fare, families—or some 
members of them—now tune in five 
hours a day in winter and more than 
three hours a day in summer. And 
with some stations now on the air 18 
hours a day, the broadcasters and their 
advertisers are seeing to it that we'll 
need all their labor- and time-saving 
products and services . . . just to give 
us the time to keep track of TV! 

A magnet of such magnitude, of 
course, calls forth a lot of critics. 
Even folks who stay glued to their 
sets or who, collectively, turn them 
on 100 million times a day, may 
carp about the quality of programs 
and the quality and quantity of com- 
mercials. Some of them probably 
would even welcome toll TV. 

But with all the medium’s short- 
comings, the fact remains that TV 
could not have kept growing on un- 
palatable fare. And there’s evidence 
that the fare is becoming not only 
tastier but more nutritious. 

A year or so ago Purdue University 
classed nearly four-fifths of the week’s 
offerings of New York City stations 
as “entertainment” and one-fifth as 
“information.” Under “entertain- 
ment” Purdue listed large doses of 
murder and mayhem. The rest ranged 
from dramas of romance, adventure, 
etc., to variety shows, comedies and 
quizzes. 

But the range of choice is widen- 
ing. NBC’s president, Sylvester M. 
(Pat) Weaver, points out that “gen- 
erally,” last season, “the biggest TV 
audiences were for the best shows and 
most important events.” 

Educators may bemoan the fact that 
in this postwar decade the American 
people have spent more for TV sets 


and repairs than for all our new 
school and college buildings. Publish- 
ers are concerned that the people pay 
more annually just to keep TV sets 
juiced and repaired than they pay for 
books or newspapers or magazines. 
They wonder what all this viewing 
does to reading. 

But marketers have found that the 
magnetism of this medium helps to 
move mountains of merchandise. 

This year 3,500 national, regional 
and local concerns will invest more 
than $1 billion in time and talent on 
TV. Nearly 12 cents of every one of 
the $9 billion being devoted in 1955 
to all forms of advertising will go into 
TV. This is 11 times TV’s “share’’ 
just six years ago. Already TV is 
rated as the third largest of all media 
—after newspapers and direct mail. 
And while all advertising this year 
will expand about 11%, 
will climb more than 25%. 

Meanwhile, every week, more of 
the 100-odd TV stations now being 
built go on the air 


television 


every business day, the people are 
buying more than 25,000 new TV 
sets ... 

and every day advertisers invest 
$671,000 more in this medium than 
they did just a year ago. 

On a 4% advertising-to-sales ratio 
TV would generate directly this year 
more than $25 billion of sales. (One 
estimate is $41 billion.) And empha- 
sis on TV programs and ‘T'V-adver- 
tised products in personal selling and 
in other media—from magazines and 
newspapers to point-of-purchase and 
premiums — adds to and _ intensifies 
over-all impact. 

Of all media TV most nearly ap- 
proaches personal demonstration and 
selling in the home. And now, to its 
other attributes, color is being ad- 
ded eee 

In this section SALES MANAGE- 
MENT seeks to measure for marketers 
the fast-expanding force of this 
medium, and to show how individual 
companies are applying TV to their 
sales problems and opportunities. 


Two-Thirds of U.S. Homes 
Now Boast Television Sets 


Estimates of the number of homes 
with TV sets in continental United 
States recently have reached up to 38 
million. By the end of 1955 in fact, 
the total may not be far from that 
figure. 

But the “official” count, as made by 
the Bureau of the Census last June, 
came to 32,106,000—or 67.2% of all 
47,788,000 households. (Only 3.5% 
owned more than one set. ) 

By four main geographical areas: 
TV ownership is highest in the North- 
east, where 79.7% of all households 
now have sets. It declines to 71.8% 
in North Central states; 62.1% in 
the West and 53.2% in the South. 
It is higher in urban places inside than 
outside (78% to 56%) standard 
metropolitan areas. Lowest ownership 
ratio (42.3%) is in rural farm areas. 

Two-fifths of all TV homes are 
in five states: New York, California, 
Pennsylvania, Illinois and Qhio. 
These five and six others—Michigan, 
Texas, New Jersey, Massachusetts, 
Indiana and Missouri—embrace two- 
thirds of all TTV homes. 

Of 3,070 counties in the country, 
Television Magazine shows 301 still 
with no TV homes at all. Half of all 
of these counties are in six states— 
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from South Dakota, 37, Nebraska, 
31, and Colorado, 27, to Kansas and 
Montana, 22 each, and Wyoming, 
17. Yet it’s worth noting that in the 
two largest states TV’s penetration 
proceeds rapidly. Only 16 of all 254 
counties in Texas and only three of 
all 58 in California thus far have 
been missed. 

At this stage, however, set owner- 
ship is still strongest, not merely in 
urban but in the biggest metropolitan 
markets. J. Walter Thompson Co. 
found last spring that, except for San 
Francisco (with 72%), penetration 
in the 10 biggest ranged from 84% 
in Chicago, and 85% in Los Angeles 
and Pittsburgh, to 92% in Cleveland 
and Philadelphia. And in the fast- 
growing suburbs of these markets TV 
approaches 100% “saturation.” Mul- 
tiple-set ownership also is highest in 
major metropolitan markets. 

The Census reports TV sets in 
only one-third of one-person house- 
holds. By family size set ownership is 
highest in four-person homes. 

Ownership rises with income. Be- 
tween July 1952 and July 1955, Mar- 
ket Research Corporation of America 
learned that families in the upper- 
fourth income group consistently 


have led the others. In this group the 
proportion of TV families since 1952 
has grown from 45% to 81%. Mean- 
while, TV families in the lowest in- 
come group expanded from 23% to 
48% of the group total. 

And perhaps to prove that this 
mass medium reaches more than the 
morons, 73% of families whose head 
is a college graduate now have TV in 
their homes. This is only 2% less 
than in homes headed by high school 
graduates. Grade-school graduate 
families have enly 62%. 


425 TV Stations Reach 
Into All 48 States 


Between January 1949 and Sep- 
tember 1955 the number of TV sta- 
tions operating in the U. S. multiplied 
nine times—from 48 to 425. Of these 
327 are VHF and 98 UHF stations. 
The UHF stations have the greater 
power and coverage—averaging near- 
ly twice that of VHF. 

Meanwhile, the number of TV 
markets grew at a slightly faster rate 
—from 28 to 264. All but a score of 
these markets—mainly in the South- 
west and Rocky Mountain areas—are 
now tied together by Bell System 
cables for live telecasts. 

More than half of today’s TV 
markets have only one station or 
channel. One-third are two-channel, 
and only 12 have four or more chan- 
nels. New York and Los Angeles lead 
with seven each, followed by Chicago 
and San Francisco, with five. 

Forty percent of all stations in 
continental United States are in eight 
states—in order, Texas, California, 
Pennsylvania, New York, Ohio, IIli- 
nois, Florida and Michigan. In con- 
trast, six states still have only one 
station each: Delaware, New Hamp- 
shire, New Jersey, Rhode Island, 
Vermont and Wyoming. Some mar- 
kets in all these states are covered by 
out-of-state stations. 


TV's Influence 


is felt from the biggest adver- 
tiser to the smallest consumer. 
The articles in this comprehen- 
sive study peer into all areas it 
touches. Turn to Page 34 for 
insight into its effect on the 
American. family. 
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From Magazines to Network TV 


Network TV 

ASSOCIATED PRODUCTS, INC. 

1952 ORE. 2a 

1953 $ 336312 

1954 704,753 

1955 (Ist 6 mos.) 356,618 
CONVERTED RICE, INC. 

1951 

1952 sttidialaiaias 

1953 $ 164,524 

1954 630,224 

1955 (ist 6 mos.) 325,215 


ELGIN NATIONAL WATCH CO. 


1952 

1953 ——— 

1954 $ 405,669 

1955 (Ist 6 mos.) 753,888 
GEMEX CO. 

1951 

1952 a 

1953 $ 162,745 

1954 116,020 

1955 (Ist 6 mos.) 29,185 
GOLD SEAL CO. 

1952 

1953 — 

1954 $ 902,612 

1955 (Ist 6 mos.) 565,892 
SINGER MFG. CO. 

1949 

1950 — 

1951 $- 130,905 

1952 343,747 

1953 998,673 

1954 1,086,621 

1955 567,465 
WANDER CO, 

1949 a 

1950 $ 301,289 

1951 359,735 

1952 83,541 

1953 150,840 

1954 438,192 

1955 (Ist 6 mos.) 446,439 


Magazines 


$ 468,798 
213,354 
93,240 


$ 178,002 
202,986 
311,327 

15,455 
6,375 


$ 872,505 
954,348 
452,369 

29,760 


$ 47,580 
74,265 


$ 353,630 
236,579 


$ 928,200 
159,220 
054,238 
834,697 
413,170 
292,932 
130,655 


$ 367,110 
371,305 
467,403 


195,019 


The Shift and Shuffle in Media 


These Advertisers Have Shifted 


These Advertisers Have Shifted 


From Network TV to Magazines 


Network TV 


ANCHOR HOCKING CO. 


1950 
1951 
1952 
1953 
1954 
1955 (Ist 6 mos.) 


$1,057,913 


$1,419,364 


CELANESE CORP. OF AMERICA 


1951 
1952 
1953 
1954 
1955 (Ist 6 mos.) 


CLUETT, PEABODY CO. 


1951 
1952 
1953 
1954 
1955 (Ist 6 mos.) 


$ 115,965 
280,675 


$ 394,491 
251,583 


CONGOLEUM-NAIRN, INC. 


1950 
1951 
1952 
1953 
- 1954 
1955 (Ist 6 mos.) 


EKCO PRODUCTS CO. 


1951 
1952 
1953 
1954 
1955 (Ist 6 mos.) 


HUNT FOODS, INC. 


1951 
1952 
1953 
1954 
1955 (Ist & mos.) 


$ 357,510 
533,820 


64,712 
171,513 


$ 112,700 
303,880 
490,175 


$1,103,475 
212,720 


REVERE COPPER & BRASS, INC. 


1951 
1952 
1953 
1954 
1955 (Ist 6 mos.) 


This is a partial list. Many other advertisers have also made recent adjustments, 
including some large advertisers who have added TV as a medium while retaining full 


magazine advertising schedules. 
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$ 772,890 
1,030,955 
660,285 
459,420 


Source: Publishers Information 
Bureau 


Magazines 


$ 19,215 
209,670 
86,832 
474,830 
64,600 


$ 857,234 
908,044 
912,447 
740,590 
424,614 


$1,713,819 
1,801,463 
2,175,624 
2,225,294 
987,240 


$ 214,645 
234,997 
791,381 
803,611 
525,455 
803,032 


$ 204,482 
289,127 
299,954 
491,739 
240,395 


$ 783,060 
1,562,771 
1,396,825 
1,121,864 

938,684 


$ 398,936 
466,754 
514,333 
761,680 
523,041 


Families View TV 
Five Hours a Day 


Surveys find: The longer families own television sets, 


the more time—winter and summer—they devote to them. 


The bigger and broader—and older 
—TV grows, the more time individ- 
ual families devote to it. 

An average family spends two 
hours a day more at the set in winter 
than in summer. But both levels are 
rising. 

A. C. Nielsen Co. points out that 
TV viewing reached an all-time peak 
last February of five hours and 54 
minutes. The previous monthly record 
was 5:35 in March 1951. Last July’s 
summer “low” of 3:42 compares with 
3:31 in July 1951. Between 1950 and 
1954 year round average set use held 
quite steady between 4:25 and 4:49 
hours a day. The average for the first 
half of 1955 came to 5:06. 

In its eighth annual “Videotown”’ 
survey of New Brunswick, N. J., 
just released, Cunningham & Walsh 
advertising agency finds that “the 
American family’s appetite for TV 
increased over last year.” (But “the 
individual viewer is gradually becom- 
ing more selective.” ) 

“All people” among Videotown 
TV families this year “watch TV 
longer each day” than they did a 
vear ago. (New set-owning families, 
however, watch a half-hour Jess daily 
than those who have had their sets 
for some time.) 

Average daily viewing by women 
of 3:30 hours is a half-hour longer 
than in 1954. Nine-tenths of all 
Videotown wives view their sets some- 
time during the day or evening. Teen- 
agers spend more time at them than 
their younger brothers and sisters. 

All this family time has been taken 
mainly from “visiting and entertain- 
ing at home’’—which in five years 
has been more than cut in half. On 
the other hand, magazine reading in 
Videotown increased 50% in the last 
year, and movie-going on weekday 
nights is up 60%. Throughout the 
eight-year period newspaper reading 
has been little affected by TV. But 
radio listening at home has declined 
sharply. 

TV set use soars with size of fami- 
lies. TV Bureau of Advertising points 
out in a current report (“The Case 
of the Curious Quintiles”) that it 
rises from 1:22 hours a day, primarily, 
in small families with older house- 
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wives to 8:59 hours mainly among 
five-or-more-person TV homes 

“homes with young housewives, lots 
of youngsters, longer shopping lists!” 

These one-fifth of all “TV homes 
do 36% of all the viewing .. . 

Average once-a-week evening show 
this fall, Nielsen reports, reaches a 
half-million more homes than last 
fall—5,638,000 vs. 5,150,000. 

But the hour has a lot to do with 
size of audience. Peak viewing period 
is 9-10 p.m. — followed closely by 
8-9 p.m., and then 10-11 p.m. and 
7-8 p.m. 

Daytime viewing has expanded 
sharply. From 29 minutes in 1950 
Monday-through-Friday daytime set 
use in the average home has quad- 
rupled to 1:40 hours. Combined with 
the steadily rising number of TV 
homes, this means a five-year nation- 
wide increase in daytime viewing 
from 10 million to about 55 million 
hours. The trend has been spurred by 
a longer broadcast day—on some sta- 
tions now 18 hours—and by the fact 
that since January 1951 the number 


of sponsored quarter-hours on all net- 
works, five days a week until 5 p.m., 
has more than trebled—from 62 to 
about 200. 

But the total sets reached by adver- 
tisers still looks like an hour-by-hour 
flight of steps. Nielsen found last 
March that, from less than one mil- 
lion homes between 7 and 8 a.m., the 
steps climbed to 10,591,000 at 5-6 
p.m., and then went up to 21,248,000 
at 9-10 p.m. The 11-to-midnight hour 
got slightly more sets-in-use than the 
5-6 p.m. period. 

Equally important is the number of 
viewers per set. (The fact that usu- 
ally it’s smaller in the daytime, when 
only Mother may be home, is compen- 
sated for by the fact that she can act 
more promptly on TV “shopping 
suggestions!) But even for evening 
shows the number of viewers per set 
runs from 1.4 to four or more. The 
larger number applies to such pro- 
grams as “Disneyland” (ABC), 
which have wide family appeal. 

Sometimes 20 million homes may be 
tuned to one telecast. This figure was 
reached by the “75th, Anniversary of 
the Electric Light” and the Ford 
50th birthday programs, broadcast on 
all networks, and by the Ford-RCA 
sponsorship of “Peter Pan,” with 
Mary Martin, on NBC only. 

Such events as the 1952 presidential 
election, the inauguration of Presi- 
dent Eisenhower and Coronation of 
Queen Elizabeth II reached at least 
three-fourths of all TV homes—and 
were “witnessed”’ at home by perhaps 
80 million Americans. 


Advertisers Bet 
A Billion on TV 


In seven years TV has become third largest advertising 


medium. Network, regional and spot all grow rapidly. 


As an advertising medium, tele- 
vision in seven years has soared from 
scratch to more than $1 billion a 
year. Combined volume of network, 
spot and local TV (net time, plus 
talent and production) is estimated 
by the TV Bureau of Advertising for 
1955 at $1,049,500,000. This would 
come to 11.7% of the nation’s total 
$9 billion advertising investment for 
1955. 

Since 1949 advertisers have put 
into this brand-new medium nearly 
$3.5 billion. 


In this period (figures for 1949-54, 
inclusive, are Printer’s Ink  esti- 
mates) : 

Network TV will have multiplied 
from $29.4 to $549.5 million ; 

Spot TV from $9.2 to $274 mil- 
lion; and 

Local TV from $19.2 to $225.5 
million. 

One individual advertiser — Proc- 
ter & Gamble—is estimated as spend- 
ing this year $49 million on network 
and spot TV... . 
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TV Advertising 


25 TOP NETWORK TV ADVERTISERS 


1949 — Ist 6 MONTHS 


Network TV 


Advertisers 


Radio Corporation of America $ 
Reynolds, R. J., Tobacco Company 
Admiral Corporation 

Liggett & Myers Tobacco Company 
General Motors Corporation 


General Foods Corporation 

Texas Company, The 

Ford Motor Company 

Philco Corporation 

National Dairy Products Corporation 


Lorillard, P., Company 

American Tobacco Company 
Bigelow-Sanford Carpet Company 
Colgate-Palmolive-Peet Company 
Gillette Safety Razor Corporation 


Swift & Company 

Firestone Tire & Rubber Company 
General Electric Company 
Kellogg Company 

Cluett, Peabody & Company, Inc. 


Electric Auto-Lite Company, The 
Bristol-Myers Company 

Procter & Gamble Company 
Morris, Philip, & Company, Ltd., Inc. 
Goodrich, B. F., Company, The 


25 Top Network TV Advertisers 
—Total 
All TV Advertisers 


Total number TV Advertisers spending $25,000 or more 


in Ist 6 months 1949 = 39 


Source: 


Expenditures 


$3,027,440 
4,250,941 


Advertisers 


391,320 
344,405 
268,082 
229,180 
162,795 


128,710 
139,800 
119,600 
110,200 
109,800 


108,913 
102,210 
101,460 
101,305 

97,377 


81,246 
74,340 
68,840 
53,460 
48,720 


41,040 
38,701 
37,440 
35,190 
33,306 


Gillette Company 


Swift & Company 


Kellogg Company 
Borden Company 
Serutan Company 


’ Procter & Gamble Company 
Colgate-Palmolive Company 
Chrysler Corporation 


General Motors Corporation 


General Foods Corporation 

R. J. Reynolds Tobacco Company 
American Tobacco Company 
Lever Brothers Company 
General Mills, Incorporated 


National Dairy Products Corp. 
Pillsbury Mills, Incorporated 
Bristol-Myers Company 


Campbell Soup Company 


Westinghouse Electric Corporation 


S. C. Johnson & Son, Inc. 


1955 — Ist 6 MONTHS 


Network TV 
Expenditures 


$ 16,012,481 
9,120,752 
7,313,421 
6,834,007 
6,636,750 


6,303,455 
5,292,848 
5,169,285 
4,617,736 
4,526,629 


Liggett & Myers Tobacco Company 4,052,786 
Ford Motor Company 

General Electric Company 
American Home Products Corp. 
P. Lorillard Company 


3,924,984 
3,877,818 
3,842,183 
3,512,010 


3,111,057 
2,612,929 
2,524,006 
2,484,236 
2,455,300 


2,346,855 
2,192,196 
2,143,615 
1,886,582 
1,729,400 


25 Top Network TV Advertisers 


71.2% —Total 


100.0°/, 


Publishers Information Bureau reports. 


All TV Advertisers 


$114,523,321 
$197,309,819 


58.0°%/, 
100.0%, 


Total number TV Advertisers spending $25,000 or more 
in Ist 6 months 1955 


218 


But you don’t need a million to 
make the most of this billion-dollar 
medium. 

TV BofA shows that, between the 
first half of 1949 and the first half 
of 1955, the number of spot TV ad- 
vertisers has multiplied nearly seven 
times — from 530 to 3,355. Mean- 
while, the number of network users 
has grown trom 71 to 255. 

Spot advertisers are expected to 
continue to multiply as more stations 
reach more markets. 

Network advertisers would increase 
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toward alternate- 
“ 4 4 bd 9 
participation 


trend 
and 


with the 
sponsorship 
shows. 

An advertiser may make his TV 
debut on an expenditure of $100 (or 
less) for a single spot on one station, 
or for $3,000 for one participation 
on a coast-to-coast network. 

But the fact remains that a large 
part of the total TV investments is 
made by /arge advertisers. 

In first-half 1949, Publishers In- 
formation Bureau reports, only 39 
advertisers spent more than $25,000 


in network TV time. Of that pe- 
riod’s total of $4,251,000 for all net- 
work TV advertisers, only 14 put 
more than $100,000 each into it. The 
top five then — ranging from $391,- 
000 to $163,000—were RCA, Reyn- 
olds Tobacco, Admiral Corp., Lig- 
gett & Myers and General Motors. 
Among other substantial spenders 
were Philco and G-E. In fact, more 
than one-sixth of investments by a// 
network TV advertisers then came 
from four manufacturers trying to 
sell TV receiving sets! 
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TV Show Costs 


90-Minute “Spectaculars” 


How Much TV 
Does A Dollar Buy? 


(Figures are averages.) 


Source: Sponsor 


$200,000 


One-Hour Variety 


$66,000 


The top 25 advertisers in first-half 
1949 took 71.2% of the total $4,- 
251,000. 

In first-half 1955 the top 25 took 
58% of a total $197.3 million. 

Fifteen leaders in that pioneering 
era six years ago still rank in the top 
25. In today’s order they are Procter 
& Gamble, Colgate, Gillette, Gen- 
eral Motors, General Foods, Reyn- 
olds, American and Liggett & Myers 
Tobacco, Ford Motor, General Elec- 
tric, P. Lorillard, National Dairy, 
Bristol-Myers, Swift and Kellogg. 

The ten 1949 leaders no longer in 
the top 25 are RCA, Admiral, Tex- 
aco, Philco, Bigelow-Sanford, Fire- 
stone, Cluett, Peabody, Electric Auto- 
Lite, Philip Morris and B. F. Good- 
rich. 


Building the "Franchise" 


Meanwhile — in order of current 
investment — these 10 have joined: 
Chrysler, Lever Brothers, General 
Mills, American Home Products, 
Pillsbury Mills, Campbell Soup, 
Westinghouse, Borden, Serutan, and 
S. C. Johnson & Son. 

(In the last two years the leaders’ 
list has little changed: Philip Morris 
and Hazel Bishop moved out and 
Borden and S. C. Johnson moved 
in.) 

Since first-half 1949-to gain and 
hold and build a TV franchise — 
P&G stepped up network time ex- 
penditures from $37,440 to $16 mil- 
lion ; 

Colgate multiplied 90 times from 
$101,305 to $9.1 million; 

Chrysler went from zero to $7.3 
million ; 

Gillette expanded from $97,377 to 
$6.8 million ; 

General Motors increased 
$162,795 to $6.6 million, and 


from 
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General Foods, from $128,710 to 
$6.3 million. 

GM and GF held fifth and sixth 
places in both years—six years apart! 

From a combined $527,627 in first- 
half 1949 —or an annual gross of 
about $1,055,000 — these six adver- 
tisers raised their ante for TV net- 
work time about 100 times to $52.1 
million in first-half 1955, or an an- 
nual rate of about $104 million. Add- 
ing the accepted production-and-tal- 
ent “factor” of 75% of the time rate, 
their gross network TV _ investment 
this year will be about $182 million. 

Of P&G’s estimated $75 million 
for all advertising media in 1955, 
two-thirds will go to TV. In 1956, 
it is said, P&G intends to increase 
TV expenditures to $60 million. This 
company’s long list of network shows 
ranges from “I Love Lucy,” “Fire- 
side Theater’ and “This Is Your 
Life’ to such daytime TV “soap 
operas” as “Search for Tomorrow” 
and “Guiding Light.” 

Although advertiser dollar stand- 
n.gs in spot TV have not yet been 
developed (the TV BofA is working 
on them), P&G is estimated to rank 
firs-—with $12 million in 1955. Gen- 
eral Foods is put second, with $7.5 
million, and Brown & Williamson 
Tobacco, third, $5 million. In both 
number of schedules and number of 
stations used, P&G stands first in the 
Rorabaugh Reports on spot TY. 
Others in the top 10 in number of 
stations are B&W, GF, Colgate- 
Palmolive, Sterling Drug, Block 
Drug, Standard Brands, U.S. Rub- 
ber, National Biscuit and Miles 
Laboratories. 

Competitive media have said a lot 
about advertisers who seem to have 
managed all right without TV, or 
who have gone in—and out—of it. 

A list of 232 “million-dollar adver- 
tisers” for the year 1954 (covering 


gross time and space rates only, for 
magazines, newspapers and _ supple- 
ments, network radio and network 
TV) shows 77 as not using network 
TV. 

Among the top 100 in these media, 
however, only 15 were not on the TV 
networks. Of these, five are distillers. 
Several — including American Air 
Lines, Anheuser-Busch and _ Lieb- 
mann Breweries, Socony Mobil and 
Sun Oil, and Bell System subsidiaries 
— use regional or spot TV. Kaiser 
Motors has virtually ended produc- 
tion in this country. Eastman Kodak 
this year has started network TV. 
Only Clorox Chemical and Curtiss 
Candy may be holdouts from the TV 
medium. 

As for other advertisers who spent 
more than $2 million in these media 
in 1954: California Packing, Cluett, 
Peabody, Manhattan Soap and Ponds 
Extract this year have gone into net- 
work ‘TV, and such companies as 
Seven-Up and Shell Oil are sched- 
uling spots. 


Seek Broader Base 


Still the broadcasters would like 
to build their big medium on a broad- 
er base—both of middle-size and 
smaller advertisers and of industries. 
In 1954, PIB data show, six industry 
groups — foods and food products, 
drugs and_ toiletries, automotive, 
household equipment and_ supplies, 
smoking materials, and soaps, cleans- 
ers and polishes—accounted for more 
than three-fourths of the four-net- 
works’ gross time billing of $320 
million, and for $69 million of their 
$92 million gain from 1953. 

The 232 “million-dollar” adver- 
tisers last year bought only 52.1% of 
all advertisers in magazines; 55% of 
national advertising in mewspapers 
and supplements, and 87.9% of the 
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One-Hour Drama 


$36,000 


Half-Hour Situation Comedy 


$30,000 


Half-Hour Drama 
$28,000 
Half-Hour Aud. Part. Quiz 


$14,000 


Network Participations 
per Minute 


$4,250 


Daytime Quarter-Hours 


$2,750 


time on network radio. But on net- 
work TV this exclusive group repre- 
sented 92% of total. 

Just as advertisers continually are 
seeking—and testing—more effective 
ways to reach and sell their markets, 
all media continually must replace 
some advertisers who switch to others 
in the process. 

And just as the rise of TV has 
taken a lot of some advertisers’ dol- 
lars from older media, these media— 
in addition to developing other adver- 
tisers — have taken a number of ad- 
vertisers back from TV. 

PIB has prepared for SALES MAN- 
AGEMENT sample lists of 10 adver- 
tisers who have switched from maga- 
zines to network TV and 10 who 
have switched from TV to maga- 
zines. (Note that these figures are 
for time and space only.) 


TV-to-Magazine Shifters 

After spending $468,798 in maga- 
zines in 1952, Associated Products 
went to network TV, and now spends 
at an annual rate of $713,000 for 
time in this medium — and none in 
magazines. 

B&B Pen Co. in 1951 spent $74,- 
000 in magazines; shifted to TV 
($164,000) ... but in first-half 1955 
spent “nothing” in either. 

Comstock Canning: From $87,000 
in magazines to $289,000 in network 
TV—and no magazines. 

Converted Rice, Inc.: From $311,- 
000 in magazines to annual rate of 
$650,000 in net TV—and only $13,- 
000 in magazines. 

Elgin National Watch: From 
$954,000 in magazines to $1.5 mil- 
lion in TV —and annual magazine 
rate of $60,000. 

Gemex Co.: From $74,000 in 
magazines to $163,000 in TV. But 
since declined to annual TV rate of 
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$58,000 — and no magazines. 

Gold Seal Co.: From $354,000 in 
magazines to $1.1 million in TV. 

Sheaffer Pen: From $590,000 in 
magazines to $1.8 million in TV — 
and only $115,000 in magazines. 

Singer Manufacturing moved $1.1 
million intact from magazines to TV 
— but continues $231,000 in maga- 
zines. 

Wander Co.: From $367,000 in 
magazines to annual rate of $893,000 
in ‘T'V—and no magazines. 


Magazines-to-Network TV: 


Anchor Hocking Glass in recent 
years spent up to $1.4 million in net- 
work TV and up to $475,000 in mag- 
azines. It now is spending $125,000 
in magazines—and nil in net TV. 

Celanese Corp. made a $281,000 
dent in network TV in 1952, but 
since has been out of it. Meanwhile, 
Celanese has spent annually between 
$741,000 and $912,000 in magazines. 

Cluett, Peabody devoted $252,000 
to network TV in 1952; dropped 
out of it, and boosted magazine ex- 
penditures from $1.7 to $2.2 million. 
Now back on television, C, P still is 
a substantial magazine advertiser. 

Congoleum-Nairn’s TV peak was 
$534,000 in 1951. This year C-N 
has dropped out of this medium — 
while its magazine rate has trebled 
from $525,000 in 1954 to $1.6 mil- 
lion. 

Ekco Products between 1951 and 
1953 steadily expanded in both maga- 
zines and TV. Now it is spending 
$481,000 in magazines—zero in TV. 

Fram Corp. put $275,000 in maga- 
zines in 1951 and $236,000 there in 
1952; then moved into TV, with a 
larger budget than in magazines. 
Fram now spends $171,000 in maga- 
zines—nil in TV. 

Hunt Foods: $1.1 million in TV 


in 1951 and $213,000 in 1952, and 
then out of this medium. Meanwhile, 
magazine investments in five years 
have mounted from $783,000 to $1.9 
million. 

Revere Copper & Brass made its 
peak investment of $1 million in TV 
in 1952 (when magazines received 
$467,000). ‘Chis year magazines will 
get $1 million; network TV zero. 

In 1951 Ronson Corp. gave net- 
work TV the break over magazines 
—$317,000 to $277,000; dropped out 
of it in 1953, and now puts $560,000 
in magazines. 

While spending up to $476,000 in 
network TV, Stokely-Van Camp 
maintained magazine efforts. This 
company’s current magazine rate is 
$614,000. Network TV no longer is 
part of its program... . 


More Dollars for TV 


Note, however, that the switches 
to TV usually involve much larger 
advertiser investments. Add in the 
talent-and-production factors and the 
figures grow larger still. But hun- 
dreds of network and thousands of 
spot and local advertisers find that 
TV pays off. Larger budgets must 
produce larger sales then still 
larger budgets for still larger sales. 

In a presentation on “The Three 
Hows of Television,” the TV BofA 
cites sample four-year increases in 
TV budgets, ranging from 252% to 
1,031%. 

Such records must mean that TV 
also can stand for Turnover Veloc- 
ity. 


How Dealers Feel 
About TV Advertising 
Page 38 


TV—Sold Rennie Become 
Consumer—Dealer “Choice” 


Consumers get bulk of “advertising impressions'’ from 
television, NBC finds. And dealers tell CBS that they 
would rank TV highest in national advertiser's budget. 


TV has changed a lot of brand 
standings. 

Even after sufficient ‘salt’ has 
been added to the broadcasters’ own 
findings, the results are impressive. 

A. C. Nielsen Co.—which in addi- 
tion to measuring radio and TV au- 
diences, makes a continuing nation- 
wide analysis of sales of commodity 
types and brands of various package 
goods in retail stores—shows, for in- 
stance, that four-year sales of food 
products advertised largely on net- 
work TV expanded faster than those 
using little or no TV. 

Under the title “How Television 
Changes Strangers into Customers,” 
NBC has issued results of a two-year, 
$250,000 study reporting what hap- 
pens to brand recognition and buy- 
ing and selling habits when TV first 
hits a market—Fort Wayne, Ind. 

Some highlights: 

1. Set buyers watch TV 173 min- 
utes, or nearly three hours a day, vs. 
94 minutes for newspapers, maga- 
zines, radio combined. 

2. TV accounts for 70% of set- 
owners’ “advertising impressions.” 

3. It increases “brand awareness” 
43%. 

4. It presells durables. (After TV 
one make of washing machine was 
thought “best” 44% oftener, and 
38% more housewives would “con- 
sider buying” a certain refrigerator. ) 

5. TV - advertised package prod- 
ucts increased number of buyers 19% 

while non-TV brands declined 
11%. 
. The more “TV” a product 
, the more numerous its buyers. 
The longer a family has had 
7, the more it buys TV brands. 
Forty percent of dealers stock- 
ed new brands as a result of TV ad- 
vertising. ““I'V” brands gained shelf 
space and special displays. For “mov- 
ing goods in our store,” dealers vote 
for TV three to one over newspapers, 
10 to one over magazines. 

NBC has followed this consumer 
study with another Fort Wayne re- 
port, ‘Dealers Sound Off on Adver- 
tising,”’ just completed, which covers 
all 220 grocery and 69 drug stores in 
that city. 
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TV advertising, NBC says, wins 
“more (retailer) awareness than 
newspapers, magazines and radio com- 
bined.” . . . Five times as many re- 
tailers report customer comment on 
TV than on the three other media 
combined. . . . Forty percent began 
stocking new brands as a result of 
TV, and 25% give TV brands more 
or better shelf space. 

Seven-tenths of both druggists and 
grocers would urge manufacturers to 
use TV in a national campaign. 
Thirty percent of grocers and 20% 
of druggists would advise newspa- 
pers; 10% and 20%, respectively, 
radio; and 5% and 15% magazines. 

CBS queried a total of 3,100 re- 
tailers in five fields — grocery, drug, 
gasoline, new cars and home ap- 
pliances—in 17 cities across the U. S., 
and reports on ‘Dealers’ Choice.” 

Sixty-three percent of all dealers 
put TV first among six media. 
Twenty-three percent stress news- 
papers; from 5% to 2%, radio, mag- 


azines, outdoor posters and news- 
paper supplements. 

But larger and smaller stores, 
chain and independent, run by mer- 
chants who themselves watch TV 
from a lot to a little, CBS shows, 
predominantly prefer TV. The en- 
tire group would advise a manufac- 
turer with a $1 million advertising 
budget to divide it: $430,000 for 
TV ; $210,000 for newspapers ; $150,- 
000 for radio; $90,000 for maga- 
zines; and $60,000 each for outdoor 
posters and supplements. 

‘Dealers’ Choice” also is reflected 
in the growing number and diversity 
of manufacturers who now include 
spot “V in cooperative advertising 
programs with distributors and deal- 
ers. The TV Bureau has set up a 
co-op department to work with them. 

Among the TV “cooperators” are 
a score of the 49 TV set makers — 
including CBS-Columbia, DuMont, 
Emerson, G-E, Motorola, Strom- 
berg-Carlson, Sylvania, Westinghouse 
and Zenith. 

Others on the TV Bureau’s grow- 
ing list include such appliance makers 
as Blackstone, Frigidaire, Hobart, 
Hotpoint, Sunbeam and Whirlpool ; 
Barreled Sunlight, National Lead 
and Valspar paints; Belrug floor 
coverings, Taylor bedding, Interna- 
tional Silver; Desco shoe, several di- 
visions of International Shoe, and 
U.S. Rubber (for Keds and auto ac- 
cessories); Armour, for soaps and 
detergents; Brach candy, and Mis- 
sion-Dry and Pepsi-Cola beverages. 


Broadcasters Promise 
Still-Better Programs 


In radio the broadcasters let the 
advertiser build or buy and “run’’ the 
the show—at “his” hour. But stirred 
both by criticism of the quality and 
social effects of some shows and by 
audience shifting from one network 
or channel to another, TV_ broad- 
casters already have done a lot of 
program shuffling. 

Also, the broadcasters today are 
creating shows, scheduling them for 
maximum audience as an entertain- 
ment-information “package” (largely 
aS a newspaper or magazine editor 
plans, creates and lays out his publica- 
tion), and then letting advertisers buy 
the right to run commercials. 

Station and network Jeaders both 
take their responsibilities seriously. 

National Association of Radio & 


Television Broadcasters is consider- 
ing a nation-wide study of what view- 
ers think of programs and commer- 
cials. This study, under a new 
committee headed by Ward L. Quaal 
of Crosley Broadcasting Corp., would 
get into viewers’ “attitudes” toward 
TV and other media; what TV 
“means” to set-owning families; their 
likes and dislikes of specific programs. 

Meanwhile, Frank Stanton, presi- 
dent of CBS, has announced that his 
network will finance “a comprehen- 
sive, impartial, nation-wide study of 
what the public expects of television.” 

And Pat Weaver, president of 
NBC, will seek to “expose all our 
people to the thrilling rewards that 
come from an understanding of fine 
music, ballet, the classics, science, art.” 
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Cost-per-Thousand Drops 
As TV Circulation Climbs 


Number of homes, per dollar, drops 38% in four years. 
Cost-per-thousand is even lower daytime than at night. 
Variety shows most economical, average drama runs high. 


More has been said about the “high 
cost” of TV than about the fact that 
— on the strength of the steadily 
widening audience — TV’s cost-per- 
thousand is declining. 

From 1950 through 1954, the TV 
BofA shows, magazine circulation per 
advertising dollar dropped 14% and 
daily newspaper circulation was off 
12%. But in a study of all night- 
time network TV shows between 
February 1951 and February 1955, 
A. C. Nielsen Co. found that TV 
homes reached per dollar expanded 
38%. 

As for spot TV: The TV Bureau 
asked Nielsen to provide figures for 
a national spot schedule, based on 
actual time availabilities of 133 sta- 
tions, covering 31.2 million TV 
homes. Nielsen found that, for a 
total cost of $57,600, this not-so- 
hypothetical advertiser could make 42 
million sales calls on 14 million dif- 
ferent homes in one week—at $1.37 
per thousand calls. 

TV appears to be an even bigger 
advertising bargain daytime than at 
night. The code of the National As- 
sociation of Radio & ‘Television 
Broadcasters (NARTB) permits 
three commercial minutes, day, and 
2:30 minutes, night, in a 15-minute 
program, and 4:15 minutes, day, and 
three minutes, night, in a 30-minute 
program. Thus, the cost per thou- 
sand homes, CBS says, averages $1.43 
daytime and $2.84 nighttime. Per 
thousand family pur- 
chasing agents) the cost averages 
$1.33 by day and $2.70 at night. 

Nielsen has analyzed TV costs on 
a commercial minute or actual- 
sales-time-on-the-air — basis. Individ- 
ual daytime shows, SALES MANAGE- 
MENT was told, can cost as little as 
$1 per thousand homes per commer- 


women (or 


found that the cost-per-thousand for 
each commercial minute of an evening 
quiz show came to only $1.73—while 
the sponsor of a situation comedy was 
paying $10.71. 
Average cost of different types of 
half-hour weekly shows: 
General drama 
Mystery drama 
Situation comedy 
Quiz-aud. ptcptn. 
General variety 
Talent variety 
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Thirteen quarter-hour shows 
studied averaged $3.04, while 18 one- 
hour shows came to $2.54... . 

But advertising costs become in- 
vestments only as they produce pro- 
portionate sales. An advertising me- 
dium should be a vehicle to carry the 
strongest possible sales message to the 
largest logical market. The message 
and the market are “‘cost’’ factors, 
too. 
Such trends as alternate-sponsor- 
ship and participation shows permit a 
growing number of advertisers to “‘af- 
ford” network TV. A daytime net- 
work today usually embraces 50 or 
more stations and an evening net- 
work 100 or more. Like magazines, 
network T'V has become a basic me- 
dium for products nationally dis- 
tributed. 

But instead of relying on whatever 
business they may get from the net- 
works—and many stations today are 
not affliated with any network—the 
stations are busy selling advertisers 
on the flexibility and penetration and 


TV Viewing 


Volume of Daytime Watching Grows 


TV Viewers 


Average Number of 
Viewers per Set 


(Fall 1954) 


cial minute. (This is net cost, time 
and talent.) For half-hour evening 
shows the commercial minute cost 
has dropped from an average of $3.84 
in February 1952 to $3.61 in Febru- 
ary 1954 to $3.57 in February 1955. 

The range of costs, of course, be- 
tween individual shows, and types of 
shows, can be wide. In a report cov- 
ering last May and June, Nielsen 


Monday- 
Friday 


Sign on to & PM 1.8 2.3 2.4 
6 PM to Sign off 2.5 2.7 2.4 


Source: Television Bureau of Advertising, Inc. 
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Prominent Users of Strathmore Letterhead Papers: No. 119 of a Series 


They call it the 
“King” of the lift trucks— 
it’s Hyster’s new RC-150 


Get a lift with Quality! 


STRATHMORE 


Makers of Fine Papers 


STRATHMORE PAPER COMPANY. WEST SPRINGFIELD, MASSACHUSETTS 
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it is a simple matter of fact to important firms like 
the Hyster Company that an impressive letterhead paper makes 
good sense and better business. Being quality-minded, they choose 
Strathmore for its superiority. They write their letters on it with 
a good deal of corporate pride. You can share this experience—just 
ask your supplier to show you samples of your own letterhead de- 


sign on Strathmore. 


The Hyster Company is industry’s strong right arm! 
Hyster makes those extraordinarily powerful lift trucks and car- 
riers (Straddle Trucks, Karry Kranes, etc.) you see around indus- 
trial plants these days. These are the machines that can lift and 
move just about anything with the greatest of ease—refrigerators, 
apples, steel pipings. They save time and they lower handling 


costs considerably. 


STRATHMORE LETTERHEAD PAPERS: STRATHMORE PARCHMENT, STRATHMORE SCRIPT. 
THISTLEMARK BONI ALEXANDRA BRILLIANT, BAY PATH BOND, STRATHMORE WRITING 


STRATHMORE BOND, ENVELOPES TO MATCH CONVERTED BY OLD COLONY ENVELOPE 18] 


STRATHMORE THIN PAPERS: STRATHMORE PARCHMENT ONION SKIN, STRATHMORE BOND 
ONION SKIN, STRATHMORE BOND AIR MAIL, STRATHMORE BOND TRANSMASTER 


lower costs of regional and local TV. 

The ‘spot’? spokesmen point out 
that such market-by-market efforts 
should be not merely a “supplement” 
to network programs. Spot is more 
than a means of testing new products 
and sales approaches. Not only re- 
gional and seasonal but year-round 
national advertisers can make their 
advertising dollars do more on it. 

From the Bureau of Advertising, 
ANPA, the Station Representatives 
Association (radio and TV) has bor- 
rowed the slogan, ‘All Business Is 
Local.” This group has some things 
to say about “/azy sales managers and 
their advertising agencies — who 
won’t tailor their advertising to their 
markéts. Instead of buying the cir- 
culation which a magazine or a net- 
work happens to have, advertising 
should be planned to fit distribution 
and sales opportunity and to meet 
competition.” 

SRA also uses to advantage the 
annual Consolidated Consumer Index 
reports of a score of newspapers on 
product and brand trends in their 
markets. In proportion to total fami- 
lies, SRA will tell you, Washington, 
D.C., consumes twice as much corned 
beef hash as Columbus, O. Dog food 
does twice as well in Phoenix as in 
Washington. Frozen chicken is three 
times as popular in St. Paul as in 
Fresno. 

Although “sponsorship” or “owned 
shows” may be declining on the net- 
works, advertisers can still blaze their 
names big in spot advertising on indi- 
vidual stations. One device for this 
is what is called ‘“‘shared ID’s.” The 
practice of sharing, and almost mo- 
nopolizing, station identifications was 
initiated on IT'V by Bulova Watch in 
1949, and since spread and standard- 
ized by SRA. All but one TV sta- 
tion (WBEN, Buffalo) has adopted 
it. 

On the screen the advertiser’s 
message gets three-fourths of the 
space. Of the 10 seconds for the 
“Gdentification,” six or eight go for 
the advertiser's audio commercial. 
After all, it takes only two seconds 
for an announcer to say, “This is 
WXXX, Jonesburg.” 

And advertisers find the “sharing” 
is still another way to make TV 
“costs” count. 


The Story of TV 


This ‘penetrating article on 
America’s newest medium is di- 
vided into two parts. Part |, 
which begins on Page 30, covers 
TV’s impact and its growth. 
Part Il, entitled “TV Applied,’” 
starts on Page 46. 
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TV Commercial Costs 


Cost per 1000 


Commercial Minute 
(Y Hour Evening Television Programs) 


Based on Net Cost: Time and Talent 


TV Profits Advertiser 
More Than Broadcaster 


Thus far broadcasters have put 
more than $1 billion into TV facili- 
ties. 

Their ability to serve advertisers 
will depend on an adequate return on 
their investment. 

Despite the $3.5 billion which until 
now advertisers have poured into 
TV, networks and stations as a 
whole haven’t yet had much to show 
their shareholders. 

Although CBS-TV has been re- 
ported profitable for several years, 
NBC-TV has just made its first 
third-quarter profit. In 1954, on a 
time-and-talent TV gross of $180 
million, NBC showed its first full- 
year profit on this part of its busi- 
ness. This was estimated at $2.5 to 
$3 million — which about equaled 
NBC’s $2.5 million Joss on network 
radio. ‘The fact that both CBS and 
NBC have continued ‘to make money 
during the years of TV’s birth and 
lusty growth has been due chiefly to 
the strength of- their -owned-and- 
operated stations. 

Du Mont has been glad to get out 
of network TV with some part of its 
shirt. After putting $70 million in 
the last two years into “program and 
talent commitments”— including $35 
million to Walt Disney Enterprises 
alone — ABC-TV still will show a 
profit for 1955. 

Meanwhile, networks and stations 
—and advertisers — fear the FCC 
may impose another “freeze” on ap- 
plications for new stations. As a re- 
sult of this freeze FCC would alter 
the status and strength of many 
existing stations. 

All the 108 stations operating or 
authorized by the time 44-month 
Freeze No. 1 went into effect in No- 
vember 1948 were in the Very High 
Frequency band — channels 2 to 13, 
between 54 and 216 megacycles. De- 
ciding that more than 12 channels 
were needed for TV’s full develop- 
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ment, FCC authorized the opening 
of an Ultra High Frequency band— 
providing channels 14 through 83 be- 
tween 470 and 900 megacycles, for 
lower-powered stations. 

When the freeze was lifted, how- 
ever, in mid-1952, some 22 million 
sets equipped to receive only VHF 
had been produced.. Conversion to 
pick up UHF channels (often also 
requiring a separate antenna) costs 
between $25 and $75. Many set 
owners in existing TV markets have 
not felt that the new UHF stations 
within their range were worth this 
cost. With smaller audiences, a lot 
of UHF’s — especially those com- 
peting in market areas against estab- 
lished, audience-accepted VHF’s — 
could not attract enough advertisers. 
Lacking advertisers — especially big- 
ger advertisers, who bankroll the 
most popular shows — these stations 
could not build audiences. 

As the FCC says: “It’s a vicious 
circle.” 

Between 1948 and 1954, the FCC 
reports, U.S. TV broadcasters as a 
whole turned an operating loss of 
$14.9 million into an operating profit 
of $90 million. But most of this 
money was made by the VHF sta- 
tions. 

In its last annual survey of post- 
freeze ‘stations, released Aug. 19, 
1955, covering the first 10 months of 
1954, the FCC shows: 

Of 144 VHF stations: 52 operated 
profitably through the 10 months. 
Although generally in the red for the 
whole period, 50 made money in 
October or some earlier months. 
Forty-two continued in the red. (But 
by last June 4 only one of these 42 
stations had ceased operating. ) 

Of 122 UHF stations, only 18 
were consistently profitable. Fifteen 
showed a loss for the 10 months, but 
by October were going into the black. 
Eighty-nine, or 73%, showed con- 
tinued monthly losses. Of these 89, 
31 had thrown in the sponge by last 


June 4. 


Advertisers please note: 


the fable of 
The Market That 
Wasn't There 


Once upon a time there was 
a manufacturer who made left- 
handed monkey wrenches. One 
day he had a bright idea. He 
would advertise in a brand new 
way — with balloons! 


He painted signs on a lot of 
balloons and went out after his 
market. He climbed to the top 
of a tree and let go of all his 
balloons. But they all went 
straight up in the air and his 
market down on the ground 
didn’t see them. 


The only ones who did see 
them were some birds, but they 
didn’t need any left-handed 
monkey wrenches, and they 
didn’t have any money anyway. 


MORAL: The only advertising 
and sales promotion that pays 
is the kind that reaches and sells 
the right market. Sidney Clayton 
& Associates are specialists in 
this. 

Want more facts? Write for 
your copy of our brochure, 
“Advertising And Your Market 
Franchise”. 


Sidney Clayton 
& Associates 


ADVERTISING 


7S East Wacker Drive 
Chicago 1, Illinois 
DEarborn 2-3732 


A young, flexible organization of 
advertising and sales promotion 
specialists serving advertisers with 
moderate budgets. 


Network affiliation helps: Eighty- 
three of 101 “new” VHF stations 
carrying network programs were con- 
sistently or at least recently profit- 
able. But only 19 of 42 non-network 
new VHF’s made money. Among 
UHF’s reporting: 26 of the 42 net- 
work-afhliated were generally or re- 
cently profitable. Of 49 non-network 
UHF’s 42 were losing money. 

One proposal before FCC would 
end all UHF’s, and authorize low- 
powered VHF drop-in stations with 
directional antennae at reduced mile- 
age separations. 

Meanwhile, both ABC and CBS 


are urging allocation plans under 


which at least three competitive sta- 
tions would operate in each of 100 
leading markets. 

In addition to introducing a 100- 
station minimum for prime night- 
time programs, NBC would extend 
coverage of these programs to 44 
smaller markets. Most of these are 
one-station areas, and about one-third 
of them UHF. Total average hourly 
rate for this time is about $6,000. But 
by paying for half of the station 
group, the advertiser gets the other 
half free—or all 44 for $3,000. NBC 
absorbs the difference. Station rates 
are unchanged, and stations receive 
regular payment from the network. 


Will Color Television 
“Hypnotize Customers?” 


More color TV sets are being 
bought. More color programs are 
being telecast, and more advertisers 
are sponsoring them. But color is 
not yet coming in like a ball of fire. 

Of all 7.5 to eight million TV re- 
ceivers being sold this year, only 
about 35,000 — or less than one-half 
of 1%—will be color sets. The pub- 
lic’s reasons: High initial price and 
high upkeep, smaller pictures than 
black-and-white sets, and the fact 
that comparatively few color pro- 
grams still are available. 

In 1956, however, the set makers 
expect to sell 250,000 color sets. Re- 
tail prices, already reduced from 
more than $1,000 to $700 to $900, 
ire expected to go still lower. Screens 
are being expanded to 19- and 21- 
nch. More set makers are joining 
such color pioneers as RCA, Moto- 
rola and CBS-Columbia to offer a 
wider choice of brands and features. 

RCA has started production on a 
simplified - circuit 21-inch receiver. 
One big company, Paramount Pic- 
tures, which has never made black- 
and-white sets, intends to enter a 21- 
inch receiver into the color competi- 
tion. 

Paramount Pictures Corp. (not to 
be confused with American Broad 

asting- Paramount T'heaters, Inc., 
which owns the ABC network) owns 
a large interest in Allen B. DuMont 
Laboratories, Inc. Although the Du- 
Mont TV network has been dis- 
solved, Paramount Pictures is re- 
ported planning to build a TV net- 
work of its own. 

Meanwhile, the major networks 
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are increasing color programming. A 
year ago six advertisers paid a total 
of $15 million for NBC color “spec- 
taculars.” Five of them already are 
back this year. NBC’s color offer- 
ings now range from ‘Maurice Evans 
Presents” the works of Shakespeare, 
Shaw, etc., to NCAA college foot- 
ball on Saturday afternoons, and five 
days a week of “Howdy Doody.” 

Last summer NBC announced a 
fivefold increase in color program- 
ming. This month NBC announced 
that its own Station WNBQ, Chi- 
cago, would be converted by next 
spring—at a reported cost of $1.5 
million—to concentrate on all-color 
live programs. NBC also will build 
color studios in Burbank, Cal., and 
Brooklyn, at a cost of $12 million. 

The impact of advertising as a 
mass-selling force has intensified with 
the development and wider and more 
effective use of color. In other media 

from packaging and point-of-pur- 
chase to magazines, movies and out- 
door posters, and run-of-paper color 
in newspapers—advertisers are mak- 
ing the most of it. Color in fact is 
now built into the sales appeal of vir- 
tually every product. 

If TV can attract one billion ad- 
vertising dollars a year in black-and- 
white, advertisers and broadcasters 
both wonder how big the pot of gold 
will grow from a telecast rainbow. 

Already TV stirs emotions (and 
desires) strongly. As _ large-screen 
color is added to all the medium’s 
other attributes, a TV executive re- 
cently told a group of broadcasters, 
“the effect will be almost hypnotic.” 


‘Film’ Is Replacing ‘Live 
in Shows, Commercials 


In a talk this month before Asso- 
ciation of National Advertisers, Rob- 
ert E. Kintner, president of ABC, 
said that shows on 40% to 50% of 
the Class “A” hours—from 7:30 to 
10:30 p.m. —on all three networks 
now reach viewers via film. 

Even higher is the film proportion 
of local shows. 

And the proportion of film for all 
TV commercials is higher still. 

Bob Kintner expects that “filmed 
programming will be substantially in- 
creased.” His reasons: 

“1. Lower costs —due to reruns 
by the same advertiser or to ‘spill-off’ 
to other national or regional spon- 
sors ; 

“2. Possibility of overseas reve- 
nue ; 

“3. Ability to get performance 
and production forces that can be 
gotten in no other way; and 

“4 Merchandising possibilities of 
the filmed product.” (A “TV” film, 
for example, can be sent out for 
showing before dealers, schools, clubs 
and other groups. ) 

Among disadvantages of films are 
the fact that, if the advertiser picks 
the “wrong” performer or the 
“wrong” show, and then agrees to 
buy 26, 39 or 52 instalments . . . the 
longer the film runs, the more harm 
it may do him. 

Precise figures on the trend-toward- 
film are lacking, but advertisers and 
broadcasters agree that it goes on — 
steadily and strongly. 

Whereas such big-audience shows 
as “$64,000 Question,” “Toast of the 
Town” and “Robert Montgomery 
Presents” are live. Others highly 
rated — such as “Climax,” “Disney- 
land” and “You Bet Your Life” — 
are film. 

ABC, CBS and NBC have gone 
heavily into the TV film business. So 
have such a leading entertainment 
factor as Music Corporation of 
America, and such a large and vet- 
eran producer of “radio’’ shows as 
Frederick B. Ziv. 

General Teleradio (Mutual Broad- 
casting System) recently paid $25 
million to get control of RKO Radio 
Pictures. ‘This money is going pri- 
marily for RKO’s inventory of some 
300 feature pictures. Other broad- 
casters have made tie-ups with major 
film producers. Walt Disney Studios 
announce “a total of 126 hours of 
film entertainment for the 1955-56 
TV season,” and claim to have “out- 
distanced all other TV film-makers 
in actual footage filmed.” 

Jackie Gleason’s “The Honey- 
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mooners,” heretofore live, now ap- 
pears on CBS Saturday nights ( Buick 
sponsoring) with the help of Du 
Mont’s new Electronicam TV-film 
system. Advantages claimed for 
Electronicam are that it permits the 
company to “rehearse and play the 
whole program as if it were going on 
the air directly—live.”’ Gleason puts 
the entertainment part of the 30- 
minute show on film in 37 to 40 min- 
utes. And as compared with three 
days or more of rehearsal and filming 
by “Hollywood techniques,” each 
weekly Gleason package is now 
wrapped up in less than six hours. 

Films of course can be made to fit 
the flexibility of regional and spot 


TV sales coverage and opportunities. 
Although Socony Mobil Oil Co. has 
virtually “national” distribution, its 
first large-scale TV program, start- 
ing this month, will be 26 half-hour 
dramatic films called ‘Mobil Thea- 
tre,” to be shown in 60 selected mar- 
kets across the Middle West. 

In a recent survey of national, re- 
gional and local advertisers, adver- 
tising agencies, broadcasters and other 
groups, The Billboard found film 
commercials favored nearly four to 
one over live. 

And the participants replied nearly 
five to one that the establishment of 
color TV would not change their 
preference for film commercials. 


Free-vs.-Toll Forces 
Gird for Big Battle 


FCC may decide soon whether TV will become "half free 
and half fee."" Would toll TV curb advertising growth? 


Television’s strength as an adver- 
tising medium, however, might be dis- 
sipated 

‘ if the FCC gives the go-ahead 
to toll TV; 

if advertising on toll TV is 
banned, and 

if toll TV should succeed in 
taking from free TV a sizeable share 
of the total viewing audience. 

With an election year coming up, 
the FCC might prefer to leave this 
hot potato in the fire for awhile. But 
both sides have mobilized vigorous 
and vocal adherents. The toll pro- 
tagonists seek to goad the FCC into 
early action. 

FCC may decide only to let Con- 
gress decide. Or Congress may insist 
on deciding. 

The networks and those stations 
which happen to be making money 
generally are quite happy about free 
TV. To that degree they are op- 
posed to toll or fee TV. Advertisers 
whose shows have built up substantial 


audiences, and who have sold them a 
lot of their wares, of course, don’t 
welcome the idea of a rival system. 

But some advertisers see possibili- 
ties in “participations” in or ‘“ad- 
jacencies” to subscription TV _pro- 
grams. And stations which thus far 
are not making money from adver- 
tising think they might be able to do 
so on “paid circulation.” 

Several toll TV systems are wait- 
ing to be tried. ‘The spokesman for 
one of them, Edward F. McDonald, 
Jr., president of Zenith Radio Corp., 
points out that advertiser support of 
present TV programs “puts an auto- 
matic limitation on what TV can 
afford to present. Subscription TV 
would erase this limitation . . . For 
a cost much smaller than going out- 
side the home to see them, the public 
could enjoy first-run, top-quality mo- 
tion pictures . . . complete Broadway 
plays and Metropolitan Opera, plus 
all other great events in show busi- 
ness’’—and in sports. 


New TV Bureau 
Helps Build Medium 


The Bureau of Advertising of 
American Newspaper Publishers As 
sociation may not be entirely pleased 
that it became a pattern for the 
Television Bureau of Advertising. 

After 42 years the newspaper bu- 
reau has built up an annual budget 
for operations of about $1.6 million. 

The TV bureau, which came into 
being at 444 Madison Ave., New 
York, last January 1, intended to 
start with a budget of $400,000. This 
full amount was not raised until 
May. The Bureau’s annual revenue 
rate is now $550,000. Membership 
comprises 164 stations, eight station 
representative firms and the CBS and 
NBC TV networks. 

Cochairmen of the new bureau are 
Clair R. McCullough of WGAL- 
TV, Lancaster, Pa., and Richard A. 
Moore ‘of KTTV, Los Angeles. 
Oliver Treyz —former agency re- 
search director, TV network presen- 
tations chief and director of the ABC 
radio network—is president and chief 
executive. 

The bureau works to get for TV 
an ever bigger hunk of the advertis- 
ing dollar, and to improve the med- 
ium’s effectiveness for advertisers. 
Other media might point with pride 
to their first billion, but the TV 
broadcasters still look jealously at the 
newspapers—whose total this year, 
local and national, will approach $3 
billion. 

Targets of TV BofA are adver- 
tisers who “should” be using, but as 
yet haven’t used, TV; present TV 
advertisers who “should be using 
more,” and advertisers who were in 
but now are out of the medium. 

To help stations and networks win 
them, the Bureau makes research 
studies, provides sales data, offers 
presentations for sales staffs, does 
direct selling to advertisers and agen- 
cies, but does not take orders, and gets 
the growing facts of TV over to 
editors. 

SaLEs MANAGEMENT is indebted 
to the men and women of the young 
bureau for a lot of fine help for this 
piece. 


Part 


The story of television would not be complete with- 
out some selected case studies of its application as 
a selling medium. Consequently, in the succeeding 


II—"TV Applied" Begins on Page 46 


editorial pages Editor Hughes looks in on seven 
companies and their current TV advertising pro- 
grams. The first is J.&J. with “Robin Hood.” 
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If you have trouble identifying these people there 
are more than 40 million of your fellow citizens 
who can do it for you. 


Each of them became famous faster perhaps than 
anyone else in history. Outside the intimate circle 
of their families, friends and neighbors no one had 
ever heard of any of these people until a Tuesday 
night at 10 o’clock. Thirty minutes later each of 
them was known throughout the United States. 


They became famous so fast for one reason —the 
phenomenon of television, and more specifically, 
a phenomenal television program. 


Today television is the shortest distance between 
obscurity and fame. This popularity applies not 
only to people, but to the products they use and 
the companies that manufacture them. 


Many of these companies are convinced that CBS 
Television is the quickest path to popularity in 
all television. They know that day and night CBS 
Television broadcasts the majority of the most 
popular programs. They know too, that on the CBS 
Television Network they can reach their custom- 
ers at a far lower cost per thousand than on any 
other television network. These facts may help to 
demonstrate why the largest single advertising 
medium in the world today is CBS TELEVISION, 


SALES FORCE: Legendary outlaw of Sherwood Forest has gone to work 
in time and space advertising and displays to help two big advertisers. 


Can Hood Replace Crockett 
As No. 1 Sales “Character ?” 


J&J and Wildroot join in $4 million program on CBS 


to make Robin Hood idol of America's youngsters. 


Davy Crockett, say reliable trade 
sources, is fast a-dying. But as vet no 
one has usurped his place in “charac 
ter” merchandising. 

Among contenders is a legendary 
Britisher called Robin Hood. 

Whatever coonskin caps are left 
(unless the Democrats nominate 
Estes Kefauver next summer) may 
become proper targets for Robin’s 
arrows. 

By next September two advertisers 

Johnson & Johnson of New Bruns- 
wick and Wildroot Co. of Buffalo 
together will have put $4 million on 
Robin’s handsome and somewhat 
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puckish nose. This sum will pay: 

CBS and 101 affiliates for a half- 
hour Monday evening spot; 

Sapphire Films, Ltd., for certain 
creative efforts at Walton -on- 
Thames, England; 

Official Films, Inc., New York, 
for peddling Sapphire’s products and 

Young & Rubicam (for J&J) and 
Batten, Barton, Durstine & Osborn 
(for Wildroot), the respective agen- 
cies. 

The $4 million will not have in- 
cluded such items as: 

Flying 66 newspaper specialists on 
TV for an 11-day stay in Walton-on- 


Thames, Sherwood Forest and Lon- 
don, and 

Vast quantities of promotion mate- 
rial to get merchants to sell more 
(and consumers to buy more) J&J 
Band-Aid plastic strips and baby 
products and Wildroot’s gifts to good 
grooming. 

The sponsors alternate, with cross 
plugs each week. 

For both “The Adventures of 
Robin Hood” is their biggest TV 
venture, 

Some wags suggest that a boom in 
bows-and-arrows would sell a lot of 
Band-Aid. Wildroot probably will 
profit from the fact that Robin, at 
least, never scalped his adversaries. 

The Sheriff of Nottingham had his 
own ideas. But from an advertiser’s 
angle, what does one do with Robin 
Hood? 

Take Johnson & Johnson, for in- 
stance. 

J&J is no tyro in TV. This $200- 
million-a-year outfit has served as co- 
sponsor of “Cavalcade,” “Show of 
Shows,” etc.; has run national and 
local spot TV campaigns; does co- 
operative factory-dealer TV. 
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But for six years J&] has sought 
to build with 

1. A show with family appeal, in 

2. A good time slot—and adja- 
cencies, with 

3. A program “in keeping with 
the company’s character”—which also 
has 

4. Merchandisable potentials. 

Robin’s slot is 7:30-8 p.m., Mon- 
day evenings. On, Eastern Standard 
Time he is preceded on CBS by 
Douglas Edwards and the News and 
followed by Burns & Allen. The 
opposition is Topper on ABC and the 
Tony Martin Show and Camel News 
Caravan on NBC. 

“The Adventures of Robin Hood” 
is the first British film serial to be 


shown on U.S. TV _ networks. By 


last June (when the J&] people had 
their first look at it) four episodes 
had been shot. After seeing, here, only 
one episode J&J bought all 52 of 
them—contingent on the time slot. 

Official Films showed Robin to 
CBS, who dug up the slot. Then CBS 
sold Wildroot as alternate sponsor. 

(Ed Gerbic, merchandising v-p for 
J&J, and Ward Maurer, advertising 
v-p for Wildroot, are friends. Both 
are former chairmen of Association 
of National Advertisers. ) 

Robin was scheduled to start mak- 
ing life difficult for the Sheriff of 
Nottingham on Monday evening, 
September 26. 

In mid-July J&J’s 250 salesmen in 
the U.S. and Canada were brought to 
New Brunswick. where they were 
told about the show. 

On July 18 an “extra” of J&J’s 
salesmen’s bulletin headlined: 

“Robin Hood Joins Johnson & 
Johnson to Sell Band-Aid Plastic 
Strips and Baby Products!” 

Stories described the show as the 
“real thing;” estimated that it would 
reach “nine million American 
and had Friar Tuck saying 
“voiks” about preliminary promotion 
plans. 

In a full-page picture Ed Gerbic 
(who, meantime, had gone abroad) 
appeared with Robin (Richard 
Greene) and Maid Marian (Berna- 
dette O’Farrell). 

Interim bulletins said that the 


show might be viewed in “93% of 


homes,” 


TV homes” and was expected to win 
30 million viewers: 

“The adventures of Robin Hood 
are well-known and loved by every 


child and adult Robin Hood 
has appeared in more than 1,500 
books, by such authors as Chaucer, 
Scott, Keats and Dumas.” The film 
was being shot in Sherwood Forest, 
“where the legendary Robin Hood 
and his frolicsome outlaw band out- 
witted the Sheriff of Nottingham.” 
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Promotion plans included an or- 
ganization to license manufacturers 
to make and sell various RH 
products. 

On August 11 a merchandising 
bulletin told of plans to fly all the 
writers—from San Francisco and St. 
Louis, Denver and Dayton and ’way 
points—to England. ‘There would be 
additional — and continuing — news- 
paper and trade publicity, and CBS 
network and station publicity and 
promotion. 

The rebirth of Robin happened to 
jibe with an annual “Emergencies 
Don’t Wait” week— initiated by J&] 
several years ago and this year pro- 
claimed (October 8-15) by 26 gov- 
ernors and 160 mayors. 

Robin rose to the emergencies. 

To meetings of drug wholesalers, 
grocery chains and rack jobbers, J&J 
salesmen showed an “Emergencies” 
presentation, and a 15-minute segment 
of the first episode of Robin Hood, 
and offered various promotion devices. 

Among these items were 200,000 
each of Robin Hood counter cards 
(for counters and mass displays) ; 
sticker cards, for wall, window, show- 
case, counter; package cards; posters, 
to be used as banners, wire hangers o1 
wrap-arounds for grocery carts, and 
some 150,000 “wanted” handbills. 

Under “WANTED!” appears 
Robin’s picture: “All who see him are 
advised to be prepared for a season 
of adventure. Be prepared, too, for 
a season of super-sales of Band-Aid 
plastic strips,” etc. Similar _ sales 
themes are developed under “CAP- 
TURE” (Maid Marian); “RE- 
WARD” (the Sheriff) ; ‘‘BE- 
WARE” (Little John.) 


For use only by wholesaler and 
retailer people J&J developed “Sher- 
wood green” Band-Aid plastic strips, 
as a reminder of “the increased sales 
that can be realized.” . . . One pro- 
motion piece is a map in color (suit- 
able for framing) that tells “the full 
story of Robin Hood’s adventures in 
Sherwood Forest.” 

Executives of 30,000 major whole- 
sale and retail accounts are receiving 
a series of mailers. The first—printed 
in London, hand addressed, and signed 
by the “Sheriff of Nottingham’’—is 
postmarked ‘Nottingham, England.” 

Trade advertising is appearing in 
American Druggist, Chain Store Age 
(drug and grocery editions), Drug 
Topics, Food Topics, NARD Jour- 
nal, Progressive Grocer, Super Mar- 
ket Merchandising. 

In the first four weeks after offering 
a special “packed promotion” to drug 
stores and supers, all 45,000 units 
were sold. This consists of a 51 x 30- 
inch floor stand with prepriced mer- 
chandise: Band-Aid plastic strips, 
Red Cross adhesive tape, cotton, 
sterile gauze, etc. Dealers bought it 
for $59.09 and are selling the contents 
for $97.96. They will retain the 
stand, with its Robin Hood commer- 
( ial. 

J&J also promoted “Emergencies” 
in a double spread in Life. 

Meanwhile, the flying journalists 
came back from England to put Robin 
Hood on the cover of TV sections of 
such newspapers as the Boston Post 
and Philadelphia Inquirer ; to double- 
spread him in the Miami News, and 
otherwise to give the press agents at 
J&J, Wildroot, YXR and BBDO a 


lot of “free” inches to count. 


STICK-TO-IT-IVE-NESS: J&J commercials dramatize Band-Aid qualities: Touch 
it to a dry egg, then dunk it in water. It still sticks. 


\ 
\ 
j 


...and now a word 


\ 
\ 


sponsor! 


It’s not rare when ‘a WCBS-TV sponsor says “‘well done.” 


But when he goes on record and spells out specific results — 
as the Advertising Manager of the Proctor Electric Company 


did —best thing to do is quote him, word for word. Like this... 


“Want to know why /’m continuing on WCBS-TV ? Because the 
demand created from our Twelve Plan announcement campaign 
has increased our distribution to 3700 dealers in the New York 
metropolitan area where we had 400 at the start. Because our 
New York sales are up 70° over the comparable period before 
we went on WCBS-TV. Why, New York’s largest department store 
alone is selling five times more Proctor ironing tables than 
before. WCBS-TV has established Proctor as one of the leading 


names in housewares in the New York market.” 


Almost invariably good things begin to happen to sales and 
distribution problems when an advertiser uses the station that 
provides largest audiences day and night...most adult viewers, 
more in the daytime than all six other television channels 


combined ...and the economy of the famous Twelve Plan. 


Take our word—or listen to our sponsors: to sell the Number 


One market it takes the Number One television station... 


CBS OWNED WCBS - TV 


Channel 2, New York 
Represented by CBS Television Spot Sales 


ALL OUT FOR ALUMINUM: From furniture, foil and fishing gear to boats and vacuum bottles a lot of 


gift offerings of 313 manufacturers 


in 18 categories will get into the act. 


Alcoa Will “Dominate” NBC-TV 
In One-Day “Saturation” Plan 


From 7 a.m. until 1 a.m. on Tues 
day, December 6, NBC-TViewers 
will learn a lot about “Christmas 
Creations of Aluminum.” 

Aluminum Company of. America, 
Pittsburgh, has bought 16 commercials 
on eight shows that day in a “vertical 
saturation” plan—advertising 18 cate- 
gories of aluminum products, of 313 
customer manufacturers. 

Department stores in 62 cities will 
join in the promotion, and will get 
local station cut-ins on the NBC 
shows. In some markets the stores also 
are buying TV spots to tell their own 
“Creations of Aluminum” stories. 

Products emphasized are middle- 
and higher-price ‘“non-convenience”’ 
merchandise. 

The eight shows are ‘Today,’ 
“Home,” “Ding Dong _ School,” 
“Tennessee Ernie Ford Show,” 
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“Feather Your Nest,” “The World 
and Mr. Sweeney” and NBC’s new 
“Matinee Theater’—all daytimers- 
and Steve Allen’s ‘““Tonight.’””’ NBC 
estimates that, all told, 10 million 
families will be engulfed by 40 mil- 
lion “impressions.” Number of pro 
grams in each store’s market ranges 
from two to eight. 

Meanwhile, Alcoa will promote the 
“Creations” on “TV Playhouse,” a 
full-hour Sunday night program on 
100 NBC stations, November 27 and 
December 11. 

Symbol of the promotion—by all 
factors in all media— is a_ happy 
aluminum-colored angel. 

Alcoa also has scheduled a three- 
page color insertion in the December 
3 issue of The Saturday Evening Post. 
This will show a family admiring a 
store’s aluminum-gift window display, 


and will urge: “Come inside (next 
two pages) and see what’s new for 
Christmas.” The spread picturizes 
“Christmas Creations of light, lasting, 
lustrous Alcoa aluminum,” making 
someone happy (even a young snow 
shoveler) in each of the 18 product 
groups. Also listed are the participat- 
ing stores. 

Manufacturers in the program— 
many of whom have stepped up pro- 
duction in anticipation of larger-than- 
usual Christmas sales—include: 58 
of outdoor furniture; eight of vac- 
uum bottles and picnic jugs; 12 of 
steam and travel irons; seven of 
flashlights ; 36 of fishing gear; 13 of 
portable tools; 16 of stepladders; 29 
of domestic cookware; 27 of “oift- 
ware” (trays, pitchers, tumblers, cas- 
seroles) ; 18 of cameras and accesso- 
ries; 10 of golf carts; 14 of electric 
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roasters and coffee pots; nine of elec- 
tric frying pans; six of snow shovels; 
nine of outboard motors; 11 of toys 
(tea sets, model airplane engines, 
etc.) ; nine of portable ice boxes and 
outdoor grills, 11 of foil gift wrap. 

Among them are such substantial 
advertisers as G-E, Westinghouse, 
Eastman, Ansco, Sunbeam, Samson- 
ite, Olin Mathieson, Silex, Yale & 
Towne, Black & Decker, Wear-Ever, 
Stanley Tools. 

The stores—one to a city—include 
Hecht of Baltimore, White’s of Bos- 
ton, the Fair of Chicago, Higbee of 
Cleveland, Titche-Goettinger of Dal- 
las, Hudson’s of Detroit, Jafke’s of 
Houston, the Broadway of Los An- 
geles, Burdine’s of Miami, Donald- 
son’s of Minneapolis, Gimbels of 
Milwaukee and New York, Holmes 
of New Orleans, Lit Brothers of 
Philadelphia, Horne’s of Pittsburgh, 
Stix, Baer & Fuller of St. Louis, the 
Emporium of San Francisco, Wood- 
ward & Lothrop of Washington. 

Each store agrees to take specified 
quantities of merchandising aids 
which Alcoa offers; to “capitalize on 
ts listing in the Alcoa advertising,” 
and to emphasize its “position as 
local headquarters for gifts of alumi- 
num” by featuring them in its own 
Christmas advertising. 

The aids include programs, per- 
sonalities and stations on the TV 
“saturation” schedule: preprints of 
the Post ad, material for salespeople, 
envelope stuffers, merchandising stick- 
ers, easel cards 


from 32%4 


and assorted angels 
to three inches high. 

In a smaller Christmas-gift pro- 
gram a year ago, advertised nationally 
on Ed Murrow’s “See It Now” pro- 
gram on CBS, tie-ups with 60 stores 
developed 101 departmental displays 
18 window displays and 12 store ads 
in newspapers. 

Alcoa and its agency, Fuller & 
Smith & Ross, have been at work on 
the current “saturation” plan since 
last March. Alcoa’s part in it will cost 
$750,000. 

In a closed-circuit telecast on Sep- 
tember 15, Alcoa and NBC executives 
outlined plans to the 2,500 men in 
Alcoa’s sales force and to sales and 
other executives of the participating 
manufacturers and stores. 

December 6 will start at 7 a.m. 
with Dave Garroway holding an 
empty stocking: ‘Now, here’s some- 
thing we’re all going to have to fill 
in just 19 more days 
stockings . 


Christmas 
. . And here’s a little lady 
who will be a big help in deciding 
what to put in those stockings—the 
ALCOA angel.” 

And then Dave will wonder 
whether .the angel will grant his 
prayer for an aluminum golf cart. 
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Bishop Sheen's "Captive" 7,000,000 
Become Admiral's No. 1 Prospects 


Prelate won't promote products nor pep up the dealers. 
But loyal audience makes sponsor's “life worth living.” 


Whatever the opposing programs 
may be, Bishop Fulton J. Sheen—and 
Admiral Corp., Chicago — are little 
troubled with dial-turners. 

In this fourth season under Ad- 
miral’s sponsorship, and his first on 
ABC-TV, the bishop’s talks on “Life 
Is Worth Living” are telecast Thurs- 
day nights in the same half-hour pe- 
riod as the Bob Cummings show for 
Reynolds Tobacco on CBS and 
Groucho Marx in “You Bet Your 
Life” for DeSoto on NBC. 

On last accounts, Cummings and 
Marx are making out all right. 

So is the bishop. 

Admiral people point out that 
Bishop Sheen has created a “captive 
audience” of six to seven million TV 
homes, which represent a definite and 
substantial market for its TV and 
radio sets, phonographs, home ap- 
pliances and air conditioners. 

The fact that most of these fami- 
lies are Catholics is all right with 
fellow-churchman Ross D. Siragusa, 
Admiral’s president. In 1934, on 
modest borrowed capital, Siragusa 
launched Admiral in one corner of a 
Chicago garage. He and his family 
still own 40% of the 2,358,396 
shares in the company — the sales of 
which this year will exceed $200 mil- 
lion and the net worth $60 million. 

Siragusa believes American T View- 
ers need more “inspiration.” Although 
the bishop appears in his churchly 
robes, his talks are non-sectarian. Ex- 
cept to mention, now and then, that 
he would appear only on a program 
for worth-while products, he does not 
even “lean” toward Admiral. 

Other TV personalities do a lot of 
legwork, dealer morale-building and 
even prospecting for their bankroll- 
ers. But Bishop Sheen (whose fees 
go to charity) is not to be ‘“merchan- 
dised.”’ His only trade appearances 
were talks, two years ago, before re- 
gional distributor meetings in New 
York and Chicago. 
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FOUR YEARS with one advertiser 
build high sponsor identification. 


In addition to the Thursday night 
TV program, the bishop broadcasts 
for Admiral Tuesday nights over 300 
ABC Radio stations. A current bro- 
chure for 700 distributors’. salesmen 
on “Admiral Winter Wonder Buys,” 
leads off with his full-page picture, 
and points out that his combined 
weekly TV-Radio audience now to- 
tals 30 million people. 

Spreads in Life, Look and The 
Saturday Evening Post on the ‘““Won- 
der Buys” carry a tiny picture of the 
bishop and mention his program. His 
return last month for the 1955-56 
season was emblazoned in bulletins 
on Admiral’s 50x50-foot electric spec- 
tacular on Broadway. 

But Admiral does not know be- 
forehand what Bishop Sheen will say 
in his 26 minutes. (Two minutes, 
fore and aft, are for commercials. ) 
Except in broad outline, the bishop 
doesn’t know either. He uses no text, 
notes or prompters. 


5J 


NBC MATINEE THEATER, 


the show that is giving afternoon TV a 
spectacular new look, premiered on Octo- 
ber 31. Before the show was three days old, 
ten national advertisers had bought a total 
of 657 participations . . . amounting to 
$5,500,000. It was the greatest vote of con- 
fidence from advertisers in the history of 
Daytime TV. 


NBC MATINEE THEATER has already more 
than justified its sponsors’ faith. The first 
returns are in. The critics have spoken. 
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And here is a small sampling of what 
they’ve said: 


Jack Gould, N. Y. Times, November 1: 
“ .. housewives couldn’t believe their eyes. 
Matinee could give an evening’s perform- 
ance on anybody’s network. . . . a signi- 
ficant contribution to the evolution of a 
more mature TV.” 


Jack O'Brian, N. Y. Journal-American, 
November 1: “. . . by far the best daytime 
drama so far on TV.” 


Harriet Van Horne, N. Y. World-Tele- 
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gram & Sun, November 1: “A full hour of 
quality drama bound to please the house- 
wife .. An honest, intelligent series, 
slickly written, stylishly acted, and in ra- 


” 


diant, compatible color . . . 


Bob Hull, Los Angeles Herald Express, 
November 1: “First reaction from Los 
Angeles residents who called this office 
boils down to one thing. Well done .. .” 


Glenna Syse, Chicago Sun Times, Nov- 
ember 1: “(Matinee) looks as if it might 
keep the Missus out of the* kitchen long 
enough each afternoon to incite real havoc 
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with the evening dinner menu.” 


No wonder that for year-round advertis- 
ing, and for special campaigns like Christ- 
mas promotions, more and more adver- 


tisers look to 
@@ NBC 
MATINEE THEATER 


Monday thru Friday, 3-4 P.M., EST. 


on NBC TELEVISION 


a service of ee) 
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Admiral’s_ talent - and - production 
costs are low. The talks are telecast 
live before an audience in an ABC 
Theater in New York. ABC pro- 
vided new props, and Bishop Sheen’s 
friend Fritz Kreisler contributed a 
new musical background. 

From the start of network TV 
Admiral has been a substantial user 
of the medium. With the “Admiral 
Broadway Revue” for a full hour 
weekly, it ranked third among all 
advertisers in time expenditures in 
1949. (In that year Admiral also 
moved into first place in TV receiver 
sales.) The company then sponsored 
“Lights Out” and “Stop the Music” 
before concentrating on this com- 
pletely different type of program. 

“Life Is Worth Living” began on 
a three-city DuMont hookup—New 
York, Washington and Chicago—in 
February 1952. As audience response 
mounted, that spring, the lineup was 
doubled. Before long on a coast-to- 
coast DuMont network, the program 
was reaching five million TV homes, 
and drawing 8,000 letters a week. 

On DuMont last year “Life” was 
telecast over 160 stations—of which 
85 were film and 75 live. The cur- 
rent line-up totals only 113 stations. 
Of these, however, 89 are live—which 
Admiral prefers. The program is 
still “available” to more than 80% 
of all TV homes in the country, and 
this year is said to have better cover- 
age of metropolitan areas. 

Almost half of the letters Bishop 
Sheen receives are from non-Catho- 
lics, and 99% are “favorable.” The 
few complaints come mainly from the 
southern “Bible belt.” The program 
has won citations from various groups 

including Freedoms Foundation 
and American Legion Auxiliary. 

While the “serious” nature of the 
program limits the size of its audi- 
ence, Admiral is pleased to note that 
in sponsor identification it ranks sec- 
ond only to Arthur Godfrey’s “Tal- 
ent Scouts” for Lipton. 

“Life” continues as the keystone 
of Admiral’s advertising. It repre- 
sents half of the company’s $3 mil- 
lion for “national” advertising. In 
addition Admiral puts up about $3 
million as its share of cooperative ad- 
vertising with distributors. Material 
for local use includes easel reprints of 
magazine ads, window posters, co-op 
newspaper copy and TV and radio 
spot announcements. 

In this country Admiral has 85 
“distributing points’ — including 17 
factory branches, and more than 30,- 
000 dealers. “Life Is Worth Living,” 
Admiral believes, provides a large and 
loyal core of customers for all of 
hem. 
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GMI Cereal Drive Features 
“Punch-Out Disneyland” 


A lot of living rooms come alive with 18 Disney dreams, 
as reproduced on the back panels of 40 million packages. 


For three years General Mills, Inc., 
Minneapolis, has put 75% of adver- 
tising expenditures for cereals into 
¥¥. 

This fall GMI is harnessing the 
facilities and characters of Walt Dis- 
ney Enterprises as part of the “strong- 
est drive” which this $516-million-a- 
year company has conducted in its 
26 years in the packaged cereal busi- 
ness. 

Tied to sponsorship of six 15-min- 
ute periods of the new 5-6 p.m., five- 
days-a-week “Mickey Mouse Club” 
over 92 ABC-TV stations, this first 
program for all the company’s cereal 
together is supported by the “Lone 
Ranger,” “Barker Bill,” “Texas 
Rangers” and “Wyatt Earp” network 
shows for kids; by color ads in news- 
paper comic sections, business papers, 
and extensive—and expensive—mer- 
chandising material for grocers. 


40 Million Sales Aids 


Disney dominates. On the back 
panel of more than 40 million pack- 
ages appear—one on a package—18 
different full-color scenes from the 
new Disneyland Park near Los An- 
geles. By consuming enough Cheerios, 
Kix, Trix, Wheaties, Sugar Jets and 
the new Pick-a-Pack combination of 
several cereal varieties, a youngster 
may turn the family living room into 
a reasonable facsimile of Disney’s 
“lands’—Fantasy, Adventure, Fron- 
tier and ‘Tomorrow. 

All these are enlivened by perfor- 
ated punch-outs, through which small 
Christmas tree lamp bulbs can be in 
serted. GMI has set out to make 
“every home a Disneyland.” 

The merchandising motif is struck 
by Seven Dwarfs atop a full-line 
cereal display, hard at work in a 
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“Diamond Mine of Values.”’ 

“Mickey Mouse Club” made its 
debut on October 3. 3y next October, 
18 advertisers will have put up a 
combined $15 million in gross time 
and talent for it. General Mills’ own 
tribute to Disney will cost $3.5 mil- 
lion. (Some other sponsors of seg- 
ments of the show are Campbell Soup, 
Carnation Co., $. C. Johnson & Son.) 

Following its success with “Disney- 
land” (which continues with three 
sponsors on ABC Wednesday nights), 
ABC announced last spring the five- 
hours-a-week Mickey Mouse. series. 
General Mills got in early. Knox 
Reeves Advertising, Minneapolis, 
agency for this show, came up with 
the brainstorm of the perforated back 
panel itself as a “premium.” This is 
the first time the company has used 
the same premium for all its cereals. 

GMI and Knox Reeves were work- 
ing on the panels while Disneyland 
itself was still a-building. One prob- 
lem was to provide a reasonable fac- 
simile of the same “lands.” Some of 
the scenes are King Arthur’s Court 
in Fantasyland, Rocket Space Port in 
Tomorrowland, Paddle Wheel Steam- 
boat in: Frontierland. There are also 
pictures of several animals appearing 
in Disney’s new Technicolor feature 
film, ““The African Lion.” 


Big Production 


Producing the packages was a rec- 
ord job for General Mills. Three 
engraving houses and six printing 
plants shared it. Finished packages 
were shipped to the company’s pack- 
age food plants in Buffalo, Toledo, 
Chicago and Lodi, Cal. 

Although packaging began in mid- 
August, production diihculties in Gen- 
eral Mills’ eastern plants delayed the 
introduction to the sales force. HQ. 
met with the regional and 48 district 
sales managers. They in turn put on 
the Mickey Mouse program before 
their total 800 salesmen. But not until 
mid-September did the last GMI 
salesman know about the program— 
and his part in it. 

Even so, some of the meetings— 
put on with the help of Mickey 
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Mouse masks and other Disney para- 
phernalia — were said to have been 
greeted with “wild” enthusiasm. In 
a 30-day period more than 4,000 
stores a day were contacted. The men 
carried Christmas tree lights to show 
supers, chains and other stores how 
the Disney displays—and the nation’s 
living rooms—would look. 

The “Diamond Mine” promotion 
was set to run the last two weeks of 
October and the first week of Novem- 
ber. By mid-November General Mills 
expected all 40 million packages to 
be sold. ; 


In a colored pixyish presentation to 


dealers (with one dwarf, probably 
Happy, swinging a pick at diamonds 
on the cover) General Mills an- 
nounced, “A terrific NEW Walt 
Disney television production: The 
Mickey Mouse Club. Plus a tremen- 
dous new. sensational ‘across the 
board’ cereal promotion,” involving 
the six cereals and the 18 Disneyland 
panels. 

The presentation told of GMI’s 
other kid shows for cereals and the 
comic section ads in newspapers, and 
offered merchandising materials to 
“give your entire store a ‘Diamond 
Mine of Values’ atmosphere.” In ad- 


} NEW oy DUFF 


MICKEY MOUSE CLUB covers whole wide range of Disney characters. 
Here the Seven Dwarfs on a store display help grocers to develop Gen- 
eral Mills’ line of cereals into a “Diamond Mine of Values.” Back panels 
on packages reproduce scenes from Disneyland Park and movies. 
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dition to the four-by-four-foot “‘spec- 
tacular display,’ the theme was 
carried out (with the dwarfs flitting 
hither and yon) in price markers, 
wire hanger posters and mastheads of 
different sizes for newspaper ads. 

The big display urges kids to get 
and use the Disneyland Park scenes, 
and says, “Ride the Snow White 
scenic ride at Disneyland.”’ 

A large-space color ad appeared in 
Puck and 54 other comic sections. 
Against the background of Sleeping 
Beauty’s Castle in Fantasyland, a 
certain Mouse is quoted as saying: 
“At your grocer’s now! Get these 
exciting Disneyland Park Light-ups! 
... And see me on the Mickey Mouse 
Club, ABC-TV.” 

Also scheduled were 14 grocery 
business papers—among them Grocer 
Graphic. 

On Mickey Mouse Club, General 
Mills sponsors the Mouseketeers and 
Cartoon of the Day 15-minute seg- 
ments three afternoons a week. Early 
audience reports give the show a 50% 
share-of-audience for the 5-6 p.m. 
period. 

In a closed-circuit telecast over 80 
stations on September 25, Walt Dis- 
ney and Robert E. Kintner, ABC’s 
president, told representatives of all 
the club’s sponsors and of all the sta- 
tions carrying it how much they 
thought a mere Mouse might mean to 
merchandising. 

Here’s the way General 
makes capital of him: 

The commercial shows the front of 
the cereal packages. As the packages 
start to turn the announcer says: 
“Presto! They’re Disneyland Park 
light-ups in bright colors. See how 
they sparkle and glimmer when you 
light them with Christmas tree bulbs.” 

He tells about some of the scenes. 
Then: “And look at this lion 
Doesn’t he look real? Almost as real 
as the lions in Walt Disney’s new 
true-life Technicolor picture 
“The African Lion’... 

“Just look for the Mickey Mouse 
sign on the front of Cheerios 
Corn Kix... Sugar Jets... Wheaties 

.and Trix... and Hurry!” 


Mills 


See Page 58 


Read how Sol Polk, fabulous 
Chicago retailer, employs TV to 
effectively tie in with the adver- 
tising of the products he sells. 


good spot 
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low bul sure?” is no sales policy for 

an advertiser who wants to go places fast. 

Far better to hop aboard the fastest-moving, most 

effective medium there is—spot television—and 
ride it for all it’s worth. 

That’s exactly what the General Baking Com- 
pany did when it wanted to introduce Grossinger’s 
Rye Bread in the Philadelphia market. Grossinger’s 
was unknown there, and local brands were firmly 
established. How to move in fast? On BBDO’s 
advice, the client bought a Twelve Plan schedule 
on WCAU-TV. And what happened then? To quote 
BBDO’s own words: “In five weeks we hit the 
sales quota we had expected to achieve in 13 weeks. 
After seven weeks we passed all other rye breads 
and moved into first place in the market.” And... 
at a cost per thousand viewers of only 31 cents! 

No fable this. It's another true case history 
which illustrates so well why more than 300 
national spot advertisers are currently using sched- 
ules on one or more of the 12 television stations 
(and the regional network) we represent. 


Good spot to be in! 


CBS Television Spot Sales 


Representing: wcBs.TV New York, WCAU-TV Philadelphia, 


WTOP-TV Washington, WBTV Charlotte, WBTW Florence, 
WMBR.-TV Jacksonville, WXIX Milwaukee, WBBM-TV Chicago, 
KSL-TV Salt Lake City, KGUL-TV Galveston-Houston, KOIN-TV 
Portland, KNXT Los Angeles, CBS TELEVISION PACIFIC NETWORK 


To sell the engineered 
construction markets, 
your best buy is 

CIVIL ENGINEERING 


90% of CIVIL ENGINEERING’S 38,000 readers are 
members of the American Society of Civil Engi- 
neers who must meet continuously the Society’s 
rigid requirements as to construction experience 
in “responsible charge of work.” | 


CIVIL ENGINEERING is unsurpassed in continuity 
of readership. 87% of these readers continue to 
read year after year. They are not ‘“‘in-and- 
outers” but devote their lives to construction. 


CIVIL ENGINEERING’S editorial content is func- 
tional and authoritative. 95% of its articles are 
written by top-flight engineers actively engaged 
in important piojects. Civil Engineers. spend an 
average of 3% hours reading time with each 
issue of C.E. 


CiViL ENGINEERING produces results. 36,715 
product information requests were received from 
one issue alone, resulting from a listing of ad- 
vertisers’ literature. 


CIVIL ENGINEERING builds advertiser satisfac- 
tion. More facturers of equip it and ma- 
terials than ever before are advertising in CIVIL 
ENGINEERING. Year after year, C.£. has shown 
a continual gain in advertising linage. 


Engineers are educated to specify and buy. 


APPLES SELL APPLIANCES: A customer being the apple of his 
eye, Chicago retailer Sol Polk recently raided Washington’s or- 
chards. With every purchase of $5 or more he gives a big box of 
The Magazine of Engineered Construction apples. Here (left) he takes delivery of one of the 20,000 boxes. 
The American Society of Civil Engineers 
33 West 39th Street. New York 18, N. Y. 


e While I was getting a Retailer- 
| read It Expands-on-T'V story from Sol Polk 
of Polk Brothers (whose Chicago budgets of scores of manufacturers. 


E.H. White, | business in TV and radio sets, home Down the advertiser alphabet, from 

Vice Pres., appliances and floor coverings since ABC washers, Admiral and Amana 

United States Rubber Co. 1948 has multiplied eight times to to Westinghouse, Whirlpool and 

more than $30 million), in popped Zenith, Polk puts his weight behind 

Here's another of the 284,706* Andrew Heiskell, publisher of Life. 15 brands of TV sets, 16 of air con- 

el ae meee And after awhile I learned that ditioners, 66 washers and dryers, 

of whom buy material, equipment, Polk’s progress stems from 456 different kinds of famous car- 
peting,” and many another. 


supplies or services for their firms. 
In the belief that “all advertising 


Polk Teams Brands, TV and Life 
To Build $30 Million Business 


Only part of all this money is 
Polk’s. Most of it comes from co-op 


Vigorous salesmanship, 


The . he harnesses the 
@lotarian 


1600 Ridge Ave., Evanston, Ill. 


*313,889 average net paid ABC Dec. 1954 


Case Histories 


on products in use 


Photographic and reporting 

assignments covered throughout 

phone North and South America 
MArket 2-3966 for advertising, — or 
or write research purposes 


sicxes Kolo- Keapatl SERVICE 


38 PARK PLACE + N 2, NEW JERSEY 


Exclusively of nationally adver- 
tised brands, 


3. Promoted primarily on Polk’s 
TV shows, but emphasizing 


“As advertised in Life.” 


This “world’s largest appliance re- 
tailer” is said to have sold the first 
TV set in Chicago and to have spon- 
sored the first TV program there. Al- 
though Sol Polk also advertises 
heavily in radio, newspapers. outdoor 
posters and direct mail, half of the 
$1.5 million he now spends annually 
for advertising goes into 17 hours a 
week on TV. 


helps all advertising,” 
manufacturers’ national campaigns in 
his stores, on his “TV shows, and 
otherwise. He says that “Life comes 
to life at Polk Brothers.”” Every Life- 
advertised product which his three 
stores carry reappears large in his TV 
commercials—first the magazine, then 
the page, and then the product—and 
in store displays. To a lesser extent 
similar tie-ups are worked out with 
other magazines... . 

Perhaps Point 1 in the Polk plat- 
form should be showmanship. 

Whoever had just vacated my room 
in the Hotel Sherman had left a 
copy of the Wenatchee (Wash.) 


SALES MANAGEMENT 


Applied 


Daily World. Across its top ran 
two-line banner: 

“Fabulous Chicagoan to Give 

State Apples Giant % - Mil- 

lion-Dollar Advertising Push.” 

Half of Page 1 showed three pic- 
tures of Sol Polk: 

1. Clambering aboard a refrigerated 
freight train bedecked with signs: 
“Apples from Washington State .. . 
Picked and Packed for Polk Bros. . . . 
because you’re the APPLE of our eye.” 

2. TV and news cameramen in a 
Washington apple orchard taking 
pot shots at Sol Polk. (The caption: 
“Films will be televised in Midwest 

Polk is reported the nation’s 
greatest user of TV _ advertising.’’) 

3. Pretty, well-packed Washington 
apple-packers, in Polk Brothers T- 
shirts, packing proudly for Polk. 

The Wenatchee World noted that 
Polk in three months would spend 
more money—just in Chicagoland— 
to promote Washington’s apples than 
Washington State Apple Commission 
would spend across the U. S. in a 
year. 

Because to him apples are a “sym- 
bol of friendship and _ hospitality,” 
Sol bought 20,000 boxes of 50 apples 
each—to give away. For good mea- 
sure, with each box, he throws in an 
apple slicer and instructions on how 
to keep the apples “cold and crispy.” 
To celebrate Polk Brothers’ 20th 
birthday, every customer who spends 


$5 or more gets a free box. 

He suggests that his customers 
“try them at TV time.” 

A purple wrapper on every apple 
proclaims ““The Apple Bowl of Amer- 
ica,” Polk Brothers and 32 appliance 
and TV brands. A red apple-shaped 
display piece explains that “these are 
‘new 1956 apples’ to tie in with the 
new 1956” merchandise at Polk’s. 
Even check forms have an apple 
motif. 

Apples promote Polk on 150 out- 
door posters, in four metropolitan 
dailies and neighborhood newspapers, 
in frequent radio spots on three sta- 
tions (Polk schedules 20 daily on 
each), and in day and night programs 
over TV Station WBKB—where all 
live performers came on the screen the 
first week eating apples. (WBKB 
was the recipient of a free truckload 
of them.) 

More conservative: estimates put 
the cost of Polk’s apple promotion at 
$300,000. 

Sol Polk confided to me that Amer- 
ica’s greatest growth tomorrow will 
be northwestward. Chicago stands to 
gain from it... .1 forgot to ask what 
significance he may have attached to 
Polk Brothers’ giveaway, awhile back, 
of 60,000 Christmas trees from Nova 
Scotia! 

He finds affinity between apples and 
appliances—and TV. Just as watch- 
ing TV is a family affair, so is the 
purchase of a TV set or a major ap- 
pliance. Polk makes it easy for its 
300,000 customer families to buy to- 
gether by providing free Cokes for 
the youngsters (“Have a Coke on 
Polk”) ; a wheelchair for Grandma, 
and by staying open (weekdays and 
nights and Sundays) a total of 85 
hours a week. 


POLK’S $30 MILLION VOLUME has been built on national brands. 
In 85 hours of TV programs weekly, Sol Polk triples his impact by 
joining national advertisers, stores and “Advertised in Life.” 
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But why MEN over 45? 


Our doctors still don’t know 
why, but if you are a man 
over 45 you are six times as 
likely to develop lung cancer 
as a man of your age twenty 
years ago. They do know, 
however, that their chances 
of saving your life could be 
about ten times greater if 
they could only detect can- 
cer long before you yourself 
notice any symptom. (Only 
1 in every 20 lung cancers is 
being cured today, largely 
because most cases progress 
too far before detected. ) 


That’s why we urge that you 
make a habit of having your 
chest X-rayed every six 
months, no matter how well 
you may feel. The alarming 
increase of lung cancer in 
men over 45 more than jus- 
tifies such precautions. Far 
too many men die need- 
lessly! 


Our new film “The Warning 
Shadow” will tell you what 
every man should know 
about lung cancer. To find 
where and when you can see 
this film, and to get life- 
saving facts about other 
forms of cancer, phone the 
American Cancer Society 
office nearest you or simply 
write to “Cancer’—in care 
of your local Post Office. 


American 
Cancer 


Society 


BILLBOARD MAGAZINE — 
Wwowo — For outstanding 
public service programming. 


BOSTON FIRE DEPART- 
MENT—WBZ-TV—For out- 
standing performance in the 
field of fire prevention. 


MUSCULAR DYSTROPHY 
ASSOCIATION — KEX — For 
service in the search for the 
cause and cure of Muscular 
Dystrophy. 


UNITED CRUSADE—KPIX 
—For service in cause of 
social welfare. 


TV GUIDE—WPTZ—For its 
program “Great Music,” ad- 
judged the outstanding se- 
rious music program offered 
on Philadelphia television. 


VETERANS OF FOREIGN 
WARS — KDKA-TV — For 
bringing to the public: the 
special TV program, “The 
Case Against Communism.” 


ALLIED JEWISH APPEAL 
—KYW—Community Award 
for distinguished service. 


NATIONAL SAFETY COUN- 
CIL—KEX—For exceptional 
service to safety. 


BAY STATE SOCIETY — 
WBZ-WBZA — In grateful 
acknowledgment of generous 
participation in the Easter 
Seal Appeal for the crippled 
and handicapped. 


NATIONAL ASSOCIATION 
FOR THE ADVANCEMENT 
OF COLORED PEOPLE — 
KEX — For broadcasts of 
“Freedom Fulfillment.” 


DEPARTMENT OF THE 
ARMY — KDKA-TV — For 
presentation of the special 
television series, “The Big 
Picture.” 


PHILADELPHIA COUNCIL 
OF CHURCHES—WPTZ— 
For its televising of religious 
services of all denominations 
direct from the _ church, 
temple or synagogue in which 
they were held. 


NATIONAL GUARD  BU- 
REAU — WOWO — For meri- 
torious service to the Nation- 
al Guard. 


UNITED CEREBRAL PAL- 
SY — KDKA-TV— For out- 
standing public service for, 
and on behalf of, America’s 
# Cerebral Palsied Children 
and adults. 


NATIONAL SAFETY COUN- 
CIL—KYW—For exceptional 
service to safety. 


OHIO STATE UNIVERSITY 
—KPIX—Citation by the Ohio 
State Institute for Education 
by Radio-Television for pro- 
gram, “Adventure School.” 


PENNSYLVANIA-DELA- 
WARE ASSOCIATED PRESS 
BROADCASTERS—KDKA— 
First place award for gen- 
eral news excellence. 


JUNIOR CHAMBER OF 
COMMERCE OF PHILADEL- 
PHIA—WPTZ—In recognition 
of newscaster Taylor Grant’s 
21 years of outstanding news 
presentation. 


PENNSYLVANIA FEDERA- 
TION OF MUSIC CLUBS— 
KYW—For efforts in bring- 
ing good music to its listen- 


NATIONAL FOUNDATION 
OF INFANTILE PARALY- 
SIS — WBZ-TV — For out- 
standing support and co- 
operation, March of Dimes 
campaign. 


NORTHEASTERN INDIANA 
EXTENSION AGENTS — 
WOWO Farm Director Jay 
Gould—In recognition of out- 
standing service to agricul- 
ture. 


PORTLAND PUBLIC 
SCHOOLS—K EX—For aid in 
producing the “American 
Ideal” series in social stud- 
ies. 


FAMILY SERVICE ASSOCI- 
ATION OF AMERICA — 
WOWO — Special recognition 
for WOWO radio program, 
“Friend, Indeed.” 


POLICE DEPARTMENT, 
CITY OF PHILADELPHIA— 
WPTZ—-For its outstanding 
and continuing service to the 
community through its pro- 
grams on crime prevention, 
narcotics, juvenile aid and 
other vital subjects. 


VETERANS OF FOREIGN 
WARS—KEX—For fostering 
interests of Veterans of For- 
eign Wars. 


NATIONAL SAFETY COUN- 
CIL — WBZ-TV — Public In- 
terest Award for exceptional 
interest to safety. 


UNITED STATES TREAS- 
URY DEPARTMENT — KYW 
— For patriotic service to 
community and nation 
through the U. S. Savings 
Bond program. 


OHIO STATE UNIVERSITY 

— WPTZ — For “Operation 
Blackboard, " 
first 
vision program. 


the nation’s 
in- school-viewing tele- 


NATIONAL SAFETY COUN- 
CIL — KDKA — For excel- 
lence in service to safety on 
the farm. 


VARIETY CLUB TENT #1 
=~ KDKA-TV — For constant 
interest ... particularly for 
faithful and diligent service 
in behalf of the Heart Fund. 


U. S. TREASURY—WBZ-TV 
—For outstanding service to 
the community and the nation 
through the U. S. Savings 
Bond Program. 


FREEDOM’S FOUNDATION 
— WOWO's Mrs. Mildred 
Hendricks — Awarded gold 
medal for her essay entitled: 
“Have we earned our free- 
dom?’ 


NATIONAL FOUNDATION 
FOR INFANTILE PARALY- 
SIS — KDKA — For outstand- 
ing cooperation during the 
March of Dimes. 


NATIONAL SAFETY COUN- 
CIL — WOWO — First Honor 
Award citation for outstand- 
ing public service in fire 
prevention. 


FREEDOMS FOUNDATION 
—WPTZ—F “Day of De- 
liverance,” an Independence 
Day television program re- 
constructing the historic 
events leading to the Decla- 
ration of Independence. 


NATIONAL GUARD B 
REAU —KDKA—For  out- 
standing service to the de- 
fense efforts of the Army and 
Air National Guard. 


NATIONAL SAFETY COUN- 
CIL—WBZ-WBZA — For ex- 
ceptional service to safety on 
the farm. 


NATIONAL EXCHANGE 
CLUB — KPIX — For out- 
standing support of National 
Crime Prevention Week. 


NORTHERN CALIFORNIA 
ACADEMY OF TELEVISION 
— KPIX — Twelve individual 
awards for program excel- 
lence and public service. 


CALIFORNIA STATE FAIR 
AND EXPOSITION—KPIX— 
Public service award for pro- 
gram, “Western Farm and 
Family.” 


POLICE DEPARTMENT, 
CITY OF PHILADELPHIA— 
KYW — For extraordinary 
public service of time and ef- 
fort during its campaign to 
recruit policewomen. 


UNITED COMMUNITY 
SERVICES OF BOSTON— 
WBZ-TV—Citation for “Easy 
Beezy Friendship Club.” 


AMERICAN DENTAL AS- 
SOCIATION —KDKA—For 
support given the cause of 
dental health. 


CARE—KDKA-TV—In appre- 
ciation of notable _ public 
service in supporting its 
campaign. 


RED CI 
WBZA- 
service 


OPTIM] 
BURGH 
ognition 
during 


OHIO § 
— WBZ 
from Ohio State Institute for 
Education by Radio-Televi- 
sion for public affairs pro- 
grams. 


TOY AND JOY MAKERS— 
KEX — Citation for efforts 
in behalf of unfortunate 
children at Christmas. 


CARE—WPTZ—For notable 
public service in support of 
its campaign. 


AMERICAN MEDICAL AS- 
SOCIATION — KPIX — For 
constructive and friendly co- 
operation during health edu- 
cation program. 


NATIONAL CONFERENCE 
OF CHRISTIANS AND 
JEWS — WBZ-TV — Citation 
for “Our Believing World” 
program. 


AMERICAN RED CROSS— 
KDKA-TV —In appreciation 
and recognition of service 
faithfully performed. 


AMERICAN HERITAGE 
FOUNDATION—KYW news- 
easter John Raleigh — For 
notable public service in aid- 
ing The Crusade for Free- 
dom. 


CANCER RESEARCH 
FOUNDATION —WBZ-TV — 
Jimmy Fund Certificate of 
Merit for outstanding con- 
tribution of “Big Brother” 
program to children’s Cancer 
Research Foundation. 


U. S. VETERANS ADMIN- 
ISTRATION — KYW — For 
outstanding service to U. S. 
war veterans. 


CITY OF PITTSBURGH— 
heat Tel of Cita- 
‘id Law- 
Oth pro- 
i Story.” 


FESTI- 
Tau ADOVUIAA avis —K EX— 
For aiding the success of the 
annual Rose Festival. 


SAN JOSE STATE COL- 
LEGE — KPIX — For public 
service programming, 


JEWISH THEOLOGICAL 
SEMINARY OF AMERICA— 
KDKA—For being one of the 
first stations to broadcast 
“The Eternal Light’ pro- 
grams, 


ALFRED I. DUPONT 
AWARD — WBZ-WBZA — 
For outstanding public serv- 
ice in encouraging, promot- 
ing and developing American 
ideals of freedom and for 
loyal, devoted service to the 
nation and the communities 
served. 


AMERICAN LEGION AUX- 
ILIARY—KEX—For aid to 
the children’s welfare de- 
partment. 


CHILDREN’S HOSPITAL OF 
PHILADELPHIA—WPTZ — 
In appreciation of public 
service in its behalf. 


MASSACHUSETTS COU N- 
CIL OF CHURCHES AWARD 
—WBZ-WBZA—For applying 
an uncommon touch to the 
most common type of reli- 
gious broadcasting, for the 
program “This I Know.” 


JUNIOR ACHIEVEMENT 
OF FT. WAYNE—WOWO— 
For outstanding cooperation 
in the Junior Achievement 
movement. 


NATIONAL BOARD OF 
FIRE UNDERWRITERS — 
WBZ-TV—Gold Medal Award 
for outstanding public serv- 
ice in fire prevention. 


AMERICAN MEDICAL AS- 
SOCIATION — KYW — For 
participation in the Health 
Education Program. 


AMERICAN LEGION AUX- 
ILIARY—KDKA-TV — In ap- 
preciation of courtesies and 
cooperation extended to the 
American Legion Auxiliary. 


FREEDOMS FOUNDATION 
— WBZ-TV — George Wash- 
ington Honor Medal for pro- 
gram, “Our Believing 
World.” 


AMERICAN CANCER SO- 
CIETY—KYW—For notable 
assistance in the Crusade to 
Conquer Cancer. 


UNITED SERVICE ORGANI- 
ZATIONS — KPIX — For dis- 
tinguished service to the men 
and women of America’s 
Armed Forces. 


PENNSYLVANIA-DELA- 
WARE ASSOCIATED PRESS 
BROADCASTERS — KDKA— 
First place award for Farm 
News Excellence. 


PAL BOYS’ CLUB OF PORT- 
LAND — KEX — For helping 
the success of the annual 
Roaring Wheels Show. 


UNITED FUND CAMPAIGN 
—KYW—In appreciation of 
time and talent generously 
contributed in the public 
interest. 


COMMUNITY CHEST OF 
ALLEGHENY COUNTY— 
KDKA-TV — For service 
rendered during the annual 
campaign. 


AUTOMOBILE LEGAL AS- 
SOCIATION — WBZ -WBZA 
—For unselfish efforts on be- 
half of community affairs 
and for distinguished leader- 
ship in the promotion of 
highway safety for drivers of 
and strangers to the Com- 
monwealth of Massachusetts. 


AMERICAN CANCER SO- 
CIETY—WPTZ—In _recogni- 
tion of its efforts to combat 
cancer. 


OHIO STATE UNIVERSITY 
—KPIX—For program, “Your 
Neighbor’s Religion”, by the 
Ohio State Institute for Edu- 
cation by Radio-Television. 


Broadcast advertising is most effective 
on stations which have earned the respect and 
confidence of the communities they serve 


Ever since Westinghouse station KDKA broadcast 
the Harding-Cox presidential election returns on 
November 2, 1920, WBC has been broadcasting 
in the public’s interest. We believe in it. We 
practice it. Wherever you find a WBC station— 
radio or television—the local folks know that it’s 
ready to devote its facilities to worthy causes 
and be a credit to its community. 


It’s incidental to the service we’ve been able to 
render that WBC received over 160 public service 
awards since the beginning of 1953. However, this 
does show another reason why Westinghouse 
Broadcasting Company has the respect and confi- 
dence of the millions of people it serves—the 
millions of people that make WBC such a good 


buy for advertisers. 


WESTINGHOUSE BROADCASTING COMPANY, INC. 


OPTIMISTS CLUB—WOWO 
—Awarded an American flag 
as gift from Junior Optimists 
for outstanding service to 
youth. 


DAMON RUNYON CANCER 
FUND—KDKA-TV—For . as- 
sistance rendered in fight 
against cancer. 


RADIO 


BOSTON —W8BZ+WBZA 
PHILADELPHIA— KYW 
PITTSBURGH — KDKA 
FORT WAYNE—WOWO 
PORTLAND— KEX 


TELEVISION 


BOSTON —WBZ-TV 
PHILADELPHIA—WPTZ 
PITTSBURGH—KDKA-TV 
SAN FRANCISCO— KPIX 


KPIX REPRESENTED BY THE KATZ AGENCY, INC 
ALL OTHER WBC STATIONS REPRESENTED BY FREE & PETERS, INC. 


No selling campaign is complete without the WBC stations 


PORTLAND PUBLIC 
SCHOOLS — KEX — Citation 
for aid to in-school educa- 
tion. 


AMVETS — WBZ-TV — Dis- 
tinguished Service Award 
for outstanding service to 
the community. 


CARE-ANTA — KYW — In 
recognition of the outstand- 
ing support given to the an- 
nual CARE-ANTA benefit. 


CARE -- WBZ-WBZA — 10th 
annual award for outstand- 
ing service in New England 
and New York. 


CATHOLIC WAR VETER- 
ANS OF PHILADELPHIA— 
KYW — In appreciation of 
sincere services to the com- 
munity. 


NATIONAL SAFETY COUN- 
CIL—KPIX—For exceptional 
service to safety. 


NATIONAL FOUNDATION 
FOR INFANTILE PARALY- 
SIS—WBZ-WBZA—For out- 
standing participation in the 
support of the emergency 
March of Dimes campaign. 


ALFRED IL. DUPONT 
AWARD — WBZ-TV — For 
outstanding public service to 
the community. 


BISHOP’S WELFARE AND 
EMERGENCY RELIEF 
FUND —KEX—For special 
effort. 


COMMONWEALTH OF 
PENNSYLVANIA—KDKA— 
For outstanding service to 
Pennsylvania Week Commit- 
tee. 


Sol Polk bridles when someone calls 
him a “discounter.” But while ad- 
mitting that Polk Brothers “won't be 
undersold,” he emphasizes: ““We don’t 
buy down to a price—but up to a 
quality.” Well-known brands assure 
quality: ‘America’s greatest asset is 
the research facilities which competi- 
tion has caused our manufacturers to 
develop.” He regrets that the nation’s 
“selling lags 50 years behind manufac- 
turing.” 

Instead of price he promotes “‘serv- 
ice and showmanship.” To the manu- 
facturer’s guarantee, Polk Brothers 
adds its own. And when Polk ties in 
with, say, Good Housekeeping the 
joint effort becomes a “triple-stamped 
approval promoti pn.” 

To pioneer food freezers, Polk 
offered them on a rental basis 
Today, the stores offer a “trade-in 
guarantee” on TV receivers: Any 
black-and-white set “may be returned 

. in good. condition at any time be- 
fore February 1, 1957, for full credit 

. toward a color television receiver 
at the factory-suggested list price of 
any make”’ then being carried. 

Polk’s telecasting is both “‘institu- 
tional” (or public service) and selling 

in that order of emphasis. 

In addition to such stand-bys as a 
five-a-week half-hour morning show 
for kids, a Sunday children’s hour, a 
Saturday night variety show, six 
“Nite Owl” movies a week, and a 
continuing Sunday night bowling 
tournament in the windows of the 
newest and biggest store, Polk turns 
over its TV to civic events. 

On Sol Polk’s wall hang citations 
from both Democratic and Republi- 
can organizations for contributing 
time for panel discussions, before na- 
tional, state and local elections. Polk 
programs range from Red Feather 
and Smokey Bear campaigns to the 
opening of the opera and filling Chi- 
16,000-seat stadium for the 
Polk-sponsored Ice Capades. As often 
as not Polk will “create” events — 
and then televise them. 


cago s 


Commercials usually are by demon- 
tration — informal, low-pressure and 
factual. Usually they are live, with 
an occasional manufacturer’s film. 
“Wide selection” is stressed less in 
words than by showing the variety of 
items in one category. 

Running sales checks see to it that 
each TV-advertised item pays its way. 
Commercials on the midnight movie 
series last July and August sold more 
than 10,000 fryers at $29.95. And 
in two weeks of last summer’s heat 
wave, late viewers bought 20,000 
electric fans at $5.95. 

Polk’s out-of-store salesmen made 
same-night delivery! 
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ges Meason 


STREET SWEEPER STEVE ALLEN shows coast-to-coast NBC au- 
dience that neither rain nor mud nor 12 hours of Broadway’s traffic 
can wreck Sandran. Dealers do same demonstration on sidewalks. 


Tough Tests on TV— Merchandised 
—Help to Double Sandran Sales 


One minute on TV may set a lot 
of sales forces to work. 

A single demonstration, dramatized 
by knock-’em-in-the-eye proof by a 
well-known personality, may be mer- 
chandised for months by thousands of 
dealers. 

After Steve Allen’s first monthly 
one-minute commercial for Sandran 
floor coverings, Sandura Co. of Phila- 
delphia issued a broadside to dealers 
nominating the star of NBC-TV’s 
“Tonight” for President. 

Sandura did not say president of 
W hat. Eisenhower was sitting rather 
pretty in the White House and John 
S. Clement has long been president 
and controlling owner of Sandura 
Co. If there were a president of San- 
dura’s 32 salesmen, 60 distributors or 
(present count) 6,000 dealers, maybe 
Allen was meant to be that. 

With Sandura’s help, Allen was 
doing some real selling. He still is. 
Of course, the stage has to be set, and 
afterwards the rave notices dis- 
patched, by Clement’s people and 
their advertising agency, Hicks & 
Greist, New York. 

Still, Steve and his coast-to-coast 
audience are nice to have handy 
when you feel a somewhat cyclonic 
brain-wave coming. 

Sandran is a “miracle stainless 


vinyl floor covering,” apparently im- 
pervious to anything you might name. 
It also has become a traffic-stopper. 
For Allen’s first Sandran commer- 
cial, last May, Sandura invited 700 
dealers in the New York Metropoli- 
tan Area to the Hudson Theater. 
Twelve hours before telecast time, 
Sandura spread a 12-foot wide strip 
of Sandran across the street. 

A broadside told dealers promptly 
about “the most exciting floor-cover- 
ing demonstration ever seen on net- 
work-TV.” At the stroke of mid- 
night—after thousands of cars, buses 
and trucks had passed over and 
spewed their drippings — Allen went 
forth, with mop in one hand and 
mike in the other, to show that the 
streets should be paved with Sandran. 

That month alone Sandura signed 
1,222 new franchised dealers. 

In succeeding months Allen mopped 
up after Sandran had survived: 


TV 
Applied 


SALES MANAGEMENT 


1. A five-ton (and not yet house- 
broken) elephant ; 

2. A two and one-half-ton steam 
roller; and 

3. Three queen-size Floradora 
dancing girls, who together tipped the 
beam at a half-ton. 


At intervals, for good measure, he 
introduced the floor covering (now 
also used for walls and counters) to 
doses of leach, lye and lime; to ink, 
grape juice and tomatoes. 

Probably the underlying thought 
was that if Sandran could take these, 
it could stand up under your family’s 
malfeasances. 

Dealers were urged to do a bit of 
street or sidewalk Sandranizing on 
their own and, where police depart- 
ments were willing, a lot of them did. 
They also stepped up point-of-pur- 
chase, newspaper and other efforts to 
show that the scourge of floor-scrub- 
bing could be ended. 

Sandura tells dealers that Allen is 
“the guy who helped you boost San- 
dran sales 121% this year.” 

Meanwhile, Sandura has stepped 
up Steve to twice a month, continues 
weekly and fortnightly insertions in 
newspapers of a dozen markets ; works 
with distributors in 50-50 coopera- 
tive advertising in newspapers and 
some spot TV ; gets the word around 
in Good Housekeeping and other 
magazines, and convinced that 
Santa Claus can come even to the 
floor-covering business has just 
added a network radio personality. 

On November 17 Don McNeill 
and his “Breakfast Club” started pro- 
moting Sandran on the ABC network 
in some 400 cities. 

Dealers are offered a free Christ- 
mas display kit, which “spotlights 


your store as ‘Gift Headquarters’ for 
floor coverings.” Included are free 
gift certificates (to dealers) for cus- 
tomers... 

John Clement gives a lot of credit 
to TV. But he points out that “our 
business started to go ahead in a big 
way before TV got into our picture.” 

From the time Clement launched 
the business in 1923 until the Korean 
war, sales and profits pushed gradu- 
ally ahead. Then for three years, 
with shortage of materials, the going 
was tough. Sandura was, and is, a 
smaller factor in floor coverings than, 
say, Armstrong and Congoleum- 
Nairn. Even with a good product, 
ways had to be found to get dealers 
to handle it—and then to keep them 
from turning Sandran into a cut- 
price football. 

In 1953, Sandura introduced a 
franchised dealer program. This, 
Clement explains, “lets the dealer 
show a full profit.” Among other 
things, “distributor-dealer committees 
help Sandura formulate sales pro- 
grams and policies for their terri- 
tories.” 

In 1954, on the basis of able and 
willing dealers, “we started to go 
after business in a big way.” A price 
reduction, promoted in_ full-page 
space of newspapers in a dozen major 
markets, stimulated sales and helped 
to double the size of the dealer group. 

This year the number of dealers 
has been doubled again. 

Sandura took its first “participa- 
tion” on TV in Arlene Francis’ ““To- 
day” on NBC last January — fol- 
lowed by Steve Allen, in May. 
Space and time media both have 
played their part in the expansion. 
And so has personal selling. 


The company’s 32 salesmen call on 
dealers as well as distributors. They 
don’t take orders from dealers, but 
they help with displays and show 
them how other dealers are selling 
Sandran. 


Dealers in turn have a lot of re- 
ports to make to Sandura: Customers 
ask for “the pattern Steve Allen ran 
over.” ... After a month of Sandran 
on sidewalk, “even our salesmen are 
surprised at the appearance of the ma- 
terial, which has never been washed.” 

. . “More than 2,200 people have 
registered for two Sandran rugs to 
be raffled off.” . . . Many stores run 
newspaper ads to “tie in with Steve 
Allen.” . Some run lye tests on 
their own. . . . Individual units of 
such big chains as Sears and Ward 
say they are selling “more ‘Sandran 
than any other brand.” 

To keep retail salesmen on their 
toes, Sandura awards 10 $25 U.S. 
savings bonds weekly to those who 
make the best showing with 11 San- 
dran “secret shopper sales points,” 
when approached by representatives 
of the Willmark Service System. 

Sandura’s Philadelphia plant is 
ready to meet even more demand. To 
produce Sandran, the design is photo- 
graphed, then engraved on copper 
rolls, and then printed on cylinder 
presses. “Theoretically,” John Cle- 
ment says, “we can turn out 300 
square yards of material a minute. 
We can’t sell it that fast—yet. But 
we will.” 

In the last two months the plant 
has gone on a two-shift basis. /f the 
presses were kept going 24 hours a 
day for 365 days a year, they could 
produce nearly 158 million square 
vards annually. ... 


TV-Developed Consumer Demand 
Sparks Lestoil’s Distribution 


Get enough TViewers to care 

And dealers will see that your 

product is there. 

Whatever may be wrong with this 
rhyme, the reasoning — as Adell 
Chemical Co., Holyoke, Mass., has 
learned — is plenty sound. 

It can work even for a small and 
little-known manufacturer in build- 
ing distribution and demand in one 
section of the country against hard- 
est-hitting national advertisers—such 
as P&G and Colgate and Lever 
Brothers. 
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Jacob L. Barowsky, founder and 
president of Adell, has bought more 
than 100 spots for his Lestoil liquid 
detergent on a single station in a sin- 
gle week. 

Since he started to apply TV's 
power to his product in January 
1954, Adell’s retail volume has gone 
up 1,200% over the average of the 
three years before. 

In a typical recent week Adell 
spent $3,487 for spots ranging from 
nine to 30 on 12 New England TV 
stations, and $1,243 for 25 to 50 


spots on 15 radio stations. Thus, the 
annual expenditure rate for these 
two media alone in one area has risen 
to $245,960. 

And Jacob Barowsky is making 
larger plans. Having won all other 
major New England markets (and a 
lot of smaller ones), and gained 90% 
distribution in chain and independent 
grocery stores in them, Adell is now 
“surrounding” the Boston metropoli- 
tan market, preparatory to invasion. 

The TV-radio conquest of Boston, 
he estimates, will cost $4,000 a week, 
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or $200,000 in the first year. 

Adell makes annual contracts with 
the stations and asks for—and gets— 
maximum quantity discounts. The 
company creates and places its own 
advertising through a “house agency,” 
Jackson Associates. 

“We've had a succession of smaller 
agencies,” Barowsky explains. “And 
recently the business has grown so 
fast — over-all, both industrial and 
consumer, it has doubled in the last 
year — that some large agencies are 
shooting for our account. We don’t 
object to advertising agencies. But 
thus far we haven’t found any which, 
we felt, understood our business.” 

Barowsky launched Adell Chemi- 
cal Co.—named for his wife Adeline 
—in depression 1933. He had been in 
the dry cleaning business—where he 
sought a more effective way to get 
clothes clean. “Long before deter- 
gents were thought of by other com- 
panies,” he says, he had found the 
formula for Lestoil liquid detergent. 

Before World War II the business 
was confined to industrial users—first 
commercial laundries and dry clean- 
ers, then paper and textile mills, the 
lithographic trades and automotive in- 
dustries, and others. For some of them 
—such as de-inking in the paper in- 
dustry—the formula is adapted to fit 
special needs. 

The product also is used for main- 
tenance cleaning in factories, garages, 
stores, hospitals, hotels, etc. 

To industrial prospects Adell sends 
a steady stream of mailers, with post- 
paid return cards, offering volume 
quantities at special prices — and 
always a free trial sample. 

After World War II Barowsky 
set out to win the New England con- 
sumer market. “We did everything 
to get consumers to try and grocers 
to carry Lestoil,” he explains. “We 
advertised on trucks; went into news- 
papers, couponing, and some radio. 
We gave $5 to every housewife who 
had Lestoil on hand when we called. 

“Finally, we decided we needed 
saturation broadcast advertising—in 
one market at a time.” 

Adell broke in Holyoke in January 
1954 with as many as 30 radio an- 
nouncements a week . . . and in the 
first year Holyoke sales rose 250%. 
Then the company moved into nearby 
Springfield, Mass., and then New 
Britain and New Haven, Conn. TV 
was added, where available, and soon 
became the company’s major medium. 

Broadcasting was used heavily to 
“force” initial distribution. But when 
it was dropped, sales often would sag. 

About 40% of New England gro- 
cery business is done by the chains — 
particularly A&P, First National and 
Stop-and-Shop. Adell had to sell 
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A LITTLE LESTOIL goes a long way 
in cleaning homes. But to “clean up” 
markets, against big rivals, Adeli at- 
tacks with “saturation TV” methods. 


them by divisions covering the par- 
ticular markets in which it was ad- 
vertising. All of the Big Three be- 
came Adell customers. 

Barowsky decided to develop dis- 
tribution at the time he started con- 
sumer advertising. As funds _per- 
mitted he intended to make his adver- 
tising in each market intensive and 
sustained. 

In Manchester, N. H., last Janu- 
ary he bought a// availabilities on one 
TV station. The total was more 
than 100, on WMUR. (Adell is 
still hitting Manchester at a rate of 
20 spots a week.) 

In each market retailers learned 
that saturation TV immediately 
would be at work for them. 

(Demand-building is Adell’s re- 
sponsibility. The company does not use 
cooperative advertising with stores. ) 

Once a market is opened, <Adell 
sells independent stores through 
wholesalers. But in each area dis- 
tribution is opened by its own five- 


TV 
Applied 


man sales torce, under the tounder’s 
son, Seymour I. Barowsky and son- 
in-law, Isaac Eskenasky. The men 
follow newspaper route lists. 

With each order, for a dozen 
quarts or two dozen pints, the Adell 
salesman offers the grocer 24 or 36 
four-ounce samples to give to his cus- 
tomers. Formerly, the samples were 
shipped with delivery of order, but 
now the grocer gets them beforehand. 
The product is fair-traded at 37 cents 
a pint, 65 cents a quart. 

With such a “story” distribution 
seems a breeze. The five-man force 
recently reached all grocery stores 
(and a lot of variety stores carrying 
groceries) in Rhode Island in two 
and a half weeks. And they sold 
nearly all of them. 

I thumbed through call reports. In 
one day’s work in Newport an expe- 
rienced man sold 16 of 25 retailers 
contacted—plus one wholesaler. A 
23-year-old youngster signed 19 of 20 
stores. A graduate from Lever Broth- 
ers, just hired, got 15 of 22 in his 
first day. 

(An inexperienced detergent sales- 
man, however, is given a two-month 
break-in period, at Holyoke and in the 
field, before he is turned loose on his 
own. ) 

“Usually,” Jacob Barowsky says, 
“it takes six months before repeat 
orders make a new market pay.” Long 
before then the wholesalers have 
taken over. “But,” he adds, “the 
wholesalers and retailers know which 
commercial clicks on each station.” 

Commercials are one-minute and 
20-seconds. They emphasize the slo- 
gan, ““There’s less toil with Lestoil,” 
and graphic tests of product in use. 

Separate commercials show a “‘sci- 
entific test” (wipe up muddy water 
with Lestoil and show how clean, in 
contrast, this area is); walls, wood- 
work, floors, paint, etc.; spring clean- 
ing; the pine-scented odor of the 
product (as compared with am- 
monia!), and, a doll premium. 

This offer runs in each market two 
or three times a year. It covers 28 
“dolls of all lands’ —one for $1, plus 
a Lestoil label. In addition to repre- 
senting 16 different lands, the dolls 
portray such characters as Red Riding 
Hood, Little Bo Peep, Snow White. 
Featured is a Maid of Honor — “as 
lovely as a member of the wedding.’ ”’ 

A jingle set to music is illustrated 
with a Lestoil bottle moving over a 
kitchen floor, cleaning as it goes: 


“LESTOIL . . . LESTOIL 


The liquid detergent, modern as 
today. 


There’s less toil with Lestoil. 


So clean the Lestoil way...” 


. 
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Set the scene 
to suit your market! 


Gardner's havea distinctive way of designing exhibits 
to appeal to the viewer—Sales-wise! 

Whether it’s nuts and bolts or new pharmaceuticals, 
you can depend on Gardner's to create the selling- 
atmosphere that rings the cash register. 

Capitalize your exhibit investment on a_ sure-fire 
display designed and built by Gardner’s—the world's 
largest designers and builders of institutional and 
trade show exhibits 


Visit our National Showroom, Penthouse, 
41 East 42nd Street, New York City 


@ Part of 40-foot island exhibit for Abbott Laboratories 


GARDNER DISPLAYS 
477 Melwood Street 
Pittsburgh 13, Pa. 


Yes, I want to know more about exhibits and displays! 
Please send me your: 


Go A ee D Oy & bad | 30-page Illustrated Brochure 


Special Exhibitor's Check List 
dD i 7 e LAY Ss [ ‘Drama and Action in Trade Show and Institutional 
Exhibits’’ 


PITTSBURGH 13, PA., 477 Melwood St., MAyflower 1-9443 Matin 
DETROIT 26, MICH., 810 Book Tower Bldg., WOodward 2-3557 
CHICAGO 8, ILL., 1937 W. Hastings St., TAylor 9-6600 

NEW YORK 17,N. Y., 41 East 42nd St., VAnderbilt 6-262 1 


Company 
Address 


City Zone State 


See? 
~*% he turns to her 


newspaper first 


Gi ... and in Chicago S, turns 


SS. 7 first to the Chicago Daily News 


Here's why: 


% the appearance of Daily News women’s page is different 
. . with unusual touches . . . with stories displayed as a 


lady likes 


% praise on Daily News women’s page make- 
up has come from journalism experts across 
the country .. . praise for lively content, for 


sparkling presentation 
i I 


the by-lines of Daily News women’s 
page writers sound a note of per- 
sonal friendship for thousands of 
Chicago-area homemakers . . . Peg 
Zwecker on fashion, Patricia Han- 
cock on beauty, Isabel Du Bois on 


foods. Athlyn Deshais on society. 


% reader response proves our . 


points ... letters flockin tothe . 


Daily News commenting on the 
women’s page columns .. . and 
retailers enjoy quick action 
from their Daily News adver- 


tising, too 


% = the timing is right . . . because the Daily News is Chicago's 
home newspaper, an evening paper . . .one a homemaker 
can enjoy with her family . . . at leisure after dinner 


yy 


S:. does the shopping for her family . . . so when you 
want Her to turn to your product... catch her eye in the 
advertising columns of the Chicago home newspaper... 


CHICAGO DAILY NEWS 


Chicago's Growing Newspaper 


NEW YORK MIAMI DETROIT ATLANTA SAN FRANCISCO LOS ANGELES 
45 Rockefeller Plaza 200 S. Miami Ave. Free Press Building 933 Healy Building 703 Market Street 1651 Cosmo Street 


204 stetson: De | look famous 
SesT Faene: Atrocwous, Stetson. Stuffed shirt 


son stetsen:; Why cheese? Rum' Much more « 


Clase by self 


east raveme: Dry rum! Hard to believe 


son sversom: Puerto Rican rum’ Cleer Light-bodied ust the 


tall drinks 


eest paieno, Which brand there’ 


GENTLEMEN ALL . 


. . After a busy day of posing, Chef, the gent 


on the left in the triumverate above, explains to Joe Stetson (r) 


and friend the finer points of selling rum. Chef doesn't always 


approve of the photographer's techniques. One ad (far left) shows 


him getting in the act. 


thing for 


sot svetson: Merito here. Heartily recommend. But many brands. Kach 


subtly different. Hurry up. Drink getting warm 


The Big Advertising Sell: 


A World of Novelty? 


BY HARRY WOODWARD 


Hathaway sells shirts with an eye- 
patch ; Schweppes sells tonic and soda 
and ginger ale with a beard; Franco- 
American sells spaghetti with quad- 
ruplets. And now Rums of Puerto 
Rico is selling its products with a 
large, shaggy dog! Advertising might, 
on first glance, seem to have resorted 
to a world of novelty. 

All the companies listed above have 
placed their advertising with a single 
agency—Ogilvy, Benson and Mather, 
Inc. ‘This comparatively new firm is 
headed by an ingenious young Scot 
who has built it on a creative code 
which, a short decade ago, might 
have caused Madison Avenue to leap 
out of its collective gray flannel suits: 
If your campaign is not built around 
a big idea, reads OB & M’s credo, it 
will be second class. In advertising, 
continues the code, the beginning of 
greatness is to be conspicuous and 
different. The beginning of failure is 
to be invisible and orthodox. In ad- 
vertising, believes David Ogilvy, com- 
promise is oblivion. Whatever you do, 
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go the whole hog! The code also car- 
ries this admonition: “You cannot 
bore consumers into buying your 
product. It is better to interest them 
into buying it.” 

Out of such thinking has come re- 
markably successful advertising cam- 
paigns. A few short years ago Hath- 
away shirts were virtually unknown 
to the mass of consumers. Schweppes 
had a market wherever the British 
went. But here in the U. S. it was 
an almost total unknown. By using 
such attention-flagging devices as a 
distinguished gentleman wearing an 
eye-patch and modeling high-style 
shirts, Hathaway has made its shirts 
a snob-appeal product which, in its 
field, can be compared only to a 
Cadillac in the auto world. And 
Schweppes has used the bearded Com- 
mander Whitehead to make Amer- 
ican bottlers of tonic and ginger ale 
and soda froth at the sight of another 
ad bearing the Commander’s im- 
primatur. 

Rums of Puerto Rico had a real 


problem when it went into the Ogil- 
vy, Benson and Mather stable. People 
had been conditioned into thinking 
that rums should be used only in 
mixed drinks and cocktails. But 
America’s drinking habits of the past 
few years have been changing. Before 
the war 70% of all alcoholic bever- 
ages were consumed outside the home 
—at bars, taverns, restaurants, hotels. 
Today the reverse is the case. Most 
people drink at home. And they drink 
highballs, or lowballs, or the more 
simple-to-concoct drinks. 

So Rums of Puerto Rico had to 
convince the drinking public that rum 
is a quality drink and that it can be 
drunk straight, or with plain or soda 
water, or with tonic water and not 
merely in a cocktail or sweet drink. 

How to get these facts over to the 
public was the task Ogilvy faced. And 
he used his “Creative Credo,” as he 
calls it, as a take-off. 

The dog, an 85-pound Briard, 
came into the picture when Judson 
Irish, the agency’s v-p for copy, went 
to see the motion picture, ‘Pickwick 
Papers”——which featured a character 
who talked in a clipped style—perfect 
for selling Rum, thought Irish and 
Ogilvy. 

By now you've probably seen 
“Chef,” the Briard, in national ad- 
vertisements. He and his drinking 
companion, the well-known Joe Stet- 
son, get over rum sales points through 
a short, brisk style of “discussion.” 
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No one is 

more responsive 
to advertising 
than the man who 
keeps getting 


ahead in business 


The National Business Daily 


Here is 376,426 


Everywhere 
the men who 
keep getting 


WALL STREET JOURNAL 7, 
THE WALL ST 5 


il 
The National Business Daily 


SALES MANAGEMENT 


net paid circulation 
where: 


308,834 do read the advertisements...* 


171,782 of them have been helped to form 
a business decision by the ads...” 


135,898 do directly respond to advertise- 
ments in The Wall Street Journal” 


—- where else, Mr. Businessman, 
did you ever get this kind of “pull” 


for your advertising? 


SOURCE 


ADVANCE COPIES READY gad 
Send now for this brand-new proof 
of wher € you get the most in buyin 


adverti 
The Wall Street Jou 


wollen: Bigg Powon, Loaded with 
. : PUBLISHED AT: 


“pull” NEW YORK, 44 Broad St. CHICAGO, 711 W. Monroe St. 
DALLAS, 911 Young St. SAN FRANCISCO, 415 “ sh St. 
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Stickin Around 
with KLEEN-STIK 


When is a Back NOT a Back? 
When it’s the back of a *“*FACE- 


STIK” display, of course! This new- 
est KLEEN-STIK development lets 
you print your P.O.P. material both 
front and back. Sheets are then 
coated with transparent adhesive 
for easy face-to-glass application 
inside store windows, doors, cabi- 
nets, glass partitions, and similar 
places. Gets wonderful results, 
such as: 


It’s that simple to identify bowling 
alleys certified by the AMERICAN 
BOWLING CONGRESS — thanks 
to this attractive two-sided ‘‘Face- 
Stik” window emblem. It goes up 
the same easy “‘peel-and-press’’ way 
as other Kleen-Stik pieces, and the 
clear adhesive holds it tight against 
the glass. This “kingpin”’ piece is 
the work of A. L. TRUEBEN- 
BACH, ABC’s Purchasing Agent in 
Milwaukee. Rich gold-n’-black lith- 
ography by OLSEN PUBLISHING 
CO. (same city), under the eagle eye 
of LES OLSEN. 


The “Gum Parade’”’ 
BEECH-NUT PACKING CO., in 
romantic-sounding Canajoharie, 
N.Y., parades its three popular gum 
flavors — Peppermint, Spearmint 
and Mello Fruit—in front of cus- 
tomers’ eyes with these die-cut 
““Face-Stik”’ package replicas. They 
catch shoppers “coming and going”’ 
— yet they’re so much easier to put 
up than other types of permanent 
display. This tasty idea originated 
with Beech-Nut . . . snappy produc- 
tion by I. S. BERLIN PRESS, 
Chicago. 


Get the facts on this new “‘double 
exposure”? method of P.O.P. adver- 
tising! ‘*Face-Stik”’ can be applied 
to practically any printed piece, to 
make mighty fine dealer identifica- 
tion signs, trademark and package 
reproductions, etc. For details, con- 
tact your regular printer or lithog- 
rapher ... or write today to 


KLEEN-STIK! 


KLEEN-STIK PRODUCTS, INC. 


7300 West Wilson Avenue ¢ Chicago 3), Ill. 
Pioneers in pressuresensitives for Advertising and Labeling 
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Chef and Stetson, who is sporting 
dog editor at Field & Stream, have 
become an advertising partnership. 

The agency wanted a distinguished 
looking gentleman as Chef’s end man: 
The gentleman, furthermore, had to 
be someone whose name would be 
familiar to that segment of the male 
population which was to be influ- 
enced. And since Joe Stetson’s name 
is almost synonymous with fine dogs 
—at least in the minds of sportsmen 
—he was by way of being a natural. 

Chef and Joe got their send-off at 
a luncheon here in New York. Jud 
Irish, who puts the words in their 
mouths, presented the two. Chef, like 
his drinking companion, is the perfect 
gentleman. A bib was tucked into his 
collar and he sat at the table in dig- 
nified boredom, barely twitching a 
tail. 

The agency says Chef is the ideal 
model . . . a born ham, as a matter 


of fact. The moment he sees a camera 
he begins to pose, alert, bright-eyed, 
drooling ever so slightly. There’s 
absolutely no danger of his becoming 
an alcoholic: Chef is never posed 


with a drink before him. But then 
Chef, like all real gentlemen, knows 
that rum is a social drink to be sav- 
ored—not tossed down the hatch. 

In one of the advertisements Chef 
and Joe are shown at a table in an 
obviously fashionable boite. Chef has 
about two yards of damask around 
his neck (finding the neck always 
presents a slight problem). ‘The copy 
runs like this: 

Joe Stetson: “Amazing find here. 
New drink. On rocks magnificent. 
Trend-setter. Mark my words.” 

Best Friend (Chef, that is): ‘“Ad- 
mire your taste. Always did. Must 
say.” 

Joe Stetson: ‘“Here’s a_ twist. 
Liquor in question—rum. New type. 
Puerto Rican. Dryer. Lighter bodied. 
New sensation.” 

Best Friend: 
drink ?” 

Joe Stetson: “On rocks with lemon 
twist . y 

Well, there you are. Rum isn’t 
going to the dogs. One of the dogs is 
selling it. 


“How do people 


The End 


SALES GAINS AND LOSSES 


Current operating statements show these changes in net sales volume (mil- 
lions of dollars) for representative corporations over the similar year-ago: 


*Key: f indicates fiscal year. 


Company Period 1955 1954 


ABC Vending Corp. 9mo. $ 38.7 $ 37.5 
Air-Way Industries, Inc. 9 mo. 10.8 
Alco Products, Inc. 9 mo. 
Aluminum Co, of America 9 mo. 
Amer. Brake Shoe Co. 9 mo. 
Amer, Hide & Leather 3 mo. 
Amer. Hospital Supply 9 mo. 
Amer, Machine & Metals 9 mo. 
Amer. Metal Products Co. 9 mo. 
Amer. Rad. & Std. San. 9 mo. 
Amer. Seating Co. 9 mo. 
Amer. Smelting & 
Refining Co. 9 mo. 
Amer, Tobacco Co. 9 mo. 
Amer. Viscose Corp. 9 mo. 
Amer, Window Glass Co. 9 mo. 
Anchor Post Products 
Armco Steel Corp. 


Babbitt (B. T.) Inc. 
Babcock & Wilcox Co. 
Baldwin-Lima-Hamilton 
Bayuk Cigars, Inc. 
Belden Manufacturing Co. 
Big Bear Stores Co. 
Bliss (E. W.) Co. 
Bond Stores, Inc. 
Booth Fisheries Corp. 
Borden Co. 
Bruce (S.L.) Co. 
Brunswick-Balke- 
Collender Co. 
Bucyrus-Erie Co. 
Bunte Bros. Chase 
Candy Co, 


Catalin Corp. of America 9 mo. 
Chance Vought Aircraft 9 mo. 
Cluett, Peabody & Co. 9 mo. 
Consolidated Cigar Corp. 9 mo. 
Container Corp. of 

America 9 mo. 
Copperweld Steel Co, 9 mo. 
Crane Co 9 mo. 


Company Period 1955 1954 


Crown Cork and Seal Co. 9mo. $ 85.6 $ 86. 

Curtiss-Wright Corp. 9 mo. 365.0 348.2 
Dan River Mills, Inc, 9 mo. 63.6 57.7 
Distillers Corp.-Seagrams lyr. f 735.6 752.6 
Dixie Cup Co. 9 mo. 39.9 36.0 


E. |. duPont de 
Nemours & Co. 9mo. 1,422.1 
D.W.G. Cigar Corp. 9 mo. 13.6 


Eaton Manufacturing Co. 9 mo. 158.9 
Economy Auto Stores lyr.f 6.3 
Electric Storage Battery 9 mo. 63.2 


Fairbanks, Morse & Co, 9 mo. 84.3 
Fairchild Camera & 

Instr. Corp, , 23.7 
Fairchild Eng, & Airpl. 5 121.1 
Felter Co. 

Firth Carpet Co. 
Flintkote Co. 

Florence Stove Co. 
Foote Mineral Co. 


Gardner-Denver Co. 
Garrett Corp. 

Gaylord Container Corp. 
General Cigar Co., Inc. 
General Controls Co. 
General Refractories Co. 
Glatfelter (P.H.) Co. 
Globe-Union, Inc. 
Goodrich (B.F.) Co. 
Grayson-Robinson Stores 
Grocery Store Products 


Haloid Co. 
Harbison-Walker 

Refractories 
Hazel-Ailas Glass Co. 
Hewitt-Robbins, Inc, . 
Huston (Tom) Peanut Co, lyr. f 


Int'l. Minerals & 
Chemicals 3 mo. 
Interstate Bakeries Corp. 9 mo. 
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Company Period 1955 1954 
dack & Heintz, Inc 9mo. $ 230 $ 24.4 


Kaiser Steel Corp. 3 mo. 39.6 29.9 
Kelsey-Hayes Wheel Co. lyr.f 140.7 123.8 
Kennecott Copper Corp. 9 mo. 375.6 313.5 
Keystone Steel & Wire Co. 3 mo. 24.4 19.3 
Kuhiman Electric Co. 9 mo. 9.2 7.6 


Lily-Tulip Cup Corp. : 49.5 
Lone Star Cement Corp. ’ 69.0 


Magic Chef, Inc. a 13.4 
Master Electric Co . 15.7 
Maytag Co. x 73.3 
McCall Corp. ‘ 40.1 
McQuay-Morris Mfg. Co. ’ 26.0 
Mekoosa-Edwards Paper ' 22.0 
Minnesota & Ontario 

Paper Co. 
Minnesota Mining & 

Mfg. Co. 
Mopco Chemical Co. 
Motorola, Inc. 
Motor Products Corp 
Munsingwear, Inc 


Nat. Cash Register Co. 

Nat. Container Corp. 

Nat. Dairy Products Corp, 

Nat. Malleable & Steel 
Castys. 

Nat. Motor Bearing Co. 

Nat. Shoes, Inc, 

Nat. Starch Products, Inc. 

Nat. Steel Corp, 

Nat. Tea Co. 

Nat. Vulcanized Fibre Co. 

Neptune Meter Co. 


Olin Mathieson Chem. 


Owens-Illinois Glass Co. f ’ " 
Oxford Paper Co. ’ . pre INCREA CE 
Park & Tilford Distillers 9 mo. hi* 


Pfizer (Chas.) & Co., Inc. 9 mo. i 
Philco Corp. 9 mo. . ‘ tor / 
Raytheon Manufacturing : 
Co. 3 . ’ TR 
Rheem Manufacturing Co. > A 4 : 
> 1 3 


Riegel Paper Corp. 
Robertshaw-Fulton 
Contils. Co. 
Ruberoid Co. 
Ruppert, Jacob 


Scovill Manufacturing Co. 
Sealed Power Corp. ‘ ses 
Shakespeare Co, , . ‘ 4 
Smith-Corona, Inc. ’ " . ' j 4 - 
Speer Carbon Co. b : , } » Es ‘ suite Goop WILL WITH 
Standard Brands, Inc. ‘ s $ ve 
Standard Coil Products > . ‘ < 
Standard Packaging Corp. 4 \ b 6s , ’ ; 
Standard Products Co. . , . IMPRENTED BALLOONS 
Standard Railway t 
Equipment . ‘ rANY AND PLAYBALLS 
Stewart-Warner Corp. ‘ ; ’ P ; ite f 
Sundstrand Machine - write for prices 


Tool Co. 
Sutherland Paper Co. 


Temco Aircraft Corp. 
Texas Co. 

Thrift Stores, Ltd. 
Trane Co. 

Tung-Sol Electric, Inc. 
Twin Coach Co. 


Union Spring & Mfg. Co. 
United Aircraft Corp. 
United Shoe Machinery 
U.S. Industries, Inc, 
U.S. Rubber Co. 


Vanadium Corp. 
Visking Corp. 


Wallace & Tiernan, Inc. 
Walworth Co. 

Weyerhaeuser Timber Co. 
White's Auto Stores 

White Motor Co. 

WJR, the Goodwill Station 
Woodward & Lothrop 
Wurlitzer (Rudolph) Co. 6 mo 


Yale & Towne Mfg. Co, 9 mo. 
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How to Stop Ad Rate Increases 


The following came to Sales 
' Management in the form of a 
letter from the Executive Vice- 
President of a multi-magazine 
publisher active in several con- 
sumer fields. He asks that his 
name be omitted because, 
“There often are repercussions 
when a publication man sounds 
off, even if he says something 
good.” 


Bernard Gallagher’s article, “The 
Fallacy of Seasonal Advertising,” 
(SaALEs MANAGEMENT, Oct. 15, p. 
54) together with similar charts pre- 
pared by the Magazine Advertising 
Bureau and other studies on retail 
buying, raises two questions. 

The first is: To what extent are 
advertisers penalizing themselves in 
sales by failing to follow the buying 
patterns for their products? 


America’s Informal Business Capitol 


The Greenbrier’s new West Wing offers groups up to 
1000 the finest and most modern meeting facilities 


to be found. 


The auditorium, the theatre, and various-sized 
smaller meeting rooms provide complete privacy and 
air-conditioned comtort for all types of functions. 
The latest P.A. systems, stage and movie equipment 
(including a CinemaScope screen in the theatre) are 
available. Attentive service is, of course, axiomatic 
at America’s leading resort hotel—The Greenbrier. 


Special all-inclusive Group Rates effective December 1, 1955, to February 29, 1956. 


Or inquire of Greenbrier offices in: 


For complete information, address: 


DIRECTOR OF SALES 


e 
WHITE SULPHUR SPRINGS, 
WEST VIRGINIA 


New York, 17 E. 45th Street, MU 2-4300 
Boston, 73 Tremont Street, LA 3-4497 i 
Chicago, 77 West Washington Street, RA 6-0625 


Washington, D. C., Investment Bldg., RE 7-2642 


Toronto, 80 Richmond Street, West, EM 3-2693 


The second is: Are advertisers pen- 
alizing themselves in the matter of 
periodical advertising rates because 
of their seasonal patterns? 

The answer to the first question is 
probably anybody’s guess. There is 
a world of evidence to show that sales 
increase when products are being ad- 
vertised. There is also plenty of evi- 
dence that many advertisers key their 
programs to that of competitors with- 
out regard to the pattern of consumer 
buying. This writer believes that 
more uniform advertising would pro- 
duce better sales for most products. 

There is no contention that some 
highly seasonal products, such as anti- 
freezes which are sold almost entirely 
in a three-month period, should be 
advertised other than seasonally. 

Going to the second question, the 
writer through long years of associa- 
tion with the periodical publishing 
business, can speak with more author- 
ity. It is commonly known in maga- 
zine publishing that the issues for 
January, July and August are “dogs” 
due to the small advertising volumes. 
While there are exceptions, these 
three months usually result in losses 
to the publishers. Other issues, such 
as September and December, are 
often break-even issues, or may actu- 
ally be small loss issues. Thus a pub- 
lisher finds that his yearly pattern 
consists of three to five months of 
loss and from seven to nine months of 
profit. A right quick comment by 
anybody outside the magazine pub- 
lishing business would be, ‘““What has 
he got to kick about? He has more 
months of profits than losses.” 


Saying Applies 


However, there is an old saying 
that you can lose money faster than 
you can make it and it seems to apply 
to magazine publishing. To illustrate, 
we will take a hypothetical magazine 
which, when it runs an issue of 124 
pages with its normal advertising con- 
tent, either breaks even or makes a 
very small margin of profit. If this 
magazine drops to a 100-page issue 
for January, it will lose much more 
money than it will make by having a 
148-page issue in February, although 
each issue varied exactly 24 pages 
from the break-even base. In fact, 
many publishers find that it takes 
their big issues of both February and 
March to put them back into the 
black after the loss suffered on the 
January issue. 

Knowing that such facts were gen- 
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erally true in the magazine publish- 
ing industry, the writer decided to 
make one spot check as to what dif- 
ference more uniform issues would 
make. One magazine publisher took 
his entire year’s linage and divided 
it by 12 to get the average per issue. 
It so happened that within the year 
one issue hit almost exactly on that 
average—less than 1/10 of 1% off 
the absolute average. The issue 
showed a profit and multiplying that 
by 12 he was amazed to find that his 
profit would have been 46% greater 
than his year’s actual profit. 

Obviously issues cannot be reduced 
to a flat average size but if there were 
a leveling of the tremendous peaks 
and valleys, it is logical that the 
publishers’ profits would be much 
better, possibly as much as 20% to 
25%. 

Again, the quick comment could 
be, ‘“We are not interested in raising 
the publishers’ profits.” It is, how- 
ever, the writer’s opinion based on 
years of experience that publishers do 
not raise advertising rates merely on 


Worthington Tips Staff 
on ‘Selling’ to Editors 


“Competition for editorial cov- 
erage is far greater than for any 
product you ever sold.” This 
challenge is extended to district 
offices and dealers in a new book- 
let, “News Coverage’ Informa- 
tion,” compiled by Worthington 
Corp., Harrison, N. J. 

The eight-page, 9” x 4” “how 
to do it” is designed to sell per- 
sonnel on the value of getting 
newsworthy material into print. 
Its theme is, “The editor or re- 
porter is a different kind of pros- 
pect from your other customers. 
Approach him with the attitude 
of rendering him a service. There 
is no other magic formula for 
getting publicity.” 

“Get to the right desk,” is the 
first of eight tips given by the 
author, F. Barry Koss, manager, 
Worthington News Bureau. He 
points out that it is better to call 
the publication and ask than to 
route a story to the wrong man. 

Other suggestions: Right tim- 
ing. Tie in with a big event but 
don’t expect to crowd it out. A 
good story sells itself. Its value 
depends on its importance to the 
editor’s “customers,” his read- 
ers. Give all the authentic in- 
formation possible. 
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the basis of what the traffic will bear 
or even in line with the increased 
prices of products generally. This 
opinion is given considerable weight 
by the records of the increases in 
magazine advertising rates over the 
past 15 or 20 years. Advertising rates 
on a unit basis have lagged far behind 
the increased costs of paper, labor and 
commodity prices. 

If advertisers, by spacing their ad- 
vertising more evenly, could make 
present volumes of business more 
profitable to publishers, it is entirely 
logical that they would have fewer 
rate increases. 


Editor's note: Because the writer's 
observations paralleled our own ex- 
perience that rate increases were 
made necessary by higher costs and 
lowered profits, we telephoned around 
to a baker's dozen of other publishers 
to get their reactions to the closing 
paragraph. With only a couple of 
exceptions (where there had been 
tremendous circulation increases) 
these publishers said their most recent 
rate increases would not have been 
made if their advertising volume had 
been uniformly prosperous through- 
out the year. The End 


A sales manager’s dream? No sir! Real, 
live figures like these stand as a pertinent 
record of what a well-planned, well- 
executed incentive program did for a 


Maritz Sales Builders’ 


request.) 


client. (Name on 


Results like these high-light the many 
good reasons why more and more firms 
like yours use MSB incentive programs to 
reach their sales objectives, whatever they 
may be. Whether your problem is opening 
new accounts, pushing high profit items, 
introducing new products or increasing 
Maritz 
Incentive Program is ready to solve it. 


sales generally, a Sales Builders 


The fact is: 


achieved without incentive. 


Nothing great was ever 
Average sales- 
men produce only average results until they 
With an MSB- created 


incentive program they work harder... 


are “‘incentivated.” 


salesmen make more calls, make more 


sales, produce more. Why? Because MSB’s 


A MARITZ SALES BUILDERS 
INCENTIVE PROGRAM 


DID IT! 


above average planning, promotion know- 
how and follow-through, added to the finest 
in merchandise prizes and travel awards 
provide the push that produces above aver- 
age performance from average salesmen. 


Maritz 


service, 


Sales Builders offer a complete 
thus taking the pressure off the 
sales manager. You determine your objec- 
tive and set the budget; 
handle the entire program with no drain 


we create and 


on your executives’ time. There’s no charge 
for this service. 


Tell us your 
Problem .. 


we can show you case histories in 


your industry thal prove an MSB- 
created incentive program can get 
results for you... whatever your 
objective. 


Mail coupon below for free copy of ‘‘A CHALLENGE TO MAN- / 
AGEMENT’’—a four-part portfolio of incentive strategy. / 
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4200 Forest Park Bivd., St. Lovis 8, Mo. 
Offices in Principal Cities 
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TIMING 


You can Time your Color LIFT 
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Purchase space for any one city, some 
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'36 Political Sales Strategies 


Republicans: Institutional Approach 
Democrats: Local Market Promotions 


BY JEROME SHOENFELD © Washington Editor 


The 1956 election campaign will 
match not only candidates and issues 
but sales techniques, too. Using in- 
stitutional appeals that stress the good 
service it has given, one side will 
favor mass coverage through expen- 
sive media. The other will exploit 
the situations peculiar to each terri- 
tory, depending less on general adver- 
tising than on the door-to-door sales 
organization it hopes to build up. The 
sides, if you haven’t already guessed 
it, are the Republican and Democratic. 


The contest itself will be shrill. It 
isn’t that the parties dislike each other 
more than usual. Nor are the issues 
felt so deeply, so bitterly that nobody 
can express them and stay relaxed. 
It’s just the opposite. The profession- 
als wonder whether anybody cares; 
even the party workers must be con- 
tinually impressed that something im- 
portant is going on lest they settle 
back and forget politics. Moreover, 
there may be but a few short months 
in which to elevate both candidates 
from relative obscurity to overwhelm- 
ing prominence, which can’t be done 
quietly. 

Unless you’re a politician of sorts 
yourself, you probably have not 
noticed that the campaign has started. 
There’s a struggle for publicity, which 
is intended to give county and pre- 
cinct workers the feeling that things 
are stirring and thus to keep their 
organizations from falling apart. The 
professionals work up stunts designed 
both to give the party workers some- 
thing to do and to produce news clip- 
pings. Some of the stunts are directly 
valuable. 

The Republicans are running a 
campaign school. In early fall, state 
leaders were gathered in Washington, 
D. C., where they heard expert advice 
on mail campaigns, door-to-door can- 
vassing, use of TV, etc. Since then 
these state leaders are supposed to 
have reproduced the Washington sem- 
inar for the benefit of workers back 
home. The school, it’s said, not only 
brings the workers together but ac- 
tually teaches. 

Again, the 


Republicans recently 


74 


launched the Poll Takers of Amer- 
ica, partly so that women volunteers 
could be doing something more satis- 
fying than filing cards and sealing 
envelopes. The project was tested in 
the Washington suburbs where 
women collected opinions about Ge- 
neva. It worked out beautifully: six 
of them polled 70 households—and 
picked up nine more volunteers. As 
people start polling each other on all 
sorts of subjects, volunteers recruit 
others and develop the habit of doing 
Republican work. 

Democratic professionals, too, in- 
vent projects to keep the party workers 
happily busy. Like the Republicans 
they've opened campaign schools. 


POLITICAL FUNDS 


For a behind-the-scenes peek at 
another political sales job—that 
of raising campaign funds—see 
“A Backstage Look at the '56 
‘Sales’ Campaigns,” SALES 
MANAGEMENT, Oct. 15, 1955, 
p. 122. 


While the professionals at national 
and state headquarters try to rebuild 
their organizations, a second struggle 
is going on, results of which will de- 
termine various factors important to 
the campaign, among them who will 
be the candidates. Everybody who 
hopes to be president is sealing old 
friendships and making new ones 
among politically influential. This will 
give the winners their own organiza- 
tions of vip’s, future cabinet members 
included, who'll help; there are al- 
ways some who refuse, “‘take a walk.” 
The process helps to revive people’s 
interest in politics. 

Against odds, the political crafts- 
men are trying to design the conven- 
tions so as to alienate as few voters 
as possible and even, perhaps, attract 
some. TV makes this harder. At a 
convention, you may remember, there 
are long, corny seconding speeches 
that include plugs for Florida or- 
anges and Idaho potatoes, camera 


mugging designed as polls of the 
delegations, and phony parades, which 
both fascinate and disgust. 

Both parties would like to cut it 
short. The Republican National Com- 
mittee bravely selected for the con- 
vention city San Francisco, whose 
7 p.m. is 10 p.m. on the East Coast. 
It will try to limit the convention to 
one session a day, 1 p.m. to 7 p.m. 
West Coast time. It hopes to stop 
after four, perhaps five, days. The 
Democrats, too, hope for rules that 
will shut out the bores now and then, 
but don’t want them so rigid as to 
suggest a studio production. The hope 
of keeping a national convention short 
and sensible may be mere day-dream; 
success requires reasonable agreement 
among delegates. 

Convention halls, as always, will 
fly political streamers: “Peace, Pros- 
perity and Progress,” among others, 
for the Republicans, taunts not yet 
decided on for the Democrats. 

In both parties, traffic management 
of campaign speakers and itineraries 
lies with the speakers’ bureaus. It 
would be simple indeed if you could 
route politicians as you do salesmen, 
so that, for instance, the one who ad- 
dressed a Milwaukee rally Monday 
night would take in St. Paul on 
Tuesday. Instead, the politician who 
covers Milwaukee may have to fly to 
Boston for a Tuesday banquet as 
somebody else rushes from New 
Mexico to St. Paul. 

As well as they can, the bureaus 
assign speakers to save travel time 
and expense. Local organizations that 
want national campaign speakers send 
invitations through the state to the 
national bureaus, which keep track 
with remarkable accuracy of every- 
body’s whereabouts, day by day, some- 
times hour by hour. They can’t tick 
off assignments from a timetable and 
a map. Of two gatherings in the 
same city a day apart, one may re- 
quire an authority on antitrust en- 
forcement, the other on immigration ; 
for one a tone of open-minded reason- 
ableness may be requisite, for the 
other hot indignation. 

The national committees of course 
pay travel and hotel expenses. It is 
more convenient for them to buy the 
accommodations; otherwise, for one 
thing, there would be annoying tax 
problems. 

Although both parties will fight on 
both fronts, the Republican emphasis 
will be on the national, the Demo- 
cratic on the local. 

This difference is not to be ac- 
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A trained Trade Mark Service representative will 
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help these trade-marks 
make sales on Main Street! 


Hundreds of trade-marks like these are 
in the ‘Yellow Pages’ of classified tele- 
phone directories. Advertisers using na- 
tional Trade Mark Service have found 
it builds more sales for their dealers. 


i ae t 


Sol, 


These sales-wise advertisers know 
that their trade-mark headings over 
dealer listings in the ‘Yellow Pages’ 
bring retailers and prospects together. 

Let Trade Mark Service work for you 
on Main Street U.S.A. straight across 
the nation in more than 44 million 
directories...or in selected markets. 


ia 


glad to give you all the 


interesting facts. Just call him at the Bell Telephone Business Office, 
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counted for merely by the disparity 
in campaign funds. If each camp had 
the same amount to spend, it’s likely 
that the Republicans still would go 
higher on expensive coast-to-coast 
mass media, the Democrats on special- 
ized and local media. Differences in 
messages as well as money are in- 
volved. 

The Republican themes are based 
on President Eisenhower’s record, 
which the new candidate, whoever he 
is, will carry forward. This is illus- 
trated in the early slogans: “Peace, 
Prosperity and Progress.” “Every- 
thing is Booming but the Guns.” 

In contrast to commercial selling, 
which is subject to the Federal Trade 
Commission Act, a political party 
supposedly can be sold more effec- 
tively by disparaging its opposition 
than by enumerating or exaggerating 
its own merits. Hence, the national 
Republican offensive will stress that 
Ike’s program alone, under manage- 
ment of his own party, insures peace, 
prosperity, etc., that Democratic vic- 
tory means war or depression. 

The Democrats, on the other hand, 
while searching for national themes, 
are rich in There’s 
much reliance on an efficient research 
department, which carefully judges 
the territories in which “the Dixon- 


local censures. 


Yates deal,” “falling farm prices” are 
worth talking about. In the large 
cities there will be reminders to the 
foreign-born, whose votes were lost in 
1952, that neither Poland, Hungary 
nor Rumania have been liberated. 

In 1948, it is remembered, Truman 
did not campaign against Dewey but 
against the “worst Congress in his- 
tory.” What he did was to go into 
contested territory and there talk 
about exactly the same things his 
fellow Democratic congressman 
talked about, exploiting local griev- 
ances you hardly could have expected 
him to be aware of. 

In both parties, the national and 
the hundreds of local campaigns must 
be fitted together. This calls for 
supreme organization. There are no 
flow charts showing exactly how it’s 
done. There can’t be: campaign ex- 
igencies would explode any chart. 
There are scores of ingenious devices: 
The advance men, who go ahead of 
the presidential train to arrange for 
the crowds, pick up information to 
be used by the “ghosts ;” local politi- 
ticians brief the goon squads that fol- 
low the opposition’s campaign train; 
assisting compaigners long-distance 
both the local congressman and na- 
tional headquarters before they enter 
unknown territory. They’re told not 


NOW ! manpower, inc. 
CAN DEMONSTRATE 
YOUR PRODUCT 


IN 
L.10 or 50 
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WORLD'S LARGEST COMPLETE BUSINESS SERVICE 


only what to talk about but which 
local celebrities to mention. 

It’s interesting to notice how cam- 
paigning methods have followed those 
of merchandising. Take for illustra- 
tion the fresh fruit and vegetable 
business. A generation ago, a mer- 
chant went to market where he se- 
lected his stock each morning, guided 
by quality and price. Now his trade 
association tells him when national 
poster material is featuring apples or 
turnips. So, the Washington staffs 
guide local candidates, providing re- 
search, canned speeches, campaign 
manuals, even additional material on 
what are local issues. For both mer- 
chants and campaigners, there are oc- 
casional arguments whether 
long-distance coaching helps. 

The Republicans put more work 
into building a central inventory of 
ready-made speeches. To local out- 
lets, national headquarters advertises 
“canned speeches on every basic issue 
of the campaign.” 


over 


Democrats Buy TV Early 


Because the Republicans are selling 
a national product—lIke’s program—— 
over national media, you'd expect 
them to take the lead in buying TV 
time. That’s not what they’re doing; 
it’s the Democrats who are entering 
the market early. 

In 1952 the Republicans over- 
bought and, in general, over-sched- 
uled: They had worked up a program 
in which for‘ five consecutive nights 
that number of Republican governors 
punched holes in Adlai Stevenson’s 
Illinois administration. On the sixth, 
vice-presidential candidate Richard 
Nixon was to sum up on both radio 
and TV. Early in the series, the Dem- 
ocratic attack on Nixon’s fund cap- 
tured all the headlines, all the com- 
ment on the air so- that nobody 
listened to the governors. When 
Nixon went on TV, he defended his 
own balance sheet. 

In 1956 the Republicans will use 
as much or more TV but will buy 
it as they need it. They’ll requisition 
instead of buying direct, suddenly in- 
viting commercial programs to make 
way. As these bow out, the Republi- 
cans will not only pay for the time 
but for the sponsors’ expense in hiring 
talent, etc. The TV budget will in- 
clude a high contingency reserve. 
Although this is expensive, it allows 
both for greater spontaneity and the 
eagerly sought appearance of it. 

The Democrats, on the other 
hand, are buying time long in advance 
as fast as the money comes in, taking 
the risk that some of it will be wasted. 
They figure on a slimmer purse, 
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which won’t cover requisitioning. If 
that becomes necessary, they’ll make 
sudden, emergency calls for help. 

Instructing local candidates on the 
use of TV, Democrats, more than 
Republicans are advising against tak- 
ing too much TV time. They tell 
candidates how to examine station 
figures on audiences so as to cover the 
territory they need and none beyond 
it. It’s a matter both of finance and 
campaign Strategy: a Democrat usu- 
ally talks to a smaller territory than 
a Republican. 

The peculiarities of ‘ITV trouble 
both sides. A program must tempt a 
person fooling with the dials, must 
lure him from both “The $64,000 
Question” and the football gane. Un- 
less it’s the presidential candidate him- 
self, at last speaking out on something 
important, a man behind a speaker’s 
dais can rarely provide the lure. He 
needs all sorts of backdrops to catch 
the eye. A candidate in a hall can 
risk explaining an issue: people stay 
because it’s embarrassing and con 
spicuous to push their way out to the 
street. A TV program can be tuned 
out more easily than in. 


Radio Will Remind 


Radio, apparently, will be used 
even more than in 1952 for spots, 
especially as the campaign closes and 
most people, presumably, know how 
they'll vote. Aim will be to remind 
them whom they’ve decided to vote 
for. Unfortunately, a political spot 
sounds like a commercial even when mate 
the politician himself voices it. What ee 
kind of commercial should it be? \pudthing 
Should it ooze oil?: “Yes, folks, — C) 
you'll like the way Senator Claghorn . . 
votes on farm issues.”’ Should it beat Z VPS imo 
down like a whip?: “Claghorn, Clag- AO 4 . 
horn, remember Claghorn.” Should ” 
it be intimate?: “Between you and ao ° be y 
me, this Claghorn’s pretty good.” The YuS TX 


professionals aren’t sure. 


In the country and the suburbs, 2 ‘ tH 
canvassers will visit neighbors. Each besides SC ap — 
side tries to secure as early spokesmen 
people with prestige, who'll demon- 
strate that it’s respectable to be a Re 
publican or Democratic worker. In 
large cities, it’s usually more practical 
to work on occupational and other 
lists. Parties are scrambling to make 
friends with the leaders of every or- 
ganization they can discover. 
In a campaign, each candidate is ATIONAL FOLDING BOX 
the victim of dark stories, whose de- 
liberate circulation his opponent oS a ae, ewe ee ee 


denies. The 1956 battle will probably SUBSIDIARY OF FEDERAL PAPER BOARD COMPANY, INC. 
resemble others in collecting slander, 

which usually but not invariably SALES OFFICES: CHRYSLER BUILDING NEW YORK 17 N Y NEW HAVEN AND VERSAILLES CONN BOGOTA. N J 
* “1 BOSTON AND PALMER MASS STEUBENVILLE OHIO PHILADELPHIA AND PITTSBURGH, PA 


proves unimportant. 
FOLDING BOX PLANTS: BOGOTA NJ NEW HAVEN AND VERSAILLES CONN + PALMER MASS STEUBENVILLE OHIO PITTSBURGH. PA 


The End PAPER BOARD MILLS: BOGOTA N J NEWHAVEN MONTVILLE AND VERSAILLE NN READING PA STEUBENVILLE WHITE HALL. MD 
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the spectacular 
Channel 8 
Multi-City Market 


WGAL-TV 


LANCASTER, PENNA. 
NBC and CBS 


Sales results are spectacular, 
too, in the Channel 8 Multi-City 
Market. Advertise your product 
in this vast, SPENDING market 
where the owners of 912,950 
TV sets spend $5 billion yearly. 
Make the 32 million prospects 
who live here your customers. 


STEINMAN STATION 
Clair McCollough, Pres. 


Channel 8 Multi-City Market 
\\ Harrisburg Reading 
York Lebanon 
Hanover Pottsville 
Gettysburg Hazleton 
Chambersburg Shamokin 
Waynesboro Mount Carmel 
Frederick Bloomsburg 
Westminster Lewisburg 
Carlisle Lewistown 
Sunbury Lock Haven 


Martinsburg Hagerstown 


Representatives: 


MEEKER TV, INC. 


New York Los Angeles 
Chicago San Francisco 
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A JAYWALK FROM GENERAL MOTORS’ New York headquarters, sales- 
men picketed Cadillac’s Broadway-57th St. showroom. 


Why Cadillac Men Struck 


With "GM Cadillac" scrawled on standard strike placards 


which flopped incongruously against their well-tailored 


business suits, salesmen averaging $14,000 a year set out 


to sell their superiors on a new "job security program." 


Today the salesmen pictured here 
are back inside or out on the road 
selling Cadillacs. Whereas the sales- 
men have earned commissions as low 
as $16, they are now guaranteed a 
minimum of $100 for each sale. 

It took 19 days of picketing to 
bring about the settlement which gives 
the salesmen their first collective bar- 
gaining contract. Its provisions in- 
clude a 40-hour week with an occa- 
sional eight hours on Saturday and a 
ban on discharges except for just 
cause. There is a further agreement 
that seniority will determine order of 
layoff but with Cadillac hoping to 
market 25,000 more cars than last 
year’s 125,000, there is small likeli- 
hood of work slacking off. 

At this writing Cadillac still has 
not signed the contract but both 
parties are proceeding on the assump- 
tion that it will. 

There was something different 
about this strike: no unshaven pickets 
and no ungentlemanly incidents, The 
strikers: 99 salesmen in five factory- 


owned showrooms of Cadillac Motor 
Car Division, General Motors Corp., 
in the greater New York Area. Their 
commission earnings: from $8,000 to 
$20,000 per year. 

Eighty-four salesmen, all new 
members of Local 917, International 
Brotherhood of Teamsters, AFL, set 
up their picket lines October 27. 
They were later joined by 15 other 
men, leaving 12 salesmen still report- 
ing for work, plus an undetermined 
number of Cadillac men sent in from 
out of town. Teamsters in the Cadillac 
delivery service observed picket lines. 

At issue: the right of Local 917 to 
bargain for the salesmen, plus a new 
commission pay plan, a 40-hour week, 
paid vacations, prohibition of mass 
firings, a limit on number of salesmen 
on floor duty at one time, and oppor- 
tunity to buy General Motors stock 
at same price available to GM’s sal- 
aried employes. 

The salesmen, with their eyes on 
benefits won by fully unionized sales- 
men in Teamster Chief Dave Beck’s 
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home city of Seattle, Wash., began to 
pay $4 monthly dues September 15 
to Local 917. 

Cadillac salesmen have been paid a 
straight 5% commission. Thus a no- 
trade-in $6,000 Cadillac would net 
the salesmen $300. But Cadillac pays 
salesmen the 5% commission only on 
the cash difference when there is a 
trade-in. So the salesmen in a $4,000- 
trade-in on a $6,000 Caddie would 
net only $100 for himself. The sales- 
men seek the 5% commission on the 
new car sale price, without deduction 
for trade-in. 

Cadillac did not say, publicly, 
whether it could afford to pay commis- 
sion on the full new car price. Don 
Ahrens, Cadillac’s general manage:’, 
has been reported as indicating 600 
independent Cadillac dealers clear 
about 5% of gross sales, which is 
more than twice the gross for all auto 
dealers. But this gross is after sales 
commissions have been paid. In 1954 
Cadillac dealers were reported to 
have cleared $45 million on sales of 
$980 million, for an average dealer 
income of $73,333. 


Trade-ins Likely 

The popularity enjoyed by Cadil- 
lac is in the eyes of the salesmen both 
a boon and a cause for agitation. 
Some 74% of Cadillac’s sales are re- 
peats, 64% of Cadillac owners have 
two or more cars, including 26% 
who own another Cadillac, and only 
18% of people buy their Caddies on 
time. John Burke, Local 917’s presi- 
dent, observes that a trade-in is likely 
in most sales. Hence the union’s de- 
mand for the 5% commission on the 
new car sale price, without deduction 
for the trade-in. 

High on the list of union demands 
was the 40-hour week. According to 
the union, the Cadillac salesmen pre- 
viously were on duty from 9 a.m. to 9 
p.m. weekdays and 9 a.m. to 6 p.m. 
Saturdays, with road demonstrations 
often called for on Sundays. Result: 
a 69-hour week. 

The dispute quickly landed in the 
lap of the New York State Board of 
Mediation, with Harry Silverman, 
arbitrator, getting an agreement from 
Cadillac and Local 917 for a meet- 
ing October 31. At meeting time, the 
union was on hand, but not Cadillac. 
Throughout, Cadillac’s own public 
statement was “Some of our sales- 


men are on strike. They average - 


$1,400 a month and some make as 
high as $49,000 a year.” The more 
voluble umon picked up no small 
amount of press space with its own 
story, much of it kidding the “poor 
slobs who make only $8,000 to $20,- 
000 a year.” The End 
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MAYFLOwe} 


os 


Luxury Liner for Household Goods 
WHEN YOU MOVE THE MAYFLOWER WAY 


> “What will happen to our furniture?” That’s what most of the 
people you move long-distance want to know. You can ease their 
minds quickly and simply just by choosing Mayflower Service. 
Mayflower vans are all up-to-date models, especially built to our 
own specifications to provide greatest safety for household goods. 


They have no tailgates, so everything rides safely locked inside. 


Interiors are smooth and dustproof, construction sturdy and 


weathertight, protective equipment complete. Nothing is left to 
chance on a Mayflower move... just another big reason why it will 


please your people, save you and your company time and money. 


AERO MAYFLOWER TRANSIT COMPANY, INC., INDIANAPOLIS 


Mayflower Service is available through selected warehouse agents throughout 
the United States and Canada. Your local Mayflower agent is listed under Moving 
in the classified section of your telephone directory. 


America's Finest Long-Distance Moving Service 


How to Turn a Feed Bag into a Hat 


This year’s crop of handmade 
Christmas gifts will include many 
high-fashion items made from the 
once-humble burlap bag, thanks to a 
three-way promotion staged by Fulton 
Bag & Cotton Mills, Atlanta, to- 
gether with the makers of “Rit” dye 
(Best Foods) and McCall’s Patterns. 


Taking advantage of the do-it- 
yourself trend, plus Dame Fashion’s 
seal of approval for rough-textured 
fabrics, Fulton is promoting the re- 
use of burlap feed bags, dyed with 
Rit and fashioned by home sewers 
into a variety of useful and attractive 
articles. 


NO DOUBT the lady (photo below) was prompted to sew the burlap hat she’s 
trying on by Fulton Bag’s newspaper advertising (mat below) promoting the 
tie-in with Rit dyes and McCall’s Patterns. 


Ladies... 


(OUR BRAND FEED 


now in 


BURLAP 
BAGS 


Dye with RIT 


and use for sewing 


See suggestions at right 
from Sally Fulton. 


100 Ibs. “0° 


Ba 


(DEALER NAME) 


| How to Sew With 
; Burlap Bags 


! Stitch any raw edg- 

es before washing : 

and dyeing with Rit to pre- 
vent raveling. That's all you 
have to do! And you can 
make so many wenderful 
things . . . I've suggested sev- 
eral McCall's Patterns that 
make up beautifully in bur- 
lap . . . hat and matching 
bag . . . curtains . . . slip 
covers ... throw pillows... 
and clever “husband and 
wife” work aprons. There's 
a tag on each bag which 
| Sives these pattern numbers 
j and suggested Rit colors. 
1 


The promotion is aimed both at 
farm women and at feed stores. A 
full-page advertisement in color, 
which appeared in the September 
issue of The Progressive Farmer, was 
the lead-off of the campaign. 

The importance attached to the 
campaign by Fulton is evidenced by 
the introductory message to dealers 
from Jason M. Elsas, executive vice- 
president, describing it as “the most 
extensive sales promotion program in 
our company’s 87-year-history.” 

Fulton redesigned the feed bags to 
make them more attractive and easier 
to use. A major improvement is the 
use ot heavy Kraft bands across the 
center, for brand names, instead of 
having them printed directly on the 
burlap. The bands may be removed 
by soaking. A point-of-purchase touch 
is imparted through the addition of a 
butt-end tag stitched into the hem of 
the bag. On this tag are illustrations 
of such articles as a chair slip cover, 
curtains, an apron, place mats, a hat, 
a handbag—all of which may be made 
from washed and dyed burlap bags. 

Farm women have long known the 
value of burlap as a fabric adapted to 
home sewing use. But within recent 
years the material, like denim and 
other heavy and _ rough-surfaced 
fabrics, has climbed up the scale of 
wide popular acceptance. Current re- 
tail price of natural-color denim is in 
the neighborhood of 60 cents a yard, 
and the dyed variety is priced up to 
$1.60 a yard. Since a feed bag sup- 
plies almost one and a half yards of 
40-inch wide burlap, Fulton’s con- 
servative claim that the burlap in a 
bag is “worth at least 45 cents retail’’ 
carries considerable weight with 
home seamstresses. 

Advertising directed to consumers 
carries the signature of “Sally Ful- 
ton,” the bag manufacturer’s fashion 
trade character. In some _ instances, 
McCall Patterns, from which indi- 
vidual articles may be made, are 
mentioned by name and number. The 
advice, “Dye with Rit,” appears in 
much of the advertising and promo- 
tional material, and the dye package 
is shown both on a point-of-purchase 
poster and the butt-end tag. Some of 
the material carries the reminder, 
“Get Rit dye at your local dime, drug, 
department or grocery store.” Partic- 
ularly eye-catching is a swatch folder 
of burlap samples dyed with “all- 
purpose” Rit. 

All in all, this rags-to-riches story 
is a happy one both for nimble- 
fingered farm women and for the 
various commercial interests partici- 
pating in the promotion. The End 
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Want your carton to fit your market 


as well as your product ? 


lhe shape of your carton has more to do with the shape of your 
sales curve than vou may think. 

litting your product is only one job a carton does. It also must fit 
vour market. ‘The vardstick we use to make sure your carton not only 
houses your product securely but helps sell it, too, is Gair Package 
Analysis*. It finds the answers to questions like these: 

Does your product call for a “showcase” carton that displays it to 
shoppers? Do you have a shipping problem? Or is cost the major fac- 
tor in your market? 

Whatever the answers, it’s up to the structural designer to create 
the shape that helps make vour carton stand out .. . and sell out! 
To do that he’s got to know folding cartons from paperboard right 
through automatic packaging machinery. At Gair, he does. 

Gair Package Analysis is a service performed by Gair to insure that vour 
carton meets the needs of your market. Phone us today — a Gair packag 
ing expert will call at your convenience to fill in the details. 


creative engineering in packaging 
gnct "Bo, 
FOLDING CARTONS e SHIPPING CONTAINERS 
PAPERBOARD e« KRAFT BAGS AND WRAPPINGS 


ROBERT GAIR COMPANY, INC. + 155 EAST 44TH STREET +» NEW YORK 17, NLY 


NOW-HOLD SIMULTANEOUS SALES 
MEETINGS COAST 10 COAST 


Sheraton Hotels Closed Circuit TV Network 


Now — management can talk “‘face to face”’ with the entire 
sales force . . . introduce a new product simultaneously to 
dealers in all territories . . . get reactions and answer questions 
from plant personnel scattered all over the country. What’s 
more all this can be done without pulling a single key man 
from his district and without paying costly travel expenses! 

These are a few of the advantages you gain by using the new 
Sheraton Closed Circuit Television Network with a two-way 
audio pick-up — in any Sheraton Hotels in cities from Massa- 
chusetts to California (or independent hotels in non-Sheraton 
cities). 

An experienced staff handles production details, assists in all 
planning, including budgeting and analysis. 

LEARN More about this most modern way to communicate 
‘in person” at less cost. Contact SHERATON TELEVISION, Park 
Sheraton Hotel, Columbus 5-3830, New York, N. Y. 


t 


HERATON 


The Proudest Name in 


HOTELS 


IN CANADA 
MONTREAL—Sheraton 
TORONTO r 
NIAGARA FALLS r 
HAMILTON—Royal Connaught 


Mass 
PHILADELPHIA Sheraton under construction 


(Non-Sheraton cities may also be included 
in the Sheraton TV Network.) 


Marketing Pictographs 


Planned by the editors of Sales Management and designed by Hile-Damroth, Inc. 


30, 000 NEW CUSTOMERS A WEEK 


American Slaaisiabe | is nual looking for new customers. And, due in part to an cipaldling 
U.S. population, it is-finding them. The shopkeeper who closes his store at 6 p.m. has 4,200 
more prospective customers when he opens up the next morning at 9, In a week, 50,000 


new consumers are added, and they wait not a minute to start their consumption. 


—~ JIM V SYIWOLSND MIN O00 OS 


WHERE DO THEY COME FROM? 


BIRTHS ! DEATHS IMMIGRANTS S$ EMIGRANTS ; 
_ : 
do, | 
SC | * me 
1 every 8 seconds ! l.every 21 seconds 1 every 2 minutes 1 every 24 minutes 
NET GAIN-1 EVERY 12 SECONDS ; 
THAT ADDS UP TO 
a U. S. POPULATION 
7 300 AN HOUR nner 
1 ae 15 YEARS AGO 132,000,000 
Ce _ 7,200 A DAY AANA NAEANND 


5 YEARS AGO 150,800,000 


HORRANANARRE 


NOVEMBER 20, 1955 166,400,000 


WORN AANNN TIN 


NOVEMBER: 20, 1956 169,000,000 


VOOR HHRRRRANNNNAANS 


BY 1960 178,000,000 


; Source f § Census, Washinatcn P 
Designed by HILE-DAMROTH, INC Source: Department of Commerce, Bureau of Ce 7 gtoh, D. C 


__ 50,400 A WEEK 


auibe235, 216,000 A MONTH 
é 2,620,000 A YEAR 
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' ry BEST REMINDER GIFT KE M C ARD « 
SAS! FOR Your BUSINESS . . . 
hs the original pure plastic playing cards 


@ in Handsome Black Plastic Gift Case 
imprinted with name if desired LONG LASTING 


GUARANTEED 
o® impressively Gift-Wrapped LUXURIOUS 


® Mailed Directly From Kem "Two decks in black plastic 


box retail for $7.50 
Theve’s a sense of pride in owning America’s most wanted 


playing cards. Truly a prestige gift that serves you for 
years, Kem plastic cards remain fresh and crisp through 
game after game. They will constantly remind your busi- 
ness friends of your thoughtfulness. 


A VARIETY OF HANDSOME DESIGNS FOR Additional Selections 
BRIDGE, CANASTA, SAMBA, BOLIVIA, PINOCHLE, 


CALYPSO AND OTHER GAM Taree Cocks (Sambo or 
o a. Bolivia) in distinctive gift 
box retail for $11.25 
FOR COMPLETE INFORMATION CALL, WIRE OR WRITE: Four decks (Calypso) in red 


velour box retail for $15.00 


KEM PLASTIC PLAYING CARDS, INC. 
595 Madison Avenue, New York 22, N.Y. © MUrray Hill 8-8650 


ASK YOUR WIFE « SHE KNOWS THE VALUE OF KEM CARDS 


“This is the kind we use in the Growing Greensboro Market!" 


FOLKS ARE ALL FIRED UP about outdoor living 
in the Growing Greensboro Market where food, 
general merchandise, furniture, drugs, automotive 
—and ail jor sales categories move to the tune 
of $600-million annually! Here is a fast-moving 
ABC Retail Trading Area where 1/5 of the 
state’s retail goods are purchased by 1/6 of North 
Carolina’s people. If you are looking for a hard- 
hitting advertising medium in a major market that 
thrives on its record for easier sales—better make 
a note to schedule the 105,000 daily circulation of 
the GREENSBORO NEWS and RECORD... 


Only medium with dominant coverage in the 
Growing Greensboro Market, and with selling 
influence in over half of North Carolina! 


Greensboro 
News and Kecord 


Sales Management Figures GREENSBORO, NORTH CAROLINA 
Represented by Jann & Kelley, Inc. 
e*e0nre3sr+oeee3@e23seegregeeese#eeg#e#ee##¢#e@ 6 
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THE BOOM IN BUSINESSPAPER ADVERTISING 


The increasing importance of businesspapers as “must” reading for men and women 
in almost every occupation and profession has created a profitable field for the adver- 
tising dollar. As a result, there has been a phenomenal expansion of businesspaper 
business. So much so that this branch of publishing can be said to rank with television, 


aviation, chemicals and oil as a growth industry. 
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aon ADVERTISING SPACE.SOLD_ - COMPARATIVE GROWTH SINCE 1940 
$360 MILLION -|. !N NATIONAL ADVERTISING 
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DISTRIBUTION OF BUSINESSPAPERS 


Newspapers 


240% 


32.7 MILLION 


23.5 MILLION 
13.7 MILLION 


TELEVISION HAS SHOWN A TREMENDOUS GAIN 
BUT, OF COURSE, WAS NOT IN EXISTENCE IN 1940 
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1940 1948 1954 


Source: The Associated Business Publications, New York, N.-Y. Designed by HILE-DAMROTH, INC 


The four - 
checkcharts 
of a soun 

Investm 


At a recent ABP Conference, 
James Kobak, Partner, J. K. 
Lasser & Company, spelled out 
the factors a canny investor 
should look for to spot a 
“growth” industry. By all yard- 
sticks, he said, businesspapers 
measure up. And... they’re 
the same rules you can use to 
measure ad-media if you are 
concerned with investing your 
company’s—or your clients’ — 
advertising money. 


1—Look for “a huge 
increase in sales.” 


All other nat'l advtg (incl. TV) 406% 
a~ ot 3 is 


Businesspapers have grown at a much faster pace 
than the economy of the nation as a whole. 
Note especially that while all other national 
advertising (including television) is 406% of 
1940, businesspaper advertising volume is 
over 160% more than that! 


Rule of thumb for any investor—on Wall Street or Madison Avenue—is find the 
growth industry! Among print ad-media, it’s businesspapers. 

Why have businesspapers grown faster in the last 15 years than all other national 
media combined? 


The plain answer is, all good selling is specialized . . . and nothing specializes like 
the business press. Businesspapers sell specific prospects for specific products ...a 
job no other media can do so well, or at anything like so low a cost! 


No.doubt about it . . . finding the growth industry is important. So is finding its 
leaders. In the business press, they’re almost always ABP papers. 


How’d they get that way? By the kind of spade work that goes on wherever better 
products are being built . . . the kind of deep digging for editorial pay-dirt that 
creates real readership! 


Editors of ABP papers have to make their papers sell. With paid, ABC-audited cir- 
culation to satisfy, they’ve got to keep their readers coming back for more. And the more 
a publication delivers what readers want .. . the more it delivers what advertisers want. 


THE ASSOCIATED BUSINESS PUBLICATIONS 
Founded 1906 + 205 East 42nd Street, New York 17, N.Y. 
All members of ABP are proud members of ABC. 


2—Look for “outstanding ef 3—Look for “lower prices.” 4—Look for “an unlimited 


improvement of the product.” future potential.” 


Lay 


‘Amount spent per page 
has increased 197% ——4 

_____ Number of — 
editorial pages is up 77% 


ne 


eu s Bay 


bee | 


increased investment in editorial service—to the Advertisers save 27%—in constant, corrected-for- As the economy grows, so grows the country’s 
tune of 77% more editorial pages at a cost of inflation dollars—of the 1940 businesspaper rate technical and business forces . . . more and more 
197% more for each average businesspaper per thousand. Even though publishing costs have people who must keep up-to-date with their in- 
page!—is the big reason why more and more soared, reaching the vital businesspaper reader dustries by reading businesspapers! in fact, by 
businesspapers are tending to be the leaders costs the advertiser about three-fourths of what doing a tremendous educational job, business- 
in the growth of their industries. it did fifteen years ago! papers stimulate this growth! 


SEND FOR YOUR COPY OF “Businesspaper Growth 1940-1954”. A highly informative, 30-page 
booklet-of-facts ... based on data compiled by J. K. Lasser & Company. Everyone concerned with 
businesspaper advertising or selection of ad-media should read it. Write on your business letterhead 
to ABP headquarters, or to an ABP publication serving your field. 


... better businesspaper advertising 


TRUCKING CARRIES A BIGGER LOAD — 11-20-55 


TRUCKING CARRIES A BIGGER LOAD 


The chain-driven, solid-tired trucks of yesteryear sired an industry that cur- 
rently does a $5 billion annual gross. Measured in miles, tons or axles, inter- 


city trucking has indeed become big business. 


TON-MILES TRAVELED 
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1939' iia, 


53,000,000,000 


1949 aol 
125,000,000,000 

1953 

207,000,000,000 


AVERAGE’ HAUL AVERAGE LOAD a AVERAGE REVENUE 
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(per inter-city ton-mile) 
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COMPARATIVE GROWTH 


’ Truckings increasing percentage of inter-city freight traffic carried 
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96.53% 2 ey yep, | 
| 82.54% 17.17% 
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Sources: American Trucking Assn., Inc., Washington, D.C 


Inter-state Commerce Commission, Washington, D. C 


Designed by HILE-DAMROTH, INC 
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How to Reach New Customers 


The greatest harket of new customers is the market of new young families who are 
adding to the population right now. The overwhelming majority of babies are born 
to young families. The greatest sales potehtial for your products is among these young 
families whi aré buying and furnishing “homes, and 3 the thousand andone , 
products they need to run! those homies and raise their' growing families. Modern 
- Romances magazine is ik by these families because it’s specifically edited for them. 
For. instance, take a look at_ these’ figures on baby care and training. They show that 
Modern-Romances leads all magazines studied by the independent Lloyd Hall Research 
Service. If you advertise your merchandisé in the magazine that’s edited for and read 


by young families, you'll sell young families and you'll reach new customers. 


- EDITORIAL ON BABY. CARE AND TRAINING 
", January — October, 1955 
Magazine ae ieee: Pages % of Total Editorial. 

1. Modern Romances 16,515 =. | - oS 38.5 5.5% 
+ Parent . | aes | SEs. 5.0 
3. ee Heme puma or 9,865 ed : 14:5 1.7 

1a. Wetywdllients - onsaasidt as 3.2. 
5. Living a ae 6,570 10.4 1.3 


Source: Lloyd Hall 
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MODERN ROMANCES 


America’s Youngest Married Woman Audience 


DELL PUBLISHING. COMPANY, INC. + 2617 FIFTH AVENUE, NEW YORK 16, N. Y. 
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AND HOW THEY’RE DIVIDED - 


CORPORATE SALES. VOLUMES 


CORPORATE SALES VOLUMES — 


AND HOW THEY'RE DIVIDED 


BENDIX 


A quick look at the sales breakdowns of a few multi-product and multi-service com- 
panies. The information is taken from annual reports and other company sources. 


AVIATION CORP. 


1954 sales volume— $607.7 million 


AVIATION PRODUCTS 


AUTOMOTIVE PRODUCTS 


INDUSTRIAL, CONSUMER, 


MILITARY, 
MISCELLANEOUS 


E. |. duPONT de NEMOURS & CO. (INC.) 
1954 sales volume—$1,709.3 million 


TEXTILES 


RUBBER 


FOOD AND DRUGS 


AUTOMOTIVE 


PETROLEUM PRODUCTS 


CHEMICAL 
MANUFACTURES 


CONSTRUCTION AND 
MAINTENANCE 


IRON AND STEEL 


MINING 


HOUSE FURNISHINGS 


AGRICULTURE 


PAPER AND 
CONTAINERS 


SPORTING AND 
MILITARY POWDERS 


MISCELLANEOUS 


EXPORTS 


DAYSTROM, INC. 


1954 — volume— $73.8 million 
{ ‘ 


ELECTRONIC ITEMS 
(INCLUDING DEFENSE) 


PRINTING EQUIPMENT 


FURNITURE 


NON-ELECTRIC 
DEFENSE WORK 


~ ~ ADHESIVES AND 


MINNESOTA 
MINING & MANUFACTURING CO. 


1954 sales volume—$230.89 million 


PRESSURE SENSITIVE 
AND GUMMED TAPE 
PRODUCTS i 


GRAPHIC PRODUCTS, 
ROOFING GRANULES, 


COATINGS 


ELECTRICAL TAPE 
AND INSULATION 
PRODUCTS 


COATED ADHESIVES 


MISCELLANEOUS 


McKESSON & ROBBINS 
1954 sales volume— $489.4 million 


DRUG STORE ITEMS 
LIQUOR 


MISCELLANEOUS 
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Designed by MILE-DAMROTH, INC 


EXECUTIVE SHIFTS 
IN THE SALES WORLD 


Congoleum-Nairn Inc. . . . 
Frederick H. Cook to v-p, sales, 
Gold Seal Division. 


Allen B. DuMont Laboratories, 
abs 62's 

Charles Coster to assistant sales 
promotion manager, DuMont Tele- 
vision. Receiver Division. 


General Cable Corp. . . . 

William M. Powell to general 
sales manager; Charles L. Wiley to 
advertising and sales promotion man- 
ager. 


General Foods Corp. .. . 

John E. Brady to director of ad- 
vertising services for the corporate 
marketing department. 


General Motors Corp. . . . 

Robert E. Hunter to general sales 
manager, Detroit Diesel Engine Di- 
vision. 


Grove Laboratories, Inc. . . . 
Gene K. Foss to director of sales. 


Lewyt Corp. ... 
Art Young to sales promotion 
manager. 


Olin Mathieson Chemical Corp. . . . 

Alexander Flandreau to advertis- 
ing and sales promotion manager, 
Winchester Western Division. Wil- 
liam E. Rau to advertising and sales 
promotion manager, Metals Division. 


Pfaelzer Brothers, Inc. . . . 
Gordon S. Bodek to general sales 
manager. 


Philco Corp. . . . 

Frederick D. Ogilby to v-p, mar- 
keting, and James M. Skinner, Jr., to 
v-p and general manager, Television 
Division. 


Polaroid Corp. .. . 
Edward R. Speare to national sales 
manager. 


Vanity Fair Mills, Inc. . . . 
J. Neal Dow to v-p, marketing. 


Williamson-Dickie Mfg. Co... . 
O. R. Lobdill to general sales 


manager. 


Gar Wood Industries, Inc. . 

Harold C. Clark to sales manager, 
Findlay Division. Ralph W. Zahn- 
iser to sales promotion and advertising 
manager. 


NOVEMBER 20, 1955 


| 


AT A GOST OF ONLY 20 CENTS A LINE... 


THE 


211,148 


CUSTOMERS 
IN THE 


TROY, new york 
MARKET 


READ YOUR SALES STORY 


CITY ZONE FACTS: 
Population: 125,600 
Coverage: 99%, 


Total Net Income: 
$207,818,000 


Total Retail Sales: 
$154,098,000 


Circulation: 47,582 


THE RECORD 
NEWSPAPERS 


THE TROY RECORD THE TIMES RECORD 
TROY, N. Y. 


Its Desinakle 


and it’s wise to buy 


THE NEW BUY, TOO 


It is a New Buy and a wise buy that 
is read by more than a third of the 
families in Florida who are not reached 
by any other publication printed or 
distributed (newspaper or magazine) in 
Florida. A magazine designed to do 
just that—to reach over 300,000 fam- 
ilies that you have not been able to 
reach easily or economically heretofore 
by any other media or medium. 

Now full color advertising is 
available . . . Produced by the 
New Perry Process. 


This new method of printing direct 
from original magnesium engravings on 
high grade stock reproduces illustra- 
tions, reading matter and color of ex- 
cellent quality. 

We require the same material for 
full color reproduction as that furn- 
ished to rotogravure magazines. 


OCALA, FLORIDA 
Represented Nationally By 


JOHN H. PERRY ASSOCIATES 


WOULD YOU LIKE TO BE 
PAID WHAT YOU ARE 
WORTH? 


If you can sell a sales program 
to top executives you will be 
interested in this opportunity. 
Present men are making from 
$15,000 to $25,000 in commis- 
sions. This program is used by 
over 10,600 organizations, 
among them the very largest in 
the world. Louisville, Baltimore 
and Florida territories open. 


ROBERT PALMER 
CORPORATION 


Seven South Dearborn 


Chicago, Illinois 


COMING SOON 


Lady Esther has a new equi- 
table compensation plan for 
salesmen that has cut annual 
turnover from 70% to 10%. 
Read the details in a forth- 
coming issue of SALES 
MANAGEMENT. 
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Dictaphone Opens Doors 
With Two-Man Sales Teams 


Dictaphone sets aside two Wednesdays a month for 'exten- 
sion selling.'' Result: 7,000 additional sales calls a month. 
On extension selling days the number of calls jumps from 
10 to 25—equivalent to increasing the firm's force by 10%. 


An interview with CAROL LYTTLE 
Vice-President in Charge of Sales 
Dictaphone Corp. 


Later this week, Wednesday the 
23rd, veteran Dictaphone Salesman 
Don Marler will team up with Bill 
Balz, another experienced Denver 
Dictaphone salesman, and together 
they will call on 25 to 50 prospects 
in Marler’s territory in northeastern 
Denver. 

Two weeks earlier, Marler had 
teamed up with Balz in the latter’s 
territory in the southwestern part of 
the citv. 

In December the plan will be re- 
peated, but Barler and Balz will have 
different partners. 

A similar pattern unfolds on two 
Wednesdays each month in each of 
Dictaphone Corporation’s 150 sales 
branches in the larger cities. In the 
smaller cities, where the firm works 
through agents, representatives team 
up with a brother agent in the near- 
est town. 

Marler and Balz originated the 
team plan in February 1954. They 
used it to do a more thorough job of 
covering their territories. Immediate 
results proved its effectiveness and it 
has been continued ever since. 

Doors seem to open more easily to 
a pair of salesmen. A competitive 
spirit develops between the two mem- 
bers of the team: Each tries to outdo 
the other in getting results from the 
calls. Each salesman is interested in 
learning what his fellow salesman 
has to say, and injects into his own 
story a new sharpness and enthusiasm 
for the benefit of his associate. 

The team plan in Denver has paid 
off concretely in sales. Salesmen agree 
that volume has increased 10% be- 
cause of this plan. They also believe 
that seeds planted on these cold calls 


will account for at least 10% of their 
1956 business. 


A typical example of results: The 
Marler-Balz team called on X Co. at 
5:15 p.m., September 14. X Co. had 
been a user of competitive equipment 
for many years. The territorial sales- 
man in repeated calls had never been 
granted an audience with Mr. X, the 
president. This time the team caught 
X in the reception lobby as he was 
leaving for home. Their three-minute 
sales story was again effective: X 
agreed to a demonstration the follow- 
ing day. Ten days later, he signed 
an order for $2,539 worth of Dicta- 
phone Time-Master machines. 

It’s part of an every-month 1955 
plan called by its sponsor, Carol Lyt- 
tle, vice-president in charge of sales, 
Dictaphone Corp., “Extension Sell- 
ing.’ It means extension of sales op- 
portunities—and it has resulted in an 
extension of sales. For the first seven 
months of 1955, Dictaphone Corpora- 
tion’s sales were 18% ahead of 1954, 
and following months have registered 
even better gains. Net profit is ap- 
preciably higher than in 1954. 

Two Wednesdays of each month 
are set aside for extension selling, and 
the plan has resulted in approximately 
7,000 additional calls a month. The 
normal average of calls per day per 
salesman is 10. But on extension sell- 
ing days the average is 25—and this 
all adds up to the equivalent of in- 
creasing the company’s sales force by 
10%, yet the cost to the company re- 
mains fixed. 

Some 400 salesmen in the United 
States and Canada, working out of 32 
sales districts and 150 branch offices, 
have been participating in the plan. 

Here’s how it works: In accord- 
ance with a prearranged schedule 
made up by branch managers, Sales- 
man A accompanies Salesman B on a 
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round of calls throughout an entire 
Wednesday. They start at the top 
of a building and work down. They 
don’t try to sell Dictaphone machines 
on these cold canvass calls. What 
they do attempt is to line up an en- 
gagement to call back, and to arrange 
for a free demonstration. Coverage 
of prospects is their main objective. 
Some of them have succeeded in mak- 
ing as many as 50 to 60 calls a day. 
They tell the Dictaphone story, leave 
literature, and also a sample of Dic- 
taphone’s exclusive plastic endless belt 
called a Dictabelt which is in-printed 
with this message: ““This is the Dic- 
tabelt record .. . the secret of the one 
dictating machine used the world 
around: the Dictaphone Time-Mas- 
ter” 

They offer the 35 services of the 
company, such as surveying dictation 
requirements, providing instructions 
to new users of Dictaphone equip- 


ment, suggestions tor new applica- ° 


tions for the company’s products, help 
in securing dictaphone operators. 

They get the name and title of the 
most important individual. He then 
goes on the direct mail list and is the 
focal point for follow-up calls. 

Two weeks later, also on a Wednes- 
day, the same partners go out to- 
gether but this time Salesman B 
makes the rounds with Salesman A in 
the latter’s territory. 


Prospects in Odd Places 


They meet prospects they wouldn’t 
reach in normal calls. For example, 
in the elevator of a New York sky- 
scraper, two Dictaphone paired sales- 
men recognized the famous Com- 
mander Whitehead of Schweppes. 
Right then and there they made a 
brief — and necessarily very brief — 
presentation. They set up an appoint- 
ment for a following day. Command- 
er Whitehead tried the machine, 
liked it, bought. 

Dictaphone salesmen work on draw- 
ing accounts, plus commission; busi- 
ness growing out of joint prospecting 
is credited to the salesman in whose 
territory it originates. 

At the end of a day of team-selling 
in a territory, a local sales meeting is 
held. The men exchange experiences. 
Arrangements are made to send out 
machines in response to requests for 
trials. 

Each year Dictaphone has one cen- 
tral selling theme—a sales plan for 
the year. Extension Selling is the 
1955 theme. 

Prior to the team plan, the sales- 
men had never gone out with other 
salesmen. Many of the older and 
more experienced men were afraid of 
the plan. At the start they didn’t 
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No one 
can hide the fact 


ALLIED is the LEADER 


in long distance moving! 


(leader in important ways! ) 


MORE MOVES... were made with 
Allied Van Lines last year, the 
year before and for the last dec- 
ade than with any other van line. 

MORE MILES... were traveled by 
Allied Vans .. . last year over 51 
million miles. 

MORE DOLLARS ... paid by more 
people for Allied Van Lines serv- 
ices ... over $38 million in 1954. 

MORE POUNDS. |. carried by Allied 
in 1954... over 417 million pounds 
of household goods, office furni- 
ture, fixtures and displays. 


MORE VANS... available to the pub- 
lic in Allied’s fleet .. . over 2,700, 
specially equipped vans in charge 
of experienced moving specialists. 

NO. 1 SPECIALISTS... in moving and 
storage, your Allied Agents... . 
located throughout the United 
States and Canada, and in Alaska, 
Hawaii, Puerto Rico, Mexico and 
Panama Canal Zone. Call your 
Allied Agent. See your Classified 
Telephone Directory. 


WORLD’S LARGEST LONG DISTANCE MOVERS 


BURKEARDT | 
ALL-PURPOSE 
PRONG BINDERS 


Split prongs swing out at finger-tip 

touch; contents lie flat for use—reduces sheet wear in daily 
use; another touch of trigger opens prongs for instant chang- 
ing of sheets in ANY part of binder—EASY to keep 
contents completely up-to-date. Compact; holds full 

rated capacity—more pages in less space than 

with ring binder. Four capacities. 

Twelve sizes in stock. Write for 


folder and prices. 


LARNED AT SECOND + DETROIT 26, MICHIGAN 


particularly relish having another 
salesman overhear those bumbling 
and _ ineffective sales presentations 
which even the best salesman make 
at times. Management eased the way 
for them by preparing a canned sales 
talk. 

Once the plan got rolling, even the 
older salesmen became enthusiastic, 
for they found competitive machines 
in many places which at first glance 
didn’t seem to be good prospects for 
dictating equipment ; they found pros- 
pect after prospect who had been 
favoratily impressed by the company’s 
advertising but who hadn’t bothered 
to ask a salesman to call. 

As a further device for getting the 
extension selling plan off the ground, 
prize contests were held in January, 
February and March, with merchan- 
dise awards given for number of calls 
and for units sold. 


Supported by Advertising 


Advertising has been used effec- 
tively to support the personal selling 
on the two extension selling Wednes- 
days each month. On those days the 
company runs special copy in the na- 
tional editions of The Wail Street 
Journal. This is in addition to the 
regular campaigns in general weeklies 
and business magazines, and the pow- 
erful direct mail campaign which 
emanates -from national headquarters, 
supported by local mailings signed by 
individual salesmen. 

“For the calendar year of 1955 it 
looks as though our salesmen will 
make nearly 100,000 more calls than 
they made last year, an average of 
250 additional calls per man, an in- 
crease of slightly better than 109%.” 
That is the considered judgment of 
Carol Lyttle, based on the first 10 
months’ experience with the plan. “In 
view of recent very successful years, 
management had felt that there was 
a danger of the sales force becoming 
soft, and that it might grow accus- 
tomed to taking for granted the good 
earnings created out of inquiries and 
repeat business. Under such condi- 
tions it’s mighty easy for a salesman 
to side-step the challenge of the ne- 
cessity to go out after new business. 
But this plan has worked. Nearly 
every salesman with whom I’ve talked 
says that partnership selling and con- 
centrating two days a month on cold 
canvass calls have given him a keener 
edge.” 


(This interview with Carol Lyttle, 
vice-president in charge of sales, 
Dictaphone Corp., was dictated on 
the Dictaphone Time-Master and its 
Dictabelt.} 

The End 
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Your 
Your BEST DEALERS 


How 
to Use 
This 


Directory 


The ORIGINAL Reference and 
Product Directory for Lumber and 
Building Material Dealers and Wholesalers 


Preferred 3 to i! 


q BUILDING 
SUPPLY NEWS 


5 South Wabash Avenue e 


MPA 


a 


Chicago 3, Illinois 


ALWAYS THE 


way to help 


in 1956... 


.».is to make sure they 
have complete informa- 
tion on your product 
always at their elbow. 


While dealers will continue doing a big 
sales volume in 1956—their buying will be 
more selective because your competition 
will be stiffer. 

You'll do a bigger volume with dealers 
next year if they (and their sales people) 
are “up” on your product because they are 
more familiar with it, understand it better. 

Dealers look (and thank you) for infor- 
mation about your product in the BSN 
Catalog Directory—because it helps them 
and their personnel to make more sales. 


97% Use their BSN Directory All Year Long 
85% Use their BSN Directory at least once a week 
86% Use their BSN Directory to train sales people 


And, an unbiased 1954 survey proves 
that the BSN Catalog-Directory Issue 
is preferred 3 to 1 by dealers over any 
other reference source. 

CLOSING DATE for BSN’s Directory 
Issue (published annually in February) 
is JANUARY 3, 1956. 

Be sure your reservation calls for 
space adequate to tell your product 
story effectively. And be sure our edi- 
tors have your company, product, and 
service literature listings. 


FIRST MERCHANDISING DEALER PUBLICATION 


©Industrial Publications, Inc., Also publishers of Practical Builder and other leading building industry publications. 


There’s merchandising 


1 ne laggy deny 


The difference is in the creative approach... 


The difference is in that extra drive and imagination so vital to selling in 
today’s competitive market. 


t 


Drive and imagination. These are the qualities that spark LOOK’s mer- 
chandising promotions. These are the qualities that go into the LOOK- 
prepared point-of-sale displays . . . the special campaigns LOOK directs at 
advertisers’ sales forces . . . the coordinated programs that LOOK designs to 
sell merchandise, not magazines. These are the qualities that spell merchan- 
dising success for LOOK’s advertisers. 
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»-e-and merchandising 


Here is LOOK’s creative merchandising at work in seven specific fields... 


APPLIANCE—LOOK has created an entirely new selling sea- 
son for appliance gifts at Mother’s Day 


AUTOMOTIVE—LOOK co-sponsors safety checks (1,421,000 
cars this year) builds repair, parts and new car business 


DRUG—This year, LOOK-advertised products got prime 
point-of-purchase display in 6700 tie-in stores 
FASHION—Two eminently successful promotions in key de- 
partment stores have made LOOK a leader in this field 


FOOD—36,000 storewide tie-ins this year document LOOK’s 
retail standing in this bellwether industry 


LIQUOR—LOOK’s creative approach soon will demonstrate 
its extra unit selling power in package stores 
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MENSWEAR—LOOK’s idea of Valentine gift-giving to men 
has resulted in bigger February menswear sales 

* e a 
What can LOOK’s creative approach do for you? Write to 
Dick Harmel, Merchandising Manager, LOOK, 488 Madison 
Avenue, New York 22, N. Y. 


moves merchandise ... FAST 
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A Simple Plan to Systematize 
Outgoing Mail to Salesmen 


Does everybody in the home office including the night 


watchman load your field force with a miscellany of un- 


organized correspondence? Here's howA.5S. Aloe ended it? 


Did it ever occur to you, as you lie 
awake thinking about ways to better 
your business operations, that your 
salesmen spend much too much time 
reading? Not magazines or novels, 
but communications from the home 
office. Selling time becomes reading 
time, and business won’t pick up. 

Such a thought occurred to Henry 
J. Scherck, vice-president, A. S. Aloe 
Co., St. Louis. Rather it was a grow- 
ing realization that the company’s 
220 salesmen were receiving about 20 
directives, letters and news items 
about product changes each week. As 
sales manager, Scherck says, he “‘yell- 
ed loud and long about the amount 
of material being sent to the salesmen 
—about conflicting demands on their 
efforts, minds, and time. Too many 
people were asking them to do too 
many different things at the same 
time.” Result? His job was changed 
to director of the newly formed, cen- 
tralized Merchandising Division. 

A. S$. Aloe, manufacturer and sup- 
plier of 30,000 items in a specialized 
line—physicians’, hospital and labo- 
ratory supplies—is a veritable depart- 
ment store for the medical profes- 
sion. ‘We ought to merchandise like 
a department store,” Scherck told 
management. 

In January 1954, when the Mer- 
chandising Division was formed, 
Scherck sent a memo to all depart- 
ment heads announcing a change in 


policy: “Routine matters will be con- 
densed and sent out once a week in 
the form of a newsletter to the sales- 
men.” 

In addition to the newsletter, a 
merchandising memo and a supple- 
mentary catalog reach the men peri- 
odically. The newsletter goes out 
each Wednesday so that the men will 
get it by the week end; one version 
is sent to hospital salesmen, another 
to physician salesmen. 

Says Scherck: “Now all items of 
temporary interest are in one place 
and reach the right sales category. 
Prior to this, hospital, physician, and 
laboratory salesmen all got the same 
thing—including material of no value 
in their specific field.” 

Because the newsletter’s items are 
of no permanent value, the men can 
read and throw it away if they wish 
— after filing attached manufactur- 
ers’ price lists, etc. This two- or three- 
page piece takes the place of tempo- 
rary directives which once went out 
separately on 10 to 20 pieces of paper. 

“Some weeks, however,” Scherck 
explains, “we may hit close to our 
old pace, but we've held to a fair 
minimum. We still have letters go- 
ing out from the president and others 
in management, but no more mer- 
chandising letters from varied 
sources.” 

A typical newsletter contains in- 
formation about depleted stock, new 


manufacturers’ price sheets and cata- 
log sheets, what other salesmen are 
doing with certain lines and how 
they’re doing it, and news of ac- 
counts. 

The merchandising memo is the 
how to sell. This is of semi-perma- 
nent value and contains sales infor- 
mation about items to be promoted. 
When the promotion is concluded, 
these memos are discarded. Physician 
salesmen, for example, might receive 
one giving sales techniques on a cer- 
tain blood pressure instrument or 
sterilizer ; hospital men would receive 
one “pushing” oxygen tents; labora- 
tory salesmen, a technical data sheet 
on blood bank equipment. When a 
new “flyer,” on hospital supplies for 
instance, is mailed to the hospitals, it 
is simultaneously merchandised to the 
sales force—item by item. 

Supplementary catalog pages are 
the what to sell. “Since we put out 
our big catalog every third year,” 
Scherck says, “new products or 
changes in old ones are bound to be 
included in our lines. Our men once 
had to carry new product information 
in their hats and pockets. Now they 
regularly receive supplementary pages 
that coincide with the same num- 
bered page (and product) in the big 
catalog. These pages are punched for 
binding in an easily carried book. 

Scherck feels that while salesmen 
will always receive ‘too much paper,” 
an unhappy situation has been at 
least partially solved because “all in- 
formation from our organization is 
now centralized. It goes to men in 
three readily recognizable forms in- 
stead of haphazardly from several ex- 
ecutives as formerly. I believe we save 
our time, the men’s time, and get bet- 
ter results sales-wise.” The End 
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Industrial Salesmen are Johnny on the Spot 


When a new plant executive takes over 
the industrial salesman gets there fast 


and... 1,645 industrial salesmen see to it that Mill & 
Factory reaches these new specifying and buying in- 
fluences immediately. 


Through the unique Franchise-Paid circulation method, 
1,645 full-time salesmen of plant machinery, equipment 
and supplies select the readers for Mill & Factory .. 
the men they know, through repeated personal contact, 
have genuine specifying and buying authority. Indus- 
trial Salesmen are the only men in today’s complex in- 
dustrial market who know which plant executives specify 
and influence buying ...no matter what their titles. 


That’s why your sales message in Mill & Factory can 
do advertising’s first and most important job... to back 
up your own salesmen by getting your story to the men 
whose yes means an order...It’s the only magazine 
specifically designed to do this job! 


Mills Factory. 


205 East 42nd Street 
New York 17, N. Y. 


A CONOVER-MAST PUBLICATION 


ugar Lows ob tithe 
Mill & Factory reaches the Men (Your Salesmen must See to Sell! 
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Do Salesmen Really Use Your Advertising ? 


BY FRANK G. HUBBARD © Assistant to the Publisher 


It amazes me to note the high per- 
centage of salesmen of nationally dis- 
tributed products who seem to have 
little or no idea of their company’s 
advertising plans. 

We prepare route lists for the use 
of such salesmen, and when they apply 
for them at our business office, they 
are referred to me. 

With few exceptions, their answers 
are similar. Yes, the company is doing 
quite a job of national advertising but 
the details are up to the home office 
and “after all, I’m just a salesman and 
they probably don’t think it’s worth 
their while to keep me posted on when 
and where they are going to adver- 
tise.” 

When I suggest that it would help 
them in calling on the trade if the 
company directed their attention to 
specific advertising running at this 
time, such as advertising in our news- 
paper, the most frequent reaction is, 
“Of course you are right, but can you 
tell us from your own records when 
we are advertising and how much? 

‘he office hasn’t told us.”’ 

Even more surprising is this atti- 
tude which I run across frequently: 
The salesman seems afraid to ask his 
office for such information. Somehow 
or other he has the idea that an in- 
quiry would be considered unnecessary 
and unreasonable prying into company 
affairs. 

Yet there isn’t a salesman, in my 
opinion, who could not improve on 
his selling, and show increases, if he 
were fully informed of his company’s 
advertising plans and could recite 
them to the trade. 

And there isn’t a sales supervisor, 
or sales manager, who should not wel- 
come suggestions from salesmen in the 
field. After all, they are not only sales- 
men, but business scouts for their 
companies, and weaknesses they find 
in an area should be reported frankly. 

I have a hunch that sales managers 
would get a terrific shock if, through 
their district supervisors, they should 
send questionnaires to the field sales- 
men to determine how much they 
know about the company’s current 
advertising—particularly in any one 
sales territory. 

The trade, as these salesmen learn 
every day, isn’t especially interested in 
national advertising the company is 
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The Gary (Ind.) Post-Tribune 


doing; a dealer in Portland, Ore., 
doesn’t give a damn what is being 
done in Portland, Me. He is selfish 
enough to want to know what is being 
done in his area. This can mean the 
effect on his customers of national 
schedules as well as schedules in local 
media — but he wants everything 
localized. 

I find that not many salesmen are 
given this information—and I can’t 
understand it. I can’t understand it 
because it seems to me that here is 
just about the most potent sales tool 
that any salesman selling a well-ad- 


WORTH WRITING FOR... 


vertised product could have. 

The exceptions to the rule are 
worth a mention. Of all the salesmen 
who call on us, those informed about 
their company’s advertising are usu- 
ally the most aggressive and the most 
effective. Quite often, we find, it is 
a reflection of the boss—a boss who is 
not afraid to let his salesmen speak 
their minds about local problems. 

Is it only a coincidence that most 
of these salesmen are with companies 
that always seem to occupy top posi- 
tions in sales in our area? 

The End 


Booklets, surveys, market analyses, promotional pieces 


and other sales literature useful to marketing executives. 


1955 Circulation Analysis: Pub- 
lished by The Omaha World-Herald, 
it provides complete county-by-county 
figures on population and W orld-Her- 
ald circulation in the 103-county area 
comprising the Nebraska - Western 
Iowa market. It is a market of one 
and a half million people with $2 
billion to spend. Included are: W orld- 
Herald daily and Sunday circulation 
growth from 1945 to 1955; market 
coverage; Omaha City Zone, Retail 
Trading Zone and RFD coverage; 
daily and Sunday circulation break- 
down by town and county. There 
are also alphabetical listings of Ne 
braska-lowa towns. Write to Wayne 
Sams, National Advertising Manager, 
The Omaha W arld-Herald, Omaha, 
Neb. 


The Dallas Market: Data compiled 
by The Dallas Morning News, show- 
ing the tremendous growth of Dallas 
in the last decade, 1945-1955; the 
fast expansion of Dallas’ industrial 
districts and suburban shopping cen- 
ters; the importance of the market, 
and how The Dallas Morning News 
helps advertisers to reach the market. 


Dallas is the second-ranking Texas 
Metropolitan Area and is twenty- 
third in the U. S. Metropolitan Dal- 
las has more factories than any area 
in the Southwest. The 1953 Special 
Census of Business in Dallas showed 
that established shopping centers en- 
joyed an 82% increase in business, 
1953 over 1948. In the last 10 years 
population of Metropolitan Dallas has 
increased 70%; retail sales, 238%; 
households, 70%; automotive regis- 
trations, 162%. The Dallas market 
at present has: population, 3,334,000 ; 
buying income, $4,778,836,000;_ re- 
tail sales, $3,538,336,000 ; food sales, 
$768,208,000; drug sales, $116,879,- 
000; automotive sales, $784,734,000. 
Write to Ted Barrett, Promotion 
Manager, The Dallas 
News, Dallas, Tex. 


Morning 


TV Set Circulation: County -by- 
county, state-by-state computation of 
VHF television set circulation and 
pertinent market data, published by 
the Television Division of Edward 
Petry & Co., Inc., with the coopera- 
tion of SALES MANAGEMENT and 
Television Magazine. Both regional 
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and national advertisers will find the 
data valuable in planning and mer- 
chandising television advertising. Re- 
ceiver circulation estimates are arrived 
at by Television Magazine through 
the preparation of an individual mar- 
ket-growth curve for each television 
market. Shipment figures of the Radio 
and Television Manufacturers Asso- 
ciation are also used as check points. 
Population and Retail Sales figures 
are from the May 10, 1955, SALEs 
MANAGEMENT Survey of Buying 
Power. Family figures are SALES 
MANAGEMENT'S estimates as of July 
1955. Included is a supplementary 
section which shows the coverage 
figures for each of the Petry repre- 
sented TV stations. Write to Robert 
L. Hutton, Jr., Promotion Manager, 
Edward Petry & Co., Inc., 488 Madi- 
son Ave., New York 22, N. Y. 


New Products for Manufacture, 
Investment and Marketing: A di- 
gest published by New Product Di- 
gest, Inc., which gives authorized in- 
formation about the development, 
finance, manufacture and marketing 
of new products. Featured are illus- 
trated products available for manufac- 
ture, exclusive staff research and 
digested facts covering the entire new 
products field. It serves the manufac- 
turer and wholesale distributor pri- 
marily by reviewing patented new 
products which are known to be avail- 
able for manufacture or distribution. 
New product information is received 
from advertising agencies, manufac- 
turers, patent attorneys, patent hold- 
ers, wholesalers and others. Write to 
Henry C. Miller, Publisher, New 
Product Digest, Gracy Bldg., 205 
W. 7th St., Austin, Tex. 


If You Sell to Foundries, there is 
a marketing guide published by Foun- 
dry, a Penton publication, as a service 
to the industry and its suppliers. It 
includes detailed information about 
the nature and scope of foundry pro- 
duction in 96 primary distribution 
centers which characterize industrial 
production in the United States. Spe- 
cial attention has been given to the 
first 25 foundry market areas with 
the expectation that many suppliers to 
the foundry industry will be able to 
gain valuable knowledge of their sales 
potentials in these areas. Data in- 
clude: analysis of foundry market 
areas; analysis of foundry capacity by 
states in the U. S. A. and provinces 
in Canada; foundry industry facts. 
There is also an index for determining 
rank of foundry market areas. Write 
George A. Pope, Business Manager, 
Foundry, Penton Bldg., Cleveland 
13, O. 
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Assures 
"Follow 
Through’’ 


on your 


Personnel 


Transfers! 


United’s 450 agents and coast-to-coast net- 
work of warehouses, regional offices and 
“rolling stock” are linked together into a 
highly efficient transportation system by 
the most modern communications facilities. 
By means of teletype, United is constantly 
“in touch” with your moves—assuring com- 


plete control and supervision all the way. 
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PRE-PLANNED Moving In Saniliged Vans 


A Fresh Sales Approach 
Triples Volume for Krylon 


(continued from p. 25) 


their slippers. They could at least 
have ‘new’ slippers for each occasion.” 

In the two years that Bampton has 
been with Krylon, he has changed 
almost everything: packaging, adver- 
tising, merchandising, product line. 
When he took over in 1953, the com- 
pany was shaky. It had a good prod- 
uct but hadn’t been able to find the 
answer to marketing it. 

“We had national advertising, but 
weren't ready for it,” Bampton re- 
veals. Advertising was attempting to 


croOWTET 


Growth in Orlando, Fia., that is 
Circulation ABC City Zone 
23,324 - 1940 35,882 
43,912 - 1950 60,045 
53,774 - 1952 84,089 
66,811 - 1954 100,343 
71,367 - 1955 102,733 

Orlando Sentinel-Star has 
three times the circulation of 
Miami, Tampa, Jacksonville 
papers combined in our 5- 
county area. 

You can't get into Orlando 
without us. 


Orlando Sentinel-Star 
MARTIN ANDERSEN 
Owner, Ad-Writer & Galley Boy 
Orlando, Florida 
Nat. Rep. Burke, Kuipers & Mahoney 


create a demand where distribution 
did not exist. Krylon’s advertising 
schedule at that time included three 
home-service publications and 12 busi- 
ness publications. 

With Elmore E. “Kay” Kayser, 
advertising manager, Bampton re- 
appraised the company’s plans and 
slashed national advertising. ‘First 
we want distribution,” Bampton ex- 
plains. “When we have it, then we 
are ready for national advertising.” 

For economical distribution growth, 
Bampton hit on the market-by-mar- 
ket plan. With it went a localized 
advertising campaign. The new for- 
mula not only worked, but is the 
mainstay of the company’s current 
marketing program. 

Krylon tested its new, market- 
saturation plan last year in Philadel- 
phia. It induced Gimbels to put on a 
big merchandising campaign for Kry- 
lon’s line. To get Gimbels’ coopera- 
tion, Krylon agreed to pay all costs 
for advertising space in newspapers 
and for TV and radio spots. Typical 
Krylon ads in the campaign are 400 
lines; from six to eight run during a 
campaign. 

Since its original department store 
tie-in experiments, Krylon no longer 
pays full advertising costs for depart- 
ment store promotions. A 50-50 co- 
operative agreement on space and 
time costs is sold to the stores. Based 
on its tests, Krylon can show that its 


40% markup is sufficiently profitable 


GIVES YOU THE IMPACT, MOVEMENT 
AND FLEXIBILITY OF MOTION PICTURES 
ON A SLIDE PRESENTATION BUDGET! 


Cellomatic offers you a complete visual staff. Art, color 


photography, photo processing, typography and creative 


production departments are all under one roof. This 


insures your sales meeting the ideas, eye 


appeal, visual impact and professional 


showmanship it must have. 


« CELLOMATIC CARBON ARC PROJECTION 


Front or rear screen — Sizes up to 15’-20’ 
e CELLOMATIC FILM + SLIDES 


e EASEL PRESENTATIONS + SLIDE FILMS 


+ VU-GRAPH 


« SALES TRAINING AIDS + STAGING SPECIALISTS 


to a store to undertake a Krylon mer- 
chandising campaign. 

Twice a year, according to Kayser, 
in the fall and spring, Krylon uses a 
“follow-up” advertising campaign on 
a co-op basis with its bellwether de- 
partment stores. In cities where the 
company has been unsuccessful in 
lining up an important department 
store to enter the heavy promotional 
campaign, it has found it worth- 
while to use TV spots plus news- 
paper space. 

In addition to advertising, Krylon 
offers display racks and display signs. 
Racks are designed so that signs are 
interchangeable to fit the seasons or 
special merchandising plans. As part 
of its cooperation, a department store 
usually uses mass displays or island 
setups to show the entire Krylon line. 

Krylon offers all types of promo- 
tional aids to its cooperating stores— 
from pamphlets to demonstrators. A 
lot rides on a store’s success. Here’s 
why: 


Select Top Stores 


Krylon selects a department store 
that is respected by jobbers and other 
retailers as a good merchandiser. 
When Krylon can point to the suc- 
cess of this store with an all-out pro- 
motional campaign, it knows that it 
can get near saturation in the mar- 
ket. Because local retailers and job- 
bers know the “test” store, have seen 
its Krylon advertising and _ respect 
its business acumen, they are willing 
to gamble on the line, too, Bampton 
points out. 

During the one-market campaign, 
Krylon supplies jobbers with mailing 
pieces with jobbers’ imprints. Pack- 
age deals — free display rack worth 
$15 with purchase of four-dozen as- 
sorted colors — are offered dealers. 
For dealers who already have display 
racks, special half-price offers are 
made on color kits or metal polish 
kits. 

As soon as one market is blanketed, 
Krylon moves on to the next. It has 
already hit 34 markets and expects 
this concentrated coverage to reach 68 
next spring. Campaigns, which iast 
three to four months, overlap, but 
not in the same area. 

Krylon gets point-of-purchase im- 
pact for its products through its re- 
vamped package. When Bampton 
came to the company, among his first 
moves was to have the package re- 
designed. Three designs were studied 
at one time. “We found that more 
than three was confusing for the pub- 
lic when we tested packages in stores,”’ 
reports Bampton. 

Cans of Krylon were placed on a 
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shelf in a store. Three sets of cans 
were used. Krylon researchers watched 
public reaction to individual cans: 
Which can did a consumer choose? 
Which did he buy? In addition to 
observation, researchers questioned 
store customers about package design. 

Krylon breaks its market down into 
four categories: automotive parts job- 
bers, television parts jobbers, hard- 
ware and paint jobbers, artist supply 
jobbers. Three retail stores in each 
of these four categories were surveyed 
for package-design acceptance. When 
research results were tabulated, Kry- 
lon knew what road to take in pack- 
aging. 

“We use manufacturer representa- 
tives to call on jobbers,” says Bamp- 
ton. “We believe a good representa- 
tive organization is the most economi- 
cal and effective marketing agent for 
us right now as well as in the future.” 

Krylon’s 170 sales representatives 
call on 2,500 jobbers who sell to an 
estimated 50,000 dealers. To keep 
sales representatives enthusiastic about 
the Krylon line, the company sends 
out two mailings a week with prod- 
uct information and sales kits. Job- 
bers receive two mailings a month. 

In addition to “the right tools,” 
Bampton points out, sales representa- 
tives need incentives. Krylon has used 
sales incentive contests for its reps 
and their salesmen and other contests 
for jobbers. Contests for representa- 
tives were geared to adding jobbers or 


What's Krylon? 


Krylon originated as an acry- 
lic coating for preservation of 
blueprints and artwork. It was 
a brush-on product of clear 
plexiglass manufactured by 
Foster & Kester, Inc., Philadel- 
phia. In 1948 it was combined 
with aerosol dispensing and the 
following year was joined by an 
aluminum, appliance white and 
glossy black spray enamel. In 
1950 the assets were sold and 
the new firm became Krylon, 
Inc. 


Krylon, the product, is used 
as a preservative, a touch-up for 
painted surfaces, a marking 
device and as a miniature paint 
spray. Special paint colors are 
packaged for private use (fur- 
niture manufacturers who want 
a handy touch-up to match their 
own paints) in minimum orders 
of 6,000 cans. 


pushing a particular product in the 
line. Some contests were linked to 
quotas with points toward merchan- 
dise from the Cappel- MacDonald 
catalog. 

“Experience indicates that our best 


incentive for jobber salesmen is a 
chance to win $18.75 Series E bonds,” 
Bampton reveals. 

Krylon has foreign distribution 
through export jobbers. While it 
doesn’t cultivate foreign sales with 
aggressive promotion, it finds foreign 
users of Krylon as new-use conscious 
as Americans. Letters reach Krylon 
from abroad with many ideas to add 
to its domestic supply. The company 
acknowledges all suggestions with 
thanks. As a matter of good public 
relations, each letter is answered on 
a personal basis rather than with a 
form reply. 

Television is responsible for the 
rapid growth of one product in Kry- 
lon’s line, dulling spray. This spray 
takes the glare away from glass or 
metal in contact with bright lights. 
Instead of moving set lights to remove 
glare, TV technicians merely carry a 
can of dulling spray and squirt on 
any object that reflects too much 
light. 

Bampton watches carefully the 
sales of each item in his line — ex- 
panded from four to 40 items since 
he came to Krylon. It was he who 
developed the six-ounce can as com- 
panion to the regular 12-ounce can 
to have a product that could be mar- 
keted at the retail level at less than 
a dollar—98 cents. Along with new 
size he added nine more colors. This 
fall sees an almost 50% increase in 
the number of products (eight sten- 
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INDUSTRIAL SALES in October will total $27.4 billion, 
reflecting continued gains in most durable and non-durable 
goods industries, dampened only slightly by the temporary 
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lull in auto deliveries during the October retooling period. 
November deliveries, however, boosted by full scale ship- 
ments of new 1956 auto models, may hit an all-time peak. 


101 


RENT YOUR CAR 
OR LEASE A FLEET 
FROM | 


pin, 


Krylon's Sparkplug 
An Ohioan (his father was mayor of Navarre, 0.) James W. Bampton 
went to Hobart College and Harvard Business School. Before joining 
Krylon, Inc., in 1953, he had been advertising and merchandising 
director of James Lees & Sons Co., where he was handed an adver- 
tising budget of $250,000 that hit $3 million by the time he left. 


. . in all principal 
cities here and abroad 
. . consult your ‘phone di- 
rectory under “NATIONAL”. Write [] lh 
for courtesy card and directory to bey i 
ig? gage mene sey aye EQ 


NATIONAL CAR RENTAL SYSTEM, 


He was assistant to the president of Mohawk Carpet Mills, Inc., 
Phoenixville, Pa., but made his big reputation when he became 
president of Theodore Presser Co., Philadelphia, a music publisher. 


| 
_ 1208 WASHINGTON AVE., CE. 1-9209, ST. LOUIS 3, MO. At one time, as a youth, he had ambitions for a musical career. 


When he took over Presser it was $700,000 in the red. It carried 
an inventory of 600,000 items and an ineffective mail order business. 
Bampton unlocked a dusty storeroom door and discovered a library 
of cuts and beautiful catalog plates. He cleared out the storeroom, 
sold the plates for metal scrap and cleared $270,000. He leased the 
Presser-owned building to the State of Pennsylvania, moved the mail 
order business to surburban Bryn Mawr, and put the company well 


Sales Manager—For Mid-West 
manufacturer of mechanical 
products established 35 years. 
A large sales organization with 


a planned expanding program. 
Salary and bonus to right man. 
Box 3167. 


General Sales Manager of national com- 

pany interested in change. Successful 

experience in all phases of industrial 

marketing — 42 — college background — 

Complete brochure furnished on request. 
Box No. 3168 


SALES OR PRODUCT 
DEVELOPMENT 


Creative salesman/salesmanager capable ex- 
tending your present market or developing 
new products and accounts, Diversified back- 
ground. Will relocate. Resume on request. 
Box 3169 


SALESMAN AVAILABLE 


Presently represents 30 top basic automotive manu- 
facturers. Am leading producer. Age 36, familiar 
with products, merchandising, advertising, and 
sales policies of leading factories. Will relocate 
foreign or domestic. Reply Box 3166. 


The American Seed Trade Associa- 
tion has an opportunity in Chicago, 
at an attractive salary, for a qual- 
ified individual between 25 and 35 
years of age with a horticultural 
background, sales and advertising 
experience to direct a merchandis- 
ing program of lawn and garden 
seed. Brief summaries outlining 
training and experience should be 
sent to Mr. J. B. Massie, Chairman, 
Garden Seed Sales Promotion Exec- 
utive Committee, 1500 Jackson St. 
N.E., Minneapolis 13, Minnesota. 


into the black. 


He was 42 when he joined Krylon. 


cil inks, Hide-a-mark spray, eight 
Styrofoam paints). 

Bampton doesn’t get all of his ideas 
from users or within his own organi- 
zation. He watches competitors. He 
has plenty of them: nine national 
companies and over 40 regional or 
local firms. (Krylon outsells the top 
20, according to Bampton.) Krylon’s 
new stencil ink follows the introduc- 
tion of a similar product by a com- 
petitor. 

Ask Bampton why his company 
leads competition and he has a fast 
four-point answer: 

1. Quality control. 

2. Broad line. 

3. Promotional aids (better pack- 
aging and P-o-P material). 

4. Advertising help (market - by - 
market co-op). 

For proof he can point to a record 
like this: In six months, 13,000 dis- 
play racks were installed in retail 
stores and racks hold 72 cans of Kry- 
lon. 

While Krylon’s own sales force 


(seven men who operate out of Nor- 
ristown, Pa., plant) remains con- 
stant, its field sales force of repre- 
sentatives and their salesmen is ever 
growing as new products involve new 
fields. For instance, florist supply 
jobbers and display materials jobbers 
will be added to Krylon’s distributive 
setup with the introduction of Styro- 
foam paints. With stencil inks, Kry- 
lon enters into the marking device 
field with its distributive system. 

While laboratory technicians bring 
a new product into being, Bampton 
and his staff line up new sales repre- 
sentatives. By the time the new prod- 
uct is produced, a marketing organi- 
zation exists to handle it. This ab- 
sence of delay between new product 
birth and distribution not only saves 
money but keeps enthusiasm at a 
high level. 

Bampton lists “enthusiastic man- 
agement” as one of the company’s 
most valuable assets. “Our people 
can see progress—fast,”’ he says. 

The End 


sells to this exacting market. 


COMING SOON 
“How to Sell to the Electric Utility Market" 


Conservative by nature and wary by necessity, electric utilities demand special 
sales presentations. Here is a case history on how Line Material Co. of Milwaukee 


Sales ‘Management 
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ADVERTISERS’ INDEX 


Aero Mayfiower Transit Company Elks Magazine NBC Film Division 
Agency: Caldwell, Larkin & Sidener- Agency: The McCarty Company Agency: Grey Advertising Agency, Inc. 


Van Riper, Inc, Nascon Products 


Air Express First 3 Markets Group Agency: Anderson & Cairns, Inc. 


Agency: Robert W. Orr & Associates, Inc. Agency: Anderson & Cairns, Inc, 
All Florida Magazines 


Riese Faw Bbnee, Ces cccccccccccesccecs 91 
Agency: McCann-Erickson, Inc. 


National Car Rental System, Inc. ........ 102 
Robert Gair Company Agency: Gene Rison & Associates 


Agency: James Thomas Chirurg Company National Folding Box Company 


Agency: Smith, Hagel & Snyder, Inc. 
Gardner Displays 


Agency: Walker & Downing New Yorker 
Agency: Anderson & Cairns, Inc. 


American Airlines, Inc. ............3rd Cover 
Agency: Lennen & Newell, Inc 


American Telephone & Telegraph Company 


. New York Journal American 
(Classified) Agency: Robert Conahay, Inc. 


Agency: Bernice Fitz-Gibbon, Inc. 
Greensboro News-Record North American Van Lines, Inc. .......... 18 
Associated Business Publications Agency: Henry J. Kaufman & Associates Agency: Applegate Advertising Agency 

Agency: Media Promotiun Organization, Inc. 


Agency: Cunningham & Walsh, Inc 


Jam Handy Organization, Inc. ......2nd cover Orlando Sentinel & Star 


Agency: Campbell-Ewald Company Agency: Hammond, Inc, 
Charles Beseler Company 


Agency: Dale & Finkels Inc. Hearst Advertising Service ............72-+73 


Agency: Charles W. Hoyt Company, Inc. Rock Islend Arges 


Building Supply News ... Agency: Clem T. Hanson Company 


Agency: Arthur R. MacDonald, Inc. Hinde & Dauch Roterian Magazine 
Agency: Marsteller, Rickard, Gebhardt & 
Reed, Inc. 


The Burkhardt Company Agency: Howard Swink Advertising Agency, Inc. 


Agency: E. C. Watkins & Company The Schuyler Hopper Company 


House Beautiful Sheraton Corporation of America 
Agency: Anderson & Cairns, Inc. Agency: Batten, Barton, Durstine & Osborn 


Sickles Photo-Reporting Service 
Agency: M. D. Lasky Company 


Capper's Farmer 
Agency: The Buchen Company 


CBS—Spot TV Kenney Publishing Company 

Agency: W. J. Williams Advertising Agency 
CES—Network TV Spector Freight System, Inc. ........... 
Cellomatic Corporation (Howell Rogin Kem Plastic Playing Cards, Inc. ......... 82 Agency: Garfield-Linn & Company 

Studio) Agency: George N. Kahn Company, Inc. ‘ : 

Agency: Harold A. Jacobs Company af Steinman Stations, Inc. ...........-00055 78 
Kleen-Stik Products, Inc. ..............55 68 Agency: John Gilbert Craig Advertising. Inc. 
Chicago Daily News Agency: Burlingame-Grossman Advertising 

Agency: Hagerty & Sullivan, Inc. Strathmore Paper Company 


Agency: Abbott Kimball Company, Inc. 
Chicago Tribune Look Magazine 


Agency: Foote Cone & Belding Agency: McCann-Erickson Inc. Thomes Publishing Company 
The Cincinnati Enquirer Agency: W. H, Hudson 
Agency: Stockton-West-Burkhart-Inc. Manpower, Inc. 


Agency: Bozell & Jacobs, Inc. Troy Recerd Newspapers 


Civil Engineering 
Agency: The McCarty Company Maritz Sales Builders U. S. News & World Report ........... 
Sydney Clayton & Associates Agency: Padco Agency: The Caples Company 


United Van Lines, Inc. .........5050005- 
Construction Equipment : ' 
: tei Mill & Factory Agency: Kelly, Zahrndt & Kelly, Inc 
Agency: Hazard Advertising Company, Inc. apkek: Vinalid Mibtdiine Gameete, tet 9 
Minnesota Mining & Manufacturing 
Company (Magnetic Tape) 
Agency: Batten, Barton, Durstine & Osborn, Inc. Wallace's Farmer and lowa Homestead .. 103 
Agency: Olmstead & Foley Advertising Agency 
Moline Dispatch 


Agéncy: Clem T. Hanson Company Wall Street Journa! 
Agency: Bozell & Jacobs 


Eagle Rubber Co., Inc. .......-.- 60s eens Westinghouse Broadcasting Company, Inc. 60-61 
Agency: Sweeney & James Co. ; Agency: Ketchum, MacLeod & Grove, Inc. 


Curtis Circulation Company 
Agency: Batten, Barton, Durstine & Osborn, Inc. 


Dell Publishing Company 
Agency: Robert W. Orr & Associates, Inc. 


WALLACES FARMER 


lowa*Hom 
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The ONE medium that does 
the complete selling job in the 
$2 Billion Iowa Farm market 
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THE SCRATCH PAD 


By 7. Harry Thompson 


We approach the season when ex- 
perts will appraise business for the 
year just ending, and for the year 
ahead. I like this timeless observation 
by Dr. Nicholas Nyaradi, of Hun- 
gary: “American business is like a 
dry Martini. When it is good, it is 
very good, and when it is bad, it is 
still good.” 


e 
Miss ‘America? Most of us would! 
* 


Writes J. H. Harvey, Moline dis- 
trict sm of Dayton’s Standard Regis- 
ter Co.: “Will you join me in wait- 
ing, with bated breath, for General 
Electric’s Lamp Division to caption a 
picture of an under-illuminated office: 
‘A Site for Sore Eyes?” Yes! And 
this suggests a headline for a beach- 
front property: “A site for shore 
eyes.” 

* 


Add similes: “‘As lost as logic on a 
Md ” & 
lunatic. 


There’s often an unusual sales- 
angle if you angle for it. The drinking 
of Knox Gelatine in water, fruit- 
juicz, or bouillon is advertised for 
“those poor fingernails” that split or 
break. 

° 
MyRT: “You say he has a wide ac- 
quaintance ?” 
BERT: “Yeah; he knows more people 
than Ed Sullivan.” 

. 

The Gossard pantie-girdle is “fit 
to be eyed.” Sure, sure! 

° 

A dope-addict has nothing to live 

for. A hope-addict has everything. 
. 


I have no report on the results, if 


any, but September was “Better 
Breakfasts Month.” 
° 


Detroit’s Dick Burkhardt memos: 
“Don’t know if it moves cars, but it 
looks like it might move assistant sales 
managers.” The “it” refers to a Ray 
Ridge Chevrolet ad which reads: 
“The cat’s away and the mice are 


wheeling and dealing. Our sales man- 
ager is on vacation. We have a huge 
stock of new cars. Our used-car lot is 
empty. The assistant manager always 
appraises cars too high. Nuff sed. 
Better hurry! The boss will be back 
next week.”’ A cute gag, as you well 
know, Richard. 
° 

A correspondent defines a travel 

folder as a trip-teaser. Nice! 
+ 

A dedicated educator, Horace 
Mann, left us a thought for today: 
“Be ashamed to die until you have 
won some victory for humanity.” 

. 

When the Tacony-Palmyra draw- 
bridge was slung across the Delaware 
River, linking Philadelphia to South 
Jersey, the toll was 35 cents. It was 
later reduced to 25 cents. Heavy 
traffic in recent months has permitted 
a further cut to 5 cents. The econom- 
ics of volume selling! 

os 

A cynic says that all but a few 
singers are totally deaf. Otherwise, if 
they could hear their own voices, they 
would rack up. 

° 

“Anyone who thinks he is indis- 
pensable should stick his finger into a 
bowl of water and then notice the 
hole it leaves when he pulls it out.” 
—Grit. 

: 

And Samuel Johnson gave us some- 
thing to sleep on: “Advice is seldom 
welcome. Those who need it most like 
it least.” 


Some Hobbies Pay Off 


Couple of months ago, as the escrow flies, Dick Mc- 
Cutchen, 28, a Marine Corps captain, knocked off the top 
prize on The $64,000 Question (CBS-TV, Tuesdays). 
Even in peacetime, being a captain of Marines is no sed- 
entary sinecure, but this young American found time to 
explore the labyrinthine field of foods and cooking. He was 
the first to try for the jack-pot, and the first to clinch it. 


Before him, a humble shoemaker from the Bronx, Gino 
Prato, won $32,000 for having made a hobby of grand 
opera. (SALES MANAGEMENT, “They’re In The News,” 
Sept. 1, p. 41). His prize enabled him to return to Italy 
and visit his father, now in his nineties. He also got a job 
at $10,000 a year representing Biltrite, a sole-and-heel 
manufacturer. Groucho Marx would call it “good shoe- 
manship.” 


An upstate Pennsylvania woman, Mrs. Katherine Kreit- 


zer, stopped at $32,000. Her hobby was the Bible. A 12- 


year-old negro girl, Gloria Lockerman, spelled her way to 
$16,000 and could have gone further, as could a New 
York policeman, Red O’Hanlon, who likewise took the 
$16,000. His hobby is Shakespeare . . . a far cry from 
walking a beat or tooling along on a motorcycle. 


Do business people need a hobby? Psychologists say we 
do. If it is a practical hobby, it can one day be turned to 
profit. Margaret Rudkin, of Norwalk, Conn., baked 
bread from stone-ground wheat during the Depression to 
help the family finances. From that penny-ante beginning 
came Pepperidge Farms Bread, a business any of us would 


be proud to head. 


There are countless hobbies to be had for the reaching. 
I like one suggested to collectors by Ros Russell of the 
movies. She advised: “Collect money!” But, wisecracks 
aside, a check will show you that there are hobbies which 
can lead to Fort Knox, besides the fun they provide or 
the service they render to others. 


SALES MANAGEMENT 


EAST STROUDSBURG, PA 


"Product's good. 
Price is right. But-- 
you're too far away! 

How can you 
match local 
suppliers service?" 


Today sales managers can overcome distance when 
dealing with distant prospects. They can match 

the delivery of local competitors with shipments 
in hours by air. The service is prompt, dependable 
and the rates are surprisingly low--even lower 
than some forms of surface transportation. 


If you're interested in expanding your markets, 
investigate the tremendous advantages of distribution 
by airfreight, particularly American Airlines 
Airfreight. With greater coverage, capacity and 
experience than any other air cargo carrier, 
American Airlines is best qualified to handle your 
shipments and solve your shipping problems. For 
information, wire collect to: American Airlines, Inc., 
Cargo Sales Division, 100 Park Avenue, 

New York 17, New York. 


"We'll ship American 
Airfrreight! You can be 
sure of prompt, 
dependable deliveries!" 


AMERICAN 
AIRLINES. 
AIRFREIGHT 


- carries more airfreight 
than any other airline in the world 


Why does bread take longer 


to rise in Chicago? 


am was nothing slow about Sam Speed. He 
finished off Davy Crockett when he was only 2, told 
his father about the birds and 
bees when he was 12, and at 32 
was a junior-sized (1 star) Gen- 
eral in the Air Force. At 42 Sam 
was a bright and shiring busi- 
ness tycoon with 2 secretaries, 3 
telephones and 4 assistants. 


But one day Sam caught him- 
self slowing down. 


As Sales Manager of the Upper Crust Bread & Biscuit 
Co., Sam found his slice of Chicago’s $64 million 
bread market getting thinner and thinner. So Sam 
decided to go all out to grab a thicker slab. He 
wooed dealersand wowed 
housewives with every- 
thing at his advertising 
manager’s command. 


Six months later, sales had stopped falling but 
Upper Crust still wasn’t in the big dough. 


So Sam demanded an explanation from a joe who 
made his bread and butter selling advertising for the 
Chicago Tribune. Joe wasn’t one 
to loaf around, so he hot-footed 
it back to see three marketeers 
in the Tribune’s Research De- 
partment. And together they 
rolled up the answers. 


—_— 
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Brand loyalty on bread products in Chicago is very, 
very high. Around 75% of all Chicago housewives 
buy the same kind of bread week after week; while 
only 35-40% of them buy the same brand of other 

.\\+,  fooditems with any regular- 
ity. Becauseof this feminine 
loyalty to bread brands, it 
takes more time and adver- 
tising pressure for bread to 
rise to the top in Chicago. 


Pp. S. Always remember... 


If you want to SELL Chicago 


TELL Chicago in the Chicago Tribune 


Through Joe, Sam learned this important lesson: 
To be a breadwinner in Chicago, you have to know 
when and where to apply the heat, how long to keep 
it on—and how to wrap up ; 
the results. And that’s just 
the kind of information that 
the Tribune can give you 
to help you solve your 
Chicago market problems. 


Nobody knows Chicago like the Tribune. 


The Tribune has spent several million dollars to 
find out facts that vitally affect your Chicago sales. 
It knows who your best custom- 
ers are, where they live and shop, 
why they buy. This valuable in- 
formation is yours for the asking. 


FILES? 


Nothing sells the Chicago market like 
the Tribune. 


Retail sales in Chicago and the 206 Chicagoland 
counties are big—valued at $17 billion. And the 
best way to sell this market is through the Tribune. 
Does advertising in the Tribune pay? Just ask ad- 

vertisers like Whirlpool Washing Machines, Armour, 
American Airlines, Goodyear and Sara Lee. 


People may praise the Trib- 

une, fuss about it or blast it 4 
—but reading the Tribune —~ 
in Chicago is just like eating 

turkey at Thanksgiving. = 
Almost everybody does it. Everybody feels its im- 
pact. Practically 3 out of 4 families in the Chicago 
metropolitan area read the Tribune—almost half 
of all the families in 839 midwest towns read it. 
(Only 12% of metropolitan Chicago gets the largest 
national magazine—and less than 1 out of 10 tunes 
in on an average evening TV show.) 


So if you want to know something about 
Chicago, call in a joe from the Chicago 
Tribune and put him to work finding out. 
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DISCOVER A NEW HIGH IN AIR TRAVEL... 


TWA S great fleet of 


SUPER-Cagw CONSTELLATIONS 


QUIETEST, MOST LUXURIOUS LONG-RANGE AIRLINERS IN THE WORLD! 


Created by Lockheed 
especially for TWA/ 


Powered by 
Turbo-compound engines / 


Interior by Henry Dreyfuss: 
world-famous designer! 


See for yourself why experienced air travel- 
ers are saying TWA’s new Super-G Constel- 
lations are the finest planes in the skies. 

As you stroll through the spacious cabins, 
you ll see W ide. roomy, soft, leanback chairs; 
elare-free windows, rich wood-paneled inte- 
riors ... much, much more. Special sound- 
proofing quiets the four mighty engines to a 
reassuring hum. And service is beyond com- 
pare. Mealtime finds you lingering over a 
complete, full-course dinner. Between meals 
enjoy delicious snacks or delectable canapés 
from TWA’s galley. It’s all yours at no 
extra cost. 

Plan to enjoy this luxury on your next 
trip. Fly TWA’s Super-G Constellations non- 


stop coast to coast, non-stop between major 


U.S. cities, and now non-stop to Europe. 


For immediate reservations, see your TWA 
travel agent or call TWA, Trans World 
Airlines. 


MEET FELLOW PASSENGERS in the beautifully 
decorated “Starlight Lounge.” Relax in deep 
cushioned sofas. Drinks available on most Fly the finest. ae FLY. 


ights—no « rge on s mbassadors 
Sights—no charg WA's Ambassad TRANS WORLD AIRLINES 


S.A EUROPE AFPRICA- ASIA 


SHOW DECORATIONS 


WITH COMPLETE EXPOSITION FURNISHINGS 


We have the Experience and the 
Equipment It Takes 


in planning, designing, developing and executing 
exhibits and decorations to meet your requirements in— 


@ Expositions 
@ Conventions 
@ Sales Meetings 
@ Dealer Promotions 
@ Showroom Displays 
@ Stage Backgrounds 
@ Special Events 


CHROME FURNITURE AND BOOTH EQUIPMENT 


WE HANDLE the country’s biggest shows 
with our own equipment, and yet give the 
same specialized help to any event, no mat- 
ter how small. 


WE PROVIDE rental furniture and decora- 
tions for Sales Meetings, open house pro- 
grams and banquets, as well as for com- | 
plete exhibitions. 


WE DESIGN special signs and displays to be 7 , 
used in combination with our rental prop- © a 
erties or separately. 


WE ADAPT to your individual problems by 
helping you plan an attractive setting with 
rental decorations and furnishings. 


WE DECORATE indoors and out in a man- 


ner in keeping with the theme of the occa- 
sion. 


Planning makes the difference between a 
Quality Show and "just another show"! 


AMERICAN DECORATING COMPANY 


A DIVISION OF ANDREWS, BARTLETT and ASSOCIATES, Incorporated 
1849 WEST 24th ST., CLEVELAND 13, OHIO TOWER 1-6045 


EXPOSITION sia nid EXPOSITION PRODUCTION 
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CORPORATION 


3443 SO. HILL ST., LOS ANGELES 7, CALIF. 
Leaders in design and construction 


Exhibitors and Show Managers have learned through experience that Tabery facilities 
know-how and well trained personnel are the factors that spell an outstanding exhibit. 


gd¥CEes 


4 


To get the greatest sales return on your exhibit—let skilled artists and 
trained construction supervisors develop the most practical—and the 


most effective—display for you. 


qc EANiBir, 


ys 


Soci a® 


For your every exhibit or decorating need—depend on 
Member 


THE TABERY CORPORATION 


es 


SPECIALISTS IN SALES PRESENTATIONS, CONVENTION 
AND TRADE SHOW MANAGEMENT 


A staff thoroughly trained in production to handle every detail of 


your convention or trade show. 


Initial Planning . . . Sale of Space . . . Promotion and Publicity. 


From the drawing board where the first floor plan is prepared to the conclusion 
of a successful event, let SHOWMANSHIP take over for you. 


Remember—a professional job is the best job 


250 W. 57th St., New York 19, New York 


700 W. 32nd St., Los Angeles 7, California 
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Sales Media 


CONVENTIONS + EXPOSITIONS - TRADE SHOWS 


CONVENTION 


FACILITIES 


GONTENTS 


HOTEL AND 
AUDITORIUM 
FACILITIES 


Alphabetical Index to Hotels 
Index to Auditoriums 


Facilities Listings by State 


DIRECTORY NOVEMBER 1955 
OF SUPPLIERS 


Exhibit Builders 
Show Decorators 


Furniture Suppliers 
Model Agencies 


Audio-Visual Suppliers 


Film Producers 

This buyer's guide to the facilities and services required by 
; : eting and trade show planners has been prepared to 
Entertainment Agencies seniicus tay witdll ic. acadalnt tk aaa 
Industrial Show Producers part he country and nearby areas and islands, A 


ught up to date to include new 
Badge Suppliers 


Every effort has been made to make this guide as 
Photographers <t ; 


accurate and complete as possible. Data has been listed 
by state and city to facilitate your checking on services 


INDEX TO ADVERTISERS svailable at convention sites. 


SM/NOVEMBER 20, 1955 


Ailey 


‘ Call... 


Moving? 658 


Your ALLIED agent 


no.1 specialist ~ 
in long-distance moving! 


¥ 


Comprehensive Transit Protection means FREE Booklet to help you plan your next 


that Allied can assume on your request 
full liability for the actual and declared 
value of your household goods, the broad- 
est transit protection available today, 


move. Get your copy of “Before You 
Move” from your local Allied Agent. See 
classified telephone directory. Or write 
Allied Van Lines, Inc., Broadview, IIL 
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and I’d like to know... 


80 salesmen for drinks before dinner 


Solution to a familiar problem 


The problem is the old one of how much liquor 
to order for that next sales meeting . . . and 
how much of which. 

You know how it is when there’s too much 
scotch and not enough bourbon. Or a gin that 
makes funny-tasting Martinis. 

‘The solution, sir, is close at hand. As close, 


in fact, as your telephone. Here’s all you 
have to do: 

Look under “Hiram Walker’ in your tele- 
phone directory. Find the Hiram Walker 
District Office. Dial that number. Speak to 
the top man in the District Office and turn 
your problem over to him. He knows the local 
hotel managers and maitre de’s, knows from 
experience how much liquor will be required 
and what kinds. And he’ll be happy to take 
this particular problem off your hands. 


Hho Wilber b Sons Ine 


PEORIA, ILLINOIS 


Canadian Club » Blended Canadian Whisky « 6 years old « 90.4 proof + Imported in bottle from Canada by Hiram Walker Importers Inc., Detroit, Mich.— imperiaj 
Hiram Walker's Biended Whiskey + 86 proof « 70% grain neutral spirits—Walker’s DeLuxe « Straight Bourbon Whiskey «7 years old + 90.4 proof—Hiram Walker's 
Distilled London Dry Gin « Distilled from 100% American grain » 90 proof—Creme de Menthe « 60 proof + Hiram Walker & Sons Inc., Peoria, Illinois. 
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IF YOUR COMPANY HAS 
CONVENTION DISPLAYS OR EXHIBITS 
TO MOVE LONG-DISTANCE 


you can secure 


SAFE DELIVERY, 
ON SCHEDULE 


anywhere in the U.S. or Canada 


No matter whether you have a “lone” display ora 
whole fair, for a single convention or a long tour, 
Aero Mayflower, “America’s Finest” long-distance 
movers, can tailor-make its service to fit your needs. 
By careful study of your individual problem, exclu- 
sive use of vans, Mayflower’s centralized dispatching 
system and experienced van operators, Mayflower 
offers safe deliveries, on schedule. With warehouse 
agents in more than 565 cities and towns throughout 
the U. S. and Canada, Mayflower can provide all the 
help you need wherever and whenever you need it. 
It’s the safe, dependable way to move your displays 
and exhibits. Your local Mayflower agent can make 


all the arrangements, including full value protection. 


Mayflower Service is available through selected ware- 
house agents throughout the United States and Canada. 
Your local Mayflower agent is listed under Moving in the 
classified section of your telphone directory. 


AERO MAYFLOWER TRANSIT COMPANY, INC. - INDIANAPOLIS 
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For your convenience, United offers a com- 
plete convention service and will gladly assist 
you in planning travel arrangements for your 
entire organization. This will mean more time 
at the convention—less time away from the 
job. All details, such as packet mailing to 
your list, can be expertly handled through 
any of United’s offices across the nation. 


——— 
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Moreover, United gives convention travelers 
a choice of two excellent services: luxurious 
First Class, including delicious meals, eco- 
nomical family plan and alternate routes... 
or thrifty Air Coach, with uncrowded 2- 
abreast seating comfort. Also available are 
post-convention holiday tours to Hawaii, Cali- 
fornia and Las Vegas at surprisingly low cost. 


Write to: M. M. Mathews, Supt. of Convention Sales 


United Air Lines, 5959 S. Cicero Ave. 
Chicago 38, Illinois 


UNITED AIR LINES 


a THE CONVENTION ROUTE OF THE NATION 
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Wade Park Manor (Cleveland, 0.) 
Waikiki Biltmore (Honolulu, Hawaii) 
Waldorf-Astoria Hotel (New 

Walt years gr Hotel | N. J. 


N. 1 
Williom pee Hotel nwo iy ~ < 
iam Penn Bi eee ~ aD ve<e 


Va. 
Wilhos Hotei lees Beach, Cal.) 
ere Hotel (Montreal ) 


Y 


Yorktowne ‘Hotel (York, Pa.) 
Youngs’ Gap Hotel 
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A SYMBOL OF INTEGRITY AND KNOW-HOW 
TO THOSE RESPONSIBLE FOR CONVENTION 
ARRANGEMENTS 


This emblem is significant. It is the symbol of alert, 
progressive, sales-minded hotel operation—a prac- 
tical guide to aid in determining where best to hold 
a successful convention. 


A sales-minded hotel is one which sincerely tries to 
please its guests with its services, food, beverages, 
and facilities and constantly seeks improvement. 


So, HSMA membership signifies a hotel operation 
most apt to prove satisfactory for your requirements. 


In the facilities of the hotels in this directory you 
will note HSMA membership indicated by those ini- 
tials after the name of the hotel. If you would like a 
1955 HSMA Membership Roster, write A. W. Phillips, 
38 Boardwalk Arcade Building, Atlantic City, N. J. 


SM/NOVEMBER 20, 1955 


Asheville, N. C.—Municipa!l Auditorium ... 


A New Star in he Convention Sky INDEX TO AUDITORIUMS 
SELITTIE ROCK 
x t Allantic City, N. J-—Allantie City Convention Hall. 


x 4 Augusta, Ga.—Be!| Auditorium ne 
Birmingham, Ala.—Municipal Auditorium . 
Boston, Mass.—Boston Garden 
Mechanics Building : 
Buffalo, N. Y.—Memoria! Auditorium 
Butte, Mont.—Civic Center .. ae 
Cedar Rapids, lowa—Memoria! Colliseum ..... 
Chattanooga, Tenn.—Memoria! Auditorium 
, Crago iso, il.—International Amphitheatre 
1000 MILES ~ avy . k . 
Chicago Colliseum 
8th Street Theatre 
Cincinnati, Ohio—Cincinnati Music Hal 
Clearwater, Fla.—Municipa! Auditorium . 
Cleveland, Ohio.—Cleveland Municipal Auditorium 
Cleveland Arena aH 
soo mitts, 7. Dallas, Texas—State Fair of Teva 
eee | ll Y Daytona Beach, Fla.—Peabody Aud 
\ Denver, Colo.—City Auditorium 
‘ F Denver Colliseum 
Served direct by American Airlines, Detroit, Mich.—Masonic Temple 
Braniff, Delta C & S, and Trans-Texas Conventions and Exhibits Bldg. . ‘ 
airlines, plus excellent rail service El Paso, Texas—E! Paso County Colliseum ... ‘<a 
in 10 directions. A central location Fort Wayne, Ind.—A!len County Memorial Colliseun 
that saves time and mules. Fort Worth, Texas—Wi!! Rogers Memorial Buildings 
Fresno, Cal.—Memoria! Auditorium ics 
Galveston, Texas—Galveston Pleasure Pier .. 
Grand Rapids, Mich.—Civic Auditorium .... 
Houston, Texas—Sam Houston Colliseum 
Jackson, Miss.—Jackson Municipal Auditorium .. 
Kansas City, Mo.—Municipa! Auditor 
Little Rock, Ark.—Robinson Memoria! Auditor 
Long Beach, Cal.—Municipal Auditor 
Los Angeles, Cal.—Pan Pacific Audit 
Shrine Exposition Hal ; 
Memphis, Tenn.—Municipa! Auditor 
THE ALBERT PIKE Ellis Auditorium 


FOUR MODERN HOTELS ge natn wane — vee 
WORKING TOGETHER : ‘ Dade County Auditorium 

MORE Convention groups and Sales Executives 4 ‘ Miami Beach, Fla.—Miami 

4 are choosing Little Rock for practical reasons ’ Milwaukee, Wis.—Milwaukee Auditor 

of travel convenience and economy in this efficient . Minneapolis, Minn.—Minneapolis Mun 

and congenial convention climate. Close together New Haven, Conn.—New Haven Arena 

in the modern business section, near historical New Orleans, La.—Municipal Auditorium 

sights, auditorium, and transportation, these four Fy ; New York, N. Y.—Coliseum . 

modern hotels have 1,350 rooms plus 35 modern |i Kingsbridge Armory . 


meeting and banquet rooms seating up to 1,000. es i Bes Medison Square Gorden 


New York Trade Show Building 


69th Regiment Armory 
7ist Infantry Regiment Armory 
Norfolk, Va.—Norfolk Municipal Auditorium 
Oakland, Cal.—Oakland Municipal Auditorium 
Oklahoma City, Okla.—Municipal Auditorium . 
Omaha, Nebr.—Omaha City Auditorium 
Ak Sar Ben Colliseum 
. rry yeieest 3 Pasadena, Cal.—Pasadena Civic Auditorium ........... 
at } ERSTE Philadelphia, Pa.—Commercia! Museum & Convention 
HISTORICAL SIGHTS— Se ar Soest FOR. 
Three state capitols with the actenend, Ve--Mesque Auditeriom .. 
nationally famous Territorial Thi? grant f Rochester, N Contino Civic Aud torium teens 
Restoration and historical ; ° Sacramento, Cal. Sacramento Memor al Auditorium 
attractions. visitors welcome St. Joseph, Mo.—Municipa! Auditorium = 
J . St. Louis, Mo.—Henry W. Kiel Auditorium 
St. Paul, Minn.—St. Pau! Auditorium ..... 
San Antonio—Municipal Auditorium 
San Francisco, Cai.—Civic Auditorium 
WEST HOTELS San Jose, Cal.—Civic Auditorium 
vf). €: s&s 2 ° » pe 
_ J. BURFORD, General Manager Sarasota, Fla.—Municipal Auditor um 
X 389 © LITTLE ROCK. ARK. Seattle, Wash.—Senator Auditorium 
Sioux City, lowa—Sioux City Municipal Auditorium . 
Sioux Falls, $. D.—Coliseum 
Springfield, Mass.—Springfield Municipal Auditorium 
Syracuse, N. Y.—Onandaga County War Memorial 
Tampa, Fla.—Fort Homer Hesterly Armory 
Toledo, Ohio—Sports Arena 
Topeka, Kans.—Municipa! Auditorium . 
Toronto, Ont.—Canadian National Exhibition Buildings 
Vancouver, B. C.—Forum Building 
Garden Building 
Waco, Texas—Heart O' Texas Colliseum 
Washington, D. C.—Nationa!l Guard Armory 
Wichita, Kan.—Municipa! Forum Building 


MUNICIPAL AUDITORI- 
UM—Manufacturers choose 
this modern auditorium for 
regional meeting and show- 
ing of merchandise. Not the 
jargest, it is the best, seating 
3,000 in theatre style comfort 

lus the large exhibition and 

anquet room. 


Organization 


Address 


12 SM/NOVEMBER 20, I955 


NOWHERE IN AMERICA IS THERE A MORE 


VERSATILE SETTING 
FOR EFFECTIVELY ENJOYABLE 


CONVENTIONS 
AND OTHER GROUP GATHERINGS 


95 miles from New York... 
in the beautiful Shawangunk Mountains 
... conveniently reached from all 
directions by Car, Bus, and especially 
by Plane to JENNIE GROSSINGER AIRPORT. 
All Sports at all seasons... Championship 18-hole 
Golf Course, Tennis and all court games, Private 
Riding Academy and Bridle Trails, Private Lake 
for Boating and Fishing, Olympic Swimming Pool; 
and in Winter, Artificial Skating Rink, 
Toboggan Slide, Skiing, 
Sledding and all Winter Sports. 
Top-drawer Entertainment, Dancing, 
Social Programs; nationally famous cuisine. 2 


Most modern facilities and complete 
cooperation in all aspects of Meeting 7 oo 
Rooms, Displays, Exhibits, Movie and : 


Sound Equipment, etc. 


GRISSING 


GROSSINGER, N. Y. 


For information, write or call 


IRVING SILVERMAN, Sales Manager 


GROSSINGER’S NEW YORK OFFICE: 221 WEST 57TH STREET 
Phone Circle 7-4915 
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WE’RE LOOKING AROUND 


A CORNER 
THAT STILL ISN’T BUILT 


The New Coliseum in New York 


We’re not really sidewalk superintendents 
. .. but we are interested in the construction 
of the gigantic New York Coliseum—the 
largest exhibition hall of its kind in the world. 
It will be used next May for the first exhibit 
of the 1956 Home Building Exposition, 
and Railway Express is looking forward to 
delivering a good deal of the display mate- 
rials involved. 


So, whether you’re exhibiting at the 
Coliseum, or any other place in the country, 
phone your nearest Railway Express office. 
We will pick up your display materials in 
areas covered by our vehicle service. You 
can be assured of prompt delivery ... your 
displays get ““VIP” treatment in transit. 
Our Itinerary Display Service can work 
out a complete schedule for point-to-point 
movement of your display by rail or air 
express . . . saves you time, money, and 
headaches. 


For a successful convention 


\LWa 


or meeting, see or call Qh 


EXPRESS , 


your nearest ale EN co 


Railway Express office. 


THE GOING’S GREAT 
when you go BY FLAGSHIP! 


Let an American Airlines expert arrange the travel for 
Make AMER/ICAN your next convention. You'll arrive in hours, refreshed and 
relaxed, giving you extra time at the convention...extra 
travel headquarters time to take advantage of a low-cost Flagship tour or 
é special stopover and alternate route privileges. For com- 
for your next convention! plete details, see your nearest American Airlines ticket 
office, or drop a line today to: Mr. R. A. MacDonald, 
100 Park Avenue, New York 17, New York. 


Aner Levine Arie AMERICAN AIRLINES 
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HOTEL AND 
AUDITORIUM 
FACILITIES 


Island possessions of U. S. follow Canada. 


States are entered alphabetically with cities and 
their hotels and auditoriums. 


Canadian facilities are listed alphabetically by 
province and city, and follow U. S. entries. 


Other areas are listed alphabetically after U. S. 
island possessions. 


ALABAMA 


BIRMINGHAM 
Railroads: C. of Ga.; L. & N.: S.A.L.; So, Ry.; 
Frisco; Ill. Cent.; A.G.S.; A.C.L.; G.M. & 3: 
Bir. So.; Bir. Belt 
Airlines: EAL, DEL-C&S, CAP, SOU 


AUDITORIUM 


Municipal Auditorium 

1928 8th Ave. (Phone: 3-992!) 

Manager: Fred McCallum 

Exhibit ‘Areas: 20,000 sq. ft. 

Rental Fees: On Appli 

Floor Load: Unlimited 

Ventilation: Blower 

Ceiling Height: 50 ft. 

P. A. System: Available 

=o Opening to Exhibit Hall: 10.5 ft, by 
10. Ne 


Columns: None - 

Utilities: AC 110-220 current, gas, water 

Loading Facilities: Elevated doors and hand 
trucks; railroad 150 ft, behind building 

Storage Areas: Ample 

Meeting Rooms and Capacities: Two, 50 each: 
one, 3,000 

Parking Facilities: !00-car lot, ample street parking 

Distance from Business District: Three blocks 


Bankhead Hotel 

2300 Sth Ave. (Phone: 3-323 

Manager: Wm. P. Wright 

Convention Season: A\| year 

Largest Group Accommodated: !00 (250 rooms 
and 4 suites available 

Convention Rates: Single: $4 to $7; Double: $6 to 
$10; Suites: $9 to $18 

No. M‘g. Rms. & Capacity of Largest: 6 (100) 

No. Banquet Rms. & Capacity of Largest: 2 (100) 

Rates for Meals: Breakfast: from 50c; Lunch: from 
$1; Dinner: from $1.50 

Liquor: Served in hotel 

Air Conditioning: Entire hotel 

Charges for Banquet & Mtg. Rms.: Varies ac- 
cording to room size 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: Free facilities for 100 cars. Adjoining 
garage $! 


The Dinkler-Tutwiler Hotel 
See Advertisement, Page 55 

2005 Sth Ave. N. (Phone: 7-8/4!) 

Manager: Ira M. Patton 

Sales Secretary: Margaret L. Fletcher 

Convention Season: Al! year 

Largest Group Accommodated: 500 (200 rooms 
and |0 suites available) 

Convention Rates: Single: $5.50 to $9; Double: 
$7.50 to $11; Suites: $25 

No. Mtg. Rms. & Capacity of Largest: 8 (1300) 

No. Banquet Rms. & Capacity of Largest: 8 (1300) 

Rates for Meals: Breakfast: from $1.25; Lunch: 
from $1.75; Dinner: from $2.50 
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Liquor. Served in hotel 

Air Conditioning: Entire hotel 

eg for Banquet & Mtg, Rms.: $5 to $450 

Net Exhibit Space: 8,250 sq. ft. on one floor 

Other Equipment Available: PA system, spot- 
lights, stage 3 

Parking: Garage across street at $1.25 over-night 


Thomas Jefferson Hotel 
See Advertisement, Page 131 

2nd Ave. & I7th St. (Phone: 7-7141) 

Manager: Nai D. Hurdle 

Sales Manager: Douglas W. Kizer 

Convention Season: Al! year 

Largest Group Accommodated: 300 (!50 rooms 
and 8 suites available) 

Convention Rates: Single: $5 to $10; Double: $7 
to $13; Suites: $18 

No. Mtg. Rms. & yee of Largest: 5 (750) 

No. Banquet Rms. & Capacity of Largest: 3 (500) 

Rates for Meals: Breakfast: $1.50; Lunch: $2; 
Dinner: $2.50 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms, 
60% of bedrooms 

Charges for Exhibit & Mtg. Rms.: $!0 to $100 

Other Equipment Available: PA system, stage 

Parking: Garage—$1; lots—85c 


Molton Hotel (HSMA) 

507 N. 20th St. (Phone: 3-7243) 

Manager: Jack L, Smith 

Convention Season: Ali year 

Largest Group Accommodated: 75 (75 rooms and 
| suite available) 

Convention Rates: Single: $4.50 to $5; Double: $7 
to $8: Suites: $12 

No. Mtg. Rms. & Capacity of Largest: 2 (1/00) 

No. Banquet Rms. & Capacity of Largest: 2 (100) 

Rates for Meals: Breakfast: 60c to 85c; Lunch: 90c 
to $!.25: Dinner: $1.35 to $3.25 

Liquor: Not served in hotel 

Air Conditioning: Banquet and meeting rooms, 
27 bedrooms 

Sores for Banquet & Mtg. Rms.: Variable 

Net Exhibit Space: 725 sq_ ft. on one floor 

Other Equipment Available: Stage 

Parking: $i per night 


MOBILE 


Railroads: L. & N.; So. Ry.; G.M. & O.; A.T. & N. 
Airlines: EAL, NAL, CAP, SOU 


Admiral Semmes 

251 Government St. (Phone: 3-277!) 

Manager: Frank C. Drane 

Sales Manager: C. S. Hill 

Convention Season: All| year 

Largest Group Accommodated: 300 (150 rooms 
and 4 suites available 

Convention Rates: Single: from $5; Double: from 
$7.50; Suites: from $17.50 

No. Mtg. Rms. & Capacity of Largest: 5 (700) 

No. Banquet Rms. & Capacity of Largest: 5 (00) 

Rates for Meals: Breakfast: from 45c; Lunch: from 
65c; Dinner: from $1 

Liquor: Served in hotel 

Air Conditioning: Entire hotel 

Charges for Banquet & Mtg. Rms.: None 
ther Equip + Available: PA system, spot- 
lights, stage 

Parking: 75c overnight in lot 

Sports Facilites: Fishing and hunting in area 


The Battle House (HSMA) 
Royal at St. Francis Sts. (Phone: 2-053!) 


Manager: Leon Waite, Jr. 

Convention Season: Not February and March 

Largest Group Accommodated: 300 (150 to 200 
rooms and 7 suites available) 

Convention Rates: Single: $5.50 to $10; Double: 
$7.50 to $15 

No. Mtg. Rms. & Capacity of Largest: 6 (475) 

No. Banquet Rms. & Capacity of Largest: 6 (450) 

Rates for Meals: Breakfast: $1 to $2.50; Lunch: 
$2 to $4; Dinner: $2.50 to $6 

Liquor: Served in hotel , as 

Air Conditioning: Entire hotel air conditioned — 

Charges for Banquet & Mtg. Rms.: No charge if 
meal is served. $10 to $150 if no meal is served. 

Other Equipment Available: PA system, spot- 
lights, stage. 

Parking: Space available f 

Sports Facilities: Golf, Fishing, Boating, Boat 
excursions 


MONTGOMERY 


Railroads: A.C.L.; C. of Ga.; L. & N.; G.M, & 
O.; S.A.L.; W. of A. 
Airlines: EAL, DEL-C&S 


Dinkler-Jefferson Davis Hotel 


(HSMA) 
@ See Advertisement, Page 55 

348 Montgomery St. (Phone: 2-525!) 

Manager: James E. Rushin 

Sales Manager: Laverne Brandt 

Convention Season: Al! year 

Largest Group Accommodated: !50 (90 rooms 
and 3 suites available) 

Convention Rates: Single: $4.50 to $8; Double: 
$6.50 to $9.50; Twin: $7 to $9; Suites: $18 to $20 

No. Mtg. Rms, & Capacity of Largest: 6 (450) 

No, Banquet Rms. & Capacity of Largest: 4 (300) 

Rates for Meals: Breakfast: from $1; Lunch: from 
$1.50; Dinner: from $2.50 

Liquor: Served in hotel 

Air Conditioning: Entire hotel 

Charges for Banquet & Mtg. Rms.: None if food 
served, $10 to $50 for meeting 

Net Exhibit Space: 8,000 sq. ft., inciuding 5,720 
sq. ft. on one floor 

Visual Aids Available: Blackboards, portable 
screens 

Other Equipment Aavilable: PA system, spotlights, 
stage 

Parking: $! per night 

Sports Facilities: Tennis, Golf, Swimming, Horse- 
back riding 


The Whitley Hotel 

Montgomery St. (Phone: 646!) 

Manager: Mark L. Grable 

Sales Manager: Thomas A. Bell 

Conventon Season: Al! year 

Largest Group Accommodated: 500 (200 rooms 
and 8 suites available) 

Convention Rates: Single: from 4.50; Double: from 
$8; Suites: from $16 

No. Mtg. Rms. & Capacity of Largest: 7 (1200) 

No. Banquet Rms. & Capacity of Largest: 7 (600) 

Rates for Meals: Breakfast: from $1; Lunch: from 
$1.50; Dinner: from $2.50 

Liquor: Served in hotel 

Air Conditioning: Entire hotel air conditioned by 
central plant 

Charges for Banquet & Mtg. Rms.: No charge if 
convention headquarters 

Net Exhibit Space: 8,000 sq. ft. on two floors 

Visual Aids Available: Many types 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: Adjoining at $.75 for 24 hours 


ALABAMA 
continued 


POINT CLEAR 


Railroads: L. & N.; G.M. & O. 
Airlines: EAL, NAL 


Grand Hotel (HSMA) 
See Advertisement, Page 16 

(Phone: WAV 8-920!) 

Manager: Harry A. Peters, Jr. 

Sales Manager: James Corrigan 

Convention Season: All year except March and 
April 

Largest Group Accommodated: 80 (40 rooms and 
20 suites available) : 

Convention Rates: Single or Double: $16; Suites: 
$22; Cottage rates on request 


No. Mtg. Rms. & Capacity of Largest: 3 (90) 

No. Banquet Rms, & Capacity of Largest: 2 (100) 

Rates for Meals: Breakfast: from $1.25; Lunch: from 
$2.25; Dinner: from $4.50 

Liquor: Served in hotel 

Air Conditioning: Entire hotel 

Charges for Banquet & Mtg. Rms.: No charge 

Parking: Free parking facilities 

Sports Facilities: Golf, Tennis, Swimming, Riding, 
Bowling on Green, Fishing, Sailing 


ARIZONA 


CHANDLER 


Railroads: So. Pac. 


nianiey 
= 


———— 


a 
> 


James C, Corrigan, Resident Manager 


GRAND HOTEL, 


wy f 
ie 


A 350-acre private estate with luxurious accommodations and a variety of outdoor activities at any 
season. Excellent cuisine. Facilities available for sales executive group meetings the year 
around, except March and April. Limousine service to airports and railroad stations. 
Maximum I% persons (75 double rooms) 
Harry A. Peters, Jr., Vice President and Manager 


Point Clear, 


Skylounge 
Conference Room 
Directors’ Room 

* Committee Rooms 

* Clubhouse for parties, 
meetings, banquets 
Year ‘round golf on 
championship course 
Fishing Lodge and 
deep-sea cruisers 
Swimming Pool and 
White sand beach 


Alabama 


rand. 


meetings at 


r 


Grand Canyon ™ 


4: 
is most enjoyable in Spring, Fall and 


Can 


draw top attendance 


Fred Harvey Hotels El Tovar 
and Bright Angel Lodge on 
the brink of the South Rim 


Arizona 


are available for conferences up to 
" 300 between October 1 and April 30 
(except Easter week)—just when city 
hotels are crowded. Meetings are 
always well attended — everybody 
wants to see the greatest of the world’s 
seven wonders. Meeting Rooms, 
a Facilities. Moderate rates. 
Conducted Motor Sightseeing Drives, 
Muleback Trail Trips and {Indian 
Dances provide fascinating outdoor 
activities all year —Santa Fe Railroad 
direct to hotels, Frontier Airlines — 
Write to Manager W. D. Rouzer. 


Winter—a fine side trip for conventioners 


traveling West or returning East. 


PHONE: 40 
TELETYPE: GRAND CANYON ARIZ. 3661 


San Marcos Hotel (HSMA) 


(Phone: Yorktown 3-6655) 

Manager: John H. Quarty 

Sales Manager: James Swail 

Convention Season: Nov. to Jan. 20, from Apr. | 
to May |? 

Largest Group Accommodated: 250 (120 rooms 
and 23 suites available) 

Convention Rates: Single: $20 to $22; Double $34; 
Suites: $12 extra. Prices for American plan. 

No. Mtg. Rms. & Capacity of Largest: 4 (400) 

No. Banquet Rms. & Capacity of Largest: 4 (550) 

Rates for Meals: Breaktast: $2; Lunch: $3; Dinner: 
from $4 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 6,000 sa. ft. 

Visual Aids Available: Projector for 
ang screen 

Other Equipment Available: PA system, stage 
spotlights 

Parking: |50-car garage free 

Sports Facilities: Goif, Swimming, Tennis, Shut 
fleboard, Riding 


lémm_ film 


GRAND CANYON 


Railroads: A.T. & 53.F. 
Airlines: FAL 


. 
El Tovar and Bright Angel Lodge 
See Advertisement, Page 16 

South Rim (Phone: Grand Canyon 40) 

Manager: Walter D. Rouzer 

Convention Season: October | to May | (except 
Easter week) 

Largest Group Accommodated: 300 (149 rooms 
available) 

Convention Rates: Single: $4.50 to $7.50: Double: 
$7 to $14; Suites: to $25. Single Deluxe Cabins: 
$10 to $15; Double Deluxe Cabins: $12 to $17 

No. Mtg. Rms. & Capacity of Largest: 3 (200) 

ag cee Rms. & Capacity of Largest: | 
(4 


Rates for Meals: Breakfast: $1.50 
$2; Dinner: $2 to $3.50 

Liquor: Served in hotel. Portable bar for cock 
tail parties. 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 7,962 sq. ft. 2,720 sq. ft. on 
one floor. 

Visual Aids Available: Admatic slide viewer 
35mm_ motion picture projector 

Other Equipment Available: PA system, stage 

Parking: Free parking lot at hotels. Garage 
also available at $! per night 

Sports Facilities: Fishing 


Lunch: $1.50 to 


LITCHFIELD PARK 


Railroads: So. Pac. 


The Wigwam 
See Advertisement, Page 18 

Litchfield Park (Phone: Westport 5-932!) 

Manager: Reade Whitwell 

Convention Season: Oct. |5 to May |! 
ruary and March 

Largest Group Accommodated: (25 (40 rooms 
ana 20 suites available) 

Convention Rates: Single: from $!5: Double: from 
$!5; Suites: $10 extra for parlor, Rates based on 
American Plan. 

No. Mtg. Rms. & Capacity of Largest: !0 (250) 

No. Banquet Rms. & Capacity of Largest: 2 (250) 

Rates for Meals: Breakfast: $2; Lunch: $2.50; 
Dinner: $4 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms 

Charges for Banquet & Mtg. Rms.: None 

Visual Aids Available: ‘6mm rojector and 
screen. Other equipment available by rental. 

Other Equipment Available: PA system, spot 
lights, stage (10° x 20°) 

Parking: Free tacilities 

Sports Facilities: Golf Croquet Shuffleboard 
Swimming, Tennis, Badminton, Horseback Rid- 
ing 


except Feb 


PHOENIX 


Railroads: So. Pac.; R.!.; A.T. & S.F 
Airlines: AAL, TWA, BAL, FAL 


Hotel Adams (HSMA) 

P.O. Box 870 {Phone: ALpine 3-1 !3!) 

Manager: Jack J. Kane 

Convention Season: Al! year 

Largest Group Accommodated: 200 (/00 rooms 
available) ; 

Convention Rates: Single: $8; Double: $10; Suites: 
from $25 

No. Mtg. Rms. & Capacity of Largest: !5 (300) 

No. Banquet Rms. & Capacity of Largest: 4 (300) 
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TWA TO SUN «« FUN! 


Calm, restful Phoenix... gay, exciting Las Vegas 


Phoenix ...land of sunshine, wide-open spaces 


and every conceivable sport, from riding the 
range to the greenest 18 holes this side of 
heaven. Here you'll find excellent hotel facilities 
for smaller groups, and a relaxing atmosphere 
that is perfect for any sales meeting. No dis- 
tracting city life—just a quiet, calm resort where 
it’s easy to control your group round the clock. 


Las Vegas...fun capital of the world —ideal 


for a combination business—promotion-type 
convention. Every conceivable facility is at 
your command in this great vacation wonder- 


Fly the finest... 


1955 


land—even boating in the middle of the desert 
on Lake Mead, largest man-made lake in the 
worid. TWA offers daily Sky Tourist and First- 
Class service direct to Las Vegas and Phoenix 
from both the East and West Coasts... making 
both resorts just hours away from anywhere in 
the U.S.A.! 


For complete details and help on site planning 


and transportation contact your nearest TWA 
office or write: Convention Manager, Trans 
World Airlines, 380 Madison Avenue, New 
York 17, N. Y. 


FL r7WA 


TRANS WORLD AIRLINES 


USA. - EUROPE AFRICA ASIA 


ARIZONA'S COUNTRY CLUB RESORT 
INVITES GROUP MEETINGS 


Accommodations for {40 guests in a secluded THE 


club-like atmosphere only 15 miles to Phoenix. W j GWA | 
70 acres of lawns and flowers. Magnificent golf | Rates for Meals: Breakfast: 75c; Lunch: $17 


, eae | D + $2.50 
course and other sports. 3740’ Paved Airstrip. LITCHFIELD PARK mg Ban in hotel 


Air Conditioning: Entire hotel 

Superb food and well-trained service. ARIZONA Charges po Banquet & Mig. Rms. $25 to $75 
" er Equip t Available: Spotlights, stage 

Variety of meeting and conference rooms. | READE WHITWELL, MANAGER Parking: $1.50 for 24 hours 

Season: In Chicago Sports Facilities: Swimming pool on roof, Shuffie- 

Call; MOhawk board, Table tennis 

NOVEMBER | 45100 


TO MAY 


ARIZONA 
Phoenix continued 


Arizona Biltmore 
See Advertisement, Page 18 
(Phone: AM 5-477! 
Manager: George Lindholm 
Convention Season: Nov, | to Jan. 15, Apr. 


Yes! Available for 
Your Conferences 


.-. the Famed Advantages of 


For Your Next Big Pow-Wow 


: ca What could be finer than fabulous Phoenix 
PRE RY for your next big get-together? The West- 
Vy ward Ho offers the most complete convention 
z : * — facilities in the Southwest . . . the beautiful AS Sb 
new Thunderbird Room seating 1,500 and 12 Distinctive ‘ita 


other meeting and exhibit rooms of varying 
| be bi 7 ‘} sizes . . . a trained convention staff . . . 500 


air-conditioned rooms and patio suites . . . 
agate the famous Concho Room for dining and 
ALLEN MATTHEWS dancing . . . coffee shop, cocktail lounge . . . | 


Manager palm-fringed swimming pool. Desert resort 
atmosphere near downtown shopping. e 


Unexcelled Facilities for 

. Conventions and Meetings 

Horen Westward HO  voincncvemne,beccone 
PHOENIX, ARIZONA | rule Ste ween 


Besides the pleasures of a luxury 
resort, the Arizona Biltmore offers de- 
luxe rooms and suites accommodat- 
ing 350 people. . . a large dining room 
seating 350 to 400. . . a theatre audi- 
torium accommodating 250, with 


stage and 35 mm and 16 mm pro- 
jectors .. . several meeting rooms in 
sizes suitable for 25 to 100 .. . also 
various recreational and informal 
° meeting areas. 

One of the world’s Great Vacation Resorts . 
| Your delegates enjoy the service 
PHOENIX, ARIZONA } that the Arizona Biltmore is renowned 
Ey, ° for, as well as its famous leisure time 


GOLF AT ADJOINING PARADISE VALLEY CLUB Giversions . . . its championship '18- 


hole golf course . . . tennis courts... 
NEW CONVENTION ROOM FOR GROUPS colorful swimming pool and cabanas 


A few of the organizations that have met at . . . fiding stables and scenic trails. 


Camelback recently: For rates and other information, 
A.B. Dick & Company Ethicon Company Nat'l Ass'n Retail Grocers Write George Lindholm, General Manager, 


Gen. Petroleum Co. Simpson Logging Co. Western Governors’ Conf. =| the ARIZONA BILTMORE, Phoenix, Arizona. 
Gen. Motors Executives Pacific Fire Underwriters Superior Coach Corp. 
* 


SM/NOVEMBER 20, 1955 


Largest Group Accommodated: 500 (250 rooms 
and suites available) ‘ 

Convention Rates: Double: $40 to $50; Suites: $90. 
Rates for American Plan 

No. Mtg. Rms. & Capacity of Largest: 6 (500) 

No. Banquet Rms. & Capacity of Largest: | (500) 

Liquor: Served in hotel 

Other Equipment Available: Spotlights, stage 

Parking: Free facilities 

Sports Facilities: Swimming pool, Tennis, |8-hole 
golf course, Horseback riding 


Arizona Manor Hotel 


2390 E. Camelback Rd. (Phone: AM 6-243!) 

Manager: Jack Kogen 

Convention Season: Al! year 

Largest Group Accommodated: 75 (60 rooms and 
10 suites available) 

Convention Rates: Single: $8.50 to $20; Double: 
$10.50 to $25; Suites: $17.50 to $35 

No. Mtg. Rms. & Capacity of Largest: 2 (300 

No, Banquet Rms. & Capacity of Largest: 2 (250) 

Rates for Meals: Breakfast: 75c to $1.75; Lunch: 
$1 to $2.50; Dinner: $2.50 to $4.50 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms, 
bedrooms 

Charges for Banquet & Mtg. Rms.: 

Net Exhibit Space: 4,000 sq. ft. on one floor 

Cae Equipment Available: PA system, spotlights, 
stage 

Parking: Free facilities for 300 cars 

Sports Facilities: Golf, Swimming, Racing 


Camelback inn 
See Advertisement, Page 18 

Lincoln Drive (Phone: Whitney 5-844!) 

Manager: Jack Stewart 

Convention Season: Fal! and Sprin 

Largest Group Accommodated: 200 (1/08 rooms 
and 15 suites available 

Convention Rates: Single: $24; Double: $34; Suites: 
$42. Prices for American Plan. 

No. Mtg. Rms. & Capacity of Largest: 4 (275) 

No. Banquet Rms. & Capacity of Largest: 2 (300) 

Rates for Meals: Breakfast: $2; Lunch: $2.50; 
Dinner: $4 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms 

Charges for Banquet & —_ Rms.: None 

Net Exhibit Space: |200 sq. ft. all on one floor 

Visual Aids Available: Everything for slides and 
movies ‘ 

Other Equipment Available: PA system, spot- 
lights, stage (12' x 24') 

Parking: Free facilities for 500 cars 

Sports Facilities: Golf, Tennis, Swimming, Riding 


Jokake Inn 


6000 E. Camelback Rd. (Phone: WH 5-630!) 
Manager: Robert Foeh! 
Sales Manager: Mrs. Kathleen Matekel 


Convention Season: Nov. | to Jan. 15, and Apr.’ 


Largest Group Accommodated: !75 (75 rooms 
and 6 suites available) 

Convention Rates: Single: $20; Double: $32; Suites: 
$12 per person. Rates for American Plan 

No. Mtg. Rms. & Capacity of Largest: 4 (75); 
Valley room, used jointly with Paradise Inn, 
accommodates 475. 

No. Banquet Rms. & Capacity of Largest: 4 (100) 

Rates for Meals: Breakfast: $1.50 to $2; Lunch: 
from $2.50; Dinner: from $3.50 

Liquor: Served in hotel 

Net Exhibit Space: Room for 5 or 6 8" x 10" spaces 

Other Equipment Available: PA system, spotlights, 


stage 

Parking: Free facilities 

Sports Facilities: Pool, Tennis, Roque, Golf put- 
ting, Horseback riding in desert 


Paradise Inn (HSMA) 


6i50 E. Camelback Rd. (Phone: Whitney 5-849!) 

Manager: Fred W. Renker 

— Season: December | to January 20, 

pril 

Largest Group Accommodated: 500 (70 rooms 
available at Paradise Inn with living quarters 
available at Jokake Inn) 

Convention Rates: Single: $16; Double: $28. 
Prices are tor American Plan. 

No. Mtg. Rms. & Capacity of Largest: 4 (360) 

No. Banquet Rms. & Capacity of Largest: 4 (360) 

Rates for Meals: Breakfast: $1.50; Lunch: $2.50; 
Dinner: $3.50 to $5 

Liquor: Served in hotel 

Charges for Banquet & Mtg. Rms.: None 

Net Benipit Space: 2334 sq. ft. on two floors 

Visual Aids Available: Movie projector, screen 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: Free facilities 

Sports Facilities: Riding, Tennis, Swimming 
Putting green, Golf 


SM/NOVEMBER 20, 1955 


Westward Ho 
See Advertisement, Page 18 

618 N. Central (Phone: AL 32/81) 

Manager: Allen Matthews 

Sales Manager: Mrs, Gene Burke Brophy 

Convention Season: All year, but only small 
meetings during winter 

Largest p Ann ccommodated: 500 (250 rooms 
and 15 suites available) 

Convention Rates: Single: from $7.50; Double: 
from $10; Suites: from $23 

No. Mtg. Rms. & Capacity of Largest: 14 (1500) 

No. Banquet Rms. & Capacity of Largest: |4 (1200) 

Rates for Meals: Breakfast: from $2; Lunch: from 

Dinner: from $3.50 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms, 
bedrooms 

Charges for Banquet & Mtg. Rms.: Variable 

Net Exhibit Space: 5,040 sq. ft. on one floor 

Other Equipment Available: PA system, spotlights, 
stage (21' x 44) 

Parking: $1 per night 

Sports Facilities: Swimming, Tennis, Golf, Horse- 
back riding 


SCOTTSDALE 


Railroads: So. Pac., Santa Fe (to Phoenix) 
Airlines: AAL, BAL, FAL, TWA (to Phoenix) 


Casa Blanca Inn 
See Advertisement, Page 20 


P. O. Box 188 (Phone: WH 5-639!) 

Manager: Royal W. Treadway 

Convention Season: Dec., Jan., Apr. 

Largest Group Accommodated: 80 (45 rooms and 
3 suites available) ° 

Convention Rates: Single: $22; double: $34; Suites: 


$42 
No. Mtg. Rms. & Capacity of Largest: 3 (60) 
No. Banquet Rms. & Capacity of Largest: | (150) 
Rates for Meals: Breakfast: $/.50; Lunch: $2.50 
Dinner: $4.50 
Liquor: Served in hotel 
Charges for Banquet & Mtg. Rms.: None 


becoming the nation’s favorite 


and resorts, unlimited choice 


Everything under the sun to 


Sun Club, Phoenix, Arizona. 


CONVENTION CENTER 


This vacationers’ Paradise is rapidly %(\GQ9 B g 
, 


headquarters for large or small 
conventions. Fine hotels, motels 


of accommodations. Unsurpassed 
climate. Truly the air-conditioned 
capital of the world. Plan now to hold 
your early fall meetings in this oasis 
of swimming pools, mountains, 
citrus groves, palms and giant cactus. 


see and do. Write Valley of The 


PHOENIX, ARIZONA 


and The Villy Of The Sue 


IWOVQ0CC.A 
aeac QOCC 


~~) 


PERE 


ARIZONA 
Scottsdale continued 


Net Exhibit Space: 2,000 sq. ft. on one floor 
Visual Aids Available: Slide and |6 mm projectors 
Other Equipment Available: PA system, spotlights 
Parking: Free facilities 

Sports Facilities: Al! sports 


TUCSON 
Railroads: So. Pac 


Airlines: AAL, FAL 


El Conquistador Hotel 
See Advertisement, Page 20 
East Broadway (Phone: 5-261!) 


Designed for 
Business with 
Pleasure 


SCOTTSDALE, ARIZONA 


(10 miles from Phoenix) 


Luxurious accommodations for 
small groups. Guest rooms for 90 
people. Dining room and cock- 
tail lounge for 150. Private 2800’ 


landing strip for planes. 


Our courteous and solicitous 
staff plans everything for the ef- 
fectiveness of your business 
meeting and the pleasure of your 
visit. 

Recreational facilities include 
a heated swimming pool, our own 
stables, golf at Paradise Valley 
Golf Club nearby. 


Group rates are moderate. 


Royal W. Treadway 
President & General Manager 


Managing Director: Edward F, Meyer 

Resident Manager: William D. Meyer 

Convention Season: Nov. | to May | 

Largest Group Accommodated: 150 (92 rooms 
and 8 suites available) 

Convention Rates: Single: from $8; Double: from 
$12: Suites: $18.50 

No. Mtg. Rms. & Capacity of Largest: 4 Ga) 

No. Banquet Rms. & Capacity of Largest: | (250) 

Rates for Meals: Breakfast: 70c; Soaks from 
$!; Dinner: $1.75 to $3.50. Also Coffee Shop 
at Ala Carte prices, 

Liquor: Served in hotel 

Air ee Banquet and meeting rooms 
air condition 

va for Banquet & Mtg. Rms.: None 

Visual Aids Available: Movie screen, projector 

Other Equipment Available: PA system, spot 
lights, space for smal! stage 

Parking: Free facilities 

Sports Facilities: Heated swimming pool, Golf 
Tennis, Horseback riding 


ARKANSAS 


FORT SMITH 


Railroads: Frisco; K.C. So.; Mid. Val.; M.P. 
Airlines: BNF 


Goldman Hotel 

1215 Garrison Ave. (Phone: 2206!) 

Gen. Manager: John R. England 

Res. Manager: Wm, P. England 

Convention Season: All year 

Largest Group Accommodated: 500 (140 rooms 
and 10 suites available) 

Convention Rates: Single: from $4; Double: from 
$6: Suites: from $12.50 

No. Mtg. Rms. & Capacity of Largest: 5 (300) 

No. Banquet Rms. & Capacity of Largest: 5 (300) 

Rates for Meals: Breakfast: from 65c; Lunch: from 
$!; Dinner: from $1.50. Prices quoted are Coffee 
Shop press 

Liquor: Package stores only—half-pint smallest unit 

Air Conditioning: 2 banquet and meeting rooms, 
45% of bedrooms 

Charges for Banquet & Mtg. Rms.: $35 to $50 

Net Exhibit Space: Room for |28' x 10’ booths on 
lobby floor 

Other Equipment Available: PA system, spotlights 
stage 

Parking: Free facilities 


Ward Hotel (HSMA) 
523 Garrison (Phone: 22031) 


Manager: Frank Volkner 
Convention Season: Al! year 


Largest Group Accommodated: 250 (200 rooms 
and 4 suites available) 

Convention Rates: Single: $2.50 to $6; Double: 
$4.50 te $8; Suites: $15 

No. Mtg. Rms. & Capacity of Largest: 2 (150) 

No. Banquet Rms. & Capacity of Largest: 2 (1/50) 

Rates for Meals: Breakfast: $.90; Lunch: from $.90; 
Dinner: from $1.25 

Liquor: Package onlv 

Air Conditioning: Entire hotel 

Charaes for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 5,000 so. ft s 

Other Equipment Available: PA system, spotlights 

Parking: Free facilities. Also garage ar $ : 

Sports Facilities: Golf, Tennis, Fishing, Swimming 


HOT SPRINGS 


Railroads: C.R.|. & P.; M.P. 
Airlines: DEL-C&S 


Arlington Hotel (HSMA) 


Central Ave. & Fountain (Phone: NAtiona! 3-777!) 

Manager: R. E. McEachin 

Resident Manager: Edgar A. May 

Convention Season: May to October 

Largest Group Acconmodated: 800 (450 rooms 
and 25 suites available) , 

Convention Rates: Single: $7; Double: $10; Suites 
$20 to $22 

No. Mtg. Rms. & Capacity of Largest: 8 (800) 

No. Banquet Rms. & Capacity of Largest: 6 (600 

Rates for Meals: Breakfast: 85c; Lunch: $1.25; Din 
ner: $2 

Liquor: Served ir hotel : 

Air Conditioning: Banquet and meeting roon 

Net Exhibit Space: | 500 sq. ft. on 2 floors 

Visual Aids Available: 16 mm. projector ; 

Other Equipment Available: PA system, spotlight 


stage 

Parking: $1.50 per day in garage; $! per day on lot 

Sports Facilities: Golfing, fishing, horseback rid 
ing, tennis, swimming, boating 


Maiestic Hotel 

201 Park Ave. (Phone: 3400) 

Manager: W. L. Wolfe 

Sales Manager: J. E. Lewis 

Convention Season: April 16 to January 14 

Largest Group Accommodated: |00 (90 rooms and 
15 suites available with facilities in nearby 
hotels for additional deleqates) 

Convention Rates: Single: $6; Double: $10; Suites 
$12.50 to $20 

No. Mtg. Rms. & Capacity of Largest: 3 (90) 

No. Banquet Rms. & Capacity of Largest: 3 (75) 

Rates for Meals: Breakfast: $.75 to $1.50; Lunch: 
$! to $2.50; Dinner: $2 to $6 

Liquor: Package only 

Air Conditioning: Bedrooms and public space 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 600 sa. ft. 

Visual Aids Available: 16 mm projector 


and BUNGALOWS 


Tucson, Arizona 


Write 

Edward F. Meyer 
for full Convention 
and Group Meeting 
information. 


NOW AVAILABLE at Convention Rates 
Arizona's Finest European Plan Resort Hotel 


situated on 120 acres of beautifully land- 
scaped gardens, brilliant under the Arizona sun, 
El Conquistador commands a superb view of 
colorful mountain ranges unequalled for gran- 
deur anywhere in the southwest. Hotel and 
Bungalow accommodations offer a combination 
of old-world charm, Terrace Dining Room, Cock- 
tail Lounge, “out-door" sports and leisure in a 
truly majestic setting. Golf Club situated at 
our frontdoor—our own swimming pool and 
tennis courts. Real hospitality awaits you... 
plan your next Convention at El Conquistador. 


EL CONQUISTADOR HOTEL ...: 


SM/NOVEMBER 20, 1955 


Other Equipment Available: PA system, spotlights, 
stage 

Parking: $!.25 per day 

Sports Facilities: Fishing, Golf, Shuffleboard 


LITTLE ROCK 


Railroads: M.P.; C.R.1. & P. 
Airlines: AAL, DEL-C&S, BNF 


AUDITORIUM 


Robinson Memorial Auditorium 

Markham & Broadway (Franklin 2-4154) 

Manager: A. W. Harville 

Exhibit Areas: Exhibition Hall, {2,000 sq. ft.; 
Lecture Hall, 3,000 sa. ft. 

Rental Fees and Services: Exhibition Hall, $200 
per day: Lecture Hall, $50 per day; light, heat, 
janitor service included 

Ventilation: Air conditioned 

Ceiling Height: 9 ft. at lowest point 

PLA, uctent: Available 

Dimensions, Opening to Exhibit Hall: Freight 
door, 10 ft. II in. by 8 ft. 7 in. 

Columns: |2 in Exhibition Hall 

Utilities: 110-220 current 

Loading Facilities: Freight doors 

Storage Areas: Limited 

Meeting Rooms and Capacities: Music hall, 3,000; 
Lecture Hall, 400 

Facilities for Food Functions and Banquet 
Capacity: Banquet for |,000 can be catered by 
outside organization 

Parking Facilities: Limited 

Distance from Business District: Three blocks 


Albert Pike Hotel 


See Advertisement, Page 12 


7th & Scott St. (Phone: Fr 2-521!) 

Manager: Walter E. Davis 

Convention Season: All year 

Largest Group Accommodated: 140 (70 rooms 
and 10 suites available) 

Convention Rates: Single: from $4; Double: $6; 
Suites: $20 

No. Mtg. Rms. & Capacity of Largest: 7 (140) 

No. Banquet Rms. & Capacity of Largest: 7 (/40) 

Rates for Meals: Breakfast: 65c; Lunch: $I; Din- 
ner: $1.75 

Liquor: Served in hotel! 

Air Conditoining: Entire hotel 


Charges for Banquet & Mtg. Rms.: None if meals 


served 
Net Exhibit Space: 2,500 sq. ft. on one floor 
Other Equipment Available: Spotlights, stage 
Parking: $! per day 
Sports Facilities: Golf, Fishing, Swimming, Horse- 
back riding 


Hotel Grady Manning 


See Advertisement, Page 12 


Markham & Main Sts. (Phone: FR 2-5/4!) 

Manager: R. M. Eubanks, Jr. 

Convention Season: Al! year 

Largest Group Accommodated: {50 (150 rooms 
and 6 suites available) 

Convention Rates: Single: $4.25: Double: $6.25: 
Suites: $12 

No, Mtg. Rms. & Capacity of Largest: 3 (200) 

No. Banquet Rms. & Capacity of Largest: 3 (150) 

Rates for Meals: Breakfast: 75¢ to $|.50; Lunch: 
85¢ to $1.50; Dinner: from $1.50 

Liquor: By bottie or private bars 

Air Conditioning: Entire hotel 

Charges for Banquet & Mtg. Rms.: None with 
meals 

Net Exhibit Space: |,000 sq. ft. on one floor 

Other Equipment Available: Spotlights, stage 

Parking: $! for 24 hours 

Sports Facilities: Golf, Swimming, Tennis, Horse- 
back riding 


Hotel Lafayette 


See Advertisement, Page 12 


6th & Louisiana (Phone FR 2-6202 

Manager: Joe Matthew 

Convention Season: Al! year 

Largest Group Accommodated: (200 rooms and 24 
suites available) 

Convention Rates: Single: from $3.50; Double: 
from $5.50; Suites: from $12 

No. Mtg. Rms. & Capacity of Largest: 7 (600) 

No. Banquet Rms. & Capacity of Largest: 7 (500) 

Rates for Meals: Breakfast: $1.50; Lunch: $2.25: 
Dinner: $3.50 : 

Liquor: Served in hotel 

Air Conditioning: Entire hotel 

Charges for Banquet & Mtg. Rms.: None with 


meals 

Net Exhibit Space: 5.000 sq. ft. on one floor 

Visual Aids Available: Movie & closed circuit TV 

Other Equipment Available: PA system, spot- 
lights, stage (12' x 20’) 

Parking: $1.25 for 24 hours 

Sports Facilities: Golf, Fishing, Swimming, Horse 
back riding 


SM/NOVEMBER 20, 1955 


Hotel Marion 


See Advertisement, Page 12 


200 West Markham (Phone: Franklin 5-824!) 


Manager: Ben R. Shelley 

Convention Season: All| year 

Largest Group Accommodated: 700 (500 rooms 
and 15 suites available 

Convention Rates: Single: $3.50 to $9; Double: 
$5.50 to $11; Suites: $15 to $32.50 

No. Mtg. Rms. & Capacity of Largest: !2 (700) 

No. Banquet Rms. & Capacity of Largest: !2 


(600) 

Rates for Meals: Breakfast: from 65c; Lunch: from 
75c; Dinner: from 

Liquor: Package only 

Air Conditioning: Entire hotel 

Charges for Banquet & Mtg. Rms.: from $!0 

Visual Aids Available: Motion picture screen. 
Projector can be rented at nominal sum, 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: Two garages at $! per night 

Sports Facilities: olf, Riding, Swimming nearby 


CALIFORNIA 


APPLE VALLEY 


Railroads: So. Pac. 


Apple Valley Inn 


Phone: Victorville 5327 


Manager: Geo. L. Stillings 
Convention Season: All year 
Largest Group Accommodated: 200 (!0! rooms 
available) 
—— Rates: Single: $8 to $16; Double: $10 to 
! 


Super ative — 


facilities, food and service for conventions 


up to 250 — meetings and banquets up 


to 2,000 


Hotel 


OAKLAND-BERKELEY, CALIF. 


Just 20 Minutes from San Francisco 


Murray Lehr 
Managing Director 


THornwell 3-3720 
Teletype OA 520 


CALIFORNIA 
Apple Valley continued . 


No. Mtg. Rms. & Capacity of Largest: 4 Sy 

No, Banquet Rms. & Capacity of Largest: 3 (200) 

Rates for Meals: Breakfast: from 80c; Lunch: from 
$1.50; Dinner: from $2.75 

Liquor: Served in hotel 

Air Conditioning: Entire hotel 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 1,080 sq. ft, on one floor 

Visual Aids Available: Projector screen 

Other Equip t Available: PA system, spot- 

— stage 

Parking: Free facilities 

Sports Facilities: Golf, Horseback riding, Swim- 
ming, Tennis, Badminton, Shuffleboard 


BERKELEY 


Railroads: So. Pac.; Santa Fe 


Hotel Claremont 

See Advertisement, Page 21 
Tunnel Road (Phone: THornwal! 2-9200) 
Manager: Murray Lehr 
Convention Season: All year 


Largest Group Accommodated: 250 (100 rooms and 
10 suites available) 


FOR YOUR CONVENTION 


Convention Rates: Single: from $5; Double: from 

No Mig hms. & Capacity of Largest: 10 (900 
o. Mtg. Rms. apacity of Largest: 

No. Banquet Rms. & Capacity of Largest: 10 wo) 

Rates for Meals: Breakfast: 9%c to $3; Lunch: $1. 
to $4; Dinner: $2.50 to $5 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms 

aren, for Banquet & Mtg. Rms.: None if meals 
serve 

Net Exhibit Space: 190 

Other Equip t Av 
lights, stage 

Parking: Free facilities 

Sports Facilities: Tennis, Golf, Riding 


tq. ft. 
allable: PA system, spot- 


Shattuck Hotel 


See Advertisement, Page 22 


2086 Allston Way (Phone: THornwal! 5-7300) 

Manager: George J. Willis 

Convention Season: al! year 

Largest Group Accommodated: 250 (80 rooms and 
10 suites available) 

Convention Rates: Single: From $5; Double: From 
$7: Suites: from $14 

No. Mtg. Rms. & Capacity of Largest: 6 (500 

No. Banquet Rms. & Capacity of Largest: 6 (450) 

Ra’es for Meals: Breakfast: from 45:.; Lunch: from 
75c; Dinner: from $1.75 

Liquor: Set ups available 

Air Conditioning: Banquet and meeting rooms 

Charges for Mtg. and Banquet Rms.: None 

Net Exhibit Space: 3552 sq. ft. on one floor 

Visual Aids Available: screen, blackboards, ease! 

Other Equipment Available: PA system, spotlights 


tage Pes 
Parking: free facilities 


%, 


Come to Coronade —— 


a 
THE WEST'S GREATEST CONVENTION RESORT = 


All convention activities under one roof 
... With plenty to do for relaxation. Swim 
in pool or sea; dancing, golf, tennis 
... exciting old Mexico only + hour 
away, featuring Jai Alai and racing 


© Groups up to 800 © American Plan 
© Sightsecing © 
Rooms (Ne Charge) © Beach 


Club, Golf and Tenais Facilities 
© Deep-sea Fishing 


We'll help you make your next convention the best yet! 


ASHTON A. STANLEY 
Managing Director 


JOHN A. TETLEY 
Sales Manager 


Hotei dei CORONADO 


CORONADO, CALIFORNIA 


SS 


~ On» 
The Famous All-Year Resort 

Across the Bay from San Diego- 

Tra. ba 2D a“ 


ROOMS furnished 
All New: tile baths 
*® PERFECTLY LOCATED 


1 block from University of 
California, | block from 
Civic Auditorium and Little 
Theater, in center of main 
shopping and theater area 
* EXPERIENCED STAFF 
to make your 
meetings more effective 
ond pleasant 


Mrs. Wallace H. Miller, Owner 
George J. Willis, Manager 


€e mplele facilities 
for medium and small 
groups, (10—200) for 
your sales and convention 
meetings. 

400-capocity banquet 
room, 8 meeting rooms. 


BEVERLY HILLS 


Railroads: Pac. Elec.; S.P. 


The Beverly Hilton 


9876 Wilshire Bivd. (Phone: CR 4-7777) 

General Manager: Arthur E. Elmiger 

Sales Manager: Lloyd Sando 

Convention son: All year 

Largest Group Accommodated: 300 ('50 rooms 
available) ; 

Convention Rates: Single: $12 & $15; Double: $15 
to $23; Suites: from $36 

No. Mtg. Rms. & Capacity of Largest: 5 (!,100) 

No. Banquet Rms. & Capacity of Largest: 5 (/ 000) 

Rates for Meals: Breakfast: from $2.50; Lunch: from 
$3.50; Dinner: from $5.50 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms, 
bedrooms 

Charges for Banquet & Mtg. Rms.: None if food 
serve 

Visual Aids Available: Screens 

Other Equipment Available: PA system, spotlights, 
stage 

Parking: 25c for 2 hours, $! per day 

Sports Facilities: Pool in hotel, golf 


Beverly Wilsiire Hotel 

9514 Wilshire Bivd. (Phone: Crestview 54282) 
Manager: A. M. Padden 

Sales Manager: Ann Clark 

Convention Season: All year 

Largest Group Accommodated: (200 rooms avail- 
. le during Apr. 15 to June 15, Oct. 15 to Dec. 
15) 


Convention Rates: Single: from $14; Double: 
from $16; Suites: $28 and $30 

No. Mtg. Rms. & Capacity of Largest: 2 (550) 

No. Banquet Rms. & Capacity of Largest: 3 (350) 

Retes for spoate Breakfast: $3; Lunch: 3; Dinner: 
rom $4. 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms 

Charges for Banquet & Mtg. Rms.: Depending on 
type of function 

Visual Aids Available: Screen 

Other Equipment Available: PA system, spotlights, 
stage (54° x 20') 

Parking: Facilities available 

Sports Facilities: Tennis, Swimming, Golf, Fishing 


We cordially 
invite your 
inspection of 
our facilities 


A 
UNIQUE 
CONVENTION RESORT 
Blairsden, Calif, Ph: 16 


San Francisco Office 
Ferry Bidg., Garfield 1-4196 


Chicago Office 


The Interstate Co., Suite 1450 
Mdse. Mart, Michigan 2-5680 


SM/NOVEMBER 20, 1955 


BLAIRSDEN 


Railroads: W.P. 


Feather River Inn (HSMA) 
See Advertisement, Page 22 

(Phone: 16) 

Manager: Robert C. Walker 

Sales Manager: Frank R. Davis 

Convention Season: May, June, Sept. 

Largest Group Accommodated: 220 (123 rooms 
and 6 suites available) 

Convention Rates: Single: $13 to $14; Double: 
$26 to $28; Suites: $39 to $42. Rates for Amer- 
ican Plan. 

No. Mtg. Rms. & Capacity of Largest: 3 (250) 

No. Banquet Rms. & Capacity of Largest: 4 (225) 

Liquor: Served in hotel 

Charges for Banquet & Mtg, Rms.: None 

Net Exhibit Space: 4,000 sq. ft. on one floor 

Visual Aids Available: i4mm silent projector 

Other Equipment Available: PA system, spot- 
lights, stage (10° x 20’) 

Parking: Free facilities 

Sports Facilities: Golf, Horseback, riding, Swim- 
ming, Fishing, Tennis 


CARMEL 


Airlines: SWA 


La Playa Hotel 

P.O. Box 900 (Phone: Carmel 7-6476) 

Resident Manager: George Streb 

Sales Manager: Car! Wilson 

Convention Season: Fal! and Winter 

Largest Group Accommodated: 120 (60 rooms 
and 2 suites available) 

Convention Rates: Single: $8; Double: $10; Suites: 

No. Mtg. Rms. & Capacity of Largest: 3 (175) 

No. Banquet Rms. & Capacity of Largest: 3 (175) 

Rates for Meals: Breakfast: $1.50; Lunch: $1.50; 
Dinner: $3.50 

Liquor: Served in hotel 

Charges for Banquet & Mtg. Rms.: None if con- 
vention in hotel 

Net Exhibit Space: |,550 sq. ft, on one floor 

Visual Aids Available: Projectors, screens 

Other Equipment Available: PA system 

Parking: 50c for 24 hours 

Sports Facilities: Swimming, Golf, Horseback rid- 
ing, Fishing 


CORONADO 


Railroads: $.D. & A.E.; Str. from S.F. 


Hotel del Coronado 
See Advertisement, Page 22 
Ocean Front (Phone: HE 4-3/6!) 


Managing Director: Ashton A, Stanley 

Sales Manager: John A. Tetley 

Conv. Manager: Richard B, Corcoran 

Convention Season: All’ year, but only very small 
groups in July and Aug. 

Largest Group Accommodated: 700 (350 rooms 
available) 

Convention Rates: Single: $18; Double: $28; Suites: 
$8 per day extra for lanai. Rates for American 
Plan. Summer rates: Single: $20; Double: $30 

No. Mtg. Rms. & Capacity of Largest: 10 (| 20) 

No. Banquet Rms. & Capacity of Largest: 7 (900 

Rates for Meals: Breakfast: $2; Lunch: $3; Din- 
ner: $4—plus tax 

Liquor: Served in hotel 

Charges for Banquet & Mtg. Rms.: None if con- 
vention in hotel 

Nat Exhibit Space: 12,000 sq. ft. 10,000 on one 
loor 

Visual Aids Available: 35mm projection and sound 
equipment 

Other Equipment Available: PA system, spotlights, 
stage 

Parking: $1 per night in garage. Free parking on 
grounds 

Sports Facilities: Tennis Club, Golf, Sailing, Fish- 
=e, Shumensard, Ping pong, Beach, Swimming 
poo 


FRESNO 


Railroads: S.P.; A.T. & S. Fe 
Airlines: TWA, UAL 


Fresno Memorial Auditorium 


1230 N. St. (Phone: 6-803!) 

Manager: Gordon Hewson 

Exhibit Areas: Main floor, 14,000 sa. ft.; lobby and 
stage, 3,000 sa. ft. 

Rental Fees and Services: $150 plus 10% of gross 
over $2,000 

Floor Load: 2,000 Ibs. 

Ventilation: Air-cooled. 

Ceiling Height: 72 ft. 

PA System: Yes 

Dimensions, Opening to Exhibit Hall: 5 doors, 60 

ft. wide 


SM/NOVEMBER 20, !955 


No. of Elevators and Capacities: One !2 ft, by !2 
ft. elevator, capacity 2,000 Ibs. 

Columns, Locations and Dimensions: None 

Current and Utilities Available: AC and DC, 220 
and 110 

Loading Facilities: Three locations, stage level, 
floor level and basement 

Size of Storage Areas: 2,000 sq. ft. 

Number of Meeting Rooms and Capacities: 10 
(25 to 150) 

Facilities to Handle Food Functions: Can handle 
banquet tor |, 

Parking Facilities: |,000 cars 

Distance from Business District: 5 blocks 


Hotel Californian 

Kern & Van Ness (Phone: 4-961!) 

Reservations Manager: Miss Merle !. Norton 

Manager: John M. Lloyd 

Convention Season: Al! year 

Large Group Accommodated: 400 (175 rooms 
and 5 suites available) 

Convention Rates: Single: from $5; Double: from 
$7; Twins: from $9.50; Suites: from $16 

No. Mtg. Rms. & Capacity of Largest: 10 (750 

No. Banquet Rms. & Capacity of Largest: 10 (400) 

Rates for Meals: Breakfast: $1.50; Lunch: $1.75; 
Dinner: $2.50 

Liquor: Served in hotel 

Air Conditioning: Entire hotel 

be eo for Banquet & Mtg. Rms.: from $5 

Net Exhibit Space: 2,500 sq. ft. on two floors 

Visual Aids Available: Screen, Blackboard 

Other Equipment Available: PA system, stage 

Parking: Facilities available 


Hacienda 


Highway 99 at Clinton (Phone: FR 8-406!) 

Manager: Thompson McCrea 

Sales Manager: Dick 8. Taylor 

Convention Season: Al! year 

Largest Group Accommodated: 750 (250 rooms and 
15 suites available) 

Convention Rates: Single: $7; double: $14; Suites: 
from $14 

No. Mtg. Rms. & Capacity of Largest: 3 (750) 

No. Banquet Rms. & Capacity of Largest: 8 (600) 

Rates for Meals: Breakfast: $1.50 to $1.75; Lunch 
$2 to $2.75: Dinner: $3 to $5 

Liquor: Served in hotel 

Air Conditioning: Meeting and banquet rooms, 
bedrooms 

Charges for Banquet & Mtg. Rms.: None if meals 
served 

Net Exhibit Space: 4,700 sq. ft. on one floor _ 

Other Equipment Available: PA system, spotlights, 
stage 

Parking: Free facilities for |,000 cars : 

Sports Facilities: 2 swimming pools, putting green 


HOLLYWOOD 


Railroads: Pac, Elec.; S.P. 


Hollywood Knickerbocker 
(HSMA) 


See Advertisement, Page 23 

1714 Ivar St. (Phone: HO 5-317!) 

Manager: E. Tall Commanday 

Convention Season: Aj! year 

Largest Group Accommodated: 200 (100 rooms 
and 15 suites) 

Convention Rates: Single: From $8; Double: from 
$10; Suites: from $16 

No. Mtg. Rms. & yy owed of Largest: 3 (350) 

No, Banquet Rms. & Capacity of Largest: 3 (250) 

Rates for Meals: Breakfast: from 80c; Lunch: from 
$1.20; Dinner: from $2.65 

Liquor: Served in hotel 


Air Conditioning: Banquet and meeting rooms 
Charges for Banquet & Mtg. Rms.: 

Net Exhibit Space: 2,000 sq. ft. on one floor | 
Other Equipment Available: PA system, spotlights, 


stage ° 
Parking: Parking lot: 50c for 24 hours; $1.25 in 


garage : ¢ : 
Sports Facilities: Swimming pool; golf and fishing 
nearby 


Hollywood Plaza Hotel 
1637 N. Vine (Phone: Hollywood 5-113!) 


Manager: Walter M. Schroeder 

pone soot All el — 

Largest Group Accommodated: 

Convention Rates: Single: $5.50 to $7.50; Double: 
$8 to $9.50; Twins: $8.50 to $10.50; Suites: $11 to 
$18 


| 
No. Mtg. Rms. & Capacity of Largest: 2 (140) 
No. Banquet Rms. & Capacity of Largest: 2 (120) 
Rates for Meals: Breakfast: from $1.50; Lunch: 
from $1.50; Dinner: from $2.50 
Liquor: Served in hotel : 
Air Conditioning: Banquet and meeting rooms — 
Charges for Banquet & Mtg. Rms.: No charge if 
food served; otherwise, $15 and $35 
Net Exhibit Space: |,500 sq. ft. : 
Otl.er Equipment Available: PA system, Spotlights, 
tage 
Parking: from 50c per day 
Sports Facilities: Heated pool 


Hollywood Roosevelt Hote! 
See Advertisement, Page 24 


7000 Hollywod Blvd. (Phone: Hollywood 9-2442) 

Manager: L. B. Nelson 

Sales Manager: Robert Fannin 

Convention Season: Al! year 

Largest Group Accommodated: !00 (40 rooms and 
10 suites available) 

Convention Rates: Single: $8 to $16; Double: $10 
to $16; Suites: $18 to $36 

No. Mtg. Rms. & Capacity of Largest: © (400) 

No. Banquet Rms. & Capacity of Largest: 6 (400) 

Rates for Meals: Breakfast: $2; Lunch: $2.50; 
Dinner: $3.50 

Liquor: Served in hotel 

Air Conditioning: Public Rooms 

Charges for Banquet & Mtg. Rms.: $12.50 to $100 

Net Exhibit Space: 8,900 sq. ft. 

Other Equipment Available: PA system, spot- 
lights, platform : 

Parking: from 25c in connecting garage and lot 

Sports Facilities: Swimming pool 


LAKE TAHOE 


Railroads: So. Pac. 


Tahoe Tavern 

Tahoe City (Phone: Tahoe City 300) 

Manager: Fred Ichelson 

Convention Season: June 15 to July |, and after 
Labor Day 

Largest Group Accommodated: 300 (92 rooms and 
33 suites available) A 

Convention Rates: Single: $14; Double: $28; Suites: 
$48. Rates for American Plan 

No. Mtg. Rms. & apeety of Largest: 4 (300 

No. Banquet Rms. & Capacity of Largest: | (300) 

Liquor: Served in hotel 

Charges for Banquet & —_ Rms.: None- 

Other Equipment Available: PA system, spotlights, 
stage 

Parking: $! per day in garage 4 

Sports Facilities: Swimming, Boating, Fishing, 
Water skiing, Tennis, Golf 


“Nine Minutes From L. A. 


ALL THE 
SERVICES OF 


GREAT HOTEL 


TEL: HOllywood 5-3171 


HEAR? 


Beautifully decorated Rooms and Suites, with Radio and 
TV available—Swimming Pool & Health Club—Meeting 
A Rooms—Banquet Rooms-—Parking 


E. TALL COMMANDAY, Mgr. 


Sfitol ok Nhe  Shars 


m THE HOLLYWOOD KNICKERBOCKER 


\N THE 


OF HoLttYWwOO? 


. . Right Off the Freeway” 


TELETYPE—L. A. 1786 


CALIFORNY, 


For assistance in 
site selection when 
you have a particu- 


lar problem, you 


may call on the free 
assistance of Meet- 
ing - Site Service, 
operated as a reader 
service by SALES 
MEETINGS. For 


more details, see 


page 152. 


..-before it TALKS 


..is the way our doctors put 
it—“Our chances of curing 
cancer are so much better 
when we have an opportunity 
to detect it before it talks.” 
That’s why we urge you to 
have periodic health check- 
ups that always include a 
thorough examination of the 
skin, mouth, lungs and rectum 
and, in women, the breasts 
and generative tract. Very 
often doctors can detect can- 
cer in these areas long before 
the patient has noticed any 
symptoms. 

For more life-saving facts 
phone the American Cancer 
Society office nearest you, or 
write to “Cancer”—in care of 
your local Post Office. 


American Cancer Society 


NHN tis. 


CALIFORNIA 
continued 


LA JOLLA 


Railroads: See San Diego 
Airlines: See San Diego 


La Valencia Hotel 

(Phone: GL 4-2175) 

Manager: Richard P. Irwin 

Sales Manager: Robert L. Gordon 

Convention Season: All year, except Feb., Mar., 
July, Aug. 

Largest Group Accommodated: 75 (45 rooms and 


4 suites available 
ingle: $7 to $8; Double: $I! to 


Convention Rates: 
$16; Suites: $25 

No, Mtg. Rms. & Capacity of Largest: 3 (100 

No. Banquet Rms. & pacity of Largest: 2 (| 

Rates for Meals: Breakfast: $!.50; Lunch: $2.25 ro 
$2.50; Dinner: from $2.65 

Liquor: Served in hotel 

Charges for Banquet & Mtg. Rms.: 
is convention headquarters 

oe Equipment Available: PA system, spot- 
lights 

Parking: Free facilities 

Sports Facilities: Golf, Tennis, Pool, Ocean bath- 
ing '/2 block 


None if hotel 


LA QUINTA 


Railroads: So. Pac. to indio; Santa Fe: 
ac. to San Bernardino 
Airlines: WAL to Palm Springs 


La Quinta Hotel 

(Phone: Coachella Valley 9-3535) 

Manager: Warner E. Gilmore 

Convention Season: Prior to Christmas and just 


before Easter (hotel open from Nov. |! to Apr. 
15 


Union 


Largest Group Accommodated: 100 (58 rooms 
and |5 suites available) 

Convention Rates: Single: $20; Double: $30; Suites: 
$50. Rates for American Plar 

No. Mtg. Rms. & yo of Largest: 2 { Fhe 

No. Banquet Rms. & ch of Largest: ) 

Rates for Meals: Breakfast: ; Lunch: $3; Dine 


Liquor: Served in hote' 

Charges for Banquet 's Mtg. Rms.: None 

Other Equipment Available: Sa system 

Parking: Free facilities 

Sports Facilities: Swimming pool, Golf nearby, 
Tennis, Riding 


LONG BEACH 


Reipenee A.T. & S.F.; Pac. Elec.; So. Pac.; 
U. Pac. 
Airlines: UAL, WAL, TWA, AAL 


AUDITORIUM 


Municipal Auditorium 

270 E. Seaside Bivd. (Phone: 727-7!) 

Manager: David Olmsted 

Exhibit Areas: Exhibit Hall, 25,000 sq. ft.; Con- 
wee Hall, 15,000 sq. ft.; Mezzanine, 2,000 
sq. ft. 

Rental Fees: On application 

— Height: Exhibit Hall, 16 #t.; 
Hall, 55 ft. 

P. A. System: Available 

Dimensions, Opening to Exhibit Hall: 
14 ft, high 

Elevators and Capacities: Two, 90 persons each 

Columns: 24 in. by in., 20 ft. apart 

Utilities: AC 110-220 current 

Loading Facilities: Truck entrance with one-ton 
hoist 

Storage Areas: 900 sq. 

Moses Rooms and Capacities: Two, 
50; two, 40; one, 25 

Facilities. for Food Functions and 
Capacity: Can handle banquet for |, 

Parking Facilities: Adjecent 

Distance from Business District: Two blocks 


Convention 


10 ft. wide 


180: two 


Banquet 


SACRAMENTO 
CALIFORNIA 


HOLLYWOOD’S 
LARGEST e 


HOLLYwooo ROOSEVELT nore. 


Under Management of Hull Hotels * Direction of Thos. E. Hull * Ll. B. Nelson, Gen. Mgr 


7000 HOLLYWOOD BOULEVARD, HOLLYWOOD 28, CALIFORNIA 
Telephone HOllywood 9-2442 «+ Teletype LA 547 


We 


> 
roe 


FINEST 
HOTEL 


* 7 BANQUET ROOMS 
* SWIMMING POOL 
* HOTEL GARAGE 

* CINEGRILL 

* GARDEN GRILL 


Airportransit Terminal 
Airlines Center 


SM/NOVEMBER 20, 1955 


x More and More Conventions Are Headed for 


&/ = 


SN LONG BEACH +> _ om California 


SM/NOVEMBER 20, 


1955 


Top Hotels. and Motels—Adjacent to Municipal Auditorium 


onvenient, comfortable rooms at sensible prices. 


Excellent Exhibit and Meeting Halls 


Ample booth space—nearly 100 meeting halls. 


Largest Auditorium in the West 


Especially designed to meet your needs. 


Convention and Trade Show Know-How 


Helpful experience gained from over 1000 shows. 


Fun—Around the Clock, Around the Year 


Night Ciubs—Sports—Entertainment. 


Hundreds of Nearby Scenic and Recreational Advantages 


Disneyland—Marineland of the Pacific—Holiywood—Catalina—Knott's Berry 
Farm—Old Mexico—West's Finest Amusement Zone. 


Write now for more information 


Convention & Visitors Bureau 


Municipal Auditorium 


LONG BEACH, CALIFORNIA 


CALIFORNIA 
Long Beach continued 


Lafayette Hotel 
See Advertisement, Page 25 


Broadway and Linden (Phone: HEmlock 5-568!) 


Mana ~ Dave Tallichet 

Sales nope Ralph Breshears 

Gemmetinn son: All year 

Lesgut Group Accomodated: 350 (175 rooms and 
suites available) 

Convention — Single: $7; Double: $10 and $11; 


Suites: from $2! 

No. Mtg. Rms. & Ganesty of Largest: |! (900 

No. Banquet Rms. apacity of ee Hl (7! 

Rates for Meals: Breakfast: $1.50; Lunch: $! bo 
Dinner: 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms 

Charges for Banquet & Mtg. Rms.: None if con- 
vention registered in hotel 

Net Exhibit Space: 20,000 sa. ft. 

Visual Aids Availapie: Projection booth, movie 
screen, podiu 

Ofer deskpment Available: 

stage 

petting: Seon to registered guests 

Seoote Facilities: Beach, Golf, 
Riding, Fishing 


PA system, spot- 


Bowling, Tennis, 


Wilton Hotel (HSMA) 
See Advertisement, Page 25 


210 E. Ocean Blvd, (Phone: Long Beach 7-220!) 


Manager: Anthony Lackey 

Sales my r: Ralph procmoors 

Convention Season: Al! year 

Largest Group Accommodated: 600 (250 rooms 
and 15 suites available) 

Conpentian Rates: Single: $7; Double: $11; Suites: 


$ 
No. Mtg. Rms. & Capacity of wr jest: 10 (1,000 
No. Banquet Rms. & sift) 30 of Largest: 10 (800) 
sy for Meals: Breakfast: $!.50 to $2.50; Lunch: 
to $3.50; Dinner: $2.50 
sera Served in hotel 
Charges for Banquet & Mtg. Rms.: 
ventions 
nee a — 


lights, stage 
Parking: $! ‘% inside garage; $1! outside 


None to con- 


yuo sq. ft. on one floor 


ailable: PA system, spot- 


LOS ANGELES 


Railroads: U, Pac.; Pac. 
Elec.; 


Jnc 
Airlines: RAL, “BAL, “TWA, UAL, WAL, PAA, 
SWA, CM 


ye te = Santa Fe; 


AUDITORIUMS 


Pan Pacific Auditorium 

7600 Beverly Bivd. (York 1123) 

Manager: C. E. Cord, President 

Exhibit Areas: |00,000 sq. ft. 

Rental and Services: Rentals include over- 
head light, janitor service, maids, porters, ticket 
Paver night watchman, "hromen’ and offices 

con i lees: ne P ‘<p 

ng Height: 24 

Dimensions: Opening to Peshibt Mall: | 
60 ft. wide 

Columns: 20 feet apart 

Utilities: 110, 220, 440 AC current; gas, water 

Loading Facilities: level ground 

Facilities for Food Functions: None, three con- 
cession bars and — lounge 

Parking Facilities: 32 acre 

Distance from Business District: Eight miles 


tec system 
17 ft. high, 


Shrine Exposition Hall 
700 West 32nd S}. (Richmond 9-019!) 
Manager: Fred J. Tabery 


Exhibit Area: Lower level, ground floor and 
baicon 


96,000 ae ft, 
Rental py ervices: Depends on duration 
and type i - 
Floor Load: Unlimited on lower level, other areas 
200 Ibs. Ventilation: eae 
System: Available 


14 ft. wide, 


Ceiling Height: 35 ft. P. 

Onn hah Opening to Exhibit all: 
1 

Elevators ‘end Capacities: 


,000-Ib. 
Utilities: 
pan; 


One freight elevator, 
pacity 
110, 220, 440 AC, 60 cycles; gas, water, 


rain 
Loading Facilities: Ramp to balcony, truck doors 
to lower level and main floor 
Storage Areas: Adjacent to buildin 
Meeting Rooms and Capacities: 
quired 
Facilities for Food Can handle ban- 
quets from |,500 to 4 
Parking Facilities: Adjacent lots 
Distance from Business District: Three miles, eight 
minutes by car 


Flexible as re- 


\ ~ joe 
500 


Alexandria Hotel 
210 W. Sth St. (Phone: Madison 6-7484) 


Manager: Ray H. Beckett, Sr. 
Sales Manager: Miss Lee ‘Benbrook 


A variety of new meeting rooms ac- 
commodating 20 to 300 persons. 


~ Coming, to Soo Augeles ? 


When you are planning a sales meeting 
or other conference in Los Angeles, 
you'll find our newly decorated rooms 
and suites are bargains in luxury. Also 
bungalows with or without kitchenettes. 


Heated pool in 5 acres of magnificent 
gardens. 


TOM D. MILES, Gen. Manager 


HOTEL and BUNGALOWS 


Convention Season: Al! year 
Largest Group Accommodated: 800 (500 rooms 


available) 
Convention Rates: Single: $4.50 to $8; Double: 
13 (800 


$6.50-to $10.50; Suites: $10 to $25 
No. Mtg. Rms. ‘& Capacity of Largest: 
No. Banquet Rms. & Capacity of Largest: 4 (eto) ) 
Rates for Meals: Breakfast: from 50c; Lunch: 
$1.20; Dinner: $1.75 to $4.50 
Liquor: Served in hotel 
Air Conditioning: Ban , oy Fae rooms 
Charges for Banquet one, when- 
convention uses - BAY eB. 
Net Exhibit Space: 15,000 sq. ft. and 329 sample 


ther E 


+ Available: 


Oth PA system 
Parking: $3 .25 for 24 hours 


Amb-~ss~dor Hotel (HSMA) 

3400 Wilshire Bivd. (Phone: Dunkirk 7-701!) 

pe my Joseph P. Hoenig 

Sales Manager: John Henne 

Convention Season: All year 

Largest Group Accommodated: 2000 (400 rooms 
and 50 suites available) 

Convention Rates: Single: from $9; Double: from 
$12; Suites: from $25 

No. Mtg. Rms. & Capacit 5 zoo} 


of Largest: 
No. Banquet Rms. & Capacity 


of Largest: 8 


Breakfast: $2.50; Lunch: $3; 
lModerate priced meals available in 


I, 

Rates for Meals: 
Dinner: $5. 
Coffee Shop 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms 

Charges for Banquet and Meeting Rooms: None 

Net ibit Space: 25,000 sq. ft. on one floor 

Visual Aids Available: !4mm sound projector, 
slide projector, closed circuit TV 

Other Equipment Available: PA system, 
lights, stage 

Parking: 25c per hour: $! rong 

Sports Facilities: Swimming, ennis, Ping Peng, 
Pitch ‘n Putt course, Badminton 


spot- 


The Biltmore 

515 S. Olive (Phone: Michigan 1I0!1) 

General Manager: Edw. S. Bernard 

Sales Manager: Francis Bustillo 

bs tae Season: Al! year, 
an 

Largest Group Accommodated: 
and 50 suites available) 

Convene Rates: Single: i Double: 

to $14; Twin: $10.50 2 sia. buites: $!7 


to $32 
Rms. & Copetiy of Largest: I! (1,200) 


No. Mtg. 
*. Banquet Rms. Capacity of Largest: 14 


except Dec, 30 to 
1400 (600 rooms 


Rates for Meals: Breakfast: from $2; Lunch: from 
$2.25; Dinner: from $3.50 min. (plus tax and tip) 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms 

Charges for Banquet & Mtg. Rms.: None for 
meeting rooms if hotel is headquarters for 
convention. $20 to $400 per day, depending on 
size, for exhibits. 

Net Exhibit Space: 23,000 s 

Other Equipment Avetlabien "PA 
lights, stage 

Parking: $1.50 for 24 hours: proportionately less 
for shorter period 

Sports Facilities: Beach and golf club privileges 


system, spot- 


Chapman Park Hotel & 
Bungalows 
See Advertisement, Page 26 


3405 Wilshire Bivd. (Phone: Du 4-118!) 

Manager: Tom D. Miles 

Convention Season: All year 

Largest Group Accommodated: 200 (100 rooms 
and suites available) 

Convention Rates: Single: $7 to $10; Double: $/! 
to $12; Suites: $15 to $25 

No. Mtg. Rms. & Capacity of Largest: 5 (300) 

No. Banquet Rms. & Capacity of Largest: 5 (300) 

Rates for Meals: Breakfast: from $2; Lunch: from 
2.50; Dinner: from $3. Prices plus tax and 
gratuity. 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms 

7 for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 1500 sq. ft. on one floor 
er Equipment Availa sle: 
lights, stage 

Parking: 25c per hour; 75c per day 

Sports Facilities: Private Suldeer swimming pooi 


PA system, spot- 


Mayfair Hotel 

1256 W. 7th St. (Phone: Dunkirk 4-416!) 

Manager: D. W. Metzdore 

Sales Manager: Wyatt Shallcross, Jr. 

Convention Season: All year 

Largest Group Accommodated: 550 (150 rooms 
and 8 suites available) 


SM/NOVEMBER 20, 1955 


Fabulous Los Angeles and San Francisco—many other ideal sites 


LIFORNIA 


Here is the perfect setting for your next con- Many other cities nearby have the same excellent 


vention. Ideal climate, a wide variety of 
recreational facilities and the unmatched ac- 
commodations for large or small groups in Cal- 
ifornia add up to successful meetings. 


Los Angeles and San Francisco are ideal for 


transportation facilities at the same low TWA 
Sky Tourist fare. Your delegates will thrill to 
the breath-taking views, the pleasant climate 
and the charm of these cities. Amusements 
abound. And accommodations are plentiful. 


combination business-vacation meetings — and Call or write your nearest TWA office for infor- 


transportation costs are so low! Only $80 each 
way, plus tax, on round-trip excursions from 
New York on Mondays through Thursdays 
via TWA Sky Tourist. Tickets good for a full 
30 days. 


Fly the finest... 


SM/NOVEMBER 20, 


mation on site planning and transportation... 
or write: Convention Manager, Trans World 
Airlines, 380 Madison Avenue, New York 17, 
New York. 


rnyvtWA 


TRANS WORLD AIRLINES 


€&£ S.A. EUROPE AFRICA - ASIA 


CALIFORNIA 
Los Angeles continued 


Convention Rates: Single: $5 to $9; Double: $7.50 
to $12; Suites: $20 to $30 
No. Mtg. Rms. Capacity of Largest: 8 (400 
No. Banquet Rms. & pacity of Largest: 8 (300) 
Rates for Meals: Breakfast: from 85c; Lunch: from 
95c; Dinner. from $1.95. Banquet prices: Break- 
fast: from $2; Lunch: from $2; Dinner: from $3.50 
Liquor: Served in hotel j 
Air Conditioning: Banquet and meeting rooms 
Charges for Banquet & Mtg. Rms.: $5 to $75 
Net Exhibit om 4,578 sq. ft. 
Visual Aids Available: Movie screen " 
Other Equipment Available: PA system, spotlights, 


stage P . 
Parking: 49c overnight, $! in and out service 


Sheraton-Town House (HSMA) 


639 S. Commonwealth St. (Phone: DU 2-717!) 

Manager: Edward J. Crowley 

Sales Manager: Tom Browne 

Convention Season: Al/ year 

Largest Group Accommodated: 250 (40 rooins 
available) 

No. Mtg. Rms. & Capacity of Largest: 6 (250) 

No. Banquet Rms. & Capacity of Largest: 6 (150) 

Rates for Meals: Breakfast: $2.50: Lunch: $3; Din- 
ner: $5 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms, 
bedrooms ; 

here for Banquet & Mtg. Rms.: Variable 

Net Exhibit Space: 2,250 sq. ft. on one floor 

Visual Aids Available: Blackboards . 

Other Equipment Available: PA system, spotlights, 
stage 

Parking: $!.50 per day 

Sports Facilities: Swimming, golf, tennis 


MONTEREY CALIFORNIA'S 
MOST FAMOUS CONVENTION 


CASA MUNRAS HOTEL AND 
COTTAGES 


Swimming Pool 
Spacious Grounds 
Meeting Rooms 
Banquet Facilities 
New and Modern 


130 Cottage Rooms; Facilities for 250 
Guests; Dancing; Cocktail Lounges; 
Suites. Located in the Center of 
World Famed Monterey Peninsula, the 
West Coast's Year-Round Favorite 
Recreational Area. Recognized as 
One of California's Foremost Con- 
vention Resorts. 


Write: Casa Munras Hotel, Mon- 
terey, California for Brochure 
and Additional Information. 


Hotel Statler (HSMA) 

930 Wilshire Bivd. (Phone: Madison 9-432!) 

Manager: J. C. Meacham 

Sales Manager: Richard J. Hewitt 

Convention son: All year 

Largest Group Accommodated: | ,500 (1,275 rooms 
and 75 suites available) 

Convention Rates: Single: $6.50 to $11; Double: 
$9 to $14; Suites: $19 to $34 

No. Mtg. Rms. & opoay of Largest: |5 (1,500) 

No, Banquet Rms. Capacity of Largest: [5 


(1,100) 

Rates for Meals: Breakfast: from $2; Lunch: from 
$2.50; Dinner: from $4 

Liquor: Served in hotel 

Air Conditioning: Entire hote! 

Net Exhibit Space: 8,500 sq. ft. on one floor 

Other Equip t+ Available: PA system, spot- 


lights, stage : 
Parking: 25c an hour, $2 maximum 


MONTEREY 


Railroads: So. Pac. 
Airlines: SWA 


Casa Munras Hotel & Cottages 
See Advertisement, Page 28 

700 Munras Ave. (Phone: 5-5155) 

Resideat Manager: J. Pau! Jones 

Convention Season: Al! year 

Largest Group Accommodated: 2!5 (130 rooms 
and |! suites available) 

Convention Rates: oe $6 to $10; Double: $8 to 
$14; Suites: $20 to $3 

No. Mtg. Rms. & Capacity of Largest: 5 (300) 

No. Banquet Rms. & Capacity of sarge 4 (180) 

Rates for Meals: Breakfast: $! to $1.75; Lunch: $/ 
to $2.25; Dinner: $1.75 to $4.50 

Liquor: Served in hotel 

Charges for Banquet & Mtg. Rms.: None if rooms 
and meals at hotel 

Net Exhibit Space: |,000 sq. ft. on one floor 

Visual Aids Available: Blackboard 

one Equipment Available: PA system, spot- 
ights 

Parking: Free facilities 

Sports Facilities: Pool, Beach, Deep sea fishing, 
Tennis, Golf, Riding 


OAKLAND 
Railroads: So. Pac.; Santa Fe: W.P.: Sac. Nor. 
Airlines: TWA, WAL, SWA, AAL 
AUDITORIUM 


Oakland Municipal Auditorium-Arena 
12th & Fallon Sts. (TE 2-3600, Ext. 445) 
Manager: L. C. Lueddeke 


Exhibits Areas: Arena, 17,000 sq. ft. hallway, 
. sq. ft.; Exposition Building, 5!,000 sq. ft. 

Rental Fees and Services: to $500 per day; 
full utilities, house electrician, janitor service 

Floor Load: Unlimited 

Ventilation: Forced air 

wg | Height: 60 ft. 

P. A. System: Available 

a thas Opening to Exhibit Hall: 15 ft. by 
1 t 


Columns: None 
Utilities: AC and DC current, drains, steam, gas, 


water 

Loading Facilities: Outside loading dock, ramp 
to Arena 

Storage Areas: Full basement 

Meeting Rooms and Capacities: Theater, 2,000: 
Ballroom, 300; four hallways, 250 each 

Facilities for Food Functions and Banquet 
Capacity: Can handle banquet up to 2,000 

Parking Facilities: |,500 cars 

Distance from Business District: Six blocks 


Hotel Claremont 
(See listing under Berkley, Cal.) 


Hotel Leamington 

1814 Franklin St. (Phone: Higate 4-2525) 

Manager: E. Boyd Lawrence 

Convention Season: All yea 

Largest Group Accommedated: 200 (100 rooms 
and ‘wites on weekends; 60 rooms for al! week) 

Convention Rates: Single: $5.50 to $9: Double: 
$7 to $1; Suites: $14 to $20 

No. Mtg. Rms. & Capacity of Largest: 12 (550) 

No. Banquet Rms. & Capacity of Largest: 1/2 (400) 

Rates for Meals: Breakfast: 45c to $3; Lunch: 75c 
to $5; Dinner: $2 to $7 

Liquor: Served in hotel 

Charges for Banquet & Mtg. Rms.: None if meals 
served 

Net Exhibit Space: 8,000 sq. ft. on two floors 

Other Equipment Available: PA system, staging 


to set up 
Parking: $! in lot: $1.25 in garage 


OJAI 


Railroads: S. Pac. 


Ojai Valley Inn & Country Club 

(Phone: Ojai 484) 

Manager: William G. Briggs 

Convention Season: Al! year 

Largest Group Accommodated: 80 (47 rooms 
available) 

Convention Rates: Single: $18; Double: $30; Suites: 
$20 extra over regular rate, Rates for American 
Plan 

No, Mtg. Rms. & Capacity of Largest: 2 (1/0) 

No. Banquet Rms. & Capacity of Largest: | (/25) 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms, 
some bedrooms 

Charges for Banquet & Mtg. Rms.: None 


Enjoy a WESTERN 
“Champagne Flight” 
to your next meeting! 


SAN 


Luxury beyond compare “™*° 
..-but no extra fare! 


RESERVED SEATS 
4-ENGINE DC-6B8s 


ST PAUL 


Routes of the 
CALIFORNIAN 


GOURMET DINING « VINTAGE CHAMPAGNE 


SM/NOVEMBER 20, 1955 


Visual Aids Available: l4mm sound projector 
screen 

Other Equipment Available: PA system 

Parking: Free facilities 

Sports Facilities: Golf, Tennis, Riding, Swimming 


PALM SPRINGS 


Railroads: So. Pac. 
Airlines: WAL 


The Desert inn 

153 N. Palm Canyon Dr. (Phone: 2261!) 

Co-Owners: Geo. B. Roberson and Earl Coffman 

Manager: James C. Geggie 

Convention Season: Oct. |5 to May |, except 
closed to large groups Jan. |5 to Easter Sunday 

Largest Group Accommodated: 200 (100 rooms 
and 9 suites available) 

Convention Rates: Single: $22; Double: $34. Rates 
for American Plan 

No. Mtg. Rms. & Capacity of Largest: | (60) 

No. Banquet Rms. & Capacity of Largest: 2 (280) 

<n Meals: Breakfast: $2; Lunch: $3; Dinner: 
4 

Liquor: Served in hotel 

Charges for Banquet & Mtg. Rms.: None 

Visual Aids Available: Portable screen 

Other Equipment Available: PA system, spotlights 
portable stage . 

Parking: Free facilities 

Sports Facilities: Swimming, Golf, Tennis, Shuffle 
board, Badminton, Horseback riding 


El Mirador motel (HSMA) 


1150 N. Indian Ave. (Phone: Palm Springs 2044) 

Manager: Rudi E. Sidler 

Convention Season: Oct. | to May 31 

Largest Group Accommodated: 600 

Convention Rates: Single: from $12; Double: from 
$20; Suites: from $30 

No. Mtg. Rms. & Capacity of Largest: 5 (750) 

No. Banquet Rms. & Capacity of Largest: 5 (650) 

Rates for Meals: Breakfast: from $1.25: Lunch: 
from $2: Dinner: from $4 

Liquor: Served in hotel 

Air Conditioning: Entire hotel 

Charges for Banquet & Mtg. Rms.: from $15 

Net Exhibit Space: 10,000 sq. ft. on one floor 

Visual Aids Available: Many types 

Other Equipment Available: PA system, spot 
lights, stage 

Parking: Free fac 


cilities 
Sports Facilities: Golf, Badminton, Tennis, Swim 
ming 


Palm Springs Biltmore 

1000 Indio Rd. (Phone: 2357 

Manager: Robert B. Levin 

Sales Manager: Frank E. Cotter 

ae Season: All year, except. Feb, | to 


Largest Group Accommodated: 75 

No. Mtg. Rms. & Capacity of Largest: 3 (150) 

No. Banquet Rms. & Capacity of Largest: 3 (150) 

Rates for Meals: Breakfast: $1.50: Lunch: $3: Din 
ner: $4 

Liquor: Served in hotel! 

oy 4 Conditioning: Banquet and meeting rooms 
edrooms 

Charges for Banquet & Mtg. Rms.: None 

Other Equipment Available: Ba system, spotlights 

Parking: Free facilities 

Sports Facilities: Swimming, Tennis, Golf 


Horse- 
back riding, Ping pong, Shuffleboard 


PASADENA 


Railroads: So. Pac.; Santa Fe; Pac. Elec.; U.P 


AUDITORIUM 


Pasadena Civic Auditorium 

300 E. Green St., (SY 2-2616, Ext. 348) 

Manager: Edwerd J. Allen 

Exhibit Areas: Exhibition Hall, 16,895 sa. ft. 

Rental Fees: Exhibition Hall, 8 AM-6 PM, $150— 
6 PM-I2 M, $175; Auditorium, $200 and $300. 

Floor Load: Average Ventilation: Blower 

Ceiling Height: 35 ft. P. A. System: Available 

Dimensions, Opening to Exhibit Hall: 10 ft, 

Columns: None 

Utilities: 110 and 220 current 

Loading Facilities: Truck ramp to entrance 

Meeting rooms and Capacities: Main Auditorium 
3,000; 2 lecture halls, 150 and 500; 14 committee 
rooms 

Facilities for Food Functions: Can seat 2,000 for 
banquet ‘ 

Parking Facilities: |,000 cars in adjoining lots 

Distance from Business District: In center of 
business district 


SM/NOVEMBER 20, 1955 


Hotel Green (HSMA) 

50 E. Green St. (Phone: SYcamore 6-6/4!) 

Manager: Leroy Linnard 

Sales Manager: Lucius 8, Stroupe 

Convention Season: All year, except Dec. 28 to 
Jan. 3 

Largest Group Accommodated: 125 in summer, 
75 in winter (80 rooms available during sum- 
mer and 30 during winter) 

Convention Rates: Single: $5 to $6; Double: $6.50 
to $8; Suites: $10 to $20 

No. Mig. Rms. & Capacity of Largest: 5 (200) 

No. Banquet Rms. & Capacity of Largest: 5 (500) 

Rates for Meals: Breakfast: trom 60c; Lunch 
$1.10; Dinner: 


Charges for Banquet & Mtg. Rms.: None, when 
used for meals; from $10 when used for meetings 

Visual Aids Available: 146mm and 8mm projector, 
screen, blackboard, slide projector 

Other Equipment Available: PA system, spot 
lights, stage 

Parking: 50c overnight 

Sports Facilities: Swimming, Shuffleboard, Ping 
Pong, Horse Racing 


The Huntington-Sheraton 
See Advertisement, Page 29 

(Phone: SYcamore 2-0266) 

Manager: S. W. Royce 

Sales Manager: W. 8. Hadden 

Convention Season: Al! year 

Largest Group Accommodated: 450 (200 rooms 
and 40 suites available) 

Convention Rates: Single: $16 to $20; Double: 
$24 to $36; Suites: $14 to $18 

No. Mtg. Rms. & Capacity of Largest: !2 (700) 

No. Banquet Rms. & Capacity of Largest: 6 


1,000) 

Rates for Meals: Breakfast: 75c to $2; Lunch: 
$2.25 to $3.50; Dinner: $3.75 to $6 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 7,500 sq. ft. on one floor 

Visual Aids Available: 35mm sound projector 

Other Equipment Available: PA system, spot 
lights, stage 

Parking: Free facilities 

Sports Facilities: Tennis, Swimming, Badminton 
Putting greens, Golf nearby at private clubs 


PEBBLE BEACH 


Railroads: S.P. 


Del Monte Lodge 

(Phone: 7-381!) 

Manager: William H. Hubbard 

Convention Season: Sept. |5 to July | 

Largest Group Accommodated: |50 (90 rooms and 
6 suites available) 

Convention Rates: Single: $15 to $3!; Double: $32 
to $42; Suites: $36 to $48. Prices are for 
American Plan. 

No. Mtg. Rms. & Capacity of Largest: 5 (200) 

No. Banquet Rms. & Capacity of Largest: | (200) 

Rates for Meals: Breakfast: $1.75; Lunch: $2.25; 
Dinner: $4 

Liquor: Served in hotel 

Charges for Banquet & Mtg. Rms.: None 

Visual Aids Available: |6mm sound projector, 
35mm and standard slide projector 

Other Equipment Available: PA system 

Parking: Free facilities 

Sports Facilities: Golf, Tennis, Heated swimming 
pool, Riding, Trap and Skeet shooting. 


RICHARDSON 
SPRINGS 


Railroads: So. Pac. (4 miles from Richardson 
Springs) : é 
Airlines: SWA (depot in Chico—!2 miles) 


Richardson Mineral Springs 


P.O. Box 7! (Phone: Richardson Springs 7!) 

Manager: John Parks 

Convention Season: Apr, |5 to May |5 and Sept. 
20 to Oct. 20. mall group meetings are 
accepted al! year. 

Largest Group Accommodated: 150 (125 rooms 
and 20 suites available) 

Convention Rates: Single: $12 to $15; Double: 
$18 to $23: Suites: $18 to $27, Rates are for 
American Plan. 

No. Mtg. Rms. & Capacity of Largest: 5 (150) 

No. Banquet Rms. & Capacity of Largest: | (150) 

Rates for Meals: Breakfast: $1.50; Lunch: $1.75; 
Dinner: $2.75 

Liquor: No bar. Beer served at soda fountain 

Air Conditioning: Entire hotel 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 4,000 sq. ft. on one floor 

Visual Aids Available: Indoor and outdoor movie 
screens, 16mm sound camera, and projectionist 
available at most times without charge, 

Other Equipment Available: PA System, Stage 

Parking: Free facilities 

Sports Facilities: Swimming, Tennis, Shuffleboard 
Ping Pong, Golf (10 miles away) 


SACRAMENTO 


Railroads: S. Pac.; W.P.; Sac. No.; C. Cal. 1 
Airlines: UAL, SWA 


AUDITORIUM 
Sacramento Memorial Auditorium 
1Sth and | St. (Gilbert 2-504!) 


Manager: Elmer Congdon 

Exhibit Areas: Basement, |,000 sq. ft.; main floor 
9,000 sq. ft.; stage, 1,800 sq. ft. 

Rental Fees and Services: $250 per day, include: 
janitor service, heat, light 

Ventilation: Circulating fans 

Ceiling Height: 50 ft. 

P. A. System: Available 

Dimensions, Opening to Exhibit Hall: 6 ft. by 12 
ft.; 6 ft, by 6 ft. 

Elevators and Capacities: One, 3,000 Ibs. 

Columns: Main floor, none; basement, every !0 ft 

Utilities: AC current 

Loading Facilities: Two platforms 

Storage Areas: |,000 sq. ft. 

Meeting Rooms and Capacities: Main Auditorium 
5,000: Little Theatre, 300; seven committee rooms 
seat 30-40 each 

Facilities for Food Functions: None 

Parking Facilities: Street parking only 

Distance from Business District: Five blocks 


Hotel El Rancho 


See Advertisement, Page 24 

West Capitol Ave. (Phone: Hudson 1-303!) 

Manager: Alfred Y. Barson 

Sales Manager: Fred Cracchiolo 

Convention Season: All year, except during State 
Fair in Sept 

Largest Group Accommodated: 250 (100 rooms 
and |0 suites available) 

Convention Rates: Single: $6 to $8; Double: $8 to 
$10; Suites: $20 

No. Mtg. Rms. & Capacity of Largest: 3 (225) 


HUNTINGTON-SHERATON 


PASADENA 
Only 15-7 downtowr 
Magnifice 
Ship Room 


inutes fr 
ing po 


Television. Ideal fo 


setting Swimn 


Expert Convention Staff 


S. W. ROYCE, President LEONARD L. GORRELL, Mgr. MAGAA 
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CALIFORNIA 
Sacramento continued 


No. Banquet Rms, & Capacity of po: 2 (250) 

Rates for Meals: Breakfast: Club; Lunch: from 
$1.25; Dinner: from $2 

Liquor: Served in hotel E 

Air Conditioning: Banquet and meeting rooms, 
bedrooms 

Charges for Banquet & Mtg. Rms.: from $25 

Net ibit Space: | 650 sq. ft. on one floor 

Other Equipment Available: PA system, spotlights, 
platform 

Parking: Free facilities 

Sports Facilities: Swimming pool 


Sacramento Hotel 


10th & K Sts. (Phone: Gilbert 3-488!) 

Manager: Willard H. Davis 

Sales Manager: Wallace G. Steele 

Convention : All year 

Largest Group Accommodated: 225 (100 rooms 
and 7 suites available) 

Convention Rates: Single: $5 to $6; Double: $7 to 
$8; Suites: $15 to $16 

No. Mtg. Rms. & Capacity of Lasqaet: 5 (275) 

No. Banquet Rms. & Capacity of Largest: 5 

Liquor: Served in hotel 

Air Conditioning: Meeting and banquet rooms 

Parking: $1.25 over night 


Hotel Senator 
See Advertisement, Page 36 


12th & L Sts. (Phone: Gi 2-508!) 

Manager: Charlies W. Cole 

Sales Manager: W. J. Rogers 

Convention Season: All year 

Largest Group Accommodated: 700 (250 rooms 
available) 

Convention Rates: Single $6 to $8; Twins: $9 to $15; 
Suites: from $25 

No. Mtg. Rms. & Cogestiy of Largest: 5 (700) 

No. Banquet Rms. & Capacity of Largest: (700) 


Rates for Meals: Breakfast: from $1.50; Lunch: 
$2; Dinner: from $3, including tax and tip 
Liquor: Served in hotel 
Air Conditioning: Entire hotel 
Charges for Banquet & Mtg. Rms.: None 
Net Exhibit Space: 2,500 sa. ft. 
c 2. + A 


rom 


Other Equip vailable: PA system, spot- 
lights, stage (12' by 20’) 

Parking: Free facilities 

Sports Facilities: Baseball, Swimming, Skiing, 
Football 


SAN BERNARDINO 


Railroads: So. Pac.; Santa Fe; U.P.; P.E. 
Airlines: WAL 


Arrowhead Springs Hotel 


P.O. Box 571 (Phone: San Bernardino 8-321!) 
‘got Managers: Gethin Williams and Charles 
sey 

Sales Manager: S. E. Caukins 

Convention Season: All year 

Largest Group Accommodated: 300 (150 rooms 
and 19 suites available) 

Convention Rates: Single: $10; Double: $12; Suites: 
$22. American Plan rates also available for 

No. Mig. Rms. & Ca ity of L 7 
io. ig. Rms. acity of Largest: 500 

No. Banquet Rms. & way! of ys est: (40) 

Rates for Meals: Breakfast: 75c to 21°75. Lunch: 
$1.75 to $2.50; Dinner: $2.75 to $4.75 

Liquor: Served in hotel 

Air Conditioning: Entire hotel 

coarges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 1,900 sq. ft. on one floor 

Visual Aids Available: 35mm and |émm projectors 

Other Equip t Available: PA system, spot- 

a gege 

Parking: Facilities: for 400 cars at no cost 

Sports Facilities: Golf, Tennis, Riding, Swimming 
pool, Croquet, Badminton, Shuffleboard 


SAN DIEGO 


Railroads: A.T. & $.Fe; S.D. & A.E. 
Airlines: AAL, BAL, UAL, WAL 


El Cortez Hotel 

7th & Ash Sts. (Phone: Main 016!) 

Manager: Carl Frank 

Convention Season: Al! year 

Largest Group Accommodated: 200 (150 rooms 
and 25 suites available) 

Convention Rates: Single: $6.50 to $15; Double: $8 
to $18; Suites: $16 to $22 

No, Mtg. Rms. & Capacity of Largest: 3 (300 

No. Banquet Rms. & Capacity of Largest: 3 (300) 


30 


Rates for Meals: Breakfast: $1.25 to $2; Lunch: 
$1.75 to $3; Dinner: from $3 

Liquor: Served in hotel 

Air Conditioning: Banquet, meeting rooms and 
bedrooms 

Net Exhibit Space: 15,000 sq. ft. on one floor 

Visual Aids Available: motion picture screens, 
blackboards : 

Other Equipment Available: PA system, spotlights, 
stage 

Parking: $! over night 

Sports Facilities: Swimming in hotel, Tennis, Rid- 
ing, Golf in Balboa Park 


Hotel San Diego 

339 W. Broadway (Phone: F-/22!) 

Convention Season: Al! year 

Largest Group Accommodated: 500 (250 rooms 
and 4 suites available) 

Convention Rates: Single: $5 to $6; Double: $7 to 
$9: Suites: $12 to $18 

No. Mtg. Rms. & Capacity of Largest: 5 (500) 

No. Banquet Rms. & Capacity of Largest: 5 (500) 

Rates for Meals: Breakfast: $1 to $1.50; Lunch: 
$1 to $1.50; Dinner: $2 to $3 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms 

Charges for Sosecet 2 Mtg. Rms.: None 

Net Exhibit Space: 7,500 sq. ft. on two floors 

Visual Aids Available: Movie screens 

Other Equipment Available: PA system, spotlights, 


stage 
Parking: $1.25 for 24 hours 
Sports Facilities: Swimming, Boating 


U. S. Grant 

326 Broadway (Phone: Main 312!) 

Manager: Carleton Lich 

Sales Manager: Larry Bel 

Convention Season: Al! year 

Largest Group Accommodated: 500 (500 rooms 
and 25 suites available) 

Convention Rates: Single: $6 to $9; Double: $8 to 
$12; Suites: $15 to $3 

No. Mtg. Rms. & Capacity of Largest: 5 §500) 

No. Banquet Rms. & pacity of Largest: (450) 

Rates for Meals: Breakfast: from 50c; Lunch: from 
$1.25; Dinner: from $1.75 

Liquor: Served ia hotel 

Air Conditioning: Banquet and meeting rooms 

Charges fcr Banquet & Mtg. Rms.: Rone when 
hotel is headquarters for convention 

Net Exhibit Space: 2,800 sq. ft, on one floor 

Visual Aids Available: Movie screens 

er Equip t Available: PA system, spot- 

lights, stage 

Parking: $1.25 for 24 hours 


SAN FRANCISCO 


Railroads: S.P.; Santa Fe; W.P.: N.W.P.: P. & S.R. 
Airlines: TWA, UAL, WAL, SWA, PAA, AAL. 
i 


AUDITORIUM 


Civic Auditorium 

57 Grove St. (HEmlock 1-6352) 

Manager: James T. Graham 

Exhibit Areas: 90,000 sq. ft. 

ae Fess and Services: Based on character of 
even 

Floor Load: Unlimited Ventilation: Mechanical 

Ceiling Height: 70 ft. P.A. oye Available 

Dimensions, Opening to Exhibit Hall: 23 ft. wide 

Elevators and Capacities: One, 3,100 Ibs. 

Utilities: AC and DC current, water, gas, sewage 

Loading Facilities: Rear freight doors 

a =< ey and Capacities: {5 rooms seat 
from 30 to 9,000 

Parking Facilities: Good 

Distance from Business District: In business district 


Clift Hotel 

499 Geary St. (Phone: Prospect 5-4700) 

Manager: Dwight Hart, Jr. 

Sales Manager: Wm. R. Williams 

Convention Season: All year 

Largest Group Accommodated: 50 (I5 rooms 
2 suites available) 

No. Mtg. Rms. & Capacity of ae 6 (225) 

No. Banquet Rms. & Capacity of Largest: 5 (225) 

Rates for Meals: Breakfast: $2.50; Lunch: $3; Din- 
ner: 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms 

—— for Banquet & Mtg. Rms.: $25 to $50 
aily 

Other Equipment Available: PA system, spot- 
lights, stage can be assembled 

Parking: Facilities available 


Fairmont Hotel 


Atop Nob Hill (Phone: Douglas 2-8800) 


Manager: Ernest Drury 

Sales Manager: nage: : B. Stark 

Convention Season: year 

Largest Group Accommodated: 340 (150 double 
rooms and 20 suites ovellems 

Convention Rates: Single: $10.50 to $16; Double: 
$13.50 to $19; Suites: to $37 

No. Mtg. Rms. & Capedity of Largest: 23 (1,300 

No. Sonquet Rms, Capacity of Largest: 

13 

Rates for Meals: Breakfast: from $2.25; Lunch: 
from $3; Dinner: from 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms 

Charges for Banquet & Mtg. Rms.: None if ban- 
quet is held. Otherwise, $10 to $350 

Net Exhibit Space: 7,500 sq. ft. on one floor 

Visual Aids Available: Many types ; 

Other Equipment Available: system, spotlights, 


stage . 
Parking: $1.50 over night (170-car garage in 
building) 


Hotel Mark Hopkins (HSMA) 

Nob Hill (Phone: Exbrook 2-3434) 

Manager: George D. Smith 

Sales Mana er: yj F. Sands 

Convention Season: year 

Largest Group Accommodated: 500 (135 rooms 
and 25 suites available) 

Convention Rates: ame from $10; Double: from 
13: Suites: from $2 

ne Mig. Rms. & Capacity of Largest: 7 (1,000) 

No. Banquet Rms. & Capacity of Largest: 7 (700) 

Rates for Meals: Breakfast: $2.75; Lunch: from $3; 
Dinner: from $4 

Liquor: Servea in hotel : 

Air Conditioning: Banquet and meeting rooms 

Charges for Banquet & Mtg. Rms.: None if hotel 
is convention headquarters 

Net Exhibit Space: 6,720 sq. ft. on one floor 

Other Equipment Available: PA system, spotlights, 


stage 3 
Parking: 75¢ per day, $1.50 overnight 


Sheraton Palace Hotel (HSMA) 
See Advertisement, Page 31 

New Montgomery & Markets Sts. 

(Phone: Exbrook 2-8600) 

Manager: Edmond A. Rieder i 

Sales Manager: Richard E. Paltenghi 

Convention Season: Al! year 

Largest Group Accommodated: 700 (300 rooms 
and 45 suites available) 

Convention Rates: Single: $7.50 to $15; Double: 
$10 to $17.50; Suites: $19 to $65 

No. Mtg. Rms. & Capacity of Largest: 20 jo). 

No. Banquet Rms. & Capacity of Largest:!2 (!,000) 

Rates for Meals: Breakfast: From $2.75; Lunch: 
from $3; Dinner: from $4 

Liquor: Served in hotel 

Charges for Banquet & Mtg. Rms.: $10 to $1,000 

Net Exhibit Space: 9,000 sq. ft. on one floor 

Visual Aids Available: Closed circuit TV 

Other Equip t Available: PA system, spot- 
lights, portable stage 

Parking: Facilities available 


St. Francis Hotel 

333 Powell (Phone: YUkon 6-213!) 

Manager: Dan E. London 

Sales Manager: Donald Plant 

Convention Season: All year 

Convention Rates: Single: from $8; Double: from 
$12: Suites: from $20 

No. Mtg. Rms, & Capacity of Largest: !2 (700) 

No. Banquet Rms. & Capacity of Largest: 12 (500) 

Rates for Meals: Ala carte 

Liquor: Served in hotel 

Charges for Banquet & Mtg. Rms.: $7.50 to $250 

Other Equipment Available: PA system, spotlights, 


stage i. 
Parking: Facilities available 


Sir Francis Drake Hotel 

Powell & Sutter Sts. (Phone: Exbrook 2-7755) 

Manager: Willard E. Abe! 

Sales Manager: William Milner 

Convention Season: All year 

Largest Group Accommodated: 450 (200 rooms 
and 7 suites eye 

Convention Rates: Single: $8.50 to $13.50; Double: 
$10.50 to $19.50; Suites: $27 to $37 

No. Mtg. Rms. & — of Largest: 10 -. 

No. Banquet Rms, & Capacity of Largest: 10 (450) 

Rates for Meals: Breakfast: $2.75 to $3; Lunch; 
$2.85 to $4.50; Dinner: $4.25 to $6.50 

Liquor: Served in hotel - 

Air Conditioning: Banquet and meeting rooms 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 6,800 sq. ft. : 

Visual Aids Available: Motion picture screens, 
blackboards 

Other Equipment Available: PA system, spot- 
lights, stage : 

Parking: Facilities available 
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Whitcomb Hotel 

1231 Market St. (Phone: Underhill 1-9600) 

Manager: Kari C, Weber 

Convention Season: Al! year 

Largest Group Accommodated: 400 (250 rooms 
and |7 suites available) 

Convention Rates: Single: $6 to $9: Double: $7 
to $12; Twin: $8 to $12; Suites: $15 to $36 

No. Mtg. Rms. & Seow of Largest: 9 1. 

No. Banquet Rms. & Capacity of Largest: {'. 

Rates for Meals: Breakfast: from $1.45; Lunch: 
from $2.25; Dinner: from $3.25. Banquet prices 
for private dining rooms. 

Liquor: Served in hotel 

2 for Banquet & Mtg. Rms.: $7.50 to $400 

Net Exhibit Space: 2! 060 sq. ft. 

Visual Aids Available: Blackboards and motion 
picture screen 

Other Equipment Available: PA system 

i omg $1.50 daily with drive-in and out privi- 
eges 


SAN JOSE 


Railroads: So. Pac.; W.P. 
Airlines. SWA 


AUDITORIUM 


Civic Auditorium 
Market & San Carlos Sts. (Cy 2-314!, Ext. 107)‘ 
Manager: Francis F. Heney 
Exhibit Areas: 10,000 sq. ft. 
Rental Fees and Services: !0°/, of gross, no services 
Ceiling Height: 45 ft. 
PLA. , Available 
Dimensions, Opening to Exhibit Hall: |2-ft. door 
Columns: None 
Utilities: 110-220 current 
Loading Facilities: Truck-neight loading zone 
Storage Areas: 2,000 sa. ft. 
Facilities for Food Functions: None 
Parking Facilities: off street lot will accommodate 
400 cars when completed 
Distance from Business District: One block 
| mee 


Montgomery Hotel 

211 S. First St. (Phone: Cy 4-9404) 

Manager: Ralph Caldwell 

Convention Season: All year 

Largest Group Accommodated: 150 (50 rooms 
available) 

Convention Rates: Single: $3.50 to $7; Double: $4 
to $10; Suites: $12 

No. Mtg. Rms. & yoo of Largest: 2 (300) 

No. Banquet Rms. & Capacity of Largest: 2 (200) 

Rates for Meals: Breakfast: 50c to $1.50; Lunch: 
$! to $2; Dinner: $1.25 to $4 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms 

Net Exhibit Space: |,800 sq. ft. on one floor 

Other Equipment Available: PA system, spot- 


— 
Parking: 75c at adjacent lot 


Hotel Sainte Claire 

Market & San Carlos St. (Phone: Cy 5-2626) 

Manager: Phil C. Riley 

Convention Season: Al! year 

Largest Group Accommodated: 200 (120 rooms 
and |0 suites available) 

Convention Rates: Single: $6; Double: $7.50; Twins: 
$8.50 to $12; Suites: $15 to $35 

No. Mtg. Rms. & Capacity of Largest: 10 (600) 

No. Banquet Rms. & Capacity of Largest: 2 (550) 

Rates for Meals: Breakfast: $2.25 to $2.50: Lunch: 
from $2.50; Dinner: from $3.50 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms 

Net Exhibit Space: 6,740 sq. ft. on one floor 

Other Equipment Available: PA system, spotlights, 


stage 
Parking: Free facilities 


SANTA BARBARA 


Railroads: So. Pac. 
Airlines: SWA 


Hotel Carrillo 


31 W. Carrillo St. (Phone: WOodland 7161) 

Manager: Harold J. Smith 

Sales Manager: Pat Connolly 

Convention Season: Al! year 

Largest Group Accommodated: 200 (150 rooms 
and 5 suites available 

Convention Rates: Single: $5 to $9: Double: $6 to 
$i1; Suites: $15 to $20 

No. Mtg. Rms. & Capacity of Largest: 3 (200) 

No. Banquet Rms. & Capacity of Largest: | (200) 

Rates for Meals: Breakfast: 65c to $/.35; Lunch: 95¢ 
to $2.25: Dinner: $1.65 to $4 

Liquor: Served in hotel 

Charges for Banquet & Mtg. Rms.: None 
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Visual Aids Available: Blackboards Other Equipment Available: PA system, spotlights, 

Other Equipment Available: Spotlights, siage stage in auditorium 

Parking: $| per da Parking: Free facilities . si oe 

Sports Facilities: Fishing, Golf, Swimming Sports Facilities: Golf, Tennis, Boating, Swimming, 
Fishing, Horseback riding 


Miramar Hotel 
See Advertisement, Page 32 
Mar <9 Page 32 P.O. Box 599, South Coast Hwy. (Phone: 9-2203) 
Manager: W, P. Gawzner 
East Cabrillo Blvd. (Phone: WOodland 612!) Convention Season: Al! year except July and Aug. 
Manager: Geo. C. Wilson Largest Group Accommodated: 300 (1/50 rooms 
Convention Season: Ali year and 20 suites available) 2 
Largest Group Accommodated: !75 (80 rooms ae yy weeps Single: $8; Double: $10; Suites: 
available) ° 
Convention Rates: Single: $8; Double: $10 to $12 No. Mtg. Rms. & Gonetty ot Largest: 7 (1000) 
No. Mtg. Rms. & Capacity of Largest: 4 (400 No. Banquet Rms. & Capacity of ‘ee 3 (700) 
No. Banquet Rms. & Capacity of Largest: 5 (335) Rates for Meals: Breakfast: $1.50; Lunch: $2.50; 
Rates for Meals: Breakfast: from 80c; Lunch: from Dinner: $3 to $5 
1.50: Dinner: from $2.65 Liquor: Served in hotel 
Liquor: Served in hotel Charges for Banquet & Mtg. Rms.: None 
Charges for Banquet & Mtg. Rms.: Variable Net Exhibit Space: 7,000 sq. ft. on one floor 
Net hibit Space: 4,506 sq. ft. on one floor in Visual Aids Available: |6mm sound projector with 
auditorium across street screen 


THE SHERATON-PALACE HOTEL 


SAN FRANCISCO'S FINEST 


The people of San Francisco will tell you there Sanpeney HONS 
is no finer hotel in the world than the Sheraton- 
Palace. It has always insisted on maintaining 
the great traditions of Old World hospitality. FRENCH LUCK 


INDIANAPOUS 
It is ideal for your convention. The magnificent New. vou 
WYO 
Garden Court may, by special arrangements, fOcHEsTen, 
. SPRINGFIELD, MASS, 
be used for banquets and meetings. It accom- $7. (Ouls. 


WASHINGTON 
PHILADELPHIA 
modates 1000 persons. There are 19 other under construction 


. ° ° IN CANADA 
special suites and function rooms accommodat- MONTREAL 


, 3 NIAGARA FAULS 
ing from 18 to 700 persons. 


Expert Convention Staff 
Epmonp A. RIEDER, General Manager 


_° SHERATON 
The Proudect Name it HOTELS 


(/ VAL Y 


21 Garden Acres 
by-the-Sea 


You can be as active here as you 
wish, or relax as you please. 


Accommodations for conventions any 
size to 300 guests—or sales meetings 
—with 5 private dining or session 
rooms. Cocktail lounge, dining room, 
and modern garage. 


Miromar's private sandy beach will 
delight you. Heated swimming pool, 
also tennis, shuffle board, croquet. 


Just 90 miles from Los Angeles, in 
suburban Montecito. Special group 
rates on request. European plan. Your 
inquiries will receive the personal 
interest of — 


William P. Gawzner, Manager 


vt ROOFS BY THE Ste Sen 
Barbara 


Santa 
MIRAMAR 


HOTEL AND COTTAGES 
COAST meen wal Bante Bemeeme 


Yosemite National Park, California 


Modern comfort and every facility for 
sales and convention meetings amid spec- 
tucular mountain scenery. Centrally lo- 
cated and easy to reach .. . Sleeping 
capacity 200; dining capacity 500, with 
additional sleeping capacity in cottages 
to accommodate 500. Completely equipped 
meeting roome. 


Far full information and colorful booklet 
write Convention Department, Yosemite Park 
and Curry Co., Yosemite National Park, 
California. 


CALIFORNIA 
Santa Barbara continued 


Other Equipment Available: PA system, spotlights 

Parking: Free tacilities 

Sports Facilities: Swimming, Tennis, Pitch 'n putt 
Ping Pong, Croauet, Shuffle Board 


Hotel Samarkand 


Samarkand Drive (Phone: WO 3/0!) 

Manager: James E. Hamilton 

Convention Season: Al! year except July end 
August which are sometimes available 

Largest Group Accommodated: |50 (15 rooms and 
4 suites available) 

Convention Rates: Single: $6 to $8: Double: $8 to 
$12; Suites: $4 per person for three or more 

No. Mtg. Rms. & Capacity of Largest: 4 (250) 

No. Banquet Rms. & Capacity of Largest: 2 (250) 

Rates for Meals: Breakfast: 80c to $1.50; Lunch 
_$1.50 to $2.25; Dinner: $1.75 to $3.75 

Liquor: Served in hotel lounge and table service 

Charges for Banquet and Mtg. Rms.: None when 
hotel is convention headquarters 

Net Exhibit Space: 2,100 sq. ft. on one floor 

Visual Aids Available: Blackboards 

Other Equipment Available: PA system, spx 
lights 

Parking: Free facilities 

Sports Facilities: Swimming badminton 
table tennis, shuffleboard o remises. Horse 
back riding and golf nearby 


Santa Barbara Biltmore Hote! 

& Cottages 

Montecito (Phone: WOodland 9-226 

Manager: Roderick E. Noonan 

Sales Manager: Jerry Hatcher 

Convention Season: Ali year, except July and 


Aug. 

Largest Group Accommodated: 225 (100 rooms 
and !2 suites available) 

Convention Rates: Single: $20: Double: $30 
sang $5 edditionel. Rates for American 
lan. 

No. Mtg. Rms. & Capacity of Largest: 5 (500 

No. Banquet Rms. & Capacity of Largest: 5 (350 

Rates for Meals: Breakfast: $2: Lunch: $2.50 
Dinner: 34.50 


MAR 
MONTE note: 


SANTA BARBARA 


Beside the Blue Pacific 


Large or small groups find hospitality 
they'll long remember at the Mar Monte 
in romantic Santa Barbara. 


Complete facilities for 
convention or confer- 
ence. Even a beachside 
hall for meetings. 


Enjoy Continental cuisine 
in the Riviera room 
Cocktails on the Conti- 
nental Terrace. Dancing 
six nights a week, 


Moderate rates — Euro- 
pean plan. Group rate 
inquiries invited. You'!! 
be warmly welcomed by 
our staff. 


George Wilson, 
Manager 


SANTA BARBARA 


Liquor: Served in hotel 4 

Air Conditioning: Banquet and meeting rooms 

Charges for Banquet & Mtg. Rms.: Included in 
tariff 

Net Exhibit Space: 12,180 sq. ft. on one floor 

Visual Aids Available: Two 35mm sound pro 
jectors 

Other Equipment Available: PA system, spot 
lights, stage 

Parking: $| per day in garage d 

Sports Facilities: butting course, Tennis, Shuffle 
board, Croquet, Table tennis, Badminton, Horse 
shoes, Riding, Deep sea fishing, Swimming, 2 
golf courses nearby 


SANTA MONICA 


Railroads: Pac. Elec.; So. Pac. 


Miramar Hotel 


Wilshire and Ocean Ave. 

Manager: William W. Donnelly 

Convention Season: Al! year except July and 
August 

Largest Group Accommodated: 130 (65 rooms and 
20 suites available) 7 

Convention Rates: Single: $8; Double: $12; Suites 
$18 and $20 

No. Mtg. Rms. & Capacity of Largest: 3 (500) 

No. Banquet Rms. & Capacity of Largest: 3 (400 

Rates for Meals: Breakfast: $!.50; Lunch: $2.50 
Dinner: $3.50. All prices plus tax and tips 

Liquor: Served in hotel 

Charges for Banquet & Mtg. Rms.: None if con 
vention headquarters 

Net Exhibit Space: 5,300 sq. it. on 2 floors 

Visual Aids Available: Projector, screen 

Other Equipment Available: PA system, spotlights 
stage (portable) — 

Parking: Free facilities ; 

Sports Facilities: Heated swimming poo! 


SANTA CRUZ 


Railroads: So. Pac. 
Airlines: SWA 


Hotel Casa del Rey 

Cliff & Beach Sts. (Phone: 2400) 

Manager: Harry A. Farros 

Sales Manager: Sam millard 

Convention Season: Al! year 

Largest Group Accommodated: 500 (200 rooms 
and |5 suites available) 

Convention Rates: Single: $5 to $7; Double: $8 to 
$10: Suites: $7 for parlor plus bedroom rate 

No. Mtg. Rms. & Capacity of Largest: 10 (400) 

No. Banquet Rms. & Capacity of Largest: | (500) 

Rates for Meals: Breakfast: from 75c; Lunch: from 
90c; Dinner: from $1.50 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms air 
cooled 

Charges for Banquet & Mtg. Rms.: Variable 

Net Exhibit Space: 9,000 sq. ft. on one floor 

Other Equipment Available: PA System, spot 
lights, stage 

Parking: No charge for conventions in_lot 

Spots Facilities: Swimming, Tennis, Golf, Deep 
sea fishing 


SOLVANG 


Railroads: So. Pac. to Santa Barbara, ranch car 
will meet 

Airlines: SWA to Santa Barbara, ranch car will 
meet 


Alisal Guest Ranch 
(Phone: Santo Enez 233) 


Manager: Lynn S. Gillham 

Convention Season: Apr., May, Sept., Oct. 

Largest Group Accommodated: 75 (30 rooms and 
5 suites available) 

Convention Rates: Single: $!7 to $20; Double: $3! 
to $40; Suites: $3! to $50. Rates for American 
Plan. 

No. Mtg. Rms. & Capacity of Largest: 2 (80) 

No. Banquet Rms. & Capacity of Largest: | (80) 

Liquor: Served in hotel 

Charges for Banquet & Mtg. Rms.: None 

Visual Aids Available: |4mm projector—sound and 
color 

Other Equipment Available: Stage 

Parking: Free facil:ties 

Sports Faci'ities: Horseback riding, heated swim 
ming pool, Tennis, Badminton, Archery, Shuffle- 
board 


YOSEMITE 
NATIONAL PARK 


Railroads: S. Pac.; Santa Fe: West Pac.: Yose 
mite Transportation System 


The Ahwahnee 

See Advertisements, Page 32 
(Phone: Yosemite 88) 
Manager: Frances R. Connett 
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CALIFORNIA 


Yosemite National Park 
continued 


Sales Manager: George H. Oliver 

Convention Season: Sept. to May, June | to 10 

Largest Group Accommodated: 200 (100 rooms 
and 4 suites available) 

Convention Rates: Single: $2! to $23; Double: 
$30 to $34: Parlors: $12 and $13. Rates for 
American Plan 

No. Mtg. Rms, & Capacity of Largest: 6 (225) 

No. Banquet Rms. & Capacity of Largest: 2 (500) 

Rates for Meals: Breakfast: $2; Lunch: $2.50; 
Dinner: $4 

Liquor: Served in hotel 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 7,780 sq. ft. on one floor 

Visual Aids Available: 35mm slide, 2 x 2 slide, 
témm sound motion picture projector 

Other Equipment Available: PA system, spotlights, 
stage 

Parking: $! per day 

Sports Facilities: Horseback riding, Golf, Tennis, 
Swimming, Hiking, Bicycling 


COLORADO 


COLORADO SPRINGS 


Railroads: D. & R.G.W.: A.T 
C.R.1. & P.; M.T. 
Airlines: BNF, CAL 


. & S.F.; Col. & So.; 


The Broadmoor Hotel 

(Phone: Melrose 4-771!) 

Manager: Wm. B. Hall, Jr. 

Convention Season: Labor Day to July | 

Largest Group Accommodated: 300 (130 rooms 
and {5 suites available) 

Convention Rates: Single: $14.50; Double: $26; 
Suites: $47. These rates are for American Plan 

No. Mtg. Rms. & Capacity of Largest: 5 (400) 

No. Banquet Rms. & Capacity of Largest: 2 (400) 

Rates for Meals: Breakfast: from 75c; Lunch: from 
$1.25: Dinner: from $1.95 

Liquor: Served in hotel 

coareee for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 2,900 sq. ft. on one floor 

Visual Aids Available: Can be rented 

Other Equipment Available: PA system, spot 
lights, stage 

Parking: Facilities available 

Sports Facilities: Tennis 
Tours Swimming e 
Handball, Squash, Bowlin< 


DENVER 


Railroads: Union Pac.: Santa Fe: Burlington 
Route: D. & |.; Rock tsland; Col. & So.: 8. & 


Boating, Riding, 
Badminton, 


R.G.W.- U.P. 
Airlines: UAL, BNF, WAL, CAL 


Colorado's Most Beautiful Mountain Resort 


Exclusive use of hotel can be had with groups of 175 or larger. 


TROUTDALE IN THE PINES 


Your Host, George Margolis 


AUDITORIUMS 


City Auditerium 

14th and Curtis Sts. (Alpine 8864) 

Manager: Michael! Livoda 

Exhibit Areas: Convention Arena floor, 20,000 sa. 
t.; Promenade, 2,000 sq. ft.; Remodeled theatre 
available Sept., 1956 

Rental Fees and Services: Rent is free; payment 
only for services. If exhibit space is sold, 
charge is $.15 per sq. ft. of net space or cost 
of basic services—whichever is greater. 

Floor Load: Exhibition Hall, unlimited; 
Level, 100 Ibs. per sq. ft. 

P. A. System. Availabie in Auditorium, Arena 

Cas Height: Exhibition Hall, 12.5 ft.; Arena, 

t. 


ions, Opening to Exhibit Hall: 
wide by I! ft. high 
Elevators and Capacities: One service elevator, 
12 ft. long by 6 ft. wide, 75 ibs. per sq. ft. 
load iimit 
Columns: In Exhibition Hall 
Utilities: AC and DC any voltage, water, drains, 


Arena 


14.4 ft. 


gas 

Loading Facilities: Ramps 

Storage Areas: Ample 

Meeting Rooms and Capacities: Nine meeting 
rooms seat from 60 to |120; Arena, seats 5,588 

Facilities for Food Functions and Banquet Ca- 
pacity: Catering kitchen can handie banquet 
‘or 

Parking Facilities: Three large lots adjacent to 
building 


Denver Coiiseum 

46th Ave. and 44th St. (MAjin 4820) 

Manager: Michael Livoda 

Exhibit Areas: Arena, 25,000 sq. ft.; Promenade 
19,000 sq. ft.; Basement, 6,000 sq. ft. 

Rental Fees: On application 

Floor Load: Unlimited 

Ventilation: Roof exhaust blowers 

Ceiling Height: 87 ft. 

P. A. System: Available 

Columns: None 

Utilities: Electricity, gas, water 

Loading Facilities: Ample 

Storage Areas: Ample 

Meeting Rooms and Capacities: |/,433 seats 
(7.933 permanent) 

Facilities for Food Functions and 
Capacity: Can handle 2,000 

Parking Facilities: 2,500 cars 

Distance from Business District: Two miles 


Banquet 


Brown Palace Hotel (HSMA) 

17th & Tremont (Phone: Tabor 31/1) 

Manager: Charles A. Toole 

Convention Season: All year, exceot July and Aug. 

Largest Group Accommodated: 200 (80 twins and 
20 suites available) 

Convention Rates: Single: from $7.50; Double: 
from $12.50: Suites: from $18 

No. Mtg. Rms. & Capacity of Largest: 7 (200) 

No. Banquet Rms. & Capacity of Largest: 7 (125) 

Rates for Meals: Breakfast: $1.15; Lunch: $2.25; 
Dinner: $3.25 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms 

Charges for Banquet & Mtg. Rms.: $15 to $100 

Other Equipment Available: PA ume Ang spotlights 
stage 

Parking: $1.50 for 24 hours, plus 50c for pickup 
and delivery service 


Evergreen, Colorado 
(30 Miles from Denver) 
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The Cosmopolitan (HSMA) 

Broadway at |8th Ave, (Phone: MA 2/8 

Manager: Thomas J. Lee 

Convention Season: Al! year : 

Largest Group Accommodated: 250 (200 rooms in- 
cluding 15 suites available) 

Convention Rates: Single: $7 to $9; Double: $I! to 
$14; Suites: $18 to $35 

No. Mtg. Rms. & Capacity of Largest: !0 (900) 

No. Banquet Rms, & Capacity of Largest: !0 (675) 

Rates for Meals: Breakfast: $1.50; Lunch: §2; 
Dinner: $3 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms 

Charges for Banquet & Mtg. Rms.: $!0 to $200 

Visuat Aids Available: Movie Screens 

Other Capes Available: PA system pot 
ants, sta 


Parking: $1. 50 1 per night in garage, 75c on lot 


Park Lane Hotel 


See Advertisement, Page 36 
450 S. Marian Pkway (Phone: PEar! 3-46 
Manager: Charlies W. Cole 
Convention Season: Al! yea: 
Largest Group Accommodated: 300 
and 50 suites available 
Convention Rates: Single: $8; Double Suite 
$25 


No. Mtg. Rms. & Capacity of Largest: 7 (250) 
No. Banquet Rms. & Capacity of een 7 fet 
Rates for Meals: Breakfast: $1.50; $2. 
Dinner: $3.75 
Liquor: Served in hotel 
Air Conditioning: Meeting end 
ana becrooms 
os for Banquet & Mtg. Rms 
ibit rooms: Same 
Nor Exhibit Space: 200 sq. 
Other Equipment DS Sflable: PA system, spot 
ights, stage 
Parking: Free facilities 
Sports Facilities: Swimming at hotel 


ESTES PARK 


Railroads: Union Pac.; Santa Fe; Burlington 
Route: D. & I.; Rock Island; Col. & So.; 
D. & R.G.W.: U.P.—all to Denver 

Airlines: UAL, BNF, WAL, CAL—all to Denver 


lf nearby 


Stanley Hotel (HSMA) 
See Advertisement, Page 33 

(Phone: 23) 

Convention Season: June to Sept. 


The "New" 


STANLEY RESORT 


ESTES PARK, COLORADO 
CONVENTION FACILITIES 


Casino Auditorium: 42 « 66 plus baicony and 
theatrical stage, (5 x 24. Seats 500 

Maxwell Room: 65 x 80. Banquet and dining 
facilities for 450. PA system, stage, service bar 


OTHER SPECIAL ROOMS INCLUDE 


Music Room: # x 40. Seats 140. 

Pinon Room: 40 x 27 Seats 140. 

Roundup Room: |7 x 40. Seats 100. 

Monor West Lounge: 32 «x 32. Seats 140 
Manor East Lounge: ee x 32, Seats 140. 

Rancn Room: 32 25. Seats 100 


“Extras” Included in American Pian 


Sauere dancing chuck wagon dinners . 

ladies luncheons pool swimming 

nightly entertainment and dancing edmis- 

slon to worid famous Lariat Lounge . croquet 
horseshoes putting . . . tennis 

children's playground with supervision . ping 

pong billiards . bingo .. . card games 

fashion shows 


Horseback riding, tours of National Park, golf, 
boating and fishing available at reasonable rates. 


Phone 23 Teletype No. ESPK + 685 


COLORADO 
Estes Park continued 


Largest Group Accommodated: 340 (170 rooms 
and | suite available) 

Convention Rate: Single: $18 to $22; Double: $27 to 
$2: Suites: $40 to $58. Rates are for American 
lan 

No, Mtg. Rms. & Capacity of Largest: 5 (500) 

No. Banquet Rms. & Capacity of Ser 2 (400) 

Rates for Meals: Breakfast: $!/.50; Lunch: $2 to 
$2.50; Dinner: $3.50 to $4.50 

Liquor: Served in hotel! 

Charges for Banquet & Mtg. Rms.: None 

Net echibit Space: 8,000 sa. ft. 

Visual Aids Available: témm sound projector and 
screen 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: Free facilities 

Sports Facilities: Golf, Swimming, Tennis, Riding, 
Lawn Games 


EVERGREEN 


Railroads: Union Pac.; Santa Fe: ‘eee 


Route: D. & I|.; Rock Island: Col 
D. & R.G.W.- U.P.—all to Denver 
Airlines: UAL, BNF, WAL, CAL—all to Denver 


Troutdale In The Pines 


See Advertisement, Page 33 
(Phone: Evergreen 33) 


Manager: George Margolis 

Convention Season: Early June and early Sept. 

Largest Group Accommodated: 220 (1/05 rooms 
and 2 suites available) 

Convention Rates: Single: $16: Double: $24; 
Suites: same. Rates for American Plan 

No. Mtg. Rms. & Capacity of Largest: 2 (275) 

No. Banquet Rms. & Capacity of Largest: 2 (275) 

Rates for Meals: Breakfast: $1.50; Lunch: $1.75; 
Dinner: $3.75 

Liquor: Served ir hotel 

cmeraee for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 5,000 sq. ft. on one floor 

Visual Aids Available: Movie equipment and 
speakers 

Other Equipment Available: PA system, spot- 


hts 
Parking: Facilities available 
Sports Facilities: Swimming, Golf, Fishing, Tennis, 
Hiking, Riding 


CONNECTICUT 


BRIDGEPORT 


Railroads: N.Y., N.H. & H. 
Airlines: AAL 


Hotel Barnum 

150 Fairfield Ave. (Phone: 5-0/4!) 

Manager: Vernon C. Behn 

Convention Season: All year 

Largest Group Accommodated: 250 (150 rooms 
and 10 suites available) 

Convention Rates: yf Ls to $7.50; Double: 
$7 to $10.50; Suites: $17 

No. Mtg. Rms. & Ca city of Largest: 6 (250) 

No. Banquet Rms. & city of Largest: 6 (225) 

Rates for Meals: Breakfast: 65¢ to $1.25; Lunch: 
85c to $1.50: Dinner: $1.85 to $3.50 

Liquor: Served in hotel 

Charges for Banquet & Mtg. Rms.: Variable 

Net Exhibit Space: 3,500 sq. ft. on one floor 

Visual Aids Available: Screen 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: 50c per day 


GROTON 


Railroads: PRR: N.Y.. N.H. & H. 
Airlines: NEA 


Griswold Hotel & Country Club 

Eastern Point (Phone: Hilltop 5-971!) 

Manager: Morton A. Mencher 

Convention Season: May, June, after Labor Day, 
and Mon. through Thurs. in July and Au 

Largest Group Accommodated: 700 (350 rooms 
available) 

Convention Rates: Single: $16 to $18; 


Double: 
$30. Rates for American Plan 


34 


No. Mtg. Rms. & Capacity of Largest: 6 (800) 
No. Banquet Rms, & Capacity of Largest: 2 


(1,000) 

Rates for Meals: Breakfast: $1.50; Lunch: $3.50; 
Dinner: $5 to $6.50 

Liquor: Served in hotel 

Charges for Banquet & Mtg. Rms.: None 

Net Echibit Space: 3,500 sq. ft. on one floor 

Visual Aids Available: Can be rented 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: Facilities available 

Sports Facilities: Golf, Swimming, Tennis, Bad- 
minton, Handball, Softball, Fishing, Ping Pong 


HARTFORD 


Railroads: N.Y. &H 
Airlines: AAL, UAL EAL, NEA 


Hotel Bond 
See Advertisement, Page 36 

338 Asylum St. (Phone: Chapel 7-323!) 

Manager: William M. — 

Convention Season: Ail yea 

Largest Group accommodated: 300 (200 roorns 
and !0 suites available 

Convention Rates: amet Boy -4 to $7; Double: $7 
to $10.50; aig 9 16 to $26.50 

No. Mtg. Rms. — acity “st Largest: |0 (500) 

No. Banquet OM & Capacity of Largest: 10 (500) 

Rates for Meals: Breakfast from $1.50; Lunch: 
from $2; Dinner: from $3 

Liquor: Served in hotel 

Air Conditioning: 5 smaller meeting and banquet 
rooms 

Charges for Banquet & Mtg. Rms.: $5 to $150 

Other pond Available: PA system in ball- 
room, stag 

Parking: Seale. 50c after 3 hours 


Hotel Statler 


Ford & Pearl St. 

Manager: Frank P. Morse 

Sales Manager: Herbert Loepere 

Convention Season: Al! year 

herp Group Accommodated: (200 rooms avail- 
able) 

Liquor: Served in hote' 

No. Mtg. Rms. & Capacity of mB pm 6 (1,300 

No. Banquet Rms. & Ca reid of Largest: 6 (870) 

Air Conditioning: Entire hotel 

Net Exhibit Space: 7,836 sq. ft. on one floor 

Visual Aids Available: Screens 

Other Equipment Available: PA system, spotlights 
stage 

Parking: Facilities available 

Sports: Golf 


NEW HAVEN 


Railroads: N.Y., N.H, & H. 
Airlines: AAL, EAL 


AUDITORIUM 


New Haven Arena 

26 Grove St. (LOcust 2-3123) 

Manager: Nathan Podoloff 

Exhibit Areas: Main floor, 16,000 sq. ft.; mez- 
zanine, 4,000 sq. ft. 

Rental Fees and Services: Depends on event 

Floor Load: 250 Ibs. per sq. ft., main floor; 100 
Ibs. per sq. ft. mezzanine 

Ventilation: Exhaust ‘ans 

Ceiling Height: 35 rt. 

P. A. System: Altec 

Dimension, Opening to Exhibit Hall: 12 ft. 9 in. 
by 12 ft. 5 in. 

Columns: None 

Utilities: 110-220 single and 3-phase current 

Loading Facilities: Loading platforms, forklift 
equipmert 

Storage Areas: 10,000 sq. ft. adjacent 

Mesto poem and Capacities: Ten rooms, up to 

Facilities for Food Functions and Banquet 
Capacity: Caterers can serve up to 

Parking Facilities: Garage in building, nearby lots 

Distance from Business District: Three blocks 


Taft Hotel 

College St. (Phone: ST 7-112!) 

Manager: Craig La Vin 

Convention Season: Al! year 

Largest Group Accommodated: 500 (250 rooms 
and 6 suites available) 

erry Rates: Single: $5; Double: $8; Suites: 
15 to 

No. Mtg. Rms. & Capacity of Largest: 7 ( 

No. Banquet Rms. & Capacity of Eargest 7 F theo) 

Rates for Meais: Breakfast: from $1.75; Lunch: 
from $2.50: Dinner: from $3 


Liquor: Served in hote! 
Net sh for Banquet & Mtg. Rms.: $10 up 
Net hibit Space: _ sq. ft. on one floor 
q vailable: PA system, spot- 


ag stage 
Parking: $1.75 . 
Sports Facilities: Swimming, Golf, Boating 


NEW LONDON 


Railroads: N.Y., N.H. & H.; Cent. Vt. 
Airlines: NEA 


Mohican Hotel 

281 State St. (Phone: Gibson 3-434!) 

Manager: E. T. Lemonis 

Convention Season: Al! year 

Largest Group Accommodated: 300 

Convention Rates: Single: $3.50 to $5; Double: 
$6.50 and $7.50; Suites: $12 to $15 

No. Mtg. Rms. & Capacity of Largest: 4 i 

No. Banquet Rms. & Capacity of > ee est: 2 (300) 

Rates for Meals: Breakfast: from Lunch: 
from 85c; Dinner: from $1.25 

Liquor: Served in hotel 

Air Conditioning: 2 public rooms 

ae Equipment Available: PA system, spotlights, 


stage 
Parking: 50c overnight in rear of hotel 


STAMFORD 


Railroads: N.Y., N.H, & H. 


Roger Smith Hotel 

55 River St. (Phone: Stamford 3-2112) 

Manager: Daniel A. Nash 

Convention Season: All year—weekends pameeet 

Largest Group - ted: 65 on 
40 on week da 

Cagverties Rates: Single: $4.75 to $6.50; Double: 
$7 to $11.50 

No. Mtg. Rms. ye of Largest: Z {%) 

No. Banquet R, & Capacity of 4 2 is) 

Rates for Meals: Breakfast: from 40c; from 
85c; Dinner: from $1.50 

Liquor: Served in hotel 

Charges for Banquet & Mtg. Rms.: 
ptr period 

Visual Aids Available: Blackboard 

Ofer Equipment Available: PA system, spot- 
ights 

Parking: Free facilities 


$10 and $15 


DELAWARE 


WILMINGTON 


Railroads: Balt. & Ohio; Penna.; 


Reading 
Airlines: AAL, EAL, AAA, TWA 


Hotel DuPont (HSMA) 
lith & Market Sts. (Phone: 6-8/2!) 


Manager: J. D. LaMothe 

Sales Manager: J. C. Stewart 

Convention Season: Al! year 

Largest Group Accommodated: 300 (200 rooms 
and 4 suites available) 

Convention Rates: yo $7 to $9; Double: $10 
te $15; Suites: $25 to $35 

No, Mtg. Rms. & Capacity of Largest: 10 (600 

No. Banquet Rms. & Capacity of Largest: 10 (600) 

Rates for Meals: Breakfast: from $1.50; Lunch: 
from $2: Dinner: fron $3 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms, 
suites and large twins 

Charges for Banquet & ate, Rms.: $6 to $300 

Net Exhibit Space: 7,800 sq 

Visual Aids Available: ‘aly projector, screen 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: Facilities available 


DISTRICT OF COLUMBIA 


WASHINGTON 


Railroads: Penna.; Balt. & Ohio; Ches. & Ohio; 
F, -, So. Ry. 

Airlines: AAL, EAL, TWA, WAL, CAI, CAP, 
NAL, NWA, AAA 


SM/NOVEMBER 20, 1955 


in all the World — there's no city 


like WASHINGTON 


in all of Washington — there’s 


no place like the 


ARMORY 


qm 


The PLUS Advantages 


oe. 
FROM ANYWHERE IN D. C. 
IT’S EASY TO REACH THE ARMORY 


76,000 Sq. Ft. Unobstructed @ Trained and Experienced 


Floor Space on One Floor Personnel Available 
Complete Convention and @ Parking for 1000 cars Great Events at the Armory 
Exhibit Facilities @ Additional Meeting Rooms 
Excellent Public Address Convenient for Trucks and 
System Heavy Equipment 


Easy Drive-In Largest Exhibit Space in the 
Accommodations Nation’s Capital Association of Retail Grocers * National Institute of 


Crate Storage Space New, Efficient Ventilating Drycleaning * Trailer Coach Manufacturers * American 
Convenient to Everywhere System Legion National Convention 


* American Medical Association * National Association 
of Funeral Directors * American Bottlers of Carbonated 
Beverages * American Dental Association * National 


For Information - Write Arthur J. Bergman, Manager 


NATIONAL GUARD ARMORY 


2001 East Capitol St., Washington 3, D. C., Phone Lincoln 7-9077 


SM/NOVEMBER 20, 1955 


Washington's 
Largest Downtown Ballroom 
is now re-opened! 


In addition to Washington’s most spa- 
cious ballroom, there is the newly 
restored south ballroom—and nine 
additional meeting rooms—all air con- 
ditioned. Dining and bar facilities have 
been modernized and expanded. New 
adjacent garage facilities are available. 
All suites and bedrooms are air condi- 
tioned and furnished with radio and 
large screen television. Write for com- 
plete convention informations 


Douglas A. Stalker, 
General Manager 


Teletype WA-732 
Telephone 
NAtional 8-4420 


AN ABBDELL HOTEL 


14th Street and Pennsylvania Avenue, N. W. 


eM 


aS 46 0 n sip 


Rr MASSAGLIA, ‘JR., =. 


HOTEL MIRAMAR and Bungalows 
SANTA MONICA, California 
California's Worid-famous Resort—250 rooms 


HOTEL SENATOR 
SACRAMENTO, California 
The Capital's Premier Hotel—400 rooms 


HOTEL BOND 
HARTFORD, Connecticut 
Headquarters for Hospitality—400 rooms 


HOTEL SINTON 
CINCINNATI, Ohio 
Hospitality at its Best—700 rooms 


DISTRICT OF COLUMBIA 


continued 


AUDITORIUM 


National Guard Armory 
See Advertisement, Page 35 


200! East Capitol St. (Lincoln 7-9077) 


Manager: Arthur J. Bergman 

Exhibit Areas: Main floor, 75,913 sq. ft. 

Rental Fees and Services: Commercial, $1,000 per 
day, $5,000 per week; trade shows, $.15° per sq. 
ft. for exhibit area; services extr 3. 

Floor Load: 400 Ibs. per sq. ft. 

Ventilation: 24 in. and 48 in. exhaust fans 

Ceiling Height: 95 ft. P.A. System: Available 

Dimensions, Opening to Exhibit Hall: 10 ft. 10 in. 
by I! ft. 10 in. 

Columns: None 

Utilities: 202 and 120 single and 3-phase AC, 
steam, gas, water, air and drain lines 

Loading [acilities: Drive in 

Storage Areas: Basement, 7,000 s 

a Rooms and Capacities: ms" "100 persons; 

persons; 2, 300 persons; 3, 500 persons; 2 
1,750 persons 

Facilities for Food Functions and Banquet Ca- 
pacity: Facilities for banquets up to 5,000 

Parking Facilities: | 500 cars 

Distance from Business District: Three miles 


SHERATC 
CARLTON 


WASHINGTON, D. ¢ 


IN THE U. S. A. 
AKRON BUFFALO 
ALBANY CHICAGO 
BALTIMORE CINCINNATI 
BOSTON DETROIT 
BROOKLINE, Mass. FRENCH LICK VIDENCE 


INDIANAPOL 
LO S ANGELE 
NEW YORK 
PAS SADENA 


ROCHESTER 
SAN FRANCISCO 


PRIN FIELD, Mass 


PHILADELPHIA under construction 


Mayflower Hotel (HSMA) 


Conn. Ave. & o~T St. (Phone: 

Manager: G. J 

Sales Manager: Sone R. Howe 

Convention Season: Al! year 

Largest Group Accommodated: 800 (375 rooms 
and 25 suites available) 

Convention Rates: Single: peas to $17; Double: 
$13 to $20; Suites: $23 to $36 

No. Mtg. Rms. & we of Largest: 13 (1,200) 

No. we Rms Capacity of Largest: i3 
(1,342) 

Rates for Meals: Breakfast: from $2.75; Lunch: 
from $3.25: Dinner: from $4.75, plus io gratui- 
ties and 2% tax 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms, all 
bedrooms 

Charges for Banquet & Mtg. Rms.: 

Other Equipment Available: PA 
lights, stage 

Parking: $2 per day 


District 7-3000) 


None 


system, spot- 


Raleigh Hotel (HSMA) 

e Advertisement, Page 36 
Penna. Pi a 12th St. (Phone: NAtional 8-38!0) 
Manager: John F. Schlotterbeck 
Sales Manager: Jack Mankay 
Convention Season: Al! year 
Largest Group Acco .nmodated: 950 

and 25 suites available 
$6; Double: 


Convention Rates: Single 

$15 
No. Mtg. Rms. & Capacity of Largest: 7 (400) 
No. Banquet Rms. & Capacity of Largest: 3 oe 
Raies for Meals: Breakfast: $1.50 $2 
: $3.50. Add 2% tax and ¢ 


(450 


$9; Suites: 


rooms 


Lunch: 


Dinner 
) N ANOTHER 


DISTINGUISHED 
SHERATON 


Expert Convention 
Staff 


GEORGE D. JOHNSON 
General Mgr. 


IN CANADA 
MONTREAL t 
TORONT 


NIAG SARA | ALL 
N HAMILTON 


NOW IS THE TIME FOR THAT 
WASHINGTON CONVENTION 


It's BUSINESS bock in the Caplital—To catch this new optimistic note—te give your 
Socking’ and _ Association Meetings and Exhibits the added zest and sparkle of the new 


HOTEL RALEIGH plan your activities at The Shoreham. 


WASHINGTON, D. C. 
On Famous Pennsylvania Ave.—500 rooms 


Few national! meetings ore too large for our facilities . . 


ng . certoinly none is too smell 
for careful and considerate attention. 


HOTEL SHERWYN 
PITTSBURGH, Pennsylvania 
Center of Everything—400 rooms 


L. GARDNER MOORE—Manager 


HOTEL EL RANCHO & Bungalows 
GALLUP, New Mexico 
World's Largest Ranch House—200 rooms 


PARK LANE HOTEL 
Denver, Colorado 
Overlooking The Rockies — 400 Rooms 


eC 
SHOREHAM 
Connecticut Avenue at Cakert Street 
WasRingion 8,D.C. 


SM/NOVEMBER 20, (955 


Liquor: Served in hotel 

Air Conditioning: Entire hotel 

Chargas for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 4,108 sq, ft. on one floor 

Visual Aids Available: Slide and movie projectors 
screens 

Other Equipment Available: PA system, spotlights 
stage (6 ft. by 9 ft.) 

Parking: $1.50 

Sports Facilities: Horseback riding, golf, swim- 
ming, and .boating near hotel 


Sheraton-Carlton (HSMA) 


See Advertisement, Page 36 


16th & K Sis.. N.W. (Phone: Metropolitan 8-262) 

Manager: Kenneth W, Baker 

Sales Manager: John McMurtagh 

Convention Season: Al! year 

Largest Group Accommodated: 200 (125 rooms 
anc 25 suites available 

Convention Rates: Single: $? to $11; Double: $!4 
to $18; Suites: $24 to $40 

No. Mtg. Rms. & Capacity of Largest: 4 (225) 

No. Banquet Rms. & Capacity of Largest: 2 (225) 

Rates for Meals: Breakfast: from $!.50; Lunch: 
from $1.25; Dinner: from $4 

Liquor: Served in hotel 

Air Conditioning: Entire hotel 

Charges for Banquet & Mtg. Rms.: None 

Other Equipment Availebie: PA system 

Parking: Facilities available 


Sheraton-Park Hotel (HSMA) 


See Advertisement, Page 37 


2660 Woodley Road, N.W. (Phone: Columbia 
5-2000) 

Manager: Kurt Smitt 

Sales Manager: John E. McMurtagt 

Convention Season: Al! year 

Largest Group Accommodated: 900 (350 rooms 
and 100 suites avai 

Convention Rates: Single: from $7.50; Double: 
from $!1; Suites: from $15 

No. Mtg. Rms. & Capacity of Largest: 10 (3,000) 

No. Banquet Rms. & Capacity of Largest: 10 
(2,000 

Rates for Meals: 

$3; Dinner: 
Liquor: Served in h 
Air Conditioning: 


bedrooms 
Charges for Banquet & Mtg. Rms.: No charge 


Net Exhibit Sp 
5.000 addit 


Te) arte 
ace: 12,000 sq. ft. on one floor and 
onal sa. f 


1D additic sq. if. 

Other Equipment Available: PA system, spot 
haht tage 

Parking: 500-car garage at $1.50 per night and 
250-car lot at 50c per 3 hours 

Sports Facilities: Tennis courts, Swimming pool 
and Golf nearby 


Shoreham Hotel 
See Advertisement, Page 36 

2500 Calvert St.. N.W. (Phone: 4-0700 

Manager: .. Gardner Moore 

Convention Season: All year, especially summe 
ana e 

Largest Group Accommodated: 900 (425 rooms 

65 suites available) 

Convention ates: Single: $8 and $9; Double 
$13 and $14; Suites: $17 and $20 

No. Mtg. Rms. & Capacity of Largest: 8 (1,000) 

No. Banquet Rms. & Capacity of Largest: 7 (700) 

Rates for Meals: Breaktast: 75¢ to $1.25; Lunch: 
$1.90 to $2.50; Dinner: from $2.75—also coffee 
shop. 

Liquor: Served in hotel 

Air Conditioning: Entire hotel 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 20,000 sq. ft. in same area— 
2 levels 

Visual Aids Available: Screens 

Other Equipment Available: PA system, spot 
liahts, stage 

foaee Garage at $1.50 and parking lot at 75c 

Sport Facilities: Golf and Tennis Courts nearby 


ana 


Statier Hotel (HSMA) 


16th & K Sts.. N.W. (Phone: Executive 3-|000) 

Manager: Herbert C. Blunck 

Sales Manager: James W. Fauquier 

Convention Season: Al! year 

Largest Group Accommodated: |,390 (80! rooms 
and 36 parlors available) 

Convention Rates: Single: from $7; Double: from 
$11; Suites: from $3! 

No. Mtg. Rms. & Capacity of Largest: |! (1,000) 

No. jaa Rms. & Capacity of Largest: |! 
(1,1 

Rates for Meals: Breakfast: from $2.25; Lunch: from 
$3; Dinner: from $5 

Liquor: Served in hotel 

Air Conditioning: Entire hotel 

Charges for Banquet & Mtg. Rms.: $10 to $400 

Net Exhibit Space: 32,000 sq. ft. on one floor 

Visual Aids Available: Screen 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: $2.50 overnight 


SM/NOVEMBER 20, 1955 


Washington Hotel (HSMA) 


ISth St. & Pennsylvania Ave. 
(Phone: Metrcpolitan 8-5900) 

Manager: Reyburn Miller 

Sales Manager: Ray ‘Lake’ Laketsky 

Convention Season: Al! year 

Largest Group Accommodated: 300 (150 rooms 
and 6 suites available) 

Convention Rates: Single: $7 to $10.50; Double 
$11.50 to $15; Suites: $2! to $36 

No. Mtg. Rms. & Capacity of Largest: 8 (650) 

No. Banquet Rms. & Capacity of Largest: 8 (650) 

Rates for Meals: Breakfast: from $2; Lunch 
from $2.56; Dinner: from $4 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms 
becrooms 

Charges for Banquet & Mtg. Rms.: $10 to $200 

Other Equipment Available: PA system, spotlights 


stage 
Parking: $2.25 for 24 hours 


The Willard (HSMA) 


See Advertisement, Page 36 


14th St. & Pennsylvania Ave., N.W. (Phone 
NAtional 8-4420) Teletype No. WA 732 

Manager: Douglas A. Stalker 

Sales Manager: Leroy Miller 

Convention Season: Al! year 

Largest Group Accommodated: 600 (400 rooms 
and 1!2 suites available) 

No. Mtg. Rms. & Capacity of Largest: {2 (/,000) 

No. ae Rms. & Capacity of Largest: {2 
1 , 


( ) 
Rates for Meals: Breakfast: 90c to $1.25; Lunch: 
$1.15 to $2.60; Dinner: $1.40 to $3.50 
Liquor: Served in hotel 
Air Conditioning: Entire hotel 
Net Exhibit Space: |0,000 sq. ft. on one floor 
Charges for Banquet & Mtg. Rooms: $5 per exhibit 
th 


Equipment Available: PA system, spot- 
lights, stage 
Parking: $2.25 for 24 hours 


SHERATON-PARK HOTEL 


WASHINGTON’S LARGEST BANQUET ROOM 
IN WASHINGTON’S LARGEST HOTEL 


Fabulous new Sheraton Hall, where a dinner for 
2,000 or meeting for 3,000 can be held on one 
floor . . . while an exhibit of World Fair propor- 
tions is held on the floor below. Other convention 
facilities include seven function rooms accom- 
modating from 50 to 800 people. Also, tennis 


courts, and a magnificent swimming pool. Sixteen- 


acre country club setting. 


Expert Convention Staff 
Kurt A. Smith, General Manager 


SHERATON HOTELS 
AKRON 


ALBANY 
BALTIMORE 

‘ST 
BROOKUNE, MASS, 
BUFFALO. 
FRENCH UCK 


IN DIANAPOUS 
tOS ANGELES 


TORONTO 
NIAGARA FAULS 
HAMILTON 


_ SHERATON 
The Prouckect Name im HOTELS 


FLORIDA 


BELLEAIR 


Railroads: A.C.L.; S.A.L. 


Belleview Biltmore 

See Advertisement, Page 38 
(Phone: Clearwater, Fla. 3-233!) 
Manager: Donald E. Church 


BELLEAIR, FLORIDA 


More than the extensive convention facilities and ideal physical 
layout, it’s the friendly spirit and old-fashioned hospitality that 
attract so many groups and conventions to the Belleview-Biltmore. 
Cheerful, efficient service from th 


threshold. Accommodations for groups up to 600. 27 holes of cham- 
pionship golf on the grounds. Complete Resort Facilities. 


Groups from the following 
ravelers Insurance 


Convention Season: Jan., Mar. 20 to May |. 
Smaller meetings anytime from Jan. to May | 

Largest Group Recommodated: 600 (400 rooms 
and |5 suites available) 

Convention Rates: Single: $19; Double: $32; Parlors 
$16 extra. Rates for American Plan. 

No. Mtg. Rms. & yo! of Largest: 8. (400) 

No. Banquet Rms. & pacity of Largest: 3 (800) 

Liquor: Served in hotel 

Air Conditioning: 4 public rooms 

Visual Aids Available: 6mm and 35 mm projectors 

Other Equipment Available: PA system, spotlights, 
stage 

Parking: Free facilities 

Sports Facilities: Golf, Swimming, Shuffleboard, 
Croquet, Tennis, Fishing 


moment you step across the 


GROVE PARK 


Let the staff at any ace Ov hotel help you blend 


pleasure with business to make your convention a real success. 


BOCA RATON 


Railroads: F.E.C.; S.A.L. 


Boca Raton Hotel & Club 
(HSMA) 

See Advertisement, Page 39 
(Phone: 2811) 


Manager: Chas. T. Craddock 

Sales Manager: Edw. A. Klugherz 

Convention Season: Oct. 15 to June |, except 
from Christmas to March 

Largest Group Accommodated: 700 (400 rooms 
and 25 suites available) 

Convention Rates: Single: $25; Double: $40; 
Parlors: $20 additional. Rates for American Plan 

No, Mtg. Rms. & Capacity of Largest: 6 (500 

No. Banquet Rms, & Capacity of Largest: 4 (600) 

Liquor: Served in hotel ; 

Air Conditioning: Some banquet and meeting 
rooms 

Charges for Banquet & Mie. Rms.: None — 

Other Equipment Available: PA system, spotlights, 


stage 

Parking: $1 outdoors, $1.50 indoors 

Sports Facilities: Golf, Tennis, Swimming, Water 
Skiing, Fishing 


CLEARWATER 


Railroads: Atlantic Coast Line; Seaboard 
Airlines: EAL, NAL, TCA 


AUDITORIUM 


Municipal Auditorium 

Pierce & Cleveland Sts. (Phone: 3-124!) 

Manager: Edward Moore 

Exhibit Areas: 10,080 sq. ft., 800 sq. ft., 400 sq. ft., 
800 sq. ft., 400 sa. ft. : 

Rental Fees and Tievices: $150 per day includes 
light, heat and power 

Fioor Load: 56 tons 

Ventilation: Exhaust fans 

— Height: 50 ft. 

P. A. System: Available 

Dimensions, Opening to Exhibit Hall: 7 ft. by 
20 ft., 8 ft. by 8 ft. 

Columns: None 

Utilities: AC 110-220, gas. water 

Loading Facilities: latform in rear, ground 
entrance in front 

Storage Areas: 400 sq. ft. 

Meeting Rooms and Capacities: One, 1,200: two, 
100 and 150 

Facilities Food Functions and Banquet 
Capacities: Can handle banquet for 1,000 

Parking Facilities: 600-car lot 

Distance from Business District: Two blocks 


Fort Harrison Hotel (HSMA) 
See Advertisement, Page 38 
S. Fort Harrison (Phone: 3-506!) 


Manager: Edward Hunt 

Sales Manager: Angie Barker 

Convention Season: Apr. to Jan. 

Largest Group Accommodated: 400 (250 rooms 
and some suites available) 

Convention Rates: Single: from $6; Double: from 
$9; Suites: from $18 

No. Mtg. Rms, & by pe of Largest: 7 (700) 

No. Banquet Rms. & Capacity of Largest: (700) 

Rates for Meals: Breakfast: from $1.25; Lunch: from 
$1.75; Dinner: from $2.50 

Liquor: Served in hotel 

Air Conditioning: Entire hotel 

Charges for Banquet & Mtg. Rms.: Variable 

Net Exhibit Space: 3,200 sq. ft. on one floor 

Visual Aids Available: [4mm sound movie equip- 


ment 
ASHEVILLE, NORTH CAROLINA Other Equipment Available: PA system, spotlights, 


FORT HARRISON 
CLEARWATER, FLORIDA 


FRANCIS MARION 
CHARLESTON, SOUTH CAROLINA 


JACK TAR HOTEL In The Keys 
MARATHON, FLORIDA 


JACK TAR 


GALVESTON, TEXAS 
ORANGE HOUSE 
1} 1-room hotel to open in mid 1956 
ORANGE, TEXAS 


stage 

Parking: Free facilities 

Sports Facilities: Swimming pool, Putting green, 
Wimbledon court, Shuffleboard on ground and 
Mens Health Club, Golf, Tennis, Fishing a few 
blocks from hotel 


DAYTONA BEACH 


Railroads: F.E.C. 
Airlines: NAL, EAL 


AUDITORIUM 
Peabody Auditorium 
Bing Peninsula Station (Phone 2-144!) 


Manager: Henry Deverner 
Exhibit Areas: Social Hall, 2,580 sq. ft.; lobby, 
3,680 sq. ft.; stage, 3,920 sq. ft. 
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YOUR HEADQUARTERS IN FLORIDA 
..... SGHINE HOTELS 


Where Convention Needs are Met to a T! 


We've got all the facilities you need — but we don't stop 
there! We tailor them to fit your needs... you can be sure 
we'll do everything possible to make your group stay a success! 


* 


Goce Keerbe-m—-n Ravn, FLonon 


3500 acres — the most spacious and beautiful resort in all the 
world! Extra-special convention facilities! 


@ Huge auditorium with graduated seats, full stage, slide and 
motion picture facilities! 


@ 2 olympic swimming pools. 

@ 2 mile private beach. 

@ 18-hole championship golf course. 

@ 6 Teniko courts for tennis enthusiasts. 


‘ 
eSat~  e cee 
- ¥. ..- 


A MIAMI BEACH, FLORIDA 


In the center of everything ... exquisite shops, sightseeing 


-_ tours, every point of interest! 
oe e 7 acres of private tropical gardens 


Beach 3 city blocks long. 


» 
@ King-size pool. 

@ Magnificent Cabana Sun Club. 

@ Tennis courts. 

@ 3 restaurants. 

@ Home of the world-famous Bamboo Room. 


MIAMI, FLORIDA 


Miami's largest hotel! Situated at the Crossroads—Biscayne 

Blvd. and Flagler Street. The best spot in town. Friendly 

atmosphere. Moderate rates. 

@ Newly-decorated Flagler Room—ideal for large group meet- 
ing and dinners from 200 to 1,000 persons. 
Hialeah Park with its famous flamingos, Gulf Stream Park, 
Biscayne dog track are all nearby. Fishing, Boating at the 
door! 

© TV in every room—no extra charge. 

© Fully air-conditioned with individual regulator in every 
room assuring personal comfort. 


Whatever your requirements, you can rely on 
Schine Hotels to give you the best in convention 
and group facilities ... and at special rates! 


CALL SCHINE HOTEL Offices in New York, Northampton, Washing- 
ton, D. C., Atlanta, Boca Raton, Miami Beach, Miami, Chicago, San 
Francisco, Los Angeles OR SEE YOUR TRAVEL AGENT 


SCHINE HOTELS Grresd Wadler the Sun 
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FLORIDA 
Daytona continued 


Rental Fees and Services: $300; janitor service, 
heat or air conditionin 

Floor Load: Unlimited Ventilation: Air conditioned 

Ceiling Height: |3 ft. P. A. System: 

Dimensions, Opening to Exhiblt Hall: 8 ft. 

Columns: None 

Utilities: AC current 

Loading Facilities: Street leve! 

Storage Areas: 20 ft. by 80 ft. 

Meeting Rooms and Capacities: One, 350 

Facilities for Food Functions: None 

Parking Facilities: Limited 

Distance from Business District: Several blocks 
Se 


Daytona Plaza (HSMA) 
600 N. Atlantic Ave. (Phone: 47!/) 


Manager: John E. Leonard 

Convention Season: x». Feb. and 
Mer, 

Largest Grove Accommodated: 400 (200 rooms 
available) 

Convention Rates: Single: $12; Double: $22. Rates 
for American Plan. European Plan also available. 

No. Mig. Rms. & Capacity of Largest: 4 (500) 

No. Banquet Rms. & Capacity of Largest: 3 (500 

Rates for Meals: Popular priced meals for 
European Pian conventions 

Liquor: Served in hotel. Package store in hotel. 

Air Conditioning: Banquet and meeting rooms 
24 sleeping rooms 

Charges for Banquet & Mtg. Rms.: 
groups housed 

Visual Aids Available: |4mm projector 

Other Equipment Available: PA system 

Parking: Free facilities 

Sports Facilities: Pitch ‘'n 
Tennis. Fishing 


year except 


None for 


Putt course, Riding, 


beautiful 


FLORIDA’S MOST COMPLETE CONVENTION 
FACILITIES (AND EXPERIENCE) 


For the cost of a room at many places, each of your conventioners can 
bring his wife or family to enjoy a completely furnished villa-by-the- 
sea. 650 villas for one to eight persons each. Villas have living room, 


kitchen, tiled bath, bedrooms. 


Meetings 
for up to 150. 


and banquets. Main room for up to 500. Three smaller rooms 


Transportation. Direct airline, railway, bus service. Charter busses, 


limousines, and rental cars. 


Business PLUS pleasure. Eilinor Village Private Country Club—dining, 
music, dancing, golf, tennis, swimming pool. Private ocean beach! 
SEND FOR FREE BOOKLET TODAY! 

Write C. W. DeCoudres, Mg. Dir., 

Ellinor Village, Daytona Beach, Florida 


Ellinor Village (HSMA) 


See Advertisement, Page 40 


626 S. Atlantic Avenue (Phone: C! 2-043!) 
Manager: C eCoudres 
Convention Season: Al! year except Feb., March 


& July 

Largest Group Accommodated: 700 (350 rooms 
available 

Convention Rates: Single: $15; Double 
for American Plan 

No. Mtg. Rms. & Capacity of Largest: 4 (400) 

No. Banquet Rms. & Capacity of Largest: 2 (300) 

Rates for Meals: Breakfast: $!; Lunch: $1.50 
Dinner: $3 

Liquor: Served at hotel : 

Air Conditioning: Banquet and meeting rooms 

Charges tor Banquet & Mtg. Rms.: None 

Visual Aids Available: Slide and 16 mm. 
projectors 

Other Equipment Available: PA system, spotlights 
stage 

Parking: Free facilities 

Sports Facilities: Golf, tennis, shuffleboard, swim 
ming, fishing 


$25. Rates 


sound 


Princess Issena Hotel (HSMA) 
40! Seabreeze Blvd. (Phone: 760!) 


General Manager: Timothy M. Hall 

Convention Season: Apr., to Dec. 

Largest Group Accommodated: 500 (200 rooms 
and six suites available 

Convention Rates: Single: $4 to $6: Double: $7 to 
$9; Suites: $12 to $15. American Plan add $6 per 
person. 

No. Mtg. Rms. & Capacity of Largest: 6 (500) 

No. Banquet Rms. & Capacit of Largest: 3 (500 

Rates for Meals: Breakfast: trom 50c; Lunch: from 
$!; Dinner: from $2.25 

Liquor: Served in hote! 

Air Conditioning: Banquet, meeting rooms, 75% 
bedrooms 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 4,000 sq. ft. on one floor 

Visual Aids Available: |4mm projector with sound 

Other Equipment Available: PA system, spot 
lights, stage 30° x 20’ 

Parking: Facilities available 

Sports Facilities: Pitch ‘n Putt 


Tennis, Swimming 
Badminton 


daytona 
beach 


... THE “KNOW-HOW” 
CONVENTION AREA! 


No last minute headaches ... no 
overburdened executives... no time- 
consuming advance preparations, Just 
turn over your convention responsi- 
bilities to us. A full time profes- 
sional staff handles all planning, 
registration, accommodations, enter- 
tainment, etc. Plus ... Hotel and 
apartments accommodating 40,000... 
meeting rooms for 50 to 1000 dele- 
gates ... air-conditioned auditorium 
seating 2,500 with exhibit space. 


DAYTONA BEACH RECREATIONAL AREA 
ORMOND BEACH - HOLLY HILL 
SOUTH DAYTONA - PORT ORANGE 


Pee —- WRITERS — ees 


| PETER NILES, Executive DIRECTOR 

| CONVENTION BUREAU, 533 SEABREEZE BLVD. 
DAYTONA BEACH, FLORIDA 

\ Or CALL COLLECT 2-0461 


Ne ce ce ee ee ee ee 
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Riviera Hotel 


U.S. Route | (Phone CLinton 2-2534) 

Manager: J. D. McAndrews 

Convention Season: All| year 

Largest Group Accommodated: 250 (!25 rooms 
and 1!0 suites available) 

oe ines Rates: Single: $4; Double: $6; Suites: 
| 


No. Mtg. Rms. & Cepacity of Largest: 5 (300) 

No. Banquet Rms. & Capacity of Largest: | (300) 

ary. for Meals: <4 40c to $1; Lunch: $! to 

1.50; Dinner: $1.75 to $3 

Liquor: Served in i 

Air Conditioning: Banquet and meeting rooms, 
some bedrooms 

Charges for Banquet & Mtg. Rms.: 
hotel is convention headquarters 

Net Exhibit Space: 2,500 sq. ft. on one floor 

Other Equipment Available: PA system, spotlights, 
stage 

Parking: Free facilities 

Sports Facilities: Swimming, golf, tennis 


No charge if 


GAINESVILLE 


Railroads: A.C.L.; S.A.L. 
Airlines: EAL 


Hotel Thomas 


615 N. E. 2nd St. (Phone: FR 2-950!) 

Manager: Phillip E. Thomas 

Sales Manager: Mary Hesters 

Convention Season: Al! year 

Largest Group Accommodated: 250 (100 rooms 
and 3 suites availabl e) 

Convention Rates: Single: $3 to $6; Double: $6 to 
$12; Suites: $12 to $18 

No. Mtg. Rms. & Capacity of Largest: 3 (250) 

No. Banquet Rms, & Capacity of Largest: 3 (250) 

Rates for Meals: Breakfast: to 95c; Lunch: Not 
Served; Dinner: $3.50 

Liquor: Not served in hotel 

Air Conditioning: Banquet and meeting rooms, 
and 50 sleeping rooms 

Charges for Banquet & Mtg. Rms.: Vary 

Net Exhibit Space: 2,400 sq. ft. on one floor 

Other Equipment Available: PA system, spotlights 

Parking: Free facilities 


HOLLYWOOD 


Railroads: F.E.C.; S.A.L. 


Hollywood Beach Hotel (HSMA) 
See Advertisement, Page 41 


Hollywood By The Sea (Phone: 2-1545) 

Manager: John W. Tyler 

Sales Manager: John Monohan 

Convention Season: Nov. to June, except Feb. 

Largest Group Accommodated: |, (500 rooms 
and 35 suites available) 

Convention Rates: Single: $18; Double: $36; Suites: 
$10 additional. Rates are for American Plan. 

No. Mtg. Rms. & Capacity of Largest: 25 {i ,800) 

No. Banquet Rms. & Capacity of Largest: 5 (|,200) 

Rates for Meals: Breakfast: $1.75; Lunch: $3.50; 
Dinner: $6 

Liquor: Served in hotel ‘ 

Air Conditioning: Banquet and meeting rooms, 
bedrooms. 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 28,893 sq. ft. 

Visual Aids Available: 35mm projector in perma- 
nent theatre and |émm facilities in several roms. 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: Facilities available 

Sports Facilities: Pool, Tennis, Golf 


Sea Crest Manor 

2025 S. Ocean Dr, (Phone: 678!) 

Manager: Sidney Pickard 

Convention Season: Oct. to Dec. 20, Jan. 5 to 
Feb. |, Mar. 15 to June 

Largest Group Accommodated: 200 (!00 rooms 
and some suites available) 


Convention Rates: Single: $20; Double: $34; Suites: 


$50. Rates for American Plan 
No. Mtg. Rms. & repecty, of Largest: 3 (200) 
No. Banquet Rms. & Capacity of Largest: 2 (250) 
Liquor: Served in hotel 
Net Exhibit Space: 400 sq. ft. on one floor 
Visual Aids Available: Many types 
Other Equipment Available: PA system, stage 
Parking: Free facilities 
Sports Facilities: Swimming - private breach, 
Shuffleboard, Putting green, Golf, Tennis 


JACKSONVILLE 


Reseed: A.C.L.; S.A.L.; S. Ry.i SAL. Ga. So. 
Fla. Steamers from New 


Airlines EAL, NAL, DEUCES. "Sou, CAP 


always the 
Now. 
*1,500,000 


1,500 at banquets! 


the entire hotel! 


2k NEW: every inch of the inside 


ie *k NEW: an exquisite oceanfront dining room! 
3 *k NEW: 25 meeting rooms at your disposal . . . 


meeting space for as few as 10O— 
as many as 2, 2,000! 


*k NEW: a sound-equipped convention hall 
and display room covering more than an 
acre—seating 2,000 at meetings .. . 


*k NEW : air conditioning throughout 


has been redecorated and refurnished! 


Hotel George Washington 
305 W. Adams St. (Phone: 5-881!) 


Manager: Lawrence J. Kerwin 

Sales Manager: Carole Sweet 

Convention Season: Al! year 

Largest Group Accommodated: 400 (200 rooms 
and 15 suites available) 

Convention Ss sees from $5; Double: from 
$8; Suites: | 

No, Mtg. Rms. Capacity of Largest: 7 (1,500) 

No. Banquet 3, & Capacity of Largest: 7 (800) 

Rates i Meals: Breakfast: from $1; Lunch: from 
$2: Dinner: from $ 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms, 
bedrooms 

Other Equipment Available: PA system, stage 

Parking: $1.25 per night 

Sports Facilities: Beach—|8 miles from hotel 


Mayflower Hotel 

Bay & Julia (Phone: 5-762!) 

Manager: J. A. Druer 

Convention Season: Al! year 

Largest Group Accommodated: 200 (100 rooms 
and 5 suites available 

Convention Rates: $5 to $7; Double: $8 to 
$i0: subtest $15 to $ 

No. Mtg. Rms. & Capacity of Largest: | (400) 

No. Banquet Rms, & Capacity of Largest: | (400) 

Rates for Meals: Breakfast: from $1; Lunch: $1.50; 
Dinner: $2.50 in coffee shop 

Liquor: Served in hotel 

Air Conditioning: Entire hotel 

Charges for Banquet & Mtg. Rms.: 
convention 

Net Exhibit Space: Pra: sq. ft. on one floor 
her Equip able: PA system, spot- 
lights stage 

Parking: Garage—$! per day 

Sports Facilities: Beach—!8 miles 


None for 


Roosevelt Hotel (HSMA) 

33 W. Adams (Phone: 3-4892) 

Manager: R. B. Neighbors 

Sales Manager: Gloria M. Frary 

Convention Season: Al! year 

Largest Group Accommodated: 450 (200 rooms 
and 35 suites evenene) 

Convention Rates: Single: * a to $7; Double: 
$8 to $14; Suites: $15 to $25 

No. Mtg. Rms. & yo of Largest: 6 {" 

No. Banquet Rms. pacity of Largesh: 6 (400) 


Pp lan to hold your next convention in the rarified resort-estate 
atmosphere of the new Hollywood Beach Hotel . . . as modern as tomorrow 


. as smoothly efficient as only 30 years of yesterdays can make it! 


ENJOY the 1,000 feet of private ocean beach 
the Olympic Size pool encircled by 111 cabanas 


the 4 championship tennis courts 


the 18-hole golf course 
the Hollywood Beach Hotel Country Club 
the magnificent shops in the arcade 


the internationally famous cuisine 


the exciting and different cocktail lounges 


the movie theatre 


the night club, featuring top talent and dancing nightly 


write now for choice dates for the 1955-56 season 
Joun W. Tyter, Manager 
N.Y. Office: 502 Park Avenue, MU 8-6667 


Hollywood Peack’ Plotel 


HOLLYWOOD-BY-THE-SEA IN FLORIDA 
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Chicago Office: 505 N. Michigan Avenue, SU 7-1563 
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FLORIDA 
Jacksonville continued 


Rates for Meals: Breakfast: from 45c; Lunch: from 
Dinner: from $i. 

Liquor: Served in hotel 

Air Conditioning: Entire hotel 

Charges for Banquet & Mtg. Rms.: No charge if 
food served 

Net Exhibit Space: 8,976 sq. ft. on one floor 

Other Equipment Available: PA system, 
lights, stage 

eae $1.25 for 24 hours 

Sport Facilities: [5 minutes to beach 


spot- 


Hotel Seminole 
21 Hogan St. (Phone: 6-6592) 
Manager: Jerome B, Temple 


Sales Manager: William Nolting 

Convention Season: All year 

Largest Group Accommodated: 375 (175 rooms 
and 2 suites available) 

Convention Rates: Single: $4.50 to $7; Double: $7 


to $12; Suites: $15 to $20 
R of Largest: 10 (750) 
of Largest: 10 (500) 
to $1; Lunch: 65¢ 
to $1.25; Dinner: $1.25 to $2 
Liquor: Served in hotel 
Air Conditioning: Entire hotel 
Charges for Banquet & Mtg. Rms.: 
vention headquarters 
Net Exhibit Space: 4,540 sq. ft. on one fioor 
Other Equipment Available: PA system, 
lights, stage 
Parking: $1. 


None if con- 


spot- 


in nearby garage 


KEY WEST 


Airlines: NAL, OA 


The Casa Marina Hotel (HSMA) 
(Phone: CYP 6-245!) 


BISCAYNE 


oT They'll Like Vows 3. lioeent They'll Like the 


BAAAAAS 


Complete Cooperation with Recognized Travel Agents 


Write for Descriptive Folders 


TELEPHONE 9.3792 © CABLE BISTERR © TELETYPE 


= Bunce 
HOTEL 


@ Across the street from 
Miami's Convention Hall, 
Charter Fishing Docks, 
Sightseeing Boats .. . Just 
out of the downtown shopping 
and theater area. 


@ Two and Three Room Suites. 
@ Convention and Banquet 
Halls seating from 10 to 500. 
@ Special Kitchen to Cater 
Banquets. 
@ 100% Air Conditioned and Heated 
@ Free Parking. 
) BISCAYNE 


JUVE) wore 
WARREN C. FREEMAN, General Manager 
340 BISCAYNE BLVD. MIAMI, FLORIDA 
MMS63 © LATIN AMERICAN DEPT, ANDRES curds 


Me 


x 
Write for beautiful color brochure 


Director of Sales and Conventions 


et ona 


Tropical Island Paradise— 


just 15 minutes from downtown Miami 


Ocean Beach 
Golf Course 
Two 


Swimming Pools 
; Tennis Courts 
Ocean Fishing 


NO (land vlad 


REY BISCAYNE MIAMI 49. FLORIDA 


Manager: Emmett F. Conniff 

Convention Season: Al! year 

Largest Group Accommodated: 300 (140 rooms 
and 10 suites available) 

Convention Rates: Single: $15; Double: $26; Suites: 
$35. Rates for American Plan. 

No. Mtg. Rms, & Capacity of Largest: 6 (590) 

No. Banquet Rms. + 8 ened of Largest: 3 (500) 

Liquor: Served in 

a for Meals: Breakfast: $2; Lunch: $2.50; Din- 

Air. Conditioning: Some sleeping rooms 

Charges for Banquet & Mtg. Rms.: None 

Visual Aids Available: Movie projector and screen 

Other Equip Availa PA system, spot- 
lights, stage 

Parking: Free facilities 

Sports Facilities: Golf, Tennis, Shuffleboard, 2 
Swimming Pools, Private Beach, Badminton 


LAKELAND 


Railroads: A.C.L. 
Airlines: NAL 


The New Florida Hotel 

S. Mass. at Lemon (Phone: Mutual 4-613!) 

Manager: Robert E. Page 

Convention Season: Al! year 

Largest Group Accommodated: 300 (!50 rooms 
and 6 suites evens! 

Convention Rates: ~ $5 to $6; Double: $7 
to $8; Suites: $16 to $ 

No. Mig. Rms. & Capacity of Largest: 71S 

No. Banquet Rms. & pacity of Largest: (! ) 

Rates for Meals: Breakfast: from $1; rom 
$1.50; Dinner: from 

Liquor: Not served in hotel 

Air Conditioning: 48 sleeping room 

Charges for Banquet & Mtg. we 
hotel is headquarters 

Net Exhibit Space: |6u sa. ft. 

Other Equipment Available: 
floor only, spotlights, stage 

Parking: $! 

Sports Facilities: Shuffleboard, Tennis, 


Lunch: 


No charge if 
PA system on first 


Bowling 


MIAMI 


Railroads: F.E.C.; S.A 
Airlines: EAL, NAL.  DEL.CaS, 
AVIANCA, BOAC, BNF, CAP 


AUDITORIUMS 


PAA, KLM, 


Municipal Auditorium 

320 N. E. Sth St. (Phone 827411) 

Manager: Miss Elizabeth Bush 

Exhibit Areas: 20,000 sq. ft. 

Rental Fees: Based on square foot used for ex- 
hibits, or minimum rental. 

Fioor Load: Unlimited. Ventilation: Air conditioned 

Ceiling Height: |5 to 35 ft. P. A. S 7 Available 

Dimensions, Opening to Exhibit : 12 ft. wide, 
14 ft. high; [2 ft. wide, 10 ft. high 

Storage Areas: Limited 

Meeting Rooms and Capacities: Depends upon 
amount of exhibit space used 

Facilities for Food Functions and Banquet Ca- 
pacity: Complete kitchen; serves 2,200 for ban 


quet. 
Parking Facilities: 500 cars 
Distance from Business District: Five blocks 


Dinner Key Exposition Building 


Dinner Key Drive (Phone: 83-4211) 
Manager: Walter Clewis, Ta 
Exhibit Areas: 92,000 sq. 
Rental Fees: On _i tm 
Floor Load: Unlimited 
Ventilation: Exhaust fans 
coma Height: 12 ft. to 30 ft. 
ystem: Available 
Dimensions, oo to Sone Hall: 
level, 50 #. wid e, hia 
Columns, Locations and ericiems One in center 
of build ding, 20 ft. by 20 ft. 
Utilities: Electricity, water 
Loading Facilities: Fork lift truck 
Merege Areas: 34 ft. by 90 ft, by 15 ft. in rear of 
uil in 
Mestian Rooms and Capacities: 3 rooms for 100, 
d 1,200 persons 
Cansaitien Can handle ~The up to 4,000 
Parking Facilities 2,000 ca 
Distance from Besinese | District: Four miles 


Street 


Dade County Auditorium 


2901 W. Flagler St. (Phone: Highland 5948) 
Manager: Ralph Gilman 

Exhibit Areas: None 

Rental Fees: $150, afternoon; $200, evening 
Ventilation: Centrifugal air ‘conditioning 


SM/NOVEMBER 20, 1955 


P. A. System: Available 
wonton Rooms and Capacities: Auditorium seats 


500 
Parking Facilities: 859 cars 
Distance from Business District: Two miles 


Biscayne Terrace Hotel 


See Advertisement, Page 42 

340 Biscayne Blvd. (Phone: 9-3792) 

General Manager: Warren Freeman 

Convention Season: Ai! year, except Feb. 

Largest Group Accommodated: (125 rooms 
including 30 suites available) 

Convention Rates: Single: $8; Double: $10 to 
$16; Suites: $28 to $48 

No. Mtg. Rms. & Capacity of Largest: 5 a 

No. Banquet Rms. & Capacity of Largest: 5 (500) 

Rates for Meals: Breakfast: 75c; Lunch: $1.15; 
Dinner: from 32.50 

Liquor: Served in hotel 

Air Conditioning: Entire hotel 

Charges for Banquet & Mtg. Rms.: None if hotel 
is headquarters 

Other Equipment Available: PA system, stage 

Parking: Free facilities 


Columbus Hotel (HSMA) 

312 N. E. First St. (Phone: 3-267!) 

Manager: A. L. Feenan 

Sales Manager: Robert H. Smith 

Convention Season: Apr. | to Dec. 15 

Largest Group Accommodated: 275 (150 rooms 
available) 

Convention Rates: Single: $6 to $8; Double: $8 
to $12; Suites: $25 

No. Mtg. Rms. & Capacity of Largest: 3 (500) 

No. Banquet Rms. & Capacity of Largest: 3 (500) 

Rates for Meals: Breakfast: 75c to $1.25; Lunch: 
$1.50 to $2; Dinner: $2.50 to $5 

Liquor: Served in hotel 

Air Conditioning: Entire hotel 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 7,820 sa. ft. 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: $1.50 daily for in-and-out 

Sports Facilities: Within short drive of all Miami 
facilities 


Key Biscayne Hotel & Villas 
(HSMA) 


See Advertisement, Page 42 

Manager: Bob Neale 
Sales Manager: Alan B. Bland 
Convention Season: Al! year 
Largest Group Accommodated: 225 (108 rooms 

available) 
Convention Rates: Seasonal 
No. Mtg. Rms. & Capacity of Largest: 3 (225) 
No. Banquet Rms. & Capacity of Largest: 3 (225) 
Liquor: Served in hotel 
Air Conditioning: Entire hotel 


Rms.: None 


t & Mtg. 
Charges for Banque 9g i calom 


Other Equipment Available: 
lights, stage - 

Parking: Free facilities _ 

Sports Facilities: Swimming, 
board 


The McAllister Hotel (HSMA) 


See Advertisement, Page 39 

10 Biscayne Bivd. (Phone: 2-615!) 

Menspen: 

ales Manager: 

Convention Season: All year, except Feb. | to 
Mar. 26 

Largest Group Accommodated: 700 (500 rooms 
and 25 suites available) 

Convention a OY $5 to $9; Double: $8 
to $14; Suites: $18 to 

No. Mtg. Rms. & Capacity of Largest: 6 (800) 

No. Banquet Rms. & Capacity of Largest: 6 (550) 

Rates of Meals: Breakfast: $1.25 to $2; Lunch: 
from $1.75; Dinner: from $2.75 

Liquor: Servevi in hotel ; 

Air Conditioning: Bsnquet and meeting rooms, 
bedrooms 

Charges for Banquet & Mtg. Rms.: None for con- 
vention groups 

Visual Aids Available: Easels, blackboards, pro- 
jector, screens : 

Other Equipment Available: PA system, spotlights, 
tage 

Parking: Facilities available 


spot- 


Tennis, Golf, Shuffle- 


MIAMI BEACH 


Railroads: F.E.C.; S.A.L. (P. & O. boat to Miami) 
Airlines: EAL, NAL, DEL-C&S, PAA 


AUDITORIUM 


Miami Beach Auditorium 
1700 Washington Ave. (Phone JE 1-0436) 
Manager: Claude Ritter 


Exhibit Areas: Arena, 12,000 sq. ft.; stage, 5,488 
sq. ft.; lobby, 4,930 sq. ft.; promenades, 5,146 


sq ft. of 

Rental Fees: $.05 | pd sq. ft. per day; minimum 
$450, plus 10% o admissions, if any &. 

Floor Load: Unlimited Ventilation: Air conditioned 

Ceiling Height: 38.6 ft. P. A. System: Available 

Columns: None in exhibit area : 

Utilities: AC any capacity; gas, water, drainage 

Loading Facilities: Ample 

Storage Areas: Ample 

Meeting Rooms and Capacities: Four rooms to 
seat 76, 80, 180, 75 

Facilities for Food Functions: Caterer can serve 
banquet “p to 1,500 

Parking Facilities: Ample ’ 

Distance from Business District: In center city 


Swift sure shipment of exhibits, 
samples and merchandise via 


*except Sat.-Sun. 


—FWA ALL-CARGO SERVICE— 


2 coast-to-coast round-trip flights daily* 


One transatlantic round-trip flight weekly. 


Modest rates. Quick pickup. Call TWA today or any day. 


TRANS WORLD AIRLINES 
U.S.A. + EUROPE + AFRICA + 


All TWA flights carry Air Mail, Air Freight and—in U.S.—Air Express. 


/,.| 


ASIA 


HCV VVVOVOD 


Send for 


4-COLOR BROCHURE 
CONVENTIONS 
and 
SALES INCENTIVE 


programs! 
Fred Collier, Manager 


| IZ 


| 
| 
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HCCC OOOOD 


Oceanfront, 25 to 26 st. 
Miami Beach 


Miami Beach 


Conventionland U.S.A. 


New air-conditioned Municipal 
Auditorium seats 4,500 
e Offers new approach to conven- 
tion success 


e Greatest concentration of new 
hotels in the world 


@ 29,000 hotel rooms 

@ Fine restaurants 

e@ Famous shopping centers 

@ Delightful weather year-round 

@ Reduced rates for spring, 
summer and fall conventions 


For information, write: Tom F. Smith, Dir. 
Miami Beach Convention Bureau, Municipal 
Building, 1700 Washington Avenue, Miami 
Beach 39, Fla. 


This Message is Prepared and Published 
by the City Government of Miami Beach 


MIAMI BEACH... 


New...WNice 
---and North 


In the exclusive, 
uncrowded North Beach 
section, Brand new and 
beautiful, catering to 
particular people 
looking for the ocean- 
front’s finest in food, 
fun, convenience and 
service. Ideal for groups 
to 250. Auditorium seats 
350. Private meeting 
rooms, PA system, all 
convention facilities. 
Air-conditioned 
throughout. Private 


M| May we give you 
| details ? 


HOTEL 
On the Ocean at 
10101 Collins Avenue 
Miami Beach, Florida 


Be. 


FLORIDA 
Miami Beach continued 


Algiers Hotel 
See Advertisement, Page 45 

2555 Collins Avenue (Phone: JEfferson 1-606!) 

Manager: Fred Collier 

Convention Season: Al! year 

Largest Group Accommodated: 300 (150 rooms 
available) 

Conveniton Rates: Single: from $10; Double: from 
$14; Suites: from $18 

No. Mtg. Rms. & Capacity of Largest: 5 (800) 

No. Banquet Rms. & Capacity of Largest: 5 (500) 

Rates for Meals: Breakfast: $1.25 to $2.50; Lunch: 
$2 to $3.50; Dinner: $5 to $10 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms, 
bedrooms 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 4,900 sq. ft. on one floor 

Visual Aids Available: Projection room and screen 

Other Equip t Available: PA system, spotlights, 


stage 

Parking: $! for 24 hours 

Sports Facilities: Swimming, golf, boating, shuffle- 
board, tennis 


Bal Harbour Hotel 
See Advertisement, Page 44 

10101 Collins Ave. (Phone: UNion 5-23/!) 

Manager: Howard W. McConnell 

Convention Season: All year 

Largest Group Accommodated: 280 (135 rooms 
and | suite available) 

No. Mtg. Rms. & Capacity of Largest: 4 (500) 

No. Banquet Rms. & Capacity of Largest: 4 (500) 

Rates for Meals: Breakfast: $1 to $2; Lunch: $! to 

$3; Dinner: $3 to $7 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms, 
bedrooms 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 8,000 sq. ft. on one floor 

Other Equipment Available: PA system, spotlights, 
stage 

Parking: Free facilities 

Sports Facilities: Swimming 


Balmoral Hotel 

See Advertisement, Page 44 
980! Collins Ave. (Phone: UNion 6-7792) 
Manager: Stuart L. Moore 
Sales Manager: Dick Elterman 
Convention Season: Apr. 15 to Dec. 15 


* ¢ 4 


CONVENTIONALLY SPEAKING 


you'll have more pleasure doing business 


in the country-club atmosphere of the HOTEL 


v 


Planned for a perfect convention . . 


SIX ACRES ON THE OCEAN AT 98th STREET, MIAMI BEACH 


. a combination of casual 


charm and country-club luxury, complete freedom from distractions, 


and a full roster of resort activities for after-business hours! 


1] meeting rooms, seating from 10 theatre-style to 500 banquet-style. 
3 separate dining and cocktail areas * Planned activities for wives. 
Free publicity department * Two full blocks of private ocean beach. 
Olympic swimming pool and cabana club ¢ Golf, fishing, boating nearby. 
Embassy Room for dining and dancing nightly * Free parking on premises. 


2.23) O28 


Owes 


wee > 8. § 


Largest Group Accommodated: 350 (125 rooms 
available) 

Convention Rates: Single: $10 to $16; Double: $20 
t 36 


° $ 
— for Meals: Lunch: from $2.50; Dinner: from 
5 


Liquor: Served in hotel 

Charges for Ranquet & Mtg. Rms.: None 

Visual Aids Available: 16 and 35 mm projectors, 
screens, blackboards 

Other Equipment Available: PA ssytem, spotlights, 


stage 
Parking: Free facilities 
Delano Hotel (HSMA) 


1685 Collins Ave. (Phone: 58-7881) 

Manager: Charlies C. Goldberg 

Convention Season: Al! year 

Largest Group Accommodated: 500 (200 rooms 
and 30 suites available) = 

Convention Rates: Single: $6; Doubles: $16; Suites: 
$20 to $30 from May to December 

No. Mtg. Rms. & Capacity of Largest: 4 (600 

No. Banquet Rms. & Capacity of Largest: 4 (500) 

Rates for Meals: Breakiast: $1 to $50: Lunch: 
$2.50 to $3.50; Dinner: from $3.50 

Liquor: Served in hotel 

Air Conditioning: Entire hotel 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 5,000 sq. ft. on one floor 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: $! daily or $5 weekly 

Sports Facilities: Swimming, Ping Ping, Golf 


DiLido Hotel (HSMA) 
See Advertisement, Page 45 
Lincoin Rd. and The Ocean (Phone: 58-8565) 
Manager: Jack Lear 
Sales Manager: Jim Parrish 
Convention Season: Al! year 
Largest Group Accommodated: 425 (200 rooms 
and |5 suites available) 
Convention Rates: Double: $10 to $/4; Suites: 
$24 to $28. American Plan rates on request. 
No. Mtg. Rms| & Capacity of Largest: 5 (1,200) 
Nei one Rms. & pacity of Largest: 5 


Rates for Meals: Breakfast: from $1.50; Lunch: 
from $2.25; Dinner: from 

Liquor: Served in hotel 

Air Conditioning: Entire hotel 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 8,000 sq. ft. on one floor 

Visual Aids Available: Many types 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: $! daily 

Sports Facilities: Tennis, Golf, Fishing, 2 Swimming 
pools 


. a ae 


Compleiely air-conditioned 


STUART L. MOORE 
Vice President and General Manager 


N.Y. OFFICE: 
PLaza 5-3344 ¢ ClIrcle 7-0552 


¢ 
¢ 
‘ 
‘ 
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YOUR CONVENTION HEADQUARTERS 


A Great Miami Beach Hotel designed to meet your convention needs 


© BEST LOCATION—Lincoln Rd. & Collins Ave., on the Ocean 
© BANQUET HALL & CONVENTION HALL seating 1000 
© Magnificent Pool, Cabanas, Solaria, Steam rooms & Gym 
© 350 Luxurious rooms, bath & dressing rooms 
© 2 Short blocks to Famous Miami Beach Auditorium 
© Florentine Dining Room, Coffee Shop, two Cocktail 
, CABANA CLUB Lounges, Moulin Rouge Night Club 
© Unlimited facilities for after-meeting recreation-entertainment for wives & families- 
fashion shows, bridge parties, shopping on famous Lincoln Road. 


HE RESORT WORLD», WIRE OR WRITE 


oF 1 JACK LEAR 
S General Manager 
Director of Sales 


COMPLETELY 
AIR-CONDITIONED 


ON THE OCEAN AT LINCOLN ROAD « MIAMI BEACH, FLA. 


Newest, quietest, most luxurious long-range airliners in the world . 


TWAs SUPER-= CONSTELLATIONS 
NON-STOP COAST TO COAST 


* Luxurious “Starlight Lounge” 


* Richly decorated cabins * Gourmet meals 
* Complete beverage service 


Here’s a combination of unmatched luxury and outstanding speed 
never before possible—TWA‘s Super-G Constellation! This great 
new luxury service is yours non-stop between New York and Los 
Angeles or San Francisco, and between many other key cities in the 
U.S. See your TWA travel agent or call TWA, Trans World Airlines. 


Fly the finest. 


TRANS WORLD AIRLINES 


UBB EUROPE AFRICA ASIA 
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Monger George E. Fox 
FLORIDA Sales Manager: Robert Whalen 


son: All year, except Feb. and Mar. 
Miami Beach continued Largest Group Accommodated: 300 (150 rooms 


end 15 suites 7 
Convention Rates: Double: $14, $16 and $18; 
Na. kite. Reus. b Copectty of | 

1°. " ity of Largest: 7 (1,600 
No. Banquet Rms. & erst of Largest: f O80) 
Rates for Meals: Breakfast: about $1.25; Lunch: 

about $2.75; Dinner: about $5.50 


Eden Roc (HSMA) 
See . Page 47 
4525 Collins Ave. (Phone: JE 2-256!) 


, DESIGNED WITH MEETINGS IN MIND... | 


The 
Impress 
Miami Beach’s NEWEST Luxury Hotel 


Featuring a Convention Ball Room with banquet facilities for over 800 per- 
sons...4 additional Meeting Rooms—Special Display Areas— Penthouses... 


«++ for pleasure: 
Huge salt-water swimming pool... private 


beach ... night club... fully equipped Turkish 
Bath ... complete entertainment program. 


++. and for convenience: 


Ideal oceanfront location convenient to golf 

... racing ... deep sea fishing ... shopping... 

theatres and night clubs...Completely Air 

Conditioned with individual thermo control 

in every guest room. 

Write for Color Folder and C. tion Specification Sheet : 
Jack Perker, Managing Director 


WSs 


Liquor: Served in hote 3 

Air Conditioning: Banquet and meeting rooms, 
bedrooms 

Charges for Banquet & Mtg. Rms.: None 

Other Equipment Available: PA system, spotlights, 


stage 
Parking: 75c, $1, $1.50 4 3 
Sports Facilities: Golf, fishing, tennis 


Empress Hotel (HSMA) 
See Advertisement, Page 46 

43rd to 44th St. on Ocean (Phone: 58-6892) 

Manager: Jack Parker 

Convention Season: All year except Feb. and Mar. 

Largest Group Accommodated: 500 (250 rooms, 
including suites, available) 4 

Convention Rates: Double: $10; Suites: frem $20 

No. Mtg. Rms. & Capacity of Largest: 6 (1,000) 

No. Banquet Rms. & Capacity of Larqeets 6 (750) 

Rates for Meals: Breakfast: 75c to $1.50; Lunch: 
85¢ to $2; dinner $2.25 to $4.50. 

Liquor: Served in hotel 

Air Conditioning: Entire hotel 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 10,000 sq. ft. _ ‘ 

Visual Aids Availabie: Easel, movie projectors 

Other Equip t Available: PA system, spot- 
lights, sr + 

Parking: $! daily tay: 

Sports Facilities: Swimming, Tennis, Fishing, Golf 


Flamingo Hotel (HSMA) 


1500 Bay Rd. (Phone: JE 1-031!) 


Manager: O. C, Thompson 
Convention Season: Vec., Jan., after Mar. 20, 


Apr. 

Largest Group Accommodated: 375 (200 rooms 
and 28 suites available) 

Convention Rates: Single: from $10; Double: from 
$14; Suites: from 

No. Mtg. Rms. & pacity of Largest: 2 (900) 

No. Banquet Rms. & Capacity of Largest: 4 (900) 

Rates for Meals: Breakfast: from $1.50; Lunch: from 
$2.50; Dinner: from $3.50 

Liquor: Served in hotel 

Other Equipment Available: PA system, spot- 
lights 

Parking: Free facilities 

Sports Facilities: Golf, Tennis, Putting, Swimming, 
Shuffleboard, Buating, Fishing 


ONLY TWA CONNECTS 60 U.S. CITIES 
WITH 21 WORLD CENTERS ABROAD 


@ Wide choice of fast, direct routes with TWA’s 
34,000 route miles between San Francisco and Ceylon. 


@ 3 types of TWA service featuring Super-G Con- 
stellations across the U.S. and overseas — luxurious 
Ambassadors, First-Class, and economical Sky Tour- 
ist flights. 


@ TWA one-airline travel means you enjoy the same 
superb TWA service and convenience along TWA’s 
world-wide routes and at every one of the 157 TWA 
offices throughout the world. 


© For immediate reservations see front cover for your 
nearest TWA office. 


Fly the finest... ryviWA 


TRANS WORLD AIRLINES 
U.S.A. * EUROPE + AFRICA + ASIA 
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speaking of Conventions... 


you’ll hawe more fun and get more done 


ALL THIS IS YOURS... 
FOR A PERFECT CONVENTION! ALL THIS — PLUS: 


e 14 meeting rooms or combinations . . . to seat 


e Olympic pool and private ocean beach 
any size meeting from 24 to 1600! 


e Over a hundred luxury°cabanas 


© Monitored air conditioning with individual bathrooms 


e Advance-design lighting and sound equipment e Magnificent covered outdoor pavilion for 
e Outstanding cuisine . .. served from an dining and dancing, outdoor meetings 


ultra-modern kitchen, strategically placed e Bacchus Bar « Harry's American Bar « 
to serve every banquet with maximum expediency Mona Lisa Dining Room 


e Underground Parking Garage e Fabulous entertainment nightly in the 


6 i 
© 400 luxuriously appointed guest rooms unparalleled Cafe Pompeii 


A whole new world for your convention 
ROBERT H. WHALEN, Director of Sales GEORGE E. FOX, Managing Director 


SEND NOW FOR COMPLETE 


CONVENTION BROCHURE... 
blueprinting complete plans and details a 
see you at 


hotel.cabana & yacht club 
STREET ee MIAMI BEACH FLORIDA 
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FLORIDA 
Miami Beach continued 


Hotel Fontainebleau (HSMA) 
See Advertisement, Page 49 


4th to 48th & Oceanfront (Phone: JEfferson 8-881!) 

Manager: Duke Stewart 

Sales Manager: Jack M. Slone 

Convention Season: Al! year except Dec. 20 to 
Jan. 2; Jan. 15 to Easter 

Largest Group Accommodated: 900 (400 rooms 
and 40 suites available) 

ow, Rates: Single: $/2 to $30: Suites: $35 
to 

No. Mtg. Rms. & Capacity of Largest: 8 (3,100) 


No. Banquet Rms, & Gage acity of Largest: 8 (2,200) 

Rates for Meals: io ast: from $2; Lunch: from 
$3; Dinner: from $7.50 

Liquor: Served in hotel 

Air Conditioning: Entire hotel 

Charges for Banquet & Mtg. Seme.: 

Net Exhibit Space: 30,000 sq 

Other Equipment ‘Available: “PA system, spotlights, 
stage 

Parking: Accommodate 500 cars. $1 per day 

Sports Facilities: Swimming, tennis, pitch & putt 
golf; access to golf courses 


None 


Golden Gate Hotel (HSMA) 
See Advertisement, Page 49 
19400 Collins Ave. (Phone: North Dade 6-441!) 


‘“T hear the next meeting ts going to be at the 4-Most Hotels!” 


Nowadays when you hear 


“big four meetings” 


mentioned, they’re 


probably talking about The Sans Souci, The Saxony, The Sea Isle, 
and The Seville. These are the 4-Most Convention Hotels located 
side by side on the Atlantic Ocean, offering the most complete 
convention. facilities to be found anywhere. Lavish luxury, complete 


unlimited facilities for business sessions and meetings large and 


small .. 


. and the same incomparable service is yours, which sets 


these hotels apart as the top winter resort hotels on Miami Beach. 


. 
The 4-Most Convention Hotel Group offers 1050 luxurious bedrooms, 
19 meeting rooms seating from 50 to 600, plus an auditorium at 


The Seville* accommodating 1750. . 
1500, outdoor banquet facilities for 1500... 


with dancing and shows nightly . . 
. 9cocktail bars... 


. 4 coffee shops... 


. banquet rooms seating up to 
3 famous nightclubs 


9 dining rooms 


4 Olympic pools all with cabanas... 


and 1200 feet of private ocean beach. Convention-trained personnel. 
Every function personally supervised. European, American, or 
Modified American plans optional. All completely air-conditioned. 


Competitive rates. 


* The Seville opens December 15th. 


mb, 


CONVENTION 


SANS SOUCI 
SAXONY 
SEA ISLE 

SEVILLE 


HOTEL GROUP 


Inquiries to: R. H. “Dick” Frey, Sales Manager, 3001 Collins Avenue, Miami Beach, Florida 


In Washington Phone: EX 3-6481® In Chicago Phone: MO 4-5100@ In New York Phone: Cl 7-6940 | 
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Manager: John M. Duff, Jr. 

Sales Manager: Martin G. Griffith 

ereaen Season: All year, except Feb. and 

(oom Group Accommodated: 500 (500 rooms 

d 50 suites available) 

Conveathan Rates: Single: $5 to $12; Double: $6 
to $12; Suites: $12 to $24. Rates are seasonal. 

No. Mtg. Rms. & Capacity of Largest: 3 (500) 

No. Banquet Rms. & Copectly, of & of Largest: 3 (500) 

Rates for Meals: Break » Lunch: 
$1 to $2.50; Dinner: $2 to ay Rates in cafeteria 
lower. 

Liquor: Served in hote 
Air Conditioning: Eitle hotel 

Net Exhibit Space: 10,800 sq. ft. on one floor 

Visual Aids Available: iémm —e picture pro- 
jector, 32mm still picture projecto 

Other Equipment Available: BA av eal spotlights, 
platform 

Parking: Facilities for 800 cars. Garage—$!; out- 
doors free 

Sports Facilities: Swimming pools, Tennis, Shuffle- 
card, Water skiing, Boating, Fishing 


The Lucerne 


4101 Collins Ave. (Phone: JEfferson 1-254!) 

Manager: Randolph Kirkley 

Sales Manager: Ear! Gasser 

Convention Season: Ail year 

Largest Group Accommodated: 200 
and 7 suites available) 

Convention Rates: _—— $8 to $20: Double: $10 
to $24; Suites: $35 to $75 

No. Mtg. Rms. & x pete of Largest: 4 (400) 

No. Banquet Rms. & Capacity of Largest: 2 (300) 

Rates for Meals: Breakfast: from 80c: 
$1; Dinner: from $3.50 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms, 
bedrooms 

Other Equipment Available: PA system, spotlights, 
stage 

Charges for Banquet & Mtg. Rms.: 

Parking: $! per day 

Sports Facilities: Swimming 


(100 rooms 


Lunch: from 


None 


tennis 


golf 


Monte Carlo Hotel (HSMA) 


6552 Collins Ave. (Phone: .~z 6-872!) 

Manager: Thomas MacSpied 

Convention Season: Jan. 2 to. Pais Aug. to Dec. 20 

Largest Group Accommodated: 300 (!50 rooms 
available) 

Convention Rates: Sin es $6 to $8; Double: $8 
to $12: Suites: $16 to 

No. Mtg. Rms. & Cho acity of Largest: 4 (600) 

No. Banquet Rms. & Capacity of Largest: 2 (500) 

Rates for Meals: Breakfast: 75c to $!.50; Lunch: $1 
to $2; Dinner: $2.25 to $6 

Liquor: Served in hotel 

Air Conditioning: Entire hotel 

Net Exhibit Space: 3,000 on one floor 

Charges for Banquet & Mt ~~ 5 ase 

Other Equipment Availa ile system, 
lights, stage 

Parking: $! per night 

Sports Facilities: Golf, 
Swimming, Ping Pong 


spot- 


Tennis, Shuffleboard, 


The Nautilus (HSMA) 
1825 Collins Ave. (Phone: 58-684!) 


Manager: Robert Gocke 

Sales Manager: Jack Ross 

Convention Season: Al! year 

Largest Group ae 400 
and 60 suites available 

Convention Rates: Singles $7 to $24; Double: $8 
to $24. Rates are seasonal 

No, Mtg. Rms. & Capacity of Largest: 

No. Banquet Rms. & Capacity of oy 

— A Meals: Breakfast: 
$1.25 to $2.50; Dinner: $2 to $0 

wt Served in hotel 

Air Conditioning: Entire hotel 

Charges for Banquet & Mtg. Rms.: 

Visual Aids Available: Many types 

Other E Available: PA 
lights, stage 

Parking: Free facilities 

Sports Facilities: Golf, Fishing, 
Water Skiing 


(240 rooms 


est G + (00) 
1.50; Lunch: 


None 


system, spot- 


Tennis, Swimming, 


Roney Plaza (HSMA) 
See Advertisement, Page 39 


2301 Collins Ave. (Phone: 5-601!) 


Sales Manager: Harry B. Esky 
Convention Season: Apr. 20 to Dec. 20, Jan. 5 to 
20 


Largest Group Accommodated 
Convention Rtaes: _— $6 to sin Double: $8 fo 
$16; Suites: $25 to $4 
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hy 
AMERICA’S 
LARGEST AND FINEST 
RESORT-CONVENTION HOTEL 


ontainebleau 


OCEANFRONT 44th to 48th STREETS, MIAMI BEACH 


Fourteen acres of unsurpassed meeting facilities .. . 
superb service and hospitality supreme. . . resort activities 
galore for relaxing leisure hours — all this is blended 
with a master’s touch to offer you the perfect convention 
headquarters anytime of the year! 


565 luxurious guest rooms and suites 
24,000 sq. ft. of exhibit space 

Up to 5250 can meet in private conference 
rooms and oversize convention hall 

6 private dining rooms, formal dining room, 
and informal coffee shop accommodate up 
to 2500 for banquets 

Festive cabana club, Olympic-sized pool, 
1000 ft. of private ocean beach, solarium, 
health club, supervised playground and 
pool for children 

Putting green, driving range, tennis 
courts, private yacht anchorage 

4 cocktail lounges and elegant La Ronde 
Supper Club for sparkling entertainment 


100% AIR-CONDITIONED 


SEND FOR COLOR 
CONVENTION BROCHURE 


JACK M. SLONE, Director of Sales 
BEN NOVACK, President 
DUKE STEWART, Manager 


THE LARGEST RESORT OF ITS KIND IN THE WORLD! 


20 acres of luxury and tropical beauty from the Atlantic Ocean to Biscayne Bay 


— Pe 


Miami Beach's 


complete 


e 650 accommodations—hotel and motel rooms, apartments, villas 


CONVENTION CITY 


John M. Duff, Jr., 
- General Manager 


e 2 dining rooms — cafeteria — snack bar e Convention hall seating 
1000 e 3 swimming pools e 2 cocktail lounges e Tennis courts, 
putting greens, badminton, archery, shuffleboard e Yacht a FN 8 
and docks e Deep sea fishing fieet For 1001 ne 

e FREE PARKING on premises for 800 cars 


19400 COLLINS AVENUE, MIAMI BEACH 41, FLORIDA 
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FLORIDA 
Miami Beach continued 


No. Mtg. Rms. Kegocity of Largest: 4 (550 

No. Banquet -, & Capacity of Largest: (530) 

Rates for Meals: Breakfast: from $1.50; Lunch: 
$2; Dinner: from $4.50 

Liquor: Served in hotel 

Air Conditioning: Entire hotel 

wey 2 for Banquet & Mtg. \ an None 

Net Exhibit Space: 16,000 s 

Other Equipment yen hs hy 
lights, stage 

Parking: Free facilities 

Sports Facilities: Tennis, Golf, PR, Swimming 
(pool and beach) Shuffleboard 


4-Most Hotels 


(Sans Souci, Saxony, Sea Isle, Seville) maintain 
combined sales headed by Richard 
— Hotels, 300! Collins Ave., Miami Bea 

a. 


Sans Souci Hotel (HSMA) 
See Advertisement, Page 48 

3ist & Collins Ave. (Phone: 50-686!) 

Manage 

Soles Maenoger: Richard "Dick" Frey 

Convention Season: May | to June 30, Aug. | 
to Dec. 15, Jan. 2 to 20 

Largest Group i} Eee 350 (150 rooms 
and 20 suites available) 

Convention Rates: Double: $10 to $16; Suites: 
$28 to $32 

No. Mtg. ims. & Capacity of Largest: 4 (500 

No. Banquet Rms. & Capacity of Largest: 3 (so ) 

Rates for Meals: Breakfast: to $1.56. Lunch: to 
$4: Dinner: $2.50 to $8 

Liquor: Served in hotel 

Air Conditioning: Entire hotel 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 5,220 sq. ft. 3,220 on one 
floor, 2,000 on another 

Visual Aids Available: Bulletin boards, easels, 
projection equipment can be rented 

Other Equip Available: PA system, spot- 
lights, stage 

Parking: $! per day in and o 

Sports Facilities: Swimming, “Shuffleboard, Table 
tennis, Fishing, Golf 


PA system, spot- 


Grand ballroom with no view- 
obstructing columns . . . seats 
2,000 at meeting, 1500 at banquets 


Five other individual meeting rooms 
for smaller groups of 50 to 500 


12,000 square feet of exhibit area 


Monitored air conditioning 
throughout 


Private beach, pool, cabana club 


1000 de luxe guest rooms 
immediately adjacent 


Saxony Hotel (HSMA) 
See Advertisement, Page 48 


3200 Collins Ave. (Phone: 58-68! 1!) 
Manager: Joseph J. New 
Sales — er: Danny Shaw 
Convent: May | to Dec. 15, Jan. 2 to 20 
Largest "tan Accommodated: 300 (80 rooms 
and 10 — a ) 
ention Ra’ te $10 to $16; Double: $10 
to $16; suites $28 to $3 
No. Mtg. Rms. & Pat i of Largest: 4 (600) 
No, Banquet Rms, & Capacity of Largest: 2 (600) 
Rates for Meals: Breakfast: to $2; Lunch: $2 to $5; 
Dinner: from $3.75 
Liquor: Served in hotel 
Air Conditioning: Entire hotel 
Net Exhibit Space: pee 89. ft. on one floor 
Other able: PA system, spe.- 
mi. hts, stage 
ing: $! per day on private lo 


Sports Facilities: Pool, Beach, Shuffleboard, Golf, 
Fishing 


The Sea Isle Hotel (HSMA) 
See Advertisement, Page 48 
3001 Collins Ave. (Phone: 5-784!) 


Manager: William L, Stewart 

Sales Manager: David R. Hochberg 

Convention Season: All year pare BI Dec. 
Jan. 5, Feb. | to Mar. 15, Mar. 15 to Apr. 20 

Largest Group Accommodated: 500 (250 rooms 
available) 

i Rates: Double: $10 to $16; Suites: 

No. Mtg. Rms. & Capacity of Largest: 10 wr 

No. Banquet Rms. & Capacity of Largest: tho) 

Rates for Meals: Breakfast: from $1.50; phewd 
from $2.75; Dinner: from $3 

Liquor: Served ir. hotel 

Air Conditioning: Entire hotel 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 12,000 sq. ft. on one floor 

Visual Aids Available: Can obtain any that may 
be required 

Other Equip t Available: PA system, spot 
lights, stage according to needs 

Parking: $! per day 

Sports Facilities: Tennis, Golf, Water skiing 
Volley bali, Badminton, Deep-sea fishing 


Hotel Seville (HSMA) 

See Advertisement, Page 50 

290! Collins Ave. (Phone: JE 4-472!) 

penagine Director: Theodore Kipnis 

Sales Manager: Ben Gould 

Convention Season: Al! year except Dec. [5 to 
Jan. 3 and Jan. 15 to Apr. 15 

Larges: Group Accommodated: 300 (100 rooms 
and 35 suites available) 

Convention Rates: Apr. to Dec. 15; Double: $8 to 
fe: Se — from : Double: from $10; Suites: 
rom 

No. ate: , & Capacity of Largest: 7 {I ,750) 

No. Banquet Rms. & Capacity of Largest: 7 (| ,500) 

Rates for Meals: Breakfast: $!.50 to $3; Lunch: 

50 to $4.25; Dinner: $5 to $10 

Liquor: Served in hotel 

Air Conditioning: Entire hotel 

Charges for Banquet & Mtg. Rms.: 
banquet, or if hotel is headquarters 

Net Exhibit Space: {2,000 sq. ft. on one floor 

Visual Aids Available: All kinds 

— Available: PA system, spotlights, 


None for 


Parking: $i perday A 2 
Sports Facilities: Swimming, fishing, golf, tennis, 
boating 


Sheiborne Hotel (HSMA) 

Ocean at (8th St (Phone: 5-127!) 

ser nepess irving Tillis 

Sales Manager: Charles C, Trice 

Convention Season: Ali year except Christmas- 
New York period, Feb., Mar., August 

Largest Group Accommodated: | (100 rooms 
available) 

Capseaee Rates: Double: $8 to $20; Suites: 
$20 to $40 

No. Mig. Rms. & Capacity of Largest: 6 (500) 

No. Banquet Rms. & Capacity of Largest: 3 (50!) 

Rates for Meals: Breakfast: from 75c; Lunch: from 
$!; Dinner: from $1.85 

Liquor: Served in hotel. 
liquor license 

Air Conditioning: Entire hotel 

Charges for Banquet & Metg. Rms.: Depends 
on convention size and over-all revenue 

Net Exhibit Space: 15,000 sq. ft. 

Visual Aids Available: Slides and movie projector 

Other Equipment Available: PA system, spot- 
lights, dais for 8 speakers chairs 

Parking: $! per day, $5 per week 

Sports Facilities: Beach and pool, Water skiing, 
Deep-sea fishing, Golf, Tennis, Spear-fishing 


Have package store 


ized to fit 


your 


THE CONVENTION HOTEL 
IN THE HEART OF 

MIAMI BEACH... 

THE CONVENTION city! 


convention 


HOTEL 


EviLle 


Business group of ten, or king-sized convention of thousands—(or 
even nation-wide millions through our closed-circuit television) — the 
Seville offers complete fiexibility of accommodations with utmost 


hospitality and convenience! 


OPEN DECEMBER 1955 — Now Booking 1956-57 Conventions! 


OCEANFRONT 
29th TO 30th STREETS * MIAMI BEACH, FLORIDA 


Write to: BEN GOULD, Director of Sales 


all 
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ORLANDO 


Ralivoads: S.A.L.; A.C.L. 
Airlines: EAL, NAL 


The Angebilt (HSMA) 


37 N. Orange Ave. (Phone: 5-351!) 

Manager: James N. Conley 

Convention Season: All yea 

Largest Group Agonmmedated: 150 (70 rooms and 
3 suites available) 

Convention Rates: Single: $4.50 to $8; Double: 
a &S La Suites: 

Rms. & apacity of Largest: 8 (500) 

Ne Senauet Rms. & Capacity of Largest: 2 (400) 

Rates for Meals: Breakfast: $1.50; Lunch: $2; Din- 
ner: $3.50 

Air Conditioning: Banquet and meeting rooms, 
and sleeping rooms 

Charges for Banquet & Mtg. Rms.: 
convention headquarters 

Net Exhibit Space: 2,000 sq. ft. on one floor 

a = | Equipment Available: PA system, spot- 

hts, stage 

Par Ing: $1.25 in erage; 75c outside 

Sports Facilities: Golf, Tennis, Horseback Riding, 
Bowling, Boating 


None when 


Orange Court Hotel 

650 N. Orange Ave. (Phone: 2-513!) 

Manager: Jas. M. Milligan 

Convention Season: May to Dec. 

Largest Group Accommodated: 400 (200 rooms 
and !8 suites available) 

Convention Rates: Single: $5 to $6; Double: $8 to 
$12; Suites: $16 to $25 

No, Mtg. Rms. & gee of Largest: 8 (400) 

No. Banquet Rms. apacity of Largest: f Bo) 
Lighted lawn can accommodate 500 

Rates for Meals: Breakfast: 85c : $1.50; Lunch: 
$1.50 to $2.50; Dinner: $2 to $3. 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms, 
and 30% of sleeping rooms 

omens for Banquet & Mtg. Rms.: Depends upon 
isplays 

Other Eesioment Available: PA system, stage 

Parking: Free facilities 

Sports Facilities: Pitch ‘n putt course, Tennis, 
Boatin Horseback riding, Swimming pool, 
Shuffleboard 


San Juan Hotel (HSMA) 

32 N. Orange Ave. (Phone: 4/4!) 

Manager: John E. Weir 

Convention Season: Al! year 

Largest Group Accommodated: 200 (!50 rooms 
and 3 suites available) 

Convention Rates: Sin " $4.50 to $9; Double: 
$7.50 to $!1; Suites: $! $25 

No. Mtg. R & hey a Largest: 2 (400) 

No. Banquet Rooms & Capacity of FLareatt: 2 (300) 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms, 
and 122 bedrooms 

Charges for Banquet & Mtg. Rms.: Variable 

Net Exhibit Space: 5,000 sq. ft. on one floor 

Other Equipment Available: PA system, spot- 
lights, stege 

Parking: $! per day 


ORMOND BEACH 


Railroads: F.E.C. 


Coquina Hotel 

(Phone: 2-3636) 

Manager: Mrs. Walter Bovard 

Convention Season: Jan. to May, June to Sept. 

Largest Group Accommodated: 200 (115 room: 
and 6 suites available) 

Convention Rates: Single: $15 to $20; Double: $28 
to $38; Suites: $44 to $56. Rates are for Ameri- 
can Plan 

No. Mtg. Rms. & eget of Largest: 4 {200) 

No. Banquet Rms. & peasy of Largest: 2 (200) 

Liquor: Served in hotel 

Charges for Banquet & Mtg. Rms.: None 

Parking: Free facilities 

Sports Facilities: Golf, Tennis, Horseback riding, 
Fishing, Boating, Shuffleboard 


PALM BEACH 


Railroads: Fla. Geet poe 
Airlines: EAL, NA 


IMPORTANT MEETING 


at the NEW 


MOVE » 


Colonnades Hotel (HSMA) 


Ocean Drive (Phone: 4-522!) 

Manager: Ledyard D. Gardner 

Convention Season: December to June 

Largest Group Accommodated: - 

oa ge Rates: Double: from $8 

No. Mtg. Rms. & = acity of Largest: 6 {72} 

No. Banquet Rms. apacity of Largest: 6 (450) 

Rates for Meals: Broan: $1 to $1.50; Lunch: 
$! 75 to $3.50: Dinner: $3 to $7.50 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms, 
most bedrooms 

Charges for Banquet & Mtg. Rms.: None for con- 
ventions 

Net Exhibit Space: |,976 sq. ft. on one floor 

Visual Aids Available: Blackboards 

Other Equip able: PA system, spotlights, 


alee, Free facilities for 300 cars : “ 
Sports Facilities: Swimming, golf, tennis, fishing, 
shuffleboard 


PENSACOLA BEACH 
ON SANTA ROSA ISLAND 


JUST 15 MINUTES FROM 
DOWNTOWN PENSACOLA 


@ Reduced rates from Labor Day 
to May (5th. 

@ Complete convention facilities 
for meetings, banquets, 

@ Closest Florida resort to cen- 
ter of U. S. population—can 
save you hundreds of miles, 
days of travel time. 


IS YOURS 


Here at this new and luxurious resort, opening 
December 10, 1955, your meeting will receive the 
intimate and personal touch that it deserves. 
FOUR MEETING ROOMS: 

@ The Alpine Room—300 persons 

@ The Club Chalet—400 persons 

@ The Geneva Room—150 persons 

@ The Swiss Room—100 persons 


Good weather year ‘round. 
Miles of white sand on beaches, 
Gulf of Mexico and placid 
Sound. 

Deep-sea, surf, and fresh water 
fishing. 

New, modern accommodations, 
just steps from meeting rooms. 
Smart shops, restaurant, lounge. 
Nearby scenic attractions, 


stores, amusement. 
@ Most rooms with private terraces 


@ Radio—circulating ice water and TV 
outlets in every room 

@ Fully air conditioned & heated with 
individual thermostatic control 

WRITE OR WIRE FOR FULL 

DETAILS & CONVENTION RATES 

Randolph Kirkley, Genera! Manager 


THE OCEAN AT 41st STREET, MIAMI BEACH 


Grats for Color Brochune 
SANTA ROSA ISLAND 
AUTHORITY 
P. ©. Box 905 


Pensacola. Florida 


SM/NOVEMBER 20, 1955 
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FLORIDA 
Palm Beach continued 


Palm Beach Biltmore Hotel 


(HSMA) 
See Advertisement, Page 53 
Bradley Place (Phone: 2-178!) 
Manaaer: James J. Farrel! 
Sales Manager: L. E. Ames 
Convention Season: Larae groups, Nov., early Jan., 
| late Mar. and April. Smali groups al! Jan. 
end all Mar. 
Largest Group Accommodated: 1,000 (531 rooms 
and 55 suites available 
| Convention Rates: Prior to Dec. 20: Single: $18; 
Double: $32; Jan. |-Jan. 20; Single: $22; Double: 
$34; Mar. 17-April: Single: $22; Double: $34. 
Rates for American plan. 
| No. Mtg. Rms. & Capacity of Largest: 6 (800) 
| No. Banquet Rms. & Capacity of Largest: 3 (900) 
| Rates for Meals: Breakfast: $1.50; Lunch: $2.50; 
Dinner: $5 
| Liquor: Served in hotel 
Air Conditioning: Banquet and meeting rooms 
Charges _ for anquet & Mtg. Rms.: None 
Net Exhibit Space: 10,000 sq. ft. on one floor 
Other Equipment Available: PA system, spot- 
lights, stage 
or 2 Free parking outside, Garage $1.50 per 
night 
Sports Facilities: Swimming pool, Tennis, Putting 
green, Shuffleboard, Badminton 
| Whitehall Hotel 
| (Phone: 6i21) 
Manager: Thomas V. Knox 
Sales Manager: Harold LaFrenere 
Convention Season: Mid-Dec. to mid-Apr., except 
between Dec. 20 and Jan. 2 or Feb. 
| Largest Group Accommodated: 500 (200 rooms 
and 23 suites available) 
Convention Rates: Single: $18 to $20; Double: 
| $32 to $36; Parlors: $10 or $12 additional. Rates 
| for American Plan 
No. Mtg. Rms. & Capacity of Largest: 7 (500) 
| No. Banquet Rms. & Capacity of Largest: 4 (600) 
Rates for Meals: Breakfast: $1.50; Lunch: $2.50; 
Dinner: $5 to $7 
| Liquor: Served in hotel! 
| Charges for Banquet & Mtg. Rm.: None 
Other Equipment Available: PA system, spot- 
| ights, stage 
Parking: Free facilities 
Sports Facilities: Golf, Tennis, Swimming 


PONTE VEDRA 
BEACH 


Railroads: A.C.L.; S.A.L.; S. Ry.; F.£.C.; Ga. So. 
& Fla.—all to Jacksonville 
Airlines: EAL, NAL, DEL-C&S, SOU, CAP—all to 


Jacksonville 


The Inn 

Phone: 6-212!) 

Resident Manager: Mrs. Marjorie Arnold 

Convention Season: All year, except Mar. and 
Apr 

'argest Group Accommodated: |20 

Convention Rates: Single: $18 to $23; Double: $30 
to $36, Rates for American Plan. 

No. Mtg. Rms. & Capacity of Largest: 4 (120) 
No. Banquet Rms. & Capacity of Largest: 4 (1/20) 
Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms, 
bedrooms 

Charges for Banquet & Mtg. Rms.: None 

Other Equipment Available: PA system, stage 

| Parking: Facilities available 

Sports Facilities: Golf, Swimming, Tennis, Shuffle- 
board, Horseshoes 


PUNTA GORDA 


| Railroads: A.C.L. 


| Charlotte Harbor Hotel (HSMA) 

| Marion Ave. (Phone: Neptune 2-110!) 

| Manager: G. Floyd Alford, Jr. 

Convention Season: Dec., late Mar. 

Largest Group Accommodated: 150 (130 rooms 
and 20 suites available) 

| Convention Rates: Single: $18; Double: $30; 

| Suites: $35. Rates for American Plan 

| No, Mtg. Rms. & ney of Largest: 3 (300) 

No. Banquet Rms. & Capacity of Largest: | (200) 

Rates for Meals: Breakfast: $1.50: Lunch: $3.50: 
Dinner: $4.25 


Liquor: Served in hotel 

Visual Aid Equip 
and slide projectors 

one Equipment Available: PA system, spot- 
lig ts 

Parking: Facilities available 

Sports Facilities: Golf, Archery, Shuffleboard, 
Swimming, Tennis, Putting green 


t Available: Motion picture 


ST. AUGUSTINE 


Railroads: F.E.C. 


Monson Hotel and Motor Cottages 
(HSMA) 

Bay St. (Phone: 144!) 

Manager: W. W. Faw 

Convention Season: Al! year 

Largest Group Accommodated: 100 (90 rooms 
and 5 suites available) 

Cunvention Rates: Single: $5; Double: $8; Suites: 
$12 

No. Mtg. Rms. & Capacity of Largest: 2 (100) 

No. Banquet Rms. & Capacity of Largest: | (100) 

Rates for Meals: Breakfast: $1.25; Lunch: $1.50; 
Dinner: $2.50 

Liquor: Not served in hotel 

Air Conditioning: Public rooms and cottages 

Charges for Banquet & Mtg. Rms.: None 

Other quip Available: PA system, spot- 
lights, stage 

Parking: Free facilities for 200 cars 

Sports Facilities: Golf, Swimming 


Hotel Ponce de Leon 

(Phone: 1731!) 

Manager: Edward G. Flather, Jr. 

Convention Season: Large Groups Jan. & Apr.;: 
small groups Dec. 22 to Apr. 20 

Largest Group Ramsmenedelods 360 (240 rooms 
and 12 suites available) 

Convention Rates: Single: $18; Double: $30; Suites: 
$45. Rates for American Plan 

No. Mtg. Rms. & <apectty, of Largest: 5 £300) 

No. Banquet Rms. & pacity of Largest: 2 (500) 

Rates for Meals: Breakfast: $1.50; Lunch: $2.75; 
Dinner: $4 

Liquor: Served in — 

cmerane, for Banquet & Mite. Rms.: None 

Net Exhibit Space: 5,000 sq. ft. on one floor 

Visual Aids Available: |4émm projector 

Other Equipment Available: PA system, spotlights 
stage 

Parking: Free facilities 

Sports Facilities: Golf, Swimming pool, Tennis, 
Shuffleboard, Fishing 


ST. PETERSBURG 


Railroads: A.C.L.; S.A.L. 
Airlines: NAL, TCA, EAL 


The Huntington (HSMA) 


4th Ave. at 2nd St., N. (Phone: 7-7827 

Manager: Pau! B. Barnes 

Convention Season: Mar. !5 to Jan. 

Largest Group apm 10° (140 rooms 
and 10 suites available) 

at" anne Rates: Single: $8 & $9; Double: $9 & 
I 


No. Mtg. Rms. & yy we of Largest: 6 (400) 

No. Banquet Rms. apacity of Largest: | (400) 

Rates for Meals: Sroeeney $1.50; Lunch: a la 
carte; Dinner: $3.50 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms 

Other Equipment Available: PA system, spotlights 

Parking: Free facilities 

Sports Facilities: Swimming, Sante, shuffleboard, 
fishing, boating, golf, baseball 


Soreno Hotel (HSMA) 
See Advertisement, Page 52 

Beach Drive & Ist Ave. North (Phone: 7-780!) 

Manager: Martin C, McNiel 

Sales Manager: Otis A. Kelly 

Convention Season: Oct. | to May 25, except 
Feb. | to April |! 

Largest Group Accommodated: 550 (275 rooms 
and |5 suites available 

Convention Rates: Single: $14 to $16 AP, $8 to $10 
EP; Double: $24 to $28 AP, $12 to $16 EP; Suites: 
$34 to $40 AP $i6 to $20 EP. 

No. Mtg. Rms. & Capacity of Largest: 4 (550) 
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f acilities 
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FLORIDA ROOM 

Lobby level — 10,000 square feet of 
area — adjacent to Ball Room — ideal for 
social functions — meetings — exhibits — 
nightly entertainment —cocktails — dancing. 


BALLROOM 


Lobby level — completely modernized — 
new capacity 750 — air conditioned — 
acoustically perfect — stage lighting — 
installed meeting room equipment. 


MAIN DINING ROOM 


New addition — capacity 1000 diners — 
air conditioned — Mezzanine level 
overlooking gardens and Lake Worth. 
Banquet facilities available. 


The Palm Beach Biltmore Hotel pro- 
vides 537 twin bed guest rooms and 55 
parlor suites. Among the many new 
facilities is an array of smaller meet- 

ing and function rooms with capaci- 
ties of 25 to 400 persons. Entertain- 
ment, recreation and “know how” 
convention services. 


Write, wire or phone L. E. Ames, Director Sales and Advertising for information and proposal. 
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FLORIDA 
St. Petersburg continued 


No. Banquet Rms. & Copecty of of Lesenet: 3 (700) 

Rates for Meals: Break 50 $2; Lunch: 
from $2.50; Dinner from $4 

Liquor: Served in hotel } 

Air Conditioning: One banquet and meeting 
room, ballroom 

Charges for Banquet & Mtg. Rms.: 
la conventions 
Net Exhibit Space: 26,633 sq. ft. 
Ne ghts, stage, easels 

Visual Aids Available: |6mm projector and screen 

Other Equipment Available: PA system, spot- 
lights, stage ¥ 

Parking: $! A over night in garage, free park- 
ing on stre 

Sports Facilities: Golf, Tennis, Swimming, Shuffle- 
board, Horseback riding 


None for 


Suwannee Hotel 

Ist Ave. & Sth Sit., North (Phone: 7-787!) 
Manager: Paul Brown 

Convention Season: All yeer, except Dec, 7, Jan., 


Feb.. Mar. 

Largest Group Accommodated: 200 (150 rooms 
and 15 suites available) 

i xy Single: $5; Double: $8; Suites: 
12 

No, Mtg. Rms. & Capacity of ak 

No. Banquet Rms. & Capacity of st: y 4 (20) 

Rates for mse Breakfast: $1.25; Lunch: $2 ; Din- 


$3. 
quer: Served in hote 
+ Conditioning: eaves and meeting rooms, 
and 50 bedrooms 
s for Banquet & Mtg. Rms.: None 
hibit Space: 3,000 on one floor 
Aids Aveliable: b Serqens 
able: PA system, spot- 
lights, ste 


Parking: $1" over night 


oa 


The Vinoy Park (HSMA) 
See Advertisement, Page 53 
5th Ave. North & Beach Drive (Phone: 7-789!) 


Manager: Sterling 8. Bottome 

Sales Manager: Otis A. Kelly 

—— Season: Prior to Feb. | and after 

ar 

Largest Group po 2 ~ ee 650 (300 rooms 
and 25 suites available 

Convention Rates: Single: $19: Double: $28; Suites: 
$15 daily for parlor in addition to bedroom 
charge. Rates for American Plan 

No. Mtg. Rms, & eo, of Largest: 5 (750) 

No. Banquet Rms. & pacity of Largest: 2 (850) 

Rates for Meals: Breakfast: $1.50: Lunch: $2.50; 
Dinner: 

Liquor: Served in hotel 

Air Conditioning: 2 meeting rooms 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 4,992 (booths only) 

Visual Aids Available: lémm projector and screen 

Other Available: PA system, spot- 
lights, stage 

Parking: $1.25 per night in garage. 
for street parking 

Sports Facilities: Swimming, Shuffleboard, Putting 
green, Golf, Sailing, Tennis, Horseback riding 


No charge 


SANFORD 


Rallroads: A.C.L.; Str. 


The Mayfair Inn 
1000 E. Ist St. (Phone: Sanford 1200) 


Manager: Frank Mebane, Jr. 

Convention Season: Dec., Jan., Mar. 

Largest wore Accommodated: 275 Ants rooms 
avaiiadie 

Congestion Rates: gate pe Pit; Bow Doubles $i0-si4; 


: $24 to can 
ne ‘ate. Beg ity of va est: 3 500 
No. Banquet Rms. < apacity of Lareesis ' ey 
Rates for Meals: Breakfast: $1.25; Lunch: Pre 
Dinner: $3 
Liquor: Served in hote 
Charges for Banquet. ', Mtg. Rms.: 
Net Exhibit Specs: 3,200 sq. ft. fl 
xhibit Space: on one floor 
Visual Available: Projectors, 4c screens 
Other Equi Pp PA system, spot- 
lights, stage 
Parking: Free facilities 
> enon Golf, Swimming, Tennis, Shuffle- 


Included in 


SARASOTA 


Railroads: A.C.L.; S.A.L. 
Airlines: NAL 


AUDITORIUM 


Municipal Auditorium 
Sarasota, Fia. (Phone: Ringling 4-645!) 


Manager: Mason Baldwin 

Exhibit Areas: Arena, 10,000 s 

Rental Fees and Services: $128 er day includes 
light, janitor, PA and air 1 per dey 

Ventilation: Air conditioned 

Ceiling Height: 15 ft, to 50 ft. (domed) 

Dimensions, Opening to Exhibit Hall: ll ft. wide, 
2" bw clearance 

System: Available 

oi None 

Utilities: 110 and 220 current 

Loading Facilities: Loading platform 

Meeting Rooms: None 

Facilities Functions and 
Capacity: Can a Geaquet up to "ooo 

Parking Facilities: uate 

Distance from fae istrict: Three-fourths mile 


Mira-Mar Hotel 


Paim Ave. So. of er stones 2-5181) 

Manager: Herbert W. Norton 

Convention Season: Nov, 15 to Apr. 15, except 
Jan. 25 to Mar, 15 

Largest Group Accommedated: 200 (90 rooms 
and 6 suites available 

Convention Rates: Single: $4 to $6; Doubie: $6 to 
$9; Suites: from $1 

No. Mtg. Rms. & Capacity of | ieee 5 _ (250 

No. Banquet Rms. & :3 {300 

Rates for Meals: Breaktast: soe - et. Lunch: 
65¢ to $2.50; Dinner: $2.50 to $4.50 

Liquor: Served in hotel 

Air 9m Some banquet halls and | meet- 
ing 

Charges for Banquet & Mtg. Rms.: None 

Net ibit Space: 500 ft. on one floor 

oe Equipment Available: PA system, spot- 


m3 50 
Sports Facilities: Shuffleboard 


TALLAHASSEE 


Railroads: S.A.L 
Airlines: EAL, NAL 


Floridan Hotel 
Monroe & Call Sts. (Phone: 2-3850) 


Manager: Carl L. Daniels 

Convention Season: Al! year 

Largest Group Accommodated: 200 (100 rooms 
and 4 suites available) 

No, Mtg. Rms. & Capacity of Largest: 3 (300) 

No. Banquet Rms. & Capacity of Largest: 2 (250) 

Rates for Meals: Breakfast: $1.25; Lunch: from $2; 


Dinners: 

Liquor: Not served in hotel. 
lounge and serve beer 

Alr Conditi : Banquet and meeting rooms, 
and 60 bdrooms 

Other a =-y = Available: PA system 

Parking: Free facilities 


Do have beer 


TAMPA 


Railroads: A.C.L.; S.A.L. 
Airlines: EAL, NAL, TCA 


AUDITORIUM 


Fort Homer Hesterly Armory 
Tampa, Fla. (Phone: 8-3079) 
Manager: E. J. Chassee 
Exhibit Areas: 24.400 sq, ft. 
Rental Fees and Services: Variable 
— Height: 43 ft. 

ystem: Available 


A 
— Opening to 


to Exhibit Hall: 10 ft. by 


nns: None 

ies: 110-220 current 

Ing Facilities: 5 ae lift 

Meeting Rooms and Capacities: Two, 100 each 
—— for Food nctions and Banquet 
Caterer can serve 2, 

Parking” Facilities: Free parking for 1,000 cars 
Distance from Business District: One mile 


Floridan Hotel 
905 Florida Ave. (Phone: 25511) 
Manager: J. B. Pickard 


Convention Season: All year 
Largest Group Accommodated: 300 (100 to 150 
rooms available, except during Jan., Feb., Mar., 
which is busy season) 
Cr Sule Mer sreeies, from $5: Rouble: from 
it us ax 
ee hen ep 2 wi! 


) 
Rates ou, Meals: 4 
$2; Dinner: from $2. S-—-prices plus’ 3 tax 
Liquor: Served in hotel 
Air Conditioning: Banquet and meeting rooms and 
250 bedrooms 
Charges for Banquet & Mtg. Rms.: $50 for largest 
room: $10 and $15 for others 
—s quip + Available: PA system, spotlights, 


Parking: $1 to $1.50 


Tampa Terrace (HSMA) 
Lafayette & Florida Ave. (Phone: 2556!) 


Manager: Bartley Gay 
as * ee Season: iT year, except Jan., Feb., 


Ma 

Leseed? Group Accommodated: 200 (100 rooms 
and 7 suites available) 

Convention Rates: Single: from $5; Double: from 
$8; Suites: $15 

No. Mtg. Rirs. & Capacity of Largest 4 (500) 

No. Banquet Rms. & Capacity of Largest: 4 (500) 

Rates for Meals: Breakfast: $1; Lunch: $1.35; Din- 
ner: 

Liquor: Served in hotel 

Air Conditioning: Entire hotel except lobby 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 5,830 sq. ft. on one floor 

Other Equipment Available: PA system, spot- 
lights, vege 

Parking: $1.25 


WEST PALM BEACH 


Railroads: F.E.C.; 
Airlines: EAL, at Sk 


Hotel George Washington (HSMA) 
Ist St. & Flagler Drive (Phone: 819!) 


Manager: Hubert D. England 

Convention Season: All year 

Largest Group Accommodated: 400 (Jan. [5 to 

ar. '5—can protect to 50 —— occupancy. 

Other time—to as many as 100 rooms) 

Convention Rates: Single: from $5: "Double: from 
$8; Suites: $12 

No. Mtg. Rms. & Capacity of Largest: 7 (400) 

No. Banquet Rms. & Capacity of Largest: 2 (400) 

Rates for Meals: Breakfast: — $1.25; Lunch: 
from $1.50; Dinner: from $2.50 

Liquor: Served in hotel 

Air Conditioning: Entire hotel 

Charges for Banquet & Mtg. Rms.: 

Other Equip + Available: PA By Spotlights, 
stage 

Parking: Facilities available 

Sports Facilities: Deep-sea fishing, 
Golf, Tennis 


Swimming, 


Hotel Pennsylvania 
(Phone: 710!) 


Manager: H. B. England 

Convention Season: Large groups; Mar. | to 
Jan 1.; small groups: to Feb. } 

Largest "Group Accommodated: 500 (2/6 rooms 
and 10 suites available) 

Convention Rates: oe $5 to $7; Double: $8 to 
$12: ag - $8 to $ 

No. Mtg. Rms. & Capacity of Largest: 5 000), 

No. Banquet Rms. & pacity of Largest: ) 

Rates for Meals: Popular prices 

Liquor: Served in hotel 

Air Conditioning: Entire hotel 

Char oes for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 4,582 sq. ft. on one 

Visual Aids Available: Many types 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: Meters 5c per hou 

Sports Facilities: Golf, + Tennis, Sailing, 
Deep-sea fishing 


GEORGIA 


ATLANTA 

Barone: C. of Ga.; S.A. Li; & N.; Southern; 
& W. Pt; Ga.; A.C.L Nice & St. L. 
Ainlinos: EAL, DEL- CBS, Che, SOU 
AUDITORIUM 

Atlanta Municipal Auditorium 

30 Courtland St., S.E. (WA 637!) 

Manager: H. H. Niebruegge 


SM/NOVEMBER 20, 


10,290 sq. we. en, 
, 5,500; aa | #2, 
000 s 


sq. 
' ton Room yes 2.386 
.. Sky Room, 7,500 sq. ft. 
Fees and Services: } $300 per d 
Tatt Hall, $100; Ex. Hall #1, $100; Ex. 
$75; Ex. Hall 33, $125; Com. Room 
Com, Room #2, $40; Sky Room, $100. eietes 
heat, light, water, janitor service, 2 forklift 
trucks and operators, and labor that can be 
spared 
Floor Load: Unlimited .Ventilation: Fully air con- 
dition 
bud "Heloht: = Room 10! ft.; balance of 
buil ing. 18 to 5. 2 tt. 
— $30 per performance if used in 
+ show 
ary ym Opening to Exhibit Hall: Truck door 


it ft. 
7m to Main Arena; Ex. Halls #2 and 


Exhibit Areas: Arena, 
4,000 


PA b.2. 
3, 18 in. on 20 ft. centers 
Utilities: 208 volt current, gas hot water 
Loading Facilities: Two forklift trucks and oper- 
ators 
Storage Areas: Basement, sufficient for all shows 
Meeting Rooms and Capacities: Commi‘tee Rooms 
#1 and #2, 125 and 250 
Facilities for Food Functions: Outside caterers can 
serve banquets up to |,200 
Parking Facilities: Limited: commaratal lots adja- 
cent have space for 600 
Distance from Business District: Five blocks 


Atlanta Biltmore Hotel (HSMA) 


See Advertisement, Page 55 
W. Peachtree, 5th, 6th & Cypress Sts. 


(Phone: 
Emerson 3461) 


eneeee: D. O. Beusse 

Sales Manager: Charlie L. Bird 

Convention Season: Al! year 

Largest Group Accommodated: 650 (300 rooms 


and 20 suites available 
$6 to $10; Double: $8 


Convention Rates: Single: 

to $14; Suites: $15 to $50 

No. Mtg. Rms. & Capacity of Largest: |8 (2,000) 

No. Seaquee Rms. Capacity of Largest: | 
(1,88: 

Rates for Meals: Breakfast: from $1.25: Lunch: from 

50; Dinner: $4.50 

Liquor: Served in hotel 

Air Conditioning: Public space, 50% of bedrooms 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 14,080 sq. ft. on one floor 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: $1.25 overnight 

Sate ay Facilities: Golf, Swimming, Tennis nearby 


Dinkler Plaza Hotel (HSMA) 


See Advertisement, Page 55 

98 Forsyth St., N.W. (Phone: Lemar 246!) 
Manager: George Fowler 
Sales Manager: Albert Coleman 
Convention Season: All year 
Largest Group Accommodated: 750 

suites available) 
Convention Rates: Single: $5.50 to $8: Double: 

$6.50 to $I!; yy $12 to $15: Suites: $12 to $30 
No. Mtg. Rms. & Capacity of Largest: 13 (2,000) 
- ee Rms, Capacity of Largest: {3 


Rates for Meals: Breakfast: from $2; Lunch: from 
$2; Dinner: from 

Liquor: Served in hotel 

Air Conditioning: Entire hotel 

Net Exhibit Space: 10,434 sa. ft. 

Other Equipment Available: PA system, 

Parking: $1.25 to $+.50 


Georgia Hotel (HSMA) 


Luckie and Cone Sts. (Phone: LA 326!) 

Manager: J. Wade Linden 

Ass't. Manager: Sam T. Barnes 

Convention Season: All year 

Largest Group Accommodated: 600 (280 rooms 
and 7 suites available) 

Convention Rates: snare: from $4; Double: from 
$6; Suites: from $15 

No. Mtg. Rms. & pes! of Largest: 5 (300) 

No. Banquet Rms. & Capacity of Largest: 7 (300) 

Rates for Meals: — from 75c; Lunch: from 
$!; Dinner: from $1.50 

Liquor: Bottles only 

Air Conditioning: Banquet and meeting rooms, 
some bedrooms 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 6,300 sq. ft. on one floor 

Other Equipment Available: Stace 

Parking: $1.50 for 24 hours 


Convention Season: Al! year 

Largest Group Accommodated: 750 (550 rooms 
and |7 suites available) 

Convention Rates: a from $5.50; Double: from 
$8; Suites: from $16 

No. Mtg. Rms. & Capacity of Largest: 8 (se) 

No. Banquet Rms. & Capacity of Largest: 8 (356) 

Rates for Meals: Breakfast: from $1; Lunch: from 
$1.50; Dinner: from $3 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms, 

bedrooms 

ery for Banquet & Mtg. Rms.: $15 to $300 

Net Exhibit Space: 7,800 sq. ft. 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: $1.25 per night 


AUGUSTA 


Railroads: A. i, Ls A. & S.; C. of Ga.; Ga.; C. & 
W.C.; G. : Southern 
santa Bet. Eis EAL, SOU 


AUDITORIUM 


Bell Auditorium 
712 Telfair St. (Phone: 2-7070) 
Manager: J. F. Bedingfield 
Exnibit Areas: 10,800 sq. ft. 
Rental Fe On application 
Floor Load: |,000 Ibs. per sa. ft, 
Ventilation: Good 
| Height: 42 ft. 

ystem: Available 
Dimensions, Opening to Exhibit Hall: 6 ft. 
Columns: None 
Utilities: 600 Amp. current 
Loading Facilities: Fair 
Meeting Rooms: Four 


Facilities to Handle Food Functions and Banquet | 
| 


Capacities: Limited, 1,000 
Parking Facilities: Fair 
Distance from Suslaces District: Three blocks 


. 
Bon Air Hotel (HSMA) 
See Advertisement, Page 56 
Walton Way & Hickman Rd. (Phone: 3-366!) 
Manager: Harold Lieberman 
Sales Manager: M. M. Witherspoon 
Convention Season: Al! year, 
Masters Tournament 
Largest Group pe oan 650 (330 rooms 
and 20 suites available 
Convention Rates: Single: vay se $6.50: Double: 
$7.50 to $10.50; Suites: $18 to $ 
ae Mtg. Rms. & Capacity 3 ne Ste} 
Banquet Rms. & Capacity of Largest: 8 
Rates for Meals: Breakfast: from $1.25; Lunch and 
Dinner: $2.50 to $5.50. Plus tip and tax. 
Liquor: Served in hotel 
Air Conditioning: Banquet and meeting rooms, 
and 200 bedrooms 
Charges for Banquet & Mtg. Rms.: None 
Net Exhibit Space: 7,000 sq. ft. on one floor 
Other Equipment Availabie: PA system, spot- 
lights, portable stage 
Parking: Free facilities 
Sports Facilities: Swimming, Volleyball, Bad- 
minton, Shuffleboard, Riding, Tennis, Golf, 
Fishing, Polo 


except 


Richmond Hotel 
744 Broad St. (Phone: 2-554!) 
Manager: Ray Campbell 


Sales Manager: Mrs. Anne F. Robertson 
Convention Season: Al! year 


during 


Largest Group Accommodated: 300 (200 rooms | 


and 7 suites available) 

Convention Rates: Single: as to $6.25; Double: 
$6.75 to $9.90; Suites: $14 to $16 

No, Mtg. Rms. & Capacity of Largest: 7 (275) 

No. Banquet Rms. & Capacity of Largest: 7 (275) 

Rates for Meals: Breakfast: to $1.25; Lunch: 
55¢ to $1.30; Dinner: $1.25 to $4.25 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms, 
and 200 bedrooms 

Charges for Banquet & Mtg. Rms.: 
if. meal is served 

Net Exhibit Space: 4,500 sq. ft. on two floors 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: $!| per night 

Sports Facilities: 3 Golf courses 


No charge 


COLUMBUS 


Railroads: C. of Ga.: S.A.L.; So. Ry. 


| 
| 


Meeting Space for 2000 
Or Banquet of 1800 

Or Space for 100 Exhibits 
for 500 
Garden Dining for 1500 


Three Spaces 


Twelve Rooms Ranging in Size 
to Accommodate 25 to.200 


Free Parking in Hotel Gropnds 


Largest Hotel in Atlanta 


 TUTWILER 


in — 
she DINKLER 
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For full information address 
Convention Manager, Dinkler Hotels 


The Dinkler Plaza, Atlanta 1, Georgia or call 
Chicago Office: MO 4-5100 
Washington Office: EX 3-6481 © N. Y. Office: MU 6-6990 


a.) 
Airlines: DEL-C&S, EAL, SOU 

Henry Grady Hotel (HSMA) 

210 Peachtree St. (Phone: Lamar 321!) 

Manager: L. O. Moseley 

Sales Manager: W, F. Jefferson 


Ralston Hotel 
12th St. & 2nd Ave. (Phone: 2-733!) 


Sinai eile a i at in st iis eee | 


SM/NOVEMBER 20, 1955 55 


HOLD YOUR CONVENTION IN 
Year ’Round 


“Indian Summer” 
CLIMATE AT THE 


or QP? norer 


AUGUSTA, GEORGIA 
“Golf Capital of the Nation"* 
The Scuth's finest facilities 
for conventions 
@ ALL PUBLIC SPACE 
AIR-CONDITIONED . . . including 
@ all restaurants, cocktail lounge, 
lobby, meeting rooms and most 
guest rooms. 
@ 400 rooms with bath 
® Spectacular, outdoor swimming 


pool 
® Golfing privileges (five minutes’ 
walk from hotel) 


For information write: 
% Harold Lieberman, General Manager 


Newly Styled Throughout 
the General 
Ogtethorpe 


The new ownership of this fine 
resort has redecorated the entire 
hotel . . . and two-thirds of all 
guest rooms have been air- 
conditioned. 2 air-conditioned 
ballrooms! 18-hole golf course 
on our own grounds, giant out- 
door pool, boating, fishing, 
tennis, dancing. Attractive con- 
vention rates. Write for color 
brochure and information. 


GEORGIA 
Columbus continued 


Manager: O, L. Betts, Jr. 
Convention Season: Al! year 
epee See Aesemmedated: 500 
vention Rates: Single: $4 t : Double: 
to $8.50; Suites: $12.50 to $25 dhe igaisea 
No. Mtg. Rms. & Capacity of Largest: 4 7 
No. Banquet Rms. & Capacity of Largest: 4 (300) 
Rates for Meals: Breakfast: $1.25: Lunch: $2 
Dinner: $2.50 
Liquor: Wine and beer served 
Pod any og Entire hotel 
arges for Banquet & Mtg. Rms.: $!0 to $75 
Net Exhibit Space: 2,500 roy - 
Visual Aids Available: Screens 
Cte Equipment Available: PA system, spotlights, 
stage 
Parking: Facilities available 
Sports Facilities: Golf, Swimming, Tennis, Boat- 
ing, Fishing 


MACON 


Railroads: C. of Ga.; M.D. & Sav.: Ga. So. & 
F.; Southern 
Airlines: EAL, DEL-C&S, SOU 


Hotel Dempsey 

Cherry at Third (Phone: 2-251!) 

Manager: W. P. Jackson 

Convention Season: All year 

Largest Group Accommodated: 250 (125 rooms 
and 3 suites available) 

Convention Rates: Single: $4 to $11; Double: $7 
to $13; Suites: $20 to $25 

No. Mtg. Rms. & Capacity of Largest: 6 (800) 

No. Banquet Rms. & Capacity of Largest: | (500) 

Rates for Meals: Breakfast: $1.25; Lunch: from 
_$1.50; Dinner: $2.50 (served in private room) 

Liquor: Served in hotel 

Air Conditioning: Entire hotel 

Charges for Banquet & Mtg. Rms.: None with 
meal, Without meals—from $15 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: $! per night or day 


ST. SIMONS ISLAND 


Railroads: So. to Brunswick; S.A.L. to Thalmann; 
A.C.L. to Nahunta 
Airlines: EAL 


King and Prince Hotel 

(Phone: 3411) 

Manager: Gadi Timbes 

Convention Season: All year, except Mar, and 


Apr. 

Largest Group Accommedated: 150 (75 rooms 
and 4 suites available) 

Convention Rates: Single: $14.50 to $18.50 AP, 
$8 to $16 EP: Double: $22.50 to $28.50 AP. $10 
to $18 EP; Suites: $34 to $46 AP, $20 to $32 EP 

No. Mtg. Rms. & Capacity of Largest: 5 o- 

No. Banquet Rms. & Capacity of Largest: 2 (350) 

Rates for Meals: Breaktast: |.25 to $2.50; Lunch: 
$2.50 to $3.50; Dinner: from $3.50 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms 

Charges for Banquet & Mtg. Rms.: None 

Visual Aids Available: Blackboard, screens 
lights, stage 

Other Equipment Available: PA system, spot- 

Parking: Free facilities 

Sports Facilities: Shuffleboard, Table tennis, 
Cycling, Horseback riding, Golf, Tennis, Fishing, 
Private Beach and Pool 


SAVANNAH 


Railroads: A.C.L.; C. of Ga.; S.A.L.; Southern; 
Sav. & A. 
Airlines: EAL, NAL, DEL-C&S 


De Soto Hotel 

(Phone: 2017!) 

Resident Manager: Allen J. Browne 

Convention Season: Al! year 

Largest Group Accommodated: 400 (200 rooms 
and !0 suites available 

Convention Rates: Single $5 to $7; Double: $8 to 
$12; Suites: $15 to $35 

No. Mtg. Rms. & Sapocity of Largest: 6 (1|,000) 

No. Banquet Rms. & Capacity of Largest: 2 (650 

Rates for Meals: Breakfast: from 90c: Lunch: from 
$1.50; Dinner: from $2 


Liquor: Served in hotel 

Air Conditioning: Entire hotel 

Charges for Banquet & pap. Roms.: None 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: $! 

Sports Facilities: Swimming poo! 


General Oglethorpe Hotel 
(HSMA) 


See Advertisement, Page 56 

Wilmington Island (Phone: 3-777!) 

ose: Loyd Bumpas 

Sales Manager: Louise K. Corbell 

Convention Season: Al! year 

Largest Group Accommodated: 400 (i186 rooms 
and |4 suites available 

Convention Rates: Single: $13 to $16 AP, $6 to 
$? EP; Double: $24 to $28 AP, $10 to $!4 EP; 
Parlors—add $i! to $15 on either rate. Rates 
vary with season. 

No. Mtg. Rms. & Capacity of Largest: 6 (400) 

No: Banquet Rms. & Capacity of Largest: 5 (400) 

Rates for Meals: Breakfast: $1.35; Lunch: $2.15; 
Dinner: $2.75 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms, 
125 bedrooms 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 2,500 sq. ft. on one floor 

Visual Aids Available: Projector and screen 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: Free facilities 

Sports Facilities: Golf, Swimming, Tennis 


Manger Hotel 
Bull & Congress Sts. (Phone: 2-612!) 


Manager: J. G. Hursey 

Sales Manager: Bernard Gleason 

Convention Season: Al! year 

Largest Group Accommodated: 200 (200 rooms 
and 8 suites) 

Convention Rates: Single: $6.50; Double: $8.50; 
Suites: $15 

No. Mtg. Rms. & Capacity of Largest: 4 (300) 

No. Banquet Rms. & Capacity of Largest: 4 (250) 

Rates for Meals: Breakfast: from $1; Lunch: from 
$1.50; Dinner: from $1.75 

Liquor: Served in hotel 

Air Conditioning: Entire hotel 

Charges for Banquet & Mtg. Rms.: $!0 to $50 

Net Exhibit Space: 6,700 sq. ft. on one floor 

Other Equip t Available: PA system, spotlights, 
stage 

Parking: $! per day 


SEA ISLAND 


Railroads: So. to Brunswick; 6.A.L. to Thalmann; 
A.C.L. to Nahunta 
Airlines: EAL 


The Cloister 

(Phone: 361!) 

Manager: |. A. Harned 

Convention Season: All year except Feb. 15 to 

ay |5 

Largest Group Accommodated: Prefer about 50 

Convention Rates: Single: $17 to $26; Double: $24 
to $45; Suite: for 2 persons—total of one per- 
son rates of rooms occupied, Rates for Ameri- 
can Plan. 

No. Mtg. Rms. & Capacity of Largest: 2 (200) 

No. Banquet Rms. & Capacity of Largest: 2 (200) 

Rates for Meals: Breakfast: $1.75; Lunch: $2.75; 
Dinner: $4 

Liquor: Served in hotel 

Air Conditioning: Entire hotel 

Charges for Banquet & Mtg. Rms.: None 

Visual Aids Available: |4mm sound projector 

Other’ Equipment Available: PA system, spot- 
lights, stage 

Parking: $! per day in garage 

Sports Facilities: Tesals Golf, Cycling, Fishing, 
Putting course, Croauet, Shuffleboard, Lawn 
bowling, Horseback riding, Skeet shooting, Pool 
and Ocean swimming 


IDAHO 


BOISE 


Railroads: U.P. Sys. 
Airlines: UAL, WCA, EML 


Hotel Boise 
8th & Bannock (Phone: 2-551!) 


Manager: George Horning 
Convention Season: All year 


SM/NOVEMBER 20, 1955 


where business iS a pleasure, 


the convention spot 


that has everything... 


Actually a village within itself, Sun Valley, 
Idaho is the ideal place for your next conven- 
tion. Along with everything that’s fun under 
the sun there’s every comfort and convenience 
facility, including a movie theatre, post office, 
photo shop, florist, gift shops and church serv- 
ices. There’s a real wide-open western welcome 
awaiting, so why not make your plans now! 
Convention season, early April to July 1 and 
after Labor Day to October 15. 


GOLF e TENNIS ¢ SWIMMING e 
HORSEBACK RIDING e SKEET AND 
TRAP SHOOTING @ FISHING e 
MOVIES @ BOWLING e DRIVE 
YOURSELF SERVICE e OUTDOOR 
ICE SKATING @¢ DANCING 

AND EVENING ENTERTAINMENT 


OWNED AND OPERATED BY UNION PACIFIC RAILROAD 


SM/NOVEMBER 20, 1955 


ee age a cg ‘ 


Fe ee 


MEETING AND BANQUET ROOMS 
MEETINGS 


No. of Rooms Max. Capacity 
Opera House 500 
Duchin Room 100 
Slalom Room 100 


(Numerous smaller rooms 20 to 50) 


BANQUET 
No. of Rooms Max. Capacity 
Lodge Dining Room 350 
Continental 600 


Liquor by the drink available per state laws 
except Sunday and designated holidays. 


RATES: American Plan 


per person, two 
> { 5 in a room RATES ON 


$ { 3 per person, REQUEST 


single room 


Evropean Pian 


Capacity: Sleeping accommodations for 500 persons 


FOR RESERVATIONS and complete UNION 
information address Mr. Winston PACIFIC 
McCrea, Mgr., Sun Valley, Idaho. RAILROAD 


International Amphitheatre 


Home of the Chicago National 
Automobile Show—Chicago National 
Boat Show — Chicago International 
Sports and Outdoor 
International Live Stock Epesiticn— 
International Kennel Club Dog Show 
—lInternational Dairy Show and 
Rodeo—The Chicago Home of the 
National Metal Exposition—Interna- 
tional Heating and Ventilating Expo- 
sition, Democratic National en- 
tion, National Packaging Exposition, 
Materials Handling Exposition, Na- 
tional Machine Tool Builders’ Show, 
Road Builders Show and other leading 
Expositions. 

- 
440,000 Sq. Ft. Exhibit Space 
Individual Halls 
4,000 to 180,000 Sq. Ft. 
. 
ARENA SEATS 12,000 
Air Conditioned 
Many Smaller Meeting Rooms 
New Public Address System 
. 
Parking for 4,000 Cars 
15 Minutes from Loop Hotels 


International Amphitheatre 
42nd & Halsted Chicage 9, MM. 


ALLE AND MA 


CHI 


DISON 


CAGO 


@ Complete facilities adaptable to 
any type of function 

@ Personalized attention to 
every detail 

® Convenient to railroad terminals 

@ Located in the center of 
downtown Chicago 

@ Gracious, modern atmosphere, plus 
traditional LaSalle hospitality 

WRITE “~ ROOM CHARTS, FLOOR PLANS AND FULL DETAILS 


M. P. MATHEWSON 


IDAHO 
Boise continued 


Largest Group Accommodated: 200 (90 rooms 
and 6 suites available) 

Conveniion Rates: Sinaia & 25 to $5.50; Double: 
$7.25 to $7.50; Suites: $16. 

No, Mtg. Rms. & Capacity. va} Largest: 6 (600) 

No. Banquat Rms. & Capacity of a ae 6 (400) 

Rates for Meals: Breakfast: 75c to $1.50; Lunch: 
$1.30 to $1.50; Dinner: $1.50 ‘o $5 

Liquor: Served in hotel 

Air Conditioning: Banquet and meetie rooms 

Charaes for Banquet & Mtg. Rms.: to $50 

Net Exhibit Space: 3,000 sq. ft. - A. floor 

Visual Aids Available: Blackboard 

Other Equipmem Available: PA p- spotlights, 
stages 

Parking: Free 

Sperte | Facilities: Golf, Skiing, Swimming, Tennis, 
Fishing, Trap- Shooting 


Hotel Owyhee 

lith & Mair (Phone: 3-46!!) 

Manager: Al J. Kell 

=—s a er: V. pry 

ason: All y 

loon \eeon Aocommedated: 150 (70 rooms and 
6 suites available) 

Coveenee | Rates: Sir le: “en to $6; Double: 

No, Mtg. Rms. i Genmchie oft 

No. Banquet Rms. & Capacity of (400 

Rates for Meals: Breakfast: i to “gee 4 
75c to $1.50; Dinner: $1.45 to $2.50 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms 

Peg oe for fanny & Mtg. Rms.: $10 to $75 

Net ibit Space: 4,000 sq. tf. on on floor 

Oeer Equipment Available: PA system, spot- 
ights 

Parking: Free facilities 

Sports Facilities: Skiing, Fishing, Hunting, Golf, 
Trap shooting 


POCATELLO 


Railroads: U.P. Sys. 
Airlines: WAL, WCA 


Bannock Hotel 

105 S. Arthur (Phone: 1700) 

Manager: William W. Shields 

Convention Season: Al! year 

Largest Group Accommodated: 300 (130 rooms 
and 6 suites available) 

Convention Rates: ry $4 to $6.50; Double: 
$5 to $8: Suites: $12 to $ 

No. Mtg. Rms. & Capacity of Largest: 6 (300) 

No. Banquet Rms. & Capacity of Largest: 4 (300) 

Rates for Meals: Breakfast: 85c to $1.25; Lunch: 
75c to $1.50; Dinner: $1.50 to $4.50 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms 

Charges for Banquet & Mtg. Rms.: None for 
conventions 

Net Exhibit Space: |,500 sq. ft. on one floor 

Other Equipment Available: PA system, spotlights, 
stage 

Parking: Free facilities 

Sports Facilities: Golf, Riding, Skiing, Bowling 


SUN VALLEY 


Railroads: U.P. Sys. 
Airlines: UAL, WCA 


Sun Valley Lodge & 
The Challenger Inn 


See Advertisement, Page 57 
(Phone: 331!) 


Manager: Winston McCrea 

Conv. Manager: Adolph Roubicek 

Convention Season: Apr. 15 to June 30, after 
Labor Day to Oct. 15 

Largest Group Gagemmadeted: 500 (292 rooms 
and 4 suites available 

Cosseeiien A wy Single; $18; Double: Lodge: 
$28; In Rates b r American Plan 

No. Mig. ¥- & Capacity of Largest: 8 (479) 

No. Banquet Rms. & Capacity of Lergest: 2 (500) 

Rates for Meals: Breakfast: $1.50; Lunch: $2.50; 
Dinner: $4 

Liquor: Served in hotel 

Charges for Banquet & Mtg, Rms.: 
American Plan rate 

Net Exhibit Space: |,700 sa. ft. 

Visual Aids Available: 16mm, 35mm and 3/4 x 4 
projectors 

Other Equipment Available: 
lights, stage 

Parking: Lot—free; garage—$! per night 

Sports Facilities: ‘Golf, Ice skating, orseback 
riding, Bowling, Tennis, Trap and skeet shoot- 
ing 


Comes with 


PA system, spot- 


ILLINOIS 


AURORA 
me ye oe: & O.; AS * Bale Elgin, Jol. & 
E.; C.A. : C.M, 


Hotel Leland 

1 S. Island (Phone: 464!) 

Manager: W. W. Gosselin 

Convention Season: Al! year 

Largest Group Accommodated: 250 (150 rooms 
and 6 suites available) 

Convention Rates: — from $4.50; Double: 
from $7.50; Suites: 

No. Mtg. Rms. & Capacity of Largest: 5 {70 

No. Banquet Rms. & Capacity of Largest: 3 (200) 

Rates for Meals: Breakfast: from 45c; Lunch: 
from 75c; Dinner: from $1.75 

Liquor: Served in hotel 

Air Conditioning: One banquet and meeting 
room 

as es for Banquet & Mtg. Rms.: 

Net Exhibit Space: = sq. ft. 
E allable: PA system, spot- 


None 


fants, stage 
Parking: from 50c 


CHICAGO 


ilroads: G.M, & O.; Santa Fe; Balt. & One: 
Railroads: i ont N Nw tne ew 


C.cc, & St. s 
Ind MEK Belt: Soo Line 
L. TWA, UAL, DEL-C&S, BNF, 
NWA, CAP, ror 


AUDITORIUMS 


International Amphitheatre 
See Advertisement, Page 58 

4ist and S. Halsted Sts. (YArds 7-5580) 

enegen Merton E. Thayer 

Exhibit Areas: 444,000 sq. ft. 

Rental Fees and Services: On application 

Floor —_ al floor, unlimited; second, 180 
Ibs. per sq : 

Ventilation: Neturel and forced air; Arena, air 
condition 

Ceiling Height: {4 ft., 23 ft., 87 ft., 20 ft. 

P. A. System: In main Arena and adjoining five 
halls 

Dimensions, Opening to Exhibit Hall: 14 ft. high 
by 16 ft. wide 

Elevators and Capacities: Two, 8,000 Ibs. 

Columns: 2 ft. diameter; 25.5 ft. by 26 ft. and 
26 ft. by 52 ft., 40 ft. by 60 ft. 

Utilities: Gas, water, drainage, AC— 
any capacity 

Loading Facilities: Railroad sidin 

Meeting woome and Capacities: 


steam, 


in building 

en 15 to 500; 
Arena, 12,000 

Banquet Capacity: 8,000 

Parking Facilities: 4,000 cars 

Distance from Business District: Three and a half 
miles 


Navy Pier 


Lake Front and Grand Ave, (RAndolph 6-8000, 
Ext. 2275 

Manager: John J. pong! Port Manager 

Exhibit Areas: 350,000 sq. ft. 

Rental Fees and Servioes: On application 

Floor Load: |00 Ibs. per sq. 

Ventilation: Natural 

ay Height: 24 ft. 

. A. System: Available 

a x hoe Opening to Exhibit Hall: 14.5 ft. by 
19 

Columns: None | 

Utilities: peseny, . 

Loading Foomitens 

Storage Areas: sa. 

Meeting — and Capa cities: 300 to 2,500 

Parking Facilities: Seune! thousand cars 

from B District: 1.5 miles 


as, water 
loading doors 


Chicago Coliseum 

1513 S. Wabash Ave. (WAbash a) 

Manager: Kenneth Watson, Gen, ~ ¢ 

— ee 92,000 sq. ft., main floor; 21,700 

ale 

Rental ets and Services: On application 

Floor Load: 150 Ibs. to unlimited 

Ventilation: Natural and artificial 

wg Height: 16 ft. to 90 ft. 
ystem: Available 

en ah. to Exhibit Hall: 12 ft. by 
ae. 8 


12 ft 
Elevators and OMe ocitles: One, 10,000 Ibs. 
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Home of over 1200 national conventions every year 


Central location means ideal transportation facil- group will be well satisfied with Chicago’s 
ities from every part of the country. TWA world-famous attractions. 
serves Chicago from key cities coast to coast. Double economy in transportation. 1. Save with 
Large hotels with experienced convention staffs TWA’s thrifty Sky Tourist service. 2. Save be- 
make every phase of your convention activity cause of Chicago’s central location — bringing 
successful. You can arrange a tight program doilar savings on transportation costs. 
with greater control over your group by plan- For complete help, with site planning and all 
ning meetings, entertainment and accommoda- transportation details, contact your nearest 
tions 'all in one hotel. TWA office. Or write: Convention Manager, 
Countless attractions including theatres, night Trans World Airlines, 380 Madison Avenue, 
clubs, museums. Even the most cosmopolitan New York 17, N. Y. 


Fly the finest.. FL YTWA 


TRANS WORLD AIRLINES 


USA - EUROPE AFRICA ASIA 
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Rental Fees: By negotiation 


Floor Load: 140 Ibs. per sq. ft. 
ILLINOIS Ventilation: Air-conditioned 


Ceiling Height: 30 ft. 


Chicago continued Utilities: Unlimited AC and DC, water, steam, 


jrainage. PA System: Yes 


Loading Facilities: Receiving door on stage 
Storage Areas: Limited 


Utilities: AC current, any capacity; gas; water; Seating Capacity: |300 


drainage 
Loading Facilities: Direct 
Storage Areas: Ample 


Parking Facilities: Available 
Distance from ,Byusiness District: Three blocks 


Meeting Room: and Capacities: Coliseum, 9,000; 


North Hall, 4,000; Ballroom, 1,000 
Facilities .for Food Functions and Banquet Ambassador Hotels 


Capacity: 
Parking Facilities: Good 


Distance from Business District: One mile 


No. State & Goethe Sts. (Phone: Superior 7-7200) 
Manager: Gene Barrett 
Sales Manager: Christine Jones 


Oh Street Theatre Convention Season: Al! year 


Largest Group Accommodated: {50 (113 rooms 


See Advertisement, Page 60 and 114 suites available) 


741 S. Wabash Ave. (Phone: 
Manager: Louis Liss 
Exhibit Areas: 4 380 sq. f 


WeEbster 9-3434) Convention Rates: Single: from $12: Double: from 
$17; Suites: from $18.50 


foyer No. Mtg. Rms. & Capacity of Largest: 3 (290) 


Will your plans pay off? ... Will they get the pitch? 
. .. Will your story get across? . . . How much of it 
will they take away with them when it’s all over? 


PLUS!... 


TELEVISION! 
aud/,.. 


An experienced 
— Ay - to help 
SAEs: MEETING! 


GET ALL THE FACTS 
NOW! . . . RESERVE 
YOUR DATES EARLY! 


PHONE! WIRE! WRIT 
for FREE ILLUSTRATE 
BROCHURE with 
detailed information, 
floor plans, etc. 


Complete facilities for 


CLOSED CIRCUIT hibits, equipment, etc. 


management and plan- ® Movie projection booth (with 16mm. and 35mm. 


t SELL in your 


a depends O" 


E MAN IN THE LAST ROW! 


Make sure your whole audi- 
ence sees... hears. . . and 
remembers the whole story! 
Give your “Big Show’—and 
your audience—all the ad- 
vantages of a professional, 
THEATRE presentation! 


The RIGHT SITE for a successful meeting in Chicago! 
. the NEW EIGHTH STREET THEATRE! 


@ Newly installed, comfortable seating for 1255! 

®@ Completely air-conditioned! 

@ Huge stage easily accommodates autos, trucks, home 
appliances, heavy machinery and other large ex- 
hibits. 

@ Wide double doors at rear of stage open directly 
on alley—to simplify loading and unloading of ex- 


@ Extensive lighting facilities! 


@ Western Electric wide range, high fidelity public 
address system. 


@ Radio-perfect acoustics! 


projectors). 
@ Orchestra pit! 
@ Radio and television studio! 
@ Newly remodeled exterior and interior! 
@ Spacious, handsome foyer and lobby! 
@ Ample parking space! 
E! ®@ Perfect location . . . within two blocks of Chicago's 
D favorite convention hotels! 


@ Direct, enclosed passage to Grand Ballroom of Con- 
rad Hilton Hotel! 


8th STREET THEATR E directly back of the CONRAD HILTON HOTEL 


WABASH AVENUE ar 


nd 8th STREET * Chicago 5, Illinois * TELEPHONE: WEbster 9-3434 


No. Banquet Rms. & Capacity of Largest: 2 (200) 
Rates for Meals: Breakfast: from $2; Lunch: from 
$2.50; Dinner: from $3 
Liquor: Served in hotel 
Air Conditioning: Entire hote! 
Charges for Banquet & Mtg. Rms.: None when 
food and liquor are served 
Equipment Available: PA system, spot- 
t 


Parking: Garage—$2.50 per night, lot free 


Bismarck Hotel (HSMA) 


171 W. Randolph St. (Phone: Central 6-0/23) 
Manager: Harold P, Bock 

Sales Manager: Phyilis L. Royce 

Convention Season: All year. 

— > — ~ iemememaae 150 during week, 


Cumeaien phon Single: $8 to $13.50; Double: 
$I! to $16.50; Suites: $22 to $70 

No. Mtg. Rms. & Capacity of Largest: 9 (150) 

No. Banquet Rms. & Capacity of Largest: [2 
(350) 


Rates for Meals: Sogetiets frorn 75c; Lunch: from 
$i; Dinner: from $1.50 

Liquor: ‘ierved in hotel 

Air Conditioning: Banquet and meeting rooms 
and some bedrooms. 

Charges for Banquet & Mtg. Rms.: None if meals 
serve 

Visual Aids Available: Screens 

Other Equipment Available: PA system, spot- 
lights, portable stage 

Parking: Facilities available 


Congress Hotel (HSMA) 


520 S. Michigan Ave. (Phone: HArrison 7-3800) 

Manager: William J. Burns 

Sales Manager: Al E. Lohoff 

Convention Season: All year 

Largest Group Accommodated: 900 (400 rooms 
and 50 suites available) 

Convention Rates: Single: $6 to Re 5 Double: 
$10.50 to $16.50; Suites: $17.50 to $49.50 

No. Mtg. Rms. & Capacity of Largest: |9 (900) 

No. Banquet Rms. & Capacity of Largest: |? (650) 

Rates for Meals: Breakfast: from $2.25; Lunch: 
from $2.75; Dinner: from $4 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms, 
100 bedrooms 

Net Exiloit Space: 4,000 sq. ft. on one floor 

Visual Aids Available: Movie screens 

Other Equipment Available: PA system, spotlights, 
stage 

Parking: $1.75 


The Conrad Hilton Hotel (HSMA) 


Balbo & Michigan Ave. (Phone: Wabash 2-4400) 

Manager: Robert F. Quain 

Sales Manager: MacLellan E. King 

Convention Season: All year 

Largest Group Accommodated: 3,000 (!,800 rooms 
and 125 suites available) 

Convention Rates: Single: from $7; Double: from 
$12.50: Suites: from $22 

No. Mtg. Rms. & Capacity of Largest: 27 (3,000) 

No. Pa Rms. & Capacity of Largest: 8 
(1,606) 


Rates for Meals: Breakfast: $2.50; Lunch: $2.75; 
Dinner: $4 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms 
and exhibit h halt 

Charges for Banquet & Mtg. Rms.: $10 to $!,000 

Net Exhibit Space: 42,000 sq. ft. on one floor 

Visual Equipment Available: All, including clesed 
circuit TV 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: Facilities available 


The Del Prado 


Hyde Park Bivd. & E. 53rd St. (Phone: HY 3-9600) 

Manager: Robert E. Langford 

Sales Manager: Peter H. Dahmliow 

Convention Season: Al! year 

Largest Group Accommodated: 510 (200 rooms 
and 20 suites available) 

Convention Rates: Single: $6 to $9; Double: $8 to 
$12; Suites: $14 to $18 

No. Mtg. Rms. & Capacity of Largest: 7 (500) 

No. Banquet Rms. & Capacity of Largest: 7 (400) 

Rates for Meals: Breakfast: $2 to $3.50: Lunch: 
$2.50 to $5.50: Dinner: $3.50 to $7.50 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms 
some bedrooms 

Charges for Banquet & Mtg. Rms.: $20 to $200 
if no food served 
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The SOv ale enjoys one of the most envied locations of any hotel, 


anywhere. At its doorstep, the shores of Lake Michigan. In its background, Chicago's lofty 


skyscrapers and the very heart of Chicago's major business and shopping centers. 


Conventions go like clock-work! 
Here are 16 air-conditioned 
meeting rooms, banquet facili- 
ties for 750 people, a staff of 
trained personnel to help you 
smooth out every detail of your 
convention, meetings or social 
functions. 


Fine food is synonymous with 
The Drake, The beautiful 
Camellia House offers dining 
and dancing every evening. Sea 
food connoisseurs from every 


Quiet, air-conditioned rooms (with tele- 
vision, if you wish) are luxuriously 


appointed, beautifully maintained. corner of the globe praise the 
Yet the rates are less than you'd ex- food in the charming Cape Cod 
pect to pay for such superb service in Room. The Oak Room, over- 
such an ideal location. r looking the lake, features break- 


_ - 7 fast, luncheon and dinner at 
€; ‘ , . ’ moderate prices. And for cock- 
pot 3 s Me ae > ym tails, you'll find The Garden Bar 


and The Coq d'Or delightful. 
 Magnif icent Mi le 


begins at A city within a city! In addition to its 
many services, The Drake contains a 

— of shopping facilities at ~ 

very fingertips. A men's wear shop, 

ladies’ wear, theater and transporta- 

é tion tickets. Jewelry, silver, chinaware, 


photographs, gifts. A flower shop, 
drugs asi called: excellent beauty 
salon and barber shop. 


WHERE THE LOOP MEETS THE LAKE 
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ILLINOIS 
Chicago continued 


Net Exhibit Space: 2,500 sq. ft, on one floor 
Visual Aids Available: Blackboards, easels, ros- 
trums 
ony Equipment Available: 
hts, stage 
rs 2 ne one-half block from hotel— 


resi 
Sports Fecilities: Boating, Fishing, Swimming, 
Tennis, Golf, Horseback riding 


PA system, spot- 


The Broke Hotel (HSMA) 

See Advertisement, Page 61 
140 E, Walton Place (Phone: Superior 7-2200) 
Manager: L. E. Schoenbrunn 


Vice-President Sales: G. E, R. Flynn 
Convention Season: Al! year 
Largest Group Accommodated: 1,000 (300 rooms 


and 50 suites available) 

Convention Rates: Single: $7.50; Double: $13; 
Suites: $24 to $48 

No. Mtg. Rms. & Copecity of a et 20 (800) 

No. Banquet Rms. & Capacity of Largest: |! 
(750) 

Rates for Meals: Breakfast: $2.25; Lunch: $3.25; 


Dinner: $5.50. Prices plus tax and 13% fee 
Liquor: Served in hotel. Also have retail liquor 


store. ' 

Air Conditioning: Banquet and meeting rooms 
and 350 bedrooms 

Charges for ae ool o Mtg. Rms.: 
overall arrangement: 

Net Exhibit Space: 5,650 sq. ft. on one floor. 
Traffic can be directed t irough exhibit area 
to general sessions 

Visual Aids Available: Projection screens 

Other Equipment Available: PA system, spot: 
lights, stage 

——- Garage and outside parking at $/.50 
for 24 hous 

Sport Facilities: Swimming at Public Beach 


Depend on 


TWA to business meetings... everywhere 


A stopover along the 
way at no extra fare... 


is an invitation your delegates 


will certainly 


appreciate. They can enjoy a short vacation or 


include a business stop in another city going 


to or returning from the business meeting. 


They’ll appreciate the opportunity for a few 


days of relaxation. You’ll get more from your 


company’s travel dollar by including a_ busi- 


ness stop in the trip. TWA features this dollar- 


wise “‘extra” at no extra fare on all First-Class 


flights in the U.S. A. and all overseas flights. 


See front cover for your nearest TWA office. 


Fly the finest... FL reSWA 


TRANS WORLD AIRLINES 
USA + EUROPE - AFRICA + ASIA 


Edgewater Beach Hotel (HSMA) 
5349 Sheridan Rd. (Phone: LOngbeach 1-6000) 


Manager: Neal Lang 

Sales Manager: Carl Smith 

Seaveation Voaenn: All year 

Largest Group Accommodated: 1,000 (500 rooms 
and 95 suites available) 

Convention Rates: Single: from $5.50; Double: 
from $10.50; Suites: from $22 

No, Mtg. Rms. & Copectty va Largest: 29 (900) 

No. Banquet Rms Capacity of Largest: 29 


Rates for Meals: Breakfast: 60c to $2.25; Lunch: 
$1.50 to $3.50; Dinner: $2.50 to $8 
Liquor: p ae in hotel 
Air Conditioning: Banquet and meeting rooms, 
some bedrooms 
Cherees es for Banquet & Mtg. 7 None 
Net Exhibit Space: 32,000 sq. ft. on one floor 
Visual Aids Available: Al! types 
bg Equipment Available: 
hts, stage 
¥ ww] $! $2 for 24 hours 
ens Facilities: Tennis, Swimming, Shuffleboard, 
Mashie Golf, Pool, Golf course nearby 


PA system, spot- 


LaSalle Hotel (HSMA) 
See Advertisement, Page 


10 N. LaSalle St. (Phone: FRanklin 2-0700) 

Manager: A. M. Quarles 

Sales iow er: M, P. Mathewson 

Convention Season: All year 

Largest Group Accommodated: !,000 (350 rooms 
and 35 suites available) 

Convention Rates: Single: from $6.50; Double: 
from $9.50; Twin: _— $12.50; Suites: from $13.50 

No. Mtg. Rms, & Capacity of Largest: 16 (675 } 

No. Banquet Rms. & Capacity of Largest: if (675) 

Raets for Meals: Breakfast: from $55 8 
from $3; Dinner: from $4.15 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms, 
and some bedrooms 

Charges for Banquet & Mtg. Rms. According to 
food functions 

Net Exhibit Space: 15,000 sq. ft., including 10,000 
$q. ft. on one floor 

Visual Aids Available: Many types 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: Facilities available 


Lunch: 


Morrison Hotel (HSMA) 
See Advertisement, Page 63 


79 W. Madison St. (Phone: FR 29600) 


Manager: John B. Grande 
Sales Manager: W. Fred Puffer 
Convention Season: All year 
Largest Group Accommodated: 2,500 (1,850 rooms 
and 100 suites available) 
Convention Rates: Single: From $5.50; Double: 
from $7.50; Suites: from $25 
No. Mtg. Rms. & Capacity of Largest: 2 (1,800 
No. Banquet Rms. & Capacity of Largest: 30 AK 
Rates for Meals: Breakfast: $i.50; Lae $3; 
Dinner: $4.25 
Liquor: Served in hotel 
Air Conditioning: Banquet and meeting rooms, 
some bedrooms 
es for Banquet & re Rms.: None 
shibit Space: 21,000 sq. ft. on one floor 
Visual Aids Available: hey ty ypes 
we a enema Available: PA system, spotlights, 


nie $2 for $24 hours 


Hotel North Park 


1931 Lincoln Park West (Phone: MOhawk 4-3200) 


Manager: Owen W. Nicholls 

Convention Season: All year 

Largest Group Accommodated: 250 (50 rooms and 
10 suites available) : 

Convention Rates: Single: $8; Double: $/2; Suites: 


No. Mtg. Rms. & Gapectty of Largest: 3 aT 

No. Banquet Rms. & Capacity of Largest: 3 ) 

Rates for Meais: Breakfast: $1.75; Lunch: od 
Dinner: $3.50 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms 

Net Exhibit Space: 2,000 sq. ft, on one floor 

Other Equipment Available: PA system 

Parking: pres facilities 

Sports Facilities: Boating, 


Horseback riding, 
Swimming adjacent to hote 


Palmer House (HSMA) 


State & Monroe (Phone: RA 6-7500) 


Manager: Vernon Herndon 

Sales Manager: J. R. Heimbaugh 

Convention Season: Al! year 

Largest Group Accommodated: 2,500 (!,200 rooms 
and 60 suites available} 

Convention Rates: Single: $6 to $13.50; Double: 
$13 to $18; Suites: from $34 
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Take aMtW LOOK Kt the 
MW —_ SOW 


You can set your sights on a big show when you 
book it in Chicago's most modern exhibit area— 
the Morrison. Located in the heart of the loop, 
it's convenient to all forms of transportation, 
shopping, business, and entertainment! Offering 
a total of 1867 quest rooms; 30 air conditioned 
meeting rooms for 45 to 2000 persons; space for 
770 booths and sample rooms; and unexcelled 
banquet facilities, the Morrison has all the space 
you need for your biggest shows. 


thuy way you look atc... 


the MORRISON has the finest 
facilities for any show or 
convention regardless of size! 


FACILITIES 

MEETING MEETING DINING 

ROOMS CAPACITY CAPACITY 
LOWER LOBBY 

Terrace Casino 
MEZZANINE 

Cotillion Room 

Embassy Room 

ney Room 

Ilywood Room 

FIRST FLOOR 

*Constitution Room 

Ballroom & Balcony 

Parlor 

Parior B 

Parlor C 


ERIGLY ELE Eernne 


SES RSRSRSRSL 


Parlor D 

Ballrooms & Parlors 

Converted to | unit 
SECOND FLOOR 

Parior E 

Parlor F 

Parior G 


oe 
BOOTHS 25 © 35 
Walnut Room 


Venetian Room 
THIRD FLOOR 
Madison Room 350 “ 
Exhibition Hall , . ft. *The addition of our new Constitu- 
427-29-32-34 A. si cach tion Room on our Grand Ballroom 
528-30-32-34-36 7 anal floor offers unexcelled flexibility 
605 35 in the coordination of meetings, 
catering, and exhibit functions. 


‘st ROOR 


50 
Bungalow (42nd floor) 45 45 


WM. HENNING RUBIN, Pres. JOHN B. GRANDE, Gen'l. Mar. 
W. FRED PUFFER, Director of Sales 
TELETYPE CG 1685 
FRanklin 2-9600 


MMAsrrison Hotel 


MADISON AT CLARK . CHICAGO 
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St. Clair Hotel 


ILLINOIS See Advertisement, Page 64 
162 E. Ohio St. (Phone: Superior 7-4660) 


Chicago continued Manager: Malcolm James 
Sales Manager: David J. Gardner 


Convention Season: All year 
Largest Group Accommodated: 250 (400 rooms 


and 100 suites available) 


No, Mtg. Rms. & Cape of Largest: 25 (1,500 Convention Rates: Single: $6 to $!2; Double: $8 to 
Capacity of Largest: $13; Suites: from $15 

' No. Mtg. Rms. & Capacity of Largest: 8 (400) 
Rates for Meals: Breakfast: from $2.50: Lunch: from No. Banquet Rms. & Capacity of Largest: 8 (400) 
Breakfast: from $2.25; 


No. Banquet Rms, 
(1,500 


$3; Dinner: from $4 Rates for Meals: 


Liquor: Served in hotel from $2.50; Dinner: from $3.50 
Air Conditioning: Entire hotel Liquor: Served in hotel 
fhorges for Banquet & Mtg. Rms.: Nominal fee Air Conditioning: Banquet and meeting 


xhibit Space: 21,800 sq. ft. on one floor and 150 bedrooms 
Visual Aids Available: Many types Charges for Banquet & Mtg. Rms.: None if ban- 


Other Equipment Available: PA system, spot- quets are serve 


Par 


ast 


— stage Net Exhibit Space: 6,000 sq. ft. on one floor 
ing: $2.50 per day Visual Aids Available: Many types 


' The Sheraton Hotel 


IN CHICAGO 


Sheraton-Blackstone 


FAMED SHERATON 
HOTELS 


THE SHERATON HOTEL: Magnificent Grand Ball- 
room accommodates 1600 for meetings, 1200 for 
banquets. Other function rooms for from 50-500 
people. There are 500 bedrooms all high above 
the city noise. 

WILLARD M. Rurzen, General Manager 


THE SHERATON-BLACKSTONE: One of the world’s 
most celebrated hotels famed for political and 
business conventions. Old World elegance com- 
bined with complete convention facilities. 400 bed- 
rooms and suites. 

Foster H. GuRNEy, General Manager 


SHERATON 


SHERATON HOTELS 
AKRON 
ALBANY 
BALTIMORE 
STON 
BROOKUNE, MASS. 
JFFALO 
CHICAGO 
CINCINNATI 
TROIT 
FRENCH UCK 
IN DIANAPOUS 


NIAGARA FALLS 


roudlact \lame im HOT EI 


Other Equipment Available: PA system, spot- 
lights 
Parking: $2 per night 


Sherman Hotel (HSMA) 
See Advertisement, Page 65 
Randolph & Clark St. (Phone: Fra. 2-2/00) 
Manager: Patrick H, Hoy 
Sales Manager: Daniel Amico 
Convention Season: All year 
Largest Group Accommodated: 3,000 (1,50! rooms 
and 78 suites available) 

Convention Rates: Single: from $6.45; Double: 
from $9.45; Suites: from $19.95 

No. Mtg. Rms. & Capacity of Largest: 27 (2,000) 

No. Banquet Rms. Capacity of Largest: 2 
(2,000 

Rates for Meals: Variable 

Liquor: Served in hotel , 

Air Conditioning: Banquet and meeting rooms, 
and 500 bedrooms. " 

Charges for Banquet & Mtg. Rms.: Variable 

Net Exhibit Space: 40,000 sq. ft. on one floor 

Visual Aids Available: Many types ’ 

Other Equipinent Available: PA system, spotlights, 
stage, gas, air, steam and drainage 

Parking: Garage in hotel 


The Sheraton Hotel (HSMA) 
See Advertisement, Page 64 


505 N. Michigan Ave. (Phone: Whitehal! 4-4100) 


Manager: Morgan J. Smith 

Sales Manager: Thomas A. Mackey 

Convention Season: All year 

Largest Group Accommodated: 300 (300 rooms 
and 50 suites available) 

Convention Rates: Single: from $5.85; Double: 
from $8.85; Suites: from $13.85 

No. Mtg. Rms. & Capacity of Largest: 5 He 

No. Banquet Rms. & Copsc ity of Largest: 5 (! 200 

Rates for Meals: Breakfast: $2.25; Lunch: $2.50 
Dinner: $4. Prices plus tax and tip. 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms. 

Charges for Banquet & Mtg. Rms.: Depends upon 
functions 

Other Equipment Available: PA system, spot- 


lights 
Parking: $2.50 for 24 hours 


ST. CLAIR HOTEL 


Michigan Bivd. at Ohio St. 
Chicago 11, Ill. 


6 Large Air Conditioned 

Meeting & Banquet Halls 

Accommodating 20-250 
Persons—8000 Sq. Ft 


600 Outside Sleeping 
Rooms—450 Overlooking 
Lake Michigan 


Owner Management Assures 
Personalized Service 


For Complete Information 


Address D. J. Gardner 
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House Your 


Entire Convention Under One Roof 
aud, 
All Your Exhibits on One Floor 


PLANNED SINGLE FLOOR CONVENIENCE 


Ue ee ea 


| <i BALLROOM 

HB BEEHEEHCHEEH2 “= Capacry 

SaRERBERSEERE Pad ts 2,000 
——— s—— rx 


EXHIBIT SPACE .. . over 40,000 square feet of air-conditioned exhibition space. 27 AIR CON- 
DITIONED MEETING ROOMS... accommodating from 10 to 2,000. EXCEPTIONAL BANQUET 
FACILITIES . . . for functions of any size. SUPERBLY SITUATED .. . near Marshall Field’s and the 
Merchandise Mart, in the heart of the theater district. 1501 REDECORATED, AIR CONDITIONED 
GUEST ROOMS. ... every room with radio, many with TV. WORLD FAMOUS RESTAURANTS. 
College Inn Porterhouse — tops in America for tender steaks. Well of the Sea — seafood flown in 
daily from both oceans. And for delicious food at modest prices — the Celtic Cafe, the Coffee Shop 
and the Snack Bar. DRIVE RIGHT INTO THE SHERMAN ... the only hotel in Chicago that gives you 


this service. No waiting’ for busy doormen when you arrive—no waiting for delivery when you leave. 


For information phone, wire, or write Danny Amico, Director of Sales. 


SHERMAN == 


CHICAGO’S MOST CONVENIENT HOTEL 


Randolph, Clark and La Salle Streets 
Telephone: Franklin 2-2100 
Teletype: CG 1387 
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aaa 


World 


5 lag te tel salon 


Convention Coverage! 


SWA The only airline offering direct service 


TRANS WORLD AIRLINES 
U.S.A. + EUROPE + AFRICA + ASIA 


Choice of 3 world-proved TWA services. . . economi- 
cal Sky Tourist, De Luxe First-Class, and luxurious “Am- 
bassador” flights. 


Stopover privileges on first-class: flights at. no-extra fare 
mean delegates can go one way, return another . . . stop 
off on business or include a vacation in their trip. 


TWA's Constellation fleet—the world's largest— 
featuring the Super-G Constellations assures fast, depend- 
able service. You spend time there, not getting there! 


Experienced TWA sales force handles all details . . . 
helps you contact members, reserve space and take care of 
other travel arrangements. 


TWA air cargo provides swift, sure shipment of your con- 
vention exhibits, samples and merchandise in plenty of 
time. 


CONVENTIONS AND SALES 
MEETINGS THAT HAVE USED 


TWA’s WORLD-WIDE SERVICE 


4th World Petroleum Congress 
Rome, Italy 


Joint European Metallurgical Societies 
Meeti 


ngs 
London, Dusseldorf, Paris 


World Baptist Alliance 
London, England 

International Sample Fair 
Milan, Italy 

International College of Surgeons 
Geneva, Switzerland 


International Hospital Association 
Geneva, Switzerland 


World Conference Y.M.C.A. Centennial 
Paris, France 


International Commission of Jurists 


Athens, Greece 


For complete data on TWA convention services, call or write your local TWA office. 
Or write: Convention Manager, Trans World Airlines, 380 Madison Ave., New York 17, N. Y. 


Fly the finest... nvtWA 


TRANS WORLD AIRLINES 
U.S.A. + EUROPE + AFRICA + ASIA 
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between 60 U.S. cities and 21 world centers abroad! 


ILLINOIS 
Chicago continued 


Sheraton-Blackstone Hotel 
(HSMA) 
See Advertisement, Page 65 


636 S. Mchigan Ave. (Phone: Harrison 7-4300) 

Manager: John Burke 

Convention Season: All year 

Largest Group Accommodated: 225 (100 rooms 
and 10 suites available) 

Convention Rates: Single: from $5; Double: from 
$12; og ~ $25 to $60 

No. Mtg. Rms. & Capacity of Largest: 15 (500) 

No. Banquet Rms. & Capacity of Largest: 15 (500) 

Rates for Meals: Breakfast: $2.50; Lunch: $3; 
Dinner: 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms, 
some bedrooms 

Other Equipment Available: PA system, spot- 

hts, sta 
ootien: $! ‘35 


DECATUR 


Railroads: B, & O.; 
Cent. 


1.7. El; Penna.; Wab.; Ill 


Hotel Orlando 


Water, Wood & State Sts. (Phone: 433!) 

Manager: Jack Powers 

—_—. Season: All year, but not on Mon., 
ves., Wed. 

Largest Group Accommodated: 300 (150 rooms 
and 6 suites available 

Convention Rates: Single: $3.75 ‘o $5.75; Double: 
$5.75 to $8.75; Suites: $15 

No, Mtg. Rms. & yy ~ acity of Largest: 6 (400) 

No. Banquet Rms. & Capacity of Largest: 6 (400) 

Rates for Meals: Breakfast: from 45c; Lunch: 
75c; Dinner: from $1.50 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms 
and some bedrooms + 

Net Exhibit Space: 4,000 sq. ft. on one floor 

Charges for Banquet & Mtg. Rms.: None when 
food is served 

o—. — Available: PA system, stage (12' 


Parkin $1.25 pern 
Sport ¥.S25 cok Seale Swimming, Boating 


EAST ST. LOUIS 


Railroads: Burl. Route; A. & S.: 
Ele Fri i.7.c L. & 


Li LCN : 

: : NLY:C.; Wab.: 
M 

Airlines: AAL, EAL, TWA, DEL-C&S, CAL, BNF 


: Penna. : So.: C.R. 


Hotel Broadview 


421 E. Broadway (Phone: Upton 4-6500) 

Manager: J. C. Caldarera 

Sales Manager: R. R. Simpson 

Convention Season: All year 

Largest Group Accommodated: 400 (200 rooms 
and 16 suites available) 

Convention Rates: oy gd pe to $5.50; Double: 
$6 to $8; Suites: $10 to 

No. Mtg. Rms. & bed ay of Largest: 7 (600) 

No. Banquet Rms. & Capacity of Largest: 2 (400) 

Rates for Meals: Breakfast: A la carte; Lunch: 85¢ 
to $1; Dinner: $1.35 to $2 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms, 
bedrooms 

Charges for Banquet & Mtg. Rms.: $5 to $100 

Net Exhibit Space: 15,000 sq. ft. on two floors 

Visual Aids Avatiable: Many types 

Other Equipment Available: PA system, spotlights, 
portable — 

Parking: Free facilities 


EVANSTON 


ee C.M, St. P. & P.; C. & N.W.: C.N.S. 


North Shore Hotel (HSMA) 


1611 Chicago Ave. (Phone: UN 4-6400) 

Manager: Harold R. pond 

Convention Season: Al! yea 

Largest Group Accommod ated: 150 (50 rooms and 
8 suites available) 
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Convention Rates: Single: $6; Double: $9; Suites: 
16 


No. Mtg. Rms. & Capacity of Largest: 4 (350) 

No. Banquet Rms. & Capacity of Largest: 4 30) 

Rates for Meals: Breakfast: $1; Lunch: $1.2 
Dinner: $1.75 

Liquor: Not served in hotel 

Air Conditioning: Banquet and meeting rooms, 
some bedrooms 

Charnes for Banquet & es Rms.: $10 to $175 

Net Exhibit Space: 5,000 sq. ft. on one floor 

= Seuparen Available. PA system, spotlights, 


Parking: $1.50 in garage 


Orrington Hotel 


1710 Orrington Ave. (Phone: University 4-8700) 

Manager: Palmer Jones 

Convention Season: Al! year 

Largest Group Accommodated: 100 (100 rooms 
and |2 suites available) 

Convention Rates: Single: $5 to 12; Double: $10 
to $15; Suites: from $16 

No. Mtg. Rms. & Capacity of Loves est: 7 (125) 

No. Banquet Rms. & Capacity of Largest: 7 (125) 

Rates for Meals: 1 from 50c; Lunch: from 
90c; Dinner: from $1.2 

Liquor: Not served in tote! 

Air pgs ewe Lal and meeting rooms, 
and some bedroo 

Net Exhibit Spece: 3 250 sq 

Visual Aids Available: Bidckboards, movie screen 
ther E t Available: PA system, spotlights 

Parking : $1.50 pern “> 

Speste" Facilities: ear Riding, Swimming 


GALESBURG 


Railroads: P.R., C.B.&O., Santa Fe 


Hotel Custer 


(Phone: 4275) 

Manager: Bernard Schimmel 

Convention Season: Al! year 

Largest Group Accommodated: 400 (170 rooms 
and 3 suites available) 

Convention Rates: Single: from $5; Double: from 
$7.25; Suites: from $13 

No, Mtg. Rms. & Capacity of Largest: 5 (350) 

No. Banquet Rms. & Capacity of Largest: 3 (350) 

Rates for Meals: Breakfast: from 65c; Lunch: from 
75c; Dinner: from 95 

Liquor: Served in hotel 

Air baa — pa Banquet and meeting rooms, 
bedrooms 

Charges for Banquet & Mtg. Rms.: From $!0 

ee Aids Available: Blackboards, screen, easels 

Pp t Available: PA system, spotlights, 


x} Free facilities 


HIGHLAND PARK 


Railroads: C. & N.W.; C. No. Sh. & M. 


Moraine-On-The-Lake (HSMA) 


2501 N. Sheridan Rd. (Phone: Highland Park 2-4444) 

Manager: L. J. Boyle & R. S. Wright 

Sales Manager: Ray Watson 

Convention Season: All year 

Largest Group Accommodated: 300 (165 rooms 
and 20 suites available) 

Comvegien Rates: Single: $7.50 to $10; Double: 
$11.50 to $15; Suites: $25 to $30 

No. Mtg. Rms. & Capacity “ Largest: 8 (300) 

No. Banquet Rms. & ation ity of Largest: 4 (300 

Rates for Meals: Brea mes » ae W550. Lunch: 
from $1.75; Dinner: from $ 

Liquor: Served in hotel 

Air Conditioning: Banquet room 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 3,000 sq. ft. on two floors 

Visual Aids Available: Projection screen 

om Equipment Available: PA system, stage (16' 


Parking: Free facilities 
Sports Facilities: Golf, Swimming, Tennis, Riding 


LA SALLE 


Railroads: C.R.1.&P.; C.B.&Q., Ill. Cent., La.S.& 
B. Co. 


Kaskaskia Hotel 


217 Marquette St, (Phone: |200) 

Manager: William F. — 

Convention Season: All y 

Largest Group Aacematedated: 150 (60 rooms and 
5 suites available) 

Convention Rates: Single: $4. » to $7; Double: 
$7.50 to $8.50; Suites: $15 to $18 


No. Mtg. Rms. & Congeity of Layee est: 6 (400 

No. Renaeet Rms. & <opeany of anges 6 (320) 

Rates for Meals: Breakfast: 45c to $1/.25; Lunch: 
85c to $1.50; Dinner: $1.50 to $3 

ulneare Served in hotel 

Air Conditioning: Banquet and meeting rooms, 25 
bedrooms 

Charges for Banquet & Mtg. Rms.: 
food served or guests at hotel 

Net Exhibit Space: |,200 sq. ft. on one floor 

Visual Aids Available: Screen Zs 

Other Equipment Available: PA system, spotlights, 
stage 

Parking: 50c on lot 

Sports Facilities: Two golf courses five miles away 


No charge if 


Railroads: RR., Burlt, C.M.St.P.&P., 
Dav., R.I., N.W, 
Airlines: UAL, BNF, OZA 
Le Claire Hotel (HSMA) 
421 19th St. (Phone: pe | 
General Manager: Rudolf Frank 
Convention Season: All year 
Largest Group Accommodated: 400 (200 rooms 
available) 
Single: from $4.50; Double: 


Convenes Rates: 
No. Mtg. Rms. & Capacity of Largest: La (50) 


C.R.1.&P., 


ue 50 to $10 
No. Banquet Rms. & Capacity of Large 
Rates for Meals: Breakfast: from 50c; Lunch: 
75c; Dinner: from $1.75 
Liquor: Served in hotel 
Serene for Banquet & Mtg. Rms.: From $7.50 
pd t Available: PA system, spotlights, 


44 'P 


pediioes Free facilities 


PEORIA 


Railroads: Burl.; 
M. & St. ‘ L.; i¢ 


Airlines: RAL. 


Jefferson Hotel 

239 S. Jefferson St. (Phone: 4-115!) 

Manager: H. J. Smith 

Convention son: All year 

Largest Group Accommodated: 500 (250 rooms 
and 10 suites available) 

i a Rates: Single: $5; Double: $7; Suites: 


oy of fi Sraee 7 i] Mo) 


Lunch: 
from $1.50; Dinner: from $2.50 
Liquer: Served in hotel 
Air ee. Banquet and meeting rooms, 
an 
Visual Aids Available: Movie screens, easels 
Other Equipment Available: PA system, spot- 


lights 
Parking: $1.50 


Hotel Pere Marquette 
501 Main St. (Phone: 4-212!) 
Manager: Ferdinand P. Sper! 
Sales Mana Joseph L. Lannas 
Convention Sousent All year 
Largest Group Accommodated: 800 (350 rooms 
and 18 suites available) 
Convention Rates: Single: $5 to $8; Double: $7.50 
to $13.50; mq 3 $23 to $34.50 
No. Mtg. Rms. & Capacity of Largest: 9 (750) 
No, Sanuest Rms. & Capacity of Largest: 3 (600) 
— for Meals: Break = $1.75 to $2; Lunch: 
- to $3; Dinner: $3 to $5 
4. Served in hotel 
Air Conditioning: Banquet and meeting rooms, 
some bedrooms 
Charges, for Banquet & Mtg. Rms.: None 
hibit Space: 5,786 sq, ft. on one floor 
Visual Aids Available: Movie screen, projector, 


m 

Other + Available: PA system, spot- 
lights, stage 

Parking: $! "3 per night 


ROCKFORD 
Railroads: C.B. a Oo. C.M, St. P.-& P.; 
Airlines: BNF 


Hotel Faust 
618 E. State St. (Phone: 2-373!) 


ILLINOIS 
Rockford continued 


Manager: Frank H. Sweeney 

Convention Season: Al! year 

Largest Group Accommodated: 500 (250 rooms 
available) 

Convention Rates: Single: $6.50; Double: $9.50; 
Suites: from $19 

No. Mtg. Rms. & Gapoctty of Largest: 10 (700) 

No, Banquet Rms. & Capacity of Largest: 10 (550) 

Rates for Meals: Breakfast: 50c to $1.50; Lunch: 
75c to $1.50; Dinner: $2 to $3.50 

Liquor: Served in hotel : 

Air Conditioning: Some banquet and meeting 
rooms, 15% bedrooms 

Charges for Banquet & Mtg. Rms.: None if food 
is served 

Net Exhibit Space: |,400 sq. ft. on one floor 

Coe Equipment Available: PA system, spot- 

hts, stage 
Parting: 50c and 75c a day 
Sports Facilities: Bowling in hotel 


Hotel Lafayette 
411 Mulberry St. (Phone: 4-565!) 


Manager: Jake Conner 

Convention Season: Al! year 

Largest Group Accommodated: [00 (50 rooms 
available) 

Convention Rates: Single: $4.50 to $5; Doubles: 
$6.50 to $8.50 

No. Mtg. Rms. & Capacity of Largest: 6 (250) 

No. Banquet Rms. & Capacity of Largest: 6 (250) 

Rates for Meals: Breakfast: from $1.25; Lunch: 
from $1.25; Dinner: from $2.50 

Liquor: Served in hotel 

Air Conditioning: Entire hotel 

Visual Aids Available: PA system, |6mm projector 
and screen, blackboards, easels 

er q + Available: 

lights, stage 

Parking: from 35¢ 


PA system, spot- 


SPRINGFIELD 


Gupresde B. & O.; G.M. he ii. Cent.; 
Cc. & 1 ; Wh Term.; 
Airlines: ary th 


Abraham Lincoln Hotel (HSMA) 
416 E. Capitol (Phone: 7511) 


Manager: Harold E. Yager 

Convention Season: All year 

Largest Group Accommodated: 400 (200 rooms 
and 6 suites nog so 

Convention Rates: Single: $5.50 to $7.50; Double: 
from $7.50; Suites: $ o $30 

No. Mtg. Rms. & Capacity of Largest: 6 =) 

No. Banquet Rms. & Capacity of Largest: 2 (4600) 

Rates for Meals: Breakfast: from $1.25; Av 
from $1.75; Dinner: from $2.75 

Liquor: Served in hotel 

Air Conditioning: Banquet, meeting rooms and 
bedrooms 

Charges for Banquet & Mtg. Rms.: None 

Visual Aids Available: Movie screen 

na 4 Equi Available: PA system, spot- 
Cans, stage 

Parking: $!.25 to $1.50 per night 

Sports Facilities: Golf 


Hotel Leland 
(Phone: 5431!) 


Manager: James P. Bolanger 

Sales Manager: Roy Hutchison 

Convention Season: Ali year 

Largest Group Accommodated: 300 (150 rooms 
and 1|4 suites available) 

Convention Rates: Single: $5.50 to 
$7.50 to $8: Twins: $10 to $12; wis to ‘0 

No. Mtg. = & Capacity of Largest: 

No. Banquet Rms. pacity of Largest: (350) 

Rates for Meals: none from $1; Lunch: from 
$1.25; Dinner: from $2.50 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms 

Charges for Banquet & Mtg. Rms.: None for food 
functions 

Net Exhibit Space: 2,500 s 

Other \ aemamen Available: a system, spotlights, 


stag 
parking: $1.50 indoors, 50c in lot 
Sports Facilities: Golf nearby 


INDIANA 


ELKHART 


Railroads: N.Y.C. 


Elkhart Hotel 

500 S. Main (Phone: 35110) 

Manager: W. J. Delbridge 

Sales Manager: R. R. Casavant 

Convention Season: All year, but not Mon. through 


Wed. 
Largest Group Accommodated: 300 (200 rooms 
and 3 suites available) 
Convention Rates: ra 9 utd to $6; Double: 
me to $10; Suites: $12 to $ 
Mtg. Rms. & pac of Largest: 7 (500) 
Ne Banque: Rms. & pacity of Largest: 7 (400) 
Rates for Meals: Breaktsst: $1.50 to $2; Lunch: $2 
to $3; Dinner: $3 to $5 
Liquor: Served in hotel 
Air Conditioning: Partly 
Charges for Banquet a Mtg. Rms.: $6 to $35 
Net Exhibit Space: | 600 sq. ft. on two floors 
Visual Aids Available: Screens, Projectors 
Other Equipment Available: PA system, spot- 
lights, stage 
newry 50c in lot, $1.25 in garage 
Sport Facilities: Golf, Tennis 


EVANSVILLE 


Rvoode: Cc. & E. Ii N.Y.C.; Ev. S. & Nu: Ul 
Cent.: & 
Airlines: EAL. DEL. CBS 


Hotel McCurdy (HSMA) 

Ist & Locust Sts. (Phone: 5-612!) 

Manager: D. R. Wilson 

Convention Season: All year 

Largest Group Accommodated: 600 (250 rooms 
and 6 suites available) 

Convention Rates: as from $5; Double: from 
$7.25; Suites: from $17.50 

No. Mig. Rms. & Capacity of Largest: 7 (700) 

No. Banquet Rms. & Capacity of Largest: 7 (550) 


Rates for Meals: Breakfast: from $!; Lunch; from 
$1.75; Dinner: from $2 

Liquor: Served in hotel s 

Air Conditioning: Banquet, meeting rooms and 
bedrooms 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 8,000 sq. ft. on one floor 

Visual Aids Available: Blackboard 

Other Equipment Available: PA system, spot- 
lights, stage 

Parkirg: 75c overnight herd 

Sports Facilities: Golf, Tennis, Swimming, Fish- 
ing, Riding 


Hotel Vendome 
24 N. W. 3rd St, (Phone: 5-725!) 


President: Norman F. Scholz 

Vice President: Frederick J. Scholz 

Convention Season: All year 

Largest Grow» Accommodated: 900 (300 rooms 
and 25 suite. available) 

Convention Rates: Single: from $4.75; Coat iy 
from $6.50; Twias: from $10; Suites: from $16 

No. Mtg. Rms. & Capacity of Largest: 7 (380) 

No. Senquet Rms. & Capacity of Largest: 7 (380) 

Rates for Meals: — from 40c; Lunch: from 
75c; Dinner: from $1.3 

Liquor: Served in Rotel 

Air Conditioning: Banquet and meeting rooms, 
300 bedrooms 

Charges for Banquet & Mtg. Rms.: $10 to $75 

Net "Ehivi ey 3 Bad sq. ft. on one floor 

PA system, spotlights 


Oth 
pr nh (60 ft, ional 
Parking: 50c to $! 


FORT WAYNE 


Railroads: N.Y.C.; N.Y.C. & St. L.; Penn.; Wab. 
Airlines: TWA, DEL-C&S, UAL 


AUDITORIUM 


Allen County Memorial Coliseum 

4000 Parnell Ave. as ayy A-6146) 
Manager: Don 

Exhibit Areas: 
Arena, 25,000 sq. 

Rental Fees and Services: 
event 


Me ition Hall, 50,000 sq. ft.; 


Rental depends on 


and conventions. 


and any other problems. 


In the Heart of the Indiana, Michigan and Ohio region 
Fort Wayne offers you: 


@ A new, fresh and cosmopolitan site for your sales meetings 


@ A beautifully new Memorial Coliseum which housed the 1955 
American Bowling Congress Tournament. 


Unexcelled railroad and air line transportation. 


A courteous Convention Bureau to help you with registration 


AND the nationally famous 


HOTEL VAN ORMAN 


Personnel trained to serve both large and small groups 


Wide selection of meeting rooms for from 6 to 600 


All meeting and banquet rooms air-conditioned and 
newly redecorated by the Internationally famous 
Robert Lederer 


One of America’s 
—we feel at the Van Orman a banquet is a feature 
and not just a part of any gathering. 


With us sales meetings and conventions are an 
integral part of our business—not just a side line. 


outstanding culinary departments 


May we serve you? 
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Floor Load: peeied 
Ventilation: 
ag | Height: | 14 ft. 
ystem: Available 

Dimensions, Opening to Exhibit watts 12 i high 
Elevators and Capacities: One, 20,000 Ibs 

lumns: 24-in. columns on 27-ft, conten 
Utilities: Electricity, gas, water 

oading Facilities: Good 
Storage Areas: sq. ft. in exhibition area 
Meeting Rooms and Capacities: Three rooms, 


200 each 

Facilities for Food Functions and Banquet 
Capacity: Caterers can serve 2,000 

Parking Facilities: 3,200 cars 

Cutasee from Business District: Two and a half 
miles 


Hotel Van Orman (HSMA) 


See Advertisement, Page 68 
128 W. Berry St. (Phone: Anthony 612!) 


Manager: Harold Van Orman, Jr. 

Sales Manager: Harold Ryan 

Convention Season: All year, but preferred on 
weekends 

Largest Group Accommodated: 600 (175 rooms 
and 8 suites available) 

Convention Rates: Single: $4.25; Double: $6.50; 
Suites: $14 

No. Mtg. Rms. & Capacity of Largest: 6 (800) 

No. Banquet Rms. & Capacity ¢ Largest: 6 (550) 

Rates for Meals: Breakfast: from $1.50; Lunch: 
from $1.75; Dinner: from $2.50 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms, 
and bedrcomis 

hares for Banquet & Mtg. Rms.: None if meals 
served 

Visual Aids Available: Screen 

a. | meme Available: PA system, spotlights, 


Parking: Facilities available 


FRENCH LICK 


Railroads: Monon; B. & O. 


French Lick-Sheraton (HSMA) 
See Advertisement, Page 71 


Manager: Arthur J. eur 

Sales Manager: Wm. Roth 

Convention Season: Mee | to Nov. 

Largest Group Accommodated: 600 522 rooms 
and 31 suites available) 

Convention Rates: Single: $16; Double: $28; 
Parlors $15 per person additional per day. 
Rates for American Plan. 

No. Mtg. Rms. & =, of Largest: ? (1,000 

No. Banquet Rms. & Capacity of Largest: 4 (I, i 

Rates for Meals: Breakfast: $1.50; Lunch: 
Dinner: $3.50 

Liquor: Served in hotel 

Air Conditioning: 100 bedrooms 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 3,200 sq. ft. on one floor 

Visual Aids Available: 35mm and 6mm sound and 
slide projectors 

Other Equip t Available: PA system, spot- 
lights, stage 

Parking: Free facilities 

Sports Facilities: Golf, Tennis, Swimming, Min- 
eral Baths, Skeet and trap shooting 


GARY 


Railroads: B. & N.Y.C.; Penna.; M.C.; 
Wabash; Ch. So. Sh & S.B. El. 


Hotel Gary (HSMA) 
578 Broadway (Phone: 5-752!) 


Manager: Clark H. Jones 

Convention Season: All year on weekends 

Largest Group Accommodated: 350 (150 rooms 
and 5 suites available) 

Convention Rates: reat § to $7; Double: $7.50 
to $9.50; Suites: $12 to $ 

No. Mtg. Rms, & Ca ie of Largest: 7 (500) 

No. Banquet Rms, & Capacity of Largest: |0 (400) 

Rates for Meals: Breakfast: 45c to $1.25; Lunch: 
65c to $1.25; Dinner: $1.95 to $3 

Liquor: Served in hotel 

Charges for Banquet & Mtg. Rms.: 


, i $8 to $20, 
depending on type of function 


Net Exhibit Space: 3,400 sq. ft. on one floor 

Other = Available: PA system, spot- 
lights, sta 

Parking: 25c to $1.25 for 24 hours 


INDIANAPOLIS 


Railroads: N.Y.C.; Penna.; Erie; Ill C.; 1.U.; 
“NLY.C. & St. Li: B. & O.: Chi. Ind. & Ly. 
Airlines: AAL, EAL, TWA, ‘DEL-CaS 


Antiers Hotel 
750 N. Meridian St. (Phone: Lincoln 235!) 


Manager: Herbert Kruger 

Sales Manager: Dan Hostetler 

Convention Season: Al! year 

Largest Group Accommodated: 400 (150 rooms 
and 8 suites available) 

Convention Rates: Single: $4.25 to $9; Double: 
$8.50 to $10.50; Suites: $13 to $17.50 

No. Mtg. Rms. & Capacity of Largest: 5 on 

No. Banquet Rms, & Capacity of Largest: 5 (700) 

Rates for Meals: Breakfast: from $1; Lunch: from 
$1.50: Dinner: from $2 

Liquor: Served in hotel 

Air Conditioning: 128 bedrooms 

Charges for Banquet & Mtg. Rms.: $7.50 to $150 

Net Exhibit Space: 3,500 sq. ft. on one floor 

Visual Aids Available: Screens 

Other Equip Available: PA system, spot- 
lights, stage 

Parking: 35c per hour and special rates for long 
periods 


Claypool Hotel 
See Advertisement, Page 131 
14 N. Illinois St. (Phone: Plaza 847!) 


Manager: W, Bryan Karr 

Convention teasuie All year 

Largest Group Accommodated: 800 (400 rooms 
and 8 suites available) 

Convention Rates: Single: fom $6.75; Double: 
from $8.50; Suites: from $18. 

No. Mtg. Rms. & Capacity bs Large est: 14 (I 100) 

_ Banquet Rms. & Capacity of Largest: Se) 

tes for Meals: Breakfast: from $1.75; ob 

$2; Dinner: from $3.30 

Liquor: Served in hotel 


ARENA 
| aay 108" x 223° 
Gros 25,000 sq. ft. 
Ceiling He Height: 85' 
350 Ibs. sq. ft. 


Column asia Unobstructed 


Nicke| Plate and Wabash. 


EXHIBIT SPACE: 


Airlines include 


(TWA), United Air Lines, Delta C & S Airlines. 


FORT WAYNE 


Center of Tri-State Area— 
Ohio, Michigan & Indiana 


It's the ideal sales, display and meeting city. Memorial 
Coliseum rated as one of America's best. 


EXHIBIT HALL 


Unlimited 
27° x 26' 


Fort Wayne is served by three main line railroads—Pennsylvania, 


Trans World Airlines 


Good Hotel and Motel Accommodations 
American Bowling Congress Met Here in 1955 


For More Information write or phone Anthony 6146 
Don Myers, Manager Memorial Coliseum, Fort Wayne, Ind. 
or Executive Secretary, Donna Hogan 


FORT WAYNE CONVENTION BUREAU 


220 East Jefferson St., Fort Wayne, Indiana 
Telephone: Eastbrook 4673 


Kokomo 


Indianapolis 


Allen County ‘Menesial Coliseum only 2 miles 
from heart of city—parking space for 3,000 cars 


@Fort Wayne 
Lima 
Muncie 


Columbus « 


SM/NOVEMBER 20, 1955 


INDIANA 
Indianapolis continued 


Air Conditioning: Entire hote| by summer 

Charges for Banquet & Mtg. Rms.: $5 to $150 

Net ibit Space: |,400 sq. ft. on one floor 

Other Equipment Available: PA system, spot- 
— stage (10° x 30°) 

Parking: $!.50 for 24 hr. service 


Severin Hotel 
201 S. Iilinols St. 


President: W. A, Atkins 

Manager: L. O. Doty 

Convention Season: All year 

Largest Group Accommodated: 300 (250 rooms 
end 25 suites available) 

Convention Rates: Single: $4.50 to $7.50; Double: 
$7.50; Suites: $10 to $ 

No. Mtg. Rms. & Capacity of Lapqantc 5 (375) 

No. Banquet Rms & Capacity of Largest: 5 (300) 

Rates of Meals: Breakfast: $1.50; Lunch: $1.50; 
Dinner: $2.50 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms, 

Ch for Ba t+ &M R 
arges for Banque tg. Rms.: $10 to $100 

Net ibit Space: 4,500 sq. # ’ . 

Visual Aids Available: 2 movie screens 

Other Eq t Available: PA system, spotlights, 


stage 
Parking: $1.50 per night 


Sheraton-Lincoln Hotel (HSMA) 
See Advertisement, Page 70 
117 W. Washington (Phone: ME 4-136!) 


Manager: P. E. Ruppracht 
Sales Manager: Lincoln Stegman 
Convention Season: All year, except during 
Memorial Day race period 
Largest Group Accommodated: 350 (150 rooms 
and |2 suites available 
Convention Rates: Single: from $4.80; Double: 
ne i 7" 2. 
°. ig. Rms. pacity of Largest: 9 (600) 
No. Banquet Rms. & Capacity of eh 350) 
Rates of Meals. Breakfast: from $1.50; Lunch: from 
$2; Dinner: from $3 
a Served in hotel, except on Sundays or 
ys 
Air Conditioning: About two-thirds of hotel dur- 


es for Banquet & Mtg. Rms.: Variable 
Bhivit Space: 3,000 sq. ft. on one floor 
Visual Aids Available: Screens 
Other Equipment Available: PA system, stage 
Parking: Facilities available 


Hotel Washington (HSMA) 
32 E. Washington St. (Phone: ME 2-254!) 


Manager: C. H. Dohm 
Sales Manager: Lee A. Hunt 
Convention Season: All year 
_ Largest Group Accommodated: 350 (150 rooms 
Conventton Rates: Single: $4.50 
‘onvention Rates: Single: $4.50 to $7: : 
to $10; Suites: $15 ~ 5 ace ccna 
No. Mtg. Rms. & Capacity of Largest: 4 (200) 


No. Banquet Rms. & Capacity of Largest: 4 (150) 

Rates for Meals: Breakfast: $1.25; Lunch: $1.50; 
Dinner: $2.' 

Liquor: Served in hotel 

Air Conditioning: Bedrooms 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 2,973 sq. ft. on one floor 

Other Equipment Available: PA system, spotlights 

Parking: $1.50 overnight 


MUNCIE 


Railroads: N.Y.C.; C. & O.; M. & W.; NLY.C. & 
St. L.; Penna. 


Hotel Roberts 

(Phone: 886!) 

Manager: E. L. Carpenter 

Convention Season: All year 

Largest Group Accommodated: 200 (130 rooms 
available} 

Convention Rates: a from $4; Double: from 
$6; Suites: from $12. 

No. Mtg. Rms. & by ee of Largest: 3 (300) 

No. Banquet Rms. & pacity of Largest: 3 (300) 

Rates for Meals: Breakfast: from 50c; Lunch: from 
$!; Dinner: from $1. 

Convention Season: All year 

Air Conditioning: Partly 

Charges for Banquet & Mtg. Rms.: Nominal 

Other Equipment Available: PA system, stage 

Parking: Facilities available 


RICHMOND 


Railroads: Penna.; C. & O. 


Leland Hotel 
S. 9th & A Sts. (Phone: 2-16!) 


Manager: Ray O. Myers 

Sales Manager: Roscoe Wehriey 

Convention Season: All year 

Largest Group Accommodated: 450 (150 rooms 
and |0 suites available on weekends) 

Convention Rates: Single: $5 to $7; Double: $7 
to $10; Suites: $12 to $14 

No. Mtg. Rms. & Capacity of Largest: 4 (450) 

No. Banquet Rms. & Ca og Ry Lar. * 2 (275) 

Rates for Meals: Breakfast: to $1.25; Lunch: 

to $1.50; Dinner: $2.25 to $3 

Liquor: Served in hotel 

Air Conditioning: 30 bedrooms 

Charges for Banquet & Mtg. Rms.: Variable 

Net Exhibit Space: 4,000 sq. ‘ft. on one floor 
her Equipment Available: PA system, spot- 
lights, stage 

Parking: Lot—50c overnight; garage—$! overnight 

Sports Facilities: 3 golf courses 


SOUTH BEND 


Railroads: N.Y.C.; Ch. So.: Sh. & S.B. El.; NJ.I. 
& I.: Penna.; Gr. Tk. 
Airlines: AAL, TWA, UAL 


La Salle Hotel 
237 N. Michigan (Phone: 3-118!) 


Manager: Leonard Mennucci 

Convention Season: All year 

Largest Group Accommodated: 250 (200 rooms 
available) 

Cynetie Rates: Single: from $5.50; Double: 
rom 

No. Mtg. Rms. & Capacity of Largest: 4 woe 

No. Banquet Rms. & Capacity of Largest: 4 (175) 


SHERATON-LINCOLN 
INDIANAPOLIS 


Expert Convention Staff 
P. E. RUPPRECHT, Manager 


LOS ANGELES 
NEW YORK 
PASADENA 
PROVIDENCE 
ROCHESTER 
SAN FRANCISCO 
SPRINGFIELD, MASS. 
$T. touls 
WASHINGTON 
ILADELPHIA 


IN CANADA 


MONTREAL 
VTORONTO 

NIAGARA FALLS 

HAMILTON 


Rates for Meals: Breakfast: 50c to $1.25; Lunch: 
80c to $1.25; Dinner: $1.35 to $3.50. 

Liquor: Served in hotel 

Air Conditioning: 2 banquet and meeting rooms 

Charges for Banquet and Mtg. Rooms: None. 
Exhibit Rooms: $15 to $75 

Other Equipment Available: PA system, staae 

Parking: 35c per hour 


Hotel Oliver 


Main & Washington Sts. (Phone: CE 3-717!) 

Manager: William C. Devereaux 

Convention Season: All year 

Largest Group Accommodated: 500 (250 rooms 
and 3 suites available) 

Convention Rates: Single: $5 to $7.50; Double: 
$7.50 to $11; Suites: $2! 

No. Mtg. Rms. & Capacity of Largest: 4 (300) 

No, Banquet Rms. & Cogeeny, of Largest: 4 (300) 

Rates for Meals: Breakfast: $1.25 to $2; Lunch: 
$1.50 to $5; Dinner: $2.50 to $8 

Liquor: Served in hotel 5 

Air Gonditioning: Banquet and meeting rooms, 75 
bedrooms 

Charges for Banquet & Mtg. Rms.: Depends on 
food served 

Net Exhibit Space: 3,950 sq. ft. on one floor 

Other Equip t Available: PA system, spot- 
lights, stage 

Parking: 75c to $1.25 ‘ 

Sports Facilities: Golf, bowling 


TERRE HAUTE 
Railroads: C. & E. Ill.; N.¥.C.; C.M. St. P. & P.; 
Penna. 
Airlines: TWA, DEL-C&S 


Deming Hotel 

6th & Cherry Sts. (Phone: C 502!) 

Manager: Demas D. Waterman 

Convention Season: Al! year 

Largest Group Accommodated: |50 (!25 rooms 
and 5 suites available) 

Convention Rates: Single: $5; Double: $6.50; 
Suites: $10 to $12 

No. Mtg. Rms. & Capacity of Largest: 7 (350 

No. Banquet Rms. & Capacity of Largest: | (350) 

Rates for Meals: Breakfast: 40c to 85c; Lunch: 
90c to $1.50; Dinner: $1.50 to $4 

Liquor: Served in hotel 

Air Conditioning: Entire hotel 

Net Exhibit Space: 2,800 sq. ft. on one floor 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: Garage—$!.25; 
overnight guests 


Parking lot—Free to 


Terre Haute House 


700 Wabash Ave. (Phone: Crawford 3341) 

Manager: C. M. Ellis 

Convention Season: All year 

Largest Group Accommodated: 250 (150 rooms 
and 3 suites available) 

Convention Rates: Single: $5 to $7; Double: $8 to 
$12: Suites: to $42 

No. Mtg. Rms. & Capacity of Lanpest: 8 (1,000 

No. Banquet Rms. & Capacity of Largest: 3 (750) 

Rates for Meals: Breakfast: 55¢ to $1.50; Lunch: 
9c to $1.50; Dinner: $1.90 to $2.50 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms, 
bedrooms 

Charges for Banquet & Mtg. Rms.: None for con- 
ventions 

Net Exhibit Space: 5,400 sq. ft. on one floor 

Visual Aids Available: Screens 

Other Equipment Available: PA system, spotlights, 
platforms 

Parking: $1.25 to $1.50 

Sports Facilities: Golfing 


IOWA 


CEDAR RAPIDS 


Railroads: C.M. St. P. & P.; CRI. & Ps TL 
Cent.; & N.W.; W.C.F, & N.; C.R. & IC. 
Airlines: UAL 


AUDITORIUM 


Memorial Coliseum 

May's Island (Phone: 2-651!) 

Manager: Barney McPartland 

Exhibit Areas: Auditorium, 11,000 sq. ft.; Armory, 
7,000 sq. ft.; Dining Rooms, 2500 sq. ft, 


SM/NOVEMBER 20, 1955 


Rental Fees and Services: Rental varies; includes 
janitor service, heat, light and available equip- 
ment 

Floor Load: Unlimited 

Ventilation: Blower 

Ceiling Height: Auditorium, 50 ft.; Armory, 15 ft. 

P. System: Available 

Dimensions, Opening to Exhibit Hall: 10 ft. by 9 ft. 

Columns: |0 under balcony 

Utilities: 110-V current 

Loading Facilities: Ramp and loading platform 

Storage Areas: Limited 

Meeting Reooms: Three, partitioned by folding 


doors 
Facilities for Food Functions and Banquet 
Capacity: Dining room, 400; Armory, 800 
Parking Facilities: Street only 
Distance from Business District: In center city 


Montrose Hotel 


Manager: C. J. Gustin 

Convention Season: Al! year 

Largest Group Accommodated: 600 (325 rooms 
and 12 suites available) 

Convention Rates: Single: from $4.50; Double: 
from $7; Suites: from $12.50 

No. Mtg. Rms, & cepecty of Largest: 12 (575) 

No. Banquet Rms. & Capacity of Largest: 12 (490) 

Rates for Meals: Breakfast: from 
from $2: Dinner: from $3 

Liquor: Not served in hotel 

Air Conditioning: Banquet and meeting rooms, 
bedrooms 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 3,800 sq. ft. on one floor 

Visual Aids Available: Many types 

a os Equipment Available: PA system, spotlights, 
stage 

Parking: Facilities available 


1.25; Lunch: 


Hotel Roosevelt (HSMA) 

200 First Ave., N.E. (Phone: 4-411!) 

Manager: J. C, Kennedy 

Convention Season: Al! year 

Largest Group Accommodated: 500 (!50 rooms 
and 6 suites available 

Convention Rates: Single: from $5: Double: from 
$7; Suites: from $15 

No. Mtg. Rms. & Capacity of Largest: |! (400) 

No. Banquet Rms. & Capacity of Largest: || (265) 

a for ™ Breakfast: $1.25; Lunch: $1.75; 

inner: 


Liquor: Only beer served in hotel ? 

Air Conditioning: Banquet and meeting rooms, 
and 25% bedrooms 

Charges for Banquet & Mtg. Rms.: $10 to $65 a 


day 

Net Exhibit Space: 3,600 sq. ft. on one floor 

Visual Aids Available: Screens and pointers 
ther Equip t Available: PA system, spot- 
lights, stage 

Parking: from 35c—$! overnight | 

Sports Facilities: Golf and Boating 


DAVEN+ ORT 
Railroads: C.B8. & O.; C.M, St. P. & P.; C.R.I. & 
P.. CR. & NW, 
Airlines: BNF, UAL 


Hotel Blackhawk 

3rd & Perry (Phone: 3-271!) 

Manager: Earl 8. Ackermar 

Sales Manager: Ken Thomas 

Convention Season: All year 

Largest Group Accommodated: 650 

Convention Rates: Single: $4.75 to $9; Double: 
$6.25 to $14; Suites: $16 to $20 

No. Mtg. Rms. & Capacity of Largest: 7 (400) 

No. Banquet Rms. & Capacity of Largest: 7 (400) 

Rates for Meals: breakfast: from $1.25; Lunch: 
from $1.50; Dinner: from $2.25 

Liquor: Private parties only when liquor brought 
in by sponsor of group. 

Air Conditioning: Banquet, meeting rooms and 
bedrooms 

Charges for Banquet & Mtg. Rms.: from $7.50 

Visual Aids Available: Movie screens and black 


$ 
Equipment Available: PA system, spot- 
lights, stage 
Parking: $1. 
Sports Facilities: Golf courses, Swimming pools, 
and Boating near hotel 


DES MOINES 
Railroads: Burl.; 
i ke BZ 
F.D.D.M, & 
Airlines: UAL, 


| 
| 


a 


+ 
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Fort Des Moines (HSMA) 
10th & Walnut Sts. (Phone: 3-116!) 


Manager: Joseph E. Whalen __ 

Sales Manager: George W. Gill 

Convention Season: Ali year 

Largest Group Accommodated: |,000 (300 rooms 
and 18 suites available) 

Convention Rates: Single: $5.50 to $10; Double: $8 
to $15; Suites: $20 to $40 

No. Mtg. Rms. & Capacity of Largest: 12 (1000) 

No. Banquet Rms. & Capacity of Largest: |2 (750) 

Rates for Meals: Breakfast: from $1.50; Lunch: 
from $2.25; Dinner: from $3.50 ’ 

Liquor: Not sold but will serve guest's liquor 

Air Conditioning: 10 banquet and meeting rooms, 
150 bedrooms 

Charges for Banquet & Mtg. Rms.: $!5 to $200 

Net Exhibit Space: 3,000 sq. ft. on 2 floors 

Visual Aids Available: Many types = 

Other Equip t Available: PA system, spotiights, 


stage ; 
Parking: $1.25 overnight 


Hotel Kirkwood 

4th & Walnut Sts. (Phone: 4-9/9!) 

Manager: Jack J, Calhoun 

Convention Season: All year 

Largest Group Accommodated: 400 (!75 rooms 
and 6 suites available) 

Convention Rates: Single: $4.25; Double: $64; 

Nov hh 9 ~ f'c ity of La #: 10 (300 
o. Mtg. Rms. apacity o' rgest: 

No. Banquet Rms. & Capacity of Largest: § (5) 

Rates for Meals: Breakfast: from 50c; Lunch: 
from 75c; Dinner: from $1.85 

Liquor: Guests buy bottle at State Store two 
blocks from hotel 

Air Conditioning: All public rooms and third of 
bedrooms 

Charges for Banquet & Mtg. Rms.: Variable 

Net Exhibit Space: 2,800 sq. ft. on one floor 

Visual Aids Available: Two movie screens 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: 50c min. per dey L 

Sports Facilities: Golf, Bowling, Swimming 


Hotel Savery 
4th & Locust (Phone: 4-215!) 


Manager: Paul E. Lefton 
Sales Manager: Russell Rogers 


Sener 
' 
hirmienuier '*! 
Peveemeeue bee 
Poeercmenene eee 


es 


SSS 


HEE 


THE FRENCH LICK-SHERATON HOTEL 
The Middle West’s Largest Convention Resort 


IN THE U. S. A. 


INDIANAPOUS 
LOS ANGELES 
BALTIMORE NEW YORK 
BOSTON PASADENA 
BROOKLINE, Mass. PROVIDENCE 
BUFFALO ROCHESTER 
CHICAGO SAN FRANCISCO 
CINCINNATI 
DETROIT ST. LOUIS 
FRENCH LICK WASHINGTON 
PHILADELPHIA under construction 


IN CANADA 
MONTREAL—Sheraton-Mt. Royal 
The Laurentien 
TORONTO—King Edward 
NIAGARA FALLS—Sheraton-Brock 
HAMILTON—Royal Connaught 


SM/NOVEMBER 20, 


AKRON 
ALBANY 


1955 


SPRINGFIELD, Mass. 


Fabulous is the word for the French Lick-Sheraton. This 600 room 
resort-hotel is set in its own 1772 acre park. Convention Hall seats 
1,000, and there are many other meeting and exhibit rooms accom- 
modating from 25 to 400 persons. Swimming pool, tennis courts, two 
golf courses, riding stables, and three mineral springs on the grounds. 
There is an air strip and hangar, plus a private railroad siding for the 


convenience of large conventions. 


Expert Convention Staff 


Arthur J. Newman, General Manager 


SHERATON 
The troudect |\\ame in HOTELS 


IOWA 
Des Moines continued 


Convention Season: All year 

Largest Group Accommodated: 500 (200 rooms 
and |2 suites available) 

Convention Rates: ae: ite to $7.50; Double: 
$7.50 to $12; Suites: $17.50 

No. Mtg. Rms. & Py p Largest: !0 (700 

No. Banquet Rms. of Largest: I! ( 

Rates for Meals: Sreoktedt: $150; Lunch: iu 
Dinner: from 

Liquor: Organization must purchase liquor in 
tate Liquor Store and hotel will set up bar as 
required by organization. 

Air Conditioning: Banquet and meeting rooms and 

an bedrooms 
ar 


S Screens 
Ay allahile« 


PA system, spot- 


lights, stage 
Parking: $!. 
Sports Facilities: Golf, Swimming 


SIOUX CITY 


Railroads: C.M. St. P. & 5a ie Cent.; Gt. Nor.; 
. & N.W.; Burl.; S.C, 
Airlines: BNF 


AUDITORIUM 


Sioux City Municipal Auditorium 
Gordon Drive (Phone 5-8044) 


Manager: Robert D. Hinchman 

Exhibit Areas: Exposition Hall, 15,840 sq. ft. 
Rental Fees and Services: Fees include no service 
Floor Load: Unlimited Ventilation: Air conditioned 
Ceiling Height: |2 ft. P. A, System: Available 
7. Opening to Exhibit Hall: 8 ft. by 


Elevators and Capacities: One freight 
ae my 10, 4 ft. by 14 in, (to house folding 
rs to divide hall) 
vies: 110, 220, 440 current; water, gas, drain- 
Loadin Facilities: Two fork trucks; railroad sid- 
ing 100 ft. from building 
eae and Capacities: Six rooms seat 
from 1,000 
Foctites for Food Functions & Banquet Capacity: 
persons 
Parking Facilities: Free lot, |,000 
Distance from Business District: Teo blocks 


Martin Hotel 


Manager: Wayne Clark 

Convention Season: Al! yea 

Largest Group Accommodated: 600 (300 rooms 
and 12 suites available) 

Convention Rates: Single: $5 to $7; Double: $7 to 
$10: ong $15 to $20 

No. Mtg. Rms. & Capacity of Largest: 8 (550) 

No. Sonaees Rms. & Ca =! * Targest: 8 (450) 

Rates for Meals: Breaktfa AF $2; Lunch: 
1.75 to $4; Dinner: $2507 to $ 

Liquor: Not served in hotel 

gy Oo prea Banquet and meeting rooms, 

Charges for Banquet & Mtg. Rms.: 
ventions 

Net Exhibit Space: 4,000 sq 

Visual Aids Available: Mar types 

Other Equipment Available: BA system, spotlights, 


stage 
Parking: Garage $1.50 


None to con- 


ft. on one floor 


Hotel Mayfair (HSMA) 

3rd & Nebraska St. (Phone: 8053!) 

Manager: William Wachter 

Convention Season: Al! year 

Largest Group Accommodated: 100 (100 rooms 
available) 

Convention Rates: Single: $3 to $5; Double: $4.50 
to $6.50 

No. Mtg. Rms. & Sapestty of Largest: 2 7) 

No. Banquet Rms. & Capacity of Largest: 2 (500) 

Rates for Meals: Breakfast: $1; Lunch: $1.35; 
Dinner: 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms 

Coe for Banquet & Mtg. Rms.: None if food 


rved 
Net Exhibit Space: 3,600 sq. ft. on one floor 
Visual Aids Available: Many typ . 
Other Equipment Available: 
lights, stage 
Parking: fret facilities to $1.50 


system, spot- 


KANSAS 


Gee ves ht: Garage, lower annex and Rose 
or eh: ; Upper annex 1/4 ft.; Forum arena 


oA *S ate in Arcadia and Arena 
Dimensions, Opening to Exhibit Hall: 


Largest 
300% 15 #t. high by 12 ft. 


KANSAS CITY 


Railroads: Union Poss Mo. Pac.; ae Cc. St. W 
: K.C.K K.C.S.; K. & MLR. 
Airlines: TWA, BNF, YEA C&S 


Town House Hotel 
7th & State (Phone: Fi 7500) 


Manager: A. L. Lew 

Convention Season: Al! year 

Largest Group Accommodeted: 500 (257 rooms 
and 3 suites availabl °) 

Convention Rates: Single: $5 to $9; Double: $7.50 
to $14; Suites: $18.50 to $50 

No. Mtg. Rms. & by aw of Largest: 7 

No. Banquet Rms. & pacity of Lergest: 7 (750) 

oe s for Meals: Breakfast: $1.50; Lunch: $2; 
inner: 

Liquor: Must be purchased by convention, Hotel 
provides mix and bartender. 

Ale Conditioning: Entire hotel 

Kay 2 for Banquet and Meeting Rms.: from $10 

Net Exhibit Space: 10,000 sq. ft. 

Visual Aids Available: All 

Other Equipment Available: 
lights, stage 

Parking: Garage and lot—$! for 24 hours 


PA system, spot- 


TOPEKA 


Railroads: Santa Fe; oft. & P.; U.P.; Mo. P. 
Airlines: TWA, BNF, CA 


AUDITORIUM 


Municipal Auditorium 
8th & Quincy (Phone: 5-4873) 
Manager: Wm. R. Yerkes, Com. of Parks & Pub. 
Property 
Exhibit Areas: 19,000 sq. ft. 
Rental Fees: $/25 to $225 per day 
Ventilation: Air conditioned 
Height: 45 ft. 
ystem: Available 
Dimensions, Opening to Exhibit Hall: 9 ft. by 
I 


Elevators: One 

Columns: 30 in Exhibition Hall 

Utilities: Handle 400 Amps. current 

Loading Facilities: Ramp and stage door 

Storage Areas: Ample 

Mesiies Rooms and Capacities: Main Arena, 
4,200; Assembly Boom, 400; three rooms, 150 
each: six rooms. 50 each 

Facilities for Functions and Banquet 
Capacities: Excellent go a serve 1 500 

Parking Facilities: Street perks 

Distance from Business D strict: One block 


Kansan Hotel 

9th & Kansas Ave. (Phone: 4-66!!) 

Manager: Earl Shore 

Convention Season: Al! year 

Largest Group Accommodated: 309 (150 rooms 


and 4 suites eo 
Cosventige Rates: ae from $4.50; Double: 


from $7; Ney from 
No. Mtg. Rms. & Capacity of Largest: 8 (400) 
No. Banquet Rms, & Capacity of Largest: 8 (400) 
Rates for Meals: Breakfast: from $1.25; Lunch: 
from $1.75; Dinner: from $2. 
a ~ ‘served in hotel, but will serve private 


Air * Conditioning: Banquet and meeting rooms, 


bedrooms 
wy 4 for Banquet & Mtg. — $7.50 to $100 
i ft. on one floor 


Net bit Space: 3,420 sq 

Other Equipment Available: "PA system, spotlights, 
stage 

Parking: $! per 24 hours 


WICHITA 


Railroads: Santa Fe; C.R.|. & P.; M.V.; Frisco; 
Mo, Pac. 
Airlines: TWA, BNF, CAL, CEN 
AUDITORIUM 


Municipal Forum Building 

221 S. Water (Phone Amherst 2-1127) 

Manager: C. A. Johnson 

Exhibit Areas: Garage, 33000 sq. ft.; Lower 
Annex, 22,680 sq. ft.; Upper Annex, 25,096 sq. 
— Rose Room, 19, i164 sq. ft.; Arena, 11,000 


Rental {= and Services: Depends on event 
Ventilation: Fans 


None in Upper Annex; Garage and 
“Tower Arner, spaced 18.5 ft. by 20 #t.; 16 in 


Rose Room 

Utilities: 110 and 220 current 

Loading Facilities: Street 

Meeting Rooms and Capacities: Forum Arena, 
3,940; Arcadia Theatre, 1,931 

Facilities for Food and B + Ca- 
oars 2 Concessionaire; caterers can handle 
anquet u ,000 

Parking Fochiities: Private parking lots 

Distance from Business District: In Business Dis- 


Hotel Lussen 
Ist and Market (Phone: 4-53/!) 
Manager: J. Ury Thompson 
Sales Manager: Mrs. Marian Marcus 
vention Season: Al! year 
Largest Group Accommodated: 300 (!50 rooms 
and 8 suites available) 
Convention Rates: Single: from $5.25; Double: 
from $7; Suites: from $17. 
No. Mtg. Rms. & Capacity of Largest: |2 s0} 
No. Banquet Rms. & Capacity of Largest: !2 
Rates for Meals: Breakfast: from 65c; Lunch: 
85c; Dinner: from $! 
Liquor: Package goods only 
Air Conditioning: Entire hotel 
a for Banquet & Mtg. Rms.: None 
Visual Aids Available: Movie screen 
Other —o Available: PA system, spot- 
lights, x 
Parking: $1 for 24 hours 


KENTUCKY 


LEXINGTON 


Railroads: C. & O.; L. & N.; C.N.O. & T.P.; So. 
Airlines: DEL-C&S, EAL, PAI 


Lafayette Hotel (HSMA) 
200 E. Main St. (Phone: 2-2260) 


Manager: Len Shouse, Jr. 
Convention Season: All yea 
Largest Group Ascpmmodeied: 340 (200 rooms 
and 8 suites wrenge) 
Convention Rates: Single: $5 to $7; Double: $7 to 
$10; es $i5 
Rms. & Capacity of Largest: 6 (340) 
No. Seneet Rms. & Capacity of Largest: = 
Rates for Meals: Breakiast: from 75c; Lunch: 
$1: Dinner: from $2 
Liquor: Served in hotel 
= ye cy ewe Entire hotel 
Exhibit Space: 2,500 sq ft 
Viswal Aids Available: Projector, screen 
Other Equipment Available: PA system, spot- 
lights, stage 
Parking: $1 overnight 
Sports Facilities: Golf 


Phoenix Hotel 

120 E. Main St. (Phone: 22254) 

Banepa: J. J. Butienberd 

Sales Manager: A kle 

Convention Season: All year, except during rac- 
ing season 

Largest Group Accommodated: 500 (342 rooms 
and 8 suites available) 

Convention Rates: Single: $4.50 to $8; Double: $6 
to $12; Suites: $15 to $40 

No. Mtg. Rms. & Capacity of Largest: $ 

No. Banquet Rms. & Capacity of Largest: 7 

Rates for Meals: a from 85c; Lunch: oo 
$1.25; Dinner: from $2.50 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms, 
bedrooms 

Charges for Banquet & Mtg. Rms.: None if head- 
uarters for convention 

Other Equipment Available: PA system, spotlights, 


stage - 
Parking: Adjoining garage 


LOUISVILLE 


Railroads: B. 2's ; C. & O.; N. ¥ by 
& : Penna.: Cl. & L 
Airlines: AAL “EAL, TWA, PAI 


Il, Cent.; 
. & LT. 


Brown Hotel 

See Advertisement, Page 73 
4th & Broadway Sts. (Phone: JAckson 131!) 
Manager: Harold E. Harter 
Sales Manager: Carl D. Anderson 
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Louisville’s BROWN and KENTUCKY Hotels 


KENTUCKY HOTEL 
FLAG ROOM 

7800 square feet 

will accommodate 
1500 for meetings, 
1100 for food service. 


THE 
KENTUCKY 


THE BROWN 


=> 
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GREAT HOTELS | 


IN ONE CENTRAL CITY! 


\ ITH the construction of two tremendous 


additions, the Kentucky Hotel now ranks with can meet, singly, both hotels can combine their 


convention needs are greater than either hotel 


its sister organization, the famous Brown, among facilities to serve you. 
the Nation’s great convention hotels. ” : : ° 
Iwo great hotels — in a city with both atmos- 


The Kentucky’s entire second floor — all phere and ideal location, almost exactly at the 


9 e < > 2 ge seati y 95 — T ° , . 
20,000 square feet of it, seating 2500 people Nation’s center of population. 
is available for meetings, banquets, etc. At the 
stately Brown, the magnificent Crystal Ballroom Get detailed facts. Write for the blueprint 
alone offers a seating capacity of 1500. If your booklets shown below. 


The Brown Hotel 
Louisville, Kentucky 


THESE BLUEPRINTS pees oe tee _— — me - meen th 
. , . : centucky Hotel Factbooks as advertised in Sales Meet- 
AND PICTURES —— ings for November. 
ARE WORTH 
A THOUSAND WORDS 


BLUEPRINTS 


Name 
Organization 
Address- 
City_ 
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KENTUCKY 
Louisville continued 


Convention Season: Al! year, except Kentucky 
Derby period 

Largest Group Accommodated: 900 (400 rooms 
and 20 suites available during June, July, Aug. 
300 rooms and 15 suites available rest of vear. 

Convention Rates: Single: from $5; Double: from 
$9; Suites: $14 to $25 

No. Mtg. Rms. & Capacity of Largest: 10 (!,200) 

No. Banquet Rms. & Capacity of Largest: '0 (800) 

Rates for Meals: Breakfast: trom ba Lunch: 
trom $1.75: Dinner: from $2.50 

Liquor: Served in hote 

Air Conditioning: Banquet and meeting rooms, 
and 215 bedrooms 

Nery + for Banquet & Mtg. Rms.: $15 to $150 

Net Exhibit Space: 4,500 sq. ft. on two floors 

Visual Aids Avaiiable: Movie screen 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: 50c for 2 hours, $1.25 for 18 hours, $1.50 
for 24 hours 


The Kentucky Hotel 
See Advertisement, Page 73 

Fifth & Walnut (Phone: Wabash |/8!) 

Manager: D. J. Quin 

Sales Manager: G. T. Stubblefield 

Convention Session: All year, except Kentucky 
Derby period 

Largest Group Accommodated: |,000 (400 rooms 
and |6 suites available) 

Convention Rates: Single: from $5; Double: from 
$9; Suites: from $16 

No. Mtg. Rms. & Capacity of Largest: 9 (|,500) 

No. Banquet Rms. & Capacity of Largest: 3 (1,000) 

Rates for Meals: Breakfast: from $1.25; Lunch: 
from $1.75; Dinner: from $2.50 

Liquor: Served in hotei 

Air Conditioning: Banquet and meeting rooms, 
and 60% of bedrooms 

Charges for Banquet & Mtg. Rms.: None if food 
is served 

Net Exhibit Space: 25,000 sq. ft., 20,000 of which 
are on one floor 

Visual Aids Available: Screens 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: 35c¢ first hour, 5c each additional hour 


Seelbach Hotel 


Manager: R. J. Yocum 

Sales Manager: Mrs. Edna Dillehay 

Convention Season: Al! vear 

Largest Group Accommodated: 600 (300 rooms 
and 25 suites available 

Convention Rates: Single: $5 to $13; Double: $7.50; 
Suites: from $25 to $29 

No. Mtg. Rms. & Capacity of Largest: |8 (950) 

No. Banquet Rms. & Capacity of Largest: |8 (850) 

Rates for Meals: Breakfast: $1.50 to $3: Lunch: 
$1.75 to $4; Dinner: $3 to $10 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms, 
bedrooms 

here for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 4,500 sq. ft. on one floor 

Visual Aids Available: Many types 

Other Equipment Available: PA system, spotlights, 


ctane 
Parking: 75c day, $1.50 for 24 hours 


LOUISIANA 


ALEXANDRIA 


Railroads: So. Pac.; T. & P.; L. & A; CRI. & P.- 
Mo. Pac. 
Airlines: DEL-C&S 


Bentiey Hotel (HSMA) 

200 DeSoto St. (Phone: 2-337!) 

Manager: Coleman J. Hudson 

Convention Season: Al! vear 

Largest Group Accommodated: 350 (200 rooms 
and 7 suiter availah'« 

Convention Rates: Single: from $4.50: Double: 
from $5.50; Suites: $12 to $25 

No. Mtg. Rms. & Capacity of Largest: 7 (500) 

No, Banquet Rms. & Capacity of Largest: 7 (400) 

Rates for Meals: Breakfast: $|.25; Tosehs from 
$2.25; Dinner: from $2.25 

Liquor: Servea in hotel 

Air Conditioning. Banquet and meeting rooms, 
150 bedrooms 

Chores for Banquet & Mtg. Rms.: from $10 per 
ay 
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Net Exhibit Space: 5,000 sq. ft. on one floor 
Other Equi t Available: PA system, spotlights, 
stage (18" x 30°) 


Parking: $| per 24 hours 


BATON ROUGE 


Railroads: |.C.- L. & A.; Mo. P. 
Airlines: DEL-C&S, EAL, SOU 


Heidelberg Hotel 

Lafayette at Convention (Phone: 2-772!) 

Manager: Thos. P. Ryan 

Convention Season: Al! year, except from May !0 
to July 10 on even years 

Largest Group Accommodated: 300 (150 rooms 
and 5 suites available) 

Convention Rates: Single: $5.50 to $8.50: Double: 
$7.50 to $13.50; Suites: $25 

No. Mtg. Rms. é: Capacity of Largest: 5 (400) 

No. Banquet Rms. & Capacity of Largest: 2 (300) 

Rates for Meals: Breakfast: $!.45; Lunch: $2; Din- 
ner 75 

Liquor: Served in hotel except Sundays, when 
only wine is served 

Air Conditioning: 3 banquet and meeting rooms, 
bedrooms and suites 

Charges for Banquet & Mtg. Rms.: $10, $15 and 
$37.50 


Net Exhibit Space: 4,554 sq. ft. on one floor 

Visual Aids Available: Blackboard, 2 screens 

Other Equipment Available: PA system, spot- 
liahts 

Parking: $1.29 overnight in garage; 75c on lot. 


MONROE 


Railroads: A. & L.M.; 1.C.; Mo. 
Airlines: DEL-C&S 


Virginia Hotel 

122 St. John (Phone: 2-5/4!) 

Manager: Lawrence J. Hulin 

Convention Season: All year 

Largest Group Accommodated: 600 (175 rooms 
and |0 suites available) 

Convention Rates: Single: from $3.50; Double: 
from $5.50: Suites: from $7.50 

No. Mtg. Rms. & Capacity of Largest: 3 (600) 

No. Banquet Rms. & pacity of Largest: 3 (500) 

Rates for Meals: Breakfast: 65c; Lunch: $1; 
Dinner: $1.35 

Liquor: Served in hotel 

Air Conditioning: Entire hotel 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: 50c and 75c¢ 


NEW ORLEANS 


Railroads: Ill. Cent.; G.M. & O.; L. & A.; Gulf 
Coget wo So. Pac.; L. & N.; La, So.; M.P.; 


: c: 4.0. & LC. 7. & P. 
Airlines: BNF, EAL, NAL, DEL-C&S, PAA, TACA, 
CAP, SOU 


AUDITORIUM 


Municipal Auditorium 
1201 St. Peter St. (RAymond 844!) 


Manager: William A. Coker 
Exhibit Areas: Arena, 32,250 sq. ft.; Annex, 26,408 


sq. ft. 
Rental Fees: Arena, $660 per day; Auditorium, 
Hall. $4 


per day; Concert . 30 per day; 
Annex, $385 per day; half of Annex, $211.75 per 


day 

Floor Load: 200 Ibs. per sq. ft. Ventilation: Arena, 
air conditioned 

Ceiling Height: Arena, 66 ft.; Annex, !4 ft. 

PA gy Available 

Dimensions, Opening to Exhibit Hall: Arena, 10 
R. by 10 ft. 9 in.; Annex, 12 ft. 8 in, by 13 

. mn. 

Elevators and Capacities: Two passenger; one 
freight, 10,000 Ibs. 

Columns: None in Arena; 14 in. columns on !7 ft. 
and 2! ft. centers in Annex 

Utilities: AC current, 3 phase, 4-wire distribution, 
220 volts; gas, water 

Loading Facilities: Hand truck; railroad siding 

Storage Areas: Annex 

Meeting Rooms and Capacities: First, second and 
third floors—50 to 500 

Facilities for Food Functions: Can be installed to 
serve banquet of 2,000 

Parking Facilities: Directly across from building 

Distance from Business District: 7 blocks 


Jung Hotel (HSMA) 
See Advertisement, Page 75 

1500 Canal St. (Phone: MA 447!) 

Manager: Ray Cantrell : 

Sales Manager: Emmett J. Bieger 

Convention Season: Al! year, except Sugar Bow! 
—Dec. 29 to Jan. |, and Mardi Gras 

Largest Group Accommodated: |,500 (600 rooms 
and 40 suites availabie) 

Convention Rates: Single: from $6.50; Double: 
from $10; Twin: from $10; Suites: from $2! 

No. Mtg. Rms. & Capacity of Largest: 12 (1,500) 

No, Banquet Rms. & Capacity of Largest: 1/2 
(1,000 


Rates for Meals: Breakfast: from $1.50; Lunch: 
from $2; Dinner: from 

Liquor: Served in hotel 

Air Conditioning: Entire hotel 

Charges for Banquet & y - Rms.: None for 
meeting rooms when used for business sessions 
by conventions. 

Net Exhibit Space: !0,000 sq. ft. on one floor 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: $!.5C per day plus 3% sales tax 

Sport Facilities: Swimming Boating 


New Hotel Monteleone (HSMA) 

214 Royal St. (Phone: Magnolia 334!) 

Manager: A. F. Spatafora 

Convention Season: Apr. to Oct. 

Largest Group Accommodated: 200 (!00 rooms 
and 5 suites available) 

Convention Rates: Single: $4 to $9; Double: $8 to 
$14; Suites: $21 to $3) 

No. Mtg. Rms. & Capacity of Largest: 2 (300) 

No. Banquer Rms. & Capacity of Largest: 3 (250) 

Rates for Meals: Breakfast: 45¢ to $2.35; Lunch: 
75c to $2.25: Dinner: $1.50 to $2.85 

Liquor: Served in hotel 

Air Conditioning: Entire hotel 

Charges for Banquet & Mtg. Rms.: Small room— 
$15 to $35 per day, large room—$35 per day, 
plus 3% tax 

Visual Aids Available: Screen 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: $1.55 for 24 hours, lot $1.03 


The Pontchartrain Hotel (HSMA) 

2031 St. Charies Ave. (Phone: Tu 058!) 

Manager: E. Lysie Aschaffenburg 

Sales Manager: J. Albert Lyle 

Convention Season: May to Dec. 

Largest Group Accommodated: 25 (!0 rooms and 
suites available) 

Convention Rates: Single: $7; Double: $/4; Suites: 
$25 to $40 

No. Mtg. Rms. & Capacity of Largest: | (40) 

No. Banquet Rms. & Capacity of Largest: | (40) 

Rates for Meals: Breakfast: $!; Lunch: $1.50; 
Dinner: $3 

Liquor: Served in hotel 

Air Conditioning: Entire hotel 

Charges for Banquet & Mtg. Rms.: None 

Visual Aids Available: Screen 

Parking: $! per night 


Roosevelt Hotel (HSMA) 
123 Baronne St. (Phone: Magnolia 237!) 


Manager: A. C. Bellande 

Sales Manager: Al Bourgeois 

Convention Season: Al! year, except Sugar Bow! 
and Mardi Gras period 

Largest Group Accommodated: !,000 (500 rooms 
and 45 suites available) 

Convention Rates: Single: $7 to $9; Double: $9 to 
$12; Twin: $14 and $15; Suites: from $30 

No. Mtg. Rms. & Capacity of Largest: |! (2,500) 

No. Banquet Rms. Capacity of Largest: |! 


1,500) 

Rates for Meals: Breakfast: from $1.75; Lunch: 
from $2; Dinner: from $4 

Liquor: Served in hotel 

Convention Season: All year 

Charges for Banquet & Mtg. Rms.: None if con- 
vention headquarters 

Net Exhibit Space: 22,000 sq. ft. on one floor 

Visual Aids Available: Many types 

Other Equipment Available: PA system, spot- 
lights, oon 

Parking: $2.06 for 24 hours, in and out service 


St. Charles Hotel (HSMA) 
See Advertisement, Page 55 

St. Chartes Ave. (Phone: Raymond 888!) 

Manager: John J. O'Leary 

Convention Season: Al! year 

Convention Rates: Single: $5 to $8; Double: $8 to 
$10: Twins: $10 to $14 

No. Mtg. Rms. & ree of Largest: 6 

No. Banquet Rms, & Capacity of Largest: 6 

Rates for Meals: Breakfast: $1.50 to $2.25; Lunch: 
$1.75 to $3.50; Dinner: $2.75 to $7 

Liquor: Served in hotel 

Air Conditioning: Entire hotel 

Other Equip + Available: PA system, spotlights, 


stage 
Parking: $!.50 for 24 hours 
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SHREVEPORT 


Railroads: |1.C.; K.C.S.; L. & A.; St. LS.W.; 
S. P.; T. & P. 
Airlines: BNF, DEL-C&S 


Captain Shreve Hotel 

Market & Travis Sts. (Phone: 2-935!) 

Manager: O. L. Dauterive 

Sales Manager: Wm. McGurrin 

Convention Season: Al! year 

Largest Group Accommodated: 300 (300 rooms 
and 15 suites available) 

Convention Rates: Single: $5 to $10; Double: $7 
to $12; Suites: $12 to $45 

No. Mtg. Rms. & Capacity of Largest: 7 (325) 

No. Banquet Rms. & Capacity of Largest: 4 (300) 

Rates for Meals: Breakfast: from 90c; Lunch: from 
95; Dinner: from $1.75 

Liquor: Served in hotel 

Air Conditioning: Entire hotel 

Charges for Banquet & Mtg. Rms.: $25 to $125 

Other Equipment Available: PA system, spot- 
lights, stage (8° x 16’) 

Parking: $!.25 for 24 | 


Washington Youree Hotel 


Edward & Travis (Phone: 2-212! 

Resident Manager: Alb. L. Dietz 

Convention Season: Al! year 

Largest Group Accommodated: 400 (175 rooms 
and |8 suites available 

Convention Rates: Single: from $4; Double: from 
$5.50; Suites. from $12 

No. Mtg. Rms. & Capacity of Largest: 5 (600) 

No. Banquet Rms. & Capacity of Largest: 5 (600) 

Rates for Meals: Breakfast: from $1.25: Lunch: 
from $1.75: Dinner: from $2 

Air Conditioning: Entire Hote! 

Charges for Banquet & Mtg. Rms.: from $8 

Net Exhibit Space: 2,400 sq. ft. on one floor 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: $! for 24 hours 


E A CLI Ii ES? e @ CHECK THE 


JUNG 


HOTEL 
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MAINE 


BANGOR 


Railroads: M.C. 
Airlines: NEA 


Bangor House . 

174 Main St. (Phone: Bangor 7321!) 

Manager: H. W. Chapman 

Conventio» Season: Al! year 

Largest Group Accommodated: 125 (75 rooms 
availabie 

Convention Rates: Single: $3.25 to $5.25: Double 
$4.50 to $10 

No. Mtg. Rms. & Capacity of Largest: 5 (250) 

No. Banquet Rms. & Capacity of Largest: 3 (250) 

Rates for Meals: Breakfast: 50c to $1.25: Lunch 
75c to $2; Dinner: $2 to $3.50 

Liquor: Servea in hotel 

Charges for Banquet & Mtg. Rms.: $5 to $50 

Other Equipment Available: PA system, spotlights 
stage fe 

Parking: Garage—$! 

Sports Facilities: Golf, Tennis, Bowling 


BELGRADE LAKES 


Railroads: Maine Cent. 


Belgrade Hotel & Cottage Resort 
(Phone: Belgrade 25) 
Manager: Charles W. Ricker 
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Liquor: Served in hotel 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 4,000 sq. ft. on one floor _ 

Visual Aids Available: !émm motion picture 
projector 

Other Equipment Available: PA system, spotlights, 
stage 

Parking: Free facilities 

Sports Facilities: Golf, Tennis, Swimming, Boating 


GREENVILLE 
JUNCTION 


Railroads: B. & A.; C.P.R. 
Squaw Mountain Inn (HSMA) 


Phone: Greenville 10) 


Manager: Mr. Fred C. Lessing 

Convention Season: June |5 to July 15, Aug. [5 
to Sept. 

Largest Group Accommodated: 200 (10! rooms 
and 6 suites available) 

Convention Rates: $10 to $!2 per person, Amer- 
ican Plan 

No. Mtg. Rms. & Capacity of Largest: 3 mF . 

No. Banquet Rms. & Capacity of Largest: | (200) 

Rates for Meals: Breakfast: $1; Lunch: $2; Dinner: 
$2.75 to $3 

Liquor: Served in hotel 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 2,340 sq. ft. on one floor 

Other Equipment Available: PA system, spot- 
lights 

Parking: Free facilities 

Sports Facilities: Boating, Fishing, Tennis, Golf, 
Mountain Climbing 


Resident Manager: Richard L. Schenck 

Convention Season: June |5 to Sept. 15 

Largest Group Accommodated: 250 (1/00 rooms 
and 50 suites available) 

Convention Rates: Single: from $14; Double: from 
$12; Suites: from $20 

No. Mtg. Rms. & Capacity of Largest: 6 (300) 

No. Banquet Rms. & Capacity of Largest: 3 (350) 

Rates ve At - yaaa Breakfast: $1.50; Lunch $3; Dinner: 
from 50 


KENNEBUNKPORT 
Railroads: B. & M. 


The Colony Hotel 


(Phone: K'port 7-333!) 
Manager: Geo. M. Boughton 


1200 guest rooms: 12 excellent meeting 
rooms, each with public address system; 
huge Tulane Room accommodates up to 2,000 
persons, features massive service elevator 
and stage; completely air conditioned, 
television and radios, dinner room 
with name orchestras, beautiful cocktail 
lounges, experienced convention staff. 
Color brochure on request 


The South’s Largest and Finest 
Convention Hotel 


AFFILIATED NATIONAL HOTELS 


ALABAMA 
HOTEL THOMAS: JEFFERSON Birminghom 
OF COLUMBIA 


TRICT HOTEL BRO’ 
WA n BAKER 
HOTEL aN TRAVIS 


. CORTEZ . 
BUCCANEER 
HOTEL G. ez 
MOTEL JEAN LAFITTE 
CORONADO COURTS 


TEXAS 
Mobile HOTEL STEPHEN F. AUSTIN 


INDI 
HOTEL CLAYPOOL 


«- +». indianapolis 
LOUISIANA 


JUNG HOTEL . 
HOTEL DESOTO --New Orleans ore: PLAZA 
JEBRASKA 


NI 
HOTEL PAXTON ... 
HOTEL MENG! 
HOTEL CLOVIS ANGELES COURTS 
ViRG: 
HOTEL MOUNTA’ 
HOTEL MONTICELLO 


TELEPHONE 
WASHINGTON—Executive 3648) 
MEXICO CITY—10-4800 


New Orleans 


MAINE 
Kennebunkport continued 


2 en June 15 to July |, Labor Day 
Group Accommodated: 100 (125 rooms 
ion Rates: Single: $10 fo $14; Double: $16 


—_— 
to co. "tes for American 
Mtg. Rms. & Ca of Largest: § 6 (5 
s, & Ca of 1 ( 
: Breakfast: $1.50; aot Ya. 


i : $3.50 
Liquor: Served in hotel 
eran Sor lor Banquet & Mtg. Rms.: None 
N hibit toooke 2862 sq. ft. on one floor 
gis Equipment Available: PA system, spot- 
i 


yoga. Soctiittes 
joy Facilities: Swimming, Tennis, Golf, Fishing 


POLAND SPRINGS 


Raliroads: To Danville Jct. Maine Cent. 


Poland Spring Hotel 

(Phone: Poland, Maine 30) 

Manager: Charles Conner 

Sales Manager: Daniel A. Barry, Jr. 

Convention Season: Mid-May to Mid-Oct., ex- 
cept last two weeks of July and first two weeks 
of Aug. 

Largest Group Accommodated 

Convention Rates: Stages $18; ‘Double: $28; Suites: 
add $14 to room. Rates for American Plan. 

No. Mtg. Rms. & Capacity of Largest: 13 f 7. 

No. Banquet Rms. & ee. of ak. | (800) 

Rates for Meals: Breakfast: Lunch: $3; Dinner: 


Liquor: Served in hotel 
wy for Banquet & Mtg. Rms.: None 
hibit Space: 300 sq. ft. on one floor 
Visual — premastes lémm sound or silent movie 
equipm 
be Available: PA system, spotlights, 


stage 
Parking: a, for garage 
Sports Facilities: Golf, Tennis, Horseshoes, Shuf- 
fleboard, Archery ke swimming in season, 
Putting, Croquet, Badminton 


PORTLAND 


Railroads: B. & M.: M. C.: G. T. 
Airlines: NEA 


The Eastiand Hotel 

157 High St. (Phone: Portland 2-541!) 

Manager: Franklin K. Pierce 

Convention Season: Al! year 

Large Group Accommodated: 600 (400 rooms 
a Single: $5.75; Doub! 75 

Convention Rates: 

No. Mig. Rms & Cagechy of Largest: § i 700) 

No. Sonsust tne. & Capedty of ~Ayy ) 

Rates for Meals: Breakfast: 75¢ to ee Lunch: 
$1.50 to $2.50; Dinner: $1.50 to $2.50 

Liquor: Sosved in A, » el 


proup jated: 300 (150 rooms 
and 2 suites available) 
jon Rates: Single: $5.50 to $6.25; Double: 
a 
st: $125: Lunch: 3 7) 


eo .. Setved in hotel in hotel 
Charges for pay 4 Mtg. Rms.: ai Nase © meal 


ore 


system, spot- 


‘ege 
ot—75c overnight 
iities: Golf, Ceep-cee fishing, Swimming 


RANGELEY 


Railroads: B & M 
Airlines: NEA 


Rangeley Lakes Hotel 
(Phone: Rangeley | or 9) 
Manager: Morel L. Peterson 
Convention Season: June, Sept. 
Largest Group Accommodated: 300 (/50 rooms 
and 4 suites valle) 
a 


Banquet Rms. & sci et : an 
r 7 
Rates for Meals: Breakfast: $!.50; Lunch: $2.50; 
Dinner: $3.50 
fiquers Sees in ~ yh 
quet & Mtg. Rms.: Variable 
Net eeniont Space: 12,000 sq. ft. on one floor 


Viewal Aids sl 35mm projector and screen 
—- PA system, spotlights, 


stag 
ease. Free facilities ? ae 
Sports Facilities: Golf, Tennis, Putting, Fishing, 
Swimming, Private Beach 


ROCKLAND 


Railroads: Maine Cent. 
Airlines: NEA 


Samoset Hotel 

(Phone: Rockland 280) 

Manager: Roger P. Sonnabend 

Sales Manager: Larry Borsten 

Convention — June to Sept. (mostly during 
June and Sept.) 

Largest Group Accommodated: 300 (150 rooms 
and 25 suites available 

Convention Rates: Single: $17; Double: $28. Rates 
for agg Plan 
b 9. & Capacity of Largest: 10 (800 

No. se. + Rms, & Capacity of Largest: 4 (650) 

Rates for Meals: Breakfast: from $1.50; Lunch: 
from $2.50: Dinner: from 

Liquor: Served in hotel 

cerges for Banquet & Mtg. Rms.: None 

ibit Space: |7,994 sq. ft. on one floor 

Visual Aids Available: Blackboards, projector 

Other Equip + Available: PA system, spotlights, 
stage 

Parking: $! per fy in gerade; free on grounds 

Sports Facilities: Golf, Tennis, Swimming (ocean 
and pool), Sailing, Fishing, Horseback riding 


WINTER HARBOR 


Railroads: PRR, MC 
Airline: NEA 


Grindstone Inn 

(Phone: 8) 

Manager: Edward G. Flather, Jr. 

Convention Season: Large roupe June 2 to July 
15, and after Aug. Snel groups accepted 
from June 25 to Sept. 15 

Largest Group Accommodated: 100 (60 rooms 
and 5 suites available 

Convention Rates: Single: Double: $26; Suites: 


Bg? mg Gy + (150), 
°o. Mtg. Rms. 
No. Banquet Rms. & Ganew of Largest: | (/ 
Rates for Meals: Breakfast $1.50; Lunch: Le. 
Dinner: $3.25 
(eser: Served in hotel 
“4 for Banquet & Mtg. Rms.: None 
Sat hibit Space: 1,500 sq. ft. on one floor 
Visual Aids Available: |émm 
Other Equipment Available: Poitahs, stage 
Parking: Fiee facilities 
Sports Facilities: Golf, Swimming, Tennis, Sailing, 
Fishing 


YORK 


Railroads: 8. & M. 


The Marshall House & 

The Emerson House 

(Phone: York, Me. 300) 

Manager: Robert C. Trier, Jr. 

Convention Season: June and t. 

Largest Group commod : 400 (246 rooms 
and 9 suites revaileble) 

Convention Rates: Single: 15; Double: $27; 
weg 2 additional $12 to $15. Rates for Amer- 
ican en. 

No. Mtg. Rms. & Ca of La 14 (425 

No. Banquet Rms, a Coven ‘Torg at | tao) 

3 7 A. ~ Breakfast: 15 : "50: Lunch, 

Liquor: Served in hotel 

Charges for Banquet & Mtg. Rms.: None 


Net Exhibit Space: 5,600 sq. ft. on one floor 
Visual aoe Available: i6mm sound projector and 


Other op Bquipment Available: PA system, spot- 
stage 

Parking: Garene~Si: Outdoor—no cha 

= Facilities: Beach, salt water poo sJentia 
Putting, Golf, Boating, Fishing, ffleboa 


MARYLAND 


BALTIMORE 


a Hy ry ey Balt. & O.; West Md.; Bal. & 

An El.; M. . 

Airlines: AAL, EAL, CAI, CAP, NAL, TWA, 
UAL, AAA 


Emerson Hotel (HSMA) 
Baltimore & Calvert Sts. 


Manager: Otis G. Clements 

Sales Manager: Kemp C, Gatling 

Convention Season: All year 

Largest Group Accommodated: |,200 (325 rooms 
and !7 suites available) 

Convention Rates: Single: $6 to $9.50; Double: 
$9 to $11; Suites: $20 

No. Mtg. Rms. & Capacity of Largest: 9 (1,200) 

No. Banquet Rms. & pat of Largest: 9 (1,000) 

Rates for Meals: Breakfast: from 75c; Lunch: from 
$2; Dinner: from $3 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms, 
bedrooms 

Charges for Banquet & Mtg. Rms.: $35 to $450 

= Seaperes Available: PA system, spotlights, 


pallies $1.25 for & hours 


(Phone: MUlberry 


Lord Baltimore Hotel (HSMA) 


Baltimore & Hanover Sts. (Phone: Lexington 
9-8400) 


Manager: H. Nelson Busick 

Sales Manager: G. Sanford Core 

Convention Season: Al! year 

Largest Group Accommodated: !,000 (500 rooms 
and 20 suites available) 

Convention Rates: Single: $5.50 to $10.50; Double: 
$8.50 to $13.50; Twins: $9 to $15; Suites: $16.50 to 


$24 

No. Mtg. Rms. & Capacity of Largest: 12 (1,200) 

Rates for + Breakfast: $2; Lunch: $2 to $5; 
Dinner: $3.50 to $7.50 

Liquor: Served - hotel 

Air Conditioning: 500 bedrooms, banquet halls 
and meeting rooms 

Charges for Banquet and Meetin Reomet Depends 
= —, of bedrooms us Exhibit Space: 


Net +e BSibit Ss Space: 5,000 sq. ft. on one floor 

Other Equipment Available: PA system, spot- 
lights, sta 

Parking: $! 20 per night, $2 for 24 hours 


Sheraton-Belvedere (HSMA) 
See Advertisement, Page 77 
Charlies & Chase Sts. (Phone: Mulberry 5-1000) 
General Manager: Albert S. Fox 
Sales Manager: A, oo Phillips 
Convention Season: All year 
Largest Group Accommodated: 225 (100 rooms 
and 6 suites ene 
Convention Rates: Single: $6.85 to $13.50; Double: 
ay 85 oe $13.35; Tolan $12.35 to $17; Suites: $i5 


— Mie. Rms, & Capacity of Largest: 9 (850 

No. Banquet Rms. & Capacity of ot target est: 3 00) 

Rates for Meals: Breakfast: from $1; unch: 
Dinner: $3. 

Liquor: Served in hotel 

Air ree Smaller meeting rooms and 


b 
Charges. for Banquet & Mtg. Rms.: None if food 


is served in room 
Net Exhibit Space: 5,000 sq. ft. on one floor 
Visual Aids Available: Sersea, Closed circuit TV 


Other Equipment Available: PA system, spot- 


lights 
Parking: 35¢ first hour, 75¢ day to 6 PM, $1.25 
overnight 


Southern Hotel 
Light & Redwood Sts, (Phone: Saratoga 7-1600) 


Mana: es Harold |. Fink 
Sales > r: Albert W. Eldridge 
Seavention eason: All year 


SM/NOVEMBER 20, 1955 


Largest Group Accommodated: !,000 (400 rooms 
and 10 suites available) 

Convention Rates: Single: $5.50 to $7.50; Double: 
$8 to $10; Suites: $18 

No, Mtg. Rms. & apoemy of Largest: 22 (1,000 

No. Banquet Rms. & Capacity of Largest. 22 (500 

Rates for Meals: Breakfast: 75c; Lunch: $1.25; 
Dinner: 

Liquor: Served in hotel 

Air Conditioning: Entire hotel 

Charges for Banquet & Mtg. Rms.: Min. of $10 

Net Exhibit Space: 1,000 sq. ft. on one floor 

Visual Aids Available: Screens 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: $1.50 overnight 


MASSACHUSETTS 


AMHERST 


Railroads: C. V.; B. & Me. 


The Lord Jeffrey (HSMA) 

Boltwood Ave. (Phone: 840) 

Manager: Norman M, Enman 

Convention Season: All year, except June | to 15, 
Sept. | to Nov. 15 

Largest Group Accommodated: 100 (60 rooms 
available) ; 

Convention Rates: Single: $5 to $6.50; Double: 
$8 to $i2 

No. Mtg. Rms. & Capacity of Largest: 6 (150 

No. Banquet Rms. & Capacity of Largest: 6 (200) 

Rates for Meals: Breakfast: a la carte; Lunch: 
from $1.25: Dinner: from 

Liquor: Served in hotel 

Charges for Banquet & Mtg. Rms.: None — 

Other Equipment Available: PA system, spotlights 

Parking: $1.50 in garage 

Sports Facilities: Golf, Fishing 


BOSTON 


Railroads: B. & M.; N.Y.C.; N.Y., N.H. & H. 
Airlines: AAL, EAL, TWA, UAL, NEA, PAA, TCA 


AUDITORIUMS 


Boston Garden 

North Station (Cap 7-3200) 

Manager: Walter A. Brown 

Exhibit Areas: Arena, 26,730 sq. ft.; Exhibition 
Hall, 42,350 sq. ft. ae 

Rental Fees and Services: Exhibit Hall and 
Garden, $3,500 per day, no services included 

Fioor Load: 200 Ibs. per sq. ft. 

Ventilation: Rotary fans and blowers 

Ceiling Height: Exhibition Hall, 16 ft.; Arena, 

ft 


68 ft. 

P. A. System: Excellent . 

Dimensions, Opening to Exhibit Hall: 17 ft. 6 in. 
high by [4 ft, 6 in. wide 

Elevators and Capacities: One, 3,000 Ibs. 

Columns: None on Arena floor 

Utilities: AC and DC current, gas, steam, water 

Loading Facilities: Ramp from railroad into ex- 
hibition hall 

Storage Areas: Ample 

Meeting Rooms: in hotel adjoining 

Facilities for Food Functions and Banquet 
Capacity: Complete facilities for 1,500 banquet 

Parking Facilities: Ample 

Distance from Business District: In heart of 
commercial district 


Mechanics Building 

tll Huntington Ave. (Ken 6-5118) 

Manager: George Laing 

Exhibit Areas: Exhibition Hall, 40,000 sq. ft.; 
Grand Hall, 33,000 sq. ft.: Mezzanine Area, 
20,000 sq. ft.; basement, 30,000 sq. ft. 

Rental Fees: $!,200 per day, no charge for move-in 

and move-out 

Floor Load: 125-150 Ibs. per sq. ft. 

Ventilation: Natural 

wy Height: 22 ft. 

P. A. System: Available 

Dimensions, Opening to Exhibit Hall: 24 ft. by 


| 4 

Columns: 20-ft. centers, 10 in. sq. 

Utilities: AC and DC current, gas, water 

Loading Facilities: Ramp to Exhibition Hall level: 
railroad — adjoining building 

Storage Areas: Basement, 35 000 sq. ft. 

Meeting Rooms and Capacities: One, 500; one, 
400; one, 300; one, 100; Grand Hall, 5,000 

Facilities for Food Functions: Can handle banquet 


of 2, 
Parking Facilities: 500-car lot in rear of building 
ay from Business District: Six blocks from 
otels 


SM/NOVEMBER 20, 1955 


Bradford Hotel (HSMA) 
275 Tremont St. (Phone: HA 6-1400) 
Manager: Robert N. Appleton 


Convention Season: All year 

Largest Group Accommodated: 500 (225 rooms 
available) 

Convention Rates: Single $6.50 to $8; Double: 
$9.50 to $13.50; Suites: $146 to $20 

No, Mtg. Rms. & Spee of Largest: 10 (2,000 

No. Banquet Rms, & peciy of Largest: ? (1,500 

es for Meals: Breakfast: $1.25; Lunch: $2.25; 

Dinner: $3.25 (in function rooms) Breakfast: 
from 65c; Lunch: from 95c; Dinner: from $1.75 
(in public rooms) 

Liquor: Served in hotel 

Air Conditioning: 85% of public space, 10% bed- 
rooms 

Charges for Banquet & Mtg. Rms.: Variable 

Net Exhibit Space: 14,000 sa. ft. 

Other Equip it Available: PA system, spot- 
lights, — 

Parking: $1.75 in garage, including pickup and 
delivery; $1.50 for 24 hours outside parking lot 


Hotel Kenmore 


See Advertisement, Page 78 

490 Commonwealth Ave. (Phone: KEnmore 46-2770) 
Manager: William T. Bigler 

Sales Manager: C. Vance MacDonough 

Convention Season: All year 

Largest Group Accommodated: 300 (250 rooms 
and 10 suites available) 

ae“ Rates: Double: $10 to $15: Suites: $17 
° 

No. Mtg. Rms. & Capacity of Largest: !2 (400) 

No. Banquet Rms. & Capacity of Largest: |2 (380) 

Rates for Meals: Breakfast: from 65c: Lunch: from 
.95c; Dinner: from $1.50 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms, 
some bedrooms 

Charges for Banquet & Mtg. Rms.: $15 to $175 

Visual Aids Available: Screen 

Other Equipment Available: PA system, spotlights, 


stage 
Parking: $1.75 per day in garage: $! on lot 


For Old-Time Hospitality en 


SHERATON HOTELS 


ALBANY 
BALTIMORE 
80S 


At Its Gracious Best Brahe mass 


Skillful in the arts of hospitality, the famed 


Sheraton-Belvedere combines 


the gracious 
traditions of old-time inn-keeping 
modern comforts of all Sheraton Hotels. Main 
Ballroom accommodates 500 for banquets, 700 for 


BUFF, 

ucK 
APOUS 
SELES 
with the 


WASHINGTON 
PHILADELPHIA 


meetings. Other rooms for 100 to 500 persons each under construction 


for banquets, slightly more for meetings. 


IN CANADA 
MONTREAL 
TORONT 
NIAGARA FAUS 


Experienced Convention Staff HAMILTON 


es 


Albert S. Fox, General Manager 


SHERATON 


The Proudect Name im HO 


MASSACHUSETTS 
Boston continued 


Manger Hotel (HSMA) 

North Station (Phone: CA 7-2600) 

Manager: Frank J. Hanley 

Sales Manager: Leo J. Berube 

Convention Season: Al! year 

Largest Group Accommodated: 300 (300 rooms 
available) 

ention Rates: Single: $4; Double: $8.50, 

American Plan 

No. Mtg. Rms. & Gapecity of Largest: 10 (300) 

No. Banquet Rms. & Capacity of Largest: || (250) 

Rates for Meals: Breakfast: from 35¢; Lunch: from 
9c; Dinner: from $1.35 

Liquor: Served in hotel 


MODERN SERVICE — HISTORIC SETTING 


The world-renowned Sheraton Plaza is the ideal 


setting for any convention 


other function rooms accommodate anywhere 
from 10 to 400 people. Merry-Go-Round Bar is 


world-famous. 


es 


Expert Convention Staff 
Lioyp B. CARSWELL, General Manager 


SHERATON 


all rooms with 
TV. The magnificent Ballroom accommodates 
1600 for meetings, 1200 for dinners. Various 


Air Conditioning: Some banquet and meeting 
room 

Charges for Banquet & Mtg. Rins.: from $8 

Net Exhibit Space: 8,426 sq. ft. 

Other Equip t Available: PA system, spotlights, 


stage 
Parking: $2 per night, including pickup service 
Sports Facilities: Hockey, basketball, tennis 


Parker House (HSMA) 

60 Schoo! St. (Phone: CA 7-8600) 

Manager: William M. Fitzgerald 

Sales Manager: John E. Pacheco 

Convention Season: All! year 

Largest Group Accommodated: 400 (650 rooms 
and 5 suites available) 

Convention Rates: Single: $6 to $9; Double: $11.50 
to $14.50: Suites: $22 to $25 

No. Mtg. Rms. & Capacity of Largest: 16 (400) 

No. Banquet Rms. & Capacity of Largest: |4 (400) 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms 

Net Exhibit Space: 3,312 sq. ft. 


SHERATON HOTELS 


jOSTON 
BROOKLINE, MASS. 
BUFFALO 


AGO 


WASHINGTON 
PHILADELPHIA 
under construction 
IN CANADA 
MONTREAL 
TORONTO 
NIAGARA FAUS 
HAMILTON 


The Proudect Name im HOTELS 


Other Equipment Available: PA system, spot- 
lights, portable stage Z 
Parking: $2.50 per night—pickup and delivery 


Sheraton Plaza Hotel (HSMA) 
See Advertisement, Page 78 

138 St. James St. (Phone CO 7-5300) 

Sales Manager: William N. Field 

Convention Season: All year 

Largest Group Accommodated: |,000 (250 rooms 
and 25 suites available) 

Convention Rates: Single: $6.85 to $12; Double: 
$9 to $18; Suites: $25 to $37 

No. Mtg. Rms. & Capacity of Largest: 12 3) 

No. Banquet Rms. & Capacity of Largest: |2 (1/200 

Rates for Meals: Breakfast: from $1.25; Lunch: 
from $2.50; Dinner: from 5 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms, 
some bedrooms 

Charges for Banquet & Mtg. Rms.: $10 to $650 

Net Exhibit Space: |7,845 sq. ft. on one floor 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: $i0- per night in garege; 75c 6 hours in 
lot 


Hotel Somerset (HSMA) 
400 Commonwealth Ave. (Phone: Ke 6-2700) 


Manager: Harry H. Hoghn 

Sales Manager: Ear! G. Duffy 

Convention Season: Al! year 

Largest Group Accommodated: 400 (150 rooms 
and 50 suites available) 

Convention Rates: Single: $7 to $i!; Double $/2 
to $16; Suites: $18 to $42 

No. Mtg. Rms. & Capacity of Largest: 14 (1,200) 

No. Banquet Rms. & Capacity of Largest: |! (800) 

Rates for Meals: Breakfast: 75c to $1.50; Lunch: 
$1 to $2.75: Dinner: $2.50 to $5.50 

Liquor: Served in hotel 

Air Conditioning: Entire hotel 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 3,070 sq. ft. on one floor 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: $! overnight 

Sports Facilities: Swimming 


f-. 
Gopi | 
WMNWweENASE 


BOASTS A FAMED HOSTELRY 


convention center par excellence 

for as many as 500 persons! 
Twelve beoutifully decorated air-conditioned 
function rooms of varying size, plus good ex- 
hibit facilities. 400 outside spacious rooms, all 
with bath and radio. 
Renowned for superior food and gracious 
New England hospitality. 


Hotell 


90 Commonwealth Avenue 


WILLIAM T. BIGLER, General Manager 
4 
| Telephone KEnmore 6-2770 


SM/NOVEMBER 20, !1955 


Statler Hotel (HSMA) 


Park Square (Phone: HAncock 6-2000) 


Manager: D. 8. Stanbro 

Sales Manager: F. W. Potts 

Coavention Season: All year 

Largest Group Accommodated: |,520 (600 rooms 
and 20 suites available) 

Convention Rates: Single: $6.50 to $'0.50; Double: 
$11 to $16: Suites: $28.50 to $33.50 

No. Mtg. Rms. & Capacity of Largest: || (1,520) 

ee) acne Rms. Capacity of Largest: i! 
1,450) 

Rates for Meals: Breakfast: 65c to $1.40; Lunch: 
90c to $2.10: Dinner: $1.65 to $3 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms 
ali public rooms and 50 bedrooms 

Charges for Banquet & Mtg. Rms.: Variable 

Net Exhibit Space: |9,!24 on one floor 

Other Equipment Available: PA system, spo* 
lights, stage 

Parking: $!.50 for 24 hour 


Hotel Touraine (HSMA) 

62 Boylston St. (Phone: Hancock 6-3500 

Manager: Thomas J. Walsh 

Sales Manager: Miss M. O'Connell 

Convention Season: Ali year 

Largest Group Accommodated: 200 (150 rooms 
and 20 suites available) 

Coavonns Rates: Single: $6 to $8; Double: $8.50 

© $12; Suites: $18 to $20 

No. Mtg. Rms. & Capacity of Largest: 3 (500) 

No. Banquet Rms. & Capacity of Largest: 3 (425) 

Rates for Meals. Breaktast: 65c to $1.50; Lutich 
95c to $2.50; Dinner: $1.85 to $2.50 

Liquor: Served in hotel 

Air Conditioning’ Banquet and meeting rooms 

Charges jor Banquet & Mtg. Rms.: $25 to $200 

Other Equigment Available: PA system, spotlights 
stage 


Parking: Facilities available 


BROOKLINE 


Railroads: N.Y.C. 


Beaconsfield Hotel 

1731 Beacon St. (Phone: ASpinwal! 7-6800) 

Manager: Roderick E. Basset 

Sales Manager: Frank 8. C 

Convention Season: Al! yea 

Largest Group Accommodated: 50 (20 rooms 
available) 

Convention Rates: Single: $46.50: Double: $9.50 

No. Mtg. Rms. & Capacity of Largest: 9 (200) 

Rates for Meals: Breakfast: from 65c; Lunch: frorr 
$1.25: Dinner: from $2 

Liquor: Served in hotel 

Air Conditioning: 2 banquet and meeting rooms 
and 3 bedrooms 

Charges for Banquet & Mtg. Rms.: $35 and $50 

Net Exhibit Space: |,950 sq. ft. on one floor 

Visual Aids Available: Movie screer 

Other Equipment Available: PA system, spot 
lights, stage 

Parking: free facilities 

Sports Facilities: Golf, Tenn 


GREENFIELD 


Railroads: B. & M. 


Hotel Weldes 

(Phone: Pre 3-543 

Manager: Clark A. Cant 

Convention Season: All year 

Largest Group Accommodated: 
available 

Convention Rates: Single: $5; Double $9; Suites 
$15 


250 (200 rooms 


No, Mtg. Rms. & Capacity of Largest: 4 (350) 

No. Banquet Rms. & Capacity of Largest: Z (300) 

Rates for Meals: Breakfast: from 65c: Lunch: from 
$!- Dinner: from $2 

Liquor: Served in hotel 

Charges for Banquet & ae, Rms.: 

Net Exhibit Space: 2,000 s 

Other Equipment Avattable: "PA system, stage 

Parking: Free facilities 

Sports Facilities: Golf 


LENOX 


Railroads: N.Y. N.H. & H. 


Curtis Hotel (HSMA) 
(Phone: Lenox 510 
Manager: George A. Turain 


Convention Season: May 28 to July 25, Aug. I7 to 
Oct. 15 


SM/NOVEMBER 20, 1955 


Largest Group Accommodated: 200 (100 rooms 
available) 

Convention Rates: $5.50 per person, EP; $12.50 
per person, AP. 

No. Mtg. Rms. & Seneciy of Largest: 5 wr 

No. Banquet Rms. & Capacity of Largest: 4 (400) 

Rates for Meals: Breakfast: $1.50; Lunch: $2.25; 
Dinner: $3.25 

Liquor: Served in hotel 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 20,000 sq. ft. a one floor 

Visual Aids no ay Many type 

Other Equip Available: PA system, spot- 
lights, stage 

Parking: Free facilities 

Sports Facilities: Swimming, Tennis, Golf, Polo, 
Horseback riding 


MAGNOLIA 


Railroads: B. & M. 


Oceanside Hotel (HSMA) 

(Phone: Magnolia 1500) 

Manager: H. M. Copellman 

Sales Manager: Acele Myerson 

Convention Season: Al! year 

Largest Group Accommodated: 400 (200 rooms 
available) 

agg ran Rates: $13 per person American Plan 

No. Mtg. Rms. & Capacity of Largest: 10 (1,000 

No. Banquet Rms, & et. of Largest: 2 (600 

Rates fo: Meals: Breakfast: Lunch: $4; Dinner: 
$5 

Liquor: Served in hotel 

Net Exhibit Space: 6,000 sa. ft. 

Other Equipment Available: PA system, spotlights 
stage 

Parking: Free facilities 

Sports Facilities: Swimming, Tennis, Putting green 
Private beach, Fishing, Sailing, Golf 


NORTHAMPTON 


Railroads: B. & M.; N.Y., N.H. & H 


Hotel Northampton and 

Wiggins Old Tavern 

36 King S*. (Phone: Northampton 3100) 

Manager: Joseph H. Sylvia 

Convention Season: All year, except during 

lege _commencements in June and Oct. 

Largest Group Accommodated: 250 (125 rooms 
available) 

Convention Rates: Single: $3.75 to $8.85: Double: 
$7 to $15.85; Suites: $21.50 to $31.50 

No. Mtg. Rms. & Ca acity of Largest: 7 (450) 

No. Banquet Rms. & Capacity of Largest: 7 (300) 

Rates for Meals: Breakfast: $1.25: Lunch: $2.25: 
Dinner: from $2.65 

Liquor: Served in hotel 

Air Conditioning: Some banquet and meeting 


Charges for Banquet & Mtg. Rms.: $!10 to $60 


Other Eauipment Available: Stage 
Parking: $1.50 in garage; no charge on lot 


NORTH FALMOUTH 


Railroads: N.Y., N.H. & H. 


The Treadway Inn at 
Coonamesset (HSMA) 

Phone: Cataumet 1045 

Manager: Michael A. Byrne 
a Season: May | to June 
Largest “Group Accommodated: 


suites available 


SHERATON- 
KIMBALL 


SPRINGFIELD 


“Hotel Kimball”. 
Completely redecorated. 


Formerly the 


Television, radio throughout. 
Now the finest hotel in the city. 


Expert Convention Staff 


COOLIDGE PEVERLY, General Mgr. 


Convention Rates: Single: $18: Double: $15; 
Suites: $19 per person, Rates for American Plan 

No. Mtg. Rms. & Capacity of Largest: 2 (65) 

No. Banquet Rms. & Capacity of Lar est: 2 (65) 

Rates for Meals: Breakfast: $1.50; Lunch: $2 to $3; 
Dinner: $3 to $5 

Liquor: Served in hotel 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 2,900 sq. ft. on one floor 

Visual Aids Available: Motion picture projector 

Other Equip +t Available: PA system, spotlights, 
stage 

Parking: Free facilities 

Sports Facilites: Golf, Tennis, Horseback riding, 
Swimming, Boating, Fishing 


PITTSFIELD 


Railroads: N.Y.C.; N.Y., N.H. & H. 


Sheraton Hotel 


8 South St. (Phone: 4511) 


Manager: William N. Clifford 

Sales Manager: John Dessaver 

Convention Season: All year 

Largest Group Accommodated: 500 (250 rooms 
and 6 suites available) 

Convention Rates: Single: $6; Double: $9: Suites: 
$25 to $35 

No. Mtg. Rms. & Capacity of Largest: 4 Ma 

No. Banquet Rms. & Capacity of Largest: 4 (500) 

Rates for Meals: Breakfast: $1; Lunch: $1.50; 
Dinner: $2.25 

Liquor: Served in hotel 

Air Conditioning: Banquet and mtg. rms., bed 
rooms 

Chgs. for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 3,600 sq. ft, on one floor 

Visual Aids Available: Movie screen 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: 50c overnight 

Sports Facilities: Golf, Swimming, Fishing, Horse 
back Riding, Tennis, Boating nearby. 


SOUTH LEE 


Railroads: N.Y., N.H. & H. 


Oak N' Spruce (HSMA) 

(Phone: Lee 795) 

Manager: Frank J. Prinz 

Convention Season: May to Nov., Dec. to Apr. 

Largest Group Accommodated: 100 (50 rooms 
available) 

Convention Rates: Single: from $9; Double: from 
$18. Rates for American Plan 

No. Mtg. Rms. & Capacity of Largest: 3 (150) 

No. Banquet Rms. & Capacity of Largest: 2 (150) 

Rates for Meals: Breakfast: from 95c; Lunch: from 
$2; Dinner: from $2.50 

Liquor: Served in hotel. 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: |,000 sq. ft. on one floor 

Visual Aids Available: 35mm slide projector, |4mm 
sound film, screen 

Other Eq 
lights 

Parking: Free facilities 

Sports Facilites: Swimming pool, Tennis, Golf, 
Skiing, Horseback riding, Fishing, Hunting 


SPRINGFIELD 


Railroads: N.Y., N.H. & H.; B. & M.: N.Y.C. 
Airlines: AAL, NEA, EAL, UAL 


Available: PA system, spot- 


AUDITORIUM 


Springfield Municipal Audierten 
Court Street (Phone 6-271!) 


SHERATON HOTELS 


PHILADELPHIA 
under construction 


IN CANADA 


NIAGARA FALLS 
HAMILTON 


MASSACHUSETTS 
Springfield continued 


Manager: City Property Committee 
Exhibit Areas. Mein floor, 8,100 sq. ft.; basement, 
6,000 sq. ft. 
Rental Fees and Services: Varies between $33 and 
per day, depending on event. Average 
convention group pays @ day plus $50 a 
Pm oad y Tn, 
joor : Average .Ventilation: Exhaust system 
Ceiling Height: 50 ft. P.A. System: Rented; 3- 
hour minimum, $8.33 
Opening to Exhibit Hall: Five double doors 
Cpveters and Capacities: One freight elevator, 
Ons 
Columns: 22 columns, 2 ft. diameters, 25 ft. and 
27 ft. centers 
Utilities: AC and DC current, gas, steam, water, 
compressed air 
Loading Facilities: Ramp to elevator 
sorese Areas: In basement 
Meeting Rooms and Capacities: Main floor seats 
1,424; Deleon . 920; Foler. ma rooms seat 
each; Mahogeny Room, ; basement, 800 
Faciities for Food Functions: Facilities for banquet 


of |, 

Parking Facilities: Limited 

Distance from Business District: In heart of busi- 
ness district 


Highland Hotel 
28 Hillman St. (Phone: 4-2/4!) 


Manager: William E. Hartman 
Sales ~~ William Nolte 
Conventi son: All year 
Largest Group Accommodated: 100 (50 rooms 
and 6 suites available) 
Convention Rates: Single: $3.50; Double: $?: 
No. Mtg hens. & Ce 
o. Mtg. s. pacity of Largest: 6 (400 
No. Banquet Rms. & Capacity of po hoo) 
Rates for Meals: Breakfast: from 65c; Lunch: trom 
$1.25; Dinner: from $1.50 
Liquor: Served in hotel 
Air Conditioning: Entire hotel 
ergs for Banquet & Mtg. Rms.: None 
Visual Aids Available: Screen and projector 
Other 5 pom Available: Spotlights 
Parking: $! 


IN THE MOTOR CITY 


ENJOY THE FRIENDLY 
ATMOSPHERE OF THE 


DETROIT - LELAND 
HOTEL 


800 OUTSIDE ROOMS 
WITH BATH AND FREE RADIO 
IN 
DOWNTOWN DETROIT 


12 ROOMS ACCOMMODATING 
UP TO 400 FOR MEETINGS 
EXHIBITS AND BANQUETS 
GRENADIER DINING ROOM 

AND LOUNGE BAR 
ALSO COFFEE SHOP 
AIR CONDITIONED 


Teletype DE-1062 
Phone WOodward 2-2300 
Wm. H. Chalmers, General Manager 


Shelton Hotel (HSMA) 

70 Chestnut St. (Phone: 4-314!) 

Manager: Ralph Montminy 

Convention Season: All year 

Largest Group Accommodated: 200 (100 rooms 
and |0 suites available) 

Convention Rates: Single: $6.35; Double: $10.85; 
Suites: $18 

No. Mtg. Rms. & Capacity of Largest: 6 (275) 

No. Banquet Rms. & Capacity of Largest: 6 (275) 

Rates for Meals: Breakfast: from $/.15; Lunch: 
trem $1.25; Dinner: from $2 : 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms, 
25 bedrooms 

Charges for Banquet & Mtg. Rms.: variable 

Net Exhibit Space: 4,000 sq. ft. on one floor 

Visual Aids Available: Movie screens, projectors 

Other Equipment Available: PA system spot- 
lights, stage 

Parking: 85c to $1.50 


Sheraton-Kimball Hotel 
See Advertisement, Page 79 
140 Chestnut St. (Phone: 2-112!) 
Manager: Coolidge Peveriey 
Sales Manager: Joseph D. Price 
Convention Season: All year 
Largest Group Accommodated: 650 
Convention Rates: Single: from $5.85; Double: 
from $9.85; Suites: from $18 
. Rms. & Capacity of Largest: 8 (550) 
Rms. & Capacity of Larges?: 4 (425) 
Rates for Meals: Breakfast: from $1.25; Lunch: 
from $1.75; Dinner: from $2.50 
Liquor: Served in hotel 
Air Conditioning: | banquet and meeting room 
Coren for Banquet & Mtg. Rms.: Variable 
Net Exhibit Space: 3,200 sq. ft. on one floor 
Visual Aids Available: Screens 
Other Equi t Available: 


quip PA system, spot- 
ights, stage 


Sports Facilities: Bowling, Golf 


STURBRIDGE 


Railroads: Putnam Ct. 


Publick House (HSMA) 

Sturbridge Common (Phone: Dickens 73-314) 

Manager: Mrs. Louise Coggeshall 

Sales Manager: David F. Treadway 

Convention Season: Al! year, except July and Aug. 

Largest Group Accommodated: 100 (50 rooms 
available) 

Convention Rates: Single: $14.50; Double: $29; 

Bg “~ Rates for panes — (100 
o. Mtg. Rms. ry) ty argest: ! 

No. Banquet Rms. & Eap city of La + 6 (100) 

Rates for Meals: Breakfast: 75c to $1.25; Lunch: 
$1.75 to $4.50; Dinner: $3.75 to $5.50 

Liquor: Served in hotel 

Charges for Banquet & ate. Rms.: None 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: Free facilities 

Sports Facilities: Golf, Tennis 


SWAMPSCOTT 


Railroads: B. & M. 


New Ocean House 

216 Puritan Rd. (Phone: Lynn 2-6500) 

Manager: Clement Kenned 

Convention Season: Apr., | June, Sept., Oct. 

Largest Group Accommodated: 800 (300 rooms 
and 20 suites available) 

Convention Rates: Single: from $13; Double: from 
$23. Prices for American Plan. 

No. Mtg. Rms. & Capacity of Largest: 13 ed 

No. Banquet Rms. & acity of Lerqeeh: 7 (1,000 

Rates for Meals: Breakfast: $1.50; Lunch: $2.75; 
Dinner: $3.50 

Liquor: Served in hote) 

Net Exhibit Space: 10,000 sq. ft. on one floor 

Visual Aids Available: Many types 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: $1 per night in garage 

Sports Facilities: Tota, Tennis, Golf, Quoits, 
Ping pong 


Hotel Preston 

440 Atlantic Ave. (Phone: Lynn 3-6600) 

Manager: George W. Durkin 

Sales ~y ~ Philip Leonard Ross 

Convention Season: May 26 to Sept. 30 

Largest Group Accommodated: 325 (156 rooms 
and 14 suites available) 

Convention Rates: $12 to $17 per person depend- 

mt 7 we one S'S lee Fl 00) 
°. g. Rms. rgest: 4 

No. Banquet Rms, & Capacity of + seed i 

Liquor: Served in hotel 

Air Conditioning: Banquet rooms 


Charges for Banquet & Mtg. Rms.: None to con- 
ventions 

Net Exhibit Spece: 8,000 sq. ft. on one floor — 

Visual Aids Available: Motion picture machines, 
slide projector Z 

Other Equipment Available: PA system, spotlights, 
stage 

Parking: $! qrestig® : 

Sports Facilities: Golf, Tennis, Deep-sea fishing 


TAUNTON 


Railroads: N.Y., N.H. & H. 


Taunton Inn (HSMA) 
Spring & Summer Sts. (Phone: 4-7574) 


Manager: J. Edward Downes 

Convertion Season: All year except July and Aug. 

Largest Group Accommodated: 300 (!00 rooms and 
10 suites available) 

Convention Rates: Single: $6; Double: $8; Suites: 


$12 
No. Mtg. Rms. & Capacity of Largest: 4 (350 
No. Banquet Rms. & Capacity of Largest: 4 (0) 
Rates for Meals: Breakfast: from 99c; Lunch: 
$1.50; Dinner: from $2 
Liquor: Served in hotel E 
Air Conditioning: 2 banquet and meeting rooms 
Charges for Banquet & Mtg. Rms.: None 
Net Exhibit Space: 3,000 sq. ft. e 
Visual Aids Available: Screen and projector 
Other Equipment Available: PA system, spot- 
lights, stage = 
Parking: Free facilities 
Sports Facilities: Golf 


rom 


WINCHENDON 


Railroads: N.Y.C.; B. & M. 


Toy Town Tavern (HSMA) 

(Phone: Winchendon 220) 

Manager: Johr S. Packard 

Sales Manager: David F. Treadway 

Convention Season: mid-May to June |5, Sept. 15 
to mid-Oct. 

Largest Group Accommodated: |00 (60 rooms and 
some suites available 

Convention Rates: Single: $12.50; Double: $25; 
Suites: $40, Rates for American Plan 

No. Mtg. Rms. & Capacity of Largest: 3 (200 

No. Banquet Rms. & pacity of Largest: | f ) 

Rates for Meals: Breakfast: $1.50; Lunch: $1.75 te 
$2.50; Dinner: $2.50 to $4 

Liquor: Served in hotel 

Net Exhibit Space: |,600 sq. ft. on one floor 

Visual Aids Available: Blackboard, projector 

Other Equip t Available: PA system 

Parking: Free facilities 

Sports Facilities: |8-hole golf course, Swimming, 
Tennis, Shuffieboard, Putting green 


MICHIGAN 


CHARLEVOIX 


Railroads: Pere Marquette; PRR ' 
Airlines: CAP to Pellston & Traverse City 


Charlevoix Beach Hotel 

105 W. Dixon Ave. (Phone: Liberty 7-655!) 

Manager: E. L. Kramer 

Convention Season: June to Sept, I5 

Largest Group Accommodated: 500 (200 rooms 
and some suites available) 

Convention Rates: Single: $!2; Suites: $15. Rates 
for American Plan 

No. Mtg. Rms. & Capacity of Largest: || (500 

No. Banquet Rms. & Capacity of Largest: | (500) 

Rates Z Meals: Breakfast: $1.25; Lunch: $2; Din- 
ner: 

Liquor: Served in hotel 

ay for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 2,000 sq. ft. on one floor 

Other Equipment Available: PA system, spotlights, 
stage 

Parking: Free facilities 

Sports Facilities: Golf, Riding, Tennis, Shuffle 
board, Fishing, Swimming 


DEARBORN 
Railroads: D.T. & I.; N.Y.C.; Penna.; Wabash 


The Dearborn Inn 

20301 Oakwood Bivd, (Phone: LOgan 5-3000) 

Manager: Richard D. McLain 

Sales Manager: Donald £. Jankura 

Convention Season: Al! year 

Largest Group Accommodated: 75 (30 rooms and 
2 suites available) 


SM/NOVEMBER 20, 1955 


Convention Rates: Single: $7.50 to $12; Double: 
$10 to $15; Suites: $25 to $30 

No, Mtg. Rms. & Capacity of Largest: 4 (400) 

No. Banquet Rms. & Capacity of Largest: 4 (350) 

Rates for Meals: Breakfast: to $1.75; Lunch: to 
$3.50; Dinner: to $5.50. Prices for regular dining 
rcoms. Banquet prices depend upon menu. 

Liquor: Served in hotel 

Alr Conditioning: Entire hotel . 

Charges for Banquet & Mtg. Rms.: Variable 

Net Exhibit Space: 3,400 sq. ft. on one floor 

Other Equipment Available: PA system, stage | 

Parking: Free outdoor facilities. $2 per day in 
heated garage 

Sports Facilities: Golf, Swimming, Horseback 
riding nearby, Tennis at hotel 


DETROIT 


Railroads: B. & O.: C.P.; D. & T. Sh. L.; D.T.; 
N.Y.C.; G. Tk.; C. & ©.; Penna.; Waz.; D.T. 


& 1.; Str 
Airlines: AAL, TWA, UAL, EAL, DEL-C&S, CAP, 
NWA, NAI 


L 


AUDITORIUMS 
Convention and Exhibits Building 


(under construction; available Nov., 1958) 
Veterans Memorial Bidg. (Phone: WO 3-5500) 
Exhibit Areas: Halls A, B, & C: One hall, 300,000 
, divided by rising partition into three 
100,000 sq. ft. each. Hall D, 100,000 sa. ft 
Floor Load: Halls A, B, C, 400 Ibs. per sq. ft, Ha 
D, 600 Ibs. per sq. ft 
Ventilation: Air conditioned 
Ceiling Height: Halls A, B, & C, 30 ft.; Hall D 
20 ft. PA System: Available , 
Dimensions, Opening to Exhibit Hall: 14 ft., 3 in 
high by 20 ft. wide 
Columns, Locations and Dimensions: Halls A, B, & 
10 columns, 5 ft. by 5 ft., 120 ft. apart and 
90 ft. from side walls, Hall D, 3 ft. by 3 ft 
columns with 60 ft. bays 
Current and Utilities Available: 110, 220, 440 AC 
gas, water, drain 
Loading Facilities: 
drive-in, docks 
Locations, Size of Storage Areas: 90,000 sq. ft. on 
lower leve 
Number of Meeting Rooms and Capacities: 30 
rooms, 80 to 5,000; Arena, 14,000 
Facilities to Handle Food Functions: Can handle 
banquet for 3 
Parking Facilities: 1,100 cars on roof, 560 in build 
ing, 4,500 in area 
Distance from Business District: In business district 


Ramps and escalators, truc 


Masonic Temple 

500 Temple (Temple 2-7!00) 

Manager: C. W. Van Lopik 

Exhibit Areas: 42,000 sq. ft. 

Rental Fees: On Application 

Floor Load: |50 Ibs. per sq. ft. 

Ventilation: Forced air 

Ceiling Height: |4 ft. to 20 ft. 

P. A. System: Available 

Elevator and Capacity: One freight, 5,000 |b 
Columns: |5-ft. centers 

Utilities: AC and DC current, water 
Loading Facilities: Portable dock 

Storage Areas: Limited 

Meeting Rooms and Capacities: Seat 50 to 5,000 
Parking Facilities: Ample 

Distance from Business District: Quarter mile 


Detroit-Leland Hotel (HSMA) 


See Advertisement, Page 80 
1701 Cass (Phone: Woodward 2-2300) 
Manager: William H. Chalmers 
Sales Manager: Leslie G. Hodgins 
Convention Season: Al! year 
Largest Group Accommodated: 450 (300 rooms 
and |5 suites available) 
Convention Rates: Single: $5:50 to $!!:; Double: 
$8.50 to $!7; Suites: $22 to $35 
No. Mtg. Rms, & Capacity of Largest: 13 (450) 
No. Banquet Rms, & Capacity of Largest: |3 (450) 
Rates for Meals: Breakfast: $2; Lunch: $2.25: Din- 
ner from 50 
Liquor: Served in hotel 
Air Conditioning: Banquet and meeting rooms 
Charges for Banquet & Mtg. Rms.: Variable 
Net Exhibit Space: 8,000 sq. ft. on one floor 
Visual Aids Available: Blackboards, easels, screens 
Other Equipment Available: PA system, spotlights 
Parking: from $1.50 for 24 hours 


Hotel Fort Shelby (HSMA) 

525 W. Lafayette (Phone: Woodward 3-7100) 

Manager: Jerry Moore 

Sales Manager: Dave Dobson 

Convention Season: Al! year 

Largest Group Accommodated: 500 (500 rooms 
and 20 suites available) 


$39.50 
No. Mtg. Rms. & Capacity of Largest: !2 (500) 
No. Banquet Rms. & Capacity of Largest: /2 (400) 


SM/NOVEMBER 20, 1955 


Rates for Meals: Breakfast: from $75; Lunch: from 
ic; Dinner: from $1.50 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms. 
100 bedrooms 

Charges for Banquet & Mtg. Rms.: None, if con- 
vention in hotel 

Net Exhibit Space: 4,400 sq. ft. 

Visual Aids Available: Movie screens, blackboards, 
!6mm sound projector 

Other Equipment Available: PA 
lights, stage 

Parking: from 25c per hour 


system, spot- 


Sheraton Cadillac (HSMA) 


See Advertisement, Page 81 
(Phone: Woodward |-8000) 


Manager: Joseph M. Curry 

Sales Manager: Paul Mangan 

Convention Season: Al! year 

Largest Group Accommodated: |,800 (400 rooms 
and 40 suitns available) 


HEART OF THE MOTOR CITY 


One of the truly great hotels in North America, the 
Sheraton-Cadillac is famed for friendly service, 
superlative rooms and suites, sparkling atmos- 
phere. Grand Ballroom accommodates 800 for 
banquets, 1000 for meetings. Nine other function 
rooms, accommodate from 10 to 500 people. 1200 


rooms and suites. Air-conditioning. 


Expert Convention Staff 


‘ ee Rates: $5 to $13.50; Double: $9.50 to 

15.50 

No. Mtg. Rms. & Capacity of Largest: “ 000) 

No. Banquet Rms. & Capacity of Largest: | (800) 

Rates for Meals: Breakfast: from $2.50; Lunch: 
from $2.75; Dinner: from $4. Prices plus 3% 
sales tax and 10% tips 

Liquor: Served in hotel 

Air Conditioning: Function rooms, dining rooms 
and 500 bedrooms 

Visual Aids Available: Closed circuit TV 

Other Equipment Available: PA system, spot 
lights, stage 

Parking: Facilities available 


Hotel Statier (HSMA) 


Washington Blvd. & Grand Circus Park 

(Phone: WO 3-6000) 

Manager: Donald M. Mumford 

Sales Manager: Lloyd K. Stalcup 

Gonvention Season: Al! year 

Largest Group Accommodated: (500 rooms and 
25 suites available) 
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SHERATON HOTELS 
AKRON 

ALBANY 

BALTIMORE 


STON 
BROOKLINE, MASS, 
FA 


ASH! ON 
PHILADELPHIA 

under constr 
IN CANADA 


MONTREAL 
TOR 


Joseph M. Curry, General Manager NIAGARA FAS 
_ SHERATON 


HAMi 


MICHIGAN 
Detroit continued 


Convention Rates: Single: $5.50 to $12: Double: 
$10 to $14.50; Suites: $20.30 to $33 

No. Mtg. Rms. & epenty of Largest: 66 (1000) 

No. Banquet Rms. & Capacity of Largest || (400) 

Rates for Meals: Breakfast: $2.25; Lunch: $2.75; 
Dinner: $4. All function meals subject to 10% 
gratuity and 3% sales tax. 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms, 
50% of suites and 25% of quest rooms. 

Other Equipment Available: PA system, spot- 
lights, stage 

er $2 for 24 hours, plus chauffeur charge of 

to and from hotel. Total of $2.50 


The Whittier 


415 Burns Drive (Phone: VAlley 2-9000 

Manager: Flugh J. Kolowich 

Seles Meneger: Frank K. Cannon 

Convention Season: Al! year 

Largest Group Accommodated: 200 (1/30 rooms 
and 20 suites available) 

Convention Rates: 4 & to $10.50; Double: $11 

> $15: Suites: $17.50 ¢ 

No. Mtg. Rms. & od ¥ " | est: 9 (200). 

No. Banquet Rms. & Capaci argent: 9 (200) 

Rates for Meals: Breakfast: 75c 4 $1.50; ae $! 
to $1.75; Dinner: $2.50 to $5 

Liquor: Served in hotel 

Visual Aids Available: Screens 

Other Equipment Available: PA system, stage 

at oe Free parking lot; $1.50 in garage over 
nia 

tool Facilities: Golf, swimming across river 


Wolverine Hotel (HSMA) 


55 E. Elizabeth (Phone Wo 3-9000) 

Manager: John J. Sakmar 

Convention Season: Al! year 

Largest Group Accommodated: 400 (350 rooms 
and 4 suites available) 

——— Rates: Single: $4; Double: $6.25; Suites: 


No. Mtg. Rms. & Capacity rd toes est: 4 (200) 


No. Banquet Rms. & Capaci argest: 3 t150) 

Rates for Meals: Breakfast: 75 to $1.50; Lunch: 
$2 to $2.75; Dinner: $3.50 to $5.50 

Liquor: Served in hotel 

Air Conditioning: Banquet ond meeting rooms 

Net Exhibit Space: 3,000 sa. ft. 
ther Equip Available: $ 
lights, stage 

Parking: Garage—$!.50, lot—from 75c 


PA system, spot- 


FLINT 


Railroads: C. & O.: Gd. Tr 
Airlines: CAP 


Hotel Durant 

Saginaw & Detroit Sts. (Phone: CEdar 2-513!) 

Manager: Scott Shattuck 

Convention Season: Al! year, preferably on week 
ends 

Largest Group Accommodated: 300 (!50 rooms 
and 4 suites available) 

Convention Rates: Single: $5 to $9: 
$7.50 to $13.50; Suites: $2! to $3) 

No. Mtg. Rms. & Capacity of Largest: 6 (500) 

No. Banquet Rms. & Capacity of Largest: 6 (425) 

Rates on Meals: Breakfast: from 65c: Lunch: from 
$!; Dinner: from $1.50 

Rd Served in hotel 

Air Conditioning: Banquet and meeting rooms 

Charges for Banquet & Mtg. Rms.: $!C to $100 

Net Exhibit Space: 200 sq. ft. on one floor 

Other Equipment Available: PA system, spot 
lights, stage (20° x 12’) 

Parking: 75c overnight 


Double; 


GRAND RAPIDS 


Railroads: C. & O.; Gd. Tk.; N.Y.C.; Penna. 
Airlines. CAP 


AUDITORIUM 


Civic Auditorium 
227 Lyon, N.W.°(GL. 47-257) 
Manager: Fred J. Barr, Jr. 


82 


Exhibit Areas: Suecenett 44,000 sq. ft.; main 
floor, 16,500 sq, block & Silver Rooms, 
4,500 sq. ft. 

Rental Fees and pete $20 per 
booth (12 ft. by 12 

Floor Load: Uiniinited 

Ventilation: Air conditioned 

oa. Height: /4 ft. 

ystem: Available 
ar ne Opening to Exhibit Hall: {3 ft. by 
t 


Elevators: Lift, 50 ft. by 8 ft 

Columns: 2 f+. sq., every 24 ft. 

Utilities: AC and DC current 

Loading Facilities: Ample 

Storage Areas: Ample 

Meeting Rooms and Capacities: 700; !2 rcoms, 
75 each 

Facilities for Food Functions and Banquet 
Capacity: Can handle banquet up to 1,500 

Parking Facilities: Ample 

Distance from Business District: In business dis 
trict 


Basement. 


The Manger-Rowe 


Michigan St. & Monroe (Phone: 9-0/0!) 

Manager: Paul R. F, Morris 

Catering Manager: John B. Boyle 

Convention Season: All year 

Largest Group Accommodated: 400 (200 rooms 
and 5 suites available) 

Convention Rates: Single: $4 to $8.25; Double: 
$6.50 to $12; Suites: $14.25 to $34 

No. Mtg. Rms. & Ca acity of Largest: 7 (7). 

No. Banquet Rms. & pacity of Largest: ) 

Rates for Meals: Breakfast: $1.25; Lunch: from 
$1.75 to $3; Dinner: $2.75 to $5.50 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms 

wey ae for Banquet & Mtg. Rms.: $5 to $75 

Net Exhibit Space: 8,000 sa. ft. 

Visual Aids Available: Movie screen 

Other Equip Available: PA system, spot- 
lights, stage 

Parking: 75c > $! overnight, $6 a week 

Sports Facilities: Golf, Selnaing. Fishing 


Morton Hotel 
Monroe & lonia (Phone: 9-7!2!) 


Manager: Noe! K. Black 

Sales Manager: T. M. Bennett 

Convention Season: Al! year 

Largest Group Accommodated: 200 (200 rooms 
and 7 suites available) 

Convention Rates: sone from $5; Double: $8.50 
to $11.50: Suites: $17 to $25 

No. Mtg. Rms. & Capacity of Largest: 6 (250) 

No. Banquet Rms. & Capacity of Largest: 4 (200) 

Rates for Meals: Breakfast: $2; Lunch: $2.50; Din- 
ner: from $3.50 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms 

Charges for Banquet & Mtg. Rms.: None 

Other Equipment Available: PA system, spotlights 
stage 

Parking: $1.50 overnight 

Sports Facilities: Golf 


Pantlind Hotel (HSMA) 
(Phone: 97201) 


Manager: T. R. Corson 

Sales Manager: L. E. Ames 

Convention Season: All year 

Largest Group Accommodated: |,000 (550 rooms 
and 35 suites available 

Convention Rates: Sin $4.50 to $9; Double: 
$5.50 to $16; Suites: $! fo $39 

No. Mtg. Rms. & Capacity of Largest: 14 (600) 

No. Banquet Rms. & Capacity of Largest: 6 (500) 

Rates for Meals: Breakfast: $/.50; Lunch: $2.25; 
Dinner: $3.50—group prices 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms 

Charges for Banquet & Mtg. Rms.: None for 
conventions 

Net Exhibit Space: 6,000 sq. ft. on one floor. 
Ballroom—2, sq. ft. 

Visual Aids Availabie: Screens 

Other Equioment Available: PA system, spot- 
lights, stege 

Parking: $!.25 for 24 nours 

Sports Facilities: Golf, Tennis, Swimming, Boating 


JACKSON 


Railroads: N.Y.C.; G.T. 
Airlines: AAL 


Hotel Hayes 


228 W. Michigan (Phone: 2-055!) 


Manager: Gene Bronson 
Convention Season: All year 


Largest Group Accommodated: 400 (162 rooms 
and 8 suites available) 

Convention Rates: Single: $5 to $6.50; Double: 
$8 to $9.50; Suites: $12 to $15 

No. Mtg. Rms. & Capacity of Largest: 7 (450) 

No, Banquet Rms. & Capacity of Largest: 7 (312) 

Rates for Meals: Breakfast: from $!.50; Lunch: from 
$1.75; Dirner: from $2.25 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms 

Charges for Banquet & Mtg. Rms.: $5 to $10 

Net Ea hibit Space: 7,056 sca. ft. 

Other Equipment Available: PA system, spot 
lights 

Parking: $1.25 overnight 

Sports Facilities: Golf course and lakes nearby 


KALAMAZOO 


Railroads: N.Y.C.; Penna.; C.K. & S.; Gd. Tk. 
Airlines: AAL 


Burdick Hotel 

124 W. Michigan Ave, (Phone: 4-012!) 

Manager: Ed:vard T. Doty 

Convention Season: Al! yea 

Largest Group Dasopmedeted: 350 (200 rooms 
and 5 suites availabl - 3 

Comes, Rates: Single: $3; Double: $5; Suites: 
15 

No. Mtg. Rms, & Capacity of Largest: 4 a! 

No. Banquet Rms. & Capacity of ag ‘7 2 (350) 

Rates ha Meals: Breakfast: 1.25; Lunch: 

‘© $1.25; Dinner: $1.50 to $. 

aoe Not served in hotel 

Air Conditioning: 30 bedrooms 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 2,500 sq. ft. on one floor 

Other Equipment Available: PA system 

Parking: 75c per night 


MACKINAC ISLAND 


Railroads: Penna.; N.Y.C.; Peers Geo. Bay 
Line; C. & B. Line; D. & C. Line: Ferries from 
Mackinaw City & St. Ignace 


Grand Hotel (HSMA) 

(Phone: 2411) 

President: W. S. Woodfil! 

Sales Manager: N. C. Bicking 

Convention Season: June | to Sept. 2 

Largest Group le Be 600 (300 rooms 
and 20 suites available 

Convention Rates: $!2.50 to $17.50 per day Ameri- 
can Plan 

No. Mtg. Rms. & Capacity of Largest: !2 (1,200) 

No. Banquet Rms. & Capacity of Largest: 3 
(1,250) 

Liquor: Served in hotel 

Charges for Banquet & Mtg. Rms.: None 

Visual Aids Available: i4émm sound projector 
Easel, Blackboards. Lecterns 

Other Equipment Availabie: PA system, spot- 
ights, stage 

Parking: 50c to $! per day ; ; 

Sports Facilities: Golf, Tennis, Swimming pool 
Badminton, Cycling, Horseback riding 


MUSKEGON 


Railroads: C. & O.; G.T.; 
Airlines: CAP 


Occidental Hotel 

3rd & Western (Phone: 2-261!) 

Manager: E. R. Swett, Jr. 

Convention Season: Al! year 

Largest Group Accommodated: 500 (330 rooms 
and 6 suites available) 

Convention Rates: Single: $4; Double: $16; Suites: 
! 


$15 
No. Mtg. Rms. & Capacity of Largest: 7 (400 
No. Banquet Rms. & pacity of Largest: 6 (500) 
Rates for Meals: Breakfast: 75c; Lunch: $1.75; 
Dinner: $2.50 
Liquor: Served in hotel 
Air Conditioning: Banquet ey meeting rooms 
Charges for Banquet & Mtg. Rms.: $6 to $50 
Net Exhibit Space: 3,800 sq. ft. on one floor 
Other Equipment Available: PA system, spot- 
lights, stage 
Parking: $! 
Sports Facilities: Swimming, Golf 


M.R. & N.; Penna. 


SAGINAW 


Railroads: Gd, Tk.; C. & O.; N.Y.C. 
Airlines: CAP 


Hotel Bancroft (HSMA) 

Genesee & Washington Aves. (Phone: 5-775!) 

Manager: J. James Ruttman 

Convention Season: Al! year 

Largest Group Accommodated: 500 (300 rooms 
available) 


SM/NOVEMBER 20, 1955 


Convention Rates: Single: from $55; Double: from 
$€; Suites: 

No. Mtg. Rms. & Capacity of Largest: 10 (/00) 

No. Banquet Rms. & Capacity of Largest: 5 (650) 

Rates for Meals: Breaktast: 50c to $1.25; Lunch: 
$1.15 to $1.40; Dinner: $2 to $3.75 

Liquor: Served in hotel 

Charges for Banquet & Mtg. Rms.: Variable 

Other Equipment Available: PA syste, spot- 
lights, portable stage 

Parking: 25c¢ first . nours SOc all day, $! for 
24 hours 


MINNESOTA 


BEMIDJI 


Railroads: Gt.N.; Nor, Pa 
Airlines: NOR 


; M.St.P.&S.S 


Ruttger's Birchmont Lodge 


Phone: |800 

Manager: Don Ruttger 

Convention Season: June and Sept ; 

Largest Group Accommodated: 160 (25 rooms, 5 
suites and 28 cottages availat 

Convention Rates: Single: $!2; Bes ble: $20; Suites: 
$24. Rates for American Plan. 

Ne. Mig. Rms. & Capacity of Largest: 3 (265) 

No. Banquet Rms. & Capacity of Largest: 3 (200 

Liquor: Not served in hotel 

Parking: Free facilities 

Sports Facilities: Golf, tennis, 
sailing, swimming, water skiing, 
shooting 


shuffleboard, fishing 
riding, trac 


BRAINERD 


Railroads: Nor. Pac. 


Breezy Point Lodge (HSMA) 

(Phone: Pequot 200) 

Manager: Ken L. Kellar 

Convention Season: June ? to Sept. |5 

Largest Group Accommodated: 450 (75 rooms 
and 60 cottages available) 

Convention Rates: $15 to $/8 per 
American Plan 

No. Mtg. Rms. & Capacity of Largest: 5 (300) 

No. Banquet Rms. & Capacity of Largest: 2 (500) 

Liquor: Served in hotel 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 2,500 sq. ft. on one floor 

Visual Aids Available: Slides and lémm 
ment 

Other Equipment Available: PA system, spot 
lights, stage 

Parking: Free facilities 

Sports Facilities: Golf 


person, for 


equip- 


Shuffleboard, Tennis 


Island View Lodge (HSMA) 

Route 6 (Phone: Brainerd LD) 

Manager: Mr. & Mrs. E. B. Curry 

Convention Season: First 3 weeks in June and 
week after Labor Day for exclusive use. Small 
groups (10 or 12) other times. 

Largest Group Accommodated: 80 (40 rooms—in 
25 cottages available) 

Convention Rates: Single: $10; Double: $18. Rates 
for American Plan 

No. Mtg. Rms. & Capacity of Largest: | (100) 

No. Banquet Rms. & Capacity of Largest) | (1/5) 

Rates for Meals: Breakfast: $1.25; Lunch: $1.50; 
Dinner: $2.50 

Liquor: Not served in hotel, but setups are 
available « 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 950 sq. ft. on one floor 

Visual Aids Available: !4mm sound projector, 
8mm movie projector, 35mm slide projectors, 
screen 

Other Equipment Available: PA system 

Parking: Free facilities 

Sports Facilities: Fishing a 
Water skiing Aquapl nal, Tennis 
Horseshoes, Golf 


Boating, 
Shuffleboard, 


Madden Lodge 
Box 68 


Manager: W. J. Madden 

— Season: May 27 to July |, Aug. 23 to 
ept. |6 

Largest Group Accommodated: 200 (150 rooms 
available) 

Convention Rates: Single: $16; Double: $22: Rates 
for American Plan 
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No. Mtg. Rms. & Capacity of Largest: 7 (200) 

No. Banquet Rms. & Capacity of Largest: 5 (200) 

Rates for Meals: Breakfast: $1.25; Lunch: $2; Din- 
ner: $3 

Liquor: Not served in hotel 

Charges for Banquet & Mtg. Rms.: None 

Visual Aids Available: |46mm sound equipment 

Net Exhibit Space: 2,/00 sq, ft.; 1,200 on one floor 

Other Equipment Available: Spotlights, stage 
(30° x 16°) 

Parking: Free facilities 

Sports Facilities: Golf 
heated pool, Fishing, 
Horseshoes, Sailing, 


Swimming in lake or 
Tennis, Shuffleboard, 
Aqua planing 


DEERWOOD 


Railroads: Nor. Pac. 


Ruttgers Bay Lake Lodge 

(Phone: 4290) 

Manager: Alec Ruttger 

Convention Season: June, first two weeks of Sept. 
Largest Group Accommodated: |50 


EXOTIC WAIKIKI ROOM 
known the country over for 
the most authentic Polynesian 
food, beverages and music! 


Convention Rates: Single: $10; Double: $20. 
Rates for American Plan. 

No. Mtg. Rms. & Capacity of Largest: 4 (1s 

No. Banquet Rms. & Capacity cf Largest: | (150) 

Rates for Meals: Breakfast: $1.50; Lunch: $2.25; 
Dinner: $2.50 

Liquor: Not served in hotel 

stork for Banquet & Mtg. Rms.: None 

Visual Aids Available: Projector and screen 

Parking: Free facilities 

Sports Facilities: Golf, 
Bathing 


DULUTH 
Railroads: et Pac.; Gt. Nor.; 
D.M. & ILR.; . N.W.; C.M. 
D.W. & P.; M. St. P. & S.S.M. 
Hotel Duluth 


23! E. Superior St. 

Manager: C. R. Schiek 

Convention Season: Al! year 

Largest Group Accommodated: 800 (330 
and 30 suites available) 


Tennis, Riding, Fishing, 


D.S.S. & At.; 
St. P, & P.; 


(Phone: 74577) 


The height of hospitality 
since 1858! 


il nll 


MINNEAPOLIS 


... Offering the finest, most 
modern facilities in the Northwest 
to travelers and conventions! 


FAMOUS JOLLY MILLER 
with its unique Charcoal 
Broiler features marvelous 
charcoal broiled specialties! 


GARDEN BALLROOM 

newly redecorated, accom- 
modates over 1100—It’s now 
the most magnificent room 
of its kind in the Northwest! 


600 Rooms 


Connecting Garage 


Neil R. Messick 
General Manager 


Morgan Nichols 
Manager 


CONTINENTAL SUITE 
this brand new suite, one of 
many throughout the Hotel, 
is without a doubt America’s 
most beautiful guest suite! 


Telephone: 
ATlantic 3177 


Teletype: 
MP-33 


MINNESOTA 
Duluth continued 


Convention Rates: Single: $4.50 to $7; Double: 
from $7.25; Twin: from $9; Suites: $14 to $34.50 
No, Mtg. Rms. & ee of Largest: 8 (1,000) 
No. Banquet Rms. & pacity of Largest: 8 (500) 
Rates for Meals: Breakfast: 25¢ to 
@5c to $1.50: Dinner: $1.85 to $4 
Liquor: Served in hotel 
Charges for Banquet & Mtg. Rms.: None 
Net Exhibit Space: 8,722 sq. ft. on one floor 
Visual Aids Available: Movie screen 
Other Equi t Available: PA system, spot- 


$1.10; Lunch: 


lights, ‘stage 
Parking: 75c outside; $1.50 inside 


MINNEAPOLIS 


Railroads: Burl.; C. Gt. W.; C.M. St. P. & P.; 
C. & N.W.: Gt. N . & St. L.; Soo re 
.t M.E.; 


WwW. or.; M 
Nor. Pac.; C.R.I. & P: M.A, & C. 
M.N. & S:: M.T.; M.W. 
Airlines: BNF, CAP, NWA, WAL 


AUDITORIUM 


Minneapolis Municipal Auditorium 
Grant St. and 3rd Ave., S. (AT 1217) 
Manager: Atwood A. Olson 

Exhibit Areas: Main Arena, 25,000 sq. ft.; lower 
exhibition hall, 30,500 sq. ft.; West Hall, 11,000 


Rental Fees and Services: $500 to $650; includes 
heat, light, cleaning 
Floor Load: Main Aud., 200 Ibs. per sq. ft.; 
balance unlimited. Ventilation: Air Cooled 
Celling ay Main Aud., 82 ft.; Exhib, Hall, 
16 ft. P. A. System: Western Electric 
my AL pening to Exhibit Hall: 9 ft. 10 in. 
. nm. 
Elevators and Capacities: Four freight, 3,000 Ibs. 
Columns: id exhibition hall only, 32 columns 
ins. 
Utilities: 110 and 220 AC current, water, gas 
Loading Facilities: Drive ramp to basement, load- 
ing dock for Ist floor 
Serege Areas: Corridors and ramps 
M mg Rooms and Capacities: Four rooms, 40 


to 
Facilities for Food Functions and Banquet Ca- 
pacity: Own concessionaire can serve : out- 
side caterers can feed 3,000 : 
Parking Facilities: Lot adjacent to building 
Distance from Business District: Six blocks 


Curtis Hotel (HSMA) 


10th St.—3rd to 4th Ave. (Phone: Atlantic 5144) 

Gen. Manager: Charles Melony 

Convention Season: All year 

Convention Rates: Single: $4.50 to $6; Double: 
$5.50 to $9.50; Suites: $12 to $17.50 

No. Mtg. Rms. & Capacity of Largest: 9 (400) 

No. Banquet Rms. & Capacity of Largest: 9 (750) 

Rates for Meals: Breakfast: from $1.25; Lunch: 
from $1.50; Dinner: from $2—prices are for 
banquets. 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms 

bm ae for Banquet & Mtg. Rms.: No charge 


mee i 
Visual Aids Available: Many types 
Other Equipment Available: PA system, spot- 
P a stage 

larking: Lot—40c a day, 40c a night: GS 

$1.25 for 24 hours " lh ll 


Hotel Dyckman (HSMA) 

éth St. bet. Henn. & Nicollet (Phone: MA 7244) 

Manager: Morris G. Levy, Jr 

Sales Manager: William J. Kretlow 

Convention year 

Largest Group Accommodated: 400 (200 rooms 
and 8 suites available) 

Convention Rates: Single: from $5; Double: $8 to 
$15; Suites: $17.50 to $32 

No. Mtg. Rms. & Capacity of Largest: || (350) 

No. Banquet Rms. & Capacity of Largest: || (600) 

Rates for Meals: Breakfast: from $1.50; Lunch: 
from $1.65; Dinner: from $2.50 

Liquor: Served in hotel 

Alr Conditioning: Banquet, meeting rooms and 

rooms 

Charges for Banauet & Mtg. Rms.: None 

Net ibit Space: 14,000 sq. ft. 

Visual Aids Available: Screens 
her Equipment Available: PA system, spot- 
lights, stage 

Parking: $!. per day, 35c¢ first hour and 10c 
each additional hour 


84 


Leamington Hotel (HSMA) 
See Advertisement, Page 85 
3rd Ave., 10th & Iith Sts. (Phone: Atlantic 6/6!) 
Menegers E. W. Benson 
an 


Sales ager: Grant L. Baere 
Convention 


) 

Convention Rates: Single: $6 to $15; Double: $8 to 
$20; Suites: $15 to $4 

No. Mtg. Rms. & Capacity of Largest: |5 ste 

No. Banquet Rms, & Capacity of Largest: 15 (1900) 

Rates for Meals: Breakfast: $1.50 to $2.50; Lunch: 
$2 to $6; Dinner: $3.50 to $12 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms and 
100 bedrooms : 

Charges for Banquet & Mtg. Rms.: Varies 

Net ibit Space: 27,000 sq. ft. on two floors 

Visual Aids Available: Movie screen 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: $1.10 for 24 hours 


Hotel Nicollet (HSMA) 


See Advertisement, Page 83 
Nicollet, Washington, Henepin Aves. (Phone: At- 
lantic 3177) 


Manager: Neil R. Messick 

Sales Manager: Estelle E. Pouliot 

Convention Season: Al! year 

Largest Group Accommodated: 802 (350 rooms 
and 24 suites available) 

Convention Rates: Single: from $5.50; Double: 

from $8.50; Suites: from $19 

No. Mtg. Rms. & Capacity of Largest: 18 (1,500) 

Ne. Banquet Rms. Capacity of Largest: |8 


Rates for Meals: Breakfast: from $1.50; Lunch: 
from $1.85; Dinner: from 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms, all 
suites 

Charges for Banquet & Mtg. Rms.: Variable 

Net Exhibit Space: |7,545 sq. ft. 

Visual Aids Available: Screens 

Other Equipment Available: PA system, spot- 
lights, stage (16° x 24°) 

—- 55¢ per hour min. to 15 to 24 hours af 


$i. 
Sports Facilities: Golf, Swimming—2 miles; Skat- 
ing, Tennis—! mile 


Radisson Hotel (HSMA) 

45 S. Seventh St. (Phone: AT 218!) 

Manager: Thomas Moore, Sr. 

Sales Manager: L. W. Benike 

Convention Season: All year 

Largest Group Accommodated: 600 (250 rooms 
and 14 suites available) 

Convention Rates: Single: $5.50 to $9; Double: 
$8.50 to $11.50; Twins: $1! to $16; Suites: $20 
to $45 

No. Mtg. Rms. & Capacity of Largest: 12 (!,350) 

No. Banquet Rms. & Capacity of Largest: 9 (900) 

Rates for Meals: Breakfast: from $}.50; Lunch: 
from $2; Dinner: from $3 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms, 
and 75 bedrooms 

Charges for Banquet & Mtg. Rms.: $10 to $250 
per day if no meals served 

Net Exhibit Space: 10.500 sq. ft. on one floor 

Visual Aids Available: Screens 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: $1.60 for 24 hours 


MOOREHEAD 


Railroads: Nor. Pac.; Gt, Nor. 


Frederick Martin Hotel (HSMA) 

403 Center Ave. (Phone: 3-2466) 

Vice President-General Manager: LaMarr Bittinger 

Convention Season: Al! year 

Largest Group Accommodated: 250 (125 rooms 
and 9 suites available) 

a a Rates: Single: $5; Double: $8; Suites: 
| 


No. Mtg. Rms. & Capacity of Largest: 3 (400) 

No. Banquet Rms. & Capacity of Largest: 3 (350) 

Rates for Meals: Breakfast: 80c; Lunch: from $1.10; 
Dinner: from 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms 
and entire second floor 

Charaes for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 4,280 sq. ft. on one floor 

Visual Aids Available: Screen 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: $1.25 

Sports Facilities: Swimming, Golf 


ROCHESTER 


Railroads: C. & N.W.; C. Gt. W. 
Airlines: BNF, NWA, WAL 


AUDITORIUM 


Mayo Civic Auditorium 

30 South 2nd (Phone: 3963) 

Manager: Alberta Chance 

Exhibit Areas: Arena, 16,000 sq, ft. 

Rental Fees and Services: Depends on event 

Floor Load: Unlimited 

Ventilation: Excellent 

Ceiling Height: 35 ft. | 

P. A. Yystem. La ogy F 

Dimensions, Opening to Exhibit Hall: 12 ft. by 
12 ft. 


Columns: None ss 

Utilities: Water, gas and electricity | 

Storage Areas: 32 ft. by 65 ft. adjacent 

Meeting Rooms and Capacities: North Hall, 400; 

South Hall; 150; Theater, 1,490 

Facilities for Functions and Banquet 
pacity: Can handle banquet up to |, 

Parking Facilities: Large lot adjacent 

Distance from Business District: Three blocks 


Hotel Kahler (HSMA) 

20 2nd Ave., S.W. (Phone: 2-258!) 

President: Roy Watson, Jr. 

Sales Manager: E. L. Jorgensen 

Convention Season: All year 

Largest Group Accommodated: 400 (600 rooms 
and 25 suites available) 

Convention Rates: Single: from $5.75; Double: from 
from $8.25; Suites: $25 to $45 

No. Mtg. Rms. & Capacity of Largest: 12 (400) 

No. Banquet Rms. & ey of Largest: 13 (300) 

Rates for Meals: Breakfast: from $1; Lunch: from 
$1.50; Dinner: from $2 

Liquor: Served in hotel : 

Air Conditioning: Banquet and meeting rooms, 
entire new addition to hotel * 

Charges for Banquet & Mtg. Rms.: Variable 

Net Exhibit Space: 2,306 sq. ft. . 

Visual Aids Available: iémm sound projector 
and screen 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: $1 outdoors, 20c per hour; $1.25 for 24 


hours , : 
Sports Facilities: Golf, Indoor ice skating, Trap 
shooting, Tennis, Swimming 


ST. PAUL 


Railroads: Burl.; C. Gt. W.; C. & N.W.; C.M. 
St. P, & P.; CRI. & P.; Gt. Nor.; Nor. Pac.; 
M. & St. L.; M. St. P. & $.S.M.; M.T. 

Airlines: BNF, CAP, NWA, WAL 


AUDITORIUM 


Saint Paul Auditorium 

143 West 4th St. (Garfield 736!) 

Manager: Edward A. Furni oe 

Exhibit Areas: Arena, 47,000 sq. ft.; Exhibition 
Hall, 54,000 sq. ft. 

Rental Fees and Services: $540 per day or ses- 
sion, or $275 plus cost of opening and operat- 
ing; includes all services except attendants — 

Floor Load: Arena, 800 Ibs. per sq. ft.; Exhibition 
Hall, unlimited 

Ventilation: Good 

Ceiling Height: Arena, 60 ft.; Ex. Hall, 17 ft. 


P. A, System: Altec-Lansin 
Exhibit Hall: Arena, 11.5 

. Hall, 17 ft, high by 13 ft. 

Columns: 25 ft. centers 

Utilities: AC and DC 110-220 

Storage Areas: Adequate 

Meeting Rooms and Capacities: Theater, 2,801; 
Stem Hall, 1,250; Ramsey Hall, 550; two small 
halls, 150 each; 14 committee rooms 

Facilities for Food Functi end Banquet Ca- 
acity: Refreshment service; caterers can stage 
Ceaaue for 4,000 

Parking Facilities: Adequate adjacent lots 

Distance from Business District: Three blocks 


Lowry Hotel (HSMA) 

4th & Webasha (Phone: Cedar 66!!) 

Manager: W. C. Wolf 

Sales Manager: Vincent Long 

Convention Season: Al! year 

Largest Group Accommodated: 500 (200 rooms 
and 10 suites available) 
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YOU THE IDEAL ff : os 
CONVENTION 
FACILITIES OF THE 


amigo 


“HALL OF STATES” GRAND BALLROOM 
SEATS 2500, SERVES 1800 BANQUET GUESTS 
Located on the main lobby level, the Grand 
Ballroom can be quickly divided by sound proof = 
folding partitions into 7 rooms named after states 


=I 
Agee Ke ayy Tf Pre —#-=I-¥ 
in the region. Entire area is without pillars. ee 
et SVEST sStevices 


a 


EXHIBITION HALL on lower level has capacity 
for over 100 display booths with rear entrance that 
makes it easily accessible to exhibits of maximum 
size. Convertible by folding partitions into as 
many as /2 private dining rooms with total banquet 
capacity of 1,000. 


All new and ready to make your 1956 meeting an outstanding success. Reservations now being taken! 


The popularity of centrally-located Minneapolis as a taurants—the Mayfair Restaurant and the Norse Room 
convention city has been limited only by its facilities to Bar and Grill, both serving the finest foods and beverages— 
handle them. Now, with the completion of its $2,000,000 anda popular Coffee Shop. 

improvement program, Hotel Leamington provides accom- 
modations equalled in only a few of the country’s largest __ posal here, plus our sincere desire to earn your recommen- 
metropolitan centers. Inside and out, from top to bottom, dation that your meeting at Hotel Leamington was “the 
Hotel Leamington is new . . . new beauty, new comfort, _ best ever!” 

new facilities. 700 king-sized rooms. Two outstanding res- 


Every service, comfort and convenience is at your dis- 


Write, wire or phone for complete information. 


HOrrs Federal 3-6161-Teletype MP 512 
Ideal edge-of-loop location 
Always ample parking 
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For This 
CONVENTION— 


MODERN RESORT 
ACCOMMODATIONS 

Over 3,000 rooms conveniently lo- 
cated in center of things for large 
conventions or sales meetings; 
rates do not vary with seasons. 
Excellent restaurants and enter- 
tainment. 


SPACIOUS CONVENTION 
FACILITIES 

Assembly rooms accommodating 
up to 1500 equipped and staffed 
to handle large or small meetings. 
Display space available for ex- 
hibitors. Outstanding banquet 
facilities. 


ACCESSIBLE 

Just 60 minutes from New Orleans 
and Mobile. Easily reached by 
air, rail, bus or automobile. Daily 
commuter service to New Orleans. 


EXCELLENT RECREATIONAL 
ADVANTAGES 
Excellent fishing by deep sea 
charter boat or in inland streams; 
five 18-hole golf courses; 28 miles 
of white sand beach skirted by 
new 4-lane super highway, 

Write or contact Cham- 


ber of Commerce in any 
of cities listed below. 


MINNESOTA 
St. Paul continued 


Convention Rates: Single: $4.50 to $8; Double: 
$6.50 to $12; Suites: $17.50 to $22.50 

No. Mtg. Rms. & Capacity of Largest: 5 (!,000) 

No. Banquet Rms. & Capacity of Largest: 3 (400) 

Rates for Meals: Breakfast: from $1.50; Lunch: 
from $1.85; Dinner: from $3 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms 

Charges for Banquet & Mtg. Rms.: None for con- 
ventions 

Net Exhibit Space: 10,000 sq, ft. on one floor 

Other Equipment Available: PA system, spotlights, 


stage 
Parking: $1.50 for 24 hours 


St. Paul Hotel 

363 St. Peter St. (Phone: Capital 2-41/4) 

Manager: R. R. Sheadie 

Sales Manager: Vincent Long 

Convention Season: All year 

Largest Group Accommodated: 600 (250 rooms 
and 20 suites available) 

Convention Rates: Single: $5.50; Double: $9; 
Suites: $17.50 to $40 

No. Mtg. Rms. & Capacity of Largest: 10 (1,000) 

No. Banquet Rms. & Capacity of Largest: 4 (650) 

Rates for Meals: Breakfast: $!.50 to $2; Lunch: $1.75 
to $2; Dinner: $2.75 to $4 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms, 
some bedrooms 

Charges for Banquet & Mtg. Rms.: None for 
conventions 

Net Exhibit Space: 7,500 sq. ft. on one floor 

Visual Aids Available: TV and movie equipment 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: Facilities available 


MISSISSIPPI 


SOR! 


Railroads: & AN, 4% Cent. 
Airlines: NAL. 


OAS c FIN 


Converts LY trot 


Staffed To Serve 
Any Type Meeting 


A luxurious resort hotel overlooking the Gulf 
specializing in conventions . . . finest air-condi- 
tioned meeting and banquet room in the South, 
seating 1500 . . experienced staff trained to 
handle a '‘package convention" for you . . . con- 
veniently located between New Orleans and 
Mobile, Write us for more detailed information. 


JIMMIE LOVE General Manager 


Seiiiahion the Gulf of tee 


The White House (HSMA) 

West Beach Blvd. (Phone: 4343) 

Manager: C. J. Nichols 

Sales Manager: Juanita Baltar 

Convention season: Al/ year 

Largest Group Accommodated: [50 (85 rooms 
2 suites and 20 cottages available) 

Conventicn Rates: Single: from $3.50; Double: 
rom $7. 

No. Mtg. Rms. & Capacity of Longe est: 2 (250) 

No. Banquet Rms. & Capacity of Largest: | (250) 

Rates for Meals: Lunch: $2; Linner: $3 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms, 
some bedrooms 

Charges for Banquet & Mtg. Rms.: None 

Net Phibit Space: space for about six 8 x 10° 
exhibits on one floor 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: Free facilities 

Sports Facilities: Swimming, Sailing, Fishing, 
Golf, Heated poo! 


The Buese Vista Hotel (HSMA) 


Advertisement, Page 86 


West Beach Bivd, (Phone: 551!) 

Manager: Jimmie Love 

Sales Manager: Juanita Baltar 

Convention Season: Al! year 

Largest Group Accommodated: 500 (200 rooms 
and 25 suites available) 

Convention Rates: Single: $4 to a Double: 
$7.50 to $12.50: Suites: $17 to $22.50 

No. Mtg. Rms. & Capacity of Largest: 9 (|,500) 

No. Banquet Rms. t Capacity of Largest: 4 
! 


(|, 

Rates for Meals: T¥4 35c to $1; Lunch: 90c 
to $2; Dinner: $1.50 to $3 

Liquor: Served in hotel. 

Air Conditioning: Entire hotel 

Charges for Banquet & Mtg. Rms.: None for 
rooms used for meetings 

Net Exhibit Space: 7, sq. ft. on lobby floor 

Visual Aids Available: Many types 

Other Equipment Available: p. 
lights, stage 

Parking: Free facilities 

Sports Facilities: Swimming, Sailing, Fishing 
Golf, Horseback riding 


system, spot- 


EDGEWATER PARK 


Railroads: Lv. & N.; Ill. Cent. 


Edgewater Gulf Hotel (HSMA) 


See Advertisement, Page 87 


(Phone: Biloxi 780i or Gulfport 1270) 

Manager: A. P. Shoemaker, Jr. 

Sales Manager: N. Meisner 

Convention Season: Al! year 

Largest Group Accommodated: 450 (225 twin bed 
rooms and |7 suites available) 

Convention Rates: Single: $5 to $8: Double: $8 
S $12; Suites: $20 to $24: American Plan — 
Single: $14 Ms $16; Double: $25 to $28 

No. Mtg. Rms. & Capacity of Largest: || (450) 

Rates for oie Breakfast: $1.50; Lunch: $1.50 to 
$3; Dinner: $2.50 to $5 

Liquor: Not served in hotel. However, arrange- 
ments for private cocktail parties can be made, 
and there are bars all along the coast and 
near the hotel 

Air Conditioning: Entire Hotel 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 4,069 sq. ft. 

Visual Aids Available: !4émm sound and silent 
projectors, slide projector, lantern slide pro 
jector with adapter for 35mm film strips 

Other Equipment Available: PA system, spot 


: Parking in fireproof garage— 
$1.25 per day Soom 

Sports Facilities: t, Swimming, Tennis, Shuffle- 

Parking: No charge for parking in hotel's lot 
board, 8adminton, Horseshoes, Softball 


GULFPORT 


Railroads: L. & N.; I.C 
Airlines: NAL, SOU 


Hotel Markham 

Beach Bivd. (Phone: 1700) 

Manager: Fraxk Fagan 

Convention Season: Al! year 

Largest Group Accommodated: 325 (175 rooms 
and § suites available) 

Convention Rates: Single: $4 to $7; Double: $6 to 
$105 Suites: $18 

No. Mtg. Rms. & Capacity of Largest: 5 (400) 

No. Banquet Rms. & Capacity of Largest: 3 (400) 

Rates for Meals: Breakfast: 50c to $1.25; Lunch: 
85c to $1.75; Dinner: $1.25 to sP50 

Liquor: Not served in hotel but permitted 


SM/NOVEMBER 20, 1955 


men eon 


of the SOUTH on the 


GULF | 


' MIDWAY BETWEEN GULFPORT AND BILOXI 
Edgewater § Park 
Mississippi _ 


Acoustically treated meeting rooms for 
up to 500 persons—perfectly set up for 
good film viewing. 


Superb sleeping accommodations—400 ‘ ~_ J 3 
luxurious twin-bedded rooms overlook- , oo 4 BILOXI fe) 
ing the Gulf of Mexico. ~~ —— » MOBILE 


Finest of food and service. EDGEWATER 
Let our competent Convention Staff re- PARK, MISS. al 


lieve you of all worries, Write today. 


100% AIR-CONDITIONED 


NEW ORLEANS @ 


. = i ‘ : j 
ation are yours to enjoy. . . . Private 18-hole championship golf 
course, swimming in pool or Gulf of Mexico, white sand beach, 
fishing, boating, tennis, plus many other features. Moderate rates. 


. 600 acres of recre- 


A.P. SHOEMAKER Jr., General Manager 
HOT ‘ L N. MEISNER, Sales and Convention Manager 
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MISSISSIPPI 
Gulfport continued 


Air Conditioning: Entire hotel 

Charges for Banquet & Mtg. Rms.: None for con- 
vention groups 

Net Exhibit Space: 5,000 sq. ft. on two floors 

Visual Aids Available: Many types 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: Free facilities, storage garage nearby 

Sports Facilities: Swimming, ailing, Hiking, 
Hunting, lennis, Golf, Salt and fresh-water 
fishing 


JACKSON 


Railroads: |!!. Cent.: -&0. 
Airlines: DEL-C&S, sou 


AUDITORIUM 


Jackson Municipal Auditorium 
125 S. Conaress St. (Phone: 2-3818) 
Manager: George T, Kurts 

Exhibit Areas: 8,100 sa. ft. 

Rental Fees: $150 to $200 per day 


Fioor Load: Unlimited 
Ventilation: Blower system 
Height: 30 ft. 


ons, Opening to Exhibit Hall: Triple doors, 

standard width 

Utilities: All required 

Loading Facilities: Ramp to doors 

Storage Areas: Limited 

Meeting Rooms: None 

Facilities for Food Puncitons: Can feed catered 
lunch to 800 

Parking Facilities: Limited 

Distance from Business District: in center city 


The Hotel Edwards (HSMA) 
See Advertisement, Page 88 

235 W. Capitol (Phone: 4-774!) 

Manager: E. Bil! Green 

Sales Manager: George Sturm 

Convention Season: Ai! year 

Largest Group Accommodated: 300 (300 rooms, 
and 8 suites available) 

Convention Rates: Single: $4.50 to $7.50; Double: 
$7.50 to $11.50; Suites: $15 to $35 

No, Mtg. Rms. & Capacity of Largest: 14 (600 

No. Banquet Rms. & Capacity of Largest: i4 ( 

Meals: Breakfast: from $1.25; 4} 


: Not served in hotel 
Air Conditioning: Entire hotel 
Charges for Banquet & Mtg. Rms.: None 
Net Ibit Space: 5,000 sq. ft. on one floor 
Visual Aids Available: Blackboards 
Other Equip t Available: PA system, spot- 
lights, stage 
Parking: $1! inside, 50c in parking lot 
Sports Facilities: Golf, Tennis, Swimming 


Heidelberg Hotel 

131 E. Capitol St. (Phone: 2-657!) 

Manager: Hal Austin 

Convention Manager: M. |, Sandefur 

Convention Season: Al! year 

Largest Group Accommodated: 500 (200 rooms 
and 9 suites available) 

Convention Rates: Single: $5.50; Double: $7.50; 
Suites: $18 

No, Mtg. Rms. & Capacity of Largest: 10 (1,500) 

No. Banquet Rms. & Capacity of Largest: 8 
! 


(1,600) 

Rates for Meals: Breakfast: from $!.25; Lunch: 
from $1.70; Dinner: from $2.25 

Liquor: Not served in hotel 

Air Conditioning: Entire hotel 

Charges for Banquet & Mtg. ams.s None 

Net exhibit Space: 13,000 sq. ft. 

Other Equipment Reahable: PA system, spot- 
lights, stage 

Parking: $! and $1.50 


MERIDIAN 


Railroads: Iii. Cent.; 


G.M. & O.; M. & B.R.; 
So. Ry. 
Airlines: DEL-C&S 


Lamar Hotel 
(Phone: 816!) 


Manager: Robert H. Werth 

Convention Season: Al! year 

Largest Group Accommodated: {50 (150 rooms 
and ? suites available) 

Convention Rates: Single: $4 to $6; Double: $6 to 
$10: ang = $12 to $20 

No. Mtg. . & Capacity of Largest: 6 (400) 

No. oe eg ims. & Capacity of Largest: 4 (450) 

Rates for Meals: Breakfast: bse, to $1.25; Lunch: 
85c to $1.50: Dinner: $1.50 to $ 

Liquor: Not served in hotel 

Air Conditioning: Entire hotel 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: |,500 sq. ft. on one floor 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: $! per night 


MISSOURI 


EXCELSIOR SPRINGS 


Railroads: C.R.|. & P.; Wab.; C.M, St. P. & P. 


The Elms Hotel 

Manager: Burton Ryder 

Convention Season: All yea 

Largest Group Accommedated: 300 (250 rooms 
and 1|2 suites available) 

Convention Rates: Single: from $14: Double: from 
$24; Suites: from $20. Rates for American Plan 


No. Mtg. Rms. & Capacity of Largest: 5 

No. Saab wet Rms. & Capacity of Largest: 4 (300) 

Liquor: Served in hotel 

Air \ neste Banquet and meeting rooms, 
bedroo 

Charges 9 for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 4,800 sq. ft. on one floor 

Visual Aids ‘Available: Many types 

a Saane Available: PA system, spotlights, 
sta 

Parking: Free facilities 

Sports Facilities: Golf, Swimming 


JOPLIN 


Railroads: A. T. & S. ve. Frisco Sys.; Mo. Pac.; 
M.K. & T.; K.C. So.; M. -&A, 
Airlines: AAL, BNF 


Connor Hotel 

4th & Main (Phone: 5100) 

Manager: Judd T. Sampson 

Convention Season: Al! year 

Largest Group Accommodated: 450 (200 rooms 
and |0 suites available) 

Convention oe Single: oy to $5.50; Double: 
$4.50 to $8.50; Suites: $8.50 to $18 

No. Mtg. Rms. ‘& ry acity of Largest: 6 ( -) 

No. Banquet Rms. pacity of Largest: f (325) 

Rates for Meals: Setier Se to $1.50; Lunch: 
85c to $2; Dinner: $1.50 to $4.50 

Liquor: Served in hotel 

Ait Conditioning: Banquet and meeting rooms, 
116 bedrooms air cooled 

Charges for Banquet & Mtg. Rms.: $7.50 to $60 

Net Exhibit Space: 5,000 sq. ft. 

Visual Aids Available: Screens 

Other Equipment Available: PA system 

Parking: $| per night 


KANSAS CITY 


Railroads: Santa re Bert; G.M. & O.; S| 
W.: C.M. St. P. & Frisco; K.C, So.; 

& t.; : Mo. Pac.: Wabi: U.P.; Rl. & Po Ke 
KV. 

Airlines: TWA, BNF, CAL, DEL-C&S 


AUDITORIUM 


Municipal Auditorium 

1310 Wyandotte (HA 8000) 

Manager: Clarence 8. Hoff, Director 

Exhibit Areas: Exhibition Hall, 90,000 sq. ft. 

Rental Fees: Vary according to usage 

Floor Load: Unlimited Ventilation: Air Conditioned 

Cong Height: ii ft. and 25 ft. P, A, System: 
Available 

Dimensions, Opening to — Hall: Truck door 

Columns: 4 ft. sq. and 5 ft. 

Utilities: 110-215 volt, 3 plate AC; water, gas, 
steam 

Loading Facilities: Direct to booth 

Storage Areas: 25,000 ft. adjoining 

Meeting Rooms and Capacities: 26 to seat from 
25 to 425 

Facilities for Food Functions: No kitchen but can 
seat 3,000 at banquet 

Parking Facilities: 2,000 cars can park in imme- 
diate vicinity 

Distance from Business District: Three blocks 


The New Hotel Aladdin 

1213 Wyandotte St. (Phone: Victor 0371) 

Manager: Ralph Pellow 

Sales Manager: W. R. Warren 

Convention Season: All year 

Largest Group Accommodated: 400 (150 rooms 
and 10 suites available) 

Convention Rates: Single: $4 to $8; Double: $6 
to $10; .—% $18 to $20 

No. Mtg. Rms. & Capacity of Largest: 2 (100) 

No. Banquet Rms. & Capacity of Largest: | (300) 

Rates for Meals: Breakfast: 75c to $!; Lunch: from 
$1.50; Dinner: from $2.75 

Liquor: Served in hotel 

Air Conditioning: Entire hotel 

Charges for Banquet & Mtg. Rms.: Variable 

Net Bihibit Space: 3,000 sq. ft. on one floor 

Other Equipment Available: PA system, stage 

Parking: $1.25 per day 


Continental Hotel (HSMA) 

lith & Baltimore (Phone: Ha 6040) 

Manager: Noel Daniel 

Convention Season: Al! year 

Largest Group Accommodated: 300 (150 rooms 
and 12 suites available) 

Convention Rates: Single: from $5.50; Double: 
from $8.50; Suites: $22 to $30 

No. Mtg. Rms. & Capacity of Largest: 12 (1,000) 

No. Banquet Rms. & Capacity of Largest: 10 (600) 

abe _— Breakfast: $1.75; Lunch: $2; 

nner: 
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Liquor: Served in hotel 

Air Conditioning: 50% of hotel 

Charges for Banquet & Mtg. Rms.: from $12.50 

Net Exhibit Space: 7,000 sq. ft. on one floor 

Other Equipment Available: PA system, spot- 
lights, stage 

Parkina: Facilities available 

Sport Facilities: Swimming pool in hotel 


Muehlebach Hotel 
12th St, & Baltimore Ave. (Phone: Gr. 1400) 


Manager: Barney L. Allis 

Sales Manager: M. F, Buddy Landon 

Convention Season: All year 

Largest Group Accommodated: 450 (250 rooms 
and 50 suites available) 

Convention Rates: Single: $6; Double: $8; Suites: 
$19 to $55 

No, Mtg. Rms. & Capacity of Largest: 16 (1,000) 

No. Banquet Rms. & Capacity of Largest: 16 (850) 

Rates for Meals: Breakfast: $2; Lunch: $2.50; 
Dinner: $3.50 

Liquor: Served in hotel f 

Air Conditioning: Banquet and meeting rooms, 
bedrooms 

Charges for Banquet & Mtg. Rms.: Variable 

Net Ethibit Space: 9,200 sc. ft. on one floor 

Visual Aids Available: Projection booth, s-reens 

Other Equipment Available: PA system, spotlights, 


stage 
Parking: $1.50 per day 


Phillips Hotel (HSMA) 
12th & Baltimore (Phone: Grand 5020) 


Manager: C. E. Phillips 

Sales Manager: Bea Kennedy 

Convention Season: All year 

Largest Group Accommodated: 300 (!50 rooms 
and 6 suites aveitete) 

Convention Rates: Single: $6 to $8; Double: $8 to 
$10; Suites: $17, $20 and $25 

No. Mtg. Rms. & Capacity of Largest: 6 (300) 

No. Banquet Rms. & Capacity of Largest: 6 (250) 

Liquor: Served in hotel 

Air Conditioning: Entire hotel 

Other Equipment Available: PA system 

Parking: $/.50 


Hotel President 
14th & Baltimore (Phone: Gr. 5440) 


General Manager: Frank J. Dean 

Sales Manager: Harold Bosworth 

Convention Season: Al! year 

Largest Group —— 500 (200 rooms 
and 18 suites available 

Convention Rates: ope $5 to $7; Double: $6 to 
$10; Suites: $20 to $35 

No, Mtg. Rms. & Capacity of Largest: !4 (700 

No. Banquet Rms. & Capacity of Largest: 14 (71 

Rates for Meals: Breakfast: 75¢ to $1.50; Lunch: 
$! to $2.50; Dinner: from $2.50 

Liquor: Served in hotel 

Air Conditioning: Entire hotel 

Charges for Banquet & Mtg. Rms.: None if meals 
served 

Net Exhibit Space: 7,470 sq. ft. on 2 floors 
Visual Aids Available: Many types 

Other Equipment Available: PA system, spotlights, 


stage 
Parking: 59c to $! 


ST. JOSEPH 


Railroads: A.T. & S.F.; C.B. & Q.; C.G.W.; 
C.R.1. & P.; Mo. Pac.; U.P. 
Airlines: BNF 


AUDITORIUM 


Municipal Auditorium 

4th and Farnon Sts. (Phone: 4-5663) 

Manager: Lewis Wallace 

Exhibit Areas: Main Arena, 9,600 sq. ft.; base- 
aa 8,000 sq. ft.; small exhibit room, 4,375 
sq. 

Rental _ +i and Services: $150 per day, includes 
heat. light, cleaning 

Floor Load: Unlimited 

Ceiling Height: 40 ft. 

P. A. System: Available 

are ge Opening to Exhibit: 20 ft. wide by 
! +. high 

Utilities: AC current, 220 volts 

Loading Facilities: Railroad siding 

Storage Areas: Basement 

Meeting Rooms and Capacities: One, 500 

Facilities for Food Functions: None 

Parking Facilities: Good 

Distance from Business District: Three blocks 


Hotel Robidoux (HSMA) 
5th & Francis (Phone: 4-088!) 
Manager: Robert Barrie 


Convention Season: All year 


SM/NOVEMBER 20, 1955 


Largest Group Accommodated: 450 (250 rooms 
and 10 suites available) 

Convention Rates: Single: from $4; Double: from 
$5.50; Suites: $12.50 

No. Mtg. Rms. & Capacity of Largest: !2 (600) 

No. Banquet Rms. & Capacity of Largest 8 (400) 

Rates for Meals: Breakfast: from 50c; Lunch: from 
75c; Dinner: from $1.25 

Liquor: Served in hotel 

Air Conditioning: 60 bedrooms 

Charges for Banquet & Mtg. Rms.: 
food served 

Net Exhibit Space: 7,000 sa. ft. 

Visual Equipment Available: Screens 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: 35c for 2 hours, 50c for 3 to 5 hours, 
$1 overnight, free overnight for return visitors 
or groups when requested 


None when 


ST. LOUIS 


Repeoss G.M, & O.; B. & O.; Burts 
N.Y.C.; Frisco Sys. iH. Cent.. L. & 
C. & E.l.; 


: te eM 
Term: St. L.S.W.: &O 
Airlines: AAL, EAL, SHWA. 


AUDITORIUM 


Henry W. Kiel Auditorium 
Martel ‘e between I4th & [5th St. (CHestnut 


Brn Louis J. Gualdoni 

Exhibit Areas: Convention Hall, 20,000 sq. ft.; 
+. eng te 20,000 sq. ft.; Exposition Hall; 100,- 

sq. Tt. 

Rental Fees: Depends on Event 

Floor Load: ~anveeen Hall and Promenade, 500 
Ibs. per i, &. Exposition Hall, unlimited 

Ventilation: Forced air and air conditionin 

Ceiling Heights: Exposition Hall, 14 to 4 ft 
Convention Hall, 90 ft. 

P.A. System: Available 

Dimensions, Opening to Exhibit Hall: 20 by !9 ft. 

Columns: None in Convention Hall or Promenade; 
vary in Exposition Hall 

Utilities: AC and DC current, hot and cold water, 
steam, compressed air, gas and drainage 

Loading Fa Facilities: Truck’ unloading on Exposition 


Storage Agent: Ample 

Meeting Rooms and Capacities: One seats 10,500: 
one seats 3,500; four seat 650 each; 13 seat 
various capacities from 75 to 300. 

Facilities for Food Functions: Banquet facilities for 

,000 in one room 
Parking Facilities: Ample 
Distance from Sestnces | District: In business district 


Chase-Park Plaza Hotels (HSMA) 
212-220 N. Kingshighway (Phone: Forest |-2500) 


Manager: Chase—Jack Shoemaker, Park Plaza— 
Jack Flynn 

Sales Manager: Bob Ross 

Convention Season: Al! year 

Largest Group Accommodated: 800 (300 rooms 
and 100 suites available) 

No. Mtg. Rms. & Capacity of Largest: 23 (!,200) 

No. Tana Rms. & Capacity of Largest: 23 
(1,400) 

Rates for Meals: Breakfast: 
from $1.35; Dinner: from $3 

Liquor: Served in hotel 

Air Conditioning: Entire hotel 

ary «3 for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 10,000 sq, ft. on one floor 

Visual Aids Available: Screen 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: $1.25 overnight 

Sports Facilities: Swimming pool, Golf, Tennis, 
Riding, Boating 


from 85c; Lunch: 


Jefferson Hotel (HSMA) 
12th & Locust Sts. (Phone: Main 1-4600) 


Manager: Fletcher L. Brumit 

Sales Manager: Gregory R. Lucy 

Convention Season: Al! year 

Largest Group Accommodated: 1,100 (525 rooms 
and 34 suites available) 

Convention Rates: Single, $6 to $9: Double: 
$9 to $12; Suites: $24 to $37.50 

No. Mtg. Rms. & Capacity of Largest: !3 (1,600) 

we on Rms. & Capacity of Largest: 13 

Rates for — Breakfast: $1.75; Lunch: $2.75: 
Dinner: $3.7 

Liquor: 3 in hotel, except on Sunday 

Air Conditioning: Entire hotel 

Charges for Banquet & Mtg. Rms.: None if 60% 
or Ke of those attending meeting are guests 
in hote’ 


Net Exhibit Space: 20,960 sq. ft. on one floor 

Other Equipment Available: PA system, spot- 
lights, sta 

Parking: $1. % tor 24 hours, $10 a week 


Lennox Hotel (HSMA) 


See Advertisement, Page 89 
9th & Washington (Phone: Centra! |-7200) 


Manager: T. J. Robinson 

Convention Season: Ai! vear 

Largest Group Accommodated: 300 (/80 rooms 
and 10 suites available) 

Convention Rates: Singie: from $5; Double: from 
$6.50; Suites: from $17 

No. Mtg. Rms. & Capacity of Largest: 4 (150) 
Folding doors open up between rooms to hold 


00 
No. Banquet Rms. & Capacity of Largest: 4 (|50) 
Rates for Meals: Breakfast: from $1.75; Lunch: from 
$2.50; Dinner: from $3.50 
Liquor: Served in hotel 
Air Conditioning: Entire hotel a 
Charges for Banquet & Mtg. Rms.: None if food 
or taeeunean is servect. Otherwise, $25, $50, $100 
Net Exhibit Space: 3,089 sq. ft. on mezannine 
Visual Aids Available: Projector and screens 
ag A on Available: PA system, spot- 


pasline $1.75 for 24 hours 


Mayfair Hotel (HSMA) 
See Advertisement, Page 89 
8th & St. Charles (Phone: CE 1-7500) 


Manager: C. Gordon Heiss 

Sales Viens er: Miss Jean Hatcher 

Convention Season: All year 

Largest Group Accommodated: 200 (200 rooms 
and 39 suites available) 

Convention Rates: Sin ro sfe to $10; Double: 
$6.50 to $14; Suites: $! 

No. Mtg. Rms. & And "| Largest: 5 (75) 

No. Banquet Rms. & Capacity of Largest: 5 (75) 

Rates for Meals: Breakfast: 70c; Lunch: $1.15; 
Dinner: $1.50 

Liquor: Served in hotel 

Air Conditioning: Entire hotel 

Charges for Banquet & Mtg. Rms.: from $20 

Other Equipment Available: PA system, spot- 
liahts 

Parking: $1. 75 for 24 hours 


for buginese- 
for 
famil 


hotels 


“fiayfairshennox 
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MISSOURI 
St. Louis continued 


Melbourne Hotel 

360) Lindell (Phone: Olive 2-2500) 

Manager: Ray E. Karr 

Conventicn Season: Aj! year 

Largest Group Accommodated: 550 (275 rooms 
and 10 suites available) 

Convention Rates: Single: from $4.50; Double 
from $6.50; Suites: $13.50 to $25 

No. Mtg. Rms. & Capacity of Largest: 6 (250) 

No. Banquet Rms. & Capacity of Largest: 6 (200 

Rates for Meals: sreakfast: $1.75; Lunch: from 
$2.25; Dinner: $3 

Liquor: Served in hote! 

Air Conditioning: Banquet and meeting rooms, 
and 276 bedrooms and 13 suites 

Charges for Banquet & Mtg. Rms.: None if hote 
1s convention headquarters 

Net Exhibit Space: 3,375 on two floors 

Visual Aids Availabie: Blackboards 
movie screens 

Other Equipment Available: PA system, spot 
lights, staae 

Parking: $1.75 overnight 

Sports Facilities: Go 


lecturns, 


Sheraton Hotel (HSMA) 


See Advertisement, Page 90 
370! Lindell Bivd. (Phone: Jefferson 7700 
Nyboe 
Howard 
Convention Season: Ai! year 
Largest Group Accommodated: 450 (200 rooms 
and 16 suites available) 
Convention Rates: Single: $5.85; Double: $9.85: 
Suites: $10.95 
No. Mtg. Rms. & Capacity of Largest: |5 (550) 
No. Banquet Rms. & Capacity of Largest: 5 (450 
Rates for Meals: Breaktast: $1.85 to $2; Lunch. 
from $2.50; Dinner: from $3.85 
Liquer: Served in hotei 
Air Conditioning: Banquet and meeting rooms, 
and 85% of bedrooms 
Charges for Mtg. Rms.: $7.50 to $250 
Net Exhibit Space: |0.490 
Visual Aids Available: Screens 
Other Equipment Availabie: PA system, spot 
lights, stage 
Parking: Garage—$!.75, lot—$!.25 


Statler Hotel (HSMA) 

9th & Washington (Phone: Central 1/400) 

Manager: A. H. Zugger 

Sales Manager: Gregory R. Lucy 

Convention Season: Al! year 

Largest Group Accommodated: 750 (450 rooms 
and !9 suites available) 

Convention Rates: Single: $6; Double: $9: Suites 


No. Mtg. Rms. & Capacity of Largest: 14 (800) 

No. Banquet Rms. & Capacity of Largest: 14 (500) 

Rates for Meals: Breakfast: $2; Lunch: $2.75; 
Dinner: from $3.75 

Liquor: Served in hotel 

Air Conditioning: Entire hotel 

Charges for Banquet & Mtg. Rms.: No charge if 
entire \ Arar 9 housed at hotel 

Net Exhibit Space: 2,000 sq. ft. on one floor 

Other Equip t Available: PA system, spot 
lights, stage 

Parking: $1.50 for 24 hours 


MONTANA 


BILLINGS 


Railroads: N.P.; C.B. & QO.; G.N. 
Airlines: WAL, NWA, FAL 


Northern Hotel 

28th at Ist (Phone: 5-5/2!) 

Manager: Ray Bering 

Convention Season: Al! year 

Largest Group Accommodated: 300 (!00 rooms 
and 3 suites available) 

Convention Rates: Single: from $4.50; Double: from 
$6.50; Suites: $20 

No. Mtg. Rms. & Capacity of Largest: 10 (250) 

No. Banquet Rms. & Capacity of Largest: 10 (250) 

Rates for Meals: Breakfast: 40c to $1.50; Lunch: 
50c to $1.60; Dinner: 85c to $4 

Liquor: Served in hotel : 

Air Conditioning: Banquet and meeting rooms 

Net Exhibit Space: 3,804 sq. ft. on one floor 

Other Equipment Available: PA system, stage 

Parking: $| per night in carage, 7ic per night 
im lot 


BUTTE 


Railroads: Nor. Pac.; Gt. Nor.; U.P.; B. An. & 
Pac.; C.M. St. P. & P. 
Airlines: NWA, WAL 


AUDITORIUM 


Butte Civic Center 

1340 Harrison Ave. (Phone: 2-2353) 

Manager: Rene Rouleau 

Exhibit Areas: Main Arena, 22,800 sq. ft. 

Renta! Fees and Services: $250 per day includes 
house crew 

Floor Load: Unlimited 

Ventilation: Forced air 

Ceiling Height: 35 ft. 

P. A. System: Altec with dual amps 

Dimensions, Opening to Exhibit Hall: |2 ft. by 
14 ft. high 

Columns: None 

Utilities: 220 Volt AC current 

Storage Areas: Rear of building 

Meeting Rooms and Capacities: 20 sma!! rooms 

Facilities for Food Functions: None 

Parking Facilities: 3,000 cars 

Distance from Business District: Half mile 

Ra reed 


Hotel Finlen 

Broadway & Wyoming (Phone: 546!) 

Manager: C. Pat Egan 

Convention Season: Al! year 

Largest Group Accommodated: 200 (100 rooms 
and 20 suites available) 

Convention Rates: Single: $5.50 to $7.50; Double: 
$7 to $9; Suites: $12.50 to $15 

No. Mtg. Rms. & Capacity of Largest: 8 (450) 

No. Banquet Rms. & Capacity of Largest: 8 (400) 

Rates for Meals: Breakfast: $1; Lunch: $1.25; 
Dinner: $1.50 

Liquor: Served in hotel 

Charges for Banquet and Mtg. Rms.: $10 to $50 
a day 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: Facilities available 

Sports Facilities: Golf, Bowling, Fishing, Skiing 
Baseball, Basketball, Football 


SHERATON HOTEL 


ST. LOUIS 


Expert Convention Staff 


H. DeFINE NYBOE, General Mgr. 


SHERATON HOTELS 


ALBANY 
BALTIMORE 


BOSTON 
BROOKLINE, MASS, 
UFFALO 


FRENCH UCK 
IN DIANAPOUS 
tOS ANGELES 


CH 
SAN FRANCISCO 
SPRINGFIELD, MASS. 
$T. tOu 
VASHINGTON 
PHILADELPHIA 
under construction 


IN CANADA 
MONTREAL 
TORONTO 
NIAGARA FAUS 
HAMILTON 


MISSOULA 


Railroads: C.M. St. P. & P.; Nor. Pac. 
Airlines: NEA 


Hotel Florence (HSMA) 
111 N. Higgins (Phone: 6-663!) 


Manager: H. C, Jensen 

Convention Season: All year 

Largest Group Accommodated: 350 (150 rooms 
and 10 suites available) 

Convention Rates: Single: $5.50; Double: $7.50; 
Twins: $8.50 to $14 

No. Mtg. Rms. & Capacity of Largest: 8 (750) 

No. Banquet Rms. & Capacity of Largest: 6 (600) 

Rates for Meals: Breakfast: 75c to $1; Lunch: 85c 
to $1.25; Dinner: $2 to $3 

Liquor: Served in hotel 

Air Conditioning: Entire Hotel . 

Charges for Banquet & Mtg. Rms.: None if food 
functions scheduled 

Net Exhibit Space: 5,500 sq. ft. on one floor 

Visual Aids Available: Screens : 

Other Equipment Available: PA system, spotlights 
stage 

Parking: $! in hotel building ‘ my 

Sports Facilities: Swimming, Bowling within walk- 
ing distance 


NEBRASKA 


LINCOLN 


Railroads: C.B. & O.; C.R.I. & P.; Mo, Pac.; C. 
& N.W.; U.P. 
Airlines: BNF, UAL 


Hotel Cornhusker (HSMA) 

301 S. 13th (Phone: 2-697!) 

Managing Director: A. Q. Schimmel 

Sales Manager: Miss Amber White 

Convention Season: All year 

Largest Group Accommodated: 700 (300 rooms 
and 16 suites available) 

Convention Rates: Single: $4.50 to $10; Double: 
$7 to $13: Suites: $24.50 to $26.50 

No. Mtg. Rms. & oo of Largest: 5 (800) 

No. Banquet Rms. & Capacity of Largest: 5 (550) 

Rates for Meals: Breakfast: 50c; Lunch: 75c; Din- 
ner: $1.50 in coffee shop. Breakfast: from $1.25; 
Lunch: from $1.50; Dinner: from $2.50 for ban- 
quet service 

Liquor: Package only ) 

Air Conditioning: Banquet and meeting rooms, 
bedrooms 

Charges for Banquet & ate. Rms.: None 

Net Exhibit Space: 2,444 sa. ft. 

Visual Aids Available: Movie screens 

Other Equipment Available: PA system, spotlights, 


stage 
Parking: 20c first hour, 10c each additional hour 


Hotel Lincoln 
147 N. 9th St. (Phone: 2-660!) 


Manager: L. J. Kerwin 

Sales Manager: Mrs. Sarah Craven 

Convention Season: Al! year 

Largest Group Accommodated: 650 (2/8 rooms 
and 5 suites available) 

Convention Rates: Single: $3.75 to $5; Double: 
$6.50 to $9; Suites: $20 

No. Mtg. Rms. & Capacity of Largest: 6 (600) 

No. Banquet Rms. & Capacity of Largest: 8 (460) 

Rates for Meals: Breakfast: $!.50 to $1.75; Lunch: 
$!.75 to $2; Dinner: $2.25 to $3.50 

Liquor: Not served in hotel, but package liquor 
store and tap room in hotel 

Air Conditioning: Banquet and meeting rooms. 
Bedrooms air cooled. 

Charges for Banquet & Mtg. Rms.: Variable 

Other Equip t Available: PA system, spot- 
lights, stage 

Parking: Facilities '/2 block from hotel 


OMAHA 


Railroads: C.B. & ©.; C. Gt. W.; C.M. St. P. 
& P.; C.R.I. .; Ill, Cent.; Mo. Pac.; C. & 
N.W.; U.P. Sys.: 

Airlines: BNF, U 


AUDITORIUMS 


Omaha Civic Auditorium 

17th and Capitol (Phone: WE 1323) 

Exhibit Areas: Main Arena Floor: 25,000 sa. ft.; 
Outer Concourse: 25,000 sq. ft.; Exhibit Hall: 
65,000 sq, ft. 

Rental Fees: On application 

Fioor Load: 100-150 Ibs. per sq. ft. 

Ventilation: Electric eye 

a Height: Arena: 58 ft., Exhibit Hall, I1', 
+. 


P. A. System: In all rooms 
ere: ons, Opening to Exhibit Hall: 12 ft. by 
It ft. 


SM/NOVEMBER 20, 1955 


No. of Elevators and Capacities: | Freight, 6,000 
Ibs. 

Coiumns: Arena. none; Exhibit Hall, vary from 16 
ft. to 30 ft. centers 

Utilities: Electricity, water, drainage 

Loading Facilities: Two large doors at floor level 

Storage Areas: Ample 

Meeting Rooms and Capacities: Arena, 9,800, 
Theatre, 3,200; Convention Hall, 600; plus other 
smaller rooms 

Facilities for Food Functions and 
Capacity: Caterer can serve 3,000 

Parking Facilities: 3,500 cars within two blocks 

Distance from Business District: Three blocks 


Banquet 


Ak Sar Ben Coliseum 

63rd & Shirley (Jackson 8333 

Manager: J. J. Isaacson 

Exhibit Areas: 28,000 sa. ft. 

Rental Fees and Services: $500 per day, includes 
heat, light, water 

Dimensions, Opening to Exhibit Hall: 20' by 20° 

Columns, Location: Outer perimeter of floor 

Current Available: 220 voit 

Parking Facilities: Lot for 6,000 cars 

Distance from Business District: Three miles 


Blackstone Hotel 

36th & Farnam St. (Phone: Harney 0945) 

Manager: Edward T. Schimmel 

Convention Season: Al! year 

Largest Group Accommodated: 50 (25 rooms 
available) 

Convention Rates: Single: from $7; Double: from 
$9.50; Suites: from $! 

No. Mtg. Rms. & Capacity of Largest: 5 (260) 

No. Banquet Rms. & Capacity of Largest: 5 (260) 

a for Meals: Breakfast: 85c; Lunch: $1; Dinner: 
2.25 


Liquor: Served in hotel 

Air Conditioning: Entire hotel 

Charges for Banquet & Mtg. Rms.: Variable 

Net Exhibit Space: 2,380 sa. ft. 

Visual Aids Available: Screens 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: Free facilities 


Hotel Fontenelle (HSMA) 

18th & Douglas Sts. (Phone: Atlantic 6226) 

President: E. C. Eppley 

Convention Season: Al! year 

Largest Group Accomodated: 1,500 (400 rooms 
and 16 suites available) 

Convention Rates: Single: from $5.50; Double: 
from $8.50; Suites: from $25 

No. Mtg. Rms. & Capacity of Largest: 14 (900) 

No. Banquet Rms. & Capemty of Largest: (14 (750) 

Rates for Meals: Breakfast: from 65c; Lunch: from 
85c; Dinner: from $1.25 

Liquor: Served in hotel! 

Air Conditioning: Banquet and meeting rooms 
and two-thirds of bedrooms 

Charges for Banquet & Mtg. Rms.: None if con- 
vention headquarters, otherwise variable 

Net Exhibit Space: 6,000 sa. ft. 

Visual Aids Available: Screens 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: $!.25 per night 


Hotel Paxton 

14th & Farnam (Phone 

Manager: Julius Drolick 

Sales Manager: Edward Rush 

Convention Season: Al! year 

Largest Group Accommodated: 300 (300 rooms 
and 7 suites availabie 

No, Mtg. Rms. & Capacity of Largest: 10 (700) 

No. Banquet Rms. & Capacity of Largest: 8 (500) 

Rates for Meals: Breakfast: from $1.25; Lunch: from 
$1.50; Dinner: from $2 

Liquor: ‘Served in hotel 

Air Conditioning: Banquet and meeting rooms, 
bedrooms 

Charges for Banquet & Mtg. Rms.: $5 to $20 

Visual Aids Available: Screen 

Other Equipment Available: PA system, spotlights 
stage 

Parking: Faci 


AT 8326 


ities available 


Rome Hotel 

16th & Jackson (Phone: At 9354) 

Manage?: Don Roberts 

Convention Season: Al! year 

Largest Group Accommodated: 575 (300 rooms 
and 2 suites available) 


SM/NOVEMBER 20, 1955 


Convention Rates: Single: $3.50 to $4.50; Double: 
$5.75 to $8.25; Suites: $10.50 

No. Mtg. Rms. & Capacity of Largest: |! (500) 

No. Banquet Rms. & Capacity of Largest: || (400) 

Rates for Meals: Breakfast: from $1.25; Lunch: 
trom $1.75; Dinner: from $2 

Liquor: Served in hotel . 

Air Conditioning: Banquet sand meeting rooms 

Net Exhibit Space: 10,120 sq. ft.—all but 1,200 
sq. ft. on one floor 

Visual Aids Available: Movie screen 4 

Other Equipment Available: PA system, spotlights, 


stage 
Parking: 50c overnight, $! all day 


NEVADA 


LAS VEGAS 


Railroads: U.P. 
Airlines: TWA, WAL, UAL, BAL 


Desert Inn 

Highway 9! (Phone: 6000) 

Manager: Carl J. Williams 

Convention Season: Ali year, Sunday through 
Thursday 

Largest Group Accommodated: 200 (100 rooms 
and !9 suites available) 

Convention Rates: Single: $6 to $15; Double: $8 
to $17; Suites: $15 to $35 

No. Mtg. Rms. & Capacity of Largest: 

No. Banquet Rms. & Capacity of Largest: 

Rates for Meals: Breakfast: $1; Lunch: $1.50; Din- 
ner: $3.50 

Liquor: Served in hote! 

Air Conditioning: Entire hotel 

Parking: Free facilities 

Sports Facilities: Golf Swimming, Horseback rid- 
ing 


Hotel El Cortez 

600 Fremont (Phone: |500) 

Manager: Lynn Chase 

Convention Season: A!! year 

Largest Group Accommodated: !00 (!!0 rooms and 
3 suites available) 

bs ena Rates: Single: $7; Double: $9: Suites: 

! 

No. Mtg. Rms. & Capacity of Largest: 2 (500) 

No. Banquet Rms. & Capacity of Largest: 2 (500) 

Rates for Meals: Breakfast: 95c to $1.45; Lunch: 95c 
to $1.25: Dinner: $1.55 to $4.50 

Liquor: Served in hotel 

Charges for Banquet & Mtg. Rms.: None 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: Free facilities 

Sports Facilities: Golf, Swimming, Fishing 


El Rancho Vegas 

Highway 9! (Phone: 1300) 

Manager: Archie E, Loveland 

Reservation Manager: William Miller 

Convention Season: All year, except holiday 
periods 

Largest Group Accommodated: 450 (200 rooms 
aid 25 suites available) 

Convention Rates: Single: $12 to $15; Double: $24 
to $30; Suites: $25 to $75 

No. Mtg. Rms. & Capacity of Largest: 2 (200) 

No. Banquet Rms. & Capacity of Largest: 2 (200) 

Rates for Meals: Breakfast: $1.50; Lunch: $2: Din- 
ner: $4.50 

Liquor: Served in hotel 

Air Conditioning: Entire hotel 

Cove for Banquet & Mtg. Rms.: None 

Visual Aids Available: Many types 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: Free facilities 

Sports Facilities: Swimming, Golf, Horseback rid- 
ing, Fishing, Tennis 


Hotel Elwell 

204 S. Ist St. (Phone: 4700) 

Manager: Wm. H. Elwell 

Convention Season: Al! year, but prefer weekdays 

Largest Group Accommodated: 40 (20 rooms 
available) 

Canam Rates: Single: $6; Double: $8; Twins: 
! 


No. Mtg. Rms. & Capacity of Largest: | (60) 
Charges for Meeting Room: $7.50 per day 
Liquor: Served in hotel 

Air Conditioning: Bedrooms and meeting room 
Visual Aids Available: |46mm projector, screen 
Parking: Free facilities 


Flamingo Hotel (HSMA) 
Highway 91 (Phone: 4000) 


Manager: Dick Chappel! 

Convention Season: All year, Sunday through 
Thursda 

Largest Sreup Accommodated: 200 (!00 rooms 
and 10 suites available) 

Convention Rates: Single: $5 to $20; Double: $7 
to $20; Suites: $25 

No. Mtg. Rms, & Capacity of Largest: | (600) 

No. Banquet Rms. & Capacity of Largest: | (600 

Rates for Meals: Breakfast: $1.50; Lunch: $2; Din- 
ner: $ 

Liquor: Served in hotel 

Air Conditioning: Entire hotel 

Charges for Banquet & Mtg. Rms.: None 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: Free facilities 

Sports Facilites: Swimming, Horseback riding, 
Tennis, Golf 


New Frontier Hotel 


Highway 91 (Phone: DU 2-717!) 

Manager: Jack Walsh 

Convention Season: Ali year, except weekends 
Apr. | to Dec. | 

Largest Group Accommodated: 200 (!00 rooms 
available) 

—— Rates: Single: $8 to $16; Double: $12 
to $! 

No. Mtg. Rms. & Capacity of Largest: 3. (800 

No. Banquet Rms. & Capacity of Largest: 4 (900) 

Rates for Meals: Breakfast: from 75c; Lunch: from 
$1.50; Dinner: from $3.50 

Liquor: Served in hotel 

Air Conditioning: Entire hotel 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 6,048 sq. ft. on one floor 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: Free facilities 

Soest Facilties: Swimming, Horseback riding, 

ol 


Hotel Riviera 


“The Strip''—Highway 9! 
Manager: Marshal! Wright 


PLAN YOUR 


SALES CONFAB 


OR YOUR 


CONVENTION 


AT THE 


FUN ann SUN 


SPOT OF AMERICA 


CONVENTION BUREAU 


NEVADA 


CHAMBER OF COMMERCE 
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NEVADA 
Las Vegas continued 


Sales Manager: Michael! Hayes 

Convention Season: Al! year except week-ends or 
holidays 

Largest Group Accommodated: 300 (200 rooms 
and |2 suites available) 

as ae Rates: Single: $10; Double: $12; Suites: 


$2 

No. Mtg. Rms. & Capacity of Largest: 6 (1000) 

Rates for Meals: Breakfast: 50c to $1.65; Lunch: 
$1.25 to $3; Dinner: $3.50 to $5.85 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms, 
bedrooms 

Cheraes, for Banquet & Mtg. Rms.: None 

Net Exhibit Space: |9,000 sq. ft. 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: Free facilities for 1,000 cars 

Sports Facilities: Swimming, golf, horseback rid- 
ing, boating, fishing 


Royal Nevada 


Highway 9! (Phone: 7690) 

Manager: Dick Chappel! 

Convention Season: Al! year 

Largest Group Accommodated: 200 (100 rooms 
and 4 suites available 

Convention Rates: Single: $10 to $12; Double: $12 
to $14; Suites: $25 

No. Mtg. Rms. & Capacity of Largest: | (400) 

Rates for Meals: Breakfast: to $!.65; Lunch: $1.25 
to $3; Dinner: $3.50 to $5.85 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms, 
becrooms 

Other Equipment Available: PA system, spot- 

ghts, stage 
Parking: Free facilities 
Sports Facilities: Golf 


Look at the FREE HELP 
you'll get for 


We arrange room 
reservations 

Arrange banquets, parties 

Furnish programs, badges 

Supply photographic 
coverage 

Arrange publicity 

Plan side trips, 
excursions 

Register delegates 

Free meeting rooms 


WRITE P.O. BOX 2109 
TELETYPE REGS = RENO, NEVADA 
CONVENTION DEPARTMENT 


of the 
RENO CHAMBER OF 
COMMERCE 


Hotel Sahara (HSMA) 
Highway 9! (Phone: DU 2-6800) 


Manager: Robert J. Glenn 

Convention Season: Al! year 

Largest Group Accommodated: 400 (200 rooms 
and 5 suites available) 

Cayemee Rates: Single: $15; Double: $12; Suites: 


No. Mig. Rms. & Capacity of Largest: | (600) 

No. Banquet Rms. & Capacity of Largest: | (600) 

Rates for Meals: Breakfast: $2; Lunch: $3; Dinner: 
$3.50 to $5.50 

Liquor: Served in hotel 

Air Conditioning: Entire hotel 

waren for Banquet & Mtg. Rms.: None 

Visu Aids faetanies , one type es 
Other Equip PA system, spot- 
lights, stage 

Parking: Free facilities 

Sports Facilities: Golf, Swimming 


Sands Hotel 
Highway 9! (Phone: 7100) 


General Manager: Jack Entratter 

Sales Manager: James Stuart 

Convention Season: All year, except summer and 
holidays 

Largest Group Accommodated: 500 (323 rooms 
and 8 suites available) 

Convention Rates: singlet $12; Double: $12 to 
$20; Suites: $30 to $75 

No. Mtg. Rms. & Capacity of Largest: | (100) 

No. Banquet Rms. & Capacity of Largest: | (100) 

Rates for Meals: Breakfast: $1.25; Lunch: $2; Din- 
ner: from $3.50 

Liquor: Served in hotel 

Air Conditioning: Entire hotel 

Charges for Banquet & Mtg. Rms.: Variable 

Other Equip Available: PA system, spot- 
lights, stage 

Parking: Free facilities 

Sports Facilities: Swimming, Golf 


Silver Slipper 
Highway 91 (Phone: 1800) 


Manager: Murray S, Rothman 

Convention Season: All year, except holiday weer- 
enas 

Largest Group Accommodated: 800 (190 rooms 
and |5 suites available) 

Convention Rates: Single: from $7; Double: from 
$9: Suites: from 

No. Mgt. Rms. & Capacity of Largest: 3 HiT 

No. Banquet Rms. & pacity of Largest: 

Liquor: Served in hotel 

Air Conditioning: Banquet end meeting rooms, 
bedrooms 

arms for Banquet & Mtg. Rms.: Nominal fees 

Net Exhibit Space: 8,000 sq. ft. on one floor 

Visual Aids Available: Screen 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: Free facilities 

Sports Facilities: |8-hole golf course, Swimming, 
Horseback riding, Skeet shooting, Trap shooting 


Thunderbird Hotel 
Highway 9! (Phone: 5100) 


Manager: Marion Hicks 

Convention Season: All year, except holiday week- 
ends 

Largest Group Accommodated: 100 (50 rooms and 
12 suites available) 

Cyeetinen Rates: Single $7 to $18; Suites: $18 to 


No, Mtg. Rms. & Gonecty of Largest: | (1/0 

No. Banquet Rms, & acity of Largest: | (75) 

Rates for Meals: Brea “-¥ from $1.50; Lunch: 
from $1.50; Dinner: from 

Liquor: Served in hotel 

Air Conditioning: Entire hotel 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 192 sq. ft. “ one floor 

Visual Aids =r ney type: 

Other able: PA system, spot- 
lights, stag ge 

Parking: free facilities 

Sports Facilities: Golf, 
riding 


Swimming, Horseback 


RENO 


Railroads: So. Pac.; V. & T.; W.P. 
Airlines: UAL, BAL 


Hotel El Cortez 
235-241 W. 3nd St. (Phone: 2-916!) 


Manager: Edward F. Kinney 
Convention Season: Al! year 


Largest Grovp Accommodated: 250 (100 rooms 

available 
ion Rates: 7 $6 to $7; Double: $9 to 

$i; Twins: $10 to $12 
No. Mtg. Rms. & Capacity of Largest: 3 (250) 

No. Banquet Rms. & Capacity of Largest: 3 (400) 

Rates for Meals: Breakfast: $65 Lunch: $1.05; 
Dinner: $1.75 

Liquor: Served in hotel 

Alr Conditioning: Entire hotel 7’ 

Charges for Banquet & Mtg. Rms.: Variable 

Other Equipment Avaliable: PA system, spot- 
lights, stage 

Parking: 35¢ au 7 Rie : 

Sports Facilities: If, Swimming, Tennis, Horse- 
back riding, Skiing 


Mapes Hotel 
(Phone: Reno 2-458!) 


Gen. Manager: Chas. W. Mapes, Jr. 

Manager: W. H. Ramage 

Convention Season: All year 

Largest Group Accommodated: 300 (150 rooms 
and 5 suites say ae 

Convention Rates: Single: $8; Double: $10; Twins: 
$12; Suites: $27 

No, Mtg. Rms. ? Py oe of Largest: 2 

No. Banquet Rms. & pucity of Largest: 2 ) 

Rates for Meals: Breakfast: $1.50; Lunch: 7. 
Dinner: $2.50 

Liquor: Served in hotel F 

Air Conditioning: Banquet and meeting rooms, 
bedrooms 

Charges for Banquet & Mtg. Rms.: None when 
hotel is headquarters for convention 

Net Exhibit Space: 4,000 sq. ft. on one floor 

Other Equipment Availabije: PA system, spotlights, 


50c 
Sports. Facilities: Fishing, Hunting, Skiing, Swim- 
ming 


The Riverside 
17 So, Virginia St. (Phone: 29411) 


Manager: Arthur V. Allen 

Convention Season: All 

Convention Rates: Singles $7 to $13; Double: $12 
to $25: Suites: iy to $ 

No. Mtg. Rms. Capocity of Largest: 3 (400 

No. Banquet AY & pacity of Largest: | (400) 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms 

Other Equipment Available: PA system, spotlights, 
stage 

Parking: $1.50 per day 

Sports Facilities: Swimming pool 


NEW HAMPSHIRE 


BRETTON WOODS 


Railroads: B. & Me.; Me. Cent. 


Mount Washington Hotel 
(HSMA) 


See Advertisement, Page 93 
(Phone: Bretton Woods 1000) 


Manager: Oscar T. Johnson 

Cogreemen Season: wow, 15 to July |, July 8 to July 
15. Aug. 15 to Sept. 1, Sept. 8 to Oct. 15 

Largest Group Fo TS 550 (278 rooms 
and 6 suites available) 

Convention Rates: $16 to $18 per person for 
American Plan 

No. Mtg. Rms. & Capacity of ie 10 (600) 

No. Banquet Rms. & Capacity rgest: 7 (600) 

Rates > Meals: Breakfast: : Lunch: $3.50; Din- 
ner: 

Liquor: Served in hotel 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 17,469 sq. ft. on one floor 

Visual Aids “Available: Ae Body for slides and 
sound movies 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: $! in gar 

Sports Facilities: “Golf, Tennis, Swimming, Horse- 
back riding, Bowling, Putting green, Driving 
range 


CRAWFORD NOTCH 
Railroads: Me. Cent. 
Crawford House Club 


Crawford Notch (Phone: Twin Mountain 30) 
Manager: Richard Edgerton 
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Convention Season: June 25 to Oct. 4, Exclusive 
occupancy groups of 125 to 275 in June and 
Sept., smaller meetings other times 

Largest Group Accommodated: 275 (150 rooms 
available 

No. Mtg. Rms. & Capacity of Largest: 8 (275) 

No. Banquet Rms. & Capacity of Largest: 2 (400) 

Rates for Meals: Breakfast: to $50: Lunch: 
$1.75 to $2.50; Dinner: $2 to $5 

Liquor: Served in hotel 

Charges for Banquet & Mtg. Rms.: None 

Visual Aids Available: 35mm motion picture pro- 
jectors, 35mm slide projector 

Other Equipment Available: PA system, stage 

Parking: Free facilities 

Sports Facilities: Golf, Tennis, Hiking, Swimming, 

noeing 


MANCHESTER 


Railroads: B. & Me. 
Airlines: NEA 


Hotel Carpenter (HSMA) 
323 Franklin St. (Phone: 5-5422) 


Manager: Herbert Brewster 
Convention Season: Al! year 
Largest Group Accommodated: 250 
available) 
Convention Rates: Single: $4 to $6.50; Double: 
$6.75 ot $9.75 
No. Mtg. Rms. & Capacity of Largest: 4 Gm) 
No. Banquet Rms, & Capacity of Largest: 4 (355) 
Rates for Meals: Breakfast: 75c to $!.10; Lunch: 
75¢ to $1.60; Dinner: $1.90 to $3.50 
Liquor: Served in hote! 
Rey ey for Banquet & Mtg. Rm.: $5 to $80 
Net Exhibit Space: 3,500 sq. ft. on one floor 
Other Equipment Available: PA system, stage 
Parking: /5c to $! 
Sports Facilities: Golf course in city 


PIKE 


Railroads: B. & M. 


(125 rooms 


Lake Tarleton Club 


Manager: Ben Kellogg 

Sales Manager: Joe L. McKible 

Convention Season: June 10 to Sept. 10, except 
July & August 

Largest Group Accommodated: 450 (200 rooms 
and 20 suites available) 

Convention Rates: Single: $15 to $20: Double: $30 
= $38; Suites: $40 to $50; Rates for American 

an 

No. Mtg. Rms. & Capacity of Largest: 8 (600) 

No. Banquet Rms. & Capacity of Largest: 3 (600) 

Liquor: Served in hotel 

ae for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 5,000 sq. ft. on one floor 

Visual Aids Available: Theatre, complete stage 
and theatre equipment for movies as well as 
stage presentation 

Other Equipment Available: PA system, spotlights, 
stage, Outdoor pine grove for meetings 

Parking: Free facilities 

Sports Facilities: Golf, Putting course, 9-hole 
clock, Tennis, Baseball, Handball, Riding range, 
Horses and bug ys, Badminton, Bathing beach, 
Boating, Water skiing 


PORTSMOUTH 


Railroads: B. & Me. 


Wentworth Hotel 

(Phone: 4000) 

Manager: James Barker Smith 

Sales Manager: William C. Walton 

Convention Season: Mid May to October 6 except 
July and Aug. 

— Group Accommodated: 475 (230 rooms & 
12 suites available) 

Convention Rates: Single: $15; Double: $26 to $28; 
Parlors: $10 to $15; Rates for American Plan 

No. Mtg. Rms. & ye of Largest: 8 (550 

No, Banquet Rms. & Capacity of Largest: 6 (700) 

Rates for Meals: Breakfast: $1.50; Lunch: $2.75; 
Dinner: $4 

Liquor: Served in hotel 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 4,000 sq. ft. on one floor 

Visual Aids Available: |46mm and 35mm projectors, 
screens 

Other Equipment Available: PA 
lights, stage 

Parking: $! in garage 

Sports Facilities: Pitch ‘n putt course, Tennis, 
Boating, Horseback riding, Golf, Swimming 


system, spot- 


RANDOLPH 


Railroads: 8B. & M, 


SM/NOVEMBER 20, 1955 


The Ravine House 

(Phone: Gorham 320) 

Manager: Donald C. Wetmore 

Sales Manager: David F. Treadway 

Convention Season: Mid-June to July 4, Labor Day 
to Oct. 10 

Largest Group Accommodated: 60 
available) 

Convention Rates: Single: $9 to $12; Double: $/8 
to $22. Rates for American Plan. 

No. Mtg. Rms. & Capacity of Largest: 3 (100) 

No. Banquet Rms, & Capacity of Largest: 2 (100) 

Rates for Meals: Breakfast: $1.50; Lunch: $2.25; 
Dinner: $3 

Liquor: Served in hotel 

CHarges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 500 sq. ft. on one floor 

Other Equipment Available: PA 
lights, stage 

Parking: Free facilities 

Sports Facilities: Golf, Swimming, Shuffleboard, 
Tennis, Croquet, Ping Pong, Putting 


(35 rooms 


system, spot- 


SUGAR HILL 


Railroads: B. & Me. 


Sunset Hill House (HSMA) 
(Phone: Franconia 3-641!) 


Manager: Warren R. Swift 

Convention Season: June, Sept., Oct. 

Largest Group Accommodated: 300 
and 10 suites available) 

Convention Rates: Single: $14 to $18: Double: $26 
to $30. Rates for American Plan 

No, Mtg. Rms, & Capacity of Largest: 6 (350) 

No. Banquet Rms. & Capacity of Largest: 2 (500) 

Rates for Meals: Breakfast: $/.50; Lunch: $2.50; 
Dinner: $3.50 

Liquor: Served ‘n hotel 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 9,000 sa. ft. 

—— Aids Available: [4mm movie machine com 
plete 

Other Equipment Available: PA 
lights, stage 

Parking: Free facilities 

Sports Facilities: Golf, Tennis, Horseshoes, Putting 
green, Croquet, Bowling, Billiards, Shuffleboard 


(175 rooms 


system, spot- 
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WHITEFIELD 


Railroads: B. & Me.; M.C. 


The Mountain View House 

Mountain View Rd. (Phone: 7-251!) 

Manager: Mrs. Mary B. Silk 

Resident Manager & Sales 
Dodge, Jr. 

Convention Season: 
Oct, 12 

Largest Group Accommodated: 360 (!95 rooms 
available 

Convention Rates: Single: $16; Double: $28 

No. Mtg. Rms. & Capacity of Largest: 5 (250) 

No. Banquet Rms. & Capacity of Largest: | (400) 

Rates for Meals: Breakfast: $1.50; Lunch: $3.50; 
Dinner: $4 

Liquor: Hotel not licensed 

Charges for Banquet & ae. Rms.: None 

ag Equipment Available: PA system, 
lights 

Parking: $! per night in garage 

Sports Facilities: Golf, Tennis, Swimming, Shuffle- 
board, Putting 


Manager: Frank S. 


Prior to June !5 and after 


spot- 


NEW JERSEY 


ASBURY PARK 


Railroads: PRR.: J.C.; N.Y. & Long Br. 
Airlines: AAA 


Berkeley-Carteret Hotel 
(HSMA) 


See Advertisement, Page 94 


Ocean Ave. (Phone: 2-5000) 

Manager: C, Chambers 

Sales Manager: Howard A. Heinsius 

Convention Season: All year. Small groups only 
during July and Aug. . 


CHOOSE THE MAGNIFICENT 


GEL 


HOTEL 


Hampshire 
ther mee 


of Mt. W 


ting rooms 
ummit ashington 


trip 


attentiv conv 


welcomed May 


invite you to The Drake of 
meetings facilities. 


DALLALLADDAADAALLA LAD DDD LS 


“lhe 
CLARIDGE 
HOTEL 


ATLANTIC CITY 


DELEGATES AGREE 
‘THE SKYSCRAPER 
BY THE SEA’ 

Is 


TOPS FOR CONVENTIONS 


Seventeen meeting rooms—climaxed 
by Trimble Hall—provide facilities 
for groups of from 25 to 950 per- 
sons. Ideal for banquets and large 
assemblies, Trimble Hall is free of 
pillars and equipped with new air- 
conditioning and public address sys- 
tems. 


To expedite convention time, three 
new high-speed elevators are in 
operation. These cars are modernly 
equipped for safety and can travel 
from reception lobby to roof in 30 
seconds. 


For associations with exhibits, space 
of approximately 12,000 square feet 
is available, serviced by heavy-duty 
elevator. 


A choice of 400 artistically dec- 
orated spacious rooms — majority 
overlooking the ocean — each with 
private tub and shower, fresh and 
sea water—ocean decks, high in the 
sun—health baths—truly fine food 
—music for dancing twice daily by 
the Original Eddie Buckley and The 
Guardsmen in the Merry Mayfair 
Lounge. No cover charge — no min- 
imum. 


GEORGE B. BRUNI, 
Vice President and General Manager 


ADA TAYLOR, STANLEY B. CAMPBELL, 
Director of Sales Sales Manager 


Telephone 
Atlantic City 5-1271 


DLALALALALALALALLIALAL LLL! 
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NEW JERSEY 
Asbury Park continued 


Largest Group Accommodated: 650 (400 rooms 
and 20 suites pvenenien 
Convention Rates: Single: to $10; Double: 

$10.50 to $15; Suites: 


Luach: 
$2.50; Dinner: $3 to $ 
Liquor: Served in hotel 
= Bye Banquet and meeting rooms, 
edrooms 


Charges | for Banquet & Mtg. Rms.: Variable 

hibit Space: 8,000 sq. ft. on one floor 

Visual Aids Available: Screens, easels, projection 
equipment 


er p Available: PA system, spot- 
lights, stage 

Parting: $! a day on private lot on grounds 
Sports Facilities: "olf, Swimming, Riding 


The Mo: 4erey Hotel 
Ocean Ave. (Phone: 2-1600) 


Manager: A. A. Gutteridge 

Convention Season: May, June, Sept. 

Largest Group Accommodated: 600 (340 rooms 
available) 

Gommeaen Rates: Single: $7; Double: ~*~ 

Ne. Mtg. Rms. & i Eapat of Largest: 2 

No. Banquet Rms. acity cf Largest: 2 (600) 

Rates for Meals: Breakts ast: 59 9, $ 50; Lunch: 
$1.50 to $2.50; Dinner: $2.25 to $4.50 

Liquor: Served in hotel 

or for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 15,000 sq. ft. on one floor 

Coe Equipment Available: PA system, spot- 
ights 

Parking: Lot—$i, Garage—$!.50 

Sports Facilities: Pool, turf bathing 


ATLANTIC CITY 


Railroads: PRR; P.-R. S. S. 
Airlines: EAL, AAA 


get more 


“SELL” 


in your 


SALES 
MEETINGS 


The Berkeley offers an atmosphere 
conducive to concentration . . . 

a location that guarantees 
maximum attendance . . . service 
that promises efficiency. 


The Berkeley's a quick-trip over 
the Super Highways from both 
New York and Philadelphia and 
offers complete facilities to han- 
dle meetings of 6 to conventions 
of 600. Wonderful social activities 
at the hotel or in the vicinity. All 
dining and meeting rooms and 
many bedrooms air conditioned. 
For full information, write or phone 
Mr. Howard A. Heinsius, Sales Man- 
ager — PRospect 5-5000in Asbury 
Park or WOrth 2-4018 in New York. 
HOTEL 


BERKELEY- CARTERET 


ON THE OCEAN AT ASBURY PARK, N. J. 
Only 54 fast miles from New York 


AUDITORIUM 


Atlantic City Convention Hall 

2309 Boardwalk (Phone 4-308!) 

poneger: Philip E, M. Thompson 
Exhibit Areas: Mein Hal!, 156,802 sa. ft.; Ball- 
room, 23,000 sq. ft.; lower level, 97,488 sq. ft. 

Rental Fees and Services: Basic rental for meet- 
ings—$2,500 « day for Arena; Ballroom: $500 for 
day or evening; $750 for day and evening: 25¢ 
per sq. ft. for exhibitions. Services include light, 
heat, use of booths and original chair set u "p. 

Floor Load: 250 Ibs. per sq. f. Ventilation: Ball- 
room, air conditioned; Main hall, fans 

Cole Height: Ballroom, 60 ft.: Main Hall, 135 

lower evel, 10 ft. 2 ins. to 14 ft. 

ys System: Available e 

Dimens ons, Opening to Exhibit Hall: Freight 
entrances, 25 ft. wide by 20 ft. high: main en 
trance, 54 ft. wide. 

Elevators and Capacities: Two 5-ton: two 25-ton 

Columns: None except in lower level, 2 ft. sq. at 
20 ft, intervals 

Utilities: All currents and all utilities 

Loading Facilities: Loading platforms on each 
side of building; railroad siding on two sides 

Storage Areas: Depends on occupancy 

Meeting Rooms and Capacities: 2! with ca- 
pacity 100 to |,000; Ballroom, 4,400; arena, 32,000 

Facilities for Food Functions and Banquets: Port- 
able restaurant; banquets ug to 10 

Parking Facilities: 500 cars in lower level; numer- 
ous lots nearby 

Distance for Business District: In center of business 
district 


The Ambassador (HSMA) 


Boardwalk at Stenton Ave. (Phone: 5-4/4!) 

neuer Robert J. del Peso 
Sales Manager: Betty Torpey 

Convention Season: Al! year 

Largest Group Accommodated: |,500 (650 rooms 
and 52 suites available) 

Convention Rates: Single: $6 to $18; Double: $8 
te $20; Suites: $20 to $45 

No. Mtg. Rms. & Capacity of Largest: (550) 

Rates for Meals: Breakfast: from a one fe 
$2.50; Dinner: from $4 

Liquor: Served in hotel 

Charges for Banquet & Mtg. Rms.: None, when 
headquarters hotel 

Net Exhibit Space: % 000 s 

Other E okie: PA system, spot- 
lights, stage 

Parking: $2 overn 

Sports Facilities: aoe Fishing, Swimming, Boat- 
ing, Indoor pool, ice skating 


Chalfonte-Haddon Hall 
(HSMA) 


See Advertisement, Page 95 


No. Carolina Ave. & Boardwalk (Phone: 4-014!) 

Manager: Joseph |. McDonell 

Director of Sales: E. D. Parrish 

Convention Season: All year 

Largest Group Accommodated: 
and 75 suites available) 

Convention Rates: soe: $7 to $10; Double: $10 
to $23; Suites: $30 to $44 

No. Mtg. Rms. & Capacity of Largest: 30 (1,800) 

No. — Rms. Capacity of Largest: 12 
(1,200) 

Rates for Meals: Breakfast: $2.25; 
$4.50: Dinner: $5 

Liquor: Served in hotel 

Air Conditioning: Four banquet and meeting 
rooms 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 52,000 sq. ft., 24,400 sq. ft. of 
which is on one floor 

Visual Aids Available: Many types 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: $!.50 per da 

Sports — Coimming, Fishing, 
Water Skiin Sailing, Volley Ball, 
Ice skating, Squash, Bowling 


1,400 (750 rooms 


Lunch: $3 to 


Tennis, 
Hunting, 


Chelsea Hotel (HSMA) 

Morris & Boardwalk (Phone: 4-125!) 

Manager: Dominic Joseph 

Sales Manager: Benjamin R. Fox 

Convention Season: Al! year 

Largest Group Accommodated: 700 (400 rooms 
available) 

Convention Rates: Sin ~y $6 to $12; Double: $8 
to $16; Suites: $24 to 

No. Mtg. Rms. & Capacity of Largest: |! 

No. Banquet Rms. & pesty of Laren: 4 

Rates for Meals: Breakfast: from ie Yew 
from $1.50; Dinner: from $2.75 

Liquor: Served in hotel 

Charges for Banquet & Mtg. Rms.: 
vention, none. 

Net Exhibit Space: 70,000 sq. ft. on one floor 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: $2 for 24 hours 

Sports Facilities: Swimming 


lf large con- 
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Convention reddnress 


ON THE BOARDWALK 
ATLANTIC CITY, N. J. 
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Haddon Hall 


ROOM 
Card Room 
Library 
Total public space 


Vernon Room 


F R ATIN DINING 
SE ING 
L100 4 


Main Lobby a 


Main Lobby 


Lounge 


600 
150 


750 
Garden Room 


Lounge «d 

Combined Total ate 8 
i 12 

90 


Solarium 
Pavilion 
) 1200 
Sun Porch 
Area 
w edgwood 
Total public space 


Lounge ; 
stland Room pre ounge 360 
Rutile l 1 ( 


134 

Bakewell Room 

Rowsley Room 
Total public spac 


Upper Lounge 
Tower Floor 
Viking Theater 
West Room 
Tower Room 1333 
Tower Room 1339 
Tower Room 133% 
Room Combinec 


1 


Tower 
1332 
Mandarin Room z " 
1344 
1367 

Total public sp" 


Tower Floor 


8,320 Sq 
»~ 59’ 
Tower Floor 


15th Floor 


uce 
Navajo Room 


Television Room 


a= 


Chalfon te 
ROOM 

Blue Room 

Roberts Rocm 


a Room 


DINING 
FLOOR ~ 
Main Lobby = 
; 3 1200 
No 

No 

No 

No 

No 

60 48 

60 18 


Lopnge 
Carolin " 
Music Room 
Vauxhall Room 


Marine Room 


“ 72 Sq. Ft. 
Zodiac Room (A) 16,572 Sq 


FONTH-HADDON HALL © 


; 


EQUIPMENT AVAILABLE 
at CHALFONTE-HADDON HALL 


Auto Lift 5 

5000 Ib. capacity 
Blackboards 

Portable 

Broadcasting Equipment 
and Facilities 
Closed Circuit TV 
Desks 
Registration 
Typewriter 
Executive 
Desk Pads 
Display Panels 
A’ x 6’, 6’ x 6’, 8’ x 6 
Easels 

Flags 

American 

Canadian 

Maryland 

New Jersey 

Pennsylvania 

All other (one week's notice) 
Lecterns (Lighted) 

able 
Imperial 
Pointers 
Electric and School Room 


Projectors 

35MM. Simplex and DeVry Carbon 
Are 

Motion Picture Projection 
Equipment 

16MM. Ampro Carbon Are Sound 
Projectors 

16MM. Bell & Howell, Ampro & 
DeVry 1000 Watt Sound 
Projectors 

American Optical Slide Projectors 

Spencer (344 x 4”) 500W Slide 
Projectors 

Eastman Kodamaster 2 x 2” 
Projectors 

Beseler Master Vu-Graf Projectors 

Opaque Projectors 


Slide 


Film Strip & Sound Slide Film 
Projectors 

8MM. Motion Picture Projectors 

Strong Hi-Intensity Carbon Are 
Slide Projector 

Continuous 16MM. Sound 
Projectors 


Public Address Systems 
25W 


35W 

70W 

Altec Lansing Hi-Fidelity Sound 
Equipment 

Halter & Lapel Microphones 

Loud Hailer 

“Walkie Talkie 


Receiver 


lransmitter and 


Recorders 
Tape 
Disk 
Record Players 
All speeds 
Screens 
Principal rooms equipped—sizes 
up to Ll’ x 14’ 
Signs 
Removable letter 
Sign Standards 
Spotlights 
Incandescent 2000 to 3000 W. 
Carbon Arc—High Intensity 
Reflector Spots—150W 
Tables 
4’ x 6’ Folding 
3’ x 5’ Library 
18” x 72” Folding 
(For school room set ups) 
30” x 72” Folding 
30” x 96” Folding 
48” Folding (Round) 
60” Folding (Round) 
TelePrompter 


Transcription Playbacks 


Leeds and Lippincott Company 


Ownership-Management for 65 years 


Zodiac Room (B) 
Total exhibit sp¢ 
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NEW JERSEY 
Atlantic City continued 


The Claridge Hotel (HSMA) 
See Advertisement, Page 94 
Park Place & Boardwaik (Phone: 5-!27!) 


Manager: George 8. Bruni 

Director of Sales: Ada Taylor 

Sales Manager: Stanley 8. Campbell! 

Conventien Geatuea All year, except over holidays, 
and weekends during summer 

Largest Group Accommodated: 700 (350 rooms 
and 32 suites eg me 

Convention Rates: Single: $7 to $15; Double: $10 
to $18; Suites: from 3 

No, Mtg. Rms. & Capacity of Largest: 10 [*. 

No. Banquet Rms. & Capacity of Largest: 6 ) 


[ordon 


t 


ATLANTIC CITY, N. J. Atel 


Outstanding Facilities 
at Sensible Prices 


you plan to hold a convention or sales 
meeting in Atlantic City, it will oo fe te 
Investigate the facilities at the Jeffe: 

. Atlantic City’s leading moderates 
priced hotel. Famous for its excellent 
cuisine and outstanding facilities, the 
Jefferson's letely trained oc th 
staff is your assurance of a most success- 
ful meeting. 


@ UNEXCELLED LOCATION 
—in the heart of the resort, 
convenient to railroad and 
bus terminal. 

BANQUET ROOM — seat- 
ing 1230 persons. 
SEPARATE MEETING 
ROOMS accommodating 35 
to 350 persons. 

EXHIBIT SPACE of over 
13,000 square feet. 
SOUNDPROOF, AIR-CON- 
DITIONED auditorium. 

@468 COMFORTABLE 
ROOMS in the Jefferson 
and its sister hotels. 

@ EXPERIENCED STAFF to 
handle all details. 


For complete details and information 
for future bookings, write, wire or 
telephone Charlies A. Fetter, General 
Manoger. 


Jefferson Auditorium 
Atlantic City’s Newest & Finest 


Completely Air Conditioned 


Rates for Meals: Breakfast: from $2.25; Lunch: 
from $3; Dinner: from $5 

Liquor: Served in hotel 

Air Conditioning: Two rooms 

cee es for Banquet & Mtg. Rms.: None 

—_— Space: 16,60! sq. ft., including 14,05! 
- on one floor 

Viselt Aids Available: |4mm sound projector, 2 x 2 
and 3'/, x 4/4 projectors, 2 screens 

Other Equipment Available: PA system, spot- 
lights, cope 

Parking: $2 tor 24 hours 

Sports Facilites: Swimming, Golf, Fishing, Tennis 
Horseback riding, Boating 


Hotel Dennis (HSMA) 


See Advertisement, Page 96 
Boardwalk & Michigan Ave. (Phone: 4-8/1!) 


Manager: Walter J. Buzby |! 

Sales Manager: John E. Leishman 

Convention Season: All year, except July and 
August 

Largest Group Accommodated: 500 (300 rooms 
and 8 suites available) 

Convention Rates: myo $7 to $12; Double: $10 
to $22; Suites: $35 to $45 

No. Mtg. Rms. & Capacity of Largest: 12 (450 

No. Banquet Rms. & Capacity of < est: 6 ( 

Rates for Meals: Breakfast: from 50; ok 
from $3; Dinner: from $5 

Liquor: Served in hotel 

Air Conditioning: Some banquet & meeting rms. 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 5,000 sq. ft. on one floor 

Visual Aids Available: 4mm projector, screens 

a ~ Equipment Available: PA system, spot- 


Parking $2 per night 
Sports Facilities: Bathing, Fishing, Golf nearby 


Hotel Jefferson (HSMA) 


See Advertisement, Page 96 
S. Kentucky Ave. (Phone: 5-0/4!) 


Manager: Charles A. Fetter 

Sales Manager: 

Convention Season: Al! year 

Largest Group Accommodated: 400 (243 rooms) 

Convention Rates: Single: $4 to $10: Double: $5 to 
$14; Suites: $18 to $36. Rates are seasonal 

No. Mtg. Rms. & Capacity of Largest: 6 (1,000) 


PUSSY 


The Dennis 


has recently completed an ex- 
tensive construction program 
resulting in an improved hotel 
entrance and Front Office as 
well as a new coffee shop and 
the FJORD ROOM — Atlantic 
City’s smartest cocktail bar. 
Dancing and _ entertainment 
nightly. 


We also offer 


- ++ 10 modern’ meeting 
rooms for 10 to 400 persons 
. - « Atlantic City’s most con- 
venient ocean front location. 
3 minutes from Convention 
Hall. 5 minutes from the rail- 
way station 

- « « 500 immaculate, beauti- 
fully appointed guest rooms, 
many with ocean view. Singles 
from $8; doubles from $11 


Fer additional _o~—y write 
Leishman, 


Ail DENNIS 


Boardwalk at Michigan Avenue 
ATLANTIC CITY 


No, Banquet Rms, & Capacity of Largest: 5 ( ) 
Rates for Meals: Breakfast: from 60c; Lunch: from 
; Dinner: from $1. 

Liquor: Served in hotel 

Air Conditioning: Bedrooms, banquet and some 
meeting rooms 

Charges for Banquet & Mtg. Rms.: None, if hotel 
is headquarters 

Net Exhibit Space: 8 875 sq. 

a Be a pment vatiable: PA system, spot 
on none 

Par ing: $i, for 24 hours 

Sports Facilities: Swimming, Horseback riding 
Fishing, Golf 


Hotel Madison (HSMA) 
S. IMinois Ave. (Phone: 4-819!) 


Manager: John L. Sullivan 
Convention Season: All year, except July and Aug. 
Largest Group Accommodated: 400 (200 rooms 
available) 
— Rates: Single: $6 to $8; Double: $8 to 
! 


No. Mtg. Rms. & Capacity of Largest: 4 (400) 

No. Banquet Rms. & Capacity of Largest: 4 (500) 

Rates for Meals: Breakfast from $!.25; Lunch from 
$1.75; Dinner: from £3 

Liquor: Served in hotel 

Charges for Banquet & Mtg. Rms.: None, if hote! 
is headquarters 

Other Equipment Available: PA system, sport 
lights, stage 

Parking: $1.50 per night 

Sports Facilities: Swimming, Fishing, Golf 


Marlborough Blenheim Hotel (HSMA) 

Boardwalk at Ohio Ave. (Phone: 5-!2!!) 

Manager: Fisher White 

Convention Season: All year, except July, Aug. 

Largest Group Accommodated: 500 (350 rooms 
and !0 suites available) 

Convention Rates: Single: $7 to $9; Double: $10 to 
$20: Suites: $22 to $40 

No. Mtg. Rms. & Capacity of Largest: 8 (1,500) 

No. Banquet Rms. & Capacity of Largest: 5 (500) 

Rates for Meals: Breakfast: 95c to $1.95; Lunch: 
$1.25 to $2; Dinner: $2.50 to $4 

Liquor: Served in hotel 

Charges for Banquet & Mtg. Rms.: None 

Other Equipment Available: PA system 

Parking: $!.50 ; 

Sports Facilities: Bathing, beach 


Hote! Morton (HSMA) 
So, Virginia Ave. (Phone: 4-529!) 


Manager: Leon C. Somers 

Convention Season: Oct. to June 

Largest Group Accommodated: 500 (250 rooms 
availabie) 

Convention Rates: Double: $14.50 to $17.50; Suites: 
$27 to $29. Rates for Modified American Plan. 

No. Mtg. Rms. & Segewe of Largest: 6 (850) 

No, Banquet Rms. & Capacity of Largest: 4 (600) 

Rates for Meals: Breakfast: $1; Dinner: $2 

Liquor: Not served in hotel! 

Air Conditioning: Banquet and ey rooms 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 5,700 sq. ft. as one floor 

Visual Aids Available: |4mm projector 

Other Equipment Available: PA system, spot- 
lights, sta 4 

Parking: $!. 

Sports Fe Siiities: Beach, Bathing 


President Hotel (HSMA) 

Boardwalk at Albany Phone: 4-515! 

Manager: Alexander Berman 

Sales Manager: Lois H. Steckel 

Convention Season: Sept. 10 to June 30 - 

Largest Group Accommodated: 400 (175 units, 
including 50 suites available) 

Convention Rates: Single: $5; Double: from $8; 
Suites: from $10 

No, Mtg. Rms, & Capacity of Largest: 5 (700) 

No. Banquet Rms. & Capacity of Largest: 3 (550) 

Rates for Meals: Breakfast: 65c to $1.50; Lunch: 
from $2.50; Dinner: $2.50 to $5.50 

Liquor: Served in hotel 

Air Conditioning: Some bedrooms 

Charges for Banquet & Mtg. Rms.: None 

Net xhibit Space: 3,000 sq. ft. on one floor 

Other q t Available: PA system, spot- 
lights, stage 

Parking: Lot—$1!.25, garage—$!.50 

Sports Facilities: Swimming pool, Shuffleboard, 
Beach, Bathing 


Ritz-Carlton Hotel (HSMA) 
See Advertisement, Page 97 

lowa Ave. & Boardwalk (Phone: 4-305!) 

Manager: Michael T. McGarry 

Sales Manager: L. F. Fitzpatrick 

Convention Manager: Jeanne L. Smith 

Convention Season: Al! year 

Largest Group Accommodated: 800 (400 rooms 
and some suites available) 

Convention Rates: Single: $6 to $14; Double: $8 
to $18; Suites: from $ $35 


SM/NOVEMBER 20, 1955 


No. Mtg. Rms. & Capacity of Largest: 6 Se) 
No. Banquet Rms, & Capacity of serge 3 (500) 
Rates for Meals: Breakfast: from $2; Lunch: from 
$2.50; Dinner: from $4.50 
Liquor: Served in hotel 
Charges for Banquet & Mtg. Rms.: None 
xhibit Space: 3,000 sq. ft. on one floor 
Equipment Available: PA system, spot- 


: $2 
Sports Facilities: Bathing, Horseback riding, Sun 
deck 


The Senator (HSMA) 


166 S. So. Carolina Ave. (Phone: 5-2206) 

Sales Manager: Miss Blanche Carroll 

Convention Season: Al! year 

Largest Group Accommodated: 600 (200 rooms 
and 2 suites available) 

No. Mtg. Rms. & Capacity of Largest: 4 (400) 

No. Banquet Rms. & Capacity of Largest: 4 (400) 

Rates for Meals: Breakfast: from $1.50; Lunch: from 
$2; Dinner. from $2.50 

Liquor: Served in hotel 

Air Conditioning: One banquet and meeting room 

Charges for Banquet & Mtg. Rms.: Variable 

Net Exhibit Space: 32,400 sa. ft. 

Visual Aids Available: Moving picture equipment 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: $1.50 per night 

Sports Facilities: Beach, Bathing 


The Shelburne (HSMA) 


Michigan Ave. & Boardwalk (Phone: 4-813!) 

Manager: Joseph M. Hitzel, Jr. 

Director of Sales: Marcus Ford 

Convention Season: Sept. to July 

Largest Group Accommodated: 200 (300 rooms 
and 25 suites available) 

Convention Rates: — $8 to $18; Double: $10 
to $35; Suites: from $38 

No. Mtg. Rms. & Capacity of Largest: 10 (1000 

No. Banquet Rms. & Capacity of Largest: 10 (600 

Rates for Meals: Breakfast: from $2.50; Lunch: 
from $3; Dinner: from $6 

Liquor: Served in hotel 

Air Conditioning: Bedrooms, Banquet and meeting 


rooms 

Net Exhibit Space: 10,000 sq. ft. 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: $2 

Sports Facilities: Ocean and beach, Boating, Golf, 
Horseback riding, Tennis. 


Traymore Hotel (HSMA) 


(Phone: 4-3021) 

Manager. Harold E. Baggs 

Convention Season: Al! year 

Largest Group Accommodated: 1,000 (580 rooms 
and 50 suites available) 

Convention Rates: Single: from $6; Double: from 
$8: Suites: from $20 

No. Mtg. Rms. & peste of Largest: 12 (1100) 

No. Banquet Rms, & apacity of Largest: 3 (900) 

Rates for Meals: Breaktast: from $2: Lunch: from 
$3; Dinner: from $4.50 

Liquor: Served in hotel 

Charges fo- Banquet & Mtg. Rms.: None 

Net Exhibit Space: 40,000 sq. ft. on one floor 

Other Equipment Available: PA system, spotlights, 
stage 

Parking: $2 for 24 hours 

Sports Facilities: Beach, Swimming, Fishing, Boat- 
ing 


CAMDEN 


Railroads: PRR; P. R.S.S. 


Walt Whitman Hotel (HSMA) 


Broadway & Cooper St. (Phone: Woodlawn 4-5700) 

Manager: Richard Van Nostrand 

Sales Manager: Herman Strandwitz 

Convention Season: Al! year 

Largest Group Accommodated: 200 (150 rooms 
end 4 suites available) 

a Rates: Single: $6; Double: $10; Suites: 


No. Mtg. Rms. & Capacity of Largest: 6 (600) 

No, Banquet Rms. & Capacity of Largest: 6 (450) 

Rates for Meals: Breakfast: $1.75; Lunch: $2.50; 
Dinner: $3.50 4 

Liquor: Served in hotel! 

Air Conditioning: Entire hotel 

Charges for Banquet & Mtg. Rms.: $5 to $150 

Visual Aids Available: Screen 

er Equi + Availab 

lights, sta 


e 
Parking: $1.25 oveeiht in garage; 60c outdoors 
Sports Facilities: Golf, Tennis, Swimming, Bowling 


PA system, spot- 


SM/NOVEMBER 20, 1955 


ELIZABETH 


Railroads: PRR; B. & O.; J.C. 


Elizabeth Carteret Hotel (HSMA) 
1155 E, Jersey St. (Phone: Elizabeth 3-4000) 


Manager: Douglas F. Murray 

Banquet Manager: William Lorch 

Convention Season: Al! year 

Largest Group Accommodated: !00 (50 rooms and 
10 suites available) 

Cee ee an we" to $5.50; Double: 
$7 to $8; Suites: $10.50 to 

No. Mtg. Rms. & Capacity of Largest: 6 (—) 

No. Banquet Rms. & Capacity of Largest: 6 (500) 

Rates for Meals: Breakfast: $1.60; Lunch: $2.25; 
Dinner: $2.75 

Liquor: Served in hotel ‘ 

Air Conditioning: One banquet and meeting room 

Charges for Banquet & Mtg. Rms.: $40 

Net Echibit Space: 2,928 sq. ft. on one floor 

Other Equipment Available: PA system, stage 

Parking: 25c per day 


HADDONFIELD 


Railroads: Penna.; P.R.S.S. 


Cherry Hill Inn (HSMA) 


See Advertisement, Page 97 


Route 38 at Haddonfield Rd. (Phone: MErchant- 
ville 8-7200 

Manager: E. R. Clausen 

Sales Manager: J. A. O'Connor 

Convention Season: Al! year 

Largest Group Accommodated: 200 (!00 rooms 
available) 

Convention Rates: Single: $7 to $12; Double: $10 to 
$18 

No, Mtg. Rms. & Capacity of Largest: 4 (500) 

No. Banquet Rms. & specie of Largest: 4 (500) 

Rates for Meals: Breakfast: 85c to $2.25; Lunch: 
$1.75 to $4; Dinner: $5 to $9 

Liquor: Served in hotel 

Air Conditioning: Entire hotel ’ 

Charges for Banquet & Mtg. Rms.: None if meals 
served 

Net Exhibit Space: 6,000 sq. ft. on one floor 

Other Equipment Available: PA system, spotlights, 
stage 

Parking: Free facilities 

Sports Facilities: Golf, shuffleboard, horseback 
riding, swimming 


JERSEY CITY 


Railroads: B. & O.; J.C.; DL. & W.; Erie: 
H. & M.; L.V.; N.J. & N.Y.; N.Y.C.: N.LY.S. & 
W.; PRR 


Hotel Plaza (HSMA) 

91 Sip Ave. (Phone: Journal Square 2-0!00) 

Manager: Samuel Forrest 

Sales Manager: Miss Margaret Hill 

Convention Season: Al! year 

Largest Group Accommodated: 100 (65 rooms) 

Convention Rates: Single: $4 to $5.50; Double: 
$7.50 to $8.50; Suites: $11 

No. Mtg. Rms. & Capacity of Largest: 7 (500) 

No. Banquet Rms. & Capacity of Largest: 7 (500) 

Rates for Meals: Breakfast: 45¢ to 95c; Lunch: 
$1.25 to $1.85; Dinner: $1.90 to $3 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms, 
some bedrooms 

Charges for Banquet & Mtg. Rms.: $7 to $100 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: 75c overnight 


LAKEWOOD 


Railroads: J.C. 


Laurel In The Pines 


Lake Drive (Phone: Lakewood 6-8000) 

Manager: Charles Seiden 

Convention Season: Nov. to May |, excluding 
holidays 

Largest Group Accommodated: 700 (350 rooms 
available) 

Convention Rates: Single: $19 to $26; Double: $32 
to $42. Rates for American Plan. 

No. Mtg. Rms. & Capacity of Largest: 2 (800) 

No. Banquet Rms. & Capacity of Largest: 2 (800) 

Liquor: Served in hotel es 

£ j + Avai able: 


PA system, spot- 


Ice skating, Golf, 
riding, Basketball, 


The RIGHT Hotel... 


in a Great 
Convention City! 


Carlton 


ON THE BOARDWALK 
ATLANTIC CITY 


Nearest boardwalk 

hotel to Convention 

Hall. Complete convention 
facilities for up to 600 
persons on one 

floor. Famous 


Special Sales 
Meetings and 

Convention Rates 
Merry-Go-Round 


$6 
Lounge. All suites 


and bedrooms Wi SINGLE 


ocean view. $ 
from 


* pOuBLE 


Write, or phone 
Atlantic City 4-3051 
Michael T. McGarry 
Vice President 


and 
General Manager 


A Great New Place for 
MEETINGS 
in the 
PHILADELPHIA-CAMDEN 


area 


Chl Gu 


N. J. ROUTE 38 AT HADDONFIELD RD. 
HADDONFIELD, N. J. 


Private meeting and banquet 
rooms accommodating up to 500 
103 air-conditioned guest rooms 
Dorothy Draper Decorated 
Outdoor Swimming Pool 
Parking for 500 cars 

Putting Green 

Magnificent Restaurant and Bar 
Private bar adjoining Ballroom 


F, R. Clausen, General Manager 


An ideal 
setting for 


conferences of 
25 to 100 


persons 


Conveniently Located 


between New York and 
Philadelphia 


Perfectly Situated 


adjoining Princeton University 
campus 


Excellent Facilities 


spacious private function rooms 


Experienced Staff 


to make meetings pleasant and 
productive 
Fine Accommodations 


125 rooms, Cocktail Lounge, 
two Restaurants 


Ample Recreation 


overlooking Princeton golf 
course. Tennis. 
Gracious Atmosphere 


Authentic Early American 
appointments 


For information, write or call 
G. Bland Hoke, General Manager 
Telephone Princeton 5200 


Princeton. N. J. 


NEW JERSEY 
Lakewood continued 


Hotel Stanley 


Madison Ave. & 10th St. (Phone: Lakewood 6-0800) 


Manager: Sidnev Zweben 
Convention Season: Nov. 20 to Apr. 25, except 


holida 
noe ae 150 (75 rooms 


Largest Group Accommodated: 
available) a 

Convention Rates: Single: $14; Double: $24; Rates 
for American Plan 

No. Mtg. Rms. & Capacity of Largest: 3 (200) 

No. Banquet Rms. & Capacity of + ge eel ! (>). 

Rates for Meals: Breakfast: unch 
Dinner: $4.50 

Liquor: Served in hotel 

Charges for Banquet & Mtg. Rms.: None 

oe hibit hos 600 sq. ft. on one floor 

+t Available: PA system, qpotitehts 


- od 
Parking: Free facilities 

Sports Facilities: Horseback riding, Golf, Ice 
skatina 


NEWARK 


Railroads: D.L. & W.; Erie: PRR: J.C.; L.V.; 
Airlines: AAL, TWA, EAL, UAL, CAP, NAL, AAA 


Douglas Hotel (HSMA) 

15 Hill St. (Phone: Mi 2-5100) 

Manager: Robert J. Loughlin 

Convention Season: All year 

Largest Group Accommodated: 500 (350 rooms 
and 8 suites available) 

Convention Rates: Single: $4.50; Double: $6; 
Suites: $14.75 

No. Mtg. Rms. & Capacity of Largest: 5 (oe) 

No. Banquet Rms. & Capacity of Largest: (350) 

Rates for Meals: Breakfast: 8Cc; Lunch: $!; Din- 
ner: 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms, 
some bedrooms 

Charges for Banquet & Mtg. Rms.: None 

Other Equipment Available: PA system, spot- 
lights, stage 


Parking: $1.50 overnight 


Essex House 


1050 Broad St. (Phone: Mitchel! 2-4400) 
Manager: James T. Cassel! 

Sales Manager: Horace Banker 

Convention Season: All year 

Largest Group Accommodated: !75 (75 rooms and 


5 suites available) 
Single: $4.50; Double: $7.50; 


Convention Rates: 
Suites: $12 
No. Mtg. Rms. & Capacity of Largest: 10 (1,500) 
No. Banquet Ee & pacity of Largest: 8 (1/200) 
Retes for Meals: yy 60c to $1; Lunch: $1.35 
© $!.25: Dinner: $2.35 to $3 
pp Bn Served in hotel 
Air Conditioning: Banquet and meeting rooms 
Net Exhibit Space: 10,000 sq. ft. on one floor 
Visual Aids Available: Motion picture projector 
and screen 
Other Equipment Available: PA system. spot- 
lights. stage 
Parking: 75c 


Robert Treat Hotel (HSMA) 


50 Park Place (Phone: Market 2-1000) 


Manager: Stanley J. Akus 

Sales Manager: Jack B. D. Stil! 

Convention Season: All year 

Largest Group Accommodated: 650 (250 rooms 
and 8 suites available) 

Convention Rates: Single: $5.50 to $9.50; Double: 

50 to $13; Suites: $15 to $30 

No. Mtg. Rms. & Capacity of Largest: 5 (600) 

No. Banquet Rms. & Capacity of Largest: 5 (600) 

Rates for Meals: Breakfast: from 55c; Lunch: from 
$1.10; Dinner: from $2 

Liquor: Served in hotel! 

Air Conditioning: Banquet and meeting rooms 

Charaes for Banquet & Mtg. Rms.: from $10 

Net Exhibit Space: 8,000 sq. ft. on two floors 

Visual Aids Available: Blackboards 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: Lot—50c; garage—$!.50 


NEW BRUNSWICK 


Railroads: PRR; Raritan 


Roger Smith Hotel 

18 Livingston Ave. (Phone: Charter 7-6000) 

Manager: Edward R. Roberts 

Sales Manager: ~¥ Charpentier 

Convention Season: All yea 

Largest Group Accommedeted: 212 (98 rooms and 
8 suites available) 

Convention Rates: Single: $4.75 to SF Double: $6.75 
to $12.50; Suites: $13.50 to $17. 

No. Mtg. Rms. & Capacity of ae ? 350 

No. Banquet Rms. & Capacity of Largest: 3 (300 

Rates for Meals: Breakfast: from $1.35; Lunch: from 
$1.50; Dinner: from 

Liquor: Served in hotel 

Air Conditioning: Bedrooms 

Charges for Banquet & Mtg. Rms.: Variable 

Other Equipment Available: PA system, spotlights 

Parking: 5c oer hour 

Sports Facilities: Swimming and Golf 


PATERSON 


Railroads: Erie; D.L. & W.; N.Y.S. & W. 


Alexander Hamilton Hotel 
55 Church St. (Phone: SHerwood 2-8000) 


Manager: Walter T. Brazell 

Convention Season: All year 

Largest Group Accommodated: 600 

Convention Rates: Single: $5.50: Double: from 
$9.25: Suites: $15 

No. Mtg. Rms. & Capacity of Largest: 9 (600) 

No. Banquet Rms. & Capacity of Largest: 9 (400) 

Ratcs for Meals: Breakfast: from 50c; Lunch: from 
95c: Dinrer: from $1.50 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms, 20 
bedrooms 

Net Exhibit Space: 6,000 sq. ft. 

Visual Aids Available: Blackboards 

Other Equipment Available: PA system 

Parking: $1.50 for 24 hours indoors; $1.10 outdoors 


PLAINFIELD 


Railroads. J.C.; B. & O. 


Park Hotel (HSMA) 

123 E. 7th St. (Phone: Plainfield 6-3400) 

Manager: C. Breier 

Banquet Manager: A. Blake 

Convention Season: Al! year 

Largest Group Accommodated: 150 (90 rooms and 
10 suites available) 

Convention Rates: Single: “e to $6.50; Double: 
$9? to $12.50; Suites: $16 to $ 

No. Mtg. Rms. & Capacity _ Largest: 4 (300) 

No. Banquet Rms. & Capacity of Largest: 4 (300) 

Rates for Meals: Breakfast: $!.50; Lunch: from $2; 
Dinner: from $2.75. Banquet prices from $1.50 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms, 
bedroom 

Charges for Banquet & Mtg. Rms.: 
served 

Net Exhibit Space: 2,730 sq. ft. on one floor 

Other Equipment Available: PA system, spot 
lights, stage 

Parking: Free facilities 

Sports Facilities: Golf clubs 


None if meals 


PLEASANTDALE 


Railroads: See Newark (39 minutes from Newark) 
Airlines: See Newark 


The Goldman 
Pleasantdale (Phone: Orange 3-9400) 


Sales Manager: Arthur Goldman 

Convention Season: Al! year 

Largest Group Accommodated: 400 (225 rooms 
available) 

Convention Rates: Single: $16 to $20: Double: $24 
to $40. Rates for American Plan. 

No. Mtg. Rms. & Capacity of Largest: 3 (400) 

No. Banquet Rms. & Capacity of Largest: 2 (500) 

Rates for Meals: Breakfast: from $!.50; Lunch: from 
$3; Dinner: from 

Liquor: Served in hotel 

Air Conditioning: Entire hotel 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 2,000 sa. ft. 

Other Equipment Availa ale: PA system, spot- 
lights, stage 

Parking: Free facilities 

Sports Facilities: Golf, 
Baseball, Volleyball, 
nis, Swimming 


Shuffleboard 
Archery, Ten- 


Handball, 
Basketball, 


SM/NOVEMBER 20, 1955 


PRINCETON 


Railroads: PRR 


Nassau Tavern Hotel 

Palmer Square (Phone: Princeton 1-2040) 

Manager: George P. Washko 

Sales Manager: Mill Murie! Tiller 

Convention Season: Al! year 

Largest Group Accommodated: |!0 (50 rooms and 
7 suites available 

bs ame Rates: Single: $7; Double: $12; Suites: 


No. Mtg. Rms. & Capacity of Largest: 6 (200) 

No. Banquet Rms. & Capacity of Largest: 8 (200) 

Rates for Meals: Greakfast: $1.50: Lunch: $2.50; 
Dinner: $3.50 

Liquor: Served in hotel! 

Air Conditioning: Banquet and meeting rooms and 
some bedrooms 

Charges for Banquet & Mtg. Rms.: None if rooms 
and meals added 

Net Exhibit Space: |,500 sq. ft. on one floor 

Coe Equipment Available: PA system, spot- 
ights 

Parking: Free facilities 

Sports Facilities: Golf 


The Princeton Inn 

(Phone: |-5200) 

Manager: G. Bland Hoke 

Convention Season: Ai! year 

Largest Group Accommodated: 100 (100 rooms 
and 3 suites qvetiasie) 

Convention Rates: Single: $14 to $18; Double: $24 
to $30; Suites: $40. Rates for American Plan. 

No. Mtg. Rms. & Capacity of Largest: 3 (100) 

No. Banquet Rms. & Capacity of Largest: 3 (200) 

Rates for Meals: Breakfast: from $1.25; Lunch: 
from $2; Dinner: from $3 

Liquor: Served in hotel 

Air Conditioning: Meeting roor 

heres for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 3900 sq. ft. on one floor 

Other Equipment Available: Spotlights 

Parking: Facilities availabie 

Sports Facilities: 18 hole golf course adjacent 


SPRING LAKE BEACH 


Railroads: PRR: V.C.; N.Y, & L. Br. 


The Monmouth Hotel 

(Phone: Gibson 9-5000) 

Manager: James J. Farrell 

Sales Manager: Felix H. Standen 

Convention Season: Mid-June to early July, after 
Labor Day 

Largest Group Accommodated: 400 (250 rooms 
available 

Convention Rates: 
$50; Rate er 

No. Mtg. Rms. & Capacity 


Double: $34: Suites: 


Also an ideal stop-over 
place for conventioners’ 


or returning East. 


No. Banquet Rms. & Capacity of Largest: 2 (600) 
“— for Meals: Breakfast: $2; Lunch: $3; Dinner: 


Liquor: Served in hotel 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: |,000 sq. ft. on one floor 

Other Equipment Available: PA system, spotlights, 
stage 

Parking’. $1.50 per night 

Sports Facilities: Private beach, Tennis, Golf 
putting green, 2 I8-hole golf courses nearby 


TRENTON 


Railroads: PRR; Read; T.-P. Traction 


Hildebrecht Hotel (HSMA) 


27 W. State St. (Phone: EXport 2-2!!!) 

Manager: Robert K. McPherson 

Convention Season: Al! veer 

Largest Group A-:commedated: 250 (150 rooms 
and !0 suites available) 

Convention Rates: Single: $5.50 to $8; Double: $8 
to $12; Suites: $15 to $25 

No. Mtg. Rms. & Capacity of Largest: 5 (750) 

No. Banquet Rms. & Capacity of Largest: 5 (500) 

Rates for Meals: Breakfast: from $1.25: Lunch: 
from $2.25; Dinner: from $3. Tip 15% of check. 

Liquor: Served in hote 

Air Conditioning: Banquet and meeting rooms, 65 
bedrooms 

Net Exhibit Space: 7,380 sq. ft. on one floor 

Visual Aids Availabie: Blackboards, easels, screens 

Other Equipment Available: PA system, spotlight 
stage 

Parking: $1.25 per night 

Sports Facilities: Golf 


Stacy-Trent Hotel (HSMA) 

49 W. State Si. (Phone: 2-313!) 

Manager: L. W. Osterstock 

Sales Manager: Car! Knudsen 

Convention Season: Al! year 

Largest Group Accommodated: 550 

Convention Rates: Single: $5.75 to $8.50; Double: 
$8.75 to $12; Suites: $22 to $25 

No. Mtg. Rms. & Capacity of Largest: 4 (600) 

No. Banquet Rms. & Capacity of Largest: 4 (500) 

Rates for Meals: Breakfast: from $!.50; Lunch: from 
$2.50; Dinner: from $3.50 

Liquor: Served in hote! 

Air Conditioning: Banquet rooms, 50 bedrooms, 
2 meeting rooms 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 9,000 sq. ft. on one floor 

Visual Aids Available: Screen 

Other Equipment Available: PA system, stage 

Parking: $1.25 pickup and delivery service, Isc if 
no service required. 


conventions 


ThefamousFredHarvey 
Hotel in sunny Santa Fe 
New Mexico 


is now available for meetings—up to 
280 from after Labor Day to June 30, 
for smaller conferences, the year 
‘round. Renowned for its Spanish- 
Indian atmosphere, friendly infor- 
mality and fine cuisine, La Fonda pro- 
vides a unique background for mem- 
orable meetings. Meeting Rooms, 
Banquet Facilities. Ideal year-’round 
climate. Sightseeing trips into the 
Indian Country, curio shopping, golf, 
fishing, hunting, skiing. -— Santa Fe 
Railroad, Continental and TWA Air 
Lines—Write Manager D. L. Cole. 


PHONE: 3-5511 
TELETYPE: SANTA FE NM 5861 


Sg rg rg rg eg 
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NEW MEXICO 


ALBUQUERQUE 


Railroads: A.T. & S. Fe 
Airlines: TWA, CAL, PAL, FAL 


Alvarado Hotel 

110 First St. (Phone: 3-667!) 

Manager: John D. Garvin 

Convention Season: Al! year 

Largest Group Accommodated: 250 (!!8 rooms 
and 5 suites available) 

Convention Rates: Single: $5.50 to $9; Double: 
$7.50 to $12; Suites: $20 to $30 

No. Mtg. Rms. & Capacity of Largest: 7 (300) 

No. Banquet Rms. & Ce pacity of Largest: 4 (300) 

[tates for Meals: Breakfast: from 85c; Lunch: from 
85c; Dinner: from $1.10 

Liquor: Served in hotel 

Air Conditioning: Bedrooms and suites 

Charges for Banquet & Mtg. Rms.: $25 to $75 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: 75¢ for 24 hours on lot 

Sports Facilities: Golf, Swimming, Tennis, Riding, 
Skiing 


Hilton Hotel 
See Advertisement, Page 99 
(Phone: 3-4423) 


Manager: Mort Odell 

Sales Manager: John B. Williams 

Convention Season: All year 

Largest Group Accommodated: 200 ‘90 rooms and 
5 suites available) 

Convention Rates: Single: $7.50; Double: $9: 
Suites: $22 

No. Mtg. Rms. & Capacity of Largest: 8 (500) 

No. Banquet Rms. & Capacity of Largest: 8 (400) 


Most popular 
Meeting and 


Convention Site 
in the Southwest 


FACILITIES 

® Entire hotel completely 
air conditioned 

®@ Meeting rooms accommodating 
from 6 to 600 for meetings or 
food service 

®@ Located in main business’ area, 
convenient to all transportation 
facilities 

@ Adequate exhibit space > 

@ Write for our free descriptive 
literature showing facilities and 
suggested menus. 


he HILTON HOTEL 


ALBUQUERQUE, NEW MEXICO 
MORT ODELL,Mgr. C.N.HILTON, Pres. 


NEW MEXICO 
Albuquerque continued 


Rates for Meals: Breakfast: from $1.50; Lunch: from 
$1.75; Dinner: from 

Liquor: Served in hotel 

Air Conditioning: Entire hotel 

Charges for Banquet & Mtg. Rms.: Variable 

Net Exhibit Space: 2,500 sq. ft. on one floor 

Visual Aids pommewes : Seeqene 

Other Equip able 
lights, sta 

Parking: $l. {* ni ight, $2 for 24 hours 

Sports Facilities: Gol 


PA system, spot- 


GALLUP 


Railroads: A.T.&S.Fe. 
Airlines: FAL 


El Rancho Hotel 
See Advertisement, Page 36 


Highway 66 (Phone: 650) 

Manager: Martin L. Hanks 

Convention Season: Al! year 

Largest Group Accommodated: 400 (175 rooms 


and 25 suites ag a O $5: Double: $7.50 
e: ; Double: g re) 


Convention Rates: sig 
$8.50: Suites: $15 to $25 

No. Mtg. Rms. & Capacity of Largest: 3 {2%9) 

No. Banquet Rms. & pacity of Largest: 3 (155) 

Rates for Meals: Breakfast: $1.25; Lunch: $1.75; 
Dinner: $2.50 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms, 50 
bedrooms 

Charges for Banquet & Mtg. Rms., None 

Other Equipment Available: PA system, spotlights, 
stage (20° x 20°) 

Parking: Free facilities 

Sports Facilities: Golf 


SANTA FE 


Railroads: Santa Fe 
Airlines: CAL, PAL, TWA 


The Bishop's Lodge 


Bishop's Lodge Rd. (Phone: 3-4378) 

Manager: James R. Thorpe, Jr. 

Convention Season: September 15 to June 15 

Largest Group Accommodated: 125 (55 rooms 
and 12 suites available) 

Convention Rates: Single: $15 to $20; Double: 
= to $32; Suites: from $40. Rates for American 

an 

No. Mtg. Rms. & Capacity of Largest: 5 (150) 

No. Banquet Rms. & Capacity of Largest: | (150) 

Rates for Meals: Breakfast: $1.50: Lunch: $2: 
Dinner: 

Liquor: Available by order 

ary a for Banquet & nite. Rms.: None 

hibit Space: 500 s 

Visual Aids Available: 
boards 

Other Equipment Available: PA system, spotlights 

Parking: Free facilities for 100 cars 

Sports Facilities: Golf, tennis, shuffleboard, riding, 
swimming 


tat screens, black- 


LaFonda Hotel 
See Advertisement, Page 99 
100 San Francisco St, (Phone: Santa Fe 3-551!) 


Menseer: David L. Cole 
Convention Season: September | S. June 30 
Largest Group Accommodated: 280 (2/6 rooms 


inciuding 11 mg gveten! 
to $10; Double: $8 


Convention Rates: le: 
to $14; .— $i5 to . 
J of Largest: 2 AC 
yo of Lacgest: (90) ) 


No. Mtg. Rms. & 
No. Banquet Rms. & 
Rates for Meais: enetien to $2; Lunch 

to $2.50; Dinner: $2 to $6.50; Banquet: $4 
Liquor: Served in hotel 
hey for Banquet & Mtg. Rms.: None 

et Exhibit Space: 876 sq. ft. on one floor 

Other Equipment Available: ~~ , 
Parking: 25¢ Ist hour, $! for 2 
Sports Facilities: Golf, Fishing, "Heating, Riding, 

Skiing, Sightseeing 


NEW YORK 


ALBANY 


Railroads: N.Y.C.; D. & H. 
Airlines: AAL, TWA, CAI 


Dewitt Clinton Hotel (HSMA) 
State & Eagle Sts. (Phone: 4-6!!!) 


Manager: John J. Hyland 

Sales Manager: Harry E. ond 

Convention Season: Al! ye 

Largest Group Accommedeted: 300 (300 rooms 
and |% suites available) 

Convention Rates: Single: from $7; Double: from 
$9; Suites: $25 to $40 

No, Mtg. Rms. & Capacity of Largest: 7 (450 

No. Banquet Rms. & Capacity of ~ ig 7 +n, 

Rates for Meals: Breakfast: 2; Lunch: from 
Dinner: from $3.50—plus tip. Set menu in private 
room 

Liquor: Served in hotel 

Air Conditioning: 4 banquet and meeting rooms 

Other Eauipment Available: PA system, spotlights, 
stage 

Parking: Facilities availaole 

Sports Facilities: Golfing, Baoting 


Sheraton-Ten Eyck Hotel 
(HSMA) 
See Advertisement, Page 100 


87 State St. (Phone: Albany 4-I111) 

anager: George B. Chelius, Jr. 

Sales Manager: Edward Polo 

Convention Season: Al! year 

Largest Group Accommodated: 600 (400 rooms 
and 2! suites available) 

Convention Rates: Single: $6 to $10; Double: $9 to 
$15; Suites: $18 to $40 

No. Mtg. Rms. & Ca —, of Largest: 2 (ee 

No. Banquet Rms. & acity of ene | ) 

Rates for Meals: Break! 2" 1.50; Lunch: $2.75 to 
$4.50; Dinner: from $ 

Liquor: Served in oh pg 

Air Conditioning: Banquet and meeting rooms, 
50 bedrooms 

Coarane for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 6 200 sq 

Visual Aids Available: Closed circuit TV—internal 
& external 

Other Equipment Available: PA system, spotlights, 
stage, portable stage 

a Garage and parking lot—$i.50 for 24 


oak Facilities: s: Swimming, Golf — 


SHERATON- 
TEN EYCK 


ALBANY 


Expert Convention Staff 


GEORGE B. CHELIUS, General Mgr. 


SHERATON HOTELS 
AKRON 


BALTIMORE 
BOSTON 


oe MASS, 


FRENCH UCK 
IN DIANAPOUS 


PROVIDENCE 
ROCHESTER 
SAN FRANCISCO 
SPRINGFIELD, MASS. 
$T. tOul 
WASHINGTON 
PHILADELPHIA 
under construction 


IN CANADA 
MONTREAL 


BOLTON LANDING 


Sagamore Hotel 

(Phone: Bolton Landing 3121) 

Monegan: James Feyko 

Convention Season: May | to a 

Largest Group Accommodated: 
and 10 suties available) 

Convention Rates: $18 to $25 per person, accord« 
ing to .~ of group. Rates for American Plan 

No. Mtg. Rms. & Ca acity ‘¢ Largest: 5 (1000 

No. Banquet Rms. & Capacity of Largest: 2 (1,700) 

Liquor: Served in hotel 

Ait Conditioning: Entire hotel 

Charges for banquet & mtg. rms.: none 

Net hibit Space: 1,800 sq. ft. on one floor 

One Equipment Available: PA system, spot- 

hts, stage 
palin $1 per night 
Sports Facilties: Many, including golf 


500 (250 rooms 


BRONXVILLE 


Railroads: N.Y.C. 


Hotel Gramatan (HSMA) 


Pondfield Rd. (Phone: Bronxville 2-5200) 

Manager: Orlo ©. McOsker 

Convention Season: All year 

Largest Group Accommodated: 350 (75 rooms 
and 6 suites available) 

Convention Rates: Single: $6 to $12; Double: $10 
to $14; Suites: $14 to $26 

No. Mtg. Rms, & Capacity of Largest: 5 £2), 

No. Banquet Rms. & Capacity of sangeet ) 

Rates for Meals: Breakfast: 65¢ to $!.25; LL. 
$1.35 to $1.75; Dinner: $2.25 to $4.75 

Liquor: Served in hotel 

Air Conditioning: | banquet and meeting room, 
some bedrooms 

Charges for Banquet & Mtg. Rms.: None 

Visual Aids Available: Blackboards 

Other E t Available: PA system, spotlights 

Parking: Free facilities—out-of-doors 


BROOKLYN 


Railroads: See New York City 
Airlines: See New York City 


St. George Hotel 

51 Clark St. (Phone: Main 4-5000) 

Manager: Norman H. Free 

Sales Manager: James Klarnet 

Convention Season: All year 

Largest Group Accommodated: 500 (500 rooms & 
30 suites available 

a Rates: Single: $5; Double: $8; Suites: 
9 to 

No. Mtg. Rms. & Capacity of Largest: |0 (29 

No. Banquet Rms. & Capacity of Largest: |6 (2,875) 

Rates for Meals: Breakfast: from $2.25; Lunch: from 
$2.75; Dinner: from $4 

Liquor: Served in hotel 

Air Conditioning: Banquet & meeting rooms 

Charges for Banquet & Mtg. Rms.: Variable 

Net Exhibit Space: Over 15,000 sq. ft. 

Visual Aids Available: Projector ; 

Other Equipment Available: PA system, spotlights, 
stage 

Parking: $1.25 overnight 

Sports Facilities: Natura! salt water swimming pool 


BUFFALO 


Railroads: B. & O.; B.C.; & W.; Erie: Gd. 
T Int.; Lt; Wi NYC: a & % Ls 


PRR: C. & Ww 
Airlines: AAL, tae: "AAA 


AUDITORIUM 


Memorial Auditorium 

Main & Terrace (Mohawk 4200) 

Manager: Edward Hartnett, Jr. 

Exhibit Areas: Arena, 32,329 sq. ft.; Exhibition 
Floor, 49,980 sq. ft 

Rental Fees and deoviecs: $500 per day, all normal 
services 

Floor Load: Exhibition Hall, unlimited: Arena, 
200 Ibs. per sq. Fa 

Ventilation: Forced 

— Height: EShibifion Hall: 14 ft.; Arena: 60 


1 4 System: Complet 
Daccestons Opening +4 Exhibit Hall: 13 ft, wide, 


1 ft, 3 in. 
Columns: Arena, none; Exhibition Hall, 24-in. 
columns 
Utilities: All currents, gas, steam, compressed air, 
water, drainage 
SM/NOVEMBER 20, !955 


Loading Pagieitens Platform, 101 ft. by 
railroad sid 4 
Storage Areas: 22,000 sa 
Meeting a and Cay 
i oe 1,200; one, 
from 25 to 75 
Faciitiies for Food Funcitions and Banquet 
Capacity: Complete facilities for banquet of 


Parking Facilities: 500 c 
Distance from Business District: 


16 ft.; 


eit One, 1,800; one, 
: two, 600; one 15,000; 


In business district 


Hotel Buffalo (HSMA) 

Washington & Swan Sts. (Phone: WA-4560) 

Manager: J. V. Pariato 

Sales Manager: G. D. McWilliam 

Convention Season: Al! year 

Largest Group Accommodated: 600 (300 rooms & 
12 suites available) 

Convention Rates: WT - from $5; Double: from 

-50; Suites: from 

No. Mtg. Rms. & Capacity of Largest: 6 xn 

No. Banquet Rms. & apacity of Largest: 

Rates for Breakfast: $1.50; 
Dinner: $3 

Liquor: Served in hotel 

Air Conditioning: Banquet Rms. 

Charges for Banquet & bAtg. Rms.: 
$7.50 to $10 

Net Exhibit Space: 400 sq. 

Visual Aids Available: L 

Other Equipment Available: PA system, spotlights, 


Meals: Cece 


Banquet rms.: 


ft. on one floor” 


stage 
Parking: $1.50 overnight 


Lafayette Hotel (HSMA) 

Clinton & Washington Sts. (Phone: Ci-5470) 
Manager: Kenneth A. Kelly 

Sales Manager: E. J. Bachman, Jr. 

Convention Season: All year 

Largest Group Accommodated: 400 (175 rooms & 


6 suites available) 
$5.25; Double: 


Convention Rates: Single: 
from $8; Suites: from 
No. Mtg. Rms. & Capacity of Largest: 10 (550) 
No. Banquet Rms. & Capacity of Largest: 4 (400) 
Rates for Meals: Breakfast: from $1.50; Lunch: 
from $2; Dinner: from $3.50 
Liquor: Served in hotel 
Air Conditioning: | Banquet Room 
Net Exhibit Space: 5,298 sq. ft. on one floer 
Other  cmeamend Available: PA system, spotlights, 


stag 
Parking: Gearage—$l. 


from 


25 for 24 hrs, $7 per week 


Sheraton Hotel 


See Advertisement, Page 101 
715 Delaware Ave. (Phone: Grant 2121) 
Manager: Ben C. Amsden 
Convention Season: Al! year 
Largest Group Accommodated: 
& 10 suites available 
Convention Rates: Single: 
from $10.35; Suites: $16 
No. Mtg. Rms. & Capacity of Largest: 6 (200) 
No. Banquet Rms. & Capacity of Largest: 6 a 
Rates for Meals: Breakfast: $1.50; Lunch: $2.25 
Dinner: $3 
Liquor: Served in hotel 
Air Conditioning: Banquet ~~ = yo 
serene, for Banquet & Mt s.: None 
Net Exhibit Space: 3,100 sq. —— 
Visual Aids Available: Movie screen 
Other Equipment Available: PA system, spotlights, 
platforms 
Parking: 75- 


200 (100 rooms 


from $6.85; Double: 


rooms 


< overnight 


Hotel Statler (HSMA) 
107 Delaware Ave, (Phone: Mohawk 1000) 
General Manager: Theodore Krueger 


Cufpato 


SHERATON 


Smartest hotel in Buffalo 


Quiet, central location 
18 miles from ‘Niagara Falls 
Attractive, modern appointments 


Expert Convention Staff 


BEN C. AMSDEN, General Mgr. 


SM/NOVEMBER 20, 1955 


PA system, 


Sales aqnawpes Alan F, Schnell, Jr. 

Convention Season: All ye 

Largest Group Acsemmepdated: 1,220 (600 rooms 
and 35 suites available) 

Cwerr nates Siege" $6 to $11; Double: $9 
to $! uites ‘° 

No. Mtg. Rms. & Capacity of Largest: 16 (I, 200) 

No. Banquet Rms Capacity of Largest: | 
ly 

Rates for Meals: Breakfast: from $2; Lunch: from 
$2.75; Dinner: from $4.50 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms 

Net Exhibit Space: |4,000 sq. ft. 

Other Equipment Available: spot- 
lights, stage 

Parking: $1.20 for 24 hours, 35c to 50c per hour 

D, & H. 


Railroads: 


The Otesaga Hotel (HSMA) 

(Phone: 888) 

Manager: H. J. Merrick, Jr. 

Convention Season: June & after Labor Day 

Largest Group Accommodated: 250 (141 rooms 
available) 

Convention Rates: Single: $20; Double: $28; Rates 
for American Plan 

No. Mtg. Rms. & Capacity of Largest: 4 (300) 

No. Banquet Rms. & Capacity of Largest: 2 (300) 

Liquor: Served in hotel 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 6,500 sq. ft. on one floor _ 

Visual Aids Available: Blackboards, easels, movie 
screen 

Other Equipment Available: PA system, spotlights, 
platforms 

Parking: Free facilities ‘ ; 

Sports Facilities: Golf, Shuffleboard, Swimming 


ELMIRA 


Railroads: D.L. & a Erie; L.V.; PRR 
Airlines: AAL, CA 


Merk Twain Hotel 

W. Gray St. (Phone: Elmira 622!) 

Managing Director: W. C. Emerson 

Resident Manager: Donald a Constantine 
Convention Season: All yea 

Largest Group ‘Accommodated: 700 (300 rooms 


and |5 suites available) 
$5.50; Double: $8.50; 


Convention Rates: Single: 
Suites: $15 
No. Mtg. Rms. & Capacity of Largest: 8 i) 
No. Banquet Rms, & Capacity of Largest: 8 (600) 
Rates for Meals: Breakfast: $1.35; Lunch: $1.75; 
Dinner: 
Liquor: Served in hotel 
Air Conditioning: Banquet and meeting rooms, 
75 bedrooms 
ee = for Banquet & Mtg. Rms.: 
Net Exhibit Space: 6,312 sq. ft. on one floor 
Visual Aids Available: stereoptical 
machines 
Other Equip 
stage 
Parking: $! per n 
Sports Facilities: 


None 
Screens, 


t Available: PA system, spotlights, 


Cat, Horseback riding, Bowling 


FOREST HILLS 


Rairoads: L. |. 


Forest Hills Inn 
| Station Sq. (Phone: Boulevard 8-1900) 


Manager: John C. Newton, Jr. 
Sales Manager: Fred J. Moisson 


SHERATON HOTELS 

AKRON 

ALBANY 

BALTIMORE 

BOSTON 

BROOKLINE, MASS, 
UFFALO 


SAN FRANCISCO 
SeeNGHEID, MASS. 
UIs 


WASHINGTON 
PHILADELPHIA 
under construction 


IN CANADA 
MONTREAL 
TORONTO 
NIAGARA FALLS 
HAMILTON 


Convention Season: All year 
Largest Group Accommodated: 50 (20 rooms and 
2 suites available) 
+ ag ag Rates: Double: $14 
No. Mtg. Rms. & oo of Largest: 4 f=) 
No. Banquet Rms. & pacity of Largest: ‘_ 
Rates for Meals: Breakfast: $2.50; Lunch: from 
$3.75; Dinner: from $4.75 
Liquor: Served in hotel 
Net Exhibit aol 3000 sq. ft. on one floor 
Air Condition Songuet & mes rooms 
Visual Ai for Sonaued & Mt ariable 
Visu Aids Available: Easel, 2 blackboards 
Other Available: System, 
lights, movable platform 
Parking: Garage—$!.50 per day 
Sports Facilities: Tennis 


GLEN FALLS 


& Hud. 


spot- 


Railroads: Del. 
Airlines: CAL 


The Queensbury (HSMA) 


50 Maple St. (Phone: 2-112!) 
Manager: J. 8B. Harrington 
Sales Manager: ‘Vm. C. Varney 
Convention Season: All year except July & Aug. 
Largest Group Accommodated: 300 
— Rates: Single: $6; Double: $11; Suites: 
(J 

No. Mtg. Rms. & Capacity of Largest: 7 (350) 
No. Banquet Rms. & Capacity of Largest: 4 (270) 
Rates for Meals: Breakfast: from 85c; Lunch: from 

$1.25; Dinner: from $2.50. Rates are a la carte. 
Seasons Served in hotel 

Charges for Banquet & Mtg, Rms.: None 
oe hibit Space: 946 $a. ft. on one floor 

q t Ava : PA system, stage 


Petting $! 
Sports Facilities: Golf, boating 


GROSSINGER 


Bus Service: Intercity Transportation Co.—from 
New York City 


Grossinger Hotel and 
Country Club (HSMA) 


See Advertisement, Page 13 


(Phone: Liberty, N. Y, 960) 


the tip of 
Long Island... 
tops for conventions 


‘Mia 


* NEW YORK’S FINEST 
OCEANSIDE RESORT 


* ONLY 3 HOURS FROM NYC 
RIGHT ON THE ATLANTIC 


125 miles out to sea .. . breeze-cool 
for business, for pleasure. All sports, 
nightly dancing, entertainment. 

200 sea-view rooms. Complete 
convention facilities. Accommodates 
up to 400. 

New Surf and Cabana Club 

Huge Ocean Beach 

150-ft. Salewater Pool 

Championship Golf 

Yacht Basin, fishing 

Full information from 

RICHARD M. TOOHILL, Mar. Dic. 
Montauk Manor, 

Montauk Point, L. I., N. Y. 

Montauk Point 8-2311 

In N. Y., LO 5-1114 


NEW YORK 
Grossinger continued 


Manager: Pau! Grossinger 

Sales Manager: Irving Silverman 

Convention Season: September to July 

Largest Group Accommodated: 750 (350 roms 
available) 

agony 8 Rates: Seasonal—American Plan only 

No. Mtg. Rms. & Capacity of Largest: 3 (1,500) 

No. Banquet Rms. & Capacity of Largest: | (/,200) 

Liquor: Served in hotel 

Net Exhibit Space: 7,000 sq. ft. on one floor 

Visual Aids Available: |4mm_ projector 

Other Equipment Available: PA system, spotlights 
stage 

Parking: Free facilities 

Sports Facilities: Golf, Tennis, Riding, Sulawting 
Fishing, Boating, Softball, Handball. Ice Skating 


KIAMESA LAKE 


Bus Service: Shortline System: Intercity Trans 
portation Co.—from New York City 


Concord Hotel 

(Phone: Chickering 4-077 

Manager: Ray Parker 

Sales Manager: Jay Coher 

Convention Season: Ali yea: 

Largest Group Accommodated: |,000 (500 rooms 
and 20 suites available 

Convention Rates: from $14 to $30 American Plan 
per person, per day 

No. Mtg. Rms. & Capacity of Largest: !0 (1,200) 

No. Banquet Rms. & Capacity of Largest: 2 (/,200) 

Liquor: Served in hotel 

Air Te wane Banquet and meeting rooms 

bedrooms 

Charge for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 50,000 sq. ft. on one floor 

Visual Aids Available: 4mm sound projector 

Other Equipment Available: PA system, spotlights 
stage 

Parking: Free fecilities 

Sports Facilities: Swimming poo!, Golf 


LAKE PLACID 


Railroads. N.Y.C. 
Airlines: CAI 


St. Moritz Hotel 

3! Saranac Ave. (Phone: Lake Placid 600) 

Manager: W. L. Rumney 

Convention Season: May Ist to June 30; Sept. | 
to Nov. 15 

Largest Group Accommodated: 200 (100 rooms 
available) 

Convention Rates: Single: $12 to $14; Double: $20 
to $24: Rates for American Plan. European 
Plan may be had, if desired. 

No. Mtg. Rms. & Capacity of Largest: 3 (100) 

No. Banquet Rms. & Capacity of Largest: | (200) 

Rates for Meals: Breakfast: $/.50; Lunch: $2.50; 
Dinner: $3.50 to $4.50 

Liquor: Served in hotel 

Charges for Banquet & ote. Rms.: None 

Parking: Facilities available 

Sports Facilities: Tennis, Shuffleboard, Golf at 
nearby Country Club 


LIBERTY 


Railroads: N.Y.O. & W. 


Young's Gap Hotel 

Phone: Liberty (N.Y.) 700) 

Manager: Jerome Ginsberg 

Convention Season: Al! year 

Largest Group Accommodated: 400 (200 rooms & 
6 suites available) 

Convention Rates: Single: from $10; Double: from 
$20; Suites: from $30; Rates are for American 

an 

No. Mtg. Rms. & Capacity of Largest: 4 (400) 

No. Banquet Rms. & Capacity of Largest: 2 (500) 

Rates for Meals: Breakfast: 50c; Lunch: from $!; 
Dinner: 

Liquor: Served in hotel 

Air Conditioning: One meeting room 

Charges for pe & Mtg. Rms.: None 

ther Eq Available: PA System, spot- 
lights, stage 

Parking: Free facilities 

Sports Facilities: Tennis, Golf, Swimming pool, 
Skiing, Ice skating, Tobogganing 


LIVINGSTON 
MANOR 


Railroads: N.Y.O. & W. 


102 


White Roe Lake Hotel 

(Phone: Livingston Manor (N.Y.) 770) 

Manager: Mack Weiner 

Sales Manager: John Weiner 

Convention Season: May 25 to Oct. | 

Largest Group Accommodated: 350 (175 rooms 
available) 

Convention Rates: $12 per person, per day, Amer- 
ican Plan 

No. Mtg. Rms. & Capacity of Largest: 3 yy! 

No. Banquet Rms. & Capacity of Largest: 2 (550) 

Liquor: Served in hotel 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 4,000 sa. ft. 

Visual Aids Available: |émm projector, auto- 
matic slide projector 

Other Equipment Available: 
lights, stage 

Parking: Free facilities 

Sports Facilities: Golf, Tennis, Swimming in pri 
vate lake, Riding 


PA System, spot- 


MONTAUK 


Railroads: Long Island 


Montauk Manor (HSMA) 
See Advertisement, Page 101 

(Phone: Montauk Point 8-23! 1) 

Managing Director: Richard M. Toohil! 

Convention Season: June !8 to Sept. !9 

Largest Group Accommodated: 350 (200 rooms 
& 6 suites available) 

Convention Rates: Single: $20: Double: $34; Suites 
$12. Rates for American Plan 

No. Mtg. Rms. & Capacity of Largest: 3 (350) 

No. Banquet Rms, & Capacity of Largest: 3 (400) 

Liquor: Served in hotel 

Charges for Banquet & Mtg. Rms.: None 

Other Equip Available: PA system, spot- 
lights, platforms 

Parking: Garage—$! per night 

Sports Facilities: Golf, Tennis, Riding, Swimming 


NEW YORK CITY 
Railroads: hy be O.: J.C.; D.L. & W.; Erie: H, & 
M.: L.V. N.J. & N.Y.; N.Y.C.- N.Y. N.H 
- NLY.S. & W.: Penna.: 


Airlines: CAP, AF, BOAC, SWISSAIR, SABENA 
SAS, AAL, EAL, TWA, UAL, CAI. NWA, NEA 
TCA, PAA, KLM, LAV, AAA, NAL 


AUDITORIUMS 


New York Coliseum 


0 Columbus Circle 

Manager: James F. Walsh 

Exhibit Areas: Four floors. First, 64,401 sq. ft. plus 
13,686 sq. ft. on First Mezzanine; second floor, 
82,517 sa. ft. third floor, 70,553 sq. ft.; fourth, 

3. ft 
Fees and Services: First floor, $10,000; 
second floor, $23,000; third floor, $13,000; fourth 
floor, $10,000. Includes light, heat, storage. 

Floor Load: First and second floors, 300 Ibs, per 
sq. ft.; third floor, 200 Ibs. per sq. ft.; fourth 
floor, 150 Ibs. per sq. ft 

Ventilation: Zone controlled air conditioning 

Ceiling Height: Up to 55 ft. PA System: Yes 

Dimensions, Opening to Exhibit Hall: 2! ft. by 
6 ft. 13 ft. by 7 ft. 

No. of Elevators and Capacities: 9 passenger ele- 
vators capacity 40 porns each. ? freight ele- 
vators, capacity 75,000 | 

Current and Utilities a voliable: AC, air, water 
gas, steam, television, vacuum, high and low 
tension 

Loading Facilities: 80 ft. loading dock, 3 truck 
passages, ramp, 5 freight elevators 

Locations, Size of Storage Areas: About 30,000 sq. 
t. on each floor 

Number of Meeting Rooms and Capacities: 10, 
about 300 each, Exhibit floors 10,000 each. 

Facilities ot Handle Food Functions and Banquet 
Capacity: Can handle banquet for 8,000 

Parking Facilities: Two levels under Coliseum hall 

Distance from Business District: Center of district 


Kingsbridge Armory 

29 West Kingsbridge Rd., Bronx (LU 4-5700) 

Manager: Ed Cullen, Superintendent 

Exhibii Areas: 180,000 sq. ft. 

Rental Fees and Services: $!,000-$1,500 per day: 
half rate for erection and dismantling time; 
no services included 

Floor Load: Unlimited 

Ventilation: Natural draft; 2 exhaust fans 

Ceiling Height: 105 ft. 

P. A. System: Available on renta 

Dimensions, Opening to Eshibi P sara 13 ft. high 
by 12 ft: 2 ft. Tigh by 20 ft. 

Columns: None 

Utilities: Water, gas, sewer, AC current—3-phase, 
208 V a phase, 118 V, 60 cycle 

Loading Facilities: Unload directly on floor 

Storage Areas: 40,000 sq. ft 


Meeting Rooms and Capacities: !2 rooms seat 
up to 100: other a seat |,000, , 400 
and two seat 150 each 

Facilities for Food Functions and Banquet 
Capacity: Dining room seats 510 for banquet 

Parking Facilities: 3,000 cars, adjoining streets 

Distance from Business District: 28 minutes by 
subway; 30 minutes by cab 


Madisen Square Garden 


307 W. 49th St. (COlumbus 5-6800) 

Manager: E. M. Mullany 

Exhibit Areas: Exhibition Hall, 50,000 sq. ft. 

Rental Fees and Services: $1,000 per day; $500 
per day for moving in and out; no services 
included in rental 

Floor Load: 125 Ibs. per sq. ft. 

Ceiling Height: 1/4 ft. 

P. A. System: Has to be installed A 

Dimensions, Deeaing to Exhibit Hall: 10 ft, wide 
by !2 ft. high 

Columns: 30 ft. centers 

Utilities: AC and DC current, water, gas 

Loading Facilities: Ample 

Storage Areas: |,400 sq. ft 

Meeting Rooms: None 

Parking Facilities: Adjecent to building 

Distance from Business District: In midtown 


New York Trade Show Corp. 
See Advertisement, Page 103 


500 Eighth Ave. (1) (Phone LOngacre 5-7800 

Executive Directer: Duane W. Car 

Exhibits Areas: |8,000 sq. ft 

Rental Fees and Services: Meetings, $500 to $1,000; 
Exhibits, $600 to $1,000 

Floor Load: !50 | bs . per sq. ft. 

Ventilation: Air-conditione ed 

Ceiling Height: |! ft 

PA System: Yes 

Dimensions, Opening to Exhibit Hall: !80 ft. by 

No. of Elevators and Capacities: 5 passenger 
elevators, 20 persons each 

Columns, Ls ogemend and Dimensions: 18 columns, |! 

Galas ond Utilities Available: A.C. ample, |/0 
and 220 

Loading Facilities: Freight elevator, 
5,000 

Rn Bn Size of Storage Areas: 5,000 sq. ft. in 
oa ement 


Number rr! Meeting Rooms and Capacities: 50 


capacity 


Facilities to Handle Food Functions: Can handle 
banquet for | 

Parking Facilities: Garage nearby 

Distance from Business District: Center of business 
district 


69th Regiment Armory 


26th St. & Lexington Ave. (MU 4-6170) 
Manager: Lt. Col. H. M. Lutz 
Exhibit Areas: 32,000 sq. ft. " 
or and Services: $685 per day; no service 
inclu 
Floor Load: !80 Ibs. per sq. ft. 
Ventilation: Natural 
wg Height: 100 ft. 
stem: Available on rental 
owed ions, Opening to Exhibit Hall: !0 ft. by : -. 
Elevators and acres One freight, 4,000 | 
Columns: Non 
Utilities: AC *3-phase-208 V, single-phase-!!8 V, 
60 cycle 
Loading Facilities: Street level door 
Meeting Rooms: None 
Facilities for Food Functions and 
Capacity: Resteurant can handle 250 
Parking Facilities: None E 
Distance from Sustnees District: In heart of city 


Banquet 


71st Infantry Regiment Armory 


34th St. and Park Ave. (MU 5-2400) 

Manager: Col. Donald Sherman 

Exhibit Areas: 40,000 ft. 

Rental Fees and Services: $1,000 per day; ne 
services included 

Floor Load: Unlimited 

Ventilation: Windows 

Ceiling Height: 100 ft.; 9 ft. aw balcony 

P. A. System: Available on tal ; 

Dimensions, Opening to Exhibit "Hall: 10 ft. high, 
10 ft. wide 

Columns: None 

ae AC current single and three-phase, 60 


Lodieg Facilities: Door from street level 
Storage Areas: On balconies 
Facilities for Food Functions and Banquet 
acity: Restaurant seating up to 
Packing Facilities: None ‘ 
Distance from Business District: In business dis- 
trict 
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Barbizon Plaza Hotel 

106 Central Park South (Phone: Circle 7-7000) 

Manager: David S. Racusin 

Sales Manager: Charles D. Erickson 

Convention Season: All year 

Largest Group Accommodated: 700 (700 rooms 
end |2 suites avialable) 

Convention Rates: Single: $6 to $8; Double: $I! 
to $13; Suites: $24 

No. Mtg. Rms, & Capacity of pe 8 (339) 00 

No. Banquet Rms. & Capacity of Largest: 
seated, 450 buffet style) 

Rates for Meals: Breakfast: 85c to $1.65; Lunch: 
$1.85 to $2.50; Dinner: $2.85 to $3.95 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms, 
and some bedrooms 

Charges for Banquet & Mtg. Rms.: Meetings only 
—$25 to $100 

Net Exhibit Space: {5,000 sq. ft. on one floor 

Other Equipment Available: PA system, spot- 
lights, stage 


Parking: $2.50 daily with service 


Beekman Tower Hotel 

49th St. & East River (Phone: Eldorado 5-7300) 

Manager: Florence Keenan 

Sales Manager: John J. Cregan, Jr. 

Convention Season: Al! Year 

Largest Group Accommodated: 200 

Convention Rates: Single: $4. 50 to $9; Double: $9 
to $16; Suites: $14 to $25 

No. Mtg. Rms. & Capacity of Largest: 6 (365) 

No. Banquet Rms, & Capacity of Largest: 6 (250) 

Rates for Meals: Breakfast: fro m &; Lunch: from 
$3; Dinner: from $3.50; Bar sat prices in private 
rooms. 

Liquor: Served in hotel 

Charges for Banquet & Mtg. Rms.: Variable 

Visual Aids Available: Screen 

Other Equipment Available: PA system, spot 
lights, stage. 

Parking: $2.50 per night 


Belmont Plaza Hotel (HSMA) 
See Advertisement, Page 104 

49th & Lexington Avenue (Phone: Plaza 5-1200) 

Manager: Thomas J. Muller 


Eastern Sales Manager: Arthur J. Levey 
Convention Season: A!! Year 


Largest Group Accommodated: 1100 (550 rooms 
and 30 suites available) 

Convention Rates: Single: | to $16.50; Double: 
$8.50 to $12.50: Suites: $15-$ 

No. Mtg. Rms. & Capacity 3 baci 8 (600) 

No. Banquet Rms. & Capacity of Largest: 8 (450) 

Rates for Meals: Breakfast: from $3; Lunch: from 
$4; Dinner: from $5 

Liquor: Served in hotel 

Air Conditioning: Banquet & meeting roms; some 
bedrooms. 

Charges for Banquet & Mtg. Rms.: $20 to $300 

Net Exhibit Space: !2,000 sq. ft. 

Visual Aids Available: Screen 

Other Equipment Available: PA system, spot- 
lights, stage. 

Parking: $2 deily 


The Hotel Biltmore (HSMA) 


Madison Ave. at 43rd St. 
(Phone: Murray Hill 7-7000) 

Manager: Charles K. Butler 

Sales Manager: Joseph F. Harron 

Convention Season: Al! year 

Largest Group Accommodated: | 000 

No. Mtg. Rms. & Capacity of Largest: (1 000) 

No. Banquet Rms. & Capacity of poh ge os ) 

Rates for Meals: Breakfast: $3; Lunch: a 
Dinner: from $6 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms, 
guest rooms and suites 

Net Exhibit Space: 9,000 sq. ft. on one floor 

Other Eauipment Available: PA system, spotlights 

age built according to specifications 
Parking: $2.50 per night 


Commodore Hotel (HSMA) 


42nd St. & Lexington Avenue (Phone: Murray 
Hill 66000) 

Manager: G. H. Howard 

Sales Manager: W. L. Buckley 

Convention Season: Al! year 

Largest Group Accommodated: 2,500 (1,000 rooms 
and 75 suites available) 

Convention Rates: Single: $6 to $10; Double: $9.50 
to $15; Suites: $18 to $30 

No. Mtg. Rms. & Capacity of Largest: |7 (2,200) 

No. Banquet Rms. & ane of Largest: 6 (1,800) 

Rates for Meals: Breakfast: from 40c; Lunch: from 
90c; Dinner: from $1.10 


Liquor: Served in hotel 

Air Conditioning: Banquet & meeting rooms, some 
bedrooms. 

Net Exhibit Space: 20,000 sq. ft. 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: Facilities available 


Hotel Concourse Plaza 
Grand Concourse at lélst St. (Phone: Cypress 
3-4000) 


General Manager: Frank W. Kridel 

Sales Manager: Eugene T. Lynn 

Convention Season: Al! year 

Largest Group Accommodated: 500 (230 rooms 
and 20 suites available) 

Convention Rates: Single: from $5; Double: from 
$8; Suites: from $20 

No, Mtg. Rms. & Capacity of Largest: 10 

No. Banquet Rms. & Capacity of Lareeti 10 

Rates for Meals: Breakfast: fro 50: Keerd 
from $2.75; Dinner: from $4.50 

Liquor: Served in hotel 

Air Conditioning: Some banquet & meeting rooms 

Net Exhibit Space: |5,868 sq. ff. 

Charges for Banquet & Mtg. Rms.: $20 to $600 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: $2.50 


Essex House (HSMA) 


160 Central Park South (Phone: Circle 7-0300) 

Managing Director: Vincent J. Coyle 

Convention Season: All year 

Largest Group Accommodated: 200 (150 rooms 
and 50 suites available) 

— Rates: Single: from $10; Double: from 
| 

No. Mtg. Rms. & Capacity of Largest: 5 (500) 

No. Banquet Rms. & Capacity of Largest: 5 (500) 

Rates for Meals: Breakfast: 85c; Lunch: $1.85; 
Dinner: $3.25 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms, 
and 100 bedrooms 

Charges for Banquet & Mtg. Rms.: Variable 

Net Exhibit Space: 5,500 sq. ft. on one floor 

Visual Aids Available: Screen 

Other Equipment Available: PA system, spotlights, 
stage 


AT LAST! A BUILDING EXPRESSLY DESIGNED FOR TRADE SHOWS 


"Viiaclietl 


TRADE SHOW 
BUILDING 


4 floors—200 rooms 


1 open floor of 18,000 square feet 


Fully air-conditioned 
Acoustical ceilings 


5 hi-speed elevators plus heavy duty freight lift 
Modern lighting equipment 

Crew of experienced personnel 

8th Avenue, 35th to 36th Streets 


FOR 
INFORMATION 
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EIGHTH AVENUE AT 


. 7 oe ee We We 


35th STREET 


Tunnel to Penn Station 

Adequate facilities 

Restaurant & Beverage facilities—room service 
Free tables, shelving, racks 
Spotlights—special peg-board display walls 
No gratuities for service 

Nearly 5,000 hotel rooms adjacent 

Center of Show Area 


Write: Duane W. Carlton, New York Trade Show Building, 


500 Eighth Avenue, New York 1, N. Y. * LOngacre 5-7800 


HOTEL RATES 
in 
NEW YORK 
CITY 


BELMONT PLAZA’S 


bold, new} 


ONE 
RATE 
PLAN 


Absolutely without prece- 
dent in a hotel of this size 
and distinction 


® Every single room, with 


Private bath $Q85 


now 
Every double room, with 


private bath $1985 


now 
Every twin bedded room 


$4285 


Now you can stay at a 
hotel of character and class 
secure in the knowledge 
that your room is listed at 
one rate, and one rate only 


On New York's smart East 
Side, opposite the Waldorf- 
Astoria. Easy parking. 800 
new rooms magnificently 
decorated. New Belmont 
Room bar and 


with private 
bath 


now 


restaurant 


A GREAT HOTEL NOW A ONE-RATE 


“Belmont Fara 


HOTEL 


EXANGTON AVENUE 
T th STREET 


Tiscn WOTELs 


| Sales 


| Lexington Ave. & 48th St 


NEW YORK 
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Gotham Hotel (HSMA) 
Fifth Ave. & 55th St. (Phone: Circle 7-2200) 


Manager: Edwin O. Kirkeby 

anager: Sidney A. Kirk 

Convention Season: Al! year 

Largest Group Accommodated: 50 (25 rooms and 
10 suites available) 

Convention Rates: Single: $9 to $12; Double: $14 
to $17; Suites: $22 to $47 

No. Mtg. Rms. & Capacity of Largest: 3 (125) 

No. Banquet Rms. & Capacity of Largest: 2 (125) 

Rates for Meals: A |e carte 

Liquor: Served in hotel 

Air Conditioning: Yes A 

Charges for Banquet & Mtg. Rms.: Variable 

Net Exhibit Space: 3,000 sq. ft. on one floor 

Other Equipment Available: PA 
lights, stage 

Parking: Garage service $2.75 per day 


system, spot- 


| Governor Clinton Hotel 


(HSMA) 
See Advertisement, Page 104 

7th Ave, & 3ist St. (Phone: Pennsylvania 6-3400) 

General Manager: Victor J. Giles 

Dir. of Sales: Shepard Henkin 

Convention Season: Ali year 

Largest Group Accommodated: !,000 (450 rooms 
and 10 suites available) | 

Convention Rates: Single: $6 to $8; Double: $8.50 | 
to $14; Suites: $15 to $30 

No. Mtg. Rms. & Capacity of Largest: 15 (500) 

No. Banquet Rms. & Capacity of Largest: 15 (500) 

Rates for Meals: Breakfast: from $1.50; Lunch: from 
$3.50: Dinner: from $4.50 

Liquor: Served in hotel 

Air Conditioning: Banquet & meeting rooms, some 
bedrooms 

Charges for Banquet & Mtg. Rms.: Variable 

Net Exhibit Space: 5,500 sa. ft. on one floor 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking’ Garage Service $2.50 first day; $2.00 sub- 
sequent days. 


Henry Hudson Hotel (HSMA) 
See Advertisement, Page 104 

353 W. 57th St. (Phone: CO 5-6100) 

Manager: Albert F. Koenia 

Sales Manager: Frank W. Berkman 

Convention Season: Al! vear 

Largest Group Accommodated: 700 (350 rooms 
and 50 suites available) 

Convention Rates: Single: $5 to $7; Double: $9 to 
$13; Suites: $15 to $25 

No, Mtg. Rms. & Capacity of Largest: |! (827) 

No. Banquet Rms. & Capacity of Largest: |! (750) 

Rates for Meals: Breakfast: 55¢ to $1.60; Lunch: 
$1.15 to $1.50; Dinner: $2 to $2.75 

Liquor: Served in hotel 

Air Conditioning: Some 

Net Exhibit Space: 3.000 so. ft 

Other Equipment Available: PA 
liahts, stace 

Parking: $2.75 for 24 hours 


system, spot- 


Lexington Hotel (HSMA) 


(Phone: Plaza 5-4400) 

Manaaer: Geo. W. Miller 

Sales Manager: Ken Rogers 

Convention Season: All year 

Largest Group Accommodated: 500 (200 rooms 
and 10 suites available) 


| Convention Rates: Single: $7.50 to $9.50; Double: 


$10.50 to $14: Suites: from $18 


| No. Mtg. Rms. & Capacity of Largest: 3 (150) 


No. Banquet Rms. & Capacity of Largest: 3 (125) 

Rates for Meals: Breakfast: from 75c; Lunch: from 
$! Dinner: from $1.50, plus gratuities and 
taxes 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms, 
bedrooms by summer 1956 

Net Exhibit Space: 2,750 sq. ft. on one floor 

Other Equipment Available: PA system, spotlights 

ae $2.85 overnight plus 25 pickup and de- 
ivery 


The Manger Vanderbilt Hotel (HSMA) 

4 Park Ave. (Phone: Murray Hil! 3-4000) 

Manaaer: Thomas J. Kelley |! 

Sales Manager: William S. Coley, Jr. 

Convention Season: All year 

Largest Group Accommodated: 450 (200 rooms 
and 25 suites available) 

Convention Rates: Sinale: from $6; Double: from 
$8.50: Suites: from $17 

No. Mtg. Rms. & Capacity of Largest: 5 (350) 

No. Banquet Rms. & Capacity of Largest: 5 (350) 


Governor CunTon 
Oiers an excellent 

Variety of rooms for 

E very convention, sales 

Ray. banquet or meeting. 

N ewly decorated interiors, 
Qutstanding facilities and 


Realy gracious service. 


Cc entrally and convoniently 
L ocated in midtown 

f]z90 outside rooms with bath, 
WN o-tip servidor, radio, 21" TV. 
T en to 500 accommodated in 
Ou 15 public meeting rooms. 
N tity Victor Giles, Dir, Sales 


Hotel Governor Clinton 


7th Avenue & 3lst Street 
New York City 
°o ite Penn Station ... 
e cent e. a wy! 
hopping Center... 1 
from Gimbel’s, 2 blocks te 
Macy’s. 


STEPS TO THE NEW 
COLISEUM 


WORLD'S LARGEST 
EXPOSITION CENTER 


Yes, we counted them—only 58 steps from 
our 58th St. entrance to your exhibit at 
the Coliseum. 

Make B nw headquarters here at the 

Henry udson Hotel and save time, 
money and energy. 
1200 Rooms 1200 Baths 
Single $5-$7 Double $9-$13 
You'll enjoy The Voponer, our new dining 
and supper club, featuring The 3 Suns 
You'll rel od 

ou'll relax in our modern cocktail lounge 
—The Chartroom, . 
* Cafeteria « Banquet and Meeting Rooms 
* Ample Parking—2 Cocktail Lounges. 
Swimming Pool, Gymnasium and Sun 

Decks Complimentary to Guests. 


ALBERT F. KOENIG—Gen. Mgr. 


353 W. 57th St., New York 19, N. Y. 
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World's great convention cities 


Wide selection of sites makes Atlantic seaboard 
area ideal. New York, Philadelphia, Atlantic 
City are a few of the cities to choose from. 

Fast, frequent TWA service daily from all major 
cities throughout the U.S.A. and 21 world cen- 
ters overseas makes the Atlantic seaboard a 
most conveniently located area. 

Attractions galore everywhere you go. The thea- 
tre, ocean bathing, night clubs, television stu- 


Choose economical TWA Sky Tourist, First- 
Class or luxurious “Ambassadors” at no extra 
fare. Family Half-Fare Plan Mondays, Tues- 
days and Wednesdays. 

Complete help is yours—from site planning to 
return reservations for all your delegates when 
you consult TWA’s Convention Bureau about 
your convention plans anywhere. For informa- 
tion, call or write: Convention Manager, Trans 

dios—many of the famous spots your delegates World Airlines, 380 Madison Avenue, New 

have longed to see are located here. York 17, New York. 


Fly the finest... FL vi | 


TRANS WORLD A/RLINES 


CSA. EUROPE AFRICA -ASIA 
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THE PARK SHERATON HOTEL 
NEW YORK, N. Y. 


Long a favorite for conventions, 
the Park Sheraton, located in the 
heart of Midtown Manhattan, 
offers a beautiful Grand Ballroom 
accommodating 600 for meetings 
and banquets. Many other 
function rooms accommodating 
from 25 to 250 persons. 


Expert Convention Staff 
es WiLtiaM GoRMAN, 
Manager 


Another distinguished Sheraton Hotel 


SHERATON HOTELS 
AKRON 

ALBANY 

BALTIMORE 


WASHII N 
PHILADELPHIA 
under construction 


IN CANADA 
MONTREA 


THE SHERATON-ASTOR HOTEL 
with New York's Biggest Ballroom 


At the crossroads of the world where Broad- 
way opens into Times Square — stands the majes- 
tic Sheraton-Astor Hotel. Here are the largest 
banquet facilities in the world, where luncheons 
and dinners are held for more than 5,000 guests. 
In addition to the Grand Ballroom, there are 
15 other function rooms accommodating from 
410-1200 persons. And there are dozens of newly 
redecorated suites that have housed dignitaries 
from the world over. 

Expert Convention Staff 


Ralph H. Freeman, General Manager 
L. N. Furch, Manager 


SHERATON 


SHERATON HOTELS 


WASHINGTON 
PHILADELPHIA 
under construction 


IN CANADA 


HAMILTON 


The) Pateclect. Node: in BO TELS 
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Rates for Meals: Lunch: from $3.50; Dinner: from 
$5—plus 15% gratuity and 3% tax 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms 
some bedrooms : : 

Charges for Banquet & Mtg. Rms.: No charge if 
meals served 

Visual Aids Available: None 

Other Equipment Available: PA system, spotlights, 

Parking: Garage—$2.50 per day 


New Weston Hotel 
34 E. 50th St. (Phone: Plaza 3-4800) 


Manager: J. T. McTighe 

Sales Manager: J. A. Zaccaria 

Convention Season: Al! year 

Largest Group Accommodated: 275 (135 rooms 
available) 

Convention Rates: Single: $8 to $12; Double: $!2 to 
$17; Suites $18 to $60 

No, Mtg. Rms. & Capacity of Largest: 5 (80) 

No. Banquet Rms. & Capacity of Largest: 5 (80) 

Rates for Meals: Breakfast: $2.50; Lunch: $4; Din 
ner: $5 (In private dining rooms) 

Liquor: Served in hotel 

Air Conditioning: Banquet & meeting rooms, some 
bedrooms 

Charges for Banquet & Mtg. Rms.: Variable. No 
charge if meals are served. 

Net Exhibit Space: 3,000 sa. ft 

Parking: Garage Service: $2.75 a day 


Hotel New Yorker (HSMA) 


See Advertisement, Page 107 
34th St. & 8th Ave. (Phone: Longacre 3-1000 


Gen, Mgr.: Frank G. Wangeman 

Sales Manager: Charles E. Quain 

Convention Season: Al! year 

Largest Group Accommodated: 2,600 (!,500 rooms 
and 50 suites available) 

Convention Rates: Single: from $6; Double: from 
$9: Suites: from $18 

No. Mtg. Rms. & Capacity of Largest: 16 

No. Banquet Rms. & Capacity of Largest: !6 (1000) 

Rates for Meals: Breakfast: from $2.50; Lunch 
from $3.50; Dinner: from $5 

Liquor: Served in hotel 

Air Conditioning: Banquet & meeting rooms 

Charges for Banquet & Mig. Rms.: from $15 

Net Exhibit Space: 10,000 sa. ft 

Other Equipment Available: PA system, spot 
lights, stage 

Parking: $2.50 for 24 hour service 


Park Sheraton Hotel (HSMA) 


See Advertisement, Page 106 
202 W. 5éth St. (Phone: Circle 7-8000) 


Manager: William Gorman 
Sales Manager: Frank Dolan 
Convention Season: A\! year 
Largest Group Accommodated: 700 (800 rooms & 
suites available) 
Convention Rates: Single. from 
$10.85; Suites: from $13.85 


No. Mtg. Rms. & apeeny of Largest: |! 
t 


No. Banquet Rms. & Capacity of Largest: |! (500) 

Rates for Meals: Breakfast: from 35c; Lunch: from 
80c; Dinner: from $1.50 

Liquor: Served in hotel 

Air Conditioning: Banquet & meeting rooms, 200 
bedrsoms 

Charges for Banquet & Mtg. Rms.: Variable 

Net Exhibit Space: 4,002 sa. ft. 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: $2.50 per 24 hours 

Sports Facilities: Golf school & driving range on 
roo 


The Plaza (HSMA) 
59th St. & Sth Ave. (Phone: PL 9-3000) 


Manager: Eugene Voit 

Sales Manager: Clyde J. Harris 

Convention Season: Al! year 

Largest Group Accommodated: |,000 (250 rooms 
and 50 suites available) 

Convention Rates: Single: $10 to $16; Double: $16 
to $26: Suites: from $26 

No. Mtg. Rms. & Capacity of Largest: 5 (1,000 

No. Banquet Rms. & Capacity of Largest: 6 (800) 

Rates for Meals: Breakfast: from $3: Lunch: from 
$4: Dinner: from $7 

Liquor: Served in hotel 
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Sylbeoa CY 4 Mhc 
Vi O gS A j C . ifs refurbished and 


redecorated, the new Mosaic Room 


R : ‘ NI is now available for meetings, 


banquets and receptions. Across from 


the New Yo rker '"s the new Coffee House on the quiet 

Lower Lobby, this attractive room is 
newes t easily accessible to the lobby by 

Pp r i Va t ee f UNC t i on room the new two-way escalator. Air- 
conditioned and wired for closed 
circuit Television, the Mosaic Room 
also offers a large adjacent kitchen 
which provides delicious food and 
prompt service for banquet functions. 
For full information concerning the 
Mosaic Room... and the other 
attractive ballrooms and meeting 
rooms of the New Yorker ... please 
contact our Sales Department. 
LOngacre 3-1000. 


Teletype: N. Y. 1-1384. 


THE MOSAIC ROOM 


Capacity Meetings 400—Banquets 350 

Dimensions 90’6” x 32'6”—Height 18’ ee 
Floor Area 2867 1/; square feet 

Location Lower Lobby 


STORAGE AREA 
270 SQ FT 


vaTor 


= EKALATOR TO LOBFT 


“"S 


< 


HOTEL 
34th STREET AT 8th AVENUE Cuw/ Orn 
NEW YORK 1, N. Y. 


Direct Tunnel Connection from Pennsylvania Station 4 HILTON HOTEL 
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Air Conditioning: Banquet and meeting rooms, 
and bedrooms 

Net Exhibit Space: 400 sq. ft. on one floor 

Visual Aids Available: Many types 

— Sunes Available: PA system, spotlights, 


Parking $2.50 (short parking), $3 for longer 


Prince George Hotel (HSMA) 

14 E. 28th St. (Phone: Lexington 2-7800) 

Manager: Charlies P. Kane 

Sales Manager: Leo MeKenna 

Convention Season: Al! year 

Largest Group Accommodated: 400 (300 rooms 
and |5 suites available) 

Convention Rates: Single: $5 to $9; Double: $8 
to $11.50: Suites: $17.50 to $18.50 

No. Mtg. Rms. & Capacity of Largest: 5 (350) 

No. Banquet Rms. & Capacity of Largest: 4 (300) 

Rates for Meals: Breakfast: 75c to $1.50; Lunch: 
$1.50 to $2.75; Dinner: $2.15 to $3.50 

Liquor: Served in hotel 

Air Conditioning: Dining rooms and bedrooms 

Charges for Banquet & Mrg. Rms.: $25 to $/00 

Net Echibit Space: 5,000 sq. ft. on one floor 

Visual Aids Available: Easels, blackboards 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: $2 per night 


Hotel Roosevelt (HSMA) 


Madison Ave. at 45th St. 

Phone: Murray Hill 6-9200) 

Manager: Edward L. Buckley 

Sales Manager: Peter G. Smith 

Convention Season: Ali year 

Largest Group Accommodated: 3,000 (900 rooms 
and 50 suites available) 

vonvention Rates: Single: from $6.50; Double: 
from $10.50; Suites: from $28.50 

No, Mtg. Rms. & Capacity of Largest: 22 (/,250) 

No. Banquet Rms, & Capacity of Largest: 20 
' 000 

Rates for Meals: Breakfast: from $2.50; Lunch: 
from $4: Dinner: from $6 

Liquor: Served in hotel 

Air Conditioning: Banquet & meeting rooms, 250 
bedrooms 

Charges for Banquet & Mtg. Rms.: 
when meals served 

Net Exhibit Space: 10,000 sq. ft. on one floor 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: $2.50 per day, 
service 


No charge 


pick-up and delivery 


St. Moritz Hotel 

50 Central Park South (Phone: Plaza 5-5800 

President: Charles Taylor 

Sales Manager: Garry Hiers 

Convention Season: Al! year 

Largest Group Accommodated: 700 (300 rooms & 

suites available) 

Convention Rates: Single: from $8.50: Double: from 
$10.50; Suites: from $16 

No. Mtg. Rms. & Capacity of Largest: 6 (325) 

Rates for Meals: Breakfast: from $2.50; Lunch: from 
$4; Dinner: from $6 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms 

Visual Aids Available: Easels, blackboards 

Other Equipment Available: PA system, spotlights 
stage 


Parking: Garage nearby 


The Savoy-Plaza Hotel (HSMA) 
Sth Ave. & 58th St. (Phone: Eldorado 5-2600) 


Manager: John F. Isard 

Sales Manager: John H. Sienold 

Convention Season: All year 

Largest Group Accommodated: 300 

Convention Rates: Single: $1! to $18; Double: 
$15 to $22: Suites: $24 to $50 

No. Mtg. Rms. & Ca a of Largest: 10 (300) 

No. Banquet Rms. & ome of Largest: 10 (300) 

Rates jor Meals: Break ay _— b fees 25; Lunch: 
from $2.75; Dinner: from $3. 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms, 

bedrooms, lobby, restaurants 

Charges for Banquet & Mtg. Rms.: 
when meals served 

Net Exhibit Space: 9,700 sq. ft. on one floor 

Other Equipment Available: PA system, spotlights, 
stage 

Parking: $2.50 


No charge 


Shelton Hotel 

525 Lexington Ave. (Phone: Plaza 5-4000) 

Manager: C. Wiiliam Finck 

Sales Manager: B. Kramer 

Convention Season: Al! year 

Largest Group Accommodated: 400 (200 rooms 
and 20 suites available) 

Convention Rates: Single: $6.50 tc $13; Double: 
$9 to $14; Suites: $15 to $2! 

No. Mtg. Rms. & Capacity of Largest: 5 (300) 

No. Banquet Rms. & Capacity of Largest: 5 (300) 

Rates for Meals: Breakfast: $2.50; Lunch: §$3; 
Dinner from $3.75 

Liquor: Served in banquet rooms, dining rooms 
and bar 

Air Conditioning: Some rooms 

Charges for Banquet & Mtg. Rms.: Variable 

Net Exhibit Space: 5,358 sq wk. 

v— Equipmest Available: PA system, spotlights, 


Parking $2.50 per night 


Sports Facilities Swimming pool 


Hotel Sheraton-Astor (HSMA) 
See Advertisement, Page 106 


Times Square (Phone: Judson 6-3000) 

Gen. Manager: Ralph H. Freeman 

Sales Manager: Robert D. Howard 

Convention Season: Al! Year 

Largest Group Seaeeencates: 1,600 (800 rooms 
and 150 suites availab 

Convention Rates: Single: from $8; Double: from 
$12; Suites: from $20 

No. Mtg. Rms. & Capacity of Largest: 48 (3,000) 

oe. congue Rms. & Capacity of Largest: 48 


) 

Rates for Meals: Breakfast: from $2.75; Lunch: 
from $3.50; Dinner: from 

Liquor: Served in hotel 

Air Conditioning: Banquet & meeting rooms, 
suites 

Cheroee for Banquet & Mtg. Rms.: Variable 

Net Exhibit Space: 30,000 sq. ft. 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: Facilities available 


Sheraton-McAlpin (HSMA) 


34th & Broadway (Phone: PE 6-5700) 

Manager: A. C. Allan 

Sales Manager: Leonard R. Oakes 

Convention Season: Al! year 

Largest Group Accommodated: |,000 (700 rooms 
and 30 suites available) 

Convention Rates: Single: $6.25 to $9.25; Double: 
$9.50 to $13.50; Suites: $18 to $22 

No. Mtg. Rms. & Capacity of Largest: 19 (500) 


No. Banquet Rms. & Capacity of Largest: |9 (400) 

Rates for Meals: Breakfast: $2.50; Lunch: $3; 
Dinner: $4.25 

Liquor: Served in hotel 

Air Conditioning: Some banquet and meeting 
rooms 

Other Equipment Available: PA system, spotlights, 


stage - 
Parking: $2.50 first night; $2 each additional night 


Statler Hotel (HSMA) 
7th Ave. & 33rd St. (Phone: Pe 6-5000) 


Manager: Thomas F. Troy 

Sales Manager: Hugh McKerney 

Convention Season: Al! year 

Largest Group Accommodated: 2,200 (!,! 
and 45 suites available) 

Convention Rates: Single: from $8; Double: from 
$10; ro, from $13; Suites: $28 

No. Mtg. &ms. & Capacity of Largest: [6 (2,000) 

No. Banquet Rms. & Capacity of Largest: [4 
|, 


00 rooms 


Rates for Meals: Breakfast: from $2 50; Lunch: from 
$3.50; Dinrer from 

Liquor: Served in hotel 

| Conditioning: Banquet and meeting rooms, 

edrooms 

Charges for Banquet & Mtg. Rms.: Variable 

Net Exhibit Space: 39,172 sa. ft. 

Visual Aids Available: |6mm sound projector, 
motion picture ‘icreens 

Otner Equipment Available: 
lights, stage 

Parking: $3 ad 24 hours 

Sports Facilities: Swimming pool 


PA system, spot- 


Waldorf-Astoria 


Park Ave. at 50th St. (Phone LOngacre 3-6900) 
(facilities data not made available) 


The Warwick Hotel (HSMA) 


65 W. 54th St. (Phone: Circle 7-2700) 

Manager: Erwin H. Schlicht 

Sales Manager: Theodore R. Archibald 

Convention Season: Al! year 

Largest Group Accommodated: 250 (250 rooms 
availabie) 

Convention Rates: Single: $10; Double: $12: 
Suites: $16 

No. Mtg. Rms. & Capacity of Largest: 5 {250) 

No. Banquet Rms. & Capacity of Largest: 5 (250) 

Rates for Meals: Breakfast: $! to $2.50: Lunch: 
$3 to $5; Dinner: $4 to $10 

Liquor: Served in hotel 

Charges for Banquet & Mtg. Rms.: 
when food served 

Net Exhibit Space: 4,300 sq. ft. on one floor 

ae Equipment Available: PA system, spotignts 
stage 

Parking: Parking lots—$!.00 


No charge 


NIAGARA FALLS 


Reireade; N.Y.C.; L.V.; Erie: N. St. C. & Ti 
we 
Airlines: AAL 


Hotel Niagara (HSMA) 
201 First St. (Phone: 932!) 


oe ey Floyd D. Vandervort 
Sales Manager: Albert W. Tubbs 
Convention Season: Sept. to June 
Largest Group Accommodated: 2/0 (125 rooms 
— — nee 
onvention Rates: Single: $6 to $9; Double: $9 te 
$13.50; Suites: $20 . : 
No. Mtg. Rms. & Capacity of Largest: 6 (500 
No. Banquet Rms. & Capacity of Largest: 2 (300) 
Rates for Meals: Breakfast: 65c to $1.50; Lunch: 
from $2.25; Dinner: from $3 


See Advertisement, Page 108 


THE SHERATON- 
McALPIN HOTEL 


NEW YORK'S MOST CONVENIENT 
LOCATION 


Liquor: Served in hotel 


COPYRIGHT 


Located at Herald Square in the same 
block as the Empire State Building, 

the 1500-room Sheraton-McAlpin 
provides a ballroom for 500, plus 
eleven other dinner and meeting rooms 
accommodating from 20 to 500 persons. 


Permission to reproduce this 
guide to facilities in whole or 
in part may be granted only 


PHILADELPHIA through written permission of 


under construction 


f : , P . ae , copyright owners. 
“ Expert Convention Staff 2 IN CANADA Pyr'g 
ALEXANDER C. ALLAN, General Manager . 


Another distinguished Sheraton Hotel 


SM/NOVEMBER 20, 1955 


Air Conditioning: 3 meeting rooms 

Charges for Banquet & Mtg. Rms.: None 
her Equipment Available: PA system, portable 
platforms 

Parking: $1.50 overnight 


POUGHKEEPSIE 


Railroads: N.Y, Cent.; N.Y., N.H. & H. 


Airlines: CA 


Nelson House (HSMA) 

28 Market St. (Phone: 3900 

President: Walter Averi!! 

Manager: Henry J. Kowa 

Convention Season: Al! year 

Largest Group Accommodated: 300 (!00 rooms 
and 6 suites available) 

Convention Rates: Single: $4.50 to $6: Double: 
$? to $10; Suites: $19 

No. Mtg. Rms. & Capacity of Largest: 5 (200) 

No. Banquet Rms. & Capacity of Largest: 5 (325) 

Rates for Meals: Breakfast: 40c to $1.10; Lunch: 
75c to $1.25; Dinner: $1.50 to $3 

Liquor: Served in hotel! 

Air Conditioning: Banquet and meeting rooms 

Charges for Banquet & Mtg. Rms.: None for con- 
ventions. 

Net Exhibit Space: |,500 sq. ft. on one floor 

Caer Equipment Available: PA system, spot- 
ights 

Parking: 50c day, $! overnight—garage. 35c¢ day 
75c overnight—lot 

Sports Facilities: 


Poughkeepsie Inn (HSMA) 
Cannon Street (Phone: 3400) 


Manager: J. Edward Downes 

Sales Manager: Richard T. Downes 

Convention Season: Al! year 

Largest Group Accommodated: 200 (120 rooms 
and 6 suites available) 

Convention Rates: Single: $4 to $9; Double: $8 to 
$13: Suites: $15 to $30 

No. Mtg. Rms. & Capacity of Largest: 5 (175) 

No. Banquet Rms. & Capacity of Largest: 5 (160) 

Rates for Meals: Breakfast: $1.25; Lunch: $1.50: 
Dinner: $2.25 

Liquor: Served in hotel 

Air Conditioning: Banquet & meeting rooms, some 
bedrooms, bar and restaurant 

Charges for Banquet & Mtg. Rms.: Variable 

Net Exhibit Space: 4,625 sq. ft. 

Visual Aids Available: Closed circuit TV, movies 

Other Equipment Available: PA system, spot 
lights, stage 

Parking: 75c overnight, 55c all day 

Sports Facilities: Golf, Ten Swimming 


ROCHESTER 


Railroads: N.Y.C.: Erie 
Airlines: AAL, CAP 


B. & O. 


Penna 


Powers Hotel 

34 W. Main St. (Phone: Locust 6400) 

aonaeer: Joseph J. Stanway 

Sales Manager: E. L. Kleehamer 

Convention Season: Ali year 

Largest Group Accommodated: 400 (200 rooms 
and 10 suites available) 

Convention Rates: Single: $5.50 to $8.25: Double: 
$7.75 to $12.25; Suites: $15 to $20 

No. Mtg. Rms. & Capacity of Largest: 9 (350) 

No. Banquet Rms. & Capacity of Largest: 9 (700) 

Rates for Meals: Breakfast: $1.50 to $2.50; Lunch: 
$1.75 to $3: Dinner: $3 to $5.50 

Liquor: Served in hotel 

Charges for Banquet & Mtg. Rms.: None if hotel 
is headquarters 

Net Exhibit Space: 8,000 sq. ft. on one floor 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: Free overnight 


The Hotel Manger Rochester 


95 West Main St. (Phone: Locust 8880) 

Manager: Pau! F. Morris 

Sales Taneeer: Mr. Bernard Gleason, c/o 4 Park 
Ave., New York 16, N. Y. 

Convention Season: All year 

Largest Group Accommodated: |50 (175 rooms 
available) 

Convention Rates: Single: $3.50 to $6.75: Double: 
$5 to $9; Suites: $12 to $18 

No. Mtg. Rms. & Capacity of Largest: 6 (150) 

No, Banquet Rms. & Capacity of Largest: 6 (150) 

Rates for Meals: Breakfast: /5c: Lunch: $!: Din- 
ner: $1.75 

Liquor: Served in hotel 

Air Conditioning: Banquet & meeting rooms 

Borges for Banquet & Mtg. Rms.: $5 to $15 
aily 


SM/NOVEMBER 20, 1955 


Net Exhibit Space: | 000 sq. ft. 

Visual Aids Available: Screens, blackboards 

Other Equipment Available: PA system, spot 
lights, stage 

Parking: Garage—$!.25 overnight, $1.50 24 hours— 
(in out $1.75); Weekly $8.50. 


Seneca Hotel (HSMA) 


26 Clinton Ave. South (Phone: Hamilton 7800) 

Manager: Ear! F. Campbell! 

Sales Manager: John Mahler 

Convention Season: All year 

Largest Group Accommodated: 750 (350 rooms 
and |2 suites wore et 

Convention Rates: Single: $6 to $8.50; Double: 
$? to $12.50; Suites: $17 to $28 

No, Mtg. Rms. & Capacity of Largest: /0 (1,200) 

No. Banquet Rms. & Capacity of Largest: 8 (1,000) 

Rates for Meals: Breakfast: from $1.50; Lunch: from 
$2.50; Dinner: from $3.50 

Liquor: Served in hotel 

Air Conditioning: Banquet & mtg. rms. 
rooms 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: |2,000 sq. ft. 

Visual Aids Available: Screens 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: $1.50 per 24 hours, lot 40c overnight 


, 25 bed- 


Sheraton Hotel (HSMA) 
See Advertisement, Page 109 

It! East Ave. (Phone: Baker 8-400 

Manager: Morgan J. Smith 

Sales Manager: V. Ward Bennett 

Convention Season: All year 

Largest Group Accommodated: 400 (350 rooms 
available) 

Convention Rates: Single: $6.85 to $10.85: Double: 
$10.85 to $15.85; Suites: $22.70 to $57.55 

No. Mtg. Rms. & Capacity of Largest: 8 (650) 

No. Banquet Rms. & Capacity of Largest: 4 (5 

Rates for Meals: Breakfast: from $1.75; Lunch: 
from $2.50: Dinner: from $3.75 

Liquor: Served in hotel 

Charges for Banquet and Mtg. Rms.: None if 
function is held in hotel 

Other Equipment Available: PA system, portable 
stage 

Parking: $1.25 for 24 hours 

Sport Pacilities: Golf, Tennis 


RYE 


Railroads: N.Y., N.H, & H.: Rye Main Line 


Westchester Country Club (HSMA) 


Phone: Murray Hill 2-4386 

Manager: David J. Martin 

Sales Manager: H. B. Dickson 

Convention Season: Labor Day to June 30th 

Largest Group Accommodated: 200 

Convention Rates: Single: $9; Double: $14 

No. Mtg. Rms. & Capacity of Largest: 7 (400 

No. Banquet Rms. & Capacity of Largest: 7 (300) 

Rates for Meals: Breakfast: $1.75; Lunch: $2.75 
Dinner: $4 

Liquor: Served in hotel 

Charges for Banquet & Mtg. Rms.: None 

Visual Aids Available: Blackboards, 
easels, l6mm and 32mm projectors 

Other Equipment Available: PA system, spotlights 
stage 

Parking: Garage—$!.50 per day 

Sports Facilities: Golf, Tennis, Baseball, Swimming 


KichtidléEt 
SHERATON 


Your Best Address in Rochester 


Central location 


screens 


Unsurpassed 


cilities, service. Radio in every 


om. Excellent off street parking 


Expert Convention Staff 


MORGAN J. SMITH, General Mgr. 


Television in every room 


SARANAC INN 


A 


Railroads: N.Y.C. 
Airlines: CAI 


Saranac Inn ; 
Saranac Inn Post Office (Phone: Saranac Lake |800) 


Sales Manager: S. A. Kirk 
Convention Season: June | to July 20, Aug. 25 to 
| 


Largest Group Accommodated: 750 (238 rooms 
available) 

Convention Rates: Single: $14 to $!8; Double: 
$26 to $34. Rates for American Plan. 

No. Mtg. Rms. & Capacity of Largest: 7 (650) 

No, Banquet Rms. & Capacity of Largest: 2 (750) 

Liquor: Served in hotel 

Net Exhibit Space: 5,000 sq. ft. on one floor 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: Facilities available : us 

Sports Facilities: Golf, Tennis, Boating, Fishing 


SARATOGA SPRINGS 


Railroads: Del. & Hvd.; S. & S. 


Gideon Putnam Hotel 


Geyser Park (Phone: 4200) 

Manager: Myron H. Woolley 

Convention Season: Al! year : 

Largest Group Accommodated: 200 (/00 rooms, 
12 suites) 

Convention Rates: 100 (100 rooms and |2 suites 
available) 

No. Mtg. Rms. & Capacity of Largest: 2 (!50) 

No. Banquet Rms. & ppechy of Largest: | (200) 

Rates for Meals: Breakfast: $2; Lunch: $3; Dinner: 
$4 

Liquor: Served in hotel 

Parking: $! per night 

Sports Facilities: Swimming, Golf, Tennis 


SAYVILLE 


Railroads: Long Island 


Sayville Hotel & Beach Club 

311-315-325 Handsome Ave. 

Manager: Edward A, Horowitz 

Sales Manager: Sam Kalb 

Convention Season: Sept. | to June 30 

Largest Group Accommodated: 500 (150 rooms 
available) 

Convention Rates: Single: $15, Double: $25. Rates 
for American Plan. 

No. Mtg. Rms. & Capacity of Largest: 4 (600) 

No. Banquet Rms. & Capacity of Largest: 3 (600) 

Rates for Meals: Breakfast: $1.50; Lunch: $2; Bin- 
ner: $3 to $4 

Liquor: Served in hotel 

Charges for Banquet & Mtg. Rms.: from $25 

Net Exhibit Space: 2,000 sq. ft. on one floor 

Other Equipment Available: Spotlights, stage, 
A system 

Parking: Free facilities available 

Sports Facilities: Tennis, Salt water bathing 


SCHROON LAKE 


Railroads: D. & H, 


Scaroon Manor Hotel 
(Phone: Schroon Lake 75) 


SHERATON HOTELS 
AKRON 

ALBANY 

BALTIMORE 


WASHINGTON 
PHILADELPHIA 
under construction 


IN CANADA 


NIAGARA FALLS 
HAMILTON 


WHEN 
CONVENTIONS 
COME 
MARCHING 


The entire staff of the Hotel 
Thayer stands at attention. 
In reviewing our services, 
you'll find: 


IDEAL LOCATION 
. . 50 miles from 
New York City on the Military 
Reservation of the United 
States Military Academy 


TRADITIONAL HOSPITALITY 
... thoughtful comfort from 
the moment of welcome to 
time for leave-taking 


PRIVATE FUNCTION ROOMS 
... for groups of 20 to 400 
persons including the spacious 
Crest Room and smaller 
meeting rooms 


BANQUET FACILITIES 
. . . superb food and fine 
drinks, artfully prepared and 
served in a gracious manner 


ATTRACTIVE ACCOMMODATIONS 
..- 196 guest rooms in addition 
to comfortable quarters for 
172 persons in dormitory 
rooms 


“AT EASE” HOURS 


... guided tours of historic 
West Point. Sports and 
recreational activities nearby. 


For rates and information write to 
William R. Ebersol, Manager 


U.S. 
HOTEL 


NEW YORK 
Schroon Lake continued 


Manager: Joseph Frieber 

Convention Season: May 27 unti! Oct. | 

Largest Group Accommodated: 500 

Convention Rates: Single: $14 to $20: Double: $20 
to $30. Rates for American Plan. 

No. Mtg. Rms. & Genocty of Largest: 5 (700) 

No. Banquet Rms. & Capacity of Largest: 5 (700) 

Liquor: Served in hotel 

Air Conditioning: Banquet halls 

Charges for Banquet & Mtg. Rms.: 

Net Exhibit Space: 700 sa. ft. 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: Free facilities 

Sports Facilities: Golf, 
Handball! 


None 


Tennis, Boating, Riding 


SYRACUSE 


Railroads: N.Y.C 
Cc 


: DL. & W. 
Airlines: AAL Al 


AUDITORIUM 


Onondaga Country War Memoriai 

515 Montgomery St. (Syracuse 74-1213) 

Exhibit Areas: Lower level, 48,000 sq. ft.; Audi 
torium, 30,000 sq. ft. 

Rental Fees: $400 per event or 
whichever is greater 

Ventilation: Semi-air conditioned 

Ceiling Height: Auditorium, 65 ft.; 
14 ft. PLA. System: Available 

Dimensions, Opening to Exhibit Hall: 
take truck 

Elevators and Capacities: 
freight 

Columns: None in Auditorium; 
Exhibit Area 

Utilities: a types of current, 
drainag 

Loading Facilities: Forklift trucks, stage door and 
drive in 

Storage Areas: Adjacent to both floors 

Meeting Rooms and Capacities: 20, from |0 to 
1,000 (one room, 1!,000; one, two rooms 


5% of ticket sale 


Exhibit Area 
Doors will 
Two passenger and one 


33 ft. apart in 


steam, water and 


200) 

Facilities for Food Functions: Two cocktail lounges; 
facilities for banquets up to 2 

Distance from Business District: In center of town 


Onondaga Hotel (HSMA) 
Jefferson at Warren (Phone: 2-122!) 


Manager: Pat Miller 

Sales Manager: Geo. Gilbert and Pat M 

Convention Season: Al! year 

Largest Group Accommodated: 600 (300 rooms 
and 6 suites available) 

Convention Rates: Single: from 
$8 to $13; Suites: $18 to $20. 

No. Mtg. Rms. & Capacity of Largest: 9 (800 

No. Banquet Rms. & Capacity of Largest: . On 

Rates for Meals: Breakfast: $2; Lunch: $2.35: Din 


ner: from 


Laughlin 


$6 to $9; Double 


Liquor: Ser rved in hotel 


Charges for Banquet & Mtg. Rms.: None 


Net Exhibit Space: 8,160 sq. ft. on one floor 
Visual Aids Available: Closed Circuit TV 
Other + Available: PA system, spot- 


lights, stage 

Parking: $1.50 per night 

Sports Facilities: Golf. Tennis, Swimming, Riding— 
(20 minutes from hotel) 


Hotel Syracuse (HSMA) 


See Advertisement, Page 110 
Warren, Harrison & Onondaga Sts. (Phone: 2-512!) 


Manager: James F. Gilday 

Sales Manager: James G. Healy 

Convention Season: Al! year 

Largest Group Accommodated: 800 (400 rooms 
and 20 suites available 

Convention Rates: pinges $6 to $9; Double: $8.50 to 
$12.50; Suites: iY to $ 

No. Mtg. Rms. a Capacity of Largest: 1,000 

No. Banquet Rms, & Capa nye of Largest: 1,000 

Rates for Meals: Breakfast: 50c to $1.65; Lunch: 
75c to $2.50; Dinner: $1.45 to $5.50 

Liquor: Served in hotel 

Air Conditioning: Banquet & meeting rooms, some 
bedrooms 

Charges for Banquet & Mtg. Rms.: Varieble 

Net Exhibit Space: 3,600 sq. ft. on one floor 

Visual Aids Available: Movie screens, blackboards 

Other Equipment Available: Stage 

Parking: 50c per day, 75¢ overnight 

Sports meng Golf nearby, Tenn 
ice skating wling 


s, Swimming 


TROY 


Railroads: N.Y.C.; D. & H.; B. & M.; TU 


The Hendrick Hudson Hotel 
200 Broadway (Phone: Ashley 2-7000) 


Manager: Leo A. Curley 
Convention Season: All year 
Largest Group Accommodated: !75 (100 
and 5 suites available) 
— Rates: Single: $6; Double: $8; Suites: 
12 


No. Mtg. Rms. & Capacity of Largest: 4 (500) 

No. Banquet Rms, & Capacity of Largest: 4 (500) 

Rates for Meals: Breakfast: $1.50; Lunch: $2.25; 
Dinner: $3 

Liquor: Served in hotel 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 4,000 sq. ft. on one floor 

Other Equipment Available: PA system, spot 
lights, stage 

Parking: Garage—$!.25 per night 


rooms 


UTICA 


Railroads: N.Y.C.; D.L. & W. 


Hotel Utica (HSMA) 
102 Lafayette St. (Phone: 4-4!!!) 


Manager: Garry Riggs 

Convention Season: Al! year 

Largest Group Accommodated: 450 (250 rooms 
and 6 suites available) 

Convention Rates: Single: $5.75 to $8.50; Double: 
$8 to $11.50: Suites: $14 to $18.25 

No. Mtg. Rms. & Gepoctty of Largest: 12 (750) 

No. Banquet Rms. & Capacity of Largest: |! (500) 

Rates for Meals: Breakfast: from 65c; 
95c: Dinner: from $1.85 

Liquor: Served in hotel 

Air Conditioning: 2 banquet rooms and al! res 
taurants 


Lunch: from 


For Your SALES MEETING 


Largest Hotel between N. Y. & Buffalo 
Audio-Visual equipment 
Closed-circuit television 

7 parking areas within a block 

Minutes from N. Y. State thruway 


. from 10 to 1,000 


hotel 


JAMES F. GILDAY, EXEC. VICE-PRES. 


yracuse 


SYRACUSE, NEW YORK 


THAYER 


WEST POINT, NEW YORK 


TELETYPE S$S300 


SM/NOVEMBER 20, 1955 


Net Exhibit Space: 2,310 sq. ft. 

Visual Aids Available: Movie screen 

Other Equipment Available: Stage 

Parking: $1.25 per night 

Sports Facilities: Tennis, Swimming, Golf, Curling, 
Handball 


WATERTOWN 


Railroads: N.Y.C. 


Hotel Woodruff (HSMA) 
Public Square (Phone: 2400) 


Manager: Lanson M. Boyer 

Convention Season: All year 

Largest Group Accommodated: 500 (325 rooms 
and 10 suites) 

Convention Rates: Single: from $5; Double: from 
$8; Suites: from $20 

No. Mtg. Rms. & Capacity of Largest: 5 (300) 

No. Banquet Rms. & Capacity of Largest: 5 (300) 

Rates for Meals: Breakfast: from 55c; Lunch: from 
90. Dinner: from $2 75 

Liquor: Served in hotel 

Air Conditioning: Rooms and suites 

Charges for Banquet & Mtg. Rms.: from $10 daily 

Net Exhibir Space: 2,000 sq. ft, on one floor 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: Free facilities 

Sports oe Fishing, Swimming, Boating, 
Tennis, Golf, Riding, Skiing, Tobogganing 


WESTPOINT 


Railroads: N 


U. S. Hotel tien 


See Advertisement, Page 110 
Phone jhiand Falls 6-473 
ienagen. Ww R. Ebe 
Conventi ion Season: A 


Largest Group Accommodated "30 al 
ac 
Convention “Rates! Sing 
rom ) c e $ 4? 
can P 
No. Mtg. ‘toms & Capacity of Largest: 2 (300) 
No. Banquet Rms. & Capac ity of i pes 2 (325) 
Rates for Meals: Bre eakfast $ 


paenan 


ved i r 
Charges io + theres % Mtg Rms. : None 
Net Exhibit Space: 000 on one fi 

ay son Aids Available: Projectors, screen, b 


Other Sestoment Available: PA spotlights 
Parking Free facilities 
Sports Facilities: Sw 

j Tennis 


WHITEFACE 


Railroads: N. Y, Cent. 
Airlines: CA 


Whiteface Inn 
(Phone: Lake Placid 130) 


Manager: H. W. Haynes 
be Season: May I5 to July 15, Sept, | to 
ct. 15 

Largest Group Accommodated: 375 (200 rooms 
and 12 suites available) 

Convention Rates: Single: $18; Double: $32; Suites: 
$40; Rate for American Plan. 

No. Mtg. Rms. & Capacity of Largest: 6 (400) 

No. Banquet Rms. & Capacity of Largest: | (400) 

Rates for Meals: Breakfast: $2; Lunch: $3; Dinner: 
$4 

Liquor: Served in hotel 

Net Exhibit Space: 3,400 sq. ft. on one floor 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: Free facilities available 

Sports Facilities: Golf, Tennis, Boating, Bathing 


NORTH CAROLINA 


ASHEVILLE 


Railroads: So. Ry 
Airlines: DEL CRs, CAP, PAI 


AUDITORIUM 


Municipal Auditorium 
Haywood Street (Phone 3-36!!) 
Manager: Ralph James 


SM/NOVEMBER 20, I955 


Exhibit Areas: Main floor, 9,000 sq. tt.; basement 
floor, 13,761 sq. ft 

Floor Load: Unlimited 

‘wg Height: Main floor, 35 ft.; basement, 9 ft. 
ry Bian. Available 

So Opening to Exhibit Hall: 7 ft. x 7 ft. 

Columns: Main floor, 6 under balcony 

Loading Facilities: Ramp with uppley set-up 

Storage Areas: 800 sq. f. in basement 

Meeting Rooms: None 

Facilities for Food Functions: Hotel next door 

Parking Facilities: Ample 

Distance from Business District: block 


Battery Park Hotel 

Battle Square (Phone: 8211) 

Resident Manager: Michae! L. Taft 

Sales Manager: Freddie Ellen Weave 

Convention Season: Al! year 

Largest Group ee 250 (115 rooms 
and 5 suites available 

Convention Rates: Single: $4 to $10; Double: $7 to 
$14; Suites: $20 to $35 

No. Mtg. Rms. & Capacity of Largest: 5 (400) 

No. Banquet Rms. & Capacity of Largest: 5 (400 

Rates for Meals: Breakfast: $1.25 to $1.75; Lunch: 
from $2; Dinner: from $ 

Liquor: Not served in hotel 

Air oe 3 ban 

bedroor 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: |,400 sq. ft. on one floor 

Other — Availabi : PA system, spot- 
! ght 

Free rking t, garage $1.25 
Sports Facilities: Golf, Swimming, Riding, Tennis 


Grove Park Inn (HSMA) 

(Phone: 2-27 

Manager: |ke Hal! 

Sales Manager: Elaine C. Clark 

Convention Season: All year 

Largest Group Accommodated: 300 (150 rooms 
and 8 suites available) 

Convention ‘Rates: Single: $18; Double: $30; Suites: 
15: Rates for American Plan 

No. Mtg. Rms. & Capacity of Largest: 7 (300 

No. Banquet Rms. & Capacity of Largest: 4 (500) 

Rates for Meals: Breakfast: $2; Lunch: $3; Dinner 
$4 


Liquor: Served in hotel 

Net Exhibit Space: 4,000 sq. ft. on one floor 

Other Equipment Available: PA system, spot- 
ights, stage 

Parking: Garage—$!.00 per night 

Sports Facilities: Croquet, Horseshoes, Golf, Ten- 
nis, Swimming, Shuffleboard, Archery, Riding 


George Vanderbilt Hotel (HSMA) 
75 Haywood St. (Phone: 767!) 


Manager: William D. Turner, Jr. 

Convention Season: All year 

Largest Group Accommodated: 300 (1/0 rooms 
available) 

Convention Rates: Single: $4 to $6; Double: $7 to 
$12; Suites: from $20 

No. Mtg. Rms. & Capacity of Largest: 5 (500) 

No. Banquet Rms. & Capacity of Largest: 5 (400) 

Rates for Meals: Breakfast: from $1; Lunch: from 
$1.50; Dinner: from $2 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 6,000 sa. ft. 

Visual Aids Available: Screens, Projectors 

Other Equipment Available: PA system, 
ights 

Parking: $! per night, in and out service 

Sports Facilities: Golf 


CHARLOTTE 


Railroads: So. Ry.: S.A.c.; P. & N.: Nor. Sou. 
Airlines: EAL, CAP, PAI, SOU 


Hotel Charlotte 

Cor. Trade & Poplar Sts. (Phone: 2-1/2!) 

Manager: Kenneth B. Cross 

Convention Season: Al! year 

Largest Group Accommodated: 500 (200 rooms and 
7 suites available 

Convention Rates: Single: from $5.50; Double: 
from $8.50; Suites: from $17.50 

No. Mtg. Rms. & Capacity of Largest: !2 (700 

No. ponget Rms. & Capacity of Largest: 12 (550 
to 600 

Rates for Meals: Breakfast: from 60c; Lunch: from 
90c; Dinner: from $1.5C 

Liquor: Beer and wine only 

Air Conditioning: Banquet & meeting rooms, 250 
bedrooms 

Charges for Banquet & Mtg. Rms.: from $12.50 

Net Exhibit Space: 6,000 sq. ft. on one floor 

Visual Aids Available: Screens 


Other Equipment Available: PA system, spot- 
lights, stage 

Parking: Garage 75c to $!.25 

Sports Facilities: Golf 


Hotel Wm. R. Barringer 
426 N. Tryon St. (Phone: 3-033!) 
Manager: Rex 8. Knorr 
Convention Season: Al! year ¥ 
Largest Group Accommodated: 20° (125 rooms 
and |0 suites available) 
Convention Rates: Single: 
from $9; Suites: from $17 
No. Mtg. Rms. & Capacity of Largest: 4 (200) 
No. Banquet Rms. & Capacity of Largest: 4 (200) 
Rates for Meals: Breakfast: from 75c; Lunct trom 
$1.25; Dinner: from $2 
Liquor: Beer and wine served only 
Air Conditioning: Banquet and meet 
and bedrooms 
Net Exhibi+ Space: 2,000 sq. ft. on ore floor 
Other Equipment Available: PA system 


Parking: 75c per day 


from $5.50: Double: 


GREENSBORO 


Railroads: A. & Y.; So. R 
Airlines: EAL, CAP, PAI 


The King Cotton Hotel 
Davis & Market Sts, (Phone: 818!) 


Manager: Haywood Duke 

Convention Season: Al! year 

Largest Group Cacemanated: 400 (225 rooms 
and 1|2 suites available 

Comventiss Rates: Single: $6 to $10; Double: $9 to 
$12; S : $20 to $30 

No. Mtg. ‘i & Capacity of Largest: 6 (500) 

No. Banquet Rms. & Capacity of Largest: 4 (400) 

Rates for aoste: Breakfast: from $1.50; Lunch: from 
$2.50; Dir from $3.50 

Liquor: Not. praiten. in hotel 

Air Conditioning: Banquet & meeting rooms, some 
bedrooms 

Charges for Banquet & Mtg. Rms.: $!5 to $200 

Net Exhibit Space: 4,200 sq. ft. on one floor 

Visual Aids Available: 16 m.m, projectors 

Other Equipment Available: PA system, spot- 

zt tage 24 


Parking: Garage and lot—$! overnight 


O'Henry Hotel 

N. Elm St. (Phone: 717!) 

Manager: Nolan B. Williams 

Convention Season: Al! year 

Largest Group Accommodated: 300 (300 rooms 
and 5 suites available) 

Convention Rates: Single: $3.75 to $5; Double: 
from $6; Suites: from $12 

No. Mtg. Rms. & Capacity of Largest: 4 (400) 

No. Banquet Rms. & Capacity of Largest: 4 (350) 

Rates for Meals: Breakfast: 50c to $I; Lunch: from 
75c; Dinner: from $1.35 

Liquor: A.B.C. stores 

Air Conditioning: Banquet and meeting rooms, 
and 50 bedrooms 

Charges for Banquet &-Mtg. Rms.: None for con- 
ventions 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: 75c—lot, $i—garage 


Sedgefield Inn 

(Phone: 7154 

Manager: Harold Colvert 

Convention Season: Al! yea 

Largest Group Aacommedated: 200 (100 r 
and |0 suites available) 

Convention Rates: Single: $6 to $10; Double: $10 
to $20; Suites: $16 to $30 

No. Mtg. Rms. & Capacity of Largest: 8 (500 

No. Banquet Rms. & Capacity of Largest: 3 (400 

Rates for Meals: Keke: ast: from $1.50; Lu fr 
$2.50; Dinner: from $3.50 

Liquor: Not mete in hotel 

Air Conditioning: Banquet & meeting rooms 
bedrooms 

Charges for Banquet & —e Rms.: $15 to $200 

Net Exhibit Space: 6.000 sq. ft. on one floor 

Visual Aids Available: 16 m.m. projector 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: Free facilities available 

Sports Facilities: Golf, Tennis, 
cha 


ffleboard Badminton 


Riding, Swimmi 


HIGH POINT 


Railroads: So. Ry.; H. Pt. R. A. & S.: H 
Airlines: CAP, EAL, PAI 
Sheraton Hotel 


N. Main St. (Phone: 3375) 
Manager: Arthur G. Corpening, Jr. 


NORTH CAROLINA 
High Point continued 


Sales Manager: Danie! Myers Clark 

Convention Season: Al! year 

Largest Group Accommodated: 300 (200 rooms 
and 5 suites available) 

Convention Rates: Single: $4.50; Double: from 
$6.50: Suites: $15 

No. Mtg. Rms. & Capacity of Largest: 5 (350) 

No. Banquet Rms. & Capacity of Largest: 5 (250) 

Rates for Meals: Breakfast: 65c to $1.50; Lunch: 
85c¢ to $1.65: Dinner: $1.10 to $4.25 

Liquor: Not served in hotel 

Air Conditioning: 22 bedrooms 

Other Equipment Available: PA system spot 
lights 

Parking: Free facilities 

Sports Facilities: Golf 


PINEHURST 


Railroads: S.A.L. 
Airlines: PAI 


The Carolina 

(Phone: Pinehurst 2911) 

Manager: William J. Fitzgibbon 

Convention Season: Oct. to May 

wg Group Accommodated: 450 (203 doubles 
45 singles, and 6 suites available) 

Convention Rates: Single: $14; Double: $26; Suites 
$10. Rates for American Plan 

No. Mtg. Rms. & Capacity of Largest: 5 (700) 

No. Banquet Rms. & Capacity of Largest: 2 (450) 

Rates for Meals: Breakfast: $2: Lunch: $3; Dinner: 
$4. All plus tax 

Liquor: Served in hotel via A.B.C. stores 

Air Conditioning: Banquet and meeting 

Charges for Banquet & Mtg. Rms.: None 

Net Echibit Space: 32,000 sq. ft. on one floor 

Visula Aids Available: Many types 

Other Equipment Available: PA system, spot 
lights, stage 

Parking: Free facilities 

Sports Facilities: Golf, Bowling, Horseback riding 


RALEIGH 


Railroads: So. Ry.; S.A.L.; No, 
Airlines: EAL, CAP, PAI 


Hotel Sir Walter 

400 Fayetteville St. (Phone: 77/1) 

Manager: Arthur E. Buddenhagen 

Convention Season: All year 

Largest Group Accommodated: 400 
and 7 suites available 

Convention Rates: Single: $5: Double 
$24 to $30 

No. Mtg. Rms, & Capacity of Largest ( 

No. Banquet Rms. & Capacity of Largest: 2 (300 

Rates for Meals: Breakfast: from 45c; Lunch: from 
85c; Dinner: from $1.35 

Liquor: Not served in hotel 

Air Conditioning: Banquet & meeting rooms, 56 
bedrooms 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 2,/00 sq. ft 

Visual Aids Available: Projectors, Screer 

Other Equipment Available: PA system, stage 

Parking: Garage—$!.25 per day 

Sports Facilities: G 


ROARING GAP 


Railroads and Airlines: To Winston-Salem, then 
bus to Roaring Gap 


rooms 


Graystone Inn 
(Phone: 2311) 


Manager: Mrs. Walter Bovard 

Convention Season: May, June, Sept. 

Largest Group Accommodated: {25 (60 rooms 
available) 

Convention Rates: Single: $12 to $16; Double: $24 
to $30. Rates for American Plan. 

No. Mtg. Rms. & Capacity of Largest: 6 (0) 

No. Banquet Rms, & Capacity of Largest: 3 (125) 

Rates for Meals: Breakfast: $!; Lunch: $2: Dinner: 


Liquor: Set-ups 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 4,000 sq. ft. on one floor 

Visual Aids Available: Movie projector 

Other Equip + Available: Spotlights 

Parking: Free facilities 

Sports Facilities: Golf, Tennis, Riding, Shuffle- 
board, Fishing, Boating, Swimming 


WINSTON-SALEM 


Railroads: S. & W.; WS.S.B. 


y.:_ N. 
Airlines: EAL, CAP, PAI 


Carolina Hotel 
407 W. 4th St. (Phone: 2-118!) 


Manager: R. E. O'Connell 

Convention Season: All year 

Largest Group Accommodated: (100 rooms and 
15 suites available) 

Convention Rates: Single: $4; Double: $6.50; 
Suites: $15 

No. Mtg. Rms. & Capacity of Largest: 2 (300) 

No. Banquet Rms. & Capacity of Largest: | (100) 

Rates for Meals: Breakfast: 60c to $!; Lunch: $! to 
$2; Dinner: $1.50 to $3,50 

Liquor: Not served in hotel 

Air Conditioning: Banquet & meeting rooms, some 
bedrooms 

Net Exhibit Space: 5,000 sq. ft. on one floor 
lights, stage 

Other Equipment Available: PA system. spot- 
ights, stage 

Parking: Facilities available 


“otel Robert E. Lee (HSMA) 
Cor. Sth & Cherry Sts. (Phone: 616!) 


Manager: Douglas Boyle 

Convention Season: All yeer 

Largest Group Accommodated: 400 (225 rooms, 
4 suites and 8 studio combinations available) 

Convention Rates: Single: $4 to $7; Double: $6.75 
to $11.75: Suites: $25 

No. Mtg. Rms. & Capacity of Largest: 14 {300 

No. Banquet Rms. & Capacity of Largest: f » 

Rates for Meals: Breakfast: $1.50; Lunch: $2.25; 
Dinner: $2.50 

Liquor: Not served in hotel! 

Air Conditioning: Some rooms 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 3,700 sq. ft. on one floor 

Visual Aids Available: Screens 

Other Equipment Available: PA system. spot- 
lights, stage 

Parking: 75c to $1.50 overnight 


NORTH DAKOTA 


BISMARCK 


Railroads: No. Pac.; Soo Lin 
Airlines’ NWA, BNF 


AKRON, OHIO 


The rubber city’s most popular 
address. Television in every 
room. Complete convention 
facilities. Garage and 
parking facilities. 


cy Expert Convention 


Staff 
DOUGLASS M. BOONE, General Mgr. 


Another distinguished Sheraton Hotel 


SHERATON-MAYFLOWER 


SHERATON HOTELS 


a » N 
PHILADELPHIA 
under construction 


IN CANADA 


Hotel Patterson 

422 Main St. (Phone: CAP 3-4660) 

Manager: Frank Hayes 

Convention Season: Al! year 

Largest Group Accommedated: 300 (1/50 rooms 
available) 

Convention Rates: Single: from $3; Double: from 


$4.50 
No. Mtg. Rms. & Capacity of Largest: 5 (450) 
No. Banquet Rms. & sane of Largest: 5 (450) 
Rates for Meals: Breakfast: 75c; Lunch: $1.25; Din- 
ner: $1.75 
Liquor: Served in hotel 
Charges for Banquet & Mtg. Rms.: $8 to $20 
Net Exhibit Space: 4500 sca. ‘ft. 
Other Equipment Available: PA system, stage 
Parking: Facilities available : 


MINOT 


Railroads: G.N.; Soo 
Airlines: BNF 


Clarence Parker Hotel 

Ist St. & Ist Ave., S.E. (Phone: 51-153) 

VP & Gen, Mgr.: Ruth Parker Flowers 

Convention Season: Al! year 

Largest Group Accommodated: 256 (13! rooms 
and 3 suites available) 

Convention Rates: Single: $4 to $6; Double: $7.25 
to $9.50; Suites: $15 to $20 

No. Mtg. Rms. & Rey of Largest: 3 (300 

No. Banquet Rms. & Capacity of Largest: 3 (300) 

Rates for Meals: Breakfast: 25¢ to $1; Lunch: 75¢ 
to $1.50; Dinner: $1.50 to $3 

Liquor: Served in hotel! 

Air Conditioning: Banquet and meeting rooms 

Charges for Banquet & Mtg. Rms.: $5 to $35 

Net Exhibit Space: 4,000 sq. ft. on one floor 

Other Equipment Available: PA system, stage 

Parking: Facilities available 


OHIO 


AKRON 


Railroads: Penn.; B. & O.; Erie; A.C. & Yu; 
A. 
Airlines: AAL, EAL, UAL, CAP 


Sheraton-Mayfiower Hotel 
(HSMA) 


See Advertisement, Page 112 

259 S. Main St. (Phone: Jefferson 187!) 

Manager: George Doug!as M. Boone 

Sales any ah Genny Donahue 

Convention Season: Al! year 

Largest Group Accommodated: 700 (300 rooms 
and !2 suites available) 

Convention Rates: Single: $5.50; Double: $8.50; 

No. Mtg. Rms. apacity o' rgest: 

No. Banquet Rms. & Capacity of Largest: FS (eo) 

Rates for Meals: Breakfast: from 75c; Lunch: $1 
to $3; Dinner: $3 to $6 

Liquor: Served in hotel 

Air Conditioning: Meeting rooms, 50 bedrooms 

Charges for Banquet & Mtg. Rms.: Variable 

Net Exhibit Space: | 344 sq. ft. on one floor 

Visual Aids Available: Blackboards, screens 

Other Equipment Avaliable: PA system, lecterns, 
spotlights, stage 

Parking: $1.50 overnight 


CINCINNATI 


Railroads: B. & O.; C, & O.; C.N.O. & T.P.; 
N.Y.C.; Erie; L. & N.: N. & W.; Penn, 
Airlines: AAL, TWA, DEL-C&S, AAA 


AUDITORIUM 


Cincinnati Music Hall 

1243 Elm St. (CHerry |-3086 

Manager: Chas. W. Bauer, Jr. 

Exhibit Areas: South Hal! 22,500 sq. ft.; North 
Hall, 22,500 sq. ft.; Ballroom, 22,500 sq. ft: 
Foyer, 6,000 sq. ft. (buildings separate bi 
interconnected) 

Services Included in Rental: Heat, general light- 
ing, water, cleanin 

Floor Load: South and North Halls, unlimited; 
other areas, 150 ibs. per sq. ft. or more 

Ventilation: Air Conditioned 

Ceiling Heights: South Hall, 19 ft.; North Hall, 
40 ft.; Foyer, 40 ft. 

P. A. System: Available 

Dimensions: Opening to Exhibit Hall: Accommo- 
dates largest trailers 

= ae and Capacities: One to Ballroom. 6,000 

“4 
Columns: South Hall only, 2! 


fall by {7 ins., two 
rows, 2! *t. longitudinal, 30 ft. lateral 


SM/NOVEMBER 20, 1955 


Utilities: 110, 220 AC and DC 4-wire, | and 3 
phase; gas water, steam, sewerage 

Loading Facilities: Drive in at street level 

Storage Facilities: Ample 

Meeting Rooms and Capacities: North Hall (if 
not used tor exhibits), 5,700; Auditorium, 3,718; 
Ballroom, 2,000: 12 s rooms, 300 total 

Fectittes for Food enatenn Banquets up to 

; bars and restaurants any 

sulieg Facilities: 500-car sonsleloal lot across 
street. plus private lots 

Distance from Business District: Seven blocks 


Hotel Aims (HSMA) 

Victory Parkway & McMillan 

(Phone: Woodburn 7600) 

sogmeper: Henry L. Dienna 

Sales Manager: Dorothy Herbold 

Convention Season: Al! year 

Largest Group Accommodated: 400 (150 rooms 
and 50 suites available 

Convention Rates: gle: $7.50; Double: $I1; 

$15 


suites Tf 


Experts 


READY TO MAKE 
YOUR MEETING 
THE GREATEST SUCCESS 
IN THE HISTORY OF 
YOUR ORGANIZATION 


NETHERLAND 
PLAZA HOTEL 


Cincinnati 


Accounting Maintenance 
Administrative Publicity 

Staff Reservations 
Air Conditioning|e Sales 

Catering Department 
Electrical Service 

Garage Telephone 
Housekeeping Transportation 
Laundry and And many 
Valet others 


Mary M. Hesse, Director of Sales and Advertising 
John G. Horsman, General Manager 
Owned and Operated by Thos. Emery's Sons, Inc. 


SM/NOVEMBER 20, 1955 


No, Mtg. Rms. & Capacity of Largest: |4 (800) Convention Rates: Single: from $5.50; Doub 


No. Banquet Rms. & Capacity of Largest: |4 (700) $10.50; Suites: from $22 


Rates for Meals: Breakfast: from 60c; Lunch: from No, Mtg. Rms. & Capacity of Largest: 20 ( 


$1; Dinner; from $2 Ne. Banquet Rms. &Capacity of Largest: 


Liquor: Served in hotel! 


1,000) 
Charges for Banquet & Mtg. Rms.: $7 to $150 alee for Meals: Greakfast: 


Net Exhibit Space: 20,20! sq. ft. $2.50; Dinner: from $3 
Visual Aids Available: |4mm projector, screens, Liquor: Served in hotel 


blackboards, easels Air Conditioning: Ali public 


Other Equipment Available: PA systems, podiums, rooms 


microphones, spotlights, stage Charges for Banquet & Mtg. Rms.: 


from $2: 


space, 90% of 


Variable 


Parking: $/.50 to $2 Net Exhibit Space: 22,000 sq. ft 
Sports Facilities: Swimming Pool Visual Aids Available: Screens 


Other Equipment Available: 


lights, stage 
Parking: Garage—$!.75; 


Netherland Plaza (HSMA) 


Sap AeeereenR, TGs 268 Sheraton-Gibson Hotel (HSMA) 


Fifth & Race Sts. (Phone: Main 3800) 


irive 


PA system, 


Manager: John G. Horsman See Advertisement, Page 113 


Sales Manager: Mary M. Hesse 


Convention Season: Al! year 421 Walnut St. (Phone: MA-6600) 


— Group Accommodated: !|,200 (500 rooms seenouar Mark Schmidt 
35 suites available) Sales Man 


ager: Ann Kroger 


WHERE THE SERVICE STARTS ON THE SIDEWALK 


It’s the biggest hotel in the city. The most popular 
hotel. The friendliest hotel. It’s the heart of things 
in Cincinnati. Roof Garden accommodates 1700 
for meetings, 1000 for banquets. Other function 
rooms for 10 to 1220 people. TY. Air-conditioning. 
Famed Sidewalk Cafe. 
Expert Convention Staff 
Mark Schmidt, General Manager 


SHERATON 


SHERATON HOTELS 


PHI LADELPHIA 
under construction 


IN CANADA 


Th, Duce, Ws. ; it HOTE 


Lunch: 


n registration 


Terrace Plaza Hotel (HSMA) Facilities for Food Functions 


3 for 2,500 
OHIO 1S W. Sixth St. (Phone: Dunbar 4000) Parking Facilities: 7,000 cars 
Manager: R. C. Kroger Distance from Business District: Eight-iminute walk 
H HY H + Sales Manager: Mary M. Hesse 
Cincinnati continued Convention Season: Al! year 
Largest Group Accommodated: 00 (100 rooms 
ncluding 20 suites available Cleveland Arena 
Convention Rates: Single: $10 and $15; Double: $14 
and $19: Suites: from $27 3700 Euclid Ave. (EN |-3700 
. No. Mtg. Rms. & Capacity of Largest: 22 (| Manager: James C. Hendy 
Convention Season: A!! year uk t No. ee. & Rms. & Canseie of oe an {100) Exhibit Areas: 20,000 sq. ft 
Largest Group Accommodated: |,200 (600 rooms Rates for Meals: Breakfast: $1.75; Lunch: from Rental Fees and Services: R ; 
and 25 suites available) $2.50; Dinner: from 8. 50 event and includes light and heat 
Convention Rates: Single: from $5.35; Double: Liquor: Served in hot Ceiling Height: 70 ft. P. A. System: Availabie 
om $8.35; Suites: from $21.35 Air Conditioning: Entire e Utilities: Every type 
No. Mtg. Rms. & Capacity of Largest: 24 (1,700) Charges for Banquet & Mtg. Rms.: None Meeting Rooms and Capacities: One, seats 120 
No. Banquet Rms. & Capacity of Largest: 24 Visual Aids Available: Screens —— for Food Functions and Banquet Ca- 
1,000) ; - a Other Equipment Available: PA Syster sp city: Can handle banquet of 120 
Rates i ge reakfast rom $1.75; Lunc lights, stage Parking Facilities: Available 
tr dé 2 Ane ’ 
Liquor: Served in hote 
Air Conditioning: Banquet & meeting rooms, 90% 
of bedrooms 
Key ae A Pmnrg AE Rms.: Variable 
Net Exhibit Space sq. ft. 
Other Equipment Available: PA system. spot- Cc L b V fa LA AN D 
ghts, stage 


Parking: $1.50 overnight, plus SOc pick-up & deli Railroads: B. & ©.; Erie: N.Y.C & Hotel Auditorium (HSMA) 
E.: C.V 


Sports. Facilities: Bowling Airlines: AAL T ena = St. (- te 
NWA. NAL Seles Manager: Gywnfor T. G 
Convention Season: A! year 
Largest Group Accommodated: 
in and 3 suites available 
Hotel Sinton (HSMA) AUDITORIUMS Convention Rates: Single: $4.75 to $?; D 
4th & Vine Sts. (Phone: DUnbar !200 sos s . $ Suite :: $25 
Mee Ye dienes Cleveland Municipal Auditorium No. Mtg. Rms. & Capacity of Largest: 2 
Sales Eiduieaees dctaar 1h, takterie Lakeside at East 6th St. (MAin 1-8300 No., Banquet Rms. & Capacity of Lergest 
ores. Meneger ‘ o Rates for Meals: Breakfast: 55c 
Convention Season: Al! year Manager: Pau! Hurd Sc to $2; Dinner: $1.85 to § 
Largest Group Accommodated: 450 (200 roor Exhibit Areas: 250 000 tt Liquor: Serve hotel 
tes available Rental Fees and Services: $.20 y. ft.; a Air Conditioning: Bas leet a 
Convention Rates: Single: fr $5.25 ouble: fror “¢ 
$9.50: Suites: from $17 ear Pr ty Ur a Charges for Banquet & Mtg. y N 
No. Mtg. Rms. & Capacity of Largest: 7 (600 Ventilation and a t ' 900 
No. Banguet Rms. & Capacity of a 7 (5 Ceiling Height: 24 ft. under trusse Net Exhibit aesticbic s 
Rates for Meals: Break! ast 75 unc P. A. System: Availa Parking: $1.50 for 24 h 
rom $2.25; Dinner: from $3 Dimensions, Onesinn to Exhi bit Hall: 14!/5 by !9 ft - 9 7 
Liquor: Served in hotel Elevator Capacities: ,6 000 
Air Conditioning: Banquet & meeting rooms, Columns: in Sout ; 
me bedrooms Oneeen AC J D urrent f ja t 
Charges for Banquet & Mtg. Rms.: Variable ; Hotel Carter 
Net Exhibit Space: 9,88! sq. ft. Loading Facilities k ram ding t 
Visual Aids Available: Screens, blackboard, easels (Phone: PRospect |-7200) 
Other Equipment Available: PA system, spot Sto age , A 
yhts, stage Meeting Rooms and Capacities 


: Can t 


Parking: $1.25 for 


24 hou Distance from Business District: |.8 miles 
Sports Facilities: te e skating 


Manager: Allen James Lowe 
Sales Manager: Andrew 


Parking: Fre night, § p.m. to 10 100 Convention Season: Ali yea 


EN MACTIAN ... ( CONVENTIONEER ) ( wows! \visti-viewer | 
Ba a ° 


BY JUPITER, CLEVELAND 
~ VISTI-VIEWER | y 
AS CHAIRMAN, | STRONGLY | ) SIMPLE AS FALUN OFF | (uetemmnuuren | | OHIO LOOKS PERFECT 


SUGGEST THAT WE GET A SATELLITE... JUST TURN, | || AND THE HOLLENDEN 

DOWN TO EARTH FOR OUR ON THE VISTI-VIEWEB/ ) IS EVEN KNOWN AS 

T9S6CONVENTION THEYLL | |) ANDWELLFIND // “CLEVELAND'S MOST 

SAY WERE"OUT OF THIS WORLD, | THE MOST \ ; INTERESTING HOTEL” 
- INTERESTING 

HOTEL IN THE 

BEST LOCATION 


BUT WHERE 
ON EARTH? | WHAT GORGEOUS 
GUEST ROOMS ? 


el chin. 


GLAST OFF For be 


8 oe She HOLLENDEN 
THE HOLLENDEN c g 
WHAT A HOTEL? 1000 NEWLY DECORATED 


ROOMS-7 INTERESTING 


peta geome 2 Po ¢ | pend most interesting hotel 


THEY CAN MIX A MARTIAN MULE ! J 


NEAR THE STADIUM AND 
THE Mri. mon /DITORIUM 


ERT P hover ¥. GEME@AL MANAGER 


AK 
tne 
AAAY 


SM/NOVEMBER 20, 1955 


Largest Group Accommodated: 700 (350 rooms 
and |5 suites avialable) 

Convention Rates: Single: $6 to $8.25; Double: $9 
to $12.50; Suites: $22 to $32 

, Banquet Rms. & Capacity of Largest: 20 


(1,200) 
No. Mtg. Rms. & Capacity of Largest: 20 (1,500) 
Rates for Meals: Breakfast: $2.25: Lunch: $2.25: 
Dinner: $3.25 
Liquor: Served in hotel 
Air Conditioning: Banquet and meeting rooms, 300 
bedrooms 
Other Equipment Available: PA system, stage 
Parking: Inside—$2.25 for 24 hours, outside—$2 for 
24 hours 


Hotel Cleveland (HSMA) 
Public Square Phone: Tower |-8000 


Manager: R. J. Peterson 

Sales Manager: J. D. Stroup 

Convention Season: All year 

Largest Group Accommodated: |,200 (600 rooms 
and 25 suites available) 

Convention Rates: Single. from $5.50; Double: from 
$8.50; Suites: from $24 

No. Mtg. Rms. & Capacity of Largest: 26 (1,000) 

No, Banquet Rms. & Capacity of Largest: 26 


650) 

Rates for Meals: Breakfast: from $1.75; Lunch: 
from $2.50; Dinner: from $3.50 

Liquor: Served in hotel 

Air Conditioning: Banquet & meeting rooms, some 
bedrooms 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 6,000 sq. ft. on one floor 

Visual Aid Equipment Available: Screens 

Other Equipment Available: PA System, spot- 
lights, stage (42' x 15’) 

Parking: $1.50 for 24 hours 


Hotel Hollenden (HSMA) 


See Advertisement, Page 000 


$10 Superior Ave, (Phone: Main 1-4700) 

Manager: Robert P. Joyce 

Sales Manager: John F. Nolan 

Convention Season: Al! year 

Largest Group Accommodated: |,000 (425 rooms 
and 53 suites available) 

Convention Rates: Dormitory: $2.75; Single: from 
$4.50; Double: from $7; Suites: from $18. Special 
rates to groups during July and August. 

No. Mtg. Rms. & Capacity of Largest: 14 (|! met 

No. Banquet Rms. & Capacity of Largest: 14 (750 

Rates for Meals: Breakfast: from $1.50; Lunch: 
from $1.75; Dinner: from $2.75 

Liquor: Served in hotel 

Air Conditioning: Some rooms 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 8,000 sq. ft. on one floor 

Visual Aids Available: Screens 

Other Equipment Available: PA System, spot- 
lights, stage 

Parking: $2 for 24 hours 


The Manger (HSMA) 
(Phone: Tower 1-2345) 


Manager: James L. Barber 
Sales Manager: Roger C. Lais 
Convention Season: Al! year 
Largest Group Accommodated: 600 (300 
and |5 suites available) 
Convention Rates: Single: 
from $7.50; Suites m $20 


ns 


from $5.50; Double: 


No. Mtg. Rms. & Capacity of Largest: 12 (1,000) 

No. Banquet Rms. & Capacity of Largest: |2 (700) 

Rates for Meals: Breakfast: from $1.75: Lunch, from 
$1.75; Dinner: from $3 

Liquor: Served in hote! 

Air Conditioning: Banquet and meeting rooms, 
some bedrooms 

Net Exhibit Space: 7,000 sq. ft. 

Other Equipment Available: PA system, spotlights, 
stage 


Parking: Free 6 p.m. to 9 a.m.; $1.25 per day 


Hotel Statler (HSMA) 


Convertion Season: Al! year 

Largest Group Accommodated: 1!,000 (500 rooms 
and |5 suites available) 

No. Mtg. Rms. & Capacity of Largest: 2! (1,300) 

Euclid at E, 12th (Phone: Pr !-6800) 

Sales Manager: Don Woodard 

Manager: R. J. McSoley 

“ anquet Rms. & Capacity of Largest: 2! 
\ 


Rates for Meals: Breakfast: $1.75; Lunch: $2.50: 
Dinner: $4.50 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms 
and 100 bedrooms 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 14,209 sq. ft. on one floor 

Other Equipment Available: PA system, spot- 
ights, stage 

Parking: $1.75 for 24 nours 


SM/NOVEMBER 20, 1955 


Wade Park Manor 
E. 107th & Park Lane (Phone: Cedar 1-3300) 


Manager: Owen C. Obetz 

Convention Season: All year 

Largest Group Accommodated: 350 (225 rooms and 
suites available) 

Convention Rates: Single: $6 to $10; Double: $9.50 
to $13; Suites: from $17 

No, Mtg. Rms. & Capacity of Largest: 5 (400) 

No, Banquet Rms. & Capacity of Largest: 3 (350) 

Rates for Meals: Breakfast: from 75c; Lunch: from 
$1.35; Dinner: from $1.85 

Liquor: Served in hotel 

Air Conditioning: 3 meeting rooms 

Other Equipment Available: PA System, spot- 
lights, stage 

Parking: $1.50 overnight 


COLUMBUS 


Railroads: B. & O.; C. & O.; N.Y.C.;: N. & W.; 
enna 


Airlines: AAL, TWA 


Deshler Hilton Hotel (HSMA) 

Broad & High Sts. (Phone: Adams 122!) 

Manager: Truett |. Gore 

Sales Toscan: Robert L. Pfeiffer 

Convention Season: All year 

Largest Group Accommodated: !,600 (850 rooms 
& 60 suites available) 

Convention Rates: Singie: from $6; Double: from 
$8.50; Suites: from $14 

No, Mtg. Rms. & Capacity of Largest: 23 (1,200) 

No. Banquet Rms. k Capacity of Largest: 23 
(1,006) 

Rates for Meals: Breakfast: from 65c; Lunch: from 
90c; Dinner: from $1.75 

Liquor: Served in hotel 

Air Conditioning: Banquet & meeting rooms, some 
bedrooms 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: |5,000 sa. ft. 

Other Equipment Available: PA system, spot- 
lights, portable stage 

Parking: Garage $1.50 per night 


Hotel Fort Hayes (HSMA) 

31 W. Spring St. (Phone: CA 4-82 

Managing Director: R. |. Griffith 

Sales Manager: Ruth Griffin 

Convention Season: All year when space is 
available 

Largast Group Accommodated: 600 (300 rooms 
and 9 suites available) 

Convention Rates: Single: $5.50; Double: $9; 
Suites: $15 to $65 

No. Mtg. Rms. & Capacity of Largest: 8 (200 

No. Banquet Rms. & Goneuts of Largest: 8 (200) 

Rates for Meals: Breakfast: 55c; Lunch: $1.50; 
Dinner: $2.25 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms 
204 bedrooms 

Ches. for Banquet & Mtg. Rms.: $5 to $65 

Other Equipment Available: PA system, spotlights 
stage 

Parking: Facilities available 


DAYTON 


Railroads: N.Y.C.; Erie; B. & O.; Penn. 
Airlines: AAL, TWA 


Dayton Biltmore Hotel (HSMA) 

First & Main Sts. (Phone: AD 21/6! 

Manager: Arthur Griffith 

Sales Manager: Robert R. Kern 

Convention Season: All year 

Largest Group Accommodated: 600 (250 rooms 
and |5 suites available 

Convention Rates: Single: from $6; Double: from 
$9- Suites: $39.50 

No. Mtg. Rms. & Capacity of Largest: 15 (1,200) 

No. Banquet Rms. & Capacity of Largest: 2 (1,000) 

Rates for Meals: Breakfast: from $1.50; Lunch: 
from $1.75; Dinner: from $3 

Liquor: Served in hotel 

Air Conditioning: Yes 

Soren for Banquet & Mtg. Rms.: $150 and $75 

Net Exhibit Space: 6,000 sq. ft. on one floor 

Visual Aids Available: Screens, blackboards, easels 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: $1.35 per day 


Hotel Miami (HSMA) 

2nd & Ludlow Sts. (Phone: Adams 713!) 

Manager: Frank E. Myers 

Sales Manager: R. A. Lowes 

Convention Season: Al! year 

Largest Group Accommodated: 600 (250 rooms 
and 25 suites available) 

Convention Rates: Single: from $5.75: Double: 
from $8.25; Suites: from $18.50 

No. Mtg. Rms. & Capacity of Largest: 8 (250) 

No. Banquet Rms, & Capacity of Largest: 8 (250) 


Rates for Meals: Breakfast: 75¢; Lunch: $1.45; Din- 
ner: ye ots tea 

Liquor: Served in hote } 

Air Conditioning: Banquet & Meeting Rooms, some 
bedrooms 

Charges for Banquet & Mtg. Rms.; $!5 to $150 

Net Exhibit Space: 4,437 sq. ft, on one floor 

Other Equip + Available: PA system, spot- 
lights, stage 


Van Cleve Hotel (HSMA) 
Ist & Ludlow Sts. (Phone: FU-613!) 
Vice President & General Manager: Claude Cannon 
Sales Manager: L. yh 

ti eason: year : 4 
cone Group Accommodated: 150 (6 suites avail- 


able k 

Convention Rates: Single: $6.25 to $14; Doubie: 
$8.50 to $17; Suites: $20 to $44 

No. Mtg. Rms. & Capacity of Largest: 6 (250) 

No. Banquet Rms. & Capacity of Largest: 6 (250) 

Rates for Meals: Breakfast: $1; Lunch: from $1.25; 
Dinner: from 

Liquor: Served in hotel ; 

Alr Conditioning: Banquet & meeting rooms. Some 
bedrooms ‘ 

Charges for Banquet & Mtg. Rms.: $15 to $150 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: $1.25 per 12 hrs.; $1.50 per 24 hrs. 


MANSFIELD 


Railroads: B. & O.; Erie; Penna. 
Airlines: TWA 


Mansfield-Leland Hotel (HSMA) 

Park Ave. West & Walnut (Phone: 7-25!6) 

Manager: Jos. G. Wright 

Convention Season: All year 

Largest Group Accommodated: 350 (250 rooms 
& 25 suites available) 

Convention Rates: Single: $6; Double: $8 to $10; 
Suites: $15 

No. Mtg. Rms. & Capacity of Largest: |! {309} 

No. Banquet Rms, & Capacity of Largest: 2 (300) 

Rates for Meals: Breakfast: $1.50; Lunch: $2; 
Dinner: $3.50 

Liquor: Served in hotel 

Air Conditioning: Yes 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: |,200 sq. ft. 

Visual Aids Available: Screen 

Other Equit + Available: PA system, spot- 
lights, stage 

Parking: $1.25 overnight ; oe : 

Sports Facilities: Golf, Bathing, Fishing, Boating 


SANDUSKY 


Railroads: B. & O.; N.Y.C. & St. Li N.Y.C.; 
enna. 


Hotel Breakers 


Cedar Point-On-Lake Erie (Phone: Sandusky 6760) 

Manager: Sam W. Gerstner 

Convention Season: June I5th to Labor Day 

Largest Group Accommodated: |,000 (600 rooms 
available) 

Convention Rates: Double: $8 to $14 

No. Mtg. Rms. & Capacity of Largest: !0 (!,200) 

No. Banquet Rms. & Capea of Largest: 2 (| ,000) 

Rates for Meals: Breakfast: from 85c; Lunch: from 
$!; Dinner: from 

Liquor: Served in hotel 

Air Conditioning: None 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 3,200 sq. ft. on one floor 

Other Equipment Available: Tables, Easels, PA 
system, Spotlights, Stage poe 

Parking: 50c per 24 hrs; also free facilities _ 

Sports Facilities: Bathing, Tennis, Badminton, 
Horseshoe courts 


SPRINGFIELD 


Railroads: N.Y.C.; Erie; Penna.; D.T. & Ir. 


Hotel Shawnee (HSMA) 

102 E, Main St, (Phone: 3-977!) 

Manager: George Beall 

Sales Manager: Wm. Wieland 

Convention Season: All year 

Largest Group Accommodated: 300 (150 rooms 
and 6 suites available) 

Convention Rates: Single: from $4.75; Double: 
from $6.75; Suites: $12.50 

No, Mtg. Rms. & Capacity of Largest: 6 (300) 

No. Banquet Rms, & Capacity of Largest: 6 (250) 

Rates for Meals: Breakfast: $/.50; Lunch: from 
$1.75; Dinner: from $2.75 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms 

Charges for Banquet & Mtg. Rms.: from $7.50 

Net Exhibit Space: 450 oa. ft. 
ther Equipment Available: PA system, spot- 
lights, portable stage 

Parking: $! overnight 


OHIO 


continued 


TOLEDO 
Railroads: Ann Ar.; C. sD. 
El.; Wab.: W. & L.E.; 
& |.; N.Y.C.; Se .& BA: F402 
Airlines: UAL, CAP, DEL-C&S, TWA 


AUDITORIUM 


Sports Arena 
1 Main St. (TA 2403 
Manager: Andrew Mulligan 


Exhibit Areas: Handle !25 booths, !0 ft. by 
each 


10 ft. 


Come to TOLEDO 


Pivot City of the 
Great Lakes 


For your next... 


@ Convention 
® Sales Meeting 


® Trade Show or 
Exposition 
Easily accessible by Major Air and 


Railroad Lines—On the Turnpike and 
Toledo Detroit Expressway. 


® Housing facilities for 
2500 


@ Meeting room and ban- 
quet facilities to accom- 
modate 15 to 1000 


HOTELS 
Commodore Perry ® Fort Meigs 
Hillcrest © Park Lane 
Secor ® Willard 


Write or Call: 
Harlin L. Walter, Manager 


Toledo Convention Bureau 
218 Huron Street — Toledo, Ohio 


Rental Fees and Services: On application 

Floor Load: Unlimited 

wg Height: 45 ft. 

P. A. System: Available 

i Opening to Exhibit Hall: 14 ft. by 

t 

Columns: None 

Loading Facilities: Trucks can drive in 

Storage Areas: in concourse 

Meeting Rooms: None 

Facilities for ‘Food Functions and 

Capacity: Caterer can serve 2,000 

Parking Facilities: 1,500 cars 

Distance from Business District: Half mile 
es 


Commodore Perry Hotel 
(HSMA) 


See Advertisement, Page 116 

Superior & Jefferson Sts. 

(Phone: Garfield 2841) 

Manager: John D, Sabrey 

Sales Manager: John P. Martin 

Convention Season: Al! year 

Largest Group Accommodated: 600 (500 rooms & 
20 suites available) 

Convention Rates: Single: $4.50 to $10; Double: 
$7 to $15.50; Suites: $16 to $30 

No. Mtg. Rms. & Capacity of Largest: 12 (800) 

No. Banquet Rms. & Capacity of Largest: 12 (600) 

Rates for Meals: Breakfast: $1.75; Lunch: $2.50: 
Dinner: $3.50 

Liquor: Served in hotel 

Air Conditioning: Yes 

Cory = Banquet & Mtg. Rms.: None; Exhibits: 

to $1 


Net Exhibit Space: 4,180 sq. ft. 

Visual Aids Available: Screens 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: 40c Ist hour, $!.50 per 24 hrs. 


Hotel Fort Meigs 


See Advertisement, Page 116 
222 St. Clair (Phone: Main 510!) 
Manager: R. L. Thompson 


Convention Season: All year 

Largest Group Accommodated: 425 (2/2 Rooms & 
2 Suites Available) 

Convention Rates: Single: $3.50: Double: $5; Suites: 
$13.25 to $21.50 

No. Mtg. Rms. & Capacity of Largest: 2 (50) 

No. Banquet Rms. & Capacity of Largest: | (75) 

Rates for Meals: Breakfast: from 35c; Lunch: from 
Sc; nner: from $1.50 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms 

a for Banquet & Mtg. Rms: from $10 

Net Exhibit Space: 2/00 sq. ft. on one floor 

Parking: Free 


Hillcrest Hotel (HSMA) 
See Advertisement, Page 116 


Madison at léth St. (Phone: CHerry 3-426!) 

Manager: Edward D. Ramage 

Convention Season: Al! year 

Largest Group Accommodated: 200 (100 rooms 
available) 

Convention Rates: Single: $8; Double: $!!; Suites: 
$8 to $20 

No. Mtg. Rms. & Capacity of Largest: 7 (150) 

No. Banquet Rms. & Capacity of Largest: 7 (150) 

Rates for Meals: Breakfast: $1.50; Lunch: $2.25; 
Dinner: $3.50 

Liquor: Served in hotel! 

Air Conditioning: Banquet and meeting rooms, 
70 bedrooms 

Charges for Banquet & Mtg. Rms.: None when 
food is served 

Net Exhibit Space: 2,500 sq. ft. on one floor 

Visual Aids Available: Screen 

Other Equip t Available: PA system, spotlights, 
stage 

Parking: Free to registered quests 


The Secor Hotel (HSMA) 
See Adve , Page 116 

Jefferson Ave. at Superior St. 

(Phone: Cherry 4-550!) 

Manager: Raymond J. Mougey 

Catering Mgr.: Bruce Fawcett 

Convention Season: Al! year 

Largest Group Accommodated: 800 (300 rooms & 
7 suites available) 

Convention Rates: Single: from $5; Double: from 
$9: Suites: from $17 

No. Mtg. Rms, & Capacity of Largest: 7 (800) 

No. Banquet Rms. & Capacity of Largest: 7 ($50) 

Rates for Meals: Breakfast: from $1.80; Lunch: from 
$2.50; Dinner: from $3.25 

Liquor: Served in hotel 

Air Conditioning: Banquet & meeting rooms. Some 
bedrooms 

ey for Banquet & Mtg. Rms.: $5 to $100 

Net Exhibit Space: 8,000 sq. ft. 

Visual Aids Available: Screens 

Other Equipment Available: 
lights, stage 

Parking: Lot & Garage. Free overnight for guests. 
Daytime—80c for 8 hrs. 

Sports Facilities: Golf, Tennis, Boating 


Banquet 


PA system, spot- 


YOUNGSTOWN 


Railroads: B. & O.; Erie; L.E. 
Penna.: P. & at ¥. O'R. ¥. 


Airlines: UAL, CA 


Hotel Pick-Ohio 


Hazel & Boardman Sts. (Phone: Riverside 4-113!) 

Manager: R. E. Jacobson 

Convention Season: All year 

Largest Group Accommodated: 600 (250 rooms 
and 8 suites available) 

Convention Rates: Single: from $5.50; Double: from 
$8; Suites: from $19 

No. Mtg. Rms. & Capacity of Largest: 10 (600) 

No. Banquet Rms. & Capacity of Largest: 4 (500) 

Rates for Meals: Breakfast: from 75c; Lunch: from 
$1.50; Dinner: from 

Liquor: Served in hotel 

Air Conditioning: Banquet & meeting rooms, 130 
bedrooms 

Charges for Banquet & Mtg. Rms.: Variable 

Net Exhibit Space: 9,000 sq. ft. on one floor 

Visual Aids Available: Projectors, Screens 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: $1.25 overnight 

Sports Facilities: Golf, Boating, Fishing, Tennis 


OKLAHOMA 


OKLAHOMA CITY 


Railroads: Santa Fe; C.R.l. & P.; OK. C.A.A.; 
M.K. & T.; Frisco Sys. 
Airlines: AAL, BNF, CAL, CEN 


AUDITORIUM 
Municipal Auditorium 


201 N. Dewey (CE 2-64/8) 

Manager: Dee Fuller - 

Exhibit Areas: Zebra Room, 38,000 sq. ft.; Main 
Auditorium, 14,000 sq. ft.; Mirror Room, 5,000 


sq. ft. 

Rental Fees and Services: Rentals include heat, 
light and cleaning 

Ventilation: Air conditioning 

Ceiling Height: Main Aud., 40 ft.; Mirror Room, 
23 ft. Zebra Room, |4 to 16 ft.; P. A. System: 
In all halls 

Dimensions, Opening to Exhibit Hall: 10 ft. 6 in. 
by 18 ft. 

Elevators: One elevator 

Columns: None in Auditorium and Mirror Room; 
behind drapes in Zebra Room 

Utilities: 110-220 volt AC current 

Loading Facilities: Trucks drive into Zebra Room 

Storage Areas: 450 sq. ft., plus unused rooms 

Meeting Rooms and Capacities: 10 meeting rooms 
from 25-600 

Facilities for Food Functions and Banquet Ca- 
pacity: Can handle banquet to 3,500 

Parking Facilities: Seven parking lots within half 

oc 

Distance from Business District: In downtown dis 

trict 


Hotel Black 
See Advertisement, Page 117 


5 N. Hudson St. (Phone: FO 5-557!) 

Manager: Ralph E. Fowler 

Ass't Manager: C. 8. Hal! 

Convention Season: A!! year 

Largest Group Accommodated: !00 (50 rooms and 
7 suites available) 

Convention Rates: Single: from $5; Double: from 
$6.50; Suites: from $15 

No. Mtg. Rms. & Capacity of Largest: 3 (50) 

No. Banquet Rms. & Capacity of Largest: 3 (50) 

Rates for Meals: Breakfast: from $1.25; 
$1.50; Dinner: from $1.75 

Liquor: Not served in hote! 

Air Conditioning: Entire hotel 

Charges for Banquet & Mtg. Rms.: Depends on 
room and food arrangement 

Parking: From 50c per day 


unch: from 


Huckins Hotel 
See Advertisement, Page 117 


Manager: Paul Huckins 

Convention Season: Al! year 

Largest Group Accommodated: 250 (300 rooms 
available) 

Convention Rates: Single: $3.50 to $6.50; Double: 
$4.50 to $10; Suites: $15 

No. Mtg. Rms. & Capacity of Largest: 5 (300) 

No. Banquet Rms, & Capacity of Largest: 5 (250) 

Rates for Meals: Breakfast: from $1; Lunch: from 
$l; Dinner: from $2 


SM/NOVEMBER 20, 1955 


rsOKLAHOMA Cr 


FOR CONSISTENTLY FINE CONVENTIONS 
AND SALES MEETINGS 


Welcome to the eight fine dail hakels 

in Oklahoma City . . . at “the crossroads of 

the nation.” Easily accessible by prominent 

Snare highways and turnpikes . . . four principal 

pomp eae railroads . . . five major airlines: If your 
Ye group is a smaller one, you'll appreciate 

the courteous, competent attention 

given by the individual hotels. If it’s 

a large group, you'll appreciate, too, 

_ the convenient, air conditioned 

Municipal Auditorium . . . with 

seating py! of 6,000 and 

BLACK 57,000 sq. ft. of ee area. 


200 Rooms 


HUCKINS 


Featuring | . oe 300 Rooms 


ATTRACTIVE 

ACCOMMODATIONS - | Le 
AND COMPLETE ~ mom SKIRVIN TOWER 
CATERING ee oe 
SERVICES. 


; = 
ROBERTS 
200 Rooms 


100 Rooms 
KINGKADE 


==" “FOR FULL INFORMATION 


. WRITE ANY OF THE ABOVE HOTELS, OR TO THE 
OKLAHOMA CITY CHAMBER OF COMMERCE, CONVENTION 
BUREAU. DESCRIPTIVE BROCHURES PROMPTLY FURNISHED. 


SM/NOVEMBER 20, 1955 


Managing Director: H. P. ‘Johnnie’’ Johnson 
Sales Tiese er: veg hh | Rainer 
LA Convention Season: All year 
OK HOMA Largest Group Accommodated: |,000 (300 rooms 
o . and 20 suites available) 

Oklahoma City continued Convention Rates: Single: $4.25 to $7.25; Double: 

$7.75 to $9.50; Suites: fron: $16 
No. Mtg. Rms. & Capacity of Largest: !4 (500) 
No. Banquet Rms. & pr ereay of Largest: |4 {0} 
Liquor: Not sold Rates for Meals: Breakfast: $1.25 to $2; Lunch: 
Air Conditioning: Banquet & meeting rooms, 175 _to $3.50; Dinner: $3.50 to $7 

bedrooms Liquor: Not served in hotel : 
Charges for Banquet & Mtg. Rms.: No charge if Air Conditioning: Banquet & meeting rooms. 100 

food served. Otherwise variable. bedrooms ° oat 
Net Exhibit Space: 5,000 sq. ft. on one floor Gherens for Banquet & Mtg. Rms.: from $!0 
Visual Aids Available: Screens Net Exhibit Space: 3,592 sq. ft. on one floor 
Other Equipment Available: PA system, spot- Visual Aids Available: Screens 

lights, stage OTe hts en Available: PA system, spot- 

ing: - : i , Stage 
Cursing: Serage 9) overnight Parking: Facilities available 
Sports Facilities: None 


Oklahoma Biltmore Hotel 
(HSMA) The Roberts Hotel 

See Advertisement, Page 117 See Advertisement, Page 117 
228 West Grand (Phone: Regent 6-561!) 1S N. Broadway (Phone: FOrest 5-542!) 


IN 
TULSA 
OKLAHOMA 
Completely 
taffed 
Chamber of 
Commerce 
Convention 
Dept. to 


help you 


Average 
Temperature 
year round 74. 
> 
World famous 
Rose Gardens, 


Gilcrease 
Museum and 
Philbrook Art $ 0 


Museum 
. 


Tulsa is the 


“Oil Capital of & 

the World a p | n | C g 
and the e 
“Water Capital 


of the 


S - > . 
a, Our recently remodeled Mezzanine and 


Tulsa is 
nationally 2 Ose 
publicized as convention facilities. Crystal Ball Room, 
“America’s 
Cleanest City” 
. 


Lobby means better service and more 


dines 600, Mezzanine Ball Room, dines 


: 350, Other meeting rooms for amy size 
Famous for ? : 


the Tulsa meeting. Plan your next Convention 
Philharmonic . ; 
Orchestra with us! 


BUSINESS and Adjacent GARAGE 
PLEASURE in 
Completely AIR CONDITIONED 


TULSA means 


TULSA’S world famous HOTEL 


600 modern rooms .. . ALL 
convention facilities. 


John D. Mayo, Pres. 
Burch Mayo, VP and Gen’l Mgr. 


Manager: James R. Harris 

Convention Season: All year 

Largest Group Accommodated: |00 (50 rooms and 
6 suites available 

Convention Rates: Single: $5 to $6.50; Double: 
to $9; Suites: $12 to $25 

No. Mtg. Rms. & Capacity of Largest: 2 (40 

No. Banquet Rms. & Capacity of Largest 

Rates for Meals: Breakfast: 90c to $/.50 
85c to $2; Dinner: $1.50 to $3.50 

Liquor: Not served in hotel 

Air Conditioning: Banquet and 
ocecrooms 

Charges for Banquet & Mtg. Rms.: $!5 

Parking: $1.25 overnight 


Seiber Hotel 


See Advertisement, Page 117 


12th & North Hudson St. (Phone: CEntral 2-4206 
Manager: Robert G. Seiber 
Convention Season: Small meetings al! yea 
Largest Group Accommodated: (00 (30 
and 4 suites available) 
Convention Rates: Single: $3.50 to $5 
$6 & $7: Suites: $10 to $15 
No. Mtg. Rms. & Capacity of Largest: 3 (30 
No. Banquet Rms. & Capacity of Largest: 65 
Liquor: Not served in hotel 
Air Conditioning: Banquet and meeting roo 
bedrooms 
Charges for Banquet & Mtg. Rms.: $10 to $/5 
Parking: 25c per night 


The Skirvin Hotels 
See Advertisement, Page 117 

Park & Broadway (Phone: Central 2-125! 

Manager: Dan W. James 

Sales Manager: M. M. Short 

Convention Season: Al! year 

Largest Group Accommodated: 700 (250 rooms & 
50 suites available) 

Convention Rates: Single: $6; Double: $8; Suites 
$20 


No. Mtg. Rms. & Capacity of Largest: !2 (1,500) 

No. Banquet Rms. & Capacity of Largest: 9 (1,000 

Rates for Meals: Breakfast: from 65c; Lunct 
from 90c; Dinner: from $1.25 

Air Conditioning: Yes 

os for Banquet & Mtg. Rms.: Variable 

Net Exhibit Space: 8,200 sq. ft. on one floor 

Visual Aids Available: Screens, Blackboards 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: Facilities available 


STILLWATER 


Railroads: A.T. & S.F. 


Union Club 


Okla. A & M Campus (Phone: 4020 

Manager: Abe L. Hessler 

Convention Season: Al! year 

Largest Group Accommodated: !60 (78 rooms and 
2 suites available) 

Convention Rates: Single: $4.25 to $5; Double: 
$6.25 to $7; Suites: $7 to $16 

No, Mtg. Rms. & Sapo of Largest: 30 (1,500) 

No. Banquet Rms. & Capacity of Largest: 14 (750) 

Rates for Meals: Breakfast: from 30c; Lunch: from 
85c; Dinner: from $I 

Liquor: Not served in hotel 

Air Conditioning: Banquet and meeting rooms 
bedrooms 

Charges for Banquet & Mtg. Rms.: Variable 

Net Exhibit Space: 3,000 vy 3 

Visual Aids Available: Many types 

Other Equipment Available: PA system, spotlights 
stage 

Parking: Free facilities 


TULSA 


Railroads: M.K. & T.; A.T. & S. Fe.: M.V.: Frisco 
Sys es a 
Airlines: AAL, BNF, CAL, CEN 


Adams Hotel 


403 S. Cheyenne (Phone: RU 4-612 


Manager: Grady M. Duling 

Convention Season: Al! year 

Largest Group Accommodated: 200 (1/00 rooms 
available) 

es Rates: Single: $4 to $7.50; Double: $6 
to 10 

Rates for Meals: Breakfast: 40c to $!; Lunch: 65c 
to $1.50: Dinner: $1.25 to $3.50 

Liquor: Not served in hotel 

Air Conditioning: 50 bedrooms 

Other Equipment Available: PA system 

Parking: $1.28 in garage 


SM/NOVEMBER 20, 1955 


Alvin Hotel 

629 S. Main (Ph ne: 4-718 

Manager: M Simms 

Convention denson: All year 

Largest Group Accommodated: 450 (200 rooms 
and 9 suites available 

Convention Rates: Single: $4; Double: $7.50; 
uites: $15 

No. Mig. Rms. & Capacity of Largest: 8 (200) 

No. Banquet Rms. & Capacity of Largest: 8 (125) 

Rates for Meals: Breakfast: $1; Lunch: $1.25; 
Dinner: $1.50 

Liquor: Not served in hote 

Air Conditioning: Banquet and meeting rooms 
100 bedrooms—$!.50 per day extra 

Net Exhibit Space: 4,665 sq. ft. on one floor 

Other Equipment Available: PA system, spotlights 

Parking: $!.25 


Bliss Hotel 

2nd & Boston (Phone: 4-8/8! 

Manager: C. W., Bliss, Sr. 

Sales Manager: C. W. Bliss, Jr. 

Convention Season: Al! year 

Largest Group Accommodated: 285 (250 
available 

Convention Rates: Singie: $3.50; Double: $5.50 

No. Mtg. Rms. & Capacity of Largest: 2 (50) 

No. Banquet Rms. & Capacity of Pg 2, (9) 

Rates for Meals: Breakfast: fr 90 m 
95c: Dinner: from $1.95 

Liquor: Not served in hotel 

Air Conditioning: Banquet and 
bedrooms 

Charaes for Banquet & Mta. Rms.: Variable 

Net Exhibit Space: 525 sq. ft. on one floor 

Other Equipment Available: PA system 

Parking: $! for 24 hours 


meeting rooms 


The Mayo Hotel 
See Advertisement, Page 118 
5th & Cheyenne (Phone: 3-2/4 
Manager: Frank R. Bentley 
Convention Season: Al! vear 
Largest Group Accommodated: 625 (300 
and '5 suites available) 
Convention Rates: Single: from $8: Double: from 
$10; Suites: $25 to $75 
No. Mtg Rms. & Capacity of Largest: 10 (600) 
No. Banquet Rms. & Capacity of Largest: !0 (600) 
Rates for Meals: Breakfast: $1: Lunch: $1.50: 
nner: $2.75 
Liquor: Not served i 
Air Conditioning: Banquet and meeting rooms 


Charaes for Banquet & Mtg. Rms.: Variable 
Net Exhibit Space: 5,250 sq. ft. on one floor 
Other Equipment Available PA; ystem, spotlights 


1.50 per night 
Sports Facilities: Golf ning, Tennis, Horse- 


Tieable Hotel 


2 
1e 2125 


Manager: Jack Wa n 

Convention Season: A 

Largest Group Accommodated 
available 

Convention Rates: Single: $3 
$4.50 te 

Air Conditioning: Sor 

Parking: 75 4 + 


Hotel Tulsa cnSMA) 
125 E. Third St. Phor 

Manager: Hol! 

Convention Season: Al! year 

Largest Group Accommodated: 500 (200 ms & 
20 suites available 

Convention Rates: Single: $5: Double: $7: Suites 
$20 


s H, Hodaes 


No. Mtg. Rms. & Capacity of Largest: 10 (1,000 
No. Banquet Rms. & Capacity of ere 5 (500) 
Rates for Meals Breakfast: $1.5 h 1.75 


Liquor: Ble? erve hote 

Air Conditioning: Yee 

Charges for Banquet & Mtg. Rms.: from $7.50 
Other Equipment Available: PA system, spor 


Parking: ¢ 00 
Sports Facilities: Golf, Swimming, Fishing 


OREGON 


PORTLAND 


Railroads: Nor. Pac.: So. Pac.; S.P. & S.: Gr. 
Nor.; P.T.; U.P.: O.E. 
Airlines: UAL, NWA, WAL, WCA, PAA 


SM/NOVEMBER 20, 1955 


Hotel Benson 
309 S. W. Broadway (Phone: Aft, 961!) 


Manager: Sam Standard 

Sales Manager: Richard Sherwood 

Convention Season: Al! year 

Largest Group Accommodated: |00 

Convention Rates: Single: $5.50 to $8.50; Double: 
yA to $10; Twins: $10 to $15; Suites: $25 to 


we ite. Rms. & Capacity of Largest: 6 (275) 

No. Banquet Rms. & Capacity of Largest: 6 (250) 

Rates for Meals: Breakfast: $1.50 to $4; Lunch 
$1.75 to $5: Dinner: $2.75 to $8 

Liquor: Served in hotel 

Air Conditioning: Banquet and 

Cherees for Banquet & Mtg. a: “dio .y “$100 


Net Exhibit Space: 5,553 sq. ft. 

Other Equipment Available: PA system on re 
quesr stage 

Parking: $1.35 for 24 hours 

Sports Facilities: Golf, Swimming, Boating Skiing 
ennis 


PENNSYLVANIA 


ALLENTOWN 


Railroads: L.V.; J.C.; L. & N E.; Re 
Airlines: UAL, TWA, CA 


Americus Hotel (HSMA) 
6th & Hamilton Sts. (Phone: Hemlock 46/0!) 


VP & Gen. Mgr.: Harry W. Clark. 

Resident Manager: Frank A. Bucc 

Convention Season: All year 

Largest Group Accommodated: 450 (326 rooms 
and 10 suites available 

Convention Rates: ame $5 to $5.50; Double: $8 
to $8.50: Twin: $9 to $10; Suites: $12 to $14 

No. Mtg. Rms. & Capacity of Largest: 13 (600) 

No. Banquet Rms. & Capacity of Ae po 13 (375 

Rates for Meals: Breakfast: $1.25: Lunch: $1.50 
Dinner: $2.50 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms 

Charges for ae & Mtg. Rms.: None when 
food ser a convention delegate 

Net Exhibit Seater I 500 sq. ft. on one flo 

Visual Aids Available: Movie screen 

Other Equipment Available: PA system, spotlights, 
piattorm 

Parking: $! overniaht 

Sports Facilities: Golf 


ALTOONA 


Railroads: Penna 
Airlines: AAA 


Hotel Penn Alto (HSMA) 
13th Ave. & 12th St. (Phone: Altoona 3-617!) 


Manager: Herbert A. Hanson 

Sales Manager: Margaret S. McDowell) 

Convention Season: Ali year 

Largest Group Accommodated: 300 (150 rooms 
and 2 suites available) 

Convention Rates: Single: from $4.75; Double: 
om $8.50: Suit 

No. Mtg. Rms. & Se Pe Largest: {2 (500) 

No. Banquet Rms. & Capacity of Largest: 3 (400) 

Rates for Meals: Breakfast: 45c to $1.20; Lunch 
85c to $1.25; Dinner: $2 to $3.25: Lunch Ban 
juet: from $1.75: Dinner Banquet: $2.50 to $3.25 

Liquor: Served in hotel 

Air Conditioning: Meeting 
and 26 bedrooms 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 2.1/0 sq. ft. on one floor 

Visual Aids Available: Two screens—52 
eacn 

Other Equipment Available: PA system, spot 
ights, stage 

Parking: 75c overnight in lot. 25¢ Ist 2 hours, 
each additional hour 


and banquet rooms 


BEDFORD 


Railroads: Penna.; H. & B.T.N 


Bedford Springs Hotel 
Phone: Bedford 500 


Manager: Donald D. Shoemaker 

Convention Season: Apr. 2!| to Nov. 12 

Largest Group Accommodated: 500 (440 room 
and !0 suites available 

Convention Rates: Single: $17: Double: $24: Suites 
$34 to $50. Rates for Arrerican an 


Attraction... 


but no distraction 


Quiet, charming 6,000-acre 
estate in the scenic Poconos. 
3 hours from New York and 
Philadelphia. A perfect set- 
ting for meetings, conferences, 
sales outings. An outstanding 
opportunity to combine busi- 
ness with pleasant relaxation. 


Check these advantages 
INDOORS 


Fine accommodations for 400 
* 840 seat Auditorium with 
Stage * Completely Equipped 
Meeting Rooms accommodat- 
ing from 10 to 300 + 3,000 
Volume Reference Library + 
Play Room, Television, Radio 
and Dancing * Stenographic 
Services and Teletype. 


OUTDOORS 
27-hole championship Golf 
Course * 20 miles of Riding 
and Hiking Trails * Swim- 
ming in Olympic-size pool * 
Tennis Club—8 Teniko Clay 
Courts * Two Lawn Bowling 
Greens * Winter Sports— 
Skiing, Skating, Tobogganing. 
EASY TO REACH BY CAR, TRAIN, 
PLANE OR BUS 


RESERVATIONS NOW BEING 
MADE FOR 1956, 1957 AND 1958 


For information write 
Loretta E. Ziegler, 
Convention Manager 
° 


Clifford R. Gillam, General Manager 


PENNSYLVANIA 
Bedford continued 


No. Mtg. Rms. & regedte of Largest: 9 (500) 

No. Banquet Rms. & Capacity of Largest: 3 (500) 

Rates for Meals: Breakfast: $1.50; Lunch: $2.50; 
Dinner: $3.50 

Liquor: Served in hotel 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 5,000 sa. ft. 

Visual Aids Available: |4mm movie projector. 
35mm slide projector 

Other Equipment Available: PA system, spotlights 


stage 
Parking: Free facilities 


BETHLEHEM 
Railroads: L.V.; P.B. & N.E.; Reading; J.C.; 
L. & N.E. 
Airlines: UAL, TWA, CAI 


Hotel Bethlehem (HSMA) 
427-447 Main St. 


Manager: Norman J. Canfield 

Convention Season: All year 

Largest Group Accommodated: 250 (150 rooms 
and 3 suites available) 

Convention Rates: Single: $5 to $5: Double: $7.50 
to $9: Suites: $14 

No. Mtg. Rms. & Conestty of Largest: 6 (500) 

No. Banquet Rms. & pacity of Largest: & (400) 

Rates for Meals: Breakfast: from 55¢; Lunch: from 
75c; Dinner: from $1. 

Liquor: Served in hotel 

Air Conditioning: Bedrooms and 3 meeting rooms 

Charges for Banquet & Mtg. Rms.: Variable 

Net Exhibit Space: 18,000 ft. on one floor 

Visual Aids Available: Movie screen 

Other Equipment Available: PA system, spotlights 

Parking: Free facilities 


BUCK HILL FALLS 


Railroads: Del., Lackawanna & West. 


The Inn (HSMA) 


See Advertisement, Page 119 

(Phone: Cresco 3711) 

Manager: Clifford R. Gillam 

Sales Manager: Loretta E. Ziegler 

Convention Season: From late Oct. to mid-June 

Largest Group Accommodated: 425 (300 rooms 
available) 

No. Mtg. Rms. & Capacity of Largest: 6 (900) 

No. Banquet Rms. & Capacity of Largest: 2 (425) 

Visual Aids Available: 32mm and |lémm movie 
projectors, slide projectors 

Other Equipment Available: PA system, spotlights 
stage 

Parking: Facilities available 

Sports Facilities: Golf, Tennis, Bowling on the 
green, Horseback riding, Swimming, Fishing 


BUSHKILL 


Railroads: D.L. & W. 


Bushkill Falls House 

(Phone: Bushkill 178) 

Manager: Frank L. Pipher 

Conventoin Season: July to middle of Aug. 

Largest Group Accommodated: 250 (128 rooms 
available) 

Convention Rates: $8 to $12 daily per person 
on American Plan 

No. Mtg. Rms. & Capacity of Largest: 4 

No. Banquet Rms. & Capacity of Largest: | (250) 

Liquor: Served in hotel 

smerges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 120 sq. a on one floor 

Omer Equipment Available: PA system, spotlights, 
stage 

Parking: Free facilities 

Sports Facilities: Swimming pool, Private lake, 
Tennis, Sofiball, Handball, Shuffleboard, Quoits, 
Croquet, Ping Pong, Badminton, Putting golf, 
gy Archery, Volleyball, Horseback rid- 
ing, ° 


EAGLES MERE 


Railroads: Penna. to Muncy 


The Lakeside 
(Phone: Eagles Mere 130) 


Manager: Henry E. Kirk, Jr. 
Convention Season: June |! to Sept. |5 
Largest Group Accommodated: 250 (120 rooms 


and 4 suites qveligh'el 

Convention Rates: Single: $12; Double: $24. Rates 
for American Plan 

No. Mtg. Rms, & Capacity of Largest: 4 (309) 

No. Banquet Rms. & city of Largest: | (250) 

Rates for Meals: Breakfast: $1.25; Lunch: $2.50; 
Dinner: $3. " 

Liquor: Cocktail room available where guests can 
bring own liquor. Hotel serves setups and hors 
‘oeuvres 

Charges for Banquet & Mtg. Rms.: None 

Net ibit Space: 2,000 sq. ft. on one floor _ 

Visual Aids Available: Sound projector, slide 
projector 2 

Other Equipment Available: Spotlights 

Parking: Free facilities fi 

Sports Facilities: Boating, Bathing, Tennis, Golf, 
Riding, Croquet, Shuffleboard 


ERIE 


Railroads: B. & L.E.; N.Y.C.; N.Y.C. & St. L.: 
Penna. 
Airlines: AAL, CAP 


Lawrence Hotel 
10th & Peach Sts. (Phone: 2523!) 


Manager: J. Austin Flannery 

Convention Season: All year 

Largest Group Accommodated: 450 (200 rooms 
and 3 suites available) 

Convention Rates: Single: from $5.50; Double: 
$8.50: Twins: from $10.50; Suites: $26 

No. Mtg. Rms. & Capacity of Largest: & (500) 

No. Banquet Rms. & Capacity of Largest: 4 (400) 

Rates for Meals: Breakfast: $1.75; Lunch: $2.50; 
Dinner: from $3.25 

Liquor: Served in hotel 

Other Equipment Avaliable: PA system, stage 

Parking: $1.50 ? ~ 

Sports Facilities: Swimming, Boating, Fishing 
owling 


HARRISBURG 


Railroads: Penna.: Reading 
Airlines: TWA, CAP, AAA 


The Penn Harris Hotel (HSMA) 

3rd & Walnut Sts. (Phone: CE 8-721!) 

Manager: Franklin Moore 

Sales Manager: Robert P. Cournoyer 

Convention Season: All year 

Largest Group Accommodated: 600 (400 rooms 
and 9 suites available) 

Convention Rates: Single: $6 to $11; Double: $8 to 
$15; Suites: $26 to $35 

No. Mtg. Rms. & Capacity of Largest: 6 (400) 

No. Banquet Rms. & Capacity of Largest: 6 (240) 

Rates for Meals: Breakfast: $2: Lunch: $2; Dinner: 


$3 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms, 
bedrooms 

Net Exhibit Space: 3,600 sq. ft. on one floor 

Visual Aids Available: Screens, blackboards 

Other Equip + Available: PA system, spotlights. 
stage 

Parking: $1.50 overnight 

Sports Facilities: Golf nearby 


HERSHEY 


Railroads: Reading 


Hotel Hershey 

(Phone: Hershey 59!) 

Manager: Joseph Gassler 

Convention Season: Al! year 

Largest Group Accommodated: |25—May to Nov., 
! Nov. to May 

Comeatten Rates: Single: $9; Double: $16 to $17: 
uites: 

No. Mtg. Rms. & Capacity of Largest: 3 (200) 

No. Banquet Rms. & Capacity of Largest: 3 (200) 


Rates for Meals: Breakfast, a la carte; Lunch: 


rom $3; Dinner: from $4 
Liquor: Served in hotel 
Air Conditioning: Meeting rooms and some bed- 
rooms 
Charges for Banquet & Mtg. Rms.: from $10 
Other Equipment Available: Spotlights, platforms 
Parking: Lot—no charge, Garage—$! per night 
Sports Facilities: Golf, Tennis 


JOHNSTOWN 


Railroads: B. & O.; Penna. 
Airlines: AAA 


Hotel Fort Stanwix 

332 Main St. (Phone: 41-27!) 

Manager: W. E. La Brack 

Convention Season: Al! year 

Largest Group Accommodated: 300 (175 rooms 
and | suite available) 

Convention qs: sine’ $5.50 to $7: Double: 
8 to $10.50; Suites: 

ne Mtg. Rms. & Capacity of Largest: 4 (350 

No. Banquet Rms. & pacity of Largest: 4 (300) 

Rates for Meals: Breakfast: from $1.50; Lunch: 
from $2; Dinner: from $2.50 

Liquor: Served in hotel : 

Alr Conditioning: Banquet and meeting rooms, 
some bedrooms 

Charges for Banquet & Mtg. Rms.: None for 
conventions 

Net Exhibit Space: 3,000 sq. ft. on one floor 

Other Equipment Available: PA system, spotlights, 


stage 4 
Parking: Lot—$!.25 overnight, garage—$!.50 over- 
night 


LANCASTER 


Railroads: Penna.; Reading 
Airlines: TWA, AAA 


Brunswick Hotel (HSMA) 

N. Queen & Chestnut Sts. (Phone: Lancaster 620!) 

Manager: Pau! L. H. Heine 

Sales Manager: Shirley Bliss & Walter E. Gebhart 
Gebhart 

Cor vention Season: Al! year 

Largest Group Accommodated: 200 (150 rooms 
available) ; 

Convention Rates: Singie: from $4.50; Double 
$10.5¢ 

No. Mtg. Rms. & Capacity of Largest: 6 (600) 

No. Banquet Rms. & Capacity of Largest: 6 (525) 

Rates for Meals: Breakfast: from $1; Lunch: from 
$1.50; Dinner: from $2 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms, 
54 bedrooms 

Charges for Banquet & Mtg. Rms.: $5 to $100, 
except when food and liquor is served 

Net Exhibit Space: 5,772 sq. ft.—all but 588 sq. ft. 
on one flocr : 

Visual Aids Available: Blackboard, easel, movie 
screen 

Other Equipment Available: PA system, spotlights, 
stage 

Parking: 75¢ to $!.25 

Sports Facilities: Golf, Swimming 


MOUNTAINHOME 


Railroads: D.L. & W. 


Mo-nom-o-nock Inn (HSMA) 
Pocono Mountains (Phone: Cresco 35!!) 


Manager: Chas. D. Geissinger 

Convention Season: Apri! to Oct. 

Largest Group Accommodated. {50 (/00 rooms 
and 8 suites available) 

Convention Rates: Single: $16; Double: $24; Suites: 
$26 to $34. Rates for American Plan 

No. Mtg. Rms. & Capacity of Largest: 6 (200) 

No. Banquet Rms. & Capacity of Largest: 3 (200) 

Rates for Meals: Breakfast: $1.50; Lunch: $2.50; 
Dinner. $3.50 

Liquor: Served in hotel 

Charaes for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 4,200 sq. ft, on one floor 

Visual Aids Available: Many types 

Other Equipment Available: PA system, spotlights 
stage 

Parkina: Free facilities 

Sports Facilities: Tennis, Swimming (outdoor pool) 
Horseshoes, Table tennis, Pocket billiards, Golf 
Hiking 


Onawa Lodge (HSMA) 
See Advertisement, Page 122 

(Phone: Cresco 3311) 

Manager: H. Irwin Shinnen 

Sales Manager: Thomas E. Jones 

Convention Season: Oct. to June, except holiday 
weekends 

Largest Group Accommodated: !50 (75 rooms 
available) 

Convention Rates: Single: $7? to $I!; Double: 
$17 to $23, Rates include meals. 

No, Mtg. Rms. & Capacity of Largest: 4 (/50) 

No. Banquet Rms. & Capacity of Largest: | (150) 

Rates for Meals: Breakfast: $/.50; Lunch: $4.25; 
Dinner: $2.75 

Liquor: Served in hotel 

Charges for Banquet & Mig. Rms.: None 

Net Exhibit Space: 2,500 sq. ft. on one floor 

Visual Aids Available: !6mm silent movie pro- 
‘ector, slidomatic viewer ‘ 

Other Equipment Available: PA system, spotlights 
stage, rostrum 

Parking: Free facilities : 

Sports Facilities Tennis, Swimming, Shuffleboard, 
Table tennis, Volleyball, Softball, Horseback 
riding 


SM/NOVEMBER 20, 1955 


FOR HIGHLY SUCCESSFUL SALES MEETINGS 


if lniqh point tian 


in Pennsylvania’s Pocono Mountains 


GOOD REASONS TO SELECT A RESORT SITE 
FOR YOUR MEETING: 


Te 
2. 


3. 


i High Point Inn 


Mount Pocono 60, Pa. 


No parking problems . . . free too 


Assured attendance because of 
vacation aspects 


No big city expenses or distractions 


Att. Mr. Chas. D. Geissinger, Managing-Owner 


rH 


Please send me, at no 


group meeting facilities. 
Our organization is planning a 


, your detailed brochure describing High Point Inn's 


on or about 


(function) 


and there will 


be err 


Name 


Address 


Title 


Firm 


SM/NOVEMBER 20, 1955 


4. 


5. 


Everything under one roof: meeting 
rooms, exhibit space, dining rooms, 
sports facilities, indoor pool. 

Plenty of recreational facilities for 
relaxation after “business hours”. 


SPECIAL LOW 
GROUP RATES! 


12 ‘16 


ouble 


high point inn 
Mount Pocono 60, Pennsylvania 
Call Collect Mt. Pocono 3811 


NEARBY 
PENNSYLVANIA 


COMPLETE 
CONVENTION FACILITIES 
FOR MEDIUM 
AND SMALL MEETINGS 


Scenic, secluded location at the 
“top of the Pocono Mountains”’— 
a fine hotel with every provision 
for successful meetings. Full con- 
vention equipment, experienced 
staff, fine accommodations with 
bath, wonderful food and every 
major sport. 


@ THREE MEETING ROOMS — for 
groups of 125, 75, and 50 persons. 
PUBLIC ADDRESS SYSTEM — and 
telephones in each guest room. 
VISUAL AIDS bulletins, black- 
boards, slide projectors, motion pic- 
ture projectors. 

EXHIBIT AREA — central location 
in lobby. 

TRANSPORTATION — near junc- 
tion of Rts. 90 and 611 in the heart 
of the Poconos. Very convenient bus, 
rail, and air services. 

e ONLY 90 MILES FROM NEW 
YORK AND PHILADELPHIA 


For additional information 
and available dates Fall — 
1955, Spring & Fall — 1956 
and 1957, write to 


Edward C. Jenkins, Manager 


"SKYLINE INN 


and Cottages 


Mount Pocono, Pennsylvania 


ASASAAAAA 
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PENNSYLVANIA 


continued 


MOUNT POCONO 


Railroads: D.L. & W. 


High Point Inn (HSMA) 
See Advertisement, Page 121 


(Phone: Mt. Pocono 3811) 


Manager: Chas. D. Geissinger 

Convention Season: All year 

Largest Group Accommodated: {50 (75 rooms 
availsble) 

Convention Rates: Single: $16; Double: $24; Suites: 
$34. dd |2% for tips. Rates for American 


. Mtg. Rms. & Capacity of Largest: 5 (150) 
No. Banquet Rms. & Capacity of re 9 (150) 
Rates for Meals: Breakfa $ $2.51 
Dinner: $3.50 
Liquor: Served in hote 
Charges for Banquet & Mtg. Rms.: None 
Net Exhibit Space: 7,000 sa. ft. on one flocr 
Visual Aids Available: 35mm movie projector, 
ilide projectors, blackboards, Vue-Craph 
Other Equipment Available: PA system, spot 
lights, stage 

Parking: Free facilities 

Sports Facilities: 2 Swimming pools (indoor and 
outdoor), 9 and !8 hole golf course, Horseback 
riding, Softball, Basebail, Pocket billiards 

Aschaw Marcachae 


Mount Airy Lodge 

Phone: Mt. Pocono 355 

Manager: J. C. Martens 

Convention Season: June t 

Largest Group Accommodated: "250 

Convention Rates: Single: $11.50 
Rates for American Plan. 

No. Mtg. Rms. & Capacity of Largest: 3 (250) 

No. Banquet Rms. & Capacity of Largest: 2 (250 


Double: $23 


QNAWA LODGE 


Favorite Year “Round 
Resort in the Poconos 
of Pennsylvania 


Mountainhome 50, Pa. 


100 miles from New York City 
and Philadelphia. 40 miles 
south of Scranton, Pa. 


Ideal facilities and accommo- 
dations for staff meetings and 
sales conferences composed of 
10 to 100 persons. 


* Special group American plan rates 
* Adequate private meeting rooms 
* Good meals abundantly served 
© All outdoor and indoor sports 
* Membership remains united 
¢ Attractive cocktail lounge 

* Member HSMA 


Any month except over holiday week-ends 
and between June 25 and September 5th 


Please write or cali for further information 
and descriptive folders. 


H. I. Shinnen, Own.-Megt. 


“Hosts in the Poconos since 1926” 
Telephone—Cresco 3311 


Rates for Meals: Breakfast: $!.50; Lunch: $2; Din- 
ner: 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms 

Visual Aids Available: Screens, blackboards 

Other Equipment Available: PA system, spotlights 
stage 

Parking: Free facilities 

Sports Facilities: All seasonal sports 


The Skyline Inn (HSMA) 
See Advertisement, Page 122 


Knob Drive (Phone: 3356!) 

Manager: Edward C. Jenkins 

Convention Season: May, June, Sept., Oct. 

Large:t Group Accommodated: 150 (75 rooms 
and 3 suites available) 

Convention Rates: Single: $14; Double: $20 to $26 
suites: $30. Rate or Americar Plan 

No. Mtg. Rms. & Capacity of Largest: 4 (150) 

No. Banquet Rms. & Capacity of oom 1 (175 

Rates for Meais: Breakfast: $1.50; Lunch: $2 
Dinner: 

Liquor: Served in hotel 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: |,000 sq. ft. on one floor 

Visual Aids Available: Easels, |4mm sound prc 
ecto 

ORe- Equipr. vent Av-ilable: PA system, spotlights 


Parking: Free facilities 
Sports pee Heated aw Tennis, Pitch 
putt , Shufflebo Billiards, Volleyball 


PHILADELPHIA 


Railroads: Penna.: Read.: B. & O.; P.-R. S. L. 
Airlines: AAL,, EAL, TWA, UAL, NAL, AAA 
CAP, PA 


AUDITORIUM 


Commercial Museum and 
Convention Hall 
34th St., below Spruce St. (EVergreen 6-9800 
Manager: Santo S. Panetta 
Exhibit Areas: South B 11,000 Soutt 
tion Ha 113,000 sq. ft. a * Bidg. 
sq. ft.; North Exhibition Hall 37,000 Sq 
.: Auditorium, 40,000 sq. ft.; Ballroom, 8,500 
sa f+ 
Rental Fees: Minimum rental charge and percent 
age ot gate receipts, plus labor charges 
Floor Load: Un j 
Ventilation: Air conditioned 
Ceiling Height: 90 ft. P. A. System: Available 
Dimensions, Opening to Exhibit Hall: 12 by |0 ft 
Elevators and Capacities: Two 45-passenger: two 
5-passenger two 2i-passenger, two 0 
Colmar 26 in. sq.; 22 ft. centers 
age aay 0 220 449 Volt AC single; tw 
60 cycle; water, gas, stear 
Leadins Facilities: Loading platforr 
road siding 
Storage Areas: 40,000 sq. ft. under cover 
Meeting Rooms and Capacities: 53 rooms, 25 t 
1,000 capacities 
Facilities for Food Functions: Can handle banquet 
far 7 000 


Parking Facilities: 2,000 car : 
Distance from Business District: |0-rm 


Adelphia Hotel (HSMA) 

Chestnut St. at 13th (Phone: RI 6-3000 

Manager: C. Pitman Baker, Jr. 

Sales Manager: Harry Anderson 

Convention Season: All year 

Largest Group Accommodated: 
and 5 suites available) 

Convention Rates: Single: $5 to $8; Double: $9 to 
$12.50; Suites: $17 to $35 

No. Mtg. Rms. & Capacity of Largest: 9 (500 

No. Banquet Rms. & Capacity of Largest: 9 (500 

Rates for Meals: Breakfast: 85c; Lunch: $1.50 
Dinner: $2.50 

Liquor: Served in hotel 

Charges for Banquet & Mtg. Rms.: $10 to $300 
for meetings. No charge if meals served 

Other Equipment Available: PA system, spot 
igths 

Parking: Facilities available 


600 (400 rooms 


The Bellevue-Stratford (HSMA) 
See Advertisement, Page 123 


Broad & Walnut Sts. (Phone: Pennypacker 5-0700 
Managing Director: Joseph P. Hoenig 


SM/NOVEMBER 20, !955 


Sales Manager hn Plavchak 

Convention Season: Al! year 

Largest Group Accommodated: 900 (400 rooms 
and 20 suites available 

Convention Rates: Single: $5 to $13; Double: $9 
to $18: Suites: $24 to $40 

No. Mtg. Rms. & Capacity of Largest: 1? (1,200) 

No. Banquet Rms. & Capacity of Largest: 1? (1,050) 


Rates for Meals: Bre eakfast 50; Lunch: 
fron $3 Dinne ‘ m $4.50 

Liquor: Served in hotel 

Charges for Banquet and ite. Rms. : »nditional 

Air Conditioning: Banquet ar eeting rooms 

Net Exhibit Space: !0,000 sa. ft. on one floor 

Other Equipment Available: PA sy potlights, 
stage 


Parking: $!.50 per night 


The Benjamin Franklin Hotel (HSMA) 


Chestnut St. at 9th (Phone: Walnut 2-8600) 
Gen. Manager: Joseph F. Conlar 
Resident Manager: J. . Bruce Rogers 


Sales Manager: Robert C. Bennett 

Convention Season: Al! year 

Largest Group Accommodated: 1,500 (800 rooms 

35 suites ava lable 

Convention Rates: ngle $6.50 to $9; Double: 
$10.50 to $15 Suites: $20 and $60 

No. Mtg Rms. & Capacity of Largest: |3 (1,200) 

No. Banquet Rms. & Capacity of Largest 3 (1,200 

Air Conditioning: Some mtg. rooms 

Liavor: Served in hotel! 

Charges for Banquet & Mtg. Rms.: Variable 

Net Exhibit Space: |,300 sq. ft. on one floor 


Visual Aids Available: |4mm sound projector 
screen 

Other Equipment Available: PA s 2m, spotlights 
stage |5' x 28 

Parking: $!.50 for 24 hours in hotel's own garage 


Drake Hotel 
See Advertisement, Page 123 


1512 Spruce St. (Phone: K } y 
Manager Peir A. Ha 
Sales Manager: M 
Convention Season: Al! y 
sept ey * Group ‘Accommodated y 3 
and able 
Cunniaies Rates: sing $é $8; I k $8 


Suites: $13 to $ 
No. Mtg. Rms. & Capacity of Largest: 6 (700 
No. Banquet Rms. & Capacity of Largest: 6 (é 
Rates for Meals: Breakfast: $3 r $2.75 
Dinner: $4.50 
Liquor: Ser t 
Air Conditioning 


Chaseee = Seneuel & Mtg. Rms.: N f meal 


Net Exhibit Space: 6,000 
Other Equipment Available 


tag 


Parking 


Penn Sherwood Hotel (HSMA) 
3900 Chestnut St. (Phone: EVergreen 6-9000 
Manager: B tt E. Tou 
Sales Manager: Larry De France 
Convention Season: All year 
ar! yon ne Accommodated: 250 
and 30 suites available) 
Convention Rates Sing $6 to $8.50; Double: $10 


. 
5.50 to $26.50: Twins: $10.5 


to $13 
No. Mtg. Rms. & Capacity of Largest: |! (750 
No. Banquet Rms. & Capacity of Largest: : (500 
Rates for Meals: Breakfast: 65 $1.25: Lunch 
to $1.45: Dinner: $1.25 to $3.50 
Liquor: Served in hotel 
Air Conditioning Ban juet and eeting rooms 
180 bedrooms, |0 
Charges for Banquet & Mtg Rms.: Free meeting 
rooms with conventi 
Net Exhibit Space: 7.000 sq. ft. or e floor 
Other Equipment Available: PA syste tlight 


stage 
Parking: $! to $!.25 ove 


Sheraton Hotel 
See Advertisement, Page 124 
17th & Pennsylvania Bivd 
Manager: yd B 3°SW 
Sales Manager: George £ 
Convention Season: A 


Largest Group Accommodated: 200 (706 
snd 40 


SM/NOVEMBER 20, 1955 


BRAND-NEW 
MEETING ROOMS 
.»- PLANNED FOR YOU 


lo provide you with the location for a thor- 


oughly successful sales session, every one of 
the Bellevue-Stratford meeting rooms, as well 
as the famous Bellevue Ballroom, has been 
completely renovated and air-conditioned. 
And our experienced staff is trained to solve 
your problems—before they arise! 


YY 
Mewvuc- 
= halfor , 


“New in Face—Old in Grace” 


THE 


BROAD AND WALNUT STS., PHILADELPHIA 2, PA 


™ Philadelphia Stor 


FOR CONVENTIONS AND MEETINGS BEGINS 


The beautiful new Drake Room, air-conditioned and 
imaginatively designed and decorated by Dorothy Draper, 

is an efficient and unique new setting for conventions, sales 
meetings and other group functions. Every wanted feature is 
here, including the most advanced acoustic and visual aids, 
scientifically planned lighting and other outstanding equipment 
for meetings and exhibits. 

In addition to the beautiful Drake Room, accommodating 

up to 800 persons, five smaller Draper-decorated rooms 

are available for groups of all sizes and, if your plans include 
luncheon or dinner, the Drake banquet staff has a reputation 
for distinguished cuisine. 

You are cordially invited to inspect the Drake's handsome 
new private function rooms. 


‘DRAKE 


IN 


Spruce St. West of 15th, Philadelphia 


Kingsley 5-0100 


PENNSYLVANIA 
Philadelphia continued 


‘ 


No. Mig. Rms. & Capacity of Largest: 26 (2. 

No. Banquet Rms. & Capacity of Largest: 26 (/ 3 

Liquor: Served in hotel 

Air Conditioning: Entire hotel 

Charges for Banquet & Mtg. Rms.: 
ventions or day te 

Net Exhibit Space: 20,000 s 

by Aids Available: Socata 

oard 


screens, 


000) 


50) 
None for con- 


black- 


Other Senipmest Available: PA system, spotlights, 


stage as 
Parking: Facilities for |,000 cars 


Syivenie Hotel (HSMA) 
See Advertisement, Page 125 


Broad & Locust (Phone: Pe 5-7200) 


Manager: W. H. Harned 

Sales Manager: Louis J. Slattery 

Convention Season: All year 

ar Group ae 450 (375 rooms 

id 24 suites ovals 

Convention ey Single: $5.75 to $8; Double: $9 
to $12: Suites: 

No. Mtg. Rms. i "Capacity of Largest: 10 (450) 

No. Banquet Rms. & Capacity of Largest: 10 (400) 

Rates for Meals: Breakfast: $1.75 to $2.25; Lunch: 
$2 to $3.50; Dinner: $3 to $5.50 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms 

Charges for Banquet & Mtg. Rms.: None for con- 
vention groups 

— «mene Available: PA system, spotlights, 


Parking: $1.25 per night 


aes Pm RTT 


oer 
she db 44 


THE SHERATON HOTEL 


PHILADELPHIA 


Under construction at the heart of fabulous Penn Center 


Meetings and Conventions — now booking 


Opening in the Fall of 1956, Philadelphia’s great, 
ultra-modern Sheraton Hotel will be ready for your 
convention early in 1957. This new showplace of the 
Sheraton family offers the last word in convention 
The beautiful main ballroom will seat up 
Many other function rooms ac- 
commodate from 30 to 450 persons. The entire top 
21-story hotel is devoted to Executive 
suites. Air-conditioning throughout. 
space. Garage for 1,000 cars, connecting by unique 
underground passageway. Please make convention 


facilities. 
to 1,400 for dinner. 


floor of the 


plans early. 


Sales and Reservation Office, 


Room 854, Suburban Station Bldg., 


Ample exhibit 


SHERATON HOTELS 


under amatee 


IN CANADA 
MONTREAL 


Philadelphia, Pa. LOcust 7-3339, Georce Gorman, Manager TORONTO 


NIAGARA FALLS 
HAMILTON 


Expert Convention Staff 


LLoyp CARSWELL, 


General Manager 


SHERATON 
The Proucect Name ic HOTELS 


The Warwick (HSMA) 
See Advertisement, Page 125 
17th & Locust Sts. (Phone: PEnnypacker 5-3800) 


Manager: Paul J. McNamara 

Sales Manager: J. Lloyd Larkins 

Convention Season: Al! year 

Largest Group Accommodated: 450 (315 rooms 
and 35 suites available) 

Convention Rates: Single: $8 to $12; Double: 

10 (450) 


$10 to at Suites: $22 to $60 

No. Mtg. Rms. & copeey, of Largest: 

No. Banquet Rms. & Capacity of Largest: 10 (450) 

Rates for Meals: Breakfast: from $2.50; Lunch: from 
$ Dinner: from $4. 

Liquor: Served in hotel ’ 

Air Conditioning: Banquet and meeting rooms, 
bedrooms 

Charges for Banquet & Mtg. Rms.: Variable 

Net Exhibit Space: Space for ten 6-foot table top 
exhibits 

Visual Aids Available: Movie screens 

Other Equipment Available: PA system, spotlights, 
platform 

Parking: $2 overnight 


PITTSBURGH 


B. & O.; Penna.; 
W.Y. 
TWA, CAP, 


Railroads: P. & L.E.; A. & So. 


Airlines: NWA, AAA, EAL 


Carlton House (HSMA) 


550 Grant St. (Phone: GRant 1-6060 

Manager: John N. Penn 

Sales Manager: L. Ray Dieterich 

Convention Season: Al! year 

Largest Group Accommodated: 75 

Convention Rates: Single: $!! to $16 
to $18; Suites: $25, $30 and $50 

No. Mtg. Rms. & Capacity of Largest: 

No. Banquet Rms. & Capacity of + est: 

Rates for Meals: Breakfast: $1.75 to 
$3.50 to $5: Dinner: $4.50 to $8.50 

Liquor: Served in hotel! 

Air Conditioning: Banquet and meeting rooms 

Charges for Banquet & Mtg. Rms.: No charge 
when food and liquor serve 

Other Equipment Available: Spotlights 

Parking: $1.75 overnight in hotel garage 


Double: $14 


1 (75) 
1 (30) 
2.50; Lunch: 


Pittsburgher Hotel (HSMA) 
428 Diamond St. (Phone: Atlantic 1-6970) 


Manager: Jos. F. Duddy 

Convention Season: All year 

Largest Group Accommodated: 100 (100 rooms 
and 3 suites available) 

Convention Rates: Single: $5.50 to $7.50: Double: 
$7.25. to $9.50: Twins: $l! and $11.50; Suites: 
$22.50 

No. Mtg. Rms. & Capacity of Largest: 5 (100) 

No. Banquet Rms. & Capacity of Largest: 5 (100) 

Rates for Meals: Lunch: $2 to $3: Dinner: $3 to 


5.50 
Liquor: Served in hotel 
Air Conditioning: Banquet and meeting rooms, 
bedrooms 
Charges for Banquet & Mtg. Rms.: $9 to $35 
Other Equipment Available. PA system 
Parking: $2.30 daily 


Roosevelt Hotel (HSMA) 
Penn Ave. & éth St. (Phone: Atlantic 


Manager: E. A. Leach 

Sales Manager: D. A. Phillips 

Convention Season: Al! year 

Largest Group Accommodated: 450 
and |5 suites available) 

Convention Rates: single: $5 to $9; Double: $7 to 
$12.50; Suites: $21.50 to $30 

No. Mtg. Rms. & Capacity of Largest: |! (500) 

No. Banquet Rms. & Capacity of Largest: || (450) 

Rates ie Meals: Breakfast: from 55c; Lunch: from 
$I; Dinner: from $2.60 

Liquor: Served in hotel, except on Sunday 

Air Conditioning: Banquet and meeting rooms, 
50 bedrooms 

Charges for Banquet & Mtg. Rms.: None if food 
served 

Net Exhibit Space: Space for 20 6' x 6’ booths 

oo Equipment Availabie: PA system, spotlights 
stage 

Parking: $1.50 for first 18 hours, and \0c for each 
additional hour 

Sport Facilities: Bowling 


1-3700) 


(300 rooms 


Schenley Park Hotel (HSMA) 

5th Ave. & Bigelow Bivd. (Phone: Mayflower !-6400) 

Res. Manager: P. S. Papanov 

Convention Season: Al! year 

Largest Group Accommodated: 300 (/50 
and 30 suites available) 


rooms 


SM/NOVEMBER 20, 1955 


Convention Rates: Single: $7 to $12.50; Double: 
$10 to $16.50; Suites: $17.50 to $30 

No. Mtg. Rms. & by raw! of Largest: 7 (950) 

No. Banquet Rms. & Capacity of Largest: 7 (75) 

Rates for Meals: Breakfast: 65¢ to $1.50; Lunch: 
1.25 to $1.65; Dinner: $3 to $4 

Liquor: Served in hotel 

Air Conditioning: Some banquet and meeting 
rooms, 50% of bedrooms 

Chores s for Banquet & Mtg. Rms.: Variable 

Net Exhibit Space: 7,000 sq. ft. on one floor 

Other Equipment Available: PA system, spotlights, 
stage 

Parking: $1.50 in garage, Free street parking 
available 

Sports Facilities: Major Leagué Baseball, Col- 
legiate, Professional Footba 


Sherwyn Hote! (HSMA) 


See Advertisement, Page 36 
212 Wood St. (Phone: Court |-6600 


Manager: Murrel F. Vaughr 

Sales Manager: Marie MacDonald 

Convention Season: A 2 

Largest Group Aoieamnadaied: 150 (100 rooms 
and 6 suites available 

Convention Rates: Sing! e: from $5.85; Double: from 

85: Suites 

No. Mtg. Rms. & Ded of Largest: !0 (400) 

No. Banquet Rms. & Capacity of Largest: |0 (450) 

Rates for Meals: Breakfa t: $1.50: Lunch: $2; Din- 
ner: $3. Prices plu 


Liquor: Se jin hote 
Air Conditioning: One — room, one ban- 
quet room and some bedroon 


Ghecens for gn s Mtg. fee: None if con- 
vention grour in h 

Other Equipment Available: PA system, spotlights 

Parking: $!.50 for 24 hours 

Sports Fact lities: Bowling; Swimming, other activi 
ties in YMCA across street 


Hotel Webster Hall (HSMA) 

4415 Sth Ave. (Phone: Mayflower 1-7700) 

General Manager: H. J. Huemrich 

Sales Manager: Florence Rittinger 

Convention Season: Al! year ’ 

Largest Group Accommodated: 350 (200 rooms 
and 20 suites available 

Convention Rates: Single: $6.25; Double: $9.50: 
Suites: $!5 

No. Mtg. Rms. & Capacity of Largest: 6 (1,000) 

No. Banquet Rms. & Capacity of Largest: 6 (750) 

Rates for Meals: Breakfast: 55¢ to $1.25; Lunch: 
85c to $1.50: Dinner: $2 to $4 

Liquor: Served in hote 

Alr Conditioning: Banquet and meeting rooms, 
230 bedrooms 

Charges for Banquet & Mtg. Rms.: None if food 
served. $10 to $275 for meetings 

Net Exhibit Space: |! ,600 sq. ft. on one floor 

Visual Aids Available: Screens, blackboards, easels 

Other Equipment Available: PA system, spotlights, 
ttage 

Parking: 60c 24 hours outdoors, $1.25 24 hours 


indoors 


William Penn Hotel (HSMA) 


See Advertisement, Page 126 

Wm. Penn Place (Phone: Atlantic !-7100) 

Manager: C. T. Carey 

Sales Manager: John F. Johnsor 

Convention Season: Al! ve 

Largest Group Accommodated 2,200 (1,200 rooms 
and 50 suites available 

Convention Rates: Single: $8; Double: $11.50; 
Suites: $25 

No. Mtg. Rms. & Capacity of Largest: 25 (1 500) 

No. Banquet Rms. & Capacity of Largest: 25 
(1,050 

— for Meals: Breakfast: $2; Lunch: $3: Dinner: 
4 


Liquor: Served in hote 

Chgs. for Benquet & Mtg. aes: None for con- 
ventions of when foc 

Net Exhibit Space: 2,200 sq. ft. on one floor 

Air Conditioning: Banquet and meeting rooms, 
edroom 

Other Equipment Available: PA system, spotlights, 
stage 4 

Parking: $!.75 overnight 


POCONO MANOR 


Railroads: D. L. & W. 


Pocono Manor Inn (HSMA) 
See Advertisement, Page 126 
Pocono Manor (Phone: Mt. Pocono 361!) 


Manager: John M. Crand Lewis F. Winne, 
Res. Mar. 


Sales Manager: Betty J 


Convention Season: Al! year ly and Aug. 


ex +t Ju 
Largest Group Accommodated: "400 (230 rooms 
available 


SM/NOVEMBER 


20, 1955 


Convention Rates: Single: $18; Double: $30, Rates Visual Aids Available: ‘l4mm sound projectors, 
for American Plan. 2x2 silde projector 

No. Mtg. Rms. & Capacity of Largest: |0 (373), Other Equip + Available: PA system, spotlights 

No. Banquet Rms. & Capacity of Largest: | ) stage 

Rates for Meals: Breakfast: $1.75; Lunch: $2.50; Parking: Free facilities out of doors, $1.25 per 
Dinner: $3 to $3.50 day in garage 

Liquor: Served in hotel Sports Facilities: Bowling, Billiard, Ping pong, 

Charges for Banquet & Mtg. Rms.: None Shuffleboard, Golf, Horseback Riding, Swim- 

Net Exhibit Space: 2,800 sq. ft. ming, Boating, Trap Shooting, Winter Sports 


The One Hotel in Philadelphia 
Designed for Your Meetings 


Central Location—nearest to theatres, clubs, shops 
Air-conditioned meeting rooms—I!1! modern rooms accommodating from 


50 to 500 
Audio and visual equipment—these selling aids available for your 
meeting 


Ample parking facilities—adjacent garage for 600 automobiles 


Superior food and beverage—served in air-conditioned comfort—for 
dining and banquets 


HOTEL 


ylvania 


BROAD and LOCUST STS. 
Philadelphia 7, Pa. 


William H. Harned, Gen. Mgr. Fred Lehman, Res. Mgr. 
Louis J. Slattery, Sls. Mgr. 


arwick 


PHILADELPHIA 


LOCUST STREET AT SEVENTEENTH 
TELEPHONE PEnnypacker 5-3800 * TELETYPE PH 376 


. 


Dy tinguished -_Gecommodaltons 4 
and Services few Grout oft 4550 


Ai hirkeby Hotel 


—_— 


The ‘“‘New as New’”’ 


Hotel 


WM. PENN 


on Sq 
Par . 


al eeting ana 
iaitionea 
mmodations 


Anand up to 53, 000! 


No Competition 
For Attention 


And everything to insure a per- 
fect meeting on our 3500 acre 
estate atop the Poconos. Groups 
of 300 will find attractive meeting 
rooms, comfortable accommoda- 
tions, superb bar and banquet 
service. All winter and summer 
sports. Only 100 miles from New 
York or Philadelphia. 


Check With Us! 


POCONO MANOR 


POCONO MANOR, 


JOHN M CRANDALL, General Manager 


PENNSYLVANIA 
continued 


READING 


Railroads: Penna.; Read 
Airlines: TWA, CAI, CAP 


Abraham Lincoln Hotel (HSMA) 

Sth & Washington Sts. (Phone: 4-121) 

Manager: Francis H, Mills 

Convention Season: All y: 

Largest Group Pasemmmodated: 525 (175 rooms 
and 17 suites available) 

Convention Rates: Single: $5 to $7; Double: $8 to 
$il; Suites: $17 to $ 

No. Mtg. Rms. & Capacity of Largest: 5 (!,000) 

No. Banquet Rms & Capacity of Largest: 5 (650) 

Rates for Meals: Breakfast: $1.25; Lunch: $1.75; 
Dinner: $2.50 

Liquor: Served in hotel 

+ ae Banquet and meeting rooms 

edroors 

Charges for Banquet & Mtg. Rms.: None 

Net Exhil,it Space: 10,000 sa. ft. 

Visual Aids Available: Easels, screens, blackboards 

Other Equipment Available: PA system, spotlights 
Rollomatic stage 

Parking: $1.50 for 24 hour service 

Sports Facilities: Golf 


Berkshire Hotel (HSMA) 

Sth & Washington Sts. Phone: Reading 3-52!! 

Manager: Paul A. Flickinger 

Convention Season: Al! year 

Largest Group Accommodated: 200 (!00 rooms 
and 2 suites available) 

Convention Rates: Single: $4.50 and $5; Double: 
$6.50 to $8.50; Suites: $14 

No. Mtg. Rms. & Capacity of Largest: 5 wi 

No. Banquet Rms. & Capacity of Largest: 4 (300) 

Rates for Meals: Breakfast: from $1.25; Lunch 
from $1.75; Dinner: from $2.50 

Liquor: Served in hotel 

Air Conditioning: Banquet and 
some bedrooms 

herpes for Banquet & Mtg, Rms.: 

Visual Aids Available: Movie screen 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: $1.25 per night 


meeting 


Variable 


SCRANTON 


Renreoges J Cc. BD. & H. 
& W.V.: N.Y.O. & W. 
Airitnes: AAL, CAI, TWA, AAA 


A private club atmosphere 
for your next 


group meeting! 
NV 


im < 


This exclusive year round club-resort 
groups of 20 to 


accommodations for 


service and a pleasant, quiet environment insure successful meetings at this 


sé lf-< ontained club-resort 


meeting and dining rooms and most sports and entertainment features 


S00 acre 


year, including superb 7/8-holé 


Easy to reach by train, plane, car, or bus 
only 100 miles (3 hours) from New York 


Philadelphia. 


Write for Booklet giving complete details. 


Wm. W. Malleson, Jr., Gen. Mgr. 


high in the Pocono Mountains 


300 persons. Comfort, 


Special group ra 


golf course. Entire floor of indoor recreational 


Hotel Jermyn 

322 Spruce St. 

Manager: Gene Berry 

Convention Season: All year Le 

Largest Group Accommodated: 300 (200 rooms 
and 2 suites available) 

Convention Rates: Single: $4.50 to $8.50; Double: 
$6.50 to $11.50; Suites: $17 to $20 

No. Mtg. Rms. & Capacity of Largest: 5 {ee} 

No. Banquet Rms. & Capacity of Largest: 5 

Rates for Meals: Breakfast: from $1.50; Lunch: 
from $1.75; Dinner: from $2.75 

Liquor: Served in hotel : 

Air Conditioning: Banquet and meeting rooms 

Charges for Banquet & Mtg. Rms.: $10 to $125 

Net Exhibit Space: 4,000 sq. ft. on one floor 

Other Equipment Available: PA system, spotlights, 
stage 

Parking: 50 


in lot, $1.50 in garage 


SHAWNEE-ON- 
DELAWARE 


Railroads: to Stroudsburg, E. Stroudsburg 


Shawnee Inn & Country Club 

Phone: Stroudsburg 140) 

Manager: Richard E. Quillen 

Sales Manager: Michael A. Devitt 

Convention Season: May, June, Sept., Oct. 

Largest Group Accommodated: 240 (108 rooms 
and 6 cottages available) 

Convention Rates: $16 to $2! per person for 
American Plan 

No. Mtg. Rms, & Capacity of Largest: 5 {250) 

No. Banquet Rms. & Capacity of Largest: 3 (350) 

Rates for Meals: Breakfast: $2.50; Lunch: $2.75; 
Dinner: $3.75 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 2,266 sq. ft. on one floor 

Visual Aids Available: |6mm projector 

Other Equipment Available: PA system, spotlights, 
stage 

Parking: Free facilities 

Sports Facilities: Swimming, Te 
Boating, Archery 


SKYTOP 


Railroads: D.L. & W. 
Airlines: AAL, CAI, TWA—all to Scranton 


Skytop Club (HSMA) 
See Advertisement, Page 126 

(Phone: Cresco 301!) 

Manager: Wm. W. Malleson, Jr. 

Resident Manager: V. L. Baker 

Convention Season: Sept. through June 

Largest Group Accommodated: 300 (!90 rooms 
available) 

Convention Rates: Single: $!4 to $19; 
$27 to $35. Rates for American Plan 


Solf, Fishing, 


Double: 


offers superior 
fine food, efficient, friendly 
ympletely 
American Plan, include use of private 


Private 


estate affords excellent sports and recreational facilities all through the 


facilities. 


SHYTOP CLUB 


“High in the Poconos” 
Box 30, Skytop, Penna. 


SM/NOVEMBER 20, 1955 


No. Mtg. Rms. & Capacity of Largest: 9 (300 

No. Banquet Rms. & Capacity of —, 2. Y 

Rates for Meals: Breakfast: $2.50; Lunch: §3; ‘Din- 
ner $3.75 

Liquor: Served in hotel 

Charges for Banquet & Mtg. Rms.: None 

Visual Aids Available: Slide projector, [6mm and 
35mm sound projector and screen, easels, black- 
boards ‘ 

Other Equipment Available: PA system, spotlights 
stage 

Parking: No charge in lot, Heated garage—$!.50 
per night 

Seorks Facilities: Golf, Riding, Fishing, Lawn 
bowling, Tennis, Putting green, Swimming, 
Shuffleboard, Archery, Badminton, Skiing 


UNIONTOWN 


Raliroads: Penna.; B. & O 
Airlines: AAA 


Summit Hotel 
See Advertisement, Page 127 

(Phone: 88594) 

Manager: Sam Stewart 

Convention Season: May | to Nov. |, except 
July and Aug. 

Largest Group Accommodated: 200 (88 rooms 
available) 

Convention Rates: Single: $14; Double: $24. Rates 
for American Plan 

No. Mtg. Rms. & Capacity of Largest: 7 (500) 

No. Banquet Rms. & Capacity of Largest: 7 (500) 

Rates for Meals: Breakfast: $! to $1.50; Lunch: $2; 
Dinner: $3 to $3 

-iquor: Served in hotel 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 7,000 sq. ft. on one floor 

Visual Aids Available: Projector 

Other Equipment Available: PA system, spotlights 
stage 

Parking: Free facilities 

Sports Facilities: wimmi 


board 


White Swan Hotel (HSMA) 
117 W. Main (Phone: 8-8551) 


Manager: O. DuWayne Shaw 

Convention Season: Al! year 

Largest Group Accommodated: 150 (75 rooms 
and | suite eveilable) 

Convention Rates: Single: $4 to $5.75; Double: $5 
to $8.50; Suites: $15 

No. Mtg. Rms. & Capacity of Largest: 5 (300) 

No. Banquet Rms. & Capacity of Largest: 5 (300) 

Rates for Meals: Breakfast: 70c to $I; Lunch: 75c 
to $1.25: Dinner: $1.85 to $3.75 

Liquor: Served in hotel 

Air Conditioning: Some banquet, meeting roon 
and bedrooms 

Charaes for Banquet & Mtg. Rms.: $5 to $50 

Net Exhibit Space: 2,000 sq. ft. on one floor 

Other Equipment Available: PA system, stage 

Parking: Free facilities 

Sports Facilities: Golf neart 


WERNERSVILLE 


Railroads: Read 


Galen Hall Hotel 

Phone: Sinking Spring 80 

Manager: D. Burack 

Convention Season: May | to Oct. 30 

Largest Group Accommodated: 500 

Convention Rates: Single: $17.50: Double: $30 to 
$32. Rates for American Plan 

No. Mtg. Rms. & Capacity of Largest: 5 (550) 

No. Banquet Rms. & Capacity of Largest: 3 (0) 

— for Meals: Breakfast: $2; Lunch: $4; Dinner 
b 

Liquor: Served in hotel 

Charaes for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 2,400 sq. ft. on one floor 

Visual Aids Available: Motion picture and slide 
projectors 

Other Equipment Available: PA syster 
stage 

Parking: $1.50 per day in garage 

Sports Facilities: 18 hole golf course, Swimming 
cool, Tennis, Handba 


spotlights, 


WHITE HAVEN 


Railroads: L.V.; J.C. 


Split Rock Lodge (HSMA) 
See Advertisement, Page 127 


(Phone: White Haven 4541) 

Manager: Wm. D. Herrmann 

Sales Manager: C. A. Rhoads 
Convention Season: Sept. 16 to June 14 


SM/NOVEMBER 20, 1955 


Largest Group Accommodated: 

Convention Rates: Single: $15 ie O18; Double: $26 
to $30; Cottages: $28 to $54, Rates for Amer- 
ican Plan. 

No. Mtg. Rms. & Capacity of Largest: 2 (100) 

No, Banquet Rms. & Capacity of Largest: | (70) 

Rates for Meals: Breakfast: $!; Lunch: $2; Dinner: 


$3 

Liquor: Served in hotel 

Charges for Banquet & ge 3 Rms.: None 

Net Exhibit Space: | 600 sq 

Visual Aids Avaliable: ab projector, black- 
boards, easels 

Other Equipment Availabie: PA system, spot- 
lights 

Parking: Free facilities 

Sports Facilities: Golf—!8 miles distant 


WILKES-BARRE 


Railroads: J.C.; D. & H.; L.V.; Penna.; L. & W.V. 
Airlines: AAL, CAI, TWA, AAA 


Redington Hotel 
77 E. Market St. (Phone: Va. 2-115!) 


Manager: A. W. Seibel 

Convention Season: All yea 

Largest Group Aecemaodated: 250 (100 rooms 
and 2 suites available) 

Convention Rates: Single: $5.50; Double: $8.50; 
Suites: $13 

No. Mtg. Rms. & Capacity of Largest: 9 (500) 

No. Banquet Rms. & Capacity of Largest: 5 (500) 

Rates for Meals: Breakfast: 35¢ to $1.50; Lunch: 
95c to $1.25; Dinner: $2 to $3.35 

Liquor: Served in hotel 

Air Conditioning: 15 bedrooms 

Charges for Banquet & “te Rms.: $3 to $75 

Net Exhibit Space: 5,500 sa. ft 

= ~~ Available: PA system spotlights, 


Parking: 15¢ to 40c 


YORK 


Railroads: M. & P; Penna.: W.M. 


Yorktowne Hotel 
Market & Due Sts. (Phone: 8283!) 


Manager: Charles D. Klingler 

Sales Manaaer: Robert R. Heathcote 

Convention Season: Al! year 

Largest Group Accommodated: 700 (325 rooms 
and 6 suites available) 

Convention Rates: Single: $5.50 to $8.50: Double: 
$7 to $13: Suites: $40 

No. Mtg. Rms. & Capacity of Largest: 6 (500) 

No. Banquet Rms. & Capacity of Largest: 5 (500) 

Rates for Meals: Breakfast: 85c to $1.50; Lunch: 
90c to $1.75: Dinner: $2.50 to $7.50 

Liquor: Served in hotel 

Air Conditioning: 2 banquet and meeting rooms 

Charaes for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 1,125 sq. ft. on 2 floors 

Visual Aids Available: Screen, Projector 

Other Equipment Available: PA system, spotlights 
stages 

Parking: $! 


RHODE ISLAND 


PROVIDENCE 


Railroads: N.Y.. N.H. & H 
Airlines: AAL, EAL. NEA, UA 


Crown Hotel (HSMA) 
208 Weybosser St. (Phone: DExt 


Manager: George J. Sanker 

Sales Manager: Harrison Chase 

Convention Season: Al! year 

Largest ga Accommodated: 200 (100 rooms 
available 

Convention Rates: Single: $3 to $7; Double: $6 to 
$11; Suites: $15 to $25 

No. Mtg. Rms. & Capacity of Largest: 5 (300) 

No. Banquet Rms. & Capacity of Largest: | (300) 

Rates for Meals: Breakfast: $1.50; Lunch: $3; Din- 
ner: $4 

Liquor: Served in hotel 

Net Exhibit Space: 6,400 sq .ft. 

Charges for Banquet & Mtg. Rms.: Variable 

Other Equipment Available: PA system, spotlights, 


staae 
Parking: $1.25 all nigh# 


Sheraton-Biltmore (HSMA) 
See Advertisement, Page 128 


il Dorrance St. (Phone: Gaspee 1-9200) 
Manager: William P. Gorman 
Sales Manager: E. Lionel Ambler 


Let's mee? in 
the 
Alleghenies 


Summit 


Right atop Mt. Summit on a beeu- 
tiful 930 acre estate with our own 
golf course and swimming pool. 


Ideal facilities for handling groups 
up to 160... with sports, relaxa- 
tion and entertainment for all. Noted 
for delectable food ... and spa- 
cious, comfortable rooms. 

On U. S. Route 40, six miles from 
Uniontown, Pa. 2500 feet high in 
the mountains. 


Phone Uniontown 8-8594 
—or write SAM STEWART, Manager 


(An Abbell Hotel) 


planning your 


sales meeting? 


Split Rock Lodge and Club has year-round 
facilities to make business a pleasure. At 
2000 feet elevation, within easy reach of 
New York or Philadelphia, are newly en 
larged conference rooms, spacious cottages 
and guest rooms, unexcelled service, bar 
and cocktail lounge, fine food. 

For our convention folder and complete 
information write to William D. Herrmann, 
General Manager, Split Rock Lodge and 
Club, White Haven, R. D., Pa. Telephone 
White Haven 4561. 


On Lake Harmony in the Poconos 


LODGE AND CLUB 


RHODE ISLAND 
Providence continued 


Convention Season: Al! year 

Largest Group Accommodated: |,000 (460 rooms, 
inc. 19 suites available) 

Convention Rates: Single: from $7.50; Double: 
from $10.50; Suites: from $14.85 

No. Mtg. Rms. & oO of Largest: |! (800) 

No. Banquet Rms. apacity of Largest: || (500) 

Rates for Meals: Breakfast: from $1.75; Lunch: 
from $2.25; Dinner: from $3 

Liquor: Served in hotel 

Air Conditioning: 5 banquet and meeting rooms, 
20% of bedrooms 

Charges for Banquet & Mtg. Rms: from $7 

Net Exhibit Space: 6,500 sq. ft. on one floor 

Visual Aids Available: Blackboards, screens 

Other Equipment Available: PA system, spotlights 


stage 
Parking: Facilities available 


SOUTH CAROLINA 


CHARLESTON 


Railroads: A.C.L.; So. Ry.; S.A.L. 
Airlines: DEL-C&5, EAL, NAL, SOU 


Hotel Fort Sumter 


Manager: Don B. Grady 

Sales Manager: D. Allen Von Benler 

Convention Season: Al! year 

Largest Group Accommodated: 300 (!50 rooms 
and 10 suites available) 

Convention Rates: Single: $5: Double: $9 

No. Mtg. Rms. & Capacity of Largest: 5 (300) 

No. Banquet Rms. & Capacity of Largest: 5 (250) 

Rates for Meals: Breakfast: $1.25: Lunch: $1.75; 
Dinner: $2.50 

Air Conditioning: Banquet and meeting rooms, 
bedrooms 

Net Exhibit Space: 6,000 sq. ft. on one floor 

mer Equipment Available: PA system, spotlights, 

ised dais 
Parking: Free facilities for 150 cars 
Sports Facilities: Golf, Fishing, Beaches 


Francis Marion Hotel (HSMA) 
See Advertisement, Page 38 
King & Calhoun Sts. (Phone: PL 2-833! 


Manager: William H. Fur 


ong 
Convention Season: Al! year, 
20 


except Mar, |5 to 


Largest Group Accommodated: 500 (200 rooms 
and 20 suites available 

Convention Rates: Single: from $5; Double: from 
$8; Suites: $24 

No. Mtg. Rms. & Capacity of Largest: 7 (600) 

No. Banquet Rms. & Capacity of Largest: 4 (400) 

Rates for Meals: Breakfast: from 75c; Lunch: from 
$1: Dinner: from $1.75 

Liquor: Served in hotel! 

Air Conditioning: Entire hotel 

Charges for Banquet & Mtg. Same.s None 

Net Exhibit Space: 15,000 sa. on four floors 

Other Equipment Avalebie: br system, spot- 
lights, stage 

Parking: Free facilities 

Sports Facilities: Golf, Swimming, Fishing, Sail- 
ing, Hunting, Tennis, Horseback riding, Bowling 


SHERATON- 
BILTMORE 


Exvert Convention Staff 


GEORGE THOMAS CULLEN, General Mgr. 


COLUMBIA 


Railroads: A.C.L.; S.A.L.; 
Airlines: DEL- Cas, EAL 


Columbia Hotel 
130! Gervais St. (Phone: 22/4!) 


Manager: Jack Maynard 

Convention Season: Al! year 

Largest oe Accommoated: 300 

Convention Rates: Single: from $4.75: Double: 
from $8.50; Suites: from $18 

No. Mtg. Rms. & Capacity of Largest: 4 (450) 

No. Banquet Rms. & Capacity of Largest: 4 (450) 

Rates for Meals: Breakfast: from $1.25; Lunch: 
from $2: Dinner: from $2.50 

Liquor: No served from open bar 

Air Conditioning: Banquet and meeting rooms 

Other Equipment Available: PA system, spotlights 
stage 

Parking: $! 


Wade Hampton Hotel 
See Advertisement, Page 131 
Corner Main & Gervais Sts. (Phone: 2362!) 


Manager: Fitzhugh .. Smith 

Convention Season: Al! year 

Largest Group Accommodated: 375 (200 rooms 
and suites available) 

———— Bw Single: $4.25 to $6.50; Double: 

9.50; Suites: $21 

No. Mte. Rms. & Capacity of Largest: 4 (500) 

No. Banquet Rms. & Capacity of Largest: 4 (400) 

Rates for Meals: Breakfast: from 40c; Lunch: 
from 75c; Dinner: from $1 

Liquor: Served but not sold 

Air Conditioning: Entire hote! 

Other Equipment Available: PA system, movable 
platforms 

Parking: $! per night 


GREENVILLE 


Railroads: So. Ry.; P. & N.: C. & W.C.: G. & N. 
Airlines: DEL-C&S, EAL, SOU 


Poinsett Hotel 
South Main St. (Phone: 3-621!) 


Manager: J. Mason Alexander 

Convention Season: All year 

Largest Group Accommodated: 325 (i75 rooms 
and 4 suites available) 

Convention Rates: Single: from $5; Double: from 
$8; Suites: from $20. Rates for American Plan 

No. Mtg. Rms. & ye of Largest: 3 (325) 

No. Banquet Rms. & Capacity of Largest: 3 (325) 

Rates for Meals: Breakfast: from $1.25; Lunch: 
from $1.50; Dinner: from 

Liquor: Package store only 

Air Conditioning: Banquet and meeting rooms, 
bedrooms 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 10,000 sq. ft. (within three 
blocks of hotel) 

Other Equipment Available: PA system, spotlights, 
stage 

Parking: 25c to 50c per day 

Sports Facilities: Swimming, Fishing. Tennis, Hunt- 
ing, Gol 


MYRTLE BEACH 


Railroads: A.C.L. 
Airlines: PAI 


SHERATON HOTELS 


WASHINGTON 
PHILADELPHIA 
under construction 
IN CANADA 
MONTREAL 
TORONTO 
NIAGARA FALLS 
HAMIKTON 


Ocean Forest Hotel 
Ocean Bivd. (Phone: 205!) 


Manager: Rush Strayer 

Convention Season: Apr. to Oct. 

Largest Group Accommodated: 400 (196 rooms, 
including !5 suites available’ 

Convention Rates: Single: $14; Double: $22; Suites: 
$30. Rates for American Plan. 

No. Mtg. Rms. & Capacity of Largest: 7 (400) 

No. Banquet Rms, & Capacity of Largest: 2 (550) 

Liquor: Served in hotel 

Air Canditioning: Banquet and meeting rooms, 
bedrooms 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 3,309 sq. ft. on one floor 

Other Equipment Available: PA system, spotlights 
sta 

Parking: Free facilities 

Sports Facilities: Tennis, Golf, Fishing 


SOUTH DAKOTA 


SIOUX FALLS 
Railoads: C.M. St. P. & P.; C.R.I. 

Nor.; lil. Cent.; C. & N.W.L. 
Airlines: BNF 


AUDITORIUM 


Sioux Falls Coliseum 

50! N. Main Ave. (Phone: 8-553!) 

Manager: Allan P. Aker 

Exhibit Areas: Annex, 22,400 sq. ft.; 
10,000 sq. ft.; Armory, 5,000 sq. ft. 

Rental Fees and Services: $350 per day; janitor 
servi aht and heat 

Floor ipods Unlimited 

Ventilation: Goc 

Ceiling Height: 25 ft 

P. A. System: Avai lable 

Dimensions, Opening to Exhibit Hall: Adequate 

Columns: None 

Utilities: Gas, electricity 

Meeting Rooms poe Capacities: 
2,300 50 


three smaller rooms 


Auditorium, 


Auditorium, 


Facilities for Food Functions and 
Capacity: Can serve banquets up to | 

Parking Facilities’ Available 

Distance from Business District: Two blocks 


Banquet 
500 


Cataract Hotel 


Manager: W. A. Plummer 

Convention Season: Al! yea 

Largest Group Accommodated: 450 (225 rooms 
and 4 suites available 

Convention Rates: Single from $4; Double: from 
$6.50: Suites: $15 

No. Mtg. Rms. & Capacity of Largest: 6 (400) 

No. Banquet Rms. & Capacity of Largest: 6 (375) 

Rates for Meals: Breakfast: from $1.25; Lunch: 
from $2: Dinner: from 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms 
bedrooms 

Charges for Banquet & Mtg. Rms.: None for con- 
ventions 

Net Exhibit Space: 2,900 sq. ft. on one floor 

Visual Aids Available: Many types 

Other Equipment Available: PA system, spotlights 
stage 


Parking: Facilities available 


TENNESSEE 


CHATTANOOGA 


Railroads: Cc. of Ga.; N.C, & St. L.; A.G. So.; 
C.N.O. & T.P.; T.A. & G.; So. Ry 
Airlines: EAL, CAP, DEL-C&S 


AUDITORIUM 


Memorial Auditorium 
399 McCallie Ave. (Phone 6-8837) 


Manager: Tommy C, Thompson 

Exhibit Areas: Mai! Hall, 13,000 sq. ft.; stage, 
800 sq. ft.; Wheland Hall, 1,500 sq. ft. 

Rental Fees and Services: $300 per day includes 
janitor service, heat and light 

Floor Load: Ample 

Ceiling Height: 50 ft. P. A. System: $50 per day 
for set and operator 


SM/NOVEMBER 20, i955 


PEABODY 
625 ROOMS 


CLARIDGE fe 
400 ROOMS -Reeiam 


FOR 
MID-AMERICA 
MEETINGS 


PARKVIEW 
165 ROOMS 


AMBASSADOR 
140 ROOMS 


@ Yes, the location of Memphis truly makes it a wonderful spot for 
conventions. But, it takes more than just a good location to produce 
successful group meetings . . . it takes adequate facilities plus consider- 
able convention “know-how.” That’s why these nine fine Memphis 
hotels with their 2,445 rooms and 111,570 sq. ft. of meeting space, plus 
a sincere desire to give the kind of help and service that “brings you 
back again next year,” further make Memphis a wise choice. Convenient 
to all is the completely air-conditioned Municipal Auditorium with its 
spacious exhibit hall, concert hall and Arena which seats 6,000. Add to 
these features the excellent air, rail and highway facilities and Memphis’ 
world famous atmosphere of Southern charm and hospitality and you’ve 
got a combination that simply can’t miss. The right combiriation for 
your next convention or sales meeting. 


SM/NOVEMBER 20, 1955 


CHISCA 
400 ROOMS 


KING COTTON [ff 
200 ROOMS 


GAYOSO 


175 ROOM 
’ 250 ROOMS 


GEO. VINCENT 
90 ROOMS 


¢ WRITE OR USE HANDY COUPON 
FOR DETAILED INFORMATION 


lima Franks, Secy., Memphis Hotel Assn. 
P. O. Box 337, Memphis, Tenn. 


NAME 


ORGANIZATION 


ADDRESS 


CITY 


TENNESSEE 
Chattanooga continued 


Elevators and Capacities: 
Main Hall, 6,000 Ibs. 

Columns: None 

Utilities: AC current 

Loading Facilities: Large truck can use elevator 
to unload on exhibit floor 

Serege Areas: Basement, 500 sq. ft.; stage, 800 
sq. Tr. 

Meeting Rooms and Capacities: Three, 200 ca- 
pacity; plus 12 large dressing rooms—some can 
be used for small meetings 

Facilities for Food Functions: None 

Parking Facilities: soe in basement; large lots 
across street; |,000 car 

Distance from Business District: Two blocks 


Freight elevator to 


Patten Hotel (HSMA) 

I" & lith St. (Pho ve: 6-214!) 

Manager: Garnett Andrews 

Sales Manager: William B. Pfeiffer 

Convention Season: Al! year 

Largest ‘Group Accommodated: 600 (350 rooms 
and 8 suites available) 

Convention Rates: Single: $4; Double: $7; Suites 
$'2.50 


No. Mtg. Rms. & Capacity of Largest: 6 (500) 

No. Banquet Rms. & Capacity of Largest: 6 (350 

Rates for Meals: Breakfast: $!.25; Lunch: $1.75 
Dinner: $2.50 

Liquor: Served in hote 

Air Conditioning: Banquet and meeting rooms 

Charges for Banquet & Mtg. Rms.: None 

Net Eihibit Space: 2,000 sq. ft. on one floor 

Visual _ Available: Screens, strip and slide 

rojec 
Other ‘Equipment Available: PA system, spotlights 


Parking $1.25 per day 


The Read House 

Broad, 9th, Chestnut (Phone: 6-4/2! 

Manager: Albert Crouch 

Convention Season: Al! year 

Largest Group Accommodated: 500 (200 bedrooms 
and 7 suites available 

Convention Rates: Single: from $5; Double: from 
$7: Suites: $20 to $30 

No. Mtg. Rms. & Capacity of Largest: |0 (650) 

No. Banquet Rms. & Capacity of Largest: 10 (475) 

Rates for Meals: Breakfast: from $1.50; Lunch; fro 
2 


Lauer: Pac :ckage only 

Air Conditioning: Banquet and meeting rooms 
ana becrooms 

Charges for Banquet & Mtg. Rms.: $10 to $125 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: $1.25 per night 


GATLINGURG 


Railroads: L. & N.; So —to Knoxville 
Airlines: AAL, CAP. DEL els PAI—to Knoxville 


Mountain View Hotel 

(Phone: 384 

Manager: Tom Woods 

Convention Season: Nov. | to Apr. |! 

Largest Group Accommodated: 250 (100 rooms 
available) 

Convention Rates: Single: $1! to $12; Double: $15 
to $20; Suites from $30; for American Plan. 
Single: $6 to $7; Double: $8 to $10 for European 

an 

No. Mtg. Rms. & Capacity of Largest: 6 (250) 

No. Banquet Rms, & Capacity of Largest: 4 (275) 

Rates for Meals: Breakfast: $1; Lunch: $1.75; Din 
ner: $2.50 

Ueeere Not served in hotel 

Air Conditioning: One banquet and meeting room, 
and some bedrooms 

Net Exhibit Space: 2,500 sq. ft. on one floor 

Visual Aids Available: |4mm projector, screen 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: Free facilities 

Sports Facilities: Shuffleboard Ping pong, Tennis 


MEMPHIS 


we 2 7 C.R.I, & P.; Frisco; G.M. & O.: 1.C.: 
L. & + ie: _Fet.; N.C. & St. L.; St. Us.W.: 


So. Ry.: Uni 
Airlines: ‘AAL. EAL, DEL-C&S, BNF, CAP, SOU 


130 


AUDITORIUMS 


Municipal Auditorium 

Main and Poplar Sts. (Phone: 37-5443) 

Manager: Chauncey Barbour 

Exhibit Areas: 50,000 sq. ft. 

Rental Fees: On application 

Floor Load: 400 Ibs. per sq. ft. 

Ventilation: Fans 

Ceiling Height: 68 ft. 

P. A, System: Available 

Dimensions, Opening to Exhibit Hall: |2 ft. by 
18 ft 

Elevators and Capacities: Three, 3,000 Ibs. 

Columns: None 

Utilities: AC and DC current, water, gas, sewage 

Loading Facilities: Rail road one block from 
building 

Storage Areas: Ample 

Meeting Rooms and Capacities: |!, 80 to 200 
persons; main floor, 2,000; balconies, 6,000 

Parking Facilities: Available 

Distance from Business District: Four blocks 


Ellis Auditorium 

74 Poplar Ave. (Phone 37-5444) 

Manager: Chauncey Barbour 

Exhibit Areas: North Hall, 15,000 sq. ft.: West 
Hall, 12,122 sq. ft 

Rental Fees: On application 

Ceilinc, Height: North Hall, 90 ft.: West Hall 
18 f. 

P_ A. system: All halls 

ee Opening to Exhibit Hall: !2 ft. 

Elevators: One. from 

Columns: None 

Utilities: 110 and 220 current 

Loading Facilities: Good 

Storage Areas: 3,456 sa. ft 

Meeting Rooms and Capacities: Two, 20 ft. by 
20 ft.: 23 dressing rooms 

Facilities for Food Functions: Handled by caterer 

Parking Facilities: Good 

Distance from Business District: Five blocks 


basement to 


Chisca Hotel 


See Advertisement, Page 129 

Main at Linden St. (Phone: JA 5-466!) 

Manager: Norman S. Woodmansee 

Sales Manager: A. H. Addison 

Convention Season: Al! year 

Largest Group Accommodated: 650 (300 rooms 
and 20 suites available 

Convention Rates: Single: $4.25: 
Suites: $13.50 

No. Mtg. Rms. & Capacity of Largest: 7 (2,000) 

No. Banquet Rms. & Capacity of Largest: 7 (| ,500) 

Rates for Meals: Breakfast: 75¢ to $1.50; Lunch 
$1.25 to $2; Dinner: $1.75 to $3.50 

Liquor: Set-ups on 

Air Conditioning: " Banque 


Charges for “Banquet & Mtg. Rms.: None 


Net Exhibit Space: 18,36! on three f! 
Visual Aids Available: Screen 
Other Equipment Available: PA s 


Double: $6.50: 


stage 
Parking: Free facilities 


Hotel Claridge (HSMA) 
See Advertisement, Page 129 

Main at Adams (Phone: 5-251!) 

Manager: Scott J. Stewart 

Sales Manager: Wm. A. Hendricks 

Convention Season: All year 

Largest Group Accommodated: 1000 (300 rooms 
and 20 suites available) 

Convention Rates: Single: 
from $6: Suites: from $/0 

No. Mtg. Rms. & Capacity of Largest: 7 (1,000) 

No. Banquet Rms, & Capacity of Largest: 7 (900 

Rates for Meals: Breakfast 45c to $/; Lunch: 85c 
to $2: Dinner: from $1. 

Liquor: Served by bottle only. 
at bar. 

Air Conditioning: Entire hote! 

Net Exhibit Space: 3,200 sq. ft. on one floor 

Visual Aids Available: Movie screen 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: Free 

Sports Facilities: Numerous golf courses 


from $4.50; Double: 


Beer and setups 


Gayoso Hotel 
See Advertisement, Page 129 

139 S. Main 

Manager: Lou Ervin 

Sales Manager: George Anderson 

Convention Season: A/! year 

Largest Group Accommodated: {50 (100 rooms 
and 6 suites available) 

Convention Rates: Single: from $5. Double: from 
$7; Suites: $15 to $30 

No. Mtg. Rms. & c*pecliy, of Largest: 9 {o%0) 

No. Banquet Rms. apacity of wk + 3 (450) 

Rates for Beale: ag me - from $1.25; Lunch: 
from $1.50; Dinner: from $2 


Liquor: Not served in hotel, but liquor store is 
in lob 

Air Conditioning: Banquet and meeting rooms, 
bedrooms 

Charges for Banquet & Mtg. Rooms.: None if 
food served 

Net Evhibit Space: 8,000 sq. ft. on one floor 

Other Equipment Available: PA system, spotlights, 


t e 


stag 
Parking: $1.25 in and out parking 


Hotel King Cotton 
See Advertisement, Page 129 

69 Jefferson St. (Phone: 8-5883) 

Manager: John R, Manser 

Convention Season: Al! year 

Largest Group Accommodated: 300 (125 rooms 
and 3 suites available) 

Convention Rates: ny from $4.75; Double: 
from $6.75; Suites: $26.50 

No. Mtg. Rms. & Capacity of Largest: 8 (800) 

No. Banquet Rms. & Capacity of Largest: 8 (750) 

Rates for Meals: Breakfast: 45c to $1.25; Lunch 
65c to $1.50: Dinner: $1.50 to $3.50 

Liquor: Beer served only 

Air Conditioning: Entire hotel 

Charges for Banquet & Mtg. Rms.: 

Net Exh'bit Space: |3,647 sq. ft. 

Visual Aids meme Screen, 

ection boot 

Other Equip sont Available: PA system, spotlights 
stage 

Parking: Free parking for hotel and banquet 
guests 


Variable 


projector, pro 


Peabody Hotel (HSMA) 
See Advertisement, Page 129 
Union bet. 2nd & 3rd Sts. (Phone: 8-7766 


Manager: F. R. Schutt 

Sales Manager: Roy D. Moore 

Convention Season: All year 

Largest Group Accommodated: 625 (300 rooms 
and 15 suites available) 

Convention Rates: Single: $4 to $11; Double: $6.50 
to $13; Suites: $17.50 to $34 

No. Mtg. Rms. & Capacity of Largest: !2 (900) 

No. Banquet Rms. & Capacity of Largest: !2 (800 

Rates for Meals: Breakfast: from 80c; Lunch: from 
75c; Dinner: from $1.75 

Liquor: No public bar service, but liquor stores 
available 

Air Conditioning: Banquet and meeting rooms 
bedrooms 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Soace: 20,000 sa. ft. 

Visual Aids Available: Screens 

Other Equipment Available: PA system, spotlights 
stage 

Parking: $1.50 

Sports Facilities: Golf, Ten shir Swimming 


NASHVILLE 


Railroads: L. & a N.C. & St. L.; T.C.; N-F. 
Airlines: AAL, EA 


The Dinkler-Andrew Jackson 
Hotel (HSMA) 


See Advertisement, Page 55 

(Phone: 5-212!) 

Manager: Leon W. Womble 

Sales Manager: Miss Dorothy Baumgartner 

Convention Season: Al! year 

Largest Group Accommodated: 300 (150 rooms 
and 8 suites available) 

Convention Rates: Single, 
$8; Suites: from $14 

No. Mtg. Rms. & Capacity of Largest: 7 (500) 

No. Banquet Rms. & Capacity of Largest: 3 (400) 

Rates for Meals: Breakfast: from 65c: Lunch: from 
90c: Dinner: from $1.25 

Liquor: Liquor stores 

Air Conditioning: Banquet and meeting rooms 
bedrooms 

Charges for Banquet & Mtg. Rms.: None, if food 
served 

Net Exhibit Space: 5,564 sq. ft. on main lobby 
and mezzanine 

Visual Aids Available: Many types 

Other Equipment Available: PA syster 


from $5; Double: from 


spotlights, 


stage 4 
Parking: $!.25 overnight 


Hotel Hermitage 

Union St. at 6th Ave. (Phone: 6-216 

Manager: George A. Scharf 

Convention Season: A|! year 

Largest Group Accommodated: 300 (150 rooms 
and |!5 suites available) 

Convention Rates: Single: from $5; Double: from 
$7.50; Suites: from $15 

No. Mtg. Rms. & Sy of Largest: 5 (550) 

No. Banquet Rms. & Capacity of Largest: 5 (350) 

Rates for Meals: Breakfast: from $1.25: Lunch: 
from $1.50; Dinner: from $2.50 

Liquor: Beer and setups, package goods available 

Air Conditioning: Entire hotel 
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Charges for Banquet & Mtg. Fh gow $10 to $50 p : Air Conditioning: Banquet and meeting rooms 
— Equipment Available: system, spotlights, bedrooms 
TEXAS Charges for Banquet & Mtg. Rms.: Variable 
Parking: $1.35 per nigt Visual Aids Available: Screens : 
— Equipment Available: PA system, spotlights 


Parting: $1.25 overnight 


The Maxwell House (HSMA) 
4th & Church Sts. (Phone: 5-2! 12) ABILENE Driskill Hotel 


Manager: Richard R. Hall Railroads: Tex, & Pa A. Sos WN, 119 E, 7th St. (Phone: 6-350!) 
Sales Manager: A. H. Mize!! Airlines: PAL Manager: J. J. Whatley 
Convention Season: A Convention Season: All year 
on Group hecommadated: 150 (70 rooms Hotel Wooten Largest Group Accommodated: 600 (300 rooms 
nd 3 suites availa ¥ and 15 suites available) 
Convention Rates: Single: $4; Double: $7; Suites: N. 3rd & Cypress (Phone: 4-4314 Convention Rates: Single: $4 to $8; Double: $8 to 
15 to $30 Mana . Wi ail $15: Suites: $18 to $60 
, ger: J. K. Wallingford 
+ ate -y & Gopedtty “ Loree 5. Piedo) Convention Season: Ai! year No. yl =“. a cepectty - serge: M i. 
Rat “ior M = Bre kfast: "srs 50 har i Lunch Largest Group Accommodated: 250 (200 rooms me yoy + — B = < toe f0- Ls 4 
Sts or $7 9S Die - s , $5 ° unc and 5 suites available) ates We rye » ~ a c to a unc 
Li - Mistnt ea Pes nd le ie Convention Rates: Single: $5 to $8; Double: $7 Pine et Phang Epos . 
Ain Conditionin - ome -” an : nodtin room to $10; Suites: from $12.50 Air Ce diti a yg a A and meeting rooms 
50% of shee: Al au lac ddies No. Mtg. Rms. & Capacity of Largest: 5 (200) penn ng: ate a 
Charges for Banquet & Mtg. Rms.: None if food qh = be e repachy of Largest: 2 (250) Charges for Senquet & Mate. Rms.: 
oy 5 00 Air Conditioning: Entire hotel er EXMOW space: WS sq. tt. a 
on ff a floor rojec — 
Set FEE Sere 3m on Net Exhibit Space: 500 sa. H. on one floor Other Equipment Avaliable: PA system, spotlights 
ot thes : : 
-_ “tage Available: PA "alent, spo Visual Alds Available: Screen, blackboards Parking: $! per night 
Parking Fes sniok? maskina Other Equipment Available: PA system, spot 


Sate aceck lights, st a 
Sports Facilities: earby rete: 1 Stephen F. Austin Hotel 
See Advertisement, Page 131 


P Con ss at 7th St. (Phone: 64361) 
Sam Davis Hotel (HSMA) AUSTIN a Se 
132 7th Ave.. N. (P e: 6-4673 Sales Manager: Jimmy McMillan 
: - Railroads: $.P.: M.P.: MK. & T. Convention Season: Al! year F 

Manager: J. C. Pritchett Airlines; BNF. PAL — : ar a Group one ena 500 (350 rooms 
Sales Manager: /. W. Pritchett ; es available 
Convention Season: Al! yea Convention Rates: "Single: from $4: Double: fre 
Largest Group Accommodated: 100 (100 rooms Commodore Perry Hotel 7; Suites: from $10.50 

available No. Mtg. Rms. k Capacity of Largest: 5 (1200) 
Convention Rates: Single: $3.50 to $5.50: Double: 300 Grass Phone: 6-268!) No. Banquet Rms. & Capacity of Largest: 5 (900 

to $8.50 Manager: A. Brown Rates for Meals: Breakfast: trom $1.25; Lunch from 

No. Mtg. Rms, & Capacity of Largest: 2 (65) Se Season: All yea $2; Dinner: from $2.50 
No. Banquet Rms. & opacity * Lo yy 2 (65) Largest _ Group Aacemtnndaied 400 (200 roor Liquor: Package store 
Rates for Meals: Breakfas 5c; Lunch: 90 tes available) Air Conditioning: Banquet and meeting room 

to $1.25: Dinne $1.25 + Convention Rates: Single: $5; Double: $8: Suites bedrooms 
Liquor: Not served in hot Charges for Banquet & Mtg. Rms.: None if hotel 
Air Conditioning: Banquet and meeti room No. Mtg. "Tes & Capacity of Largest: 3 ntion headquarters 

bedroor No. Banquet Rms. & Capacity of Largest: 550 Net "Exhibit Space: |,500 sq. ft. on one floor 
Charges for Banquet & Mtg. Rms.: $9 Rates for Meals: Breakfast: from $1.25; Lunct Other Equipment Available: PA system, spotlights 
Net Exhibit Space: 486 3. ft. on one floor $2: Dinner: $2 tage 


Parking: 35c 4:30 PM 9 AM, $1 for 24 hours Liquor: Package store in building Parking: $! for 24 hours 


bo CM) A 
“Host to the Nation” and to many thousand convention 
delegates each year, the Affiliated National Hotels have the 
“Know-how” and the facilities to make your meeting click. Your 
choice of 18 prominent cities, experienced convention staff 


in each. Address Convention Dept., Affiliated National 
Hotels, P. O. Box 59, Galveston, Texas, or call Galveston 5-8536 


New Orleans San Antonio, Tex. 
JUNG HOTEL MENGER HOTEL 


Norfolk, \ Omaha, Neb 
MONTICELLO HOTEL PAXTON HOTEL 


Dallas, Tex. Columbia, S. C. TT 
BAKER HOTEL WADE HAMPTON HOTEL yy —_ 
San 


Birmingham, Ala ing 
THOMAS JEFFERSON HOTEL CACTUS wWoTeL 


Laredo, Tex. Beaumont, Tex \ VV 
PLAZA HOTEL EDSON HOTEL \y 


hington {, 


SAbaeiveats netei STEPHEN ry ‘AUSTIN HOTEL y 
y L\s 


i Paso, Tex. Mobile, Ala. 
conrez ROTEL ADMIRAL SEMMES HOTEL ‘ 


Indianapolis, Ind Brownt 
CLAYPOOL HOTEL BROWNWOOD HOTEL 


Galveston, Tex. Lubbock, Tex. 


GALVEZ HOTEL 
BUCCANEER HOTEL LUBBOCK HOTEL 


her Affiliated New Orleans—DeSoto Hotel Clovis, N. M.—Clovis Hotel Dallas, Tex.—Travis Hotel 
Other etal Marlin, Tex.—Falls Hotel Galveston, Tex.—Jean Lafitte Hotel, Coronado Court 
National Hotels Hotel, Miramar Courts San Antonio, Tex. —Angeles Courts 
Mountain Lake, Va.—Mountain Lake Hotel 


AFFILIATED NATIONAL HOTELS 


SALES OFFICES 
New York—Murray Hill 66990 Washington-—-Executive 36481 
Chicago—Mohawk 45100 Mexico City—10-48-00 


SM/NOVEMBER 20, 1955 


J y 
i/ Vanek 


For the 


Brand of Enthusiasm 


You Want 


For Your Meetings 


And with luxurious accommodations, 


all bedrooms with private connecting 


baths. 


A 500 acre ranch—no noisy 


diversions attendant to meetings in 


lanje cities. 


Facilities for all outdoor sports—large 
swimming pool—miniature golf. For 
groups up to 50 persons in number. 
To give your men the meeting of their 


lives... 


ing L 


Ranch. 


bring ‘em down to the Fly- 
Ranch — Texas’ Finest Guest 


Write for rates and further information. 


FLYING L RANCH 


BANDERA, TEXAS 


TEXAS 
continued 


BANDERA 


Railroads: So. Pac.; M.P.; M.K. & T 
Airlines: AAL, EAL, BNF, CAL, TA : 
Limousine and bus service from San Antonio 


Flying L Ranch 
See Advertisement, Page 132 


(Phone: 6-372! 

Manager: Mark A. Chism 

Convention Season: Al! yea 

Largest Group Passtunadabeds 50 (24 suites 


available) 

Convention Rates: Single: $15; Double $12.50. 
Rates for American Plan 

No. Mtg. Rms. & Capacity of Largest: (50 

No. Banquet %ms. & Capacity of Largest: | in 

Liquor: Beer only. Guests may bring own drinks 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: |,!48 sq. ft. on one floor 

Parking: Free facilities 


Sports Faciiities: Golf course four miles away 


BEAUMONT 


Railroads: So. .Pac.; Mo. Pac.; G.C. & Sante Fe; 
x : 


Airlines: EAL, DEL-C&S, TTA 


Hotel Beaumont 
Fannin & Orleans Sts. (Phone: 4-741! 


Manager: Robert C. Schieble 

Sales Manager: Mrs. Mary Leigh 

Cees Season: All year, but prefer Thursday 
through Sunda 

aes Group Accommodated: 250 (200 rooms 


0 suites available 


a place 


everything 


Convention Rates: Single: from $4; Double: from 
$6: Suites: from $!5 

No. Mtg. Rms. & Capacity of Largest: 7 (500) 

No. Banquet Rms. & & Capacity of Largest: 7 (450) 

Rates for Meals: Breakfast: $1.50: Lunch: §$2; 
Dinner: from $2.50 

Liquor: By bottle. Pr vate bar can be arranged 

Air Conditioning: Entire hote 

Charges for Banquet & Mtg. Rms.: No charge for 
general session room 

Visual Aids Available: 
easels, blackboar 

Other Equipment Available: PA system, spotlights 

Parking: $!.25 for 12 hour 

Sports Facilities: Golf 


Movie screen, projectors, 


ishing nearby 


Hotel Edson 
321 Pearl (Phone: 4-431!) 


Manager: Henry Love 

Convention Season: Al! yea 

Largest Group ‘Accommodated: 250 (200 rooms 
and |0 suites available 

Convention Rates: Single from $4; Double: from 
$6; Suites: from $15 

No. Mtg. Rms. & Capacity of Largest: 

No. Banquet Rms. & Capacity of Lergee’; 5 

Rates for Meals: Breakfast: $1.25 to $1.50; ulecks 
from $1.75: Dinner: from $2 

Liquor: Package sales only 

Air Conditioning: Banquet 
50% of bedrooms 

Charges for Banquet & Mtg. Rms.: None to con- 


ions 


end meeting rooms, 


Net Exhibit Space: 4.000 sa. ft. on one floor 
= Equipment Available: PA system, spotlights, 


mod $! for 24 | in and out service 


BROWNWOOD 


Railroads: G.C. & 
Airlines: TTA 


Santa Fe 


Hotel Brownwood 
See Advertisement, Page 131 


Fisk & Baker (Phone: 2656 


Manager: J.-h. Heath 
Convention Season: Al! yeer 


At State Fair Park in Dallas, there's a place for everything . . . 
exhibits, demonstrations, banquets, dances, sales meetings, 


sporting events .. . 


whatever it takes to make a small meet- 


ing effective or a large convention fabulous. 


Its versatile facilities offer unlimited possibilities for arrange- 
ments and planned continuity. The Women’s Building, one of 
the nation’s largest air-conditioned exhibit halls, offers 
50,000 square feet of unobstructed space, while the giant 
Automobile building, the General Exhibits, Foods, Agriculture 
and Electric Buildings contain a total of 279,976 square feet 
of space. Air-conditioned State Fair Auditorium seats 4,285. 


State Fair Park, too, is the home of Cotton Bowl stadium, the 
famous State Fair Musicals, a Million Dollar Midway, four 


museums and an aquarium... 


offering ready-made enter- 


tainment to fun-seeking convention-goers. 


This is the place, then, for your next meeting! For further 
information about State Fair Park, write James H. Stewart, 
executive vice president and general manager, 


STATE FAIR OF TEXAS 


in DALLAS 
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Largest Group Accommodated: 500 (200 rooms 
and 4 suites available) 


Convention Rates: Single: from $3.50; Double: e 
ee test sales meeting ahea 
No. Mtg. Rms. 4 Capacity of Largest: 5 (500) 4 
No. Banquet Rms. & Capacity of Largest: 5 (400 
Rates for Meals: Breakfast a to $1.50; sake ‘ 

from 75c; Dinner: from $! f \ 
Lower: Net savas Be hate Re You'll be ahead, too, if you 

nin anquer anc meeting rooms : _ 

126 bedrooms na : let the Braniff Convention 
Net Exhibit Space: . 
Other Equipment Available: PA system, stage Bureau take care - all your 
Parking: 50c to 75c tran rtation r ms. 
Sports Facilities: Golf sportation problems 


We're old hands at this 
DALLAS sort of thing. 


Rallraods: C.RI. & P.; GC, rv Fe; M.K. & Just pick any city in the U.S.A. 
isco; T.E.; S 


Alriiness “AL DEL:C&S, BNF, PAL, TTA, CEN —from Canada to the Gulf, 
from coast to coast—and we'll 
AUDITORIUM - do your travel planning 
State Fair of Texas oe i chores, for one, six or a small 


See Advertisement, Page 132 army of conventioneers. 
State Fair Park (TEnison 993 : 3 
Manager: James H. Stewart ’ aoe Same goes for get-togethers 
re eT 98,000 se” fret) "40 0m : in Latin America—where 

sq. ft.; (6) 50,000 sa. ft. _ wna Braniff serves eight countries. 
Rental Fees and Services: On request s 


Floor Load: Unlimited 3 } Our central control system 
Ceiling Height: Varies P. A. System: Available f 


Veatiaibea: Ale conditioned ‘ handles space to anywhere on 
Dimensions, Opening to Exhibit Hall: Truck en- . me Braniff routes or connecting 
trance to al! halis _ MO PA > a : 
Utilities: Complete service in all halls airlines. No charge. Get in 

— Floor levels; railroad‘ siding on on & touch. with us now. 
Storage Areas: Ample ‘ 
Meeting Rooms and Capacities: Flexible 
Facilities for Food Functions and Banquet Ca- 


A ( nal 
pacity: Can serve up to 5,000 at banquet 
Parking Facilities: 10,000 ca wn 
Distance from Business District: 10 minutes > % , 
Hotel Adolphus (HSMA) AIRWAYS 


See Advertisement, Page 133 
Commerce & Akard Sts. (Phone: PR 641! , , : ; ? : 
Manager: E Eva - Write: Convention Bureau, Braniff International Airways, Love Field, Dallas, Texas 


Teletype: DL511 e Telefax: TOT-Dallas 


Park your car, sir? 


If you drive to Dallas you will be 
interested in the new Parking 
Garage for 800 cars that adjoins 
The Adolphus (See sketch, left) — 
to open about Jan. 1, 1956. 


And at the same time, the new 
Hotel Adolphus ‘Exhibit Hall’’ will 
open, too. More than 6,500 square 
feet of space for exhibits that go 
with your meeting or convention! 


14 Meeting Rooms, seating 10 to 1,350. _Only at The Adolphus, segs Dallas, 
Completely Air Conditioned throughout. will you find these two important 
1,250 Guest Rooms, many with Television. convention features: A connecting 


Famous Century Room and Coffee Shop. Garage for 800 cars, and plentiful 
Drive-in Motor Lobby and attached Garage. 9 _— P . 


MEMBER Location in the very Heart of Dallas, exhibit space. 
convenient to the new Dallas Civic Auditorium. 


HOTEL ADOLPHUS 


Dallas, Texas 
Randall Davis, Managing Director e Louis F. Evans, Sales Manager 
Texas’ Largest Hotel ¢ 1,250 Rooms * Completely Air Conditioned 
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TEXAS 
Dallas continued 


Sales Manager: Albert A. Ingels 

Convention season: All year 

Largest Group Accommodated: |,000 (700 rooms 
and 50 suites available) 

Convention Rates: Single: $8; Double: $12; Suites: 
$20 to $75 

No. Mtg. Rms. & Capacity of Largest: 14 (1,000) 

No. Banquet Rms. & Capacity of Largest: !4 (| ,000) 

Rates for Meals: Breakfast: $1.50 to $3.50; Lunch: 
$2 to $10; Dinner: $3 to $12 

Liquor: Served in hotel 

Air Conditioning: Entire hote! 

oerges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 16,000 sq. ft. on one floor 

Visual Aids Available: Blackboards, easels 

Other Equipment Available: PA system, spotlights 
stage 

Parking: $!.25 for 24 hours 


The Baker Hotel (HSMA) 


See Advertisement, Page 134 
Corner Commerce & Akard Sts. (Phone: STerling 
1471) 
Manager: Raymond F. Hal 
Sales Manager: Ligon Smith 
Convention Season: A! year 
Largest Group Accommodated: 4600 (300 
and |5 suites available 
Convention Rates: Single: to $11; Double 
$7 to $! vite from 3. Special dormitor 
ates for large groups 
No. Mtg. Rms. & Capacity of Largest: |3 (1,200) 
No. Banquet Rms. & Capacity of Largest: 5 (!,200 
Rates for Meals: Breakfast: $1.75; Lunch: $1.75; 
Dinner: $3.50 
Liquor: Package store only 
Air Conditioning: Entire hotel 
Charges for Banquet & Mtg. Rms.: Variable 
Other Equipment Available: PA system, spotlights 


stage 
Parking: $1.50 for 24 hours 
Sports Facilities: Golf within 


rooms 


y 


4 miles 


Oi ti, 


Hotel Dallas (HSMA) 


312 S. Houston Ave. (Phone: RA 610!) 

Manager: Elmer F. Hier 

Convention Season: Al! year 

Largest Group Accommodated: 
and 5 suites available) 

Convention Rates: Single: from $4; Double: from 
$5.50; Suites: $12 to $22 

No. Mtg. Rms. & Capacity of Largest: 8 (550) 

No. Banquet Rms, & Capacity of Largest: 8 (500) 

Rates for Meals: Breakfast: 85c to $1.10; Lunch 
90c to $1.25; Dinner: from $1.35 

Liquor: Beer and wine served 
package store 

Air Conditioning: Banquet and 
264 bedrooms 

Charges for Banquet & Mtg. Rms.: $5 to $150 

Net Exhibit Space: 8,000 sa. ft. 

Other Equipment Available: PA system 
lights, stage 

Parking: Inside, $! for 24 hours; outside, $1.50 


550 rooms 


(359 


Whiskey sold ir 


meeting rooms 


spot 


The Statier Hilton (HSMA) 


1900 Commerce St 

General Manager: Joseph A. Harper 

Resident Manager: Carl Prather 

Sales Manager: Max Peck 

Convention Season: All year 

Largest Group Accommodated: 2,000 (600 rooms 
and 50 suites available) 

No. Mtg. Rms. & Capacity of Largest 

No. Banquet Rms. & 
1,750 

Liquor: In eccordance with state laws 

Air Conditionina: Entire hotel 

Net Exhibit Space: 30,000 sq one floor 

Other Equipment Available: PA syster 


(2,100 
Capacity of Largest: 


ft. on 


Stoneleigh Hotel (HSMA) 


2927 Maple Ave. (Phone: RA 845!) 

Manager: Helen McGibney 

Convention Season: Al! year 

Largest Group Accommodated: |75 (80 
and 20 suites available) 

Convention Rates: Single: from $6 
$8 yite 13 


from 


rooms 


Double: frorr 


Hits Che 


AFFILIATED NATIONAL HOTELS 
ALABAMA 
DmiPal Senne 


4 Qrmng 


OrsTmCT OF COLUMBIA 


INDLANA 


NEW MEXICO 


VIRGINIA 


SOUTH CAROLINA 
MOTEL WADE HAMPTON 


HOTEL MOUNTAIN 
MOTEL MONTICELLO 


ABE 


No. Mtg. Rms. & Capacity of Largest: 4 

No, Banquet Rms. & Capacity of Largest: 4 

Rates for Meals: Breakfast: a la carte; Lunch: 
to $1.60; Dinner: $2.25 to $4 

Liquor: Package store only : 

Air Conditioning: Banquet and meeting 
bedrooms 

Charges for Banquet & Mtg. Rms.: None 

Visual Aids Available: Screen 

Other Equip + Available: Spotlichts 

Parking: $! in garage, free outdoors 

Sports Facilities: Swimming 


rooms, 


stage 


EL PASO 


Railroads: So. Pac.; M.N.W.; S. Fe: Nat. of M 
T. & P 


Airlines: AAL; CAL, TTA 


AUDITORIUM 
El Paso County Coliseum 


Boone Ave. & Paisano Drive 


Manager: C. W. Swan 
Exhibit Areas: '8,832 sq. ft. 
Rental Fees and Services: 
ight, heat, cleaning, 
Floor Load: Urlimited 
Ventilation: Suction fans 
Dimensions, Opening to Exhibit Halli: |4 ft 
Columns: None 
Utilities: 110 and 220 current, water, ga 
Storage Areas: Ample 
Meeting Rooms: None 
Facilities for Food Functions 
Capacity: Cafeteria 1!,800 
Parking Facilities: 2,500 cars 
Distance from Business District 


(Phone 3-8 


$120 to 


stage 


and Banquet 


Hotel Cortez 


See Advertisement, Page 131 

Mills & Mesa Sts. (Phone: 3-268!) 
Manager: Jack Gregory 
Convention Season: Al! year 
Largest Group Accommodated: 

and 7 suites available) 
Convention Rates: Single: $4.50 to $7.25 

$6.50 to $10.75; Suites: from $19.25 


300 50 rooms 


Double: 
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No. Mtg. Rms. & Capacity of Largest: 5 (1,000) 
No. Banquet Rms. & Capacity of Largest: 5 (650) 
Rates for Meals: Breakfast: 50c to $1.25; Lunch: 
from $1; Dinner: from $2 
Liquor: Not served in hotel 
Air Conditioning: Entire Hote! 
weg 3 for Banquet & Mtg. om: 
Net Exhibit Space: 4,000 sq. 
Other Equipment Available: 
Parking: $! per night 


$25 to $150 
on one floor 
PA system 


Hilton Hotel 
(Phone: 2-5661) 


Manager: James Murphy 

Sales Manager: Larry Burns 

Convention Season: Ali year 

Largest Group Accommodated: (150 rooms 
and 6 suites available) 

Convention Rates: Single: $6.50 to $9; Double: 
$8.50 to $10.50; Suites: from $18.50 ' 

No. Mtg. Rms. & Capacity of Largest: 5 (500) 

No. Banquet Rms. & Capacity of Largest: 5 (500) 

Rates for Meals: Breakfast: $! to $1.25; Lunch: §! 
to $1.50: Dinner: from $2 

Liquor: Beer and wine served only, Can sell 
bottles in package store 

Air Conditioning: Entire hotel 

Charges for Banquet & Mtg. Rms.: from $12.50 

Net Exhibit Space: 6,000 sq. ft. won one floor 

Other Equipment Available: PA system, stage 

Parkina: 31.25 daily 


Hotel Paso Del Norte 

El Paso & San Antonio Sts, (PI 

Manager: R. L. Miller, Jr 

Convention Season: All year 

Largest Group Accommodated: 350 (125 rooms 
and 25 suites available) 

Convention Rates: Single: $5 to $8.50; 
$6.50 to $!!; Suites: $12 to $25 

No. Mtg. Rms. & Capacity of Largest: 5 (500 

No. Banquet Rms. & Capacity of Largest: 6 (350) 

Rates for Meais: Breakfast: from 55c; Lunch: from 
$1.10; Dinner: from $1.80 

Liquor: Served by the bottle 

Air Conditioning: Banquet and meeting rooms 
becgroom 

Charges for Banquet & Mtg. Rms.: 


Variable 
Net Exhibit Space 500 sq. ft. on one floor 


3-2421) 


Double: 


Visual Aids Available: 32mm movie equipment 

Other papas Available: PA system, spotlights, 
stag 

Parking: $1.25 


FORT wae Te 


Railroads: Ft. W. & D.C.- Frisco ove: 

oP Tae 2 De are ee eee ee -&P 
C.R.1. & P. 

Aivivans: AAL, DEL-C&S, BNF, PAL, TTA, CEN 


KS & 
: M.P.; 


AUDITORIUM 


Will Rogers Memorial Buildings 
340! W. Lancaster (FO 834!, Ext. 20!) 
Manager: Emmett N. Race 

Exhibit Areas: Coliseum, 29,000 sq. ft.; 
buildings, 161,000 sq. ft. 

Rental Fees and Services: Coliseum, $350 per day; 
Aaditorium, $250; exhibit buildings, $200. Renta 
includes normal heat and — 

Floor Load: 200 lbs. per sq 
Auditorium air conditioned 
Ceiling Height: Coliseum, 92 

ings, 16 +t. 

P. A. System: In Coliseun 
Palace 

Dimensions, Opening to Exhibit Hall: 
12 ft. 

Columns: None 

Utilities: 110 and 220 

Loading Facilities: 
grounds 

ar tags Areas: Ad 
t. 


6 exhibit 


ft. Ventilation: 


scent to buildings 


Du 30,000 sq. 
Meeting Rooms and Capacities: Auditorium, 
2,993; Coliseum, 6,467; Pioneer Palace, 800 ter 
porary seats 
Facilities for Food Functions: Can serv 
600 for banquet 
Parking Facilities: 4,000 cars 
Distance from Business District 


mile 


Hotel Texas (HSMA) 

8th & Main (Phone: FA 315!) 

Manager: H. H. Anderson 

Sales Manager: John C. Stough 

Convention Season: Al! year 2 

Largest Group Accommodated: 550 (250 rooms 
and 20 suites available) , 

Convention Rates: Single: $4 to $/0; Double: $6.50 
to $12: Suites: $20 to $25 

No. Mtg, Rms. & Capacity of Largest: 10 (| 000) 

Neo Rms. & Capacity of Largest: |0 

Rates for Meals: Breakfast: $1.75; Lunch: from 
$1.75; Dinner: from $2.50 

Liquor: Package store only 

Air Conditioning: Banquet and meeting rooms 
bedrooms 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 4,200 sq. ft. on one floor. 

Visual Aids Available: Easel, screen 

Other Equipment Available: PA system 
stage 

Parking: $1.25 per day 


spotlights 


Westbrook Hotel (HSMA) 

Main to Houston at 4th (Phone 

Manager: G. W. Futnam 

Convention Season: Al! year 

Largest Group Accommodated: 20 85 
and 1!0 suites available) 

Convention Rates: Single: from $3; Double: from 

- Suites: $12 

No, Mtg. Rms. & Capacity of Largest: 3 (80 

No. Banquet Rms. & Capacity of Largest: 3 (60), 

Rates for Meals: Breakfast: 85c to $1.50; Lun 
85c to $1.50; Dinner: $1.50 to $2.50 

Liquor: Not cred in hotel 

Air Conditioning: Banquet and meeting rooms 
becrooms 

Charges for Banquet & Mtg. Rms. + $ § 

Net Exhibit Space: 2,000 sq. ft. on or 

Other Equipment Available: Spot 

Parking: $1.25 


Western Hills Hotel (HSMA) 
6451 Camp Bowie (Phone: PE 6644) 
Manager: A. N. Carvajal 


Put PLEASURE on your program 


Choose GALVE 


Your delegates will love the tropical atmos- 
phere of Galveston, Texas, a sparkling island 
in the Gulf of Mexico. Air conditioned re- 
sort hotels on the beach, luxurious private 
swimming pool, abundant fishing, golf courses 
and tennis courts atid 32 miles of beach for ; 
swimming and sunning. Sg 
In addition to hotel meeting rooms, thé fab GA 
lous Pleasure Pier has 36,000 sq’ fe j 
exhibit space and an air condition t 

room, ideal for meetings, 0 d 
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COMPLETE CONVENTION FACILITIES COMBINED WITH RESORT PLEASURES. 
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TEXAS 
Fort Worth continued 


Sales Manager: Pau! Ridings 

Convention Season: Al! year . 

Largest Group Accommodated: !00 (50 rooms in 
summer and 100 rooms in winter available) 

Convention Rates: Single: $4 to $9.25; Double: 
$6.25 to $13.75; Suites: $13.25 to $32.50 

No. Mtg. Rms. & Capacity of Largest: | (100) 

No. Banquet Rms. & Capacity of Largest: | (75) 

Rates for Meals: Breakfast: from 75c; Lunch: from 
85c: Dinner: from $1.65 

Liquor: Package store only. Beer and wines served 

Air Conditioning: Entire hotel 

Charges for Banquet & Mtg. Rms.: $30 per day 
for meeting room, none for banquet room. 

Other Equipment Available: PA system, spotlights, 
stage 

Parking: Free facilities 

Sports Facilities: Shuffleboard, Swimming, Golf, 

jing 


GALVESTON 
Railroads: So. Pac.; G.H. & H.; G.C. & S. Fe 
M.K.&T.; M.P.; ! 


Airlines: BNF, TTA _ 
AUDITORIUM 


Galveston Pleasure Pier 

25th and Bivd. (Phone 5-7559) 

Manager: Irving Ducoff 

Exhibit Areas: Exhibit Hall, 36,000 sq. ft.; 
Room, 10,800 sq. ft. 

, Rental Fees and Services: Marine Room, $307, 
includes sound and air conditioning; Exhibit 
Hall, $200 alone or $100 with use of Marine 
Room 

Floor Load: 400 Ibs. per sq. ft. Ventilation: Marine 
Room, air conditioned: Exhibit Hall, forced 


Marine 


draft 

Ceiling Height: 35 ft. and 26 ft. P. A. System: 
In each room 

Dimensions, Opening to Exhibit Hall: One, 20 
by 16 ft.; eight, 10 by !2 ft.; door post removal 
for entry of cars in Marine Room 

Columns: None 

Utilities: All combinations and phases of power 

Loading Facilities: Ramp and loading dock 

Storage Areas: 3,200 sq. ft. adjacent to exhibit 
area 

Meeting Rooms and Capacities: Four rooms, 75 
each: two rooms, 300 each: Marine Room 3,000; 
plus partitioned Exhibit Hall. 

Facilities for Food Functions: Can serve banquet 

up to 1,500 

Parking Facilities: Unlimited parking on Bivd. 
adjacent to Pier 

Distance from Business District: Two blocks from 
major hotels 


Buccaneer Hotel 
See Advertisement, Page 135 

Tremont & Bivd. (Phone: 5556!) 

Manager: Jimmie Powledge 

Convention Season: All year 

Largest Group Accommodated: |,000 (400 rooms 
with 23 suites available) 

Convention Rates: Single: $4.50 to $8: Double: 
$7 to $12; Suites: $16 to $35 

No. Mtg. Rms. & Capacity of Largest: 7 (700) 

No. Banquet Rms. & Capacity of Largest: 7 (350) 

Rates for Meals: Breakfast: $! to $1.50; Lunch: 
$1.50 to $3; Dinner: $2 to $4 

Liquor: Package store only 

Air Conditioning: Entire hotel 

ee for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 4,000 sq. ft. on one floor 

Other Equipment Available: PA system, spotlights, 
stage 

Parking: $1.25 per day 

Sports Facilities: Swimming, Golf 


Hotel Galvez (HSMA) 
See Adv 


ertisement, Page 135 
21st & Bivd. (Phone: 57721) 


Manager: Doyle Graham 

Convention Season: Al! year 

Largest Group Accommodated: 600 (260 rooms 
including 22 suites available) 

Convention Rates: Single: $4.50 to $11: Double: 
$7.50 to $14; Suites: $20 to $50 

No. Banquet Rms, & Capacity of Largest: 7 (500) 

Rates for Meals: Breakfast: 50c to $1.10; Lunch: 
9c to $1.50; Dinner: $1.50 to $5 

Liquor: Only wine served 


136 


Air Conditioning: Entire hotel 

Charges for Banquet & Mtg. Rms.: None if con- 
vention in hotel 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: Free facilities for 200 cars 

Sports Facilities: Swimming pool, Ocean bathing 


Jean Lafitte Hotel 
See Advertisement, Page 135 


Manager: Vance Thomas 

Convention Season: All year 

Largest Group Accommodated: 200 (100 rooms 
available) 

Convention Rates: Single: $4 to $6; Double: $6 to 


$8 
No. Mtg. Rms. & Capacity of alrgest: 3 {'25) 
No. Banquet Rms. & acity of Largest: 3 (125) 
Rates for Meals: Breakfast: 55¢ to $1.25; Lunch: 
85c to $1.25; Dinner: $1.35 to $2.50 
Liquor: Served in hotel 
Air Conditioning: Entire hotel 
Charges for Banquet & Mtg. Rms.: $5 to $25 
Net Exhibit Space: | 800 sq. ft. 
Other Equipment Available: PA system 
Parking: $!.25 per day in and out service 


HOUSTON 


Railroads: So. Pac.; G.H. & H.; B.R.I.; M.P.; 
G.C. & St. Fe: M.K. & T.; H.B & T. 

a EAL, DEL-C&S, 6NF, PAL, PAA, TTA, 
AL 


AUDITORIUM 


Sam Houston Coliseum 
Civic Center (CApito! 2-935!) Ext 56! 


Manager: Francis R. Deering 

Exhibit Areas: Coliseum, 7!,000 sq. ft.; Exposition 
Bidg., 83,000 sq. ft.; Auditorium, 9,000 sq. ft. 

Rental Fees and Services: Coliseum, $500; Exposi- 
tion Bidg., $300; Auditorium, $250. Rent includes 
janitor service, house electrician and engineer. 

Floor Load: Unlimited. Ventilation: Circulating 
fans; Coliseum air conditioned. Exposition Bidg. 
air conditioned by Jan., 1956 

Ceiling Height: Coliseum, 58 ft.; Exposition Bldg., 
14 ft.; Auditorium, 50 ft. 

P.A. System: Coliseum and Exposition Bldg., $25 
per day plus operator, $16 each four hours 
Dimensions, Opening to Exhibit Hall: Coliseum, 
15 ft. wide by 16 ft. high; Exposition Bldg, 20 

ft, wide by I! ft. high 

Columns: Sides of Coliseum and throughout Ex- 
position Bidg., 25 ft. centers 

Loading Facilities: Unlimited 

Storage Areas: Annex basement, 50,000 sq. ft. 

Meeting Rooms and Capacities: Six small com- 
mittee rooms, 25 to 200: Music Hall (adjoining 
Coliseum), 3,044 seats. Coliseum, 13,000 

Facilities for Food Functions: Facilities for ban- 
quets up to 3,000 

Parking Facilities: Lots adjoining Coliseum, 700 


cars 
Distance from Business District: Four blocks 


The Lamar Hotel 


Main St. at Lamar Ave. (Phone: Fairfax 4/8!) 

Manager: Tom R. Shumate 

Convention Season: All year 

Largest Group Accommodated: 400 (400 rooms 
available) 

Convention Rates: Single: $4.50 to $9; Double: 

ne te $12. et ed er Lergest: 6 (225 
°. ig. Rms. apacity o rgest: 

No. Banquet Rms. & Capacity of Largest: 6 {300} 

Rates for Meals: Breakfast: from 90c; Lunch: from 
$1.25; Dinner: from $1.50 

Liquor: Not served by drink—can be purchased 
from liquor store 

Air Conditioning: Entire hotel 

Charges for Banquet & Mtg. Rms.: Variable 

Net Exhibit Space: 2,796 sq. ft. on one floor 

Other Equip t Available: PA system, movable 
platform 

Parking: $1.50 for 24 hours 

Sports Facilities: Hunting and fishing within 40 
miles in season 


Rice Hotel (HSMA) 
Main & Texas (Phone: Preston 2111) 


Manager: B. F. Orr 

Sales Manager: Geo. B. Adams 

Convention Season: All year 

Largest Group Accommodated: 800 (400 rooms 

a = += — 
invention Rates: Single: $4.50 to $9.50; Double: 
$6.50 to $12; Suites: $17 1c 960 . 

No. Mtg. Rms. & Capacity of Largest: 10 (1,200) 


No. Banquet Rms. & Capacity of Largest: 10 
(1,200) 


Rates for Meals: Breakfast: 75c to $1.75; Lunch: 
$! to $3; Dinner: from $3. 

Liquor: Sold in hotel 

Air Conditioning: Entire hotel : 

Charges for Banquet & Mtg. Rms.: None if con- 
vention headquarters 

Net Exhibit Space: 3,000 sq. ft. on one floor _ 

Visual Aids Available: Movie projector, slide 
projector 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: $1.50 for 24 hours 


The Shamrock-Hilton (HSMA) 
Bellaire at South Main (Phone: MAdison 9211) 


Manager: Porter P. Parris 

Resident Manager: J. J. Spring 

Convention Season: Al! year 

Largest Group Accommodated: 800 (400 rooms 
and 45 suites available) 

Convention Rates: Single: $6 to $18; Double: $8 to 
$18; Suites: $25 to $100. Special low rates avail- 
able in July, Aug., Dec., Jan. 

No. Mtg. Rms. & Capacity of Largest: 13 (1,200 

No. Banquet Rms. & Capacity of Largest: 13 (1,200 

Rates for Meals: Breakfast: $1 to $2; Lunch: $1.50 
to $3; Dinner: $2.50 to $5 

Liquor: Package goods only ae 

Air Conditioning: Entire hotel and Exhibit Hall 

Charges for Banquet & Mtg. Rms.: None for con- 
vention groups 

Net Exhibit Space: 25,000 sq. ft. on one floor 

Visual Aids Available: |4mm projectors, screens 

Other Equi t Available: PA system, spot- 
lights, stage 

Parking: $1.25 for 24 hours 

Sports Facilities: Swimming pool, Pitch and putt, 
Riding, Tennis, Fishing, Hunting, Boating 


The Texas State Hotel 

720 Fannin (Phone: CAP 7-277!) 

Manager: B. F. Orr 

Sales Manager: C. W. James 

Convention Season: Al! year 

Largest Group Accommodated: 300 (!75 rooms 
and 3 suites available) 

Convention Rates: Single: from $4.50; Double: from 
$6.50: Suites: $27 

No. Mtg. Rms. & Capacity of Largest: 6 (300) 

No. Banquet Rms. & Capacity of Largest: 5 (300) 

Rates for Meals: Breakfast: from $1.75; Lunch: 
from $2.5C: Dinner: from $4 

Liquor: Parkage store only ‘ 

Air Conditioning: Banquet and meeting rooms 
bedrooms 

Charges for Banquet & Mtg. Rms.: $15 

Visual Aids Available: Screen 

Other Equipment Available: PA system, spotlights 

Parking: $!.50 per day 


LAREDO 


Railroads: M.P.: Nat. of Mex.; T.M 
Airlines: BNF, CMA 


Hamilton Hotel 
815 Salinas St. (Phone: 3-742!) 


Manager: C. W. Points 

Convention Season: Al! year, 
22, Mar. 20 to May !0 

Largest Group Accommodated: 300 (!25 rooms 
and 5 suites ag see 

Convention Rates: Single: $4 to $7; Double: $5.50 
to $10; Twins: $7. to $10; Suites: $16 


except Feb. 20 to 


Rates for Meals: $ $2; 
Dinner: $3 

Liquor: Wine and beer served only 

Air Conditioning: Banquet and meeting rooms, 
200 bedrooms 

Charges for Banquet & Mtg. Rms.: None 

Other Equipment Available: PA system 

Parking: $! 


Plaza Hotel 
See Advertisement, Page 131 

904 Hidalgo (Phone: 3-43!!) 

Manager: Bud G'Sell 

Convention Season: Al! year 

Largest Group Accommodated: !00 (200 rooms 
and 5 suites available) 

Convention Rates: Single: $4 to $9.50: Double: 
$5.50 to $9.50; Suites: $16.50 

No. Mtg. Rms. & Vy ne! of Largest: 2 (1/50) 

No. Banquet Rms. & Capacity of Largest: | (1/30) 

Rates for Meals: Breakfast: from $1; Lunch: from 
$1.50; Dinner: from $2. 

Liquor: Served by the bottle 

Air Conditioning: Banquet and meeting rooms, 

Cherges for Banquet & Mtg. Rms.: $6.50 
arges for Banque g. Rms.: $6.50 to $20 

Other Equipment Available: PA system, stage 

Parking: 75c 
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LUBBOCK 


Railroads: Ft. W. & D.C.: S. Fe 
Airlines: BNF, PAL 


Caprock Hotel 

Main at Texas Ave. (Phone: 5-636!) 

Manager: W. J. Reidy 

Convention Season: Al! year ; 

Largest Group Accommodated: 350 (200 rooms 
and 8 suites available) 

Convention Rates: Single: $4.50 to $6.50; Double: 
$6.50 to $8.50; Suites: $14 to $16 

No. Mtg. Rms. & Capacity of Largest: 5 (450 

No. Banquet Rms. & Capacity of Largest: 5 (275) 

Rates for Meals: Breakfast: $1.25 to $1.75; Lunch: 
$1.50 to $2.50: Dinner: $2.50 to $4 

Liquor: Not served in hotel 

Air Conditioning: Banquet and meeting rooms, 
50% of bedrooms 

Charges for Mtg. Rms.: None if hote 
headquarters 

Net Exhibit Space: 480 sq. ft. on one floor 

Other Equipment Available: PA system, stage 

Parking: $! 


convention 


Hotel Lubbock 
See Advertisement, Page 131 

1204 Broadway (Phone: 5-933! 

Manager: H. W. Flynn 

Sales Manager: Johnny Lig 

Convention Season: Ali year 

Largest Group Accommodated: 300 (125 rooms 
and 9 suites available 

Convention Rates: Single: $4; Double: $5.75; Suites: 
$14.75 

No. Mtg. Rms. & Capacity of Largest: 5 (300) 

No. Banquet Rms. & Capacity of Largest: 5 (225) 

Rates for Meals: Breakfast: $1; Lunch: $1.50: Dinner: 
$2 


Liquor: Not served in hotel 

Air Conditioning: Banquet 
ecroorr 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 6,000 sq. ft. on one floor 

Other Equipment Available: PA system, spot 
lights, stage 

Parking: $! for 24 hours 


SAN ANGELO 


Railroads: Sante Fe 
Airlines: PAL, CAL, TTA 


eacvectee 
eeecoeocao 


foi aco eo Dole 
4 


SAN ANTONIO’S 
Best Equipped 
Hotel for Your 
Sales Meeting 
or Convention 


Hotel Cactus 


See Advertisement, Page 131 
Oakes at Twohig (Phone: 692!) 
Manager: W, O. Stewart 
Convention Season: All year 


Largest Group Accommodated: 250 (100 rooms 
and 2 suites available) 

Convention Rates: Single: from $4; Double: from 
$6; Suites: $13 

No. Mtg. Rms. & Capacity of Largest: 5 (350) 

No. Banquet Rms. & Capacity of Largest: 5 (300) 

Rates for Meals: Breakfast: 35c to $1.25; Lunch: 
75c to $2.50; Dinner: $1 to $3.50 

Liquor: Not served in hotel 

Air Conditioning: Banquet and meeting rooms 
bedrooms 

Charges for Banquet & Mtg. Rms.: None 

Other Equipment Available: PA system, stage 

Parking: $ 

Sports Facilities: Swimming, Fishing, Golf 


‘ 


SAN ANTONIO 


Railroads: So. Pac.; M.P.; M.K. & T 
Airlines: AAL, EAL, 3NF, CAL, TTA 


AUDITORIUM 


Municipal Auditorium 

100 Auditorium Circle (CA 4-4522) 

Manager: S. Wolf 

Exhibit Areas: 20,000 sq, ft. in basement 

Rental Fees and Services: Main Auditorium, $350 
per day; basement, $100 

Ventilation: Air conditioned 

Ceiling Height: 70 ft. P. A. System: Throughout 

Dimensions, Opening to Exhibit Hall: 0 ft. 

Columns: 20 columns in basement, |8 in. by. |8 in. 

Utilities: Electricity, gas, water 

Loading Facilities: Stage doors, basement ramps 

Storage Areas: Back of building 

Meeting Rooms and Capacities: Two rooms, 250 
capacity $10 per morning, $15 per evening) 


Facilities for Food Functions: Handled by conces 
sionaire 


Parking Facilities: Ample 
Distance from Business District: In business district 


JY Completely and 
conditioned. 

V Rooms equipped with radio and tele- 
vision receivers, all connected with a 
central station for public announcements. 
J Eight small function rooms, each 
accommodating up to 100. Large Ball 
Room and Roof Garden with combined 
capacity of 2100 for meetings and 1700 
for banquets. 

v/ Space for 135 regular size exhibits. 
All the usually needed equipment and 
facilities for exhibits, and for staging 
a successful sales meeting and 
corvention. 


continuously = air- 


y The Plaza is equipped with coaxial 
cable for closed-circuit television with 
the program originating within the hotel 
or from any remote point. 
Vv At The Plaza you have a thoroughly 
trained and experienced sta.f ready to 
relieve you of details and to assist you 
in every way necessary to make your 
meeting a complete success and the 
guests stay enjoyable. San Antonio 
offers unique entertainment facilities and 
outstanding sightseeing interest. 

At The Plaza your meeting is welcome 
regardless of size. 


TOM L. POWELL 


Vice-President and General Manager 


THE PLAZA HOTEL 


San Antonio, Texas 


SM/NOVEMBER 20, 1955 


Gunter Hotel (HSMA) 
See Advertisement, Page 137 
203 Houston St. (Phone: CApitol 7-324!) 


Manager: Omer Elliott 

Sales Manager: Terry H. Sanders 

Convention Season: All year 

Largest Group Accommodated: |,000 (250 rooms 
and 25 suites available) 

Convention Rates: Single: from $5; Double: from 
$7; Suites: from $18 

No. Mtg. Rms. & Capacity of Largest: 13 (800) 

No. Banquet Rms. & Capacity of Largest: 13 (600) 

Rates for Meals: Breakfast: from 75 unch: 
from $1.75; Dinner: from $2.50 

Liquor: Served at private parties only 

Air Conditioning: Entire hotel 

Charges for Banquet Mtg. Rms.: None if food 
served 

Net Exhibit Space: 5,000 sq. ft, on one floor 

Visual Aids Available: Slide projectors, screens 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: $1 for 24 hours. Drive-in motor lobby 


Plannin g 


a Sales 
Meeting. eo 
Convention? 


Center of everything 
in goy, picturesque 
*San Antonio. Eleven 
function rooms for 
large or small 
groups. Completely 
air conditioned. 

*San Antonio... 
America’s fastest 
growing major city. 


For complete details, 
write, wire or phone 
TERRY SANDERS, 
SALES MGR. 


HOTEL 


SAN ANTONIO, TEXAS 


TEXAS 
San Antonio continued 


Menger Hotel 


See Advertisement, Page 131 

204 Alamo Plaza (Phone: Belmont 3436!) 

Manager: Ernst V. Kunz 

Convention Season: All yea 

Largest Group Accommodeted: 250 (125 rooms 
and 20 suites available) 

ba my, Rates: Single: 7 $5.50; Double: 

an tnt 0; heyy ty am . om 
° g. Rms apacity of Largest: 

No. Banquet Rms, & Capacity of abegeat: j (300) 

Rates for Meals: Breakfast: from $1.50; Lsseh 
from $2; Dinner: from $2. 

Liquor: Must bring own bottles 

Air Conditioning: Banquet and meeting rooms, 
bedrooms 

Charges for Banquet & Btg. Rms.: $10 to $100 
Other Equipment Available: PA system, spotlights 
stage 

Parking: $1.25 for 24 hours 

Sports Facilities: Swimming pool 


Plaza Hotel (HSMA) 
See Advertisement, Page 137 

309 S. St. Mary's St. (Phone: CA 6-327!) 

Manager: Tom L. Powell 

Sales Manager: Sam Goldfarb 

Convention Season: All year 

Largest Group Accommodated: |,000 (400 room: 
and 50 suites available) 

Convention Rates: Soe: from $5; Double: from 
$6.50; Suites: from $22 

No. Mtg. Rms. & Capacity of Largest: 10 (900) 

No. Banquet Rms. & Capacity of Largest: !0 (700) 

Rates for Meals: Breakfast: from $1.50: Lunch: 
from $1.75; Dinner: from $2.75 

ry In bottles and cocktail parties 
Air Conditioning: Entire hotel 

arg od for Banquet & Mtg. Rms.: None 

Net Exhibit Space: {7,400 sq. ft. on 2 levels 

Visual Aids Available: 

Other Catoment Available: PA system, spot 
lights, stage 

Parking: $! % for 24 hours 


TEXARKANA 


Railroads: Mo. ory St. L.S.W.; T. & P.; K.C, So. 
Airlines: BNF, CA 


Grim Hotel 

Stateline Ave. at 3rd St. (Phone: 3-4114) 

Manager: Howard S. Davis 

Convention Season: Al! year 

Largest Group Accommodated: 300 (100 rooms 
and !2 suites available) 

Convention Rates: Single: 
from $6; Suites: $9 and $10 

No, Mtg. Rms. & Capacity of Largest: 2 (200) 

No. Banquet Rms. & Ca pest of Largest: | (250) 

Rates for Meals: Breakfs ast: 50c A 1.10; Lunch: 
65c to $1.25; Dinner: $1.50 to $2. 

Liquor: Not served in hotel 

Air Conditioning: Banquet and meeting rooms, 
and some bedrooms 

et ar F for Banquet & Mtg. Rms.: $25 

Visual Aids Available: Screen 

Net Exhibit Space: 4,000 sq. ft. on one floor 

Cee. Equipment Available: PA system, spot- 
ights 

Parking: $! 

Sports Facilities: Golf 


WACO 


Railroads: M.P.; So. Pac.; T, El.; M.K. & T.; 
St. L.S.W 


Airlines: BNF, PAL 
AUDITORIUM 


Heart O° Texas Coliseum 


46th & Bosque Bivd. (Phone: 6-182!-22) 

Manager: Othel M. Neely 

Exhibit Areas: Main Arena, 46,000 sq. ft.; East 
Concourse, 12,000 sq. ft.; West Coonan, 12,- 
000 sq. ft.; Annex, 6.200 sa 

oo Fees and Serviess: 935 per day, services 


— ‘Leet: Unlimited soaietions Mechanical 
Ceiling Height: 70 ft. to % ft. 
P. A. System: Excellent 


from $4.50; Double: 


Coote to Exhibit Hall: 16 ft. by 


" e 

Utilities: Adequate for al! events 

Loading Facilities: ne 

Storage Areas: 26,500 s 

wT Rooms and Sa stiles: Three, 25 to 


i 
Facilities for Food Functions and wy! y Ca- 


city: Can handle banquets up to 4 
Parking Facilities: — parking for 15,000 cars 
adjacent to buildin 
Distance from Gesloese District: Four miles from 
heart of city 


Raleigh Hotel 

Sth & Austin (Phone: 2255!) 

Manager: H Frank Grantham 

Convention Season: Al! year 

Largest Group Accommodated: 300 (200 rooms 
and 8 suites available) 

—— Rates: Sin + $3. ‘ to $5.50; Double: 
$5.50 to $9; Suites: $15 to $25 

No. Mtg. Rms, & kasd of Largest: 6 (300) 

No. Banquet Rms, & Capacity of Largest: 6 (300) 

Rates for Meals: Breakfast: From 50c; Lunch; 
From 60c; Dinner: $1.25 to $2.50 

Liquor: Beer on nly 

Air Conditioning: Banquet and meeting rooms, 
140 bedrooms 

Charges for Banquet & Mtg. Rms.: $5 to $50 

Net Exhibit Space: 5,300 sq. ft. on one floor 

Other Equipment Available: FA system, spot 
lights, stage 

Parking: 50c and $! 


Roosevelt Hotel 


Austin at 4th (Phone: 4-141!) 

Manager: Don Davis 

Sales Manager: Carl Avrimides 

Convention Season: Al! year 

Largest Group Accommodated: 400 (250 room: 
including 4 suites available) 

Convention Rates: Single: $3.50 to $6; Double: 
$5.50 to $8; Suites: $14 to $30 

No. Mtg. Rms. & Capacity of Largest: 8 (650) 

No. Banquet Rms. & Capacity of Largest: 8 (450) 

Rates for Meals: Breakfast: $1.25: Lunch: $1.50: 
Dinner: $2 

Liquor: Not served in hotel 

Air Conditioning: Entire hotel 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 2,500 sq. ft. on one floor 

Other Equipment Available: PA system, spot 
lights, stage 

Parking: $1 for 24 hours 


in garage, 25¢ a night 
in lot 


UTAH 


OGDEN 


Railroads: Bamb. RR. Co.; So. Pac.; 
D. & R.G.W. 
Airlines: WAL, UAL 


U. Pac.; 


Ben Lomond 
411 25th St. (Phone: 4-576!) 


Manager: Campbell Eccles 

Sales Manager: Leon Taylor 

Convention Season: Al! year 

Largest Group Accommodated: 500 (125 rooms 
and 6 suites available 

Cosvestien Rates: Single: $5.50; Double: $7; Suites: 
! 


No. Mtg. Rms. & Capacity of Lon est: 5 (500) 

No. Banquet Rms. & Capacity of Largest: 6 (365) 

Rates for Meals: Breakfast: 60c to $!; Lunch: to 
$1.25; Dinner: $1.25 to $3 

Liquor: Beer and setups only 

Air Conditioning: Banquet and meeting rooms 

Charges for Banquet & Mig. R Rms.: None when food 
served; meeting only—$' 

Net Exhibit Space: 1,500 sq. ft, on one floor 

Other E Available: PA system, spot- 


lights, stage 


Parking $! per night 


Sports Faci ities: Horseback riding, Golf, Skiing 


SALT LAKE CITY 


Refvaetes D. & P.G.W.; S.L.G. & W.; U-P.; 
W.P.; Bamb. R.R. Co. 
Airlines: PAL, WAL, FAL 


Hotel Newhouse (HSMA) 
4th South & Main (Phone: 4-776!) 


Manager: Don E, Utley 

Convention Season: All| year 

Largest Group Accommodated: 400 (200 rooms 
available) 

Convention Rates: sagies from $5; Double: from 


$7; Suites: $15 to 
No. Mtg. Rms. & Capacity of Largest: 15 (1,200) 


No. Banquet Rms. & Capacity of Largest: 15 
1 


,000 

Rates oe Meals: Breakfast: $1.50 to $2; Lunch: 
$1.50 ¢ 2m: epanen $2.50 to $8 

Li etups only 

Charges for Banquet & Mtg. me $10 to $150 

Net Exhibit Space: 15,000 sq. 

Other Equipment po by 
lights, Cg 

Parking: 35c to $! 

Sports Facilities: Ski resort 20 miles 


Hotel Utah (HSMA) 
Main at So. Temple (Phone: 3-266!) 


Manager: Max Carpenter 

Sales Mana er: Mrs. Winifred P. Ral 

Convention Season: All year, except ‘Fest half of 
Oct. and few days in June 
Largest Group Accommodated: 550 (250 rooms in 
winter and 200 in summer, with 12 suites avail- 
able) 

Convention Rates: Seq’: $5 to 3° Double: $7 to 
$13: Twins: $9 to $13; Suites: to 1) 

No. Mtg. Rms. & Copecity, of path 2 He) 

No. Banquet Rms. & of Largest (420) 

Rates for Meals: Breakfast: a A to 25; Lunch: 
$2.25 to $2.75; Dinner: $3.25 to $6 

Liquor: Not served in hotel 

Air Conatomnet Banquet and meeting rooms, 


“PA system, spot- 


stage 
Parking : $1.50 per day 
Sports Facilities: Gentian 


VERMONT 


BURLINGTON 


Railroads: Cent. Vt.; Rut. 
Airlines: CAI, NEA 


Hote! Vermont (HSMA) 

131 Main St. (Phone: 4-57!1) 

Manager. John J. Hyland, Jr. 

Convention Season: Al! year 

Largest Group Accommodated 

Convention ee Single: $3. 50 7. $7.50; Double: 
$5.50 to $12 

No. Mtg. Rms. & Capacity of Largest: 5 (500) 

No. Banquet Rms. & Capacity of Largest: 5 (400 

Rates for Meals: Breakfast: from 25c; Lunch: from 
$1; Dinner: from $!. 

Liquor: Served in hotel 

Charges for Banquet & Mtg. Rms.: $5 to $25 

Net xhibit — 7,456 sq .ft. 

Other E Ava ilable: Spotlights 

Parking 

tone” 
Skating 


cilities: Fishing, Swimming, Skiing, 


MANCHESTER 


Railroads: Rut. 


Equinox House (HSMA) 

(Phone: 40) 

Manager: John J. Dewey 

Sales Vana er: William E. Brown 

Convention Season: Groups to 350—May to July |, 
Labor Day to mid-Octoher, Groups to | 
May to late Oct. 

Largest Groups Accommodated: 350 (210 rooms 
and 8 suites available) 

Convention Rates: Single: $18; Double: $30; Suites: 
$40. Rates for American Plan 

No. Mtg. Rms. & Capacity of Largest: 10 (335) 

No. Banquet Rms. & Capacity of Largest: 2 (425) 

Rates for Meals: Breakfast: $2; Lunch: $3; Dinner: 
4 


$ 
Liquor: Served in hotel 
Charges for Banquet & Mtg. Rms.: None 
Net Exhivit Space: 2,000 sq. ft. on one floor 
Visual Aids Available: Projector for rent, and 
screens 
Other Equip 
stage 
Parking: $! for garage Z 
Sports Facilities: Golf, Swimming pool, Putting 
green, Trout club 


t Available: PA system, spotlights, 


RUTLAND 


Bus Service: White River Bus; Vt. Transit Lines 
Airlines: CAl, NEA—airport 15 miles 


Long Trail Lodge 
Pico Peak (Phone: PRospect 3-6310) 
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Manager: Grover E. Wright 

Sales Manager: D. F. Treadway 

ae eason: Dec. 20 to Mar. 25, June 10 to 

ct. 15 

Largest Group Accommodated: 60 (25 rooms and. 
6 suites omens) 

Convention Rates: Single: $9 to $14; Double: $17 
to $22: Suites: $10 to $14 per person. Rates for 
American Plan 

No. Mtg, Rms, & Capacity of Largest: 3 (160) 

No. Banquet Rms. & Capacity of Largest: 2 (160) 

Rates for Meals: Breakfast: 85¢ to $1.50; Lunch: 
$1.50 to $2.50: Dinner: $1.75 to $3.50 

Liquor: Served in hotel 

aan for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 2,000 sq. ft. on one floor 

Visual Aids Available: 4 x 6 built-in screen, 16mm 


isti ished 
Ofer bole Available: PA system, spotlights m oO st dis t ! n g U ! s e 
Parking: Free facilities 


Sports Facilities: Tennis, Golf (nine miles), Horse 
hoes, Shuffleboard, Fishing 


Resort and Spa 


VIRGINIA 


FORT MONROE The Homestead's 17000-acre estate 


Railroads: C. & O. 


in the mountains of Virginia 
Chamberlin Hotel 


(Phone: Hampton 3651!) is one of the most delightful vacation 
rye eg ob John T. Brindley 
ales Manager: Leonard K. Baber ; 
Convention Season: All year a resorts anywhere in the world. 
part Bee See eeued: 500 (250 rooms 
and suites available) . oirne 
Convention Rates: Single: $6 to $10; Double: $8 Come enjoy our superb facilities 
to $15; Suites: $20 to $30 
No. Mtg. Rms. & Capacity of Largest: 14 (700 . ° 
No. Banquet Rms. & Capacity of Largest: 6 (520) for golf, swimming and other sports... 
eny ts ! Meals: Breakfast: $| to $1.50; Lunch: $2 
to $3; Dinner: $3.50 to $6 ‘ . 
Liquor: Beer, wine and champagne served : the pleasant Hot Springs social scene 
Air Conditioning: Banquet and meeting rooms 
Ng 5 Pag BAY. es —_ S 7 
et Exhibit Space: 27, sq. ft. on one floor 
Visual Aids Available: Movie screens, bulletin and ore and our famous Southern OVER 
and blackboards 
Other Equipment Available: PA system, spot- 
lights, stage 18" x 24°) 
Parking: Free facilities 
Sports Facilities: Swimming, Tennis, Golf, Horse 
back riding, Fishing 


so smoothly fitted to civilized tastes. 


HOT SPRINGS 


Railroads: Ches. & O. 


The Homestead (HSMA) 


See Advertisement, Page 139 
(Phone: LD 1) 


Manager: Thomas J. Lennon 

Sales Manager: James L. Newcomb 

Convention Season: All year 

Largest Group Accommodated: 600 

Convention Rates: Single: $i7 to $22: Double: $32 
to $40: Parlor: $11 to $15, Rates for American 
Plan. 

No. Mtg. Rms. & Capacity of Largest: 6 (400) 

No. Banquet Rms. & Conaatty of Largest: 12 (375) 

Visual Aids Available: Movie and slide projectors 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: Facilities available 

Sports Facilities: Golf, Tennis, Riding, Driving 
range Swimm ng Skeet Shuffleboard Bad 


minton 


LYNCHBURG 


Raidroads’ C. & O.; N. & W.; So. Ry. 
Airlines: PAI 


The Homestead has excellent 
facilities for group meetings. 


Virginian Hotel 
(Phone: 62611) 
seenneer: W. D. Pegs A folder describing them will 
Convention Season: Al! year 
Largest Group ee 150 (100 rooms be sent on request. AND COTTAGES 
d | suite available) . hh ae: 
Convention Rates: Single: $4 to $5; Double: $7 to Hot Springs, Virginia 
$9; Suites: $14 
No. Mig. Rms. & Capacity of Largest: 3 (200) 
No. Banquet Rms. & Capacity of Largest: 3 (150) 

Rates for Meals: Breakfast: 60c to $1.50; Lunch: , aan re - ae 
PP . ee itl $3.00 Chicago Office .. . MOhawk 4-5100 eae ag ice . fr. ecu 4 per 
vor: 7 

Air Conditioning: Banquet and meeting rooms Cleveland Office .. . PRospect 1|-7827 New Yor $O@<6:<\'s rray 
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* . . b J 
Virginia’ Most 
FINEST MEETING FACILITIES IN ALL 
OF VIRGINIA ARE YOURS IN THESE 


EXPERTLY-MANAGED AND TASTE- 
FULLY-APPOINTED HOTELS, 


Fifth and Franklin 
RICHMOND, VIRGINIA 


AIR-CONDITIONED V 
seats to 


inia Room, on main 
by floor, . 


up ‘ 
AIR-CONDITIONED Patrick Henry Stonewall 
Jackson Room (600). 

AIR-CONDITIONED George Wythe Room (150). 


ROOF GARDEN dates 500. 5 additional 
AIR-CONDITIONED CONFERENCE ROOMS. 
500 OUTSIDE ROOMS, EACH WITH 
PRIVATE BATH. 


for resort conventions 


*/ Chamberlin 


Old Point Comfort, Fort Monroe, Va. 


The Largest and Finest Hotel on 
Virginia’s East Coast 


AIR-CONDITIONED Virginia Room (400) 
AIR-CONDITIONED Hampton Room (425) 
AIR-CONDITIONED Monroe Room (125) 
AIR-CONDITIONED Chesapeake Room (30) 
Roof Garden 


300 Beautifully Furnished Rooms, All Outside, 
each with private baths. 


OPEN ALL YEAR 


RICHMOND HOTELS, INC. 
RICHMOND, VIRGINIA 


HOTEL KING CARTER 
250 Rooms. Rates from $3.00 
HOTEL RICHMOND 
300 Rooms. Rates from $3.75 
HOTEL WM. BYRD 
200 Rooms. Rates from $3.75 
Write for FREE, Interestin Brochure, 


Giving Full Convention Facilities in De- 
tall and Floor Plans! 


VIRGINIA 
Lynchburg continued 


Charges for Banquet and Mtg. Rooms: None 
Other Available: Stage 


Parking: ‘T5¢ to $! 
Sports Facilities: Golf clubs nearby 


NATURAL BRIDGE 


Railroads: Nor. & W.:C. & O 


Natural Bridge Hote! 

(Phone: 3666) 

Manager: Gordon M. Shoemaker 

Convention Season: Al! year 

Largest Group Accommodated: 275 (200 rooms 
and 4 suites available) 

Convention Rates: Single: $3.50 to $6; Double: 
$6 to $9: Suites: $10 to $15 

No. Mtg. Rms. & Capacity of Largest: 3 (400) 

No. Banquet Rms. & Caraci ty of Largest: 2 (300) 

Rates for Meals: Breakfast: 75c to $1.50; Lunch: 
$1.50 to $2.50: Dinner: $2.50 to $4.50 

Liquor: Not served in hotel 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 300 to 400 sq. ft 

Visual Aids Available: |émm projector, screen 

Other Equipment Available: PA system, spot 
lights, stage 

Parking: Free facilities 

Sports Facilities: Swimming, Golf nearby 


NORFOLK 


Rallroads: N. & W.; Penna.; A.C.L.: 
N. So. S.A.L.; So. Ry.: Virg. 
Airlines: NAL, CAP, PAI 


AUDITORIUM 


Norfolk Municipal Auditorium 

9h and Granby Sts. (Phone MA 5-/608 

Manager: E. M. French 

— Areas: Arena, 10,000 sq. ft.; 
sq. ft 

Rental Fees: Meetings, $!00 per day; trade shows, 
$300 per day 

Ventilation: Blowers 

Ceiling Height: 30 ft. P. A. System: RCA system 

Dimensions, Opening to 13 Hall: 35 in. by 6 
ft. 9 in.; ramp door, 14 ft. by 8 ft. 

Columns: None 

Utilities: 110 and 220 AC current 

Loading Facilities: Loading ramp 

Storage Areas: Ample 

Meeting Rooms and Capacities: One, | ,832 

Facilities for Food Functions: Caterer can set up 
banquet for 1,000 

Parking Facilities: 900 cas 

Distance from Business District: Three blocks 


stage, 2,356 


Monticello Hotel 


See Advertisement, Page 131 


Granby St., City Hall Ave., Monticello Ave. 

(Phone: 24321) 

Manager: Chas. S. Crocker 

Convention Season: Al! year 

Largest Group Accommodated: 500 (285 rooms 
and 10 _ available) 

No. Mtg. Rms. & Capacity of Largest: 5 (700) 

No. Banquet Rms. & Capacity of Largest: 4 (500) 

Rates for Meals: Breakfast: from 50c; Lunch: from 
85c; Dinner: from $1.85 in coffee shop. Break- 
fast: $1.25; Lunch: from $2.50; Dinner: from $3.50 
for private parties. 

pogo Not served in hotel 
Air Conditioning: Entire hotel 

Charges for Banquet & Mtg. Rms.: None for con- 
ventions 

Net Exhibit Le 3 10,000 sq. ft. on 2 floors 
ther Eq vailable: PA system, stage 

Parking: $1 Sora 

Sports Facilities: Bathing beaches, golf courses 
nearby 


RICHMOND 
Railroads: A.C.L.; C. & O.; S.A.L.; So. Ry.: 
Airlines: EAL, AAL, CAP.. PAI, NAL 


AUDITORIUM 


Mosque Auditorium 

Laurel and Main Sts, (Phone 7-761!, Ext. 527) 

Manager: A. G. Anthony 

Exhibit Areas: 16,000 sq. ft. 

Rental Fees and Services: Auditoriums for con- 
ventions, $150 per day; Ballroom, $150 per day 
for exhibits. When Auditorium and Ballroom 
are both used, Ballroom rental is $50 per day. 
Rentals include janitor service, heat, light and 
water 

Floor Load: Unlimited Ventilation: Large exhaust 
and blow fans 

Ceiling Height: 

P.A. System: None ; 

Elevators and Capacities: Two freight elevators 
stage dressing rooms, |,500 Ibs. each 

Dimensions, Opening to Exhibit Hall: Ramp open 
ing, 7 ft. 11 in. width; door opening, 6 ft. II in. 
width, 7 ft., 10 in. height. 

Loading Facilities: Ramp from parking lot to 
service room 

Storage Areas: One small service room 

Meeting Rooms and Capacities: Roof conference 
room, 50; two ground-floor rooms, 75; Auditor- 
ium, 4,56! persons: Ballroom, |, 

Facilities for Food Functions and Banquet Ca- 
pacity: Kitchen available to outside caterers: 
facilities for 1,800 banquet. 

Parking Facilities: Limited } 

Distance from Business District: One mile from 
largest shopping district 


+ 


The Jefferson Hotel 


Jefferson & Main Sts. (Phone: 3-341! 

Manager: James M. Powel! 

Sales Manager: R. B. Keeley 

Convention Season: Al! year 

Largest Group Accommodated: 600 (300 rooms 
and 20 suites available) 

Convention Rates: Single: from $4; Double: from 
$7. Suites: from $18 

No. Mtg. Rms. & Capacity of Largest: 15 (1,000) 

No. Banquet Rms. & Capacity of Largest: |5 (| ,000) 

Rates for Meals: Breakfast: from 85c; Lunch: from 
85c: Dinner: from $!.75 

Liquor: Private parties must furnish 

Air Conditioning: Some 

Charges for Banquet & Mtg. Rms.: 
convention headquarters 

Visual Aids Available: 2 screens 

Other Equipment Available: PA system, spot 
lights, stage 

Parking: Free facilities 


None if hotel 


John Marshall Hotel (HSMA) 


See Advertisement, Page 140 

Sth & Franklin Sts. (Phone: 7-466!) 

Manager: Giles C. Walker 

Sales Manager: Christian Munt 

Convention Season: Al! year 

Largest Group Accommodated: 500 (350 rooms 
and 23 suites available) 

Convention Rates: Single: $5 to $13.50; Double: 
$8.50 to $16; Suites: $22.50 to $27.50 

No. Mtg. Rms. & Capacity of Largest: 9 (|,000) 

No. Banquet Rms. & Capacity of Largest: 9 (1,000) 

Rates for Meals: Breakfast: from $1.25; Lunch: 
from $2.25: Dinner: from $2.50 

Liquor: Not served in hotel 

Air Conditioning: Banquet and meeting rooms 
300 bedrooms 

Charges for Banquet & Mtg. Rms.: No 

= pape Available: $a system, sootllokis 


sadline: $1.25 for 24 hours 


King Carter Hotel (HSMA) 
See Advertisement, Page 140 
8th & Broad Sts. (Phone: 3-183!) 
Manager: D. E. Spry 
Sales Manager: Christian Munt 
Convention Season: All year 
Largest Group Accommodated: 400 (200 rooms 
and 6 suites available) 
Convention Rates: Single: $4.50; Double: $7; Suites: 


No. “Mtg. Rms, & Capacity of Largest: 2 (100) 

No. Banquet Rms. & Capacity of Largest: 2 (100) 

Rates for Meals: Breakfast: from 55¢; Lunch: 
from 65c; Dinner: from 85c 

Liquor: Beer and wines only, liquor at state store 

Air Conditioning: Banquet and meeting rooms 
85 bedrooms 

Air Conditioning: Entire hotel 

Charges for Banquet & Mtg. Rms.: Variable 

Parking: $1.25 for 24 hours 


Richmond Hotel (HSMA) 

See Advertisement, Page 140 
9th & Grace Sts. (Phone: 3-273!) 
Manager: Harry Simkins 


SM/NOVEMBER 20, 1955 


Sales Manager: Leonard K. Babe 

Convention Season: Al! year 

Largest Group ee 350 (150 rooms 
and 6 suites available 

Convention Rates: Single: » to $7; Double: $6.50 
to $10; Spies: $18 to $22. 

No. Mtg. & A ag of Largest: 5 (600 

No. hg ‘See, & Capacity of Largest: 5 (600) 

Rates for Meals: Breakfast: $1 to $1.50; Lunch 
$2 to $4: Dinner: $2.75 to $6 

Liquor: Not served in hotel 

Air Conditioning: Banquet and meeting rooms 
some bedrooms 

Charges for Banquet & Mtg. Rms.: None 

Other Sqereet Available: PA system, spotlights 

Parking: $1.25 for 24 hours 


William Byrd Hotel (HSMA) 


2501 W. Broad St. (Phone: 6-157!) 


Manager: John N. Norvell! 

Sales Manager: Leonard K. Baber 

Convention Season: Al! year 

Largest Group Accommodated: 
and 5 suites available) 

Convention Rates: Single: $4.50 
$6.50 to $6.75; Suites: $16.25 

No, Mtg. Rms. & Capacity of Largest: 5 (175) 

No. Banquet Rms. & Capacity of Largest: 5 (175) 

Rates for Meals: Breakfast: from 55c; Lunch: from 
55c; Dinner: from $1. 

Liquor: Not served in hotel 

Air Conditioning: 4 banquet and meeting rooms 
50 bedrooms 

Charges for Banquet & Mtg. Rms.: $10 to $50 

Visual Aids Available: Movie screen, projector 

Other Equipment Available: Spotlights 

Parking: $! for 24 hours in garage 


175 (100 rooms 
to$4.75; Double: 


ROANOKE 


Railroads: Virg.; Norf. & W. 
Airlines: AAL, PAI, EAL 


Hotel Patrick Henry (HSMA) 
613 Jefferson St. (Phone: 88!!) 


Manager: Robert O. Starkey 

Convention Season: Al! year 

Largest Group Accommodated: 
and 7 suites available) 

eg x Rates: Single: from $4.50; Double: from 
$6; Suites: from $7 

No. Mtg. Rms. & Capacity of Largest: 5 (400) 

No. Banquet Rms. & Capacity of Largest: 5 (300) 

Rates for Meals: Breakfast: from 45c; Lunch: from 
65c; Dinner: from $1.35 

Liquor: Not served in hotel 

Air Conditioning: Banquet and meeting rooms 
75 bedrooms 

Charges for Banquet & Mtg. Rms.: from $5 

Net Exhibit Space: 400 sq. ft. on one floor 

Visual Aids Available: Movie screen 

Other Equipment Available: PA system, sma 

Parking: $1.25 


300 (150 rooms 


Hotel Roanoke 

19 N, Jefferson St. (Phone: 732 

Manager: Geo. L. Denison 

Sales Manager: K. R. Hyde 

Convention Season: Al! year 

Largest Group Accommodated: 500 (200 
and !2 suites available) 

Convention Rates: . = $6 to $7; Double: 
$12; Suites: $18 to $ 

No. Mtg. Rms. & | of Largest: |! (1,000) 

No, Banquet Rms. & Capacity of Largest: 2 tt’ 000) 

Rates for Meals: Breakfast: from 65c: Lunch: from 
$1.50; Dinner: from $2.50 

Liquor: Wines served onl 

Air Conditioning: Entire hotel 

eee s for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 6,000 sq. ft. on two floors 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: $! a day 


VIRGINIA BEACH 


Railroads: Nor. So. 


Cavalier Club (HSMA) 


See Advertisement, Page 141 
42nd St. & Atlantic Ave. (Phone: 3500) 


Manager: Burks L. Hamner 
we Save Season: All year, except Apr., July, 


Levead Group Accommodated: 350 (200 rooms and 
12 suites available) 

Convention Rates: Single: $18; Double: $30; Suites: 
$40. Rates for American Plan 

No. Mtg. Rms. & Capacity of ‘Largest: 7 (500) 

No. Banquet Rms. & Capacity of “aronate 6 (500) 

Rates for Meals: Breakfast: $1.50; Lunch: $2; Din- 
ner: 


SM/NOVEMBER 20, 1955 


Liquor: Individuals must bring own bottles. 

Air Conditioning: Banquet and meeting rooms, 
some bedrooms 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: |0 000 sq. ft. 

Visual Aids Available: 16mm sound movie pro- 
ector 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: $1.50 per night in garage 

Sports Facilities: Tennis, Swimming, Shuffleboard, 
Croquet, Pitch n' Putt course, Golf, Archery, 
Ping pong 


WILLIAMSBURG 


Railroads: Ches. & O. 


Williamsburg Inn & Lodge 
(HSMA) 


See Advertisement, Page 141 
(Phone: 500 & 600) 


Manager: Inn—Thomas A. Moyles 
Batchelder 
Sales Manager: Grant M. Washburn 
Convention Season: Al! year, but prefer Nov. !§ 
to Mar. |5 
loro Group Accommodated: 300 (150 rooms 
d 2 suites available) 
Convention Rates: Single: $7 to $17; Double: $10 
to $2! 
No. Mtg. Rms. & Capacity of Largest: 3 (250) 
No. Banquet Rms. & Capacity of Largest: 2 (275) 
Rates for Meals: Breakfast: from 55c; Lunch: from 
: Dinner: from $1. 
Not served in hate! except for private 


Lodge—W. P 


Air Conditioning: Banquet and meeting rooms 
bedrooms 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: |,200 sq. ft. on one flo 

Visual Aids Available: Projectors, films, slides 

Other Equipment Available: PA system, spo* 
lights, stage 

Parking: Free facilities 

Sports Facilities: Golf, Tennis 
ninton, Crequet 


Swimming, Bad 


WASHINGTON 


BELLINGHAM 


Railroads: Nor, Pac.; Gt. Nor.; C.M. St. P. & P. 
Airlines: UAL 


Leopold Hotel 
1224 Cornwall (Phone: 3500) 


Manager: John C. Pierce 

Convention Season: All year 

Largest Group Accommodated: 300 (120 rooms 
and |0 suites available) 

ty Rates: Single: $4 to $5; Double: $4 to 
$8- Suites: $15 

No. Mtg. Rms. & Capacity of Largest: 5 (500) 

No. Banquet Rms. & Capacity of Largest: 5 (330) 

Rates for Meals: Breakfast: $1; Lunch: $1.25; 
Dinner: $2.50 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting roon 

cuore for Banquet & Mtg. Rms.: Variable 

Net Exhibit Space: 1,200 sq. ft. on one floor 

Visual Aids Available: Screen 

Other Equipment Available: PA system, spotlights, 


stage 
Resting: $! for 24 hours in garage, free parking 
in lot 


RICHLAND 


Airlines: WCA 


The Desert Inn Hotel 
804 Geo. Washington Way (Phone: 42235) 


Manager: Wallace A. Brown 

Convention Season: All year 

Largest Group Accommodated: 150 (75 rooms and 
4 suites available) 

Convention Rates: Single: $5; Double: $7 to $8; 
Suites: $10.50 to $15 

No. Mtg. Rms. & Capacity of Largest: | (150) 

No. Banquet Rms. & Capacity of Largest: | (150) 

Rates oie Meals: Breakfast: 40c to $1.60; Lunch: 

2.10; Dinner: $1.75 to $5 
A dng Served in hotel 


The 
Cavalier 


A RESORT CLUB 


Closed Circuit 
Television and 
New Meeting Rooms 


—recently added to our already ex- 
ceptional convention facilities now 
make The Cavalier an outstandingly 
superior choice for groups from 10 
to 500. All sizes and types of air- 
conditioned accommodations for all 
phases of your group’s activities .. . 
most modern equipment including 
closed circuit television, public ad- 
dress system, IBM rostrum, sound 
movie projector, recording equip- 
ment and portable stage . . . and 
nowhere so diversified recreational 
facilities. 


HISTORIC 


hum 


VIRGINIA 


A distinguished 
setting for 
meetings 
conferences, forums 


For groups of 10 to 300 persons beau- 
tiful Williamsburg offers conference 
delegates and their families an oppor- 
tunity of combining business with an 
enjoyable holiday in this uniquely re- 
stored community. Here, where great 
patriots proclaimed our American faith 
there is something of interest for ev- 
eryone—tours through the Governor’s 
Palace, the Capitol and other famous 
exhibition buildings, 1 8th century gar- 
dens, golf, tennis, cycling. 

Fine cuisine, excellent accommoda- 
cions and true Virginia hospitality con- 
tribute greatly to the success of every 
meeting held in Williamsburg. 


Williamsburg Inn & Lodge 


For descriptive booklet and pufevenstion quite 
Ww Williameburg Inn Williams- 
. Y. Res Of., Circle 6-6900 


WASHINGTON 
Richland continued 


Air Conditioning: Banquet and meeting rooms, 
bedrooms 

Charges for Banquet & Mtg. Rms.: None if food 
served 

Net Exhibit Space: 3,600 sq. ft. on one floor 

Other Equipment Available: PA system 

er Free facilities 

Sport Facilities: Heated swimming poo 


SEATTLE 


Railroads: Nor, Pac.; Gt. Nor.: P.C.R.R.: U.P 
C.M. St, P. & P.; C.P. 
Airlines: UAL, NWA, PAA, TCA, WAL, WCA 


Something 
In the Air... 
Makes a Meeting Click! 


And. you won't) wonder what that 
something iS.once you've made the 
HOTEL NEW WASHINGTON your 
Seattle Headquarters for sales meet- 
ings-and conventions. It's the atmos- 
phere here that makes a meeting or 
convention really meet with your 
heartiest approval. Whether your | 
meetings are large or small, they are 
of major importance to us. 


It's no wonder that in Seattle, the 
HOTEL NEW WASHINGTON is pre- 
ferred. by leading national firms such 
as Ford Motor Company, A. 0. Smith 
Corporation and Philco for their meet- 
ing headquarters. Associations also, 
like the Textile and Apparel Industry, 
headquarter here during their market 
weeks each year, You'll prefer it too 
...once you've tried it! 


Hs 


\ HOTEL 


NEW WASHINGTON 
SEATTLE, WASHINGTON 


See your Travel Agent 


Senator Auditorium 


708 Union St. (Phone: ELliot 8790) 

Manager: R. C. Atwood 

Exhibit Areas: Main floor, 7,020 sq. ft.; under 
balcony, 2,250 sq. ft.; stage, 905 sq. ft. 

Rental Fees and Services: $1/00 to $200 per day 
depending on services required and day of the 


wee 

Floor Load: Unlimited Ventilation: Washed air 

Ceiling Height: 40 ft. PA System: Yes 

D ions, Openings to Exhibit Hall: {8 ft. by 
8 ft. high 

Elevators: One freight 

Loading Facilities: Freight elevator and ramps 

Size of Storage Areas: 4 areas; 25 ft. by 35 ft.; (2 
18 ft. by 20 ft.; 20 ft. by 20 ft. 

wt ee Rooms and Capacities: Four rooms, 35 to 

5 

Facilities for Food Functions and Banquet Ca- 
pacity: Catering service for 950 

Parking Facilities: Parking for 300 cars within one 
block 

Distance from Business District: Two blocks 


Benjamin Franklin Hotel 


Sth & Virginia (Phone: SEceca 7400 

Manager: Al E. Schillin 

Sales Manager: Joe 8. all han 

Convention Season: Al! year 

Largest Group Accommodated: 450 (350 rooms 
and |5 suites available) 

Convention Rates: Single: $6.50; Double: $9 to 
$15; Suites: $20 to $30 

Ratus for Meals: Breakfast: $1.50; Lunch: $1.75 
Dinner: $2.75 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms 

Net Exhibit Space: 6,074 sq. ft. on one floor 

Other Equipment Available: PA system, spot 
lights, stage 

Parking: $1.25 per day 

Sports Facilities: Boating, Tennis, Skiing, Water 
Skiing, Swimming, Golf 


Mayflower Hotel 


4th & Olive Way (Phone: ELliot 8700 

Manager: Howard Johnson 

Sales Manager: R. C. Atwood 

Convention Season: Al! year 

Largest Group Accommodated: 200 (100 rooms and 
16 suites available) 

Convention Rates: Single: $6 to $6.50: Double: $7.50 
to $8.50; Suites: $17 to $20 

No. Mtg. Rms. & Capacity of Largest: 3 (225) 

No. Banquet Rms. & Capacity of Largest: 3 (145) 

Rates for Meals: Breakfast: 65c to $!.50: Lunch: 95 
to $1.75; Dinner: $2 to $5 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms, 
bedrooms 

Charges for Banquet & Mtg. Rms.: Variable 

Net eyhibit Space: 3,996 sq. ft. on 2 floors 

Visual Aids Available: Can be arranged 

Other Equipment Available: PA system, spotlights 
stage 

Parking: $! per day 

Sports Facilities: Swimming next door, Golf, Tennis 
nearby 


New Washington Hotel 
See Advertisement, Page 142 

Sales Manager: R, C. Atwood 

1902 Second Ave. (Phone: MA 7070) 

Manager: Geo. G. Marble 

See Advertisement, Page 142 

Convention Season: Al! year 

Largest Group Accommodated: 300 (200 rooms 
and |0 suites available) 

Convention Rates: Single: $5 to $7; Double: $7.50 
to $16; Suites: $15 to $30 

No. Mtg. Rms. & Sopectty of Largest: 10 (500) 

No. Banquet Rms. & Capacity of Largest: 10 (500) 

Rates for Meals: Breakfast: 65c to $2; Lunch: $! to 
$2.50; Dinner: $1.75 to $5 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms 

Charges for Banquet & Mtg. Rms.: Variable 

Net Exhibit Space: 4,400 sq. ft. on one floor 

Visual Aids Available: Screen 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: $! per da 

Sports Facilities: Stmening pool next door, golf 
within 3 miles 


Olympic Hotel 
4th & Seneca Sts. (Phone: ELiott 8320) 


Manager: Thomas A. Gildersleve 

Convention Season: Al| year 

mart P5} Group Accommodated: (!,000 rooms avail- 
able 

Convention Rates: Single: $5.50 to $15; Double: 
$7.50 to $15: Twin: $9.50 to $15; Suites from $18 

No. Mtg. Rms. & Capacity of Largest: 10 (900) 

No. Banquet Rms. & Capacity of Largest: |0 (600) 

Rates for Meals: Breakfast: a la carte; Lunch: 
from $1; Dinner: from $2.40 

Liquor: Served in hotel 

se for Banquet & Mtg. Rms.: Variable 

Visual Aids Available: Screens, projectors 

Other Equip + Available: PA system, spot- 
lights, stage 

Parking: 75c for 4 to 6 hours 

Sports Facilities: Golf, Tennis Swimming within 
one mile 


Sorrento Hotel 


Terry & Madison Sts. (Phone: MAin 6400) 

Manager: William Mainwaring 

Sales Manager: R. C. Atwood 

Convention Seasen: Al! year 

Largest Group Accommodated: 150 (75 rooms and 

suites available) 

Convention Rates: Single: $5 to $7; Double: $7 to 
$12: Suites: $12 to $18 

No. Mtg. Rms. & Capacity of Largest: 4 (115) 

No. Banquet Rms. & Capacity of Largest: 3 4138) 

Rates for Meals: Breakfast: 65c to $2; Lunch: $1 to 
$2.50; Dinner: $1.75 to $5 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms 
bedrooms 

Charges for Banquet & Mtg. Rms.: Variable 

Net Exhibit Space: |,58! sq. ft. on two floors 

Visual Aids Available: Can be arranged 

Other Equipment Available: PA system, spotlights 
stage 

Parking: Free facilitie 


SPOKANE 


Railroads: Nor. Pac.; Gt. Nor.; S.!.; U.P.; S.P. 
& S.- C.M. St. P. & P. 
Alrliness UAL, NWA, WCA 
Hotel Davennort (HSMA) 


807 W. Sprague (Phore: MAdison 2121) 

Manager: Gordon Bass 

Sales Manager: Harry B. Steel 

Convention Season: Al! year 

Largest Group Accommodated: 600 (500 rooms 
and 100 suites available) 

Convention Rates: Single: from $5; Double: from 
$7; Suites: from $20 

No. Mtg. Rms. & Capacity of Largest: 15 (750) 

No. Banquet Rms. & Capacity of Largest: 14 (600) 
Also lobby banquets up to a 2, capacity 

Rates for Meals: Breakfast: from $1.75; Lunch: from 
$2: Dinner: from $3 

Liquor: Served in hotel 2 

Air Conditioning: Banquet and meeting rooms 
some bedrooms 

Charges for Banquet & Mtg. Rms.: Depends on 
meais served 

Visual Aids Available: Motion picture and slide 
projectors, blackboards 

Other Equipment Available: PA system, spotlights 


stage 
Parking: 50c to $!.25 


Ridpath Hotel (HSMA) 
West 515 Sprague Ave. (Phone: TE 2711) 


Manager: John E. Primeau 

Sales Manager: Roger Dyer 

Convention Season: Al! year 

Largest Group Accommodated: {50 (125 rooms 
and 5 suites available) 

Convention Rates: Single: $5 to $8.50; Double: 
$7 to $11.50; Suites: from $15.50 

No. Mtg. Rms. & Capacity of Largest: 8 (400) 

No. Banquet Rms. & Capacity of Largest: 8 (300) 

Rates for Meals: Breakfast: from $1.25; Lunch: 
from $1.50; Dinner: from $2 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms, 
bedrooms 

Charges for Banquet & Mtg. Rms.: $7.50 to $110 

Net Exhibit Space: 2,848 sq. ft. on one floor 

Visual Aids Available: Screens 

Other Equipment Available: PA system, spot 
lights, stage ‘ 

Parking: $1.25 per day 


Hotel Spokane (HSMA) 

Ist & Stevens (Phone: Ma 519!) 

Manager: Loyd C. Anderson 

Sales Manager: Jas. A. McCluskey 

Convention Season: All year 

Largest Group Accommodated: 500 (250 rooms 
and !0 suites available) 

Convention Rates: Single: $4.50; Double: $7; 
Suites: $9 

No. Mtg. Rms. & Capacity of Largest: !2 (— 

No. Banquet Rms. & Soneeey of Largest: |2 (550) 

Rates for Meals: Breakfast: from $1.25; Lunch: 
from $1.35: Dinner: from $1.75 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms 

Charges for Banquet & Mtg. Rms.: $2.50 to $100 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: $1 for 24 hour service 


TACOMA 
Railroads: Nor. Pac.; Gt. Nor.; U.P.; C.M. 
St. P. & P. 
Airlines: UAL, WCA, PAA, TCA, WAL 


Hotel Winthrop 
9th & Broadway (Phone: Br, 2/4!) 


SM/NOVEMBER 20, 1955 


Manager: Scotty Myles 

Sales Manager: Charlies Indermuehle 

Convention Season: Al! year 

Largest Group Accommodated: 300 (150 rooms 
and 10 suites available) 

Convention Rates: Single: from $5; Double: from 
$7.50: Suites: $20 

No. Mtg. Rms. & Goneety of Largest: 9 (7), 

No. Banquet Rms. & Capacity of Largest: ) 

Rates for Meals: Breakfast: $!.25 to $1.75; Lunch: 
$1.50 to $3; Dinner: $2.50 to $6 

Liquor: Served in hotel 

Visual Aids Available: Screen 

Other Equipment Available: PA system, spotlights, 


stage 
Parking: $1.25 for 24 hours 


YAKIMA 


Railroads: N.P.; U. Pac. 
Airlines’ NWA, WCA 


Chinook Hotel 

East Yakima Ave. & Fourth St. (Phone: 28533) 

Manager: A. 8B. Turrill 

Sales Manager: Don E. Sanders 

Convention Season: All year 

Largest Group Accommodated: 250 (!25 rooms 
and 4 suites available 

Convention Rates: Single: from $5; Double: from 
$7; Suites: $18 to $22.50 

No. Mtg. Rms. & Capacity of Largest: 9 (800) 

No. Banquet Rms. & Capacity of Largest: 9 (600) 

Rates for Meals: Breakfast: from $1.35; Lunch: 
from $1,.35; Dinner: from $2.50 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms, 
bedrooms 

Charges for Banquet & Mtg. Rms.: $6.25 to $100 

Other Equipment Available: PA system, spotlights 
stage 

Parking: 50c per day 


WEST VIRGINIA 


CHARLESTON 


Railroads: B. & O.; N.Y.C.; C. & O.; 
Airlines: AAL, EAL. CAP, PAI! 


Daniel Boone Hotel (HSMA) 

Cor. Capitol & Washington Sts. Phone: 36-131 

Manager: Roger S. Cree! 

Convention Season: All year 

Largest Group Accommodated: 450 (175 room 
and 21 suites available) 

Convention Rates: Single: $5.50 to $8; Double: $8 
to $12; Suites: $18 

No. Mtg. Rms. & Capacity of Largest: 10 (500) 

No. Banquet Rms. & Capacity of Largest: 5 (425) 

Rates for Meals: Breakfast: from $1.25 Lunch: from 
$1.75; Dinner: from 

Liquor: Not served in hotel 

Air Conditioning: Entire hotel 

Charges for Banquet & Mtg, Rooms: None 

Net Echibit Space: 3,680 sq. ft. on one floor 

Visual Aids Available: 2 screens 

Other E uipment Available: PA s 
stage (14' x 21" 

Parking: $1.25 


Virginian 


CLARKSBURG 


Railroads: B. & O. 
Airlines: CAP 


Stonewall Jackson Hotel 

Main & So. 3rd St. (Phone: 4-644!) 

Manager: A. T. Matthews 

Convention Season: Al! year 

Largest Group Accommodated: 500 (200 rooms 
available) 

re Rates: Single: $4 to $8; Double: $8 to 
i 

No. Mtg. Rms, & Capacity of Largest: 8 (500) 

No. Banquet Rms. & Capacity of Largest: 2 (0) 

Rates for Meals: Breakfast: $1.25; Lunch: $1.50 
Dinner: $2.75 to $4 

Liquos: Not served in hotel 

Air Conditioning: Entire hotel 

Charges for Banquet & Mtg. Rms.: Variable 

Net Exhibit Space: 5,000 sq. ft. on one floor 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: Facilities available 

Sports Facilities: Golf 


Frederick Hotel (HSMA) 


10th St. & 4th Ave. (Phone: 5/0!) 

Manager: F. A. Short 

Sales Manager: Leo Ree 

Convention Season: Al! year 

Largest Group Accommodated: 220 (100 rooms 
available) 


Convention Rates: Single: $4 to $7; Double: $6 to 
$9; Surtes: $12 

No. Mtg. Rms. & Capacity of Largest: 5 (500) 

No. Banquet Rms. & Capacity of Largest: 5 (300) 

Rates for Meals: Breakfast: 40c to 0c: Lunch: 
from 90c; Dinner: from $! 25 

Liquor: On! y beer served in hotel 

Air Conditioning: Banquet and meeting rooms 
some bedrooms 

Charges for Banquet & Mtg. Rms.: Variable 

Net Exhibit Space: 300 sq. ft, on os floor 

Visual Aids Available: Ease! od scree 

Other Equipment Available: PA cutet. platforms 

Parking: City garage across street, $1.50 overnight 


WHITE SULPHUR 
SPRINGS 


Railroads: C. & O. 


The Greenbrier and Cottages 
(HSMA) 
See Advertisement, Page 143 

(Phone: 110) 

Manager: E. Truman Wright 

Director of Sales: Charies Norvell = , 

Convention Season: All year, but limited during 
May and Oct. 

Largest Group Accommodated: 800 (460 rooms and 

suites available) 
Convention Rates: Single: $23; Double: $42; Par 
$10 to $22. Rates from. Jul y | to Sept. | 

Single: $21; Double: $38. Rate or American 
Plan 


America’s Informal Business Capitol 


The Greenbrier’s new West Wing offers groups up to 
1000 the finest and most modern meeting facilities 


to be found. 


The auditorium, the theatre, and various-sized 
smaller meeting rooms provide complete privacy and 
air-conditioned comfort for all types of functions. 
The latest P.A. systems, stage and movie equipment 
(including a CinemaScope screen in the theatre) are 
available. Attentive service is, of course, axiomatic 
at America’s leading resort hotel—The Greenbrier. 


Special all-inclusive Group Rates effective December 1, 1955, to February 29, 1956. 


For complete information, address: 


DIRECTOR OF SALES 


e 
WHITE SULPHUR SPRINGS, 
WEST VIRGINIA 


New York, 17 E. 45th Street, MU 2-4300 

Boston, 73 Tremont Street, LA 3-4497 

Chicago, 77 West Washington Street, RA 6-0625 
Washington, D. C., Investment Bldg., RE 7-2642 
Toronto, 80 Richmond Street, West, EM 3-2693 


HUNTINGTON 


Railroads: B. & O.; C. & O. 


Or inquire of Greenbrier offices in: 


SM/NOVEMBER 20, 1955 


WEST VIRGINIA 
White Sulphur Springs 
continued 


No. Mtg. Rms. & Capacity of Largest: 2! (1,000) 
No. Banquet Rms. & Capacity of Largest: 4 (800) 
Reiee for Meals: Breakfast: $2; Lunch: $3; Dinner: 


Liquor: Package store in hotel 

Air Conditioning: Banquet and meeting rooms 

Charges for sonnet & Mtg. Rms.: None 

Visual Aids Available: Al! projection facilities 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: Free facilities on grounds, $1.50 per day 
in garage 

Sports Facilities: Golf, Tennis, Swimming, Shuffle- 
board, Croquet, Putting, Skeet, Horseback riding 


WISCONSIN 


GENOA CITY 


Railroads: C. & N.W. 


Nippersink Manor Resort (HSMA) 
(HSMA) 


(Phone: Genoa City 448!) 

Manager: Sidney Shinderman 

Sales enous: Sam Lippert 

Con-ention Season: June to Sept. 

Largest Group Accommodated: 300 (120 room: 
and | suite available) 

Convention Rates: Single: $20; Double: $28 to $36 
Rates for American Plan. 

No. Mtg. Rms. & Capacity of Largest: 5 (300) 

No. Banquet Rms. & Capacity of Largest: 5 (300) 

Rates for Meals: Breakfast: $! to $1.50: Lunch 
$2.50 to $3.50; Dinner: $5 to $7 

Air Conditioning: Dining room 

Liquor: Served in hotel 

Net Exhibit Space: |0,000 sq. ft 


et us help make your next 
sales meeting the best one yet — 
at WORLD-RENOWNED _ 


w 


in the heart of wonderful northern 
Wisconsin. Take your sales conference, 
convention and staff meetings into an- 
other world.” ce 

rable facilities, owner manos 

peony to reach. Private conference 
voomey banavet and cocktail party service; 
gourmet food. Steam health baths, indoor 
swimming pool, and all types of sports. 


Write or| phone us. 
LORETTA SULLIVAN FRANCES BLACKLOCK 
20 E. Jackson Bivd. 1775 Fremont Ave., S. 
Chicago, Iilinois Mi lis, Mi 
Phone: WEbster 9-7372 Phone: KEnwood 6230 
CLEVELAND OFFICE: PRospect 1-7827 
WASHINGTON OFFICE: EXecutive 3-6481 
NEW YORK OFFICE: MUrray Hill 6-6990 


Charges for Banquet & Mtg. Rms.: None 
Visual Aids Available: Projector, screen, black- 


08 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: Free facilities 

Sports Facilities: Fishing, Swimming, Baseball. 
Tennis, Horseback riding, Golf 


GREEN BAY 


Railroads: C.M. St. P. & P.; GB. & W. Cc & 
Nw 


Hotel Northland 

Pine & Adams (Phone: HEmlock 2-481!) 

Manager: Harry C. Huebner 

Convention Season: Al! year 

Largest Group Accommodated: 500 (200 rooms 
and 2 suites available) 

Convention Rates: Single: $5 to $8.50; Double: 
$7.50 te $12.50; Suites: $15 to $25 

No. Mtg. Rms. & Capacity of Largest: 5 (500) 

No. Banquet Rms. & Capacity of Largest: 5 (500) 

Rates for Meals: Breakfast: from $1.50; Lunch: from 
$1.75; Dinner: from $2.50 

Liquor: Served in hotel 

Charges for Banquet & Mtg. Rms.: $10 to $75 

Net Exhibit Space: 2,400 sq. ft. on one floor 

Visual Aids Available: Screens 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: 50c to 75c overnight 

Sports Fucilities: Swimming, Tennis, Golf 


MADISON 


Railroads: C.M. St. P. & P.: C. & N.W.; 
ent 
Airlines: NWA 


Hotel Loraine 

123 W. Washington Ave. (Phone: 6-023!) 

Manager: L. G. Fitzgerald 

Convention Season: Al! year 

Largest Group Accommodated: 500 (400 rooms 
and 10 suites available) 

Convention Rates: Single: $4.25 to $6.50; Double 
$7 to $11; Suites: $2! 

No. Mtg. Rms. & Capacity of Largest: 4 (650) 

No. Banquet Rms. & Capacity of Largest: 4 (650) 

Rates for Meals: Breakfast: from 80c; Lunch: fror 
$!- Dinner: from $1.85 

Liquor: Served in nore: 

Air Conditioning: Some bedrooms 

Charges for Banquet & Mtg. Rms.: None if head 
quarters in hote! 

Other Equig:ment Available: PA system, spotlights, 
movable platforms 

Parking: $! average 

Sports Facilities: Fishing, Swimming, Golf, Boating 


Park Hotel 

22 S. Carroll St. (Phone: 5-67! 1) 

Manager: Robert S. McKee 

Cenvention Season: Al! year 

Largest Group Accommodated: 300 (140 room: 
and 8 suites available) 

Convention Rates: Single: $3 to $4; Double: $4.50 
to $11; Suites: $20 to $50 

No. Mtg. Rms. & Capacity of Largest: 5 (400) 

No. Banquet Rms. & Capacity of Largest: 5 (280) 

Rates for Meals: Breakfast: 80c to $1.75; Lunch: 
80c to $2; Dinner: $1.60 to $4.50 

Liquor: Served in hotel 

Air Conditioning: 2 banquet and meeting rooms 

Charges for Banquet & Mtg. Rms.: Variable 

Net Exhibit Space: |,500 sq. ft. on one floor 

Visual Aids Available: Movie screen 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: $! overnight 


MILWAUKEE 


Railroads: C.M. St. P. & P.. C. & N.W.: 
& M.; G.T.; Soo; C, & O.; Milw. El.; 


Airlines: NWA, AAL, BNF. CAP, UAL 


AUDITORIUM 


Milwaukee Auditorium & Arena 

500 W. Kilbourn Ave. (BRoadway |-3423) 

Manager: Elmer A. Krahn 

Exhibit Areas: Mechanics Hall, Exhibit Hall, 
Arena, 90,000 sq. ft.; Bruce Hall, 25,000 sq. ft.; 
others, 15,000 sq. ft. 

Rental Fees and Services: Rates vary with halls 
used; services include heat and light 

Floor Load: Unlimited Ventilation: ashed air 

— Opening to Exhibit Hall: 10 ft. by 


Columns: 12 ft. centers in Exhibition Hall 
Utilities: All utilities available 
Loading Facilities: Truck into building 


Storage Areas: Surrounding exhibit area, 10,000 
sq. ft. 

Meeting Rooms and Capacities: |2 seat from 300 
to 13 


° 13, 
Facilities to Handle Food Functions: Can handle 
banquet up to 3,000 
Parking Facilities: |,600 cars ; vee 
Distance from Business District: In business district 


Hotel Astor 

924 E. Juneau Ave. (Phone: Broadway |-4220) 

Manager: John L. Neiner 

Convention Season: Al! year 

Largest Group Accommodated: 350 (105 rooms 
and 10 suites available) 

Convention Rates: Single: $5 to $6.50; Double: $8 
to $10.50; Suites: $15 to $25 

No. Mtg. Rms. & Capacity of Largest: 5 (350) 

No. Banquet Rms, & Capacity of Largest: 3 (350) 

Rates for Meals: Breakfast: from $1; Lunch: from 
$1.10; Dinner: from $2.25 

Liquor: Served in hotel F 

Air Conditioning: Banquet and meeting rooms 

Charges for Banquet & Mtg, Rms.: None if meals 
served 

Net Exhibit Space: 3,159 sq. ft. on one floor 

Visual Aids Available: Screens 

Other Equipment Available: PA system, spot 
lights, stage 

Parking: $!.50 per night 


Hotel Pfister (HSMA) 
424 E. Wisconsin Ave. (Phone: Broadway |-6380) 


President: Ray Smith, Jr. 

Manager: Larry H. Smith 

Convention Season: Al! year 

Largest Group Accommodated: 300 (150 rooms 
and 4 suites available) 

Convention Rates: Single: $5.50 to $7.50; Double 
$8.50 to $13; Suites: $20 to $35 

No, Mtg. Rms. & Copodiy of Largest: 17 (1,500) 

No. ewe Rms. Capacity of Largest: {0 
(1,100) 

Rates for Meals: Breakfast: from $2; Lunch: from 
$2.50: Dinner: from $3.50 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms, 
some bedrooms 

Charges for Banquet & Mtg. Rms.: $5 to $250 

Net Exhibit Space: 6,000 to 10,000 sq, ft. 

Visual Aids Available: Screens 

Other Equipment Available: PA system, spot 
lights. stage 

Parking: 30c first hour; 10c each additional hour; 
$1.25 for 24 hours 


Hotel Schroeder 

509 W. Wiscon (Phone: Broadway |-7250) 

Manager: L. H. Limecooly 

Sales Manager: Jack Lawrenz 

Convention Season: All| year 

Largest Group Accommodated: 800 (400 rooms 
and 8 suites available) 

Convention Rates: Single: $5 to $12; Double: 
$8.50 to $15: Suites: from $25 

No. Mtg. Rms. & Capacity of Largest: |2 (800) 

No. Banquet Rms. & Capacity of Largest: 3 (800) 

Rates for Meals: Breakfast: $2; Lunch: $2.50; Din 
ner: $3 to 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms 

Other Equip t Available: PA system, spo?- 
lights, stage 

Parking: Facilities available 


Hotel Wisconsin 

720 N. 3rd St. (Phone: Broadway | -4900) 

Manager: Jack 8B. Goodwin 

Sales Manager: Donald Griffin 

Convention Season: Al! year 

Largest Group Accommodated: 525 (250 rooms and 
7 suites available) 

Convention Rates: Single: $4.50; Double: from 
$6.75: Twins: from $10: Suites: $15 

No. Mtg. Rms. & Capacity of Largest: |0 (350) 

No. Banquet Rms. & Capacity of Largest: 7 (300) 

Rates for Meals: Breakfast: from 60c; Lunch: from 
90c; Dinner: from $1.50 

Liquor: Served in hotel 

Air Conditioning: Banquet rooms air cooled 

Charges for Banquet & Mtg. Rms.: Variable 

Visual Aids ‘Available: Projector, screen 

Other Equip t Available: PA system, spot- 
lights. stage 

Parking: $2 for 24 hours indoors, $1 outdoors 


PEWAUKEE 


Railroads: C.M. St. P. & P. 


Oakton Manor (HSMA) 
(Phone: 5855) 


Manager: Sam Sugarman 
Sales Manager: Bob Stein 
Geuveniion Tonsant All year 


SM/NOVEMBER 20, 


Largest Group Accommodated: 175 (8! rooms and 
5 suites ——s 

Convention Rates: Single: $20; Double: $13 to $15; 
Suites: $20 


No. Mtg. Rms. & Capacity of Largest: 4 (350 
No. Baiquet Rms. & %, : (300 


pacity of Largest: 4 (300 
Liquor: Served in hotel : ~~ 
— Aids Available: Projector 
Available: PA System, spot- 
ge. stage (15" x 22") 


Free facilities 
come Facilities: Swimming in indoor pool 


THREE LAKES 


Railroads: C. & N.W. 


Northernaire 


See Advertisement, Page 144 
(Phone: Three Lakes 481!) 
Manager: Cari O. Marty, Jr. 


Convention Season: Sept. 15 to Jul. | 

Largest Group Accommodated: |00 (46 rooms 
and 4 villas available 

Convention Rates: Single: $25 to $30; Double: $40; 
Suites: $50. Rates for American Plan. 

No. Mtg. Rms. & Capacity of Largest: 2 (125) 

No. Banquet Rms. & Kenwege 4 of Largest: | (125) 

Rates for Meals: Breakfast Lunch: $3; Dinner: 


Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms 

Serge for Banquet & Mig. Rms.: None 

Net ibit Space: 1,500 sq. ft. on one floor 

Other Equipment Available: PA System, spot- 
lights, stage 

Parking: Free facilities 

Sports Facilities: Indoor pool, Golf 


TOMAHAWK 


Railroads: M. T. & W.; C. M. St. P. & P 


Red Arrow Lodge 
P. ©. Box 182 (Phone: 48) 
Manager: D. L. Krull! 


JASPER © 


VANCOUVER BANFFO / CALGARY 


Convention Season: May 20 to Sept. 30, except 
July, Aug. 

Lareset Group Accommodated: 100 (1! rooms 
and |7 suites available) 

Convention Rates: $10 per person. Rates for 
American Plan 

No. Mtg. Rms. & Capacity of Largest: | (100) 

No. Banquet Rms. & Capacity of Largest: | (100) 

Liquor: Served in hote! 

mat gr for Banquet & Mtg. Rms.: None 

Visual Aids Available: 16 mm. sound projector 

Other Equipment Available: PA system, spot- 
lights, stage 

Parking: Free facilities 

Sports Facilities: Fishing, swimming, boating, 
target range 


CANADA 


ALBERTA 


BANFF 


Railroads: Can. Pac. 


Banff Springs Hotel 
(Phone: 271 and 272) 
Manager: C. C. McCartney 


Sales Manager: G. L. Bartrem 

Convention Season: June and Sept. 

Largest Group Accommodated: 900 (500 rooms 
and 30 suites available) 

Convention Rates: Single: $10 to $14; Double: $15 
to $19; Suites: $40 to $70—for European Plan. 
Single: $17; Double: $30—for eee Plan 

No. Mtg Rms. & Capacity of Largest: ‘ee 

No. Banquet Rms, & Capacity of Largest: | (800) 

Rates for Meals: Breakfast: $1.75; Lunch: $2.50: 
Dinner: $4 


Meeting in 


CANADA? 


EDMONTON 


MUSKOKA AREA 


WINNIPEG 


Liquor: Not served, but ergnninnd on cocktail parties 
by special errengement | peremies 

Charges for Banquet may Am 

7 Equipment reatleble: A — Re “Spotlights, 
stage 

Parking: = = to ‘ hours in lot, 75c for 24 hours. 


Gar ight 
Sports hg 3) ores Tone. Horseback riding, Swim- 
ming, Climbing, Fishing, Golf 


CALGARY 


Railroads: Can. Nat.; Can. Pac.; C.P. 
Airlines: TCA, CPA 


Hotel Palliser 

9th Ave. & Ist St., W. (Phone: 2862!) 

Manager: R. M. D 

Convention Season: 

Largest Group Ac 
and 3 suites available 

Convention Rates: Single 
from $10; wy from 

No. Mtg. 

No. Sonueet Rims. A 

Rates = Meals: 


Hy] 
ll year 
commodated: 200 (100 rooms 


350 sq on one floor 
Other “Equlpment ‘available: Spotlights, stage 
n 
Sports Facilities: Golf, Fishing, Hunting, Tennis 


EDMONTON 


Raliroads: Can. Nat.; Can. Pac. 
Airlines: CPA, TCA, NWA, WAL 


The Macdonald Hotel 
100 St. & Jasper Ave. (Phone: 45181) 


Manager: H. Ww. Aslin 
3 7. yh Dyke 
r 


and 10 suites evenonye ) 
Convention Rates: ne ie: from $7; Double: from 
$10; Suites: from $16 


TORONTO MONTREAL 


LAURENTIANS 


VICTORIA 


i LETHBRIDGE 


— 


BOSTON 


SEATTLE 


CHECK THE ADVANTAGES OF 


LAST YEAR magnificent SUPER-Constellations inaugu- 
rated a faster-than-ever service east and west between 
Montreal, Toronto, Winnipeg and Vancouver, augmenting 
regular TCA transcontinental flights. 


This year famous, swift-flying TCA Viscounts — first 


DETROIT 


NEW YORK 
ICAGO @ CLEVELAND 


© ATLANTIC CITY 


TRAVEL... 


major Canadian centre from any large U.S. city. TCA 
ales regular daily connections with U.S. airlines at 
New York, Chicago, Detroit (Windsor), Cleveland, Boston, 
Seattle, Tampa. 


SPECIAL FARE REDUCTIONS AVAILABLE FOR GROUP TRAVEL 
See your Travel Agent or TCA Office in: Boston, Chicago, Cleveland, Detroit, 


— sller-turbine, airliners in North American skies — have 


gun serving U.S.-Canada and Canadian inter- city routes. Los Angeles, New York, Seattle, Tampa-St. Petersburg. 


TRANS-CANADA AIR LINES 


One of the world’s great airlines...serving Canada coast to coast... important 
U.S. cities... Britain and Europe. ..Mexico, Bermuda, Nassav and the Caribbean 


Now the quick and easy way TO AND ACROSS ALL CANADA 
is quicker, more convenient than ever! 


Less than a day! By air, it’s less than a day to any 
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ALBERTA 
Edmonton continued 


No. Mtg. Rms. & yo of Largest: 7 {700} 
No. Banquet Rms. & Capacity of ~_~ (0) 
Rates for Meals: Breakfast: from 75c; Lunch: from 
$1.45; Dinner: from $1.75 

Liquor: Beer only—others by special permit 
Air Conditioning: Banauet and meeting rooms 
Net Exhibit Spaces: 1500 sq. ft. on one floor 

rges for nquet & Mtg. Rms.: Variable 

Equip t Available: PA system, spotlights, 


stage 
Parking: $1.25 over night; $2 for 24 hours 


LAKE LOUISE 


Railroads: C.P. 
Chateau Lake Louise 


Manager: L. E. Parkinson 
Sales Manager: G. L. Bartrem 
Convention  aolinad June and Sept. 
Largest Group Accommodated: 400 (390 rooms 
and 10 suites available) 
ention Rates: Single: $17; Double: $30; Suites: 
and $35—European Plan. Rates for American 


an. 
No, Mtg. Rms. & Capacity of Largest: 4 (200 
No. Banquet Rms. & Capacity of Larcest: | 1300) 
Rates for Meals: Breakfast: $1.75; Lunch: $2.50: 
saan h "Tent | + 
quor: special arrangemen 
a for ay i Mtg, Rms: None heb 
uipment Available: item, tight 
Parking: Free facilities ee 
Sports Facilities: Riding, Hiking, Fishing, Swim 
ming, Putting, Boating 


BRITISH COLUMBIA 


FIELD 


Raliroads: Can. Pac. 


Emerald Lake Chalet 
Manager: R. Chatwin 
Convention son: June and Sept. 
Group Accommodated: 100 (50 rooms 
available) 
Convention Rates: Single: $9: Double: $12 


Capac 
4 Giee 
: Breakfast: $1.50; Lunch: 


Charges for Banquet & Mtg. Rms.: Variab! 
Parking: Free facilities ” sailitae 
Sports Facilities: Shuffleboard, Fishing, Hiking, 


VANCOUVER 


Railroads: Can. Pac.- Can. Nat.: G.N. 
Airlines: CPA, TCA, UAL, BCPA 


AUDITORIUMS 


Forum Building 
Exhibition Park (HAstings 0123) 
Manager: David Dauphinee 


Exhibit Areas: South End, 15,600 sq. ft.; North 
End, 18,860 sa. ft. 

Rental Fees and Services: South End, $450 per 
day; North End, $200 per day; both, $600 per 
day; services include light and water 

Floor Load: Unlimited 

Ventilation: Good 

Ceiling Height: 42 ft. 

P. A. tem: Available on rental 

Dimensions, Sma ot Exhibit Hall: South End, 
7 ft, by 12 ff.; North End, 10 ft. 8 in, by II ft. 
6 in. 

Columns: South End, none; North End, nine, 18-ft. 
from east end west walls 

Utilities: 110 and 220-volt current 

Loading Facilities: Ample 

Storage Areas: Ample 

Meeting Rooms: None 

Facilities for Food Functions and Banquet 
Capacity: Can handle banquet up to 2,000 

Parking Facilities: 2,000 cars 7 

Distance from Business District: Four miles 


Garden Building 

Exhibition Park (HAstings 4817) 

Manager: David Dauphinee 

Exhibit Areas: 6,696 sq. ft. : 

Rental Fees and Services: $400 per day, includes 
heat, light, P.A. 

Floor Load: Unlimited 

Ventilation: Good 

Ceiling Height: 30 ft. 

P. A. p Some Available 

Dimensions, Opening to Exhibit Hall: 8 ft, by 7 ft. 

Columns: None 

Utilities: 110-volt current 

Loading Facilities: Ample 

Storage Areas: Ample 

Meeting Rooms and Capacities: Concourses can 
be set up for meetings 

Facilities for Funtcions and Banquet 
Capacity: Can handle banquet up to 750 

Parking Facilities: 2,000 cars 

Distance from Business District: Four miles 


Georgia Hotel 

301 W. Georgia St. (Phone: MArine 1182) 

Manager: E. W. Hudson 

Convention Season: Al! year 

Largest Group Accommodated: 300 (100 rooms 
and 4 suites available) 

No. Mtg. Rms. & Capacity of Largest: 6 (400 

No. Banquet Rms. & pacity of Largest: 6 (300) 

Rates for Meals: Breakfast: $!.75; Lunch: from $2; 
Dinner: from $3 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms 

Charges for Banquet & Mtg. Rms.: $10 to $125 

Net Exhibi+ Space: 5,238 sq. ft. on one floor 

Visual Aids Available: Screens 

Other Equipment Available: PA system, spotlights, 


stage 

Parking: $1.25 per day 

Sports Facilities: Badminton, Tennis, Golf, Swim- 
ming (adjacent to hotel) 


Hotel Vancouver 

900 W. Georgia St. (Phone: Tatalow 313!) 

Manager: M. H. Burns 

Convention Season: Al! year, except July and Aug. 

Largest Group Accommodated: 350 (175 rooms, 
including suites, available) 

Convention Rates: Single: $8; Double: $!2; Suites: 


20 
No. Mtg. Rms. & Capacity of Largest: 12 (1,000) 
No. Banquet Rms. & Capacity of Largest: |0 (850) 
Rates for Meals: Breakfast: 90c to $1.60; Lunch: 
from $1.75; Dinner: from $2.40 
Liquor: Tavern and cocktail lounge 
Air Conditioning: Banquet and meeting rooms 
Charges for Banquet and Mtg. Rms.: $15 to $300 
Net Exhibit Space: 6,696 sq. ft. on one floor 
Other Equipment Available: PA system, spotlights, 


stage 
Parking: $! per day 


VICTORIA 


Railroads: Can. Pac.; E.N.; C.N. 
Airlines: TCA 


Empress Hotel 
Government St. (Phone: Garden 4-811!) 


Manager: Cyril Chapman 
Convention Season: All year, except July and 


Aug. 

Largest Group. Accommodated: 600 (300 rooms 
and 15 suites available) 

Convention Rates: Single: $7 to $8.50; Double: 
$10 to $14; Suites: $25 to $30 

No. Mtg. Rms. & Capacity of Largest: 5 (450) 

No. Banquet Rms. & Capacity of Largest: 4 (450) 

Rates for Meals: Breakfast: from $1.50; Lunch; from 
$2.50; Dinner: from $3 : 

Charges for Banquet & Mtg. Rms.: Variable 

Other Equipment Available: PA system, spotlights, 
stage 

Parking: Facilities available be 4 aged! 

Sports Facilities: Golf, Fishing, Riding, Swimming, 
Boating, Tennis 


ROYAL 
CONNAUGHT [eam 


0 


LN 


SHERATON HOTELS 
AKRON 

ALBANY 

BALTIMORE 

BOSTON 


PROVIDENCE 
ROCHESTER 

SAN FRANCISCO 
SPRINGFIELD, MASS. 
ST. LOUIS 
WASHINGTON 


NIAGARA FAUS 
HAMILTON 


HOTEL 


MANITOBA 


WINNIPEG 


Railroads: Can. Pac.; Can. Nat.; G.N.; N.P.; 
M. M. 
Airlines: CPA, TCA, NWA 


The Fort Garry 

Broadway Ave. (Phone: 928 25!) 

Manager: C. A. Mann 

Convention Season: Al! year 

Largest Group Accommodated: !50 (75 rooms and 
5 suites available 

Convention Rates: aes $6 to $9.50; Double: $9 
to $12.50; Suites: $15 to $24 

No. Mtg. Rms. & Capacity of Largest (450) 

No. Banquet Rms. & Capemty of Largest: (420) 

Rates for Meals: Breakfast: 90c to $1.50; Lunch: 
from $1.65; Dinner: from $1.75 

Liquor: Not served in hotel : 

Charges for Banquet & Mtg. Rms.: Variable 

Net Exhibit Space: 672 sq. ft. on one floor 

Other Equip t Available: Stage 

Parking: Free facilities 

Sports Facilities: Golf—i mile from hotel 


Royal Alexandria Hotel 

Higgins & Main (Phone: 92-2141) 

Manager: Hugh C. Marfariane 

Convention Season: All year 

Largest Group Accommodated: 300 (150 rooms 
and 10 suites available) 

Convention Rates: Single: $7.50; Double: $1!; 
uites: from $20 200) 


Rates for Meals: : 
$1.55 to $2.55: Dinner: $1.90 to $3.20. Also a la 
carte and coffee shop rates 

Liquor: Not served in hotel 

Net Exhibit Space: 13,473 sq. ft. on 2 floors 

Charges for Banquet & Mtg. Rems.: Variable 

Other Equip + Available: PA system, spotlights, 
stage 

Parking: Lot—no cherge. garage—$!.50 per day 

Sports Facilities: Golf nearby 


NEW BRUNSWICK 


ST. ANDREWS 


Railroads: Can, Pac. 


Algonquin Hotel 

(Phone: 123) 

Manager: D. A. Williams 

Convention Season: June | to Sept, 9, but June 
and Sept. preferred 

Largest Group Accommodated: 350 (202 rooms 
and |! suites available) 

Convention Rates: Single: $14; Double: $24; Suites: 
$!5 extra for parlor. Rates for American Plan 

No. Mtg. Rms. & Capacity of Largest: 5 (250) 

No, Banquet Rms. & Capacity of Largest: | (450) 

Rates for Meals: Breakfast: $1.50; Lunch: $2.25; 
Dinner: $3—plus 3% government tax 

Liquor: Served in hotel 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 3,000 sq. ft. on one floor 

Visual Aids Available: 35mm and |6mm projectors 

er Equip t Available: PA system, stage 

Parking: Free facilities 

Sports Facilities: Golf, Swimming, Tennis, Shuffle- 
board, Croquet, Horseshoes, Billiards, Ping Pong 
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NOVA SCOTIA 


ONTARIO 


DIGBY 


Railroads: Dom. At.; C.P. 


Digby Pines Hotel 

Phone: Digby 1000 

Manager: L. C. Parkinson 

Convention Season: June 22 to Sept. 4, except 
from July 10 to Aug. 26 

Largest Group Accommodated: 290 

Convention Rates: Single: $14; Double: $24 

No. Mtg. Rms. & Copecty of Largest: 3 (200) 

No. Banquet Rms. & Capacity of Largest: | (280) 

Rates for Meals: Breakfast: $!.50, Lunch: $2.25: 
Dinner: $3 

Liquor: Only served with banquet permit 

Charges for Banquet & Mtg. Rms.: None 

Visual Aids Available: ié6mm motion picture 
machine 

Other Equipment Available: PA system 

Parking: Garage space—$5 weekly. Free out-of- 
doors parking. 

Sports Facilities: Fishing, Swimming pool, Shuffle- 
board, Golf, Croquet 


HALIFAX 


Railroads: Can. Nat.; Dom. At. 
Airlines: TCA 


The Nova Scotian 

Hollis St. (Phone: 3-723!) 

Manager: H. J. Gunnin 

— Season: All year, except July and 

Lereust Group Accommodated: 135 (75 rooms 
and 3 suites available) 

Convention Rates: Single: ad to $9; Double: 
$9.50 to gi3: Suites: $16.50 to $45 

No. Mtg. * yo of alrgest: 6 {500) 

No. Seneest | fone. apacity of alrgest: 3 (500) 

Rates for Meals: Greater’ 75c to $1.50; Lunch: 
from $1.45; Dinner: from $1.75 

Liquor: Beer and wine served. Must have permit 


or liquor 
$10 to $170 


Gage for Banquet & Mtg. Rms.: 
per day 
— Equipment Available: PA system, spotlights, 


radios $1.25 per night 


KENTVILLE 


Railroads: Dom. At. 


Cornwallis Inn 
(Phone: 323!) 


Manager: C. M. Ren 
Convention Season ‘All year, but prefer not mid- 
summer 
Largest Group Accommodated: |00 (50 rooms 
and 3 suites available) 
Convention Rates: Single: $5.50; Double: $9.50 
No. Mtg. Rms. & Capacity of Largest: 4 (250) 
No. Banquet Rms. & Capacity of Largest: 2 (200) 
Rates for Meals: Breakfast: from 75c; Lunch: from 
$1.50; Dinner from $1.60 
hlawer: Not served in hotel 
es for Ben ny & Mtg. Rms.: $3 to $75 
Ker hibit S —-wt 2,030 sq. ft. on one floor 
bie: Stage 


Parting. Free Pa 
Sports Facilities: Shuffleboard, Golf 


YARMOUTH 


Railroads: Dom. At.; C.N. 
Airlines: TCA 


Lakeside Inn 

(Phone: 1100} 

Manager: L. M. Margeson 

Convention Season: July 15 to Sept. 12 

Largest Group Accommodated: !|20 (60 rooms 
available) 

Convention Rates: Single: $14; Double: $24. Rates 
for American Plan 

No. Mtg. Rms. & Capacity of Largest: 2 (100) 

No. Banquet Rms, & Capacity of Largest: | (140) 

Rates for Meals: Breakfast: from $1.50; Lunch: 
$2: Dinner: $2.50 

Liquor: Permit is = wy 

Charges for Banquet & Rms.: None 

Net Exhibit Space: 2,/00 x '% on one floor 

Visual Aids Available: 16mm groomer 
ther Equi ailable: PA system, stage 


Parking: Free facilities 
ee Facilities: Sailing, Canoeing, Shuffleboard, 
ennis 
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HAMILTON 


Railroads: C.P.R.; Can, Nat.; T., H. & B. 


Royal Connaught Hotel 
See Advertisement, Page 146 

112 King St., E. (Phone: Jackson 7-507!) 

Manager: Albert A. Bonnett 

Sales Manager: C. Di Fruscia 

Convention Season: Al! year 

Largest Group Accommodated: 650 (275 rooms 
and {5 suites available) 

Convention Rates: Single: $5.85 to $9; Double: 
$8.85 to $13.50: Suites: $17 to $38. 

No, Mtg. Rms. & Capacity of Largest: |2 (800) 

No. Banquet Rms. & Capacity of Largest: 2 (600) 

Rates for Meals: Breakfast: from 85c; Lunch: from 
$2.25; Dinner: from hey 25 

Liquor: Served in ho 

Visual Aids Available: Blackboards, easels 

Other Equipment Available: PA system, spotligh’s, 
stage 

Parking: $!.50 per night 

Sports Facilities: Golf nearby, Swimming 


KENORA 


Railrcads: C.P. 


Devil's Gap Lodge 


President: L. G, Dixon 

Manager: Howara S. Walker 

Convention Season: June, Sept. 

Largest Group Accommodated: 1|00 (44 rooms 
and some suites available) 

Convention Rates: Single: $15: Double: $24; 
Suites: $40. Rates for American Plan 

No. Mtg. Rms. & Capacity of Largest: | (100 

No. Banquet Rms. & Capacity of Largest: | (100) 

Rates: for Meals: Breakfast: from $1.50; Lunch: 
$2.50; Dinner: $3 

Liquor: Permit must ye sg 

Seg for Banquet & ~~ Rms.: None 

Net Exhibit Space: 480 sq. ft. on one floor 

Visual Aids Available: |4mm sound projector 

Other Equipment Available: Spotlights, stage can 
be arranged 

Parking: $! per day in garage 

Sports Facilities: Golf, Swimming, Fishing, Shuffle- 
board 


LONDON 


Railroads: Can, Nat.; C.P.; N.Y.C.; 
Airlines: TCA 


L. & P.S. 


Hotel London 

Dundas St. (Phone: 2-180!) 

Manager: Thos. J. Squires 

Convention Season: All year 

Largest Group Accommodated: 600 (300 rooms 
and 9 suites available 

aw Rates: Single: from $5; Double: from 


No. Mtg. Rms. & Capacity of Largest: 5 (600) 

No. Banquet Rms. & Capac Ny “ oy est: 5 (550) 

Rates for Meals: Breakfast: of: Lunch: $1 
to $2.25; Dinner: es 65 to $3. = 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms 

Charges for Banquet & Mtg. Rms.: Variable 

Net Exhibit Space: |,800 sq. ft. on one floor 


Other Sevymet Available: PA system, spotlights, 
stag 

Parking: 75c per da y a 

Sports Facilities: Golf Tennis, Boat racing, Fish- 
ing, Swiraming, Curling 


MUSKOKA 


Railrcads: Can, Nat. 


Bigwin P.O. (Lake of Bays) 

Manager: Frank S. Leslie 

Convention Season: June | to Sept. |5 

Largest Group ee 750 (300 rooms 
and 40 suites available 

Convention Rates: igole, $11 to $18; Double: $18 
to $29. Rates for American Plan. 

No. Mtg. Rms. & Capacity of Largest: 6 {700} 

No. Banquet Rms, & Capacity of Largest: 2 (700) 

Liquor: Served in hotel 

Charges for Banquet & Mtg. Rms.: No 

Other Equipment Available: PA system, spotlights, 
stage 

Parking: $! per day in garage : a 

Sports Facilities: Golf, Tennis, Bowling, Riding 
Swimming, Boating 


NIAGARA. FALLS 


Railrcads: Can. Nat.; Wab.; N.Y.C.; N. St 
GC. Oe 


Sheraton-Brock Hotel (HSMA) 


See Advertisement, Page 147 

Falls Ave. (Phone: 3300) 

Manager: A, Gordon 

Convention Season: Al! year 

Largest Group oo 500 (300 rooms 
and 23 suites available 

Convention Rates: genie) $5.50 Mf A at Double: 
$8.50 to $17.50; Suapes: $20 to $52 

No. Mtg. Rms. acity of aed est: 5 {473} 

No. Banquet Rms, z pacity of Ay soell (3 ) 

Rates for Meals: Breakfast: $1.50; Lunch: $2.50 
Dinner: from 

Liquor: Musr obtain a permit 

Sm for Benquet Mtg. Rms.: None 

Visual Aids Available: Projectors, screens, easels, 
blackboards 

Other Equip 
platforms 

Parking: $1.75 daily 

Sports Facilities: Golf 


OTTAWA 


Railroads: Can. Net.: C.P.; N.Y.C. 
Airlines: TCA, CA 


Available: PA system, spotlights, 


Chateau Laurier 

Major's Hill Park (Phone: 2-641!) 

Manager: W. H. Aylett 

Convention Season: “all Ln es large meetings 
not accepted during sessions Federal Parlie- 
ment 

Largest Group Accommodated: 450 (225 rooms 
and 10 suites available 

Convention 4 Single: $8.75; Double: $14.50; 
bagel $21.75 28.50 

. Rms. é 


poem © of 
to 1 50: A 


$2.45; Dinner: $2.25 to $3.50 

a Served in hotel 

Charges for Banquet & Mtg. Rms.: $5 to $250 for 
meeting rooms. No charge for banquets, other 
than piece of meal 

Net Exhibit Space: 7,512 sq. ft. on one floor 

= Equipment Available: PA system, _— 
stage 


SHERATON- 
BROCK 


NIAGARA FALLS 


offers best 


Dining roon 
view of Niagara Falls 
Many rooms and suites 
overlook same exciting 
scene. Ideal for brides 


businessmen. 


Expert Convention Staff 


A. GORDON CARDY, General Mgr. 


SHERATON HOTELS 
AKRON 

ALBANY 

BALTIMORE 

BOSTON 
BROOKUNE, MASS, 
BUFFALO 


CHICAGO 
CINCINNATI 
DETROIT 
FRENCH LUCK 


SPRINGFIELD, MASS. 
$T. Louis 
WASHINGTON 
PHILADELPHIA 
under construction 


IN CANADA 
MONTREAL 


TORONTO 
perce FAUS 
\TON 


ONTARIO 
Ottawa continued 


Parking: Overnight up to 15 hours—$!.50. Over 15 
hours up to and including 24 hours—§2 

Sports Facilities: Swimming pool in hotel. Tennis 
and Golf about 3 to 7 miles distant 


TORONTO 


Railroads: C.P.R.; Can. Nat. 
Airlines: TCA, CPA, AAL 


AUDITORIUMS 


Canadian National Exhibition Buildings 

Rental Exhibition Park (EM 6-755!) 

Manager: ivan M. Brodie 

Exhibit Areas: Automotive eens. 175,000 sq. ft.; 
Coliseum Arena, 23,500 . ft.; Coliseum East 
Annex, 75,000 sq. #t.; Coliseum West Annex, 
75,000' sq. ft., Industry Building, 152,300 sq, ft.; 
Horticultural Building, 30,000 sq. ft. 

Rental Fees: Automotive Building, $1,200 per day, 
$500 per day for move-in and move-out time; 
Coliseum East Annex, $!,000 per day, $400 per 
day for move-in and move-out time; Coliseum 
West Annex, same rate as East Annex: Coliseum 
Arena, same rate as East Annex: industry Build- 
ing, same rate as Automotive Building: Horti- 
cultural Building, $700 per day, $350 per day for 
move-in and move-out time 

Flood Load: Unlimited in all buildings except 
Horticultural which cannot take heavy machinery 

P. A. System: Available in Automotive Building, 
Coliseum Arena, Industry Building 

Ventilation: Exhaust fan system 


SHERATON HOTELS 


BRISKLY CANADIAN — GRACIOUSLY BRITISH a 


Seventeen banquet and meeting rooms ac- 
commodating up to 1,000 people. One thou- 
sand spacious, smartly furnished rooms. The 
service is in the conti- 
nental manner. Centrally located, ample ex- 
hibit space, and complete facilities for all 


meals are famous 


conventions. 


Expert Convention Staff 
GARNER A. HAvErs, General Manager 


SHERATON 


The 


j A | ‘ - 
tnrouansl |\jJame WK H O I L L S 


Ceiling Height: 16 ft. to 60 ft. 

Elevators and Capacities: One freight, 3 tons, in 
Coliseum East Annex and one in West Annex 

Dimensions, Opening to aes Hall: 12 ft. by 
14 ft., 14 ft. by 16 ft., 10 ff. by 12 ft. 

Columns: Automotive Building, , rows, 8 in. by 
10 in.; 8 in. by 10 in. columns in Coliseum Arena 
and Annexes permit 10-ft. booths and 16 ft 
aisles; columns in Industry Building permit 12-f. 
booths and 16-ft. aisles; no columns in Horti- 
cultural Building 

Utilities: 60 cycle AC and DC current 

Loading Facilities: Railroad siding behind Coli- 
seum buildings and within half mile of others; 
loading fecilities at Industry Building and 
Horticultural Building 

Storage Areas: Ample ’ 

Meeting Rooms and Capacities: One meetin 
room in Automotive Building; one in eac 
Coliseum Annex, seat 60 each 

Facilities for Food Functions: Arrangements can 
be made for banquets up to 2,000 

Parking Facilities: 10,000 cars 

Distance from Business District: Two miles 


King Edwerd Hotel (HSMA) 
Advertisement, Page 148 
37 King hag . (Phone: Empire 8-7474) 


Manaaer: Pel A. Havers 

Sales Manager: Glenn V. Brewer 

Convention Season: Al! year 

Largest Group Accommodated: |,000 (450 rooms 
and 25 suites available) 

Convention Rates: Siagle: from $7.35 

No. Mty Rms. & by ew of Largest: 17 {! on 

No. Banquet Rms. & pacity of Largest: 17 (750 

Rates for Meals: Breakfast: from $1; Lunch: from 
$1.50; Dinner: from $3 

Liquor: Served in hotel 

Charges for Banquet & Mtg. Rms.: Variable 

Net Exhibit Space: 9,388 sq. ft. on one floor and 

7 724 sq. ft. on another 

Visual Aids Available: Fleetwood Closed Circuit 
Projector 

Other Equipment Available: PA system, spotlights, 
platforms 

Parking: $1.75 per day, indoor garage 


Royal York Hotel 

100 Front St.. W. (Phone: EM 8-25/1) 

Manager: A. P. MacKinnon 

Sales Manager: G. R. Street 

Convention Season: All year 

Largest Group Accommodated: |,000 (500 rooms 
and 20 suites available) 

Convention Rates: Single: $9 to $10.50; Double: 
$12.50 to $14; Suites: from $20 

No. Mtg. Rms. & yy of Largest: 20 (1,750) 

No. Banquet Rms. & Capacity of Largest: 20 (900) 

Rates for Meals: Breakfast: $1.60; Lunch: from 
$ : Dinner: from 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms 

coerane for Banquet & Mtg. Rms.: Variable 

xhibit Space: 14,000 sq. ft. on one floor 

Visual Aids Available: Screens, slide projectors 
movie projectors 

Other Equipment Available: PA system, spotlights, 
stace 

Parking: $2.25 per day 

Sports Facilities: Baseball, Rugby, Hockey, Swim- 
ming, Racing 


WINDSOR 


ReRroads: C.N.; C.2P.; C. & O.; E.T.: N.Y.C.; 
ab. 
Airlines: TCA, AAL 


Prince Edward Hotel 

384 Quellette Ave. (Phone: Clearwater 3-248!) 

Manager: Armour J. Weir 

Sales Manager: Syd. Faulkner 

Convention Season: Al! year 

Largest Group Accommodated: 275 (125 rooms 
and 7 suites available) 

Convention Rates: a from $5.50; Double from 
$8.50: Suites: from $17 

No. Mig. Rms. & hee of Largest: 4 (700) 

No. Banquet Rms. & Capacity of Largest: 4 (550) 

Rates for Meals: Breakfast: $1.25; Lunch: $2.25: 
Dinner: $3 

Liquor: Served in hotel 

Air Conditioning: 25 bedrooms 

Charges for Banquet & Mtg. Rms.: $10 to $100 

Visual Aids Available: Blackboards 

Other Equipment Available: PA system, spotlights, 
platform 

Parking: 75c for 24 hours, $! per night in garage 


QUEBEC 


MONTREAL 


Ratonde: is vd Can. Nat.; N.Y.C.; Rub: D. & 
Alrtines: “CPA, CAI, TCA, NEA 


SM/NOVEMBER 20, 1955 


Laurentien Hotel 
See Advertisement, Page 149 


(Phone: UNiversity 6-457!) 

Manager: J. Gordon McMichael 

Convention Season: Ali year 

Largest Group Accommodated: 900 (300 rooms 
available) ‘ 

Convention Rates: Single: $4.35 to $9.50; Double: 
$8.85 to $12.50; Suites: $15.70 to $25.80 

No. Mtg. Rms. & Capacity of Largest: | (!50) 

No. Banquet Rms. & Capacity of Largest: 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms 

Parking: Garage attached 


Sheraton-Mt. Royal (HSMA) 
See Advertisement, Page 149 


Peel St. (Phone: PL-7777) 

Manager: Thos. C. Deveau 

Sales Manager: George Cotterill 

Convention Season: All year, except July and 
Aug., when conventions are not accepted 

Largest Group Accommodated: |,200 (500 rooms 
and 25 suites available) 

Convention Rates: Single: $6.35 to $9.85; Double: 
$9.35 to $11.85; Twins: $10.85 to $13.35; Suites: 
$19 to $44 

No. Mtg. Rms. & Capacity of Largest: 15 (1,200) 

No. Banquet Rms. & Capacity of Largest: 3 (1,200) 

Rates for Meals: Breakfast: $1.50; Lunci: $2.50; 
Dinner, 

Liquor: Served in hotel 

Air Conditioning: Most banquet and meeting 
rooms 

Seerese for Banquet & Mtg. Rms.: Variable 

Net Exhibit Space: 16,000 sq. ft. on one floor 

Other Equipment Available: PA system, spotlights 
stage 
Parking: $2 per day in garage 
ports Facilities: Golf, Skiing, Horse racing—all 
in close proximity to hotel 


Windsor Hotel (HSMA) 

Dominion Square (Phone: University 6-961!) 

President & Managing Director: J. Alderic Ray- 

Sales Manager: Bertram E. Randal! 

Convention Season: Al! year 

Largest Group Accommodated: |,000 (500 rooms 
and 50 suites available) 

Convention Rates: mo $8 to $10; Double: $10 
to $15; Suites: $20 to $35 

No. Mtg. Rms. & Capacity of Largest: 20 (1,000) 

No. Banquet Rms. & Capacity of Largest: 4 (800) 

Rates for Meals: Breakfast: from $1.50; Lunch: 
from $3; Dinner: from $4—plus 5% tax and 
15% gratuity 

Liquor: Served by the drink—not by bottle 

Charges for Banquet & Mtg. Rms.: $15 to $700 

Visual Aids Available: Many types 

Other Equipment Available: PA system, spotlights 
stage 

Parking: $2 per’ 24 hours, including pickup and 
delivery 

Sports Facilities: Golf clubs, Swimming, Tennis— 
all in area 


MONT TREMBLANT 


Railroads: C.P. 


Mont Tremblant Lodge (HSMA) 
See Advertisement, Page 151 

(Phone: St. Jovite 83) 

Pres. & Mng. Dir.: Mrs. Joseph B, Ryan 

Convention Season: June |5 to Oct. 15, Dec. 19 to 
Apr. 15 

Levees? Group Accommodated: 300 (1/83 rooms 
available 

Convention Rates: S ngle: $14; Double: $24; Rates 
for American Plan 

No. Mtg. Rms. & Capacity of Largest: 10 (2) 

No. Banquet Rms. & Capacity of Largest: 5 (250) 

Liquor: Served in bars only 

Nay at for Banquet & “| Rms.: None 

Net Exhibit Space: 5,263 sq. 

Visual Aids Available: Pines sound projector, 
screen, blackboards 

Other Equipment Available: PA system, spotlights, 
stege 

Parking: Free facilities 

Sports Facilities: Skiing, Swimming, Putting green, 


MURRAY BAY 


Railroads: C.N. 


Manoir Richelieu (HSMA) 

(Phone: La Malbaie 300) 

Manager: Lewis P. Beers 

Convention Season: June, late Aug. and Sept. 

Largest Group Accommodated: 650 (311 rooms 
and |! suites available) 

Convention Rates: Single: $16; Double: $32: 
Parlors: $16. Rates for American Plan 


SM/NOVEMBER 20, 1955 


IN MONTREAL 
THE LAURENTIEN 


Located in the heart of the city, 
overlooking Dominion Square 
Park, the sleek Laurentien is 
one of Canada’s newest hotels. 
1,100 rooms. Co-headquarters 
with the Sheraton-Mt. Royal 

for Montreal’s largest 


convention. 


5 


J. Gorpon McMIcHAEL 
es General Manager 


Another distinguished Sheraton Hotel 


Two Montreal Traditions 
Meet in One Great Hotel 


Reflecting the city’s French-English quality, the in- 
ternationally famous Sheraton-Mt. Royal offers an 
interesting cosmopolitan background for your con- 
vention. The Main Ballroom accommodates 1200 
for meetings, 800 for banquets. Other function 
rooms accommodate from 10 to 1000 people. 
Expert Convention Staff 
Thomas C. Deveau, General Manager 


SHERATON 


SHERATON HOTELS 


BROOKLINE 
BUFFALO 
CHICAGO 
CINCINNATI 


SHINGTC 
PHILADELPHIA 
under ‘construction 
IN CANADA 
MONTREAL 
TORONTO 
NIAGARA FALLS 
HAMILTON 


SHERATON HOTELS 
AKRON 

ALBANY 

ae — 


er UNE, MASS, 


SHINGTON 
PHILADELPHIA 
under construction 


IN CANADA 
— ten 


TO 
NAG SARA FAULS 
LTON 


The, Prowclect Nome in HOTELS 


Convention with a French accent... 


es 


... the world-famous 


CHATEAU FRONTENAC 


overlooking historic old Québec, Canada 


You'll find a new world of fun in 
this Old World garrison high 
above the St. Lawrence. Just over- 
night from New York, Chicago 
and many other U. S. cities, the 
Chateau Frontenac offers an un- 
conventional French atmosphere 
to delight a convention crowd. 


For Fun: after meetings, see both 
Québecs, Upper and Lower, the 
Citadel, the Plains of Abraham; 
shop along the narrow French 
streets, visit famous churches and 
shrines, watch snow sports in sea- 
son, take Laurentian excursions, 
play golf, ride horse-drawn 
caléches. 


Let us handle all convention de- 
tails. Our facilities are complete: 


723 rooms e Meeting rooms, all 
sizes; Luxurious banquet halls; 
Portable public address system; 
Projectors, 16 and 35 mm; trained 
operators; And individual exhibi- 
tion rooms. 


For information and reservations, 
write: Convention Traffic Man- 
ager, Windsor Station, Montreal, 
Québec; or Canadian Pacific, 581 
Fifth Avenue, N. Y. 17, N. Y. 


Canadian Pacific 


QUEBEC 
Murray Bay continued 


No. Mtg. Rms. & Capacity of Largest: 6 {509 

No. Banquet Rms. & Capacity of Largest: ) 

Liquor: Served in hotel 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: |2,954 sq. ft. on one floor 

Visual Aids Available: 35 m.m. projector 

Other Equipment Availabi-: PA system, spotlights, 
stage 

Parking: 75c in garage, no charge in lot 

Sports Facilities: Golf, Fishing, Swimming, Putting, 
Croquet, Lawn bowling, Riding, Horseshoes, 
Tennis 


QUEBEC 


Railroads: C.P.; C.N.; QO, Cent.; O.R.L. & P. 
Airlines: CPA 


Exhibition Park 


(Phone: 5-5120) 

Manager: coe Baucher 

Exhibit Areas: Commercial woe 2 40,000 sq. ft.; 
Industrial Pavilian, 15,000 sq. ft.; Agricultural 
Pavilion, 51,000 sq. ft. on two floors 

Rental Fees: On application 

Floor Load: Unlimited. Ventilation: Forced 

Ceiling Height: from 15 to 60 ft. 

PA System: Available on rental 

Dimensions, Opening to Exhibit Hall: Sufficient to 
take care of any load : 

No. of Elevators and Capacity: One-!,500 Ibs, in 
Agricuitural Pavilion : 

Columns, Locations and Dimensions: None in 
Exhibit area 

Utilities Available: Electricity, water and drain 

Loading Facilities: Excellent 

Railroad Sidings: Nearby on ground 

Locations of Storage Buildings: Sheds alongside 2 
buildings 

Number of a nang Yes Rooms ond Capacities: Agri- 
culture Pavilion: Thr 30 each 

Facilities ot Handle Food Functions and Banquet 
Capacity: Lunch counter; banquet for 600 can be 
arranged 

Parking. Facilities: 3,000 cars i 

Distance from Business District: One mile 


Chateau Frontenac 
See Advertisement, Page 150 

Des Carrieres St. (Phone: 2-386!) 

Manager: G. J. Jessop 

Convention Season: All year, except July | to 
Sept. 15 

Largest Group Accommodated: 700 (300 rooms 
and 15 suites available) 

Convention Rates: Single: $5.50 to $13; Double: $8 
to $20; Suites: $20 to $40 

No, Mtg. Rms. & Capacity of Largest: 9 (750) 

No. Banquet Rms. & Capacity of Largest: 8 (700) 

Ratcs for Meals: Breakfast: from 75c; Lunch: from 
$1.50; Dinner: from $1.65 

Liquor: Served in hotel 

Charges for Banquet & Mtg. Rms.: None for 
meeting rooms, if convention consists of 200 or 
more persons 

Visual Aids Available: 35mm sound projector, 
lémm filmosound projector, !émm silent pro- 
jector, slide projectors 

Other Equipment Available: PA system, spotlights, 
staqe 

Parking: $2 daily 

Sports Facilities: Tobogganing, Skating, Skiing, 
Ice hockey, Golf, Tennis, Bathing 


Hotel Saint Louis 


33 St. Louis St. (Phone: 2-277!) 

Manager: A. J. Garinther 

Sales Manager: Mrs. A, L'Italien 

Convention Season: Al! year 

Largest Group Accommodated: 200 (125 rooms 
available) 

Convention Rates: Single: $4: Double: $8: 
Suites: $12 

No. Mtg. Rms. & yy need of Largest: | (200 

No. Banquet Rms. & Capacity of Largest: 2 ( 

Rates for Meals: Breakfast: from 40c; Lunch: wed 
$1.65; Dinner: from $1.65 

Liquor: Served in hotel 

Charges for Banquet & Mtg. Rms.: $!5 to $75 

Other Seenent Available: Spotlights 

Parking: $1.25 overniaht 

Sports Facilities: Swimming, Tennis, Badminton, 
Bowling, Skiing, Skating 


STE. ADELE 


Railroads: C.P.; Can. Nat.; N.Y.C.; Rut.: D, & 
H.: M. & S.C:—all to Montreal 


The Chantecler (HSMA) 
(Phone: Ste-Adele 9-3555) 


SM/NOVEMBER 20, !1955 


Manager: A. Emile Marin 

Sales Manager: George W. Powell 

Convention Season: After Labor Day to Dec. 20, 
Jan. 7 to 31, March 15 to June 30 

Largest Group Accommodated: 150 (65 rooms and 
and 6 suites available) 

Convention Rates: Single: $10 to $14.50; Double: 
$9 to $12; Suites: from $15. Rates for American 


an 

No. Mtg. Rms. & Capacity of Largest: 5 (900) 
No. Banquet Rms. & Capacity of Largest: | (800) 
Rates for Meals: Lunch: $2.50; Dinner: $2.75 
Liquor: Served in hotel 

Charges for Banquet & ie Rms.: None 

Net Exhibit Space: 5,000 sq. ft. on one floor 
Visual Aids Available: Projectors, screens 
Other Equipment Available: PA system, spotlights, 


stage 
Parking: $1.50 per night inside; no charge outside 
Sports Facilities: Swimming, Tennis, Golf, Riding, 
Skiing, Curling, Skating 


Hotel Ste. Adele Lodge 

(Phone: 9-354!) 

Manager: Bert Husson 

Sales Manager: Albert E. Carr 

Convention Season: Jan., Mar., Apr., May, June, 
Oct., Nov., Dec. 

Largest Group Accommodated: 300 (90 rooms 
and private cottages available) 

Convention Rates: Single: from $8.50; Double: 
from $10.50. Rates for American Plan 

No. Mtg. Rms. & Capacity of Largest: 3 (500) 

No. Banquet Rms. & Capacity of Largest: 3 (500) 

Liquor: Served in hotel 

Charges for Banquet & Mtg. Rms.: Variable 

Visual Aids Available: Projection machines 

Other Equipment Available: PA system, spotlights, 
stage 

Parking: Free facilities 

Sports Facilities: Skiing, Swimming, Golf, Boating, 
Fishing, Tennis, Riding 


STE. MARGUERITE 
STATION 


Railroads: Can. Pac. 


Alpine Inn 


See Advertisement, Page 151 
pre Station (Phone: St. Marguerite 


President: Vernon G. Cardy 

Sales & Conv. Mgr.: Ernest Ireland 

Convention Season: Al! year except July and Aug. 

Largest Group Accormmodated: 200 (6! rooms 
end 12 cottages availabie) 

Convention Rates: Single: from $12: Double: from 
$21; Rates for American Plan 

No. Mtg. Rms. & Capacity of Largest: 2 (250) 

No. Banquet Rms. & Capacity of Largest: 3 (200) 

Rates for Meals: Sreakfast: $1.25; Lunch: $3; 
Dinner: $3.50 plus 5% tax : 

Liquor: Served in hotei 

Charges for Banquet & Mtg. Rms.: Included in 
daily rate for conventions 

Net Exhibit Space: 1,740 sq. ft. on one floor 

Visual Aids Available: |6mm projector, screen 
ther Equipment Available: PA system, spotlights, 
platforms 

Parking: Free facilities for 200 cars 

Sports Facilities: Golf, Skiing, Tennis, Riding 
Skating, Swimming pool ; 


Chalet Cochand 


(Phone: 85-W) 

Manager: Louis Cochand 

Sales Manager: Peter Aird 

ae Season: April | to July |, Sept. 15 to 

ec, | 

Largest Group Accommodated: | 25 

No. Mtg. Rms. & Capacity of Largest: 4 (125) 

No. Banquet Rms. & Capacity of Largest: | (150) 

Rates for Meals: Breakfast: $1.25; Lunch: $2.50; 
Dinner: $2.50 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 900 sq. ft. on one floor 

Visual Aids Available: 16 mm. projector, black- 


oards 
Other Equipment Available: PA system, spotlights, 


stage 
Sports Facilities: Complete winter and summer 
sports 


TADOUSSAC 


Railroads: C.N.R.—to Murray Bay, then bus or 
C.S.L. steamer 


Hotel Tadoussac 


Manager: C. H. Etches 
Convention Season: June 25 to July |, Sept. | to 10 


SM/NOVEMBER 20, 1955 


Largest Group Accommodated: 225 (140 rooms 
and 7 suites available) 

Convention Rates: Single: $11; Double: $20; 
Suites: $34. Rates for American Plan 

No, Mtg. Rms. & yee of Largest: 4 (225) 

No. Banquet Rms. & Capacity of Largest: | (225) 

Rates for Meals: Breakfast: $1.50; Lunch: $2.50; 
Dinner: $3 

Liquor: Served in hotel 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 3,200 sq. ft. on one floor 

Other Equipment Available: PA system, stage 

Parking: Free facilities Pee : 

Sports Facilities: Golf, Tennis, Swimming, Putting 
green, Fishing 


SASKATCHEWAN 


REGINA 


Railrcads: C.P.; C.N. 
Airlines: CPA, TCA 


The Bessborough 

Spadina Crescent (Phone: 552!) 

Manager: C. Finlay 

Convention Season: All year 

Largest Group Accommodated: 250 (125 rooms 
and 5 suites available) 

Convention Rates: Single: from $6; Double: from 
$8.50; Suites: $16.50 

No. Mtg. Rms. & Capacity of Largest: 6 {600} 

No. Banquet Rms, & Capacity of Largest: 5 (500) 

Rates for Meals: Breakfast: from $1.50; Lunch: 
from $1.55; Dinner: from $1.75—in main dining 
room. A la carte service also available in 
cafeteria at moderate prices 

Liquor: Permit must be obtained 

Charges for Banquet & Mtg. Rms.: $7 to $/25 


per day 
Net Exhibit Space: 3,448 sq. ft. on one floor 
Other Equipment Available: PA system, stage 
Parking: Free facilities 


SASKATOON 


Railroads: C.P.; C.N. 
Airlines: TCA, CPA 


The Saskatchewan Hotel 

Victoria & Scarth (Phone: 769!) 

Manager: A. G. E. Robbins 

Convention Season: All year 

Largest Group Accommodated: 200 (100 rooms 
including 5 suites available) 

Convention Rates: Single: from $7.50; Double: 
from $11.50; Suites: from $19 

No. Mtg. Rms. & Capacity of Largest: |! (400) 


No. Banquet Rms. & Capacity of Largest: & (300) 

Rates to Meals: Breakfast: from $2: Lunch: rom 
$2.50; Dinner: from $1.75 

Liquor: Not served in hotel ‘ 

Charges for Banquet & Mtg. Rms.: Variable 

Net ibit Space: 6,363 sq. ft. : 

Other Equipment Available: PA system, spotlights, 
stage 

Parking: Free facilities oo s f 

Sports Facilities: Golf, Fishing, Riding, Swimming, 
Tennis, Skating, ockey, Shooting, Softball, 
Baseball, Rugby football 


le voici 


Here—at this internationally 
famous French Canadian village 
resort, your group will find a mem- 
orable meeting spot—a 6000 acre 
world-in-itself with everything you 
could wish for right at hand. 


Here — you can meet in summer, 
fall, winter or spring — amid the 
breathtaking beauty of Canada's 
magnificent Laurentians. Enjoy the 
finest meeting and recreational 
facilities, comfortable accommo- 
dations for all your group (up to 
350), superb cuisine and bar, in- 
comparable old-world courtesy. 
(And we think you'll come again 
and again, as so many important 
groups do.) Write for full in- 


formation. Mont 
Tremblant 


“). lodge 


Mont Tremblant, P.Q. 
Canada 


Mrs. Joseph B. Ryan 
President 


Only 90 miles 
north of 
Montreal 


igen Alpine Inn 


in the Wonderland of the 
Laurentian Mountains offers 
the Finest Facilities for your 
Meeting and Convention. 


THE ALPINE INN, Ste. Marguerite Station, 
Que., CANADA. 


New York Representative: William P. Wolfe 
Organization, 500 Fifth Avenue, Tel. LOngacre 
5-1114. 


For Information and _ reservation, son 


The Finest Canadian 
Year-Round Resort 


THE ALPINE INN 


and COTTAGES 


A Cardy Hotel 
52 MILES NORTH OF MONTREAL 


Telephone in each room 

Bedroom occupancy: 205 

Dining Room seating capacity: 212 

Meeting Rooms accommodating |10 and 280 
P. A. System throughout the Building 

Projector 16 MM 

GiftShop—Ping Pong Room 

Music and Dancing Nightly 

DOW JONES Financial News Ticker 

Centrally heated and sprinkler protected 


9-Hole Golf Course, Spring. tod Swimming 
Pool, Putting, Croquet, Quoits, Tennis, Skat- 
Ing, Ski School, Ski-tow, Ski shop. 


Free Parking for 200 cars 


_U. S. ISLAND 
POSSESSIONS 


HAWAII 


HONOLULU 


Airlines: NWA; PAA; UAL 


Edgewater Hotel 
2168 Kalia Rd. (Phone: 99-6464) 
Manager: Wm. G. Kline 


Sales Manager: Jack Gillett 

Convention Season: Al! year 

Largest Group Accommodated: 400 (180 rooms 
and 12 suites available) 

Convention Rates: Single: $6; Double: $8.50 to $/4; 


Suites: $16 to $25 
No. Mtg. Ris. & Capacity of Largest: | (250) 
No. Banque’ Rms. & Capacity of Largest: | (200) 
Rates for Meals: Breakfast: to $!.50; Lunch: 
$2.50; Dinner: $2 to $4 


Liquor: Served in hotel 
Charges for Banquet & Mtg. Rms.: Variable 


Other Equipment Available: PA system, spotlights, 
stage 
W ic G O 4 me G Parking: Free facilities 


Halekulani Hotel 
2167 Kalia Rd. (Phone: 97-0934) 


Manager: Richard K, Kimball 

Convention Season: Al! year 

Largest Group Accommodated: 300 (!50 rooms 
e available) 


a eee Rates: Single: $12; Double: $/8: Suites: 
4 


No. Mtg. Rms. & Capacity of Largest: 3 (500) 
No. Banquet Rms. & Capacity of Largest: 3 (450) 
Rates for Meals: Breakfast: to $!.50; Lunch: to 


It is no longer a painful task to find just the right $2.50: Diener: $0 94.59 


Liquor: Served in hotel 
Other Equipment Available: PA system, spotlights, 


site for your large or small meeting, traveling SS ns dauiads 
show or special convention, Just write down 
4 Moana Hotel 
these facts: Waikiki (Phone: 9-3456) 
Manager: A. C. Weingand 
Number of people to attend. Conveation Season: All veer.” 
NovMta, Ress. & Copecity of Largest: | (200) 
Number of days to run. No. Sonnest Rms. & Copeutiy of + id 1 (200) 
wll wy BA, Mtg. Rms.: $15 to $50 
Probable dates. Other Equipment Available: Spotlights 
Parking: $5 per week 


ii Ss Facilities: Swimmin 
. Preferred areas or cities. Beira 3 


5. Hotel facilities you require. Princess Kaiulani Hotel 
| Waikiki (Phone: 99-611!) 
Manager: J. Filoni 


Send these facts (in a letter) to Meeting-Site Service | Sales Manager: F. E. Laughlin 


Convention Season: Al! year 


(a division of SALES MEETINGS' Research Depart- | Se 


and | suite availsble) 

° ‘ No. Mtg. Rms. & Capacity of Largest: | (2/2 

ment). Without charge, a check will be made of all Ne. Benguet Rims i Capacity we SF B12) 
iquor: erve in ore 


available hotel facilities to meet your requirements and | Earges, tar Semapey Sip. Gees 90 for fol 


day : e 4 
a list of possible sites will be sent to you with color bro- a 


+ . . e | Sports Facilities: Swimmi |, tennis, horse- 
chures. For this free service, simply write: ports Facilities: Swimming pool, tennis, horse 


Reef Hotel 


2169 Kalia Rd. (Phone: 99-6464) 
MEETING-SITE SERVI E rary Se has 
Sales Manager: Jack Gillett 


Convention Season: Al! year 


Largest Group Accommodated: 600 (250 rooms and 
16 suites available 
SALES MEETINGS MAGAZINE Convention Rates: Single: $10; Double: $10 to 
$16: Suites: $18 to $24 
| No, Mtg. Rms. & Cepocity of Largest: 5 (700) 
1212 Ch ee. oy = . . —s rok ve ee) 
ates for eals: Breakfast: c to $1.50; Lunch: 
estnut Street $! to ao Dinner: $2 to $4.50 
Liquor: Served in hotel 
e - : 
Charges for Banquet & Mtg. Rms.: Variable 
Philadelphia 7, Pa. Net Exhibit Space: Variable 
| Other Equipment Available: PA system, spotlights, 


stage 
Parking: 25c per hour 
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Nothing can match United’s speed to Hawaii. 
That’s because only United flies powerful DC-7s 
—the world’s fastest airliners, saving you a full 
hour and a quarter between California and the 
Islands! 

Unmatched, too, is United’s comfort—only 
United serves Hawaii with “All First Class’’ 
flights, with no division of passenger facilities. 
The entire plane is yours to enjoy. Highlights 
of this deluxe service are delicious full-course 
meals, buffet snacks, cocktails, and all the many 
extras of “service in the Mainliner manner’. 


| 


UNITED AIR LINES 
FASTEST TO HAWAII? 


Less than a day from the East... 
only 8 hours from California! 


United’s Air Coach service also gives you extra 
comfort with uncrowded 2-abreast seating. 


HAWAII HOLIDAY TOURS 


Make the most of your trip . . . take advantage 
of United’s Pre- and Post-convention Tours. 
Seven days, including Waikiki Hotel, sightsee- 
ing and round-trip air fare from California, as 
low as $271, plus tax. Other tours available up 
to 22 days. Get full details from United or your 
travel agent. 


There’s a difference when you travel 
in the Mainliner manner. 


UNITED AIR LINES 


1955 


Write to: M. M. Mathews, Supt. of Convention Sales 
United Air Lines, 5959 S. Cicero Ave., Chicago 38, Ill. 


HAWAII 
Honolulu continued 


Royal Hawaiian Hotel 
Waikiki (Phone: 9-05!!) 
Manager: J. C. Fischbeck 


Sales Manager: F. E. Laughlin 

Coavention Season: Al! year 

Largest Group Accommodated: 450 

Convention Rates: Single: $26: Double: $36 

No. Mtg. Rms. & Capacity of Largest: 8 (300) 

No. Banquet Rms. & Capacity of Largest: 2 (300) 

Rates for Meals: Breakfast: $2; Lunch: $3; Din- 
ner: 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms 

Charges for Banquet Mtg. Rms.: $25 to $50 

Other Equipment Available: Spotlights, stage 

Parking: Free facilities 

Sports Facilities: Tenvis, swimming, horseback 
riding, golf, volleyball! 


Waikiki Biltmore 
2424 Kalakaua Ave. (Phone: 99-6432) 
Manager: Douglass Ross 


Convention Season: Al! year 

Largest Group Accommodated: 500 (246 rooms 
and 3 suites available) 

Cone Rates: Single: $10; Double: $12: Suites: 


No, Mtg. Rms. & Capacity of Largest: 2 (200) 

No. Banquet Rms. & Capacity of Largest: 4 (500) 

Rates for Meals: Breakfast: $1.75: Lunch: $2.50: 
Dinner: $4 

Liquor: Served in hote! 

Charges for Banquet & Mtg. Rms.: None if meals 
served: $15 to without meals 

Net Exhibit Space: | 400 sq. ft. on one floor 

Other Equipment Available: PA system, spotlight, 
stage 

Parking: Free facilities 

Sports Facilities: Swimming, Bowling 


PUERTO RICO 


SAN JUAN 


Air Lines: EAL, PAA 


Caribe Hilton Hotel 
See Advertisement, Page 155 


(Phone: 30030) 
Manager: William Land 


Sales Manager: Felix Alegria 

Convention Season: Al! year, but only small 

groups accepted from Dec. through Easter. 

Largest Group Accommodated: (150 rooms 
and !0 suites available) 

Convention Rates: Single: $8; Double: $!!. These 
rates apply only for groups using over 50 rooms. 

No. Mtg, Rms. & Capacity of Largest: !2 4400) 

No. Banquet Rms. & Capacity of Largest: 7 (250) 

Rates for Meals: Breakfast: $1.75; Lunch: $2.25; 
Dinner: $5 

Liquor: Served in hotel 

Air Conditioning: Entire hotel 

Charges for Banquet & Mtg. Rms.: $10 to $150 

Net Exhibit Space: 3,478 sq. fi. 

Visual Aids Available: |4mm and 35mm sound 
projectors, steroptican machine, screens, film 
strip projector 

Other Equipment Available: PA system, spotlights 

Sports Facilities: Swimming, Tennis, Golf, Fishing 
Beach, Pool 


Condado Beach Hotel (HSMA) 


Managing Director: James Weber 
Resident Manager: Frederick Dieterle 
Convention Season: Al! year, except Jan. |5 to 
pr. 
Largest Group Accommodated: (from 25 to 60 
rooms available) 
Convention Rates: Single: $6 to $8; Double: $8 to 


$i! 
No. Mtg. Rms. & Capacity of Largest: 4 (500) 
No. Banquet Rms. & Capacity of Largest: 4 (365) 


Rates for Meals: Breakfast: 75< to $1.50; Lunch: 
$1.75 to $3; Dinner: $2.50 to $4.50 

Liquor: Served in hotel : 

Air Conditioning: Banquet and meeting rooms, 
some bedrooms 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: | 000 sq. ft. : 

Visual Aids Available: |émm sound projector, 


screen : 
Other Equipment Available: PA system, spotlights, 


stage i 

Parking: Free facilities 

Sports Facilities: Tennis, Pool, Volleybal!, Beach, 
Fishing 


La Rada Hotel 
Dr. Ashford Ave. 
Manager: Jose Alegria 


Convention Season: Al! year, except Jan. |5 to 


pr. 

Largest Group Accommodated: (maximum of 4 
rooms and 4 suites available 

Convention Rates: Rates variable, according to 
size of groups 

No. Mtg. Rms, & Capacity of Largest: | (200) 

No. Banquet Rms, & a acity of Largest: | (/25) 

Rates for Meals: Breakfast: $! to $1.75; Lunch: 
$1.50 to $3.50; Dinner: $2.50 to $5.50 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms, 
bedrooms 

Charges for Banquet & Mtg. Rms.: None 

Visual Aids Available: I4mm sound projector, 
screen 

Other Equipment Availabie: PA system, spotlights 

Sports Facilities: Pool, Water skiing, Beach 


Normandie Hotel 
Manager: William C, Otero 


Convention Season: All year, except Jan. |5 to 
pr. | 

Largest Group Accommodated: (40 to 90 rooms 
and 6 suites available) 

Convention Rates: Variable with size of groups 

No. Mfg. Rms. & Capacity of a 4 oy & 

No. Banquet Rms. & Sapeoy of Largest: 3 (500) 

Rates for Meals: Breakfast: 75c to $1.50; Lunch: 
$1.25 to $2.75; Dinner: $2 to $4.50 

Liquor: Served in hotel 


“Let’s meet in Puerto Rico and 
fly Eastern Air Lines... direct!” 


(Daily from NEW YORK, CHICAGO, LOUISVILLE, ATLANTA, 
TAMPA and MIAMI with convenient connections from 85 cities.) 


With big four-engine Constellations 
and low low fares, there’s no better, 


-+++*FLY-EASTERN AIR LINES 


more dependable way to travel to beautiful Puerto 


Rico. Eastern’s Convention Travel Experts can 
help you plan all the details. They'll even arrange, 


— 


if you wish, a side trip to the Virgin Islands. Lead- 
ers of groups of fifteen or more are our guests. 


Write or call Convention Manager, Eastern Air Lines, 10 Rockefeller Plaza, New York 20, New York, or your local Eastern Air Lines Office. 


[esxjourt4ycomFipence C 


95% OF THE NATION’S CONVENTIONS ARE HELD IN CITIES SERVED BY EASTER 
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Important Facts about Puerto Rico 


for Convention Managers 


Today, more and more conventions, sales 
meetings and post-convention tours are be- 
ing planned for Puerto Rico, especially by 
medium-sized organizations. Here are some 
of the reasons why they choose this island 
at the hub of the Caribbean. 


Typical Air Tourist Fares 
To Puerto Rico 


New York-San Juan direct, 


round trip 128.00 


Chicago-San Juan through-service 
(via Miami) round trip 186.60 
Detroit-San Juan (via Miami) 


round trip 174.00 


Cleveland-San Juan (via Miami) 
round trip 165.60 
Miami-San Juan, round trip 86.00 
Plus Federal Tax 


Magnificent Recreation—In addition to his- 
toric sightseeing trips, Puerto Rico pro- 
vides your members with some of the 
finest recreational facilities in this part of 
the world. Here, you'll enjoy superb sail- 
ing, swimming and deep sea fishing. Golf 
at Morro Castle. Casinos to rival Monte 
Carlo. Night clubs. Weather? Springtime 
all year round. Beautiful beaches air- 
conditioned by trade winds. 


Ample Hotel and Meeting Facilities— You'll 
find modern, air-conditioned hotels in San 
Juan, with plenty of meeting rooms and 
capable staffs eager to anticipate your 
needs. Exhibit space is available. 


Easy to get to— Puerto Rico is only 5% 
hours by air from New York and less 
than 4 hours from Miami. There is no red 


tape to tie up your travel. No passports 
or foreign currency needed. 


For full details on Puerto Rico as the 
site for your next convention or meeting, 
write: Dept. SM-2, Commonwealth of 
Puerto Rico, Economic Development 
Administration, Division of Tourism, 
579 Fifth Ave., New York 17, N. Y. 


PICTURE YOUR SALES MEETING OR 
CONVENTION AT THE CARIBE HILTON 


An exciting Caribbean holiday awaits you and your 


family at the glamorous Caribe Hilton in colorful 


San Juan. . 


. only three hours from Miami, five 


hours from New York. 


Here, in an exchanting island setting, you will en- 


joy delightful days swimming in the ocean or pool 


(private beach and cabanas at front door), fishing, 


sailing and playing tennis. Evenings you'll dine and 
dance in the gay Club Caribe. The air-conditioned 
Caribe Hilton has 300 rooms, each with bath and 


ocean-view balcony. A new wing with 100 rooms will 


be ready in December 1956. 
Plan now to visit The Caribe Hilton! 


Travel does not involve passport, customs 
or currency exchange problems 


After your Miami convention is adjourned 
vacation at the Caribe Hilton. 


A Grand Award for Salesmen .. . it’s a 

real sales incentive to spark any contest 

and make every man double his quota. SAN JUAN + PUERTO RICO - USA. 

For information or literature: Josepb JT. Case, Sales Manager, Hilton Hotels International, 
The Waldorf-Astoria, New York 2, N. Y., Telephone MUrray Hill 8-2240 
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-@# “First” 


“DO-IT-YOURSELF” 
CONVENTION KIT 


Interesting * Informative * Invaluable 
for planning 


CONVENTIONS 

INCENTIVE GROUPS 

EXECUTIVE MEETINGS 
INTER-AMERICAN CONFERENCES 

PRE & POST CONVENTION MEETINGS 
Simply write or phone: Mr. Beverley 
Miller, Director of Sales, Virgin Isle 
Hotel, 502 Park Avenue, New York 22, 
N. Y. MUrray Hill 8-0712. 


Ny 


2 & s 


ns HOTEL 


ON ST. THOMAS, VIRGIN ISLANDS 


“The Most Magnificent Hotel in the Americas"’ 
So Foreign—yYet so Near."’ 


Gn endecmencniie 


Wesler T. Keenan, General Manager. Offices New York, | 

Circle 7-7946; Chicago, WHitehali 4-7077; Cleveland, | 

SUperior 1-0420; Washington, DC, MEtropolitan 8-3492; 
Miami, 9-0103. 
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PUERTO RICO 
San Juan continued 


BRITISH WEST 
INDIES 


Air Conditioning: 40 bedrooms 

Net Exhibit Space: 2,000 sq. ft. on one floor 

Visual Aids Available: |émm sound projector, 
screen 


Other Equipment Available: PA system, spotlights, 


stage 
Parking: Free facilities 
Sports Facilities: Beach, Pool, Fishing 


VIRGIN ISLANDS 


ST. THOMAS 


Airlines: PAA 
Steamships: P, & O. 


Virgin Isle Hotel 


See Advertisement, Page 156 


(Cable: Virgisle) 

Manager: Henry L, Kimelman 

Director of Sales: Beverly E. Miller 

Convention Season: All year except Feb. 

Largest Group Accommodated: |60 (90 rooms and 
6 suites available 

No. Mtg. Rms. & Capacity of Largest: 3 {500) 

No. Banquet Rms. & Capacity of Largest: 2 (250) 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms 

Charges for Banquet & Mtg. Rms.: None 

Visual Aids Available: Film and slide projectors 

Other Equipment Available: PA system, spot- 


lights, stage 
Sports Facilities: Golf, tennis, swimming 


BAHAMA ISLANDS 


NASSAU 


Airlines: Bahamas Air, PAA, TCA 


British Colonial Hotel (HSMA) 
(Phone: 330!) 


Manager: Lewis T. Beers 

Convention Season: Dec. 15 to Feb. | 

Largest Group Accommodated: 350 (200 rooms 
and i5 suites available) 

Convention Rates: Single: $25; Double: $40; Rates 
for American Plan 

No. Mtg. Rms. & oo of Largest: 5 (600 

No. Banquet Rms. & Capacity of Largest: 5 (500) 

Rates for Meals: $2.50; - 
Dinner: $6 

Liquor: Served in hotel ’ 

Air Conditioning: Banquet and meeting 
30 bedrooms 

Charges for Banquet & Mtg. Rms.: None 

Visual Aids Available: Projector, screen, sound 

Other Equi + Available: PA system, spotlights, 
stage 

Parking: Free facilities 

Sports Facilities: Tennis, 
Putting, Riding, Swimming 


Breakfast: Lunch: 


rooms, 


Water skiing, Golf 


Emerald Beach Hotel 
See Advertisement, Page 156 


Manager: Robert A. Botta 

Convention Season: Jan. 5 to 20, Apr. to Dec. 15 

Largest Group Accommodated: 500 (275 rooms 
and 25 suites available) 

Convention Rates: Single: $2!; Double: $30—Modi- 
fied American Plan. Single: $24; Double: $36— 
Full American Plan. Suites: $15 additional 

No. Mtg. Rms. & yo of Largest: 2 {7 

No. Banquet Rms. & Capacity of Largest: 2 (500) 


Nassau Siyle/ 


You'll GET MORE DONE on your conventions and sales meetings 
in Nassau... because you HAVE MORE FUN and relaxation 
during the hours in-between! Every sport under the sun... 
shopping and sightseeing for the whole family! Nassau is near, 
by plane and ship . . . and no passports are needed for American 


and Canadian citizens! 


For Complete Information: 
NASSAU, BAHAMAS, DEVELOPMENT BOARD 


MIAMI: 1633-34 duPont Bidg. NEW YORK: 308 British Empire Bidg. 


CHICAGO: 1210 Palmolive Bidg. 


DALLAS: 1214 Gulf States Bidg. 


TORONTO: 407 Victory Bidg. 
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Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms 
bedrooms 

Charges for Banquet & Mtg. Rms.: None 

Other Equipment Available: PA system, spotlights, 
stage 

Parking: Free facilities 

Sports Facilities: Golf, Tennis, Ocean and pool 
bathing, Water skiing, Spear fishing, Fishing 


Fort Montagu Beach Hotel (HSMA) 


East Bay St. (Phone: Nassau 334!) 

Resident Manager. William R. Curtis 

Convention Season: Dec. 15 to Oct. 31, except 
Jan. 15 to Mar. 15 

Largest Group Accommodated: 275 (140 rooms 
and some suites available) 

+ agg > ag Rates: Seasonal 

No. Mtg. Rms. & Capacity of Largest: 6 (700 

No. Banquet Rms. & Capacity of Largest: 3 ( 

Rates for Meals: Breakfast: $1.50 to $2: 4 
$2 to $4 or a la carte; Dinner: $5 to $6 

Liquor: Served in hotel 

Air Conditioning: One banquet and meeting 
room, some bedrooms 

Charges for Banquet & Mig. Rms.: None 

Net Exhibit Space: 3,000 sq. ft. 

Visual Aids Available: Fac movie projector 

Other Equipment Available: PA system, spotlights, 
stage 

Parking: Free facilities 

Sports Facilities: Sea bathing, Sun bathing, Sail- 
ing, Fishing, Tennis, Golf, Batting, Shuffleboard, 
Bicycling, Water skiing, Archery 


The Royal Victoria Hotel 

(Phone: 2831} 

President: Peter H. Newcomb 

Convention Season: Al! year, except Feb. and Mar. 

Largest Group Accommodated: 100 (60 rooms 
and 3 suites available) 

No. Mtg. Rms. & Capacity of Largest: 2 (150) 

No. Banquet Rms. & Capacity of Largest: 2 (300) 

Rates for Meals: Preakfast: $| to $2: Lunch: $2 to 
$3; Dinner: from $5 

Liquor: Served in hotel 

Air Conditioning: 27 bedrooms 

Charges for Banquet & Mtg. Rms.: None 

Views Aids Available: |4mm projector, sound and 
silent 

Other Equipment Available: PA system, spotlights, 
stage 

Parking: Free facilities 


Sports Facilities: Swimming pool, Beach, Golf, 
Tennis, Fishing 


BERMUDA 


Airlines: PAA. CAI. TCA 
Steamships: Furness 


The Bermudiana 

(Phone: 1211) 

Manager: Carroll F. Dooley 

Convention Season: All year, except Mar., Apr., 
July and Aua. 

Largest Group Accommodated: 250 

Convention Rates: Single: $13 to $20; Double: $24 
to $40; Suites: $17 to $25. Rates for modified 
American Plan 

No. Mtg. Rms. & Capacity of Largest: 4 (500) 

No. Banquet Rms. & Capacity of Largest: | (400) 

Rates for Meals: Breakfast: $1.50; Lunch: $2.50; 
Dinner: $4 to $5 

Liquor: Served in hotel 

Visual A for Banquet & Mtg. Rms.: None 

Visu Aids Available: Projector, screen 

ety quip +t Available: PA system, spotlights, 


noctiees Free facilities 
Sports Facilities: Swimming pool, Beach, Tennis, 
Golf (latter three within 10 minutes) 


The Castle Harbour (HSMA) 

(Phone: 7661) 

Manager: Howard F, Hohl! 

Convention Season: Al! year except Easter Season 
and certain holidays 

Largest Group Accommodated: 500 (300 rooms 
and 10 suites available) 

Convention Rates: Single: from $16; Double: from 
$28; Suites: from $67, Rates for modified Ameri- 
can Plan 

No. Mtg. Rms. & Sy of Largest: | (200) 

No. Banquet Rms. apacity of Largest: | 

Rates for Meals: Breakfast: $2; Lunch: $2.50; 
Dinner: $4 

Liquor: Served in hotel 

Charges for Banquet & Mtg. Rms.: Variable 

Net Exhibit Space: 2,660 sq. ft. on one floor 

Visual Aids Available: Slide and movie projector 
screen 

Other Equipment Available: PA system, spotlights, 


Sports Facilities: Pool, Beach, 


Fishing, Golf, 
Tennis, Shuffieboard 


Elbow Beach Surf Club 

(Phone: 4301, 

Manager: E. R. Hetland 

asegenen Season: All year, but prefer Nov. to 


Ma 

Largest Group Accommodated: 200 (150 rooms 
and 6 suites available) 

Convention Rates: Single: $17; Double: $32; 
Suites: $40, Rates for American Plan 

No. Mtg. Rms. & cepostty of Largest: 3 (200 

No. Banquet Rms. & Capacity of Largest: | (200) 

Rates for Meals: Breakfast: $2 Lunch: $2.50: 
Dinner: $4 

Liquor: Served in hotel 

Air Conditioning: Banquet room, 50 bedrooms 

eg s for Banquet & Mtg, Rms.: None 

Net Exhibit Space: 500 sq. ft. on one floor 

Other Equip t Available: PA system, spotlights, 
stage 

Parking: Free facilities 

Sports Facilities: Tennis, Private beach 


Mid Ocean Club 

(Phone: 7111) 

Manager: James A. Crawford 

Convention Seaton: June to Apr. 

Largest Group Accommodated: (30 rooms and 
6 suites available) 

Convention Rates: Single: $18; Double: $34; 
Suites: add $2C. Rates for American Plan 

No. Mtg. Rms. & Conoctity, of Largest: 2 {'% 

No, Banquet Rms. & Capacity of Largest: 

Rates for Meals: Breakfast: $2; ionaha We Dinners 

Liquor: Served in hotel 

Air Conditioning: 10 bedrooms 

ae for Banquet & Mtg Rms.: $8.50 per day 

Net Exhibit Space: 300 sq. ft. on one floor 

Other Equipment Available: PA system, spotlights, 
stage 

Sports Facilities: Golf, Tennis, Sailing, Fishing, 
Private beach 


CUBA 


HAVANA 


Airlines: PAA, DEL-C&S, NAL, BNF 
Steamships: P. & O. 


HAVANA CONVENTIONS GET RESULTS! 


Te twrope 


@suFFALO (7 
DETROIT My t 
— 


*., 
CLEVELANS. 3 
PITTSBURGH * *¥ 
WASHINGTON 


JACKSONVILLE 


DAYTONA BEACH 
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7 New Engions 


NASSAU 


cand NATIONAL offers topflight 
service to and from HAVANA! 


Free of stateside distractions, Havana is the perfect place 


to hold a successful convention or sales meeting... 


. ideal, 


too, for relaxation when work is done! Thanks to National’s 


fast, luxurious flights, Cuba’s famous capital is nearer 
than many U.S. convention cities! 


FROM NEW YORK 
World-famed DC-6B 
Star flights—the only 
non-stop service. 


FROM MIAMI 
DC-6B Star flights, Swift, 
minutes, $36 
round trip, plus tax. 
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FROM TAMPA 

modern Con- 
vair-340 flights—the 
only non-stop service. 


See your travel agent or call NATIONAL for reservations anywhere 


Serving 36 U.S. cities and Havana, Cuba 


“NATIONAL 


———> AIRLINE OF THE STARS 


’ 


q 


for your 
next convention ...consider 


SANTIAGO, CHILE 


Hotel Carrera Give your group a change of scenery and a 


fresh approach to business. Distance lends 
enchantment to everyday problems and 
projects ...and the combination of business 
and pleasure travel in a foreign country 
assures the success of your meeting. 


With eight great, truly modern hotels in 
MONTEVIDEO, URUGUAY Latin America, INTERCONTINENTAL HOTELS 
Hotel Victoria Plaza 
CORPORATION offers the finest of facilities 
for conventions, incentive groups, executive 
and sales meetings and our hotel accommo- 
dations are second to none. 


For the full IHC Convention story please 
phone or write Sales and Convention offices: 


— 
INTERCONTINENTAL HOTELS 


Chporadion, 


Chrysler Building, New York 17, N. Y. 
STillwell 6-5858 
Miami Office: 
Roper Building, Miami, Florida 
BELEM, PARA, BRASIL Miami 9-8674 
Hotel Grande - 


CARACAS, VENEZUELA 
Hotel Tamanaco 


MARACAIBO, VENEZUELA HAVANA, CUBA MEXICO CITY BOGOTA, COLOMBIA 
Hotel Del Lago Hotel Nacional de Cuba Hotel Reforma Hotel Tequendama 
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CUBA 
Havana continued 


Hotel Nacional de Cuba 
(HSMA) 
See Advertisement, Page 158 
Manager: T. James Ennis 
Sales Manager: S. A. Kirk 
Convention Season: Al! year, except Feb. 
Largest Group Accommodated: 650 (400 rooms 
and 48 suites available) 
Convention Rates: Single: 
No, Mtg. Rms. & Capacity of Larges?: 4 (500 
No. Banquet Rms. & Capacity of Largest: 2 (00) 
Rates for Meals: Breakfast: |/.50; Lunch: $3; 
Dinner: $4.50 
Liquor: Served in hotel 
Net Exhibit Space: 5,000 sq. ft. on one floor 
Other Equipment Available: PA system, spotlights, 


stage 
Sports Facilities: Golf, Tennis, Swimming pools 


Hotel Varadero Internacional 


Manager: F. Martin 

Convention Season: Nov. | to Sept. 

Largest Group Accommodated: 300 itso rooms 
and 8 suites available) 

Gosventen Rates: Double: $13 to $30 

No. Mtg. Rms. & Speci of Largest: 2 (450 

No. Banquet Rms. & Capacity of Largest: | (450) 

Rates for Meals: Breakfast: 85¢ to $3; Lunch: 
$1.50 to $3; Dinner: from $4.50 

Liquor: Served in hotel 

Air Conditioning: Entire hotel 

Charges for Banquet & Mtg. Rms.: Variable 

Visual Aids Available: Motion picture projector 

Other Equipment Available: PA system, spotlights, 


stage 

Parking: Facilities available 

Sports Facilities: Swimming, Fishing, Sailing, Golf, 
Tennis, Horseback riding, Shuffleboard, Ping 
pong 


MEXICO 


ACAPULCO 


Airlines: AERONAVES 
Prado-Americas Hotel (HSMA) 


Manager: Julio Fernandez Z. 

Sales Manager: Martin Lara 

Sonvention Season: Apr. |5 to June 20, Sept. 20 
to Dec. 

Largest Group Accommodated: |00 (50 rooms 
and 20 suites available) 

Convention Rates: Single: $9.50 to $14.50; Double: 
$17 to $23.50; Suites: $28 to $70. Rates for 
American Plan 

No. Banquet Rms. & Capacity of Largest: | (200 

Rates for Meals: Breakfast: $1.75; Lunch: $2.35; 
Dinner: $2.95 

Liquor: Served in hotel 

See for my oe & Mtg. Rms.: None 

Other Equip ailable: PA system, spotlights, 
stage 

Parking: Facilities available 

Sports Facilities: Swimming, Golf, Fishing, Touring 


Hotel Club De Pesca 

Ave. Costera Miguel Aleman (Phone: 99) 

Manager: Miguel Guajardo 

Sales Manager: Jorge Gonzalez 

Largest Group Accommodated: 125 (50 rooms 
and 6 suites available) 

Convention Rates: Single: $10.59; Double: $19.41: 
Suites: $41.18. Rates for American Plan 

Rates for Meals: Breakfast: $1.20; Lunch: $2.40; 
Dinner: $3 

Liquor: Served in hotel 

Air Conditioning: Suites 

ee Equipment Available: Spotlights, stage 
Parking: Free facilities 

Sports Facilities: Swimming, Ping pong, Billiards, 
Fishing, Water skiing 


CHIHUAHUA 


Railroads: Nat. Rys. Mex.; K. C. M. & O 


Hotel Palacio Hilton 


Libertad e Independencia 

Manager: Migue! Olea, or 

Convention Season: Al! ye 

Largest Group Accomuodeted: 100 (45 rooms 
available) 
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Cees Rates: Single: $2.65; Double: $3.50 to 


No. Banquet Rms. & Capacity of Largest: 4 (300) 

Rates for Meals: Breakfast: from 50c; Lunch: from 
$1; Dinner: from 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms, 
10 bedrooms 

Charges for Banquet & Mtg. Rms.: 
banquet served 

Other Equipment Available: Spotlights 


None when 


CUERNAVACA 


Railroads: Nat, Rys, Mex. 


Chulavista Hotel (HSMA) 
Calzada Chulavista (Phone: 322) 


Manager: Enrique P. pate 

Convention Season: All! ye 

Largest Group Aecomanmnaatel: 250 (125 rooms 
available) 

Convention Rates: Single: $4.20; Double: $6 

No. Mtg. Rms. & Capacity of Largest: 4 (500) 

No. Banquet Rms. & Capacity of Largest: | (500) 

Rates for Meals: Breakfast: $!; Lunch: $1.80; 
Dinner: $1.80 

Liquo’: Served in hotei 

Parking: Free facilities 

Sports Facilities: Swimming 


MEXICO CITY 


Railroads: Mex.; Nat. Rys. Mex. 
Airlines: AAL 


Hotel Bamer 

Juarez 52 (Phone: 21-90-60) 

Manager: Eduardo E. Thomas 

Convention Season: Al! year 

Largest Group Accommodated: 50 (25 suites 
available) 

No. Mtg. Rms. & Capacity of Largest: 3 ( 

No. Banquet Rms. & Capacity of Largest: Phas) 

Rates for Meals: A la carte 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms, 
bedrooms 

Other ay Available: Spotlights 

Parking: Facilities available 


Hotel Del Prado (HSMA) 

Ave. Juarez #70 (Phone: 10-40-00 and 35-94-80) 

Manager: Pedro Gorozpe M. 

Convention Season: All year, but prefer spring or 
early fall 

Largest Group Accommodated: 400 (200 rooms 
and 30 suites available) 

Convention Rates: Single: $5.23 to args * cmmeel 
$6.97 to $11.04; Suites: $13.37 to $36.5: 

No. Mtg. Rms. & Capacity of Largest: 6 {1 000) 

No. Banquet Rms. & Capacity of Largest: 5 (| ,000) 

Rates for Meals: Breakfast: $1.25; Lunch: $3; 
Dinner: 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms, 
bedrooms 

Net Exhibit Space: 10,000 sq. ft. on one floor 

Other Equipment Available: PA system, spotlights, 


stage 
Parking: 95¢ per day 


Hotel Luma (HSMA) 

Ori zaba 16 (Phone: !1-97-20) 

Manager: Ponciano Aguirre 

Sales Manager: Alfonso Villa Arce. 

Convention Season: All year 

Largest Group Accommodated: 

Convention Rates: Single: from Pe Double: $4.80; 
Suites $6.40 to $30 

No. Mtg. Rooms and Capacity of Largest: 2 

No. Banquet Rms. & Capacity of Largest: 2 (100 

Rates for Meals: Breakfast: 65c to $1; Lunch: $1.20; 
Dinner: A Ia carte 

u uor: eoees in i sil ble: Spotlich 

er gong Fi a able: Spotlights 

pa a. +1 

Sports Facliitiess eee ecship facilities for lead- 
ing clubs in city 


Hotel Marik Plaza 

Jardin Morelos 10 (Phone: 116 or 127) 

Manager: Seymour Ruben 

Convention Season: All year 

Largest Group Accommodated: {50 (60 rooms 
and 10 suites available) 

Convention Rates: Single: $7; Double: $12; Suites: 

ae teen for £ Sepectiy “ \ - (99 

° g. Rms. apacity of Larges 

No. Banquet Rms. & Conat of Largest: i340) 

Rates for Meals: Break 4 Se to $1.25; ‘tues 
$1.80; Dinner: $1. 

Liquor: Served in hotel 

ae for Banquet & Mtg. Rms.: $80 

Net Exhibit Space: = sq. ft. on one floor 

Parking: 45c per 24 hou 

Sports Facilities: Swieeming, Golf, Tennis, Horse- 
back riding 


Monte Cassino (HSMA) 

(Genova 56) 

Manager: Francisco Gutierrez Prieto 

Exec, Asst. Mgr.: |. Osorno Barona 

Convention Season: All year 

Largest Group Accommodated: 200 (140 rooms 
and 20 suites available) 

Convention Rates: Single: $4.75 to $12. os Double: 
$10.60 to $25.90; Suites: $12.95 to $27 

No. Mtg. Rms. & Capacity of Largest: . 

No. Banquet Rms. & Capacity of Largest: 2 

Rates for Meals: Breakfast: $1.15; Lunch: $2; 
Dinner: $2.9! 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms, 
bedrooms 

Charges for Banquet & Mtg. Rms.: Variable 

Parking: 46c per day 


Hotel Reforma 
See Advertisement, Page 158 


Paseo De La Reforma (Phone: 35-8050) 

Manager: Charlies Bowers 

Sales Manager: Lucy Quijada 

Convention Season: All year except Feb., Mar., 
July, Aug 

Largest Group Accommodated: 400 (203 rooms and 
18 suites available) 

Convention Rates: Single: $9; Doub/e: $11.20; 
Suites: $16 

No. Mtg. Rms. & Capacity of Largest: 4 figs) 

No. Banquet Rms, & Capacity of Largest: 4 (150) 

Rates for Meals: Breakfast: $1.25; Lunch: $2.50; 
Dinner: $3 

Liquor: Served in hotel 

Charges for penavet & Mtg. Rms.: By arrangement 

Visual Aids Available: ot omy screen : 

Other Equipment Available: PA system, spotlights, 
stage 

Parking: Free facilities 4 

Sports Facilities: Bull fighting, Golf, Tennis 


MONTERREY 


Rallroads: Nat. Rys. Mex. 
Airlines: AAL 


Colonial Hotel 


Escobedo Sur 950 (Phone: 3-21-56) 

Manager: Virgilio Garza Bey 

Convention Season: Al! yea 

Largest Group Accommodeted: 100 (50 rooms 


available) 
Single: $1.75; Double: $3; 


Convention Rates: 
Suites: $5.25 

No. Banquet Rms. & Capacity of Largest: | (100) 

Rates Meals: Breakfast: 65c; Lunch: $1; 
ner: 

Liquor: Saati in hotel 

Air Conditioning: Meeting and banquet rooms, 
bedrooms 

Parking: 35c per day 


Gran Hotel Ancira 
Hidalgo y Escobedo (Phone: LD-8) 


Manager: Jose F, Gill 

Sales Manager: Jose Sosca 

Convention Season: Sept. to June | 

Largest Group Accommodated: 100 (45 rooms 
and 5 suites gvetlebio) 

——- Rates: Beet “en Double: $3.25 to 
$6.50; a7 we © $10. 

No. Mig. 

No. ss be t 7 

Rates for Meals: Breakfas 
$1.60; Dinner: $1.40 to 2 

Liquor: Served in hotel 

Air Conditioning: 50% of bedrooms and one 
banquet room 

Net Exhibit Space: 5,000 sq. ft. on one floor 

Charges for Banquet & Mtg. Rms.: $16 to $35 

Other Equipment ferenettes PA system, spotlights 

Parking: 40c per yn 

Sports Facilities: Golf, Swimming 


Green ite? Fy 


Lunch: $1.35 to 


WHILE this guide to meeting 
and trade show facilities has been 
produced with care, no liability 
is assumed for inaccuracies, omis- 
sion of data, nor failure to include 
every hotel, auditorium and trans- 
portation service that might ap- 
propriately be included in such a 
directory. The Editors 


COLOR BROCHURES AVAILABLE” 
WITHOUT CHARGE 
For Any Hotel listed in the 


CONVENTION BLUE BOOK 


Readers’ Service Dept. 
SALES MEETINGS 


1212 Chestnut Street, Philadelphia 7, Pa. 
Use this form or your letterhead 


iA ce ky a ee a We plan to hold a meeting (dates) ..... 


persons. Please send us brochures on the following 
hotels listed in Convention Blue Book: 


STS aes 
CITY 


Brochures will he sent to you by 
return mail — without charge — 
while supplies last. Quantities are 
necessarily limited, but every effort 
will be made to fill requests. 


Address 


SB SSS STEERS RSS Tes SSeseeesas S 
Readers’ Service Dept. 

SALES MEETINGS 

1212 Chestnut Street, Philadelphia 7, Pa. 


Use this form or your letterhead 


We plan to hold a meeting (dates)................................for 
persons. Please send us brochures on the following 


hotels listed in Convention Blue Book: 
Brochures, prepared by hotels, pic- 


ture meeting facilities and fully de- 
scribe hotel advantages. Simply list 
the hotel or hotels in which you are 
interested. 


Oe Te ee Se —_—_———- 


+ Supply of color brochures on hotels is limited. Brochures are being made available by 
SALES MEETINGS to facilitate meeting planning. You incur no cost or obligation in re- 
questing brochures, but please limit requests to actual need. 


Another Service of SALES MERTINGS in the Interest of Better Meetings 
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EXHIBIT BUILDERS 
SHOW DECORATORS 
FURNITURE SUPPLIERS 


BADGE SUPPLIERS 
MODEL AGENCIES 
PHOTOGRAPHERS 


ENTERTAINMENT AGENCIES 
INDUSTRY SHOW PRODUCERS 


AUDIG-VISUAL SUPPLIERS 
FILM PRODUCERS 
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THE HALLMARK OF QUALITY EXHIBITS 


This seal on an exhibit is assurance of the finest crafts- 
manship and a conscientious supplier. It is used only by 
the members of a nationwide organization of the fore- 
most exhibit suppliers who have banded together to 
further promote an already fine standard of design, 
quality specifications of exhibit construction and a high 


code of ethical business practices. 


INSIST ON THIS SEAL 


All members of Exhibit Producers and Designers Associa- 
tion are designated by EP&DA after their names in the 


following list of convention and trade show suppliers. 


EXHIBIT PRODUCERS & DESIGNERS ASSOCIATION 


Aa Association of the Nation's Leading Exhibit Builders 


Kenneth R. Arvedon, Executive Secretary 


135 East 44th Street, New York 17, N. Y. ° MUrray Hill 2-5737 
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EXHIBIT BUILDERS LOS ANGELES Complete Display Moving 
SHOW DECORATORS . 
eg! sapees Sie. ody 7-4344 
wth lang Exhibit Design Exhibit Construction LOS ANGELES 
ye ha pi ii tern Reet 


CALIFORNIA Services! Initallstion beth backoround an EXHIBITORS AND 


renta booth fu re renta 


celal "Unies ‘Seltconteined "a : AY BUILDERS 
Special Units: Self-contained displays, dioramas DISPL 


mobile units, production displays, animatic 
float 


EL MONTE The Tabery Corp. (EP&DA) 


See Advertisement, Page 2 NORTH AMERICAN 
Floats, Inc. (EP&DA) 3443 South Hill St. (7) (Phone: RI 9-109! 


2107 Chico Ave. (Phone: CU 3-379!) Sood 1 Totnes Benton 

Roger R. Tierney, Presider.t _ H Departments: Exhibit Design, Exhibit Constructior 

Departments: Exhibit Design, Exhibit nstructio Metal Fabricating, Sign, Silk Screen, Electrica 5 . 
Metal Fabricating Mm, oulk reen ectric Mechanical, Woodworking, Sewirg 
Mechanical, Woodworking Services: ‘'nstallation, booth background 

Services: Installat 


and 
Special Units: Self-contained displays, dioramas, _SrPhSy TEPney: spoT etumuure rental. storagr 4760 Valley Boulevard 
mobile units, f Juction display nimation de Special Units: Self 4 : j sei 


production displays, animation de Los Angeles, California 


HOLLYWOOD, CALIF. OAKLAND Phone: Gapitol 2-014 


Hartwig Displays Abrott-Mulone-Rantz, Inc. Authorized Agent for 
6729 Hollywood Blvd. 812 Athens Ave. (7) 
Phone: HOllywood 2-142 hone: TE 6-4595 ’ 
5 ng under Milwaukee Norman J. Mulone, Vice-President _ 
a y Departments: Exhibit Design, Exhibit Construct 
Services: Installation, booth furniture renta 
jecorating 


ONS ae SAN FRANCISCO 
M. E. Taylor & Son (EP&DA) 


1501 Oregon Ave. (13) (Phone: HE 5-569 Kriedt & Myers 
Fred J. Taylor, Manager 411 10th St. (3) 
Departments: Exhibit De E ” Phone: KL 2-118! 
Sign, Silk S n J. Clarence Myers : 
Services: Installation booth ackground and Departments: Exhibit Design, Exhibit ictic 
Jeane rent + Cece  aineaiins exhil;? Sian lectrica 
drag : 0 t mK, no pf ool gi FOR DETAILS SEE NAVL AD 
booth furniture rental, exhibit rental INSIDE BACK COVER 


Famous Arizona Hotel 
assures COMFORT 


for meetings... 


Guests will have comfort and speakers will have 


attention at meetings in the ballroom of the 
Hotel Westward-Ho. Restful luxurious theatre- 
chair comfort is provided by new American 
Seating Folding Chairs with wide, deep-spring 
seats, upholstered in washable DuPont Fabri- 
lite. Deep, shoulder-fitting back panel uphol- 


s 


stered to match, or not upholstered. Arm-rests ; : , 
4 : Convention Hall and Ballroom, Hotel Westward-Ho, Phoenix, Arizona 
optional at extra cost. Reinforced steel frames 


with steel cross rods. Free of binding, snagging, 


. : ee : : : AMERICAN SEATING 2 

pinching or tipping hazards. Silent in use. Easily Guu anes wide” Dept. 200-F 

folded for storage. Clip-on ashtrays available. (] Please send your latest catalog on AMERICAN 
SEATING FOLDING CHAIRS 

[] | am interested in a 

(J No. 60, fully upholstered. [[] No. 61, without padded back. 


American Seating With or without arm-rests? 
Folding Chairs \ Street. 


City and Zone___ 
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EXHIBIT BUILDERS 

SHOW DECORATORS 

FURNITURE SUPPLIERS 
continued 


Novelart Display Co. (EP&DA) 


625 Turk St. (Phone: TU 5-6483) 

Clarence E. Murphy, Owner 

Departments: Exhibit Design, Exhibit Construction, 
Metal Fabrication, Sign, Silk Screen, Electrical 
Mechanical 

Services: Installation, booth background and 
drape rental, booth furniture rental, storage 
exhibit rental, show decorating 

Special Units: Self-contained displays, dioramas 
mobile units, production displays animation 
devices, floats 


William Sanford Exhibits & Interiors 
(EP&DA) 


457 Harrison St. (7) (Phone: EX 7-0845) 

James W. McCulloch, General Manager 

Departments: Exhibit Design, Exhibit Construction, 
Sign, Silk Screen, Electrical, Mechanical 

Services: installation, booth background and 
drape rental, booth furniture rental 

Special Units: Self-contained displays, dioramas 
mobile units, production displays, animation 
devices 


J. L. Stuart Mfg. Co. (EU&DA) 

3! Front St. (1) (Phore: GA !-2560) 

John B. Sauter, President 

Departments: Exhibit Design, Exhibit Construction, 
Sign, Silk Screen, Electrical, Mechanical 

Services: Installation, booth background and 
drape rental, booth furniture rental, storage, 
exhibit rental, show decorating 

Special Units: Self-contained displays, dioramas, 
production displays, animation devices, floats 


Complete Display Moving 
and Storage Service for 
WASHINGTON 


EXHIBITORS AND 
DISPLAY BUILDERS 


NORTH AMERICAN 
VAN LINES, INC. 


1525 New York Avenue, N.E. 
Washington, D. C. 


Phone: Lawrence 6-5156 


Authorized Agent for 


FOR DETAILS SEE NAVL AD 
INSIDE BACK COVER 


CONNECTICUT 


HARTFORD 


Display Workshop, Inc. (EP&DA) 


341 Trumbull St. (3) (Phone. OX 7-0412) 

Harold P. Post, President 

Departments: Exhibit Design, Exhibit Construction, 
Sign, Silk Screen, Electrical, Mechanical, Spray 
Finishing 

Services: Installation, booth background and 
drape rental, storage, exhibit rental 

Special Units: Self-contained displays, dioramas, 
mobile units, production displays, animation 
devices, floats 


DISTRICT OF COLUMBIA 


WASHINGTON, D.C. 


Art Designers Studios (EP&DA) 


1428 You St., N.W. (9) 

Departments: Exhibit Design, Exhibit Construction, 
Meta! Fabricating, Sign, Silk Screen, Electrical, 
Mechanical, Art 

Services: Installation, storage, show decorating 

Special Units: Self-contained displays, dioramas, 
mobile units, production displays, animation de- 


vices 


Presentation Associates 

Courtyard 2118 Massachusetts Ave. (Phone: AD 
4-613!) 

Donald ey atx President 

Departments: Exhibit Design, Exhibit Construction 
Metal Fabricating, Sign, Electrical, Woodwork- 
in 

a ae Installation 

Speci.! Units: Self-contained displays, dioramas, 
production displays, animation devices 


FLORIDA 


MIAMI 


Berke Displays Inc. (EP&DA) 


1733 NW. 20th St. (42) 

Departments: Exhibit Construction, Exhibit De 
sign, Metal Fabricating, Sign, Electrical, Me- 
chanical, Woodworking 

Services: Installation, booth background and 
drape rental, booth furniture rental, storage, 
exhibit rental, show decorating 

Special Units: Self-contained displays, dioramas, 
mobile units, production displays, animation 
devices, floats 


ILLINOIS 


CHICAGO 


Convention Booths 


1507 N. Clark St. {10) 

Phone: SU 7-6777 

Harry Schmaleur, Owner 

Departments: Exhibit Design, Exhibit Construc- 
tion, Metal, Sign, Silk Screen, Electrical, Me- 
chanica 

Services: Booth background and drape rental 
booth furniture rental, show decorating 


Custom Exhibits, Inc. (EP&DA) 


900 N. Franklin St. (Phone: WH 4-2078) 

Ted Olson, President 

Departments: Exhibit Design, Exhibit Construction 
Metal Fabricating, Sign, Silk Screen, Electrical 
Mechanical, Wood Fabricating 

Services: Installation, storage 

Special Units: Self-contained displays, dioramas, 
mobile units, animation devices 


Czarnowski Display Service, Inc. 
(EP&DA) 


1433 N. Dayton St. (22) (Phone: MI! 2-7/8! 
Severin Czarnowski, President 
Services: Installation, storage 


Firks Studios, Inc. (EP&DA) 


431 N. Clark St. (10) (Phone: DE 7-5411) 

Departments: Exhibit Design, Exhibit Construction, 
Sign, Silk Screen, Woodworking. Paint-Spraying 

Services: Installation, storage, exhibit rental 

Special Units: Self-contained displays, dioramas 
production displays 


Gardner Displays Co. of Chicago 


1937 W. Hastings St. (8) 
Phone: TAylor 9-6600 
(See listing under Pittsburgh) 


General Exhibits and Displays, 
Inc. (EP&DA) 


See Advertisement, Page 165 
2132 N. Racine Ave. (14) (Phone: EA 7-0100) 


S. J. Fairweather, President 

Departments: Exhibit Design, Exhibit Construc- 
tion, Metal Fabricating, Sign, Silk Screen, 
Electrical, Mechanical, Sound, ngineering 

Services: Installation, storage, exhibit rental 

Special Units: Self-contained displays, dioramas, 
mobile units, animation devices 


Hartwig Displays 


53 W. Jackson Bivd. 
Phone: WAbash 2-4908 
(See listing under Milwaukee) 


Kitzing Studio, Inc. (EP&DA) 


1323 N. Carroll Ave. (7) (Phone CH 3-220) 

Fred Kitzing, President 

Departments: Exhibit Design, Exhibit Construc- 
tion, Metal Fabricating, Sign, Electrical, Me- 
chanical, Woodworking, Painting 


McAleer Displays (EP&DA) 


160 E. Grand Ave. (iI) (Phone: DE 7-3907) 

Charles D. McAleer, president 

Departments: Exhibit Design, Exhibit Construction, 
Sign, Electrical, Mechanical 

Services: Installation, storage 

Special Units: Self-contianed displeys, dioramas, 
mobile units, production displays, animation de 
vices, floats 


Office Furniture Clearing House, Inc. 


236 W. Lake St. (6) 

Phone: DEarborn 2-3456 

Robert S. Otto, President 

Services: Installation, booth background and drape 
rental, booth furniture rental, storage, exhibit 
rental, show decorating 


Olsen Designers 


2222 W. Diversey Parkway (47) 

Kenneth W. Olson, President 

Departments: Exhibit Design, Exhibit Construc 
tion, Metal Fabricating, Sign, Silk Screen, Elec- 
trical, Mechanical 

Services: installation, booth background and 
drape rental, storage, exhibit rental 

Special Units: Self-contained displays, dioramas 
mobile units, production displays, animation 
devices, floats 


Three Dimensions (EP&DA) 


2500 W. 2ist St. (7) (Phone: CL 4-2800) 

S. Himmelfarb, President 

Departments: Exhibit Design, Exhibit Construc- 
tion, Metal Fabricating, Sign, Silk Screen, 
Electrical, Mechanical, Woodworking 

Services: Installation, storage 

Special Units: Self-contained displays, dioramas 
mobile units, production displays, animation 
devices 


United Exposition Service Co. 


216 W. Erie St. (10) 

Phone: WHitehall 4-4530 

Harry Katz, General Manager 
(See listing under Atlantic City) 


EVANSTON 
Capex Co., Inc. 


See Advertisement, Page 167 
615 South Bivd. 
Phone: GReenleaf 5-6767 
H. Elton Pease, President 
Products: Pre-fabricated exhibits 
displays, fiberglass drapes 


self-contained 
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Sager and selling 


your products to your customers 


is our business 


ccna 
Ee: 


ex hibits 
& displays 
ine. 


2100 NORTH RACINE AVENUE 
CHICAGO 14, ILLINOTS 
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we design 
and produce 


convention exhibits 
museum exhibits 
dealer displays 
showrooms 
sales meetings 
production 
stages 
props 
models 
dioramas 
animations 
cutaways 


3-WAY STRETCH 


for your Exhibit Dollar 
with 
CAPEX 3-POINT SERVICE 


Maximum sell- 
ing atmosphere 
with minimum 
budget strain — 
CAPEX Prefab 
story in a nut- 
shell. Clean-cut 
modern lines — 
brilliant art and 
lettering — full 
flexibility 
of backgrounds, 
shelves, counter 
space — these 
CAPEX Prefab 
features mean prospect-pulling attrac- 
tiveness. Add easy, quick set-up and 
take-down, and much lower shipping 
costs; you'll know why more than 
1500 companies, large and small, have 
used more than 2000 CAPEX Pre- 
fabs. They’ll do a fine job for your Ex- 
hibit selling, too. 


An engineering 

triumph giving 

you solid con- 

struction plus 

packaged con- 

venience — that’s 

the CAPEX 

“Ship’n Show”, 

a complete Ex- 

hibit designed in 

wood in one case 

to be compact, 

rugged, and light. 

Spin off a few 

thumb nuts, and 

open—you’re set up. Close, spin back 
the thumb nuts — and off you go! 
Smart, modern designs spotlight sell- 
ing features: copy, photos, translites, 
artwork. Eight basic designs to choose 
from — unlimited special treatments 
possible. Save time and money with 
CAPEX “Ship’n Show”—a packaged 
powerhouse of selling background! 


At last! In- 
dividual Exhibit 
Drapes in prac- 
tical quantities— 
at practical 
costs! Order as 
little as 40 yards 
of CAPEX 
“‘Logo Show- 
drapes’’, made 
d of fire-proof, 


l— easy - to - clean 
S Ww — Fiberglas, color- 
<= fully processed 
with your own 
logo, trademark or other special de- 
sign. There’s a wide range of attrac- 
tive colors to choose from. For sales- 
room or show window, as well as Ex- 
hibit booth backgrounds, “Logo Show- 
drapes” are a natural. Order them as 
yardage, or as made-up drapes to 
order, complete with hardware. 
% 
Call your CAPEX man {located in most 
major centers) for detailed data on 
CAPEX 3-Point Service—or write direct 
on your business letterhead. 
“ 


Capex Company, Inc. 


615 South Boulevard, Evanston, Illinois 
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KENTUCKY 


LEXINGTON 


Corman Displays 
428 W. Vine St. 
Ph 0 


one ! 

Den Corman, Owner 

Services: Booth background 
booth furniture rental. exhib 


LOUISVILLE 


Joseph T. Griffin Co., Inc. (EP&DA) 

704 W. Main St. (2) (Phone: JA 2484) 

Arthur J. Meyer. President 

Departments: Exhibit Construction, Sign, Silk 
creen, Electric Mechanical, Floor Planning 

Services: installat booth background and 
drape rent ° furniture renta storage 
exhibit rent how decorating 

Special Units: Mobile units, floats, outs 


oors 


MARYLAND 


BALTIMORE 


Complete Display Moving 


and Storage Service for 


BOSTON 


EXHIBITORS AND 
DISPLAY BUILDERS 


REMY MOVING AND 
STORAGE CORPORATION 


727 Shawmut Avenue 
Boston, Massachusetts 


Phone: Garrison 7-5400 


Authorized Agent for 


FOR DETAILS SEE NAVL AD 
INSIDE BACK COVER 


Baltimore Chair Co. 

404 Orchard St. (1) 

Phone: LExington 9-43/2 
Robert W. London 

Services: Booth Furniture rental 


MASSACHUSETTS 


BOSTON 


Norman-Buffett Displays Industries, Inc. 

394 Atlantic Ave. (10) (Phone: HU 2.4507) 

. W. Gillingham, President 

Departments: Exhibi 
tion Meta 
Electrical, Mech 

Services: Insta 

Special Units: S 
production < 


Win-Deco Display Co. 

3! Irvington St. (16) 

Benjamin E. Levin 

Services: Installation, boot 
Jrape rental. booth furritur 
renta how decorating 


MICHIGAN 


DETROIT 


Jack A. Frost 

234 Piquette Ave. (2) 

Phone: TRinity 3-8030 

E. A. Taube, Principal Assistant 

Services: All necessary temporary power and light- 
ing facilities 


Gardner Displays Co. of Detroit 
810 Book Tower Bidg, (26) 
Phone: WOodward 2-3557 


See listing under Pittsburgh 


Milo Arts and Crafts, Inc. 


830 W. Vernor Highway (1) 

Phone: WOodward 2-1436 
. Wood 

Services backgroun and 


d 
rental. exhibit renta 


National Furniture Service, Inc. 
160! W. Lafayette Blvd. 

Phone: WOodward |-9045 

Irwin |. Chaitin 

Services: Booth f 


MINNESOTA 


MINNEAPOLIS 


Displaymasters, Inc. 

127 Washington Ave., N. (Phone: L! 0719) 

C. P. Sathre, Vice-President & General Manager 

Departments: Exhibit Design, Exhibit Construc- 
tion, Metal Fabricating, Sign, Silk Screen, Elec- 
trical Mechanical, Woodworking Painting, 
Traffic 

Services: Installation, storage, exhibit rental 

Special Units: Self-contained displays, dioramas, 
production displays, animation devices 


MISSOURI 


KANSAS CITY 


Manncraft-Exhibitors Service, Inc. 
(EP&DA) 


908 Campbell! St. 6E) (Phone: BA 8855 
Departments: Exhibit Design, Exhibit Construction, 
Metal Fabricating, Sign, Silk Screen, Electrical, 
Mechanical, Plastic te mag | 
Services: Installation, booth ackground and 
drape rental, booth furniture rental, storage, 
exhibit rental, show decorating 
Special Units: Self-contained displays 
mobile units, production displays 
devices, floats 


SM/NOVEMBER 20, 1955 


The New FLAME-PROOF 
ALL-PURPOSE DISPLAY BACKGROUND 


Saves Time « Saves Trouble « 
SAVES HUNDREDS OF DOLLARS 


CORRO-Si" 


makes you... your product... 
your message... the focal point of 


SALES MEETINGS 
CONVENTIONS 


EXHIBITS 


informative and striking background application 
by Admaster Prints Inc. at Sales Aids Show. 


Tasteful, striking decorative use of 
CORRO-SET for a special product promotion. 
As a quick, easy-up easy-down stage setting 
for a Ruppert-Knickerbocker sales meeting. 


Paint it, poster it, decorate it yourself! Use it once 
or many times! (Philip Morris used it 98 times) 
Striking modern design, of satiny-smooth cor- 
rugated in beautiful pastel blue. 7’7” high, adjusts 
in width from 9’ to 11/10”. Hundreds of pleased 
clients include Raytheon, Hiram Walker, Packag- 
ing Inst., Bureau of Advertising, Equitable Life, etc. 
Officially registered by California as flame-proof! 


MONEY BACK GUARANTEE 


Simple and effective use of CORRO-SET by National A — 
Association of Wholesalers at their Chicago Convention. -— iW A 
(7 ths) JIFFY 


eeeeeeeeseeeeeeeeeeeeeeeeeeee et 
DISPLAY DIVISION, Dept. SM 10 

GIBRALTAR CORRUGATED PAPER CO., Inc. 

3 Entin Road, Clifton, New Jersey 


DISPLAY DIVISION 


Gibraltar 


CORRUGATED PAPER COMPANY, INC. 


© Enclosed find check for $ for CORRO-SET Display Backgrounds 
ot $45 F.O.B. Clifton, N.J. 
OC Send me the new illustrated CORRO-SET Brochure. 


Name Title 


Company 


3 Entin Road, Clifton, New Jersey 


Address 


SM/NOVEMBER 20, 1955 


Complete Display Moving 
and Storage Service for 


ST. LOUIS 


EXHIBITORS AND 
DISPLAY BUILDERS 


CORD MOVING AND 
STORAGE COMPANY 


3519 Page Bivd. 
St. Louis, Missouri 


Phone: Jefferson 5-9440 


Authorized Agent for 


FOR DETAILS SEE NAVL AD 
INSIDE BACK COVER 


America’s Finest Booths 
FOR YOUR NEXT 
TRADE SHOW 
SALES MEETINGS 
OR EXHIBIT IN 


ATLANTIC CITY 


-_“ 


MELT, Studios 


2304 PACIFIC AVE., ATLANTIC CITY, N. J. 
Phone 4-3942 


Complete Show Decorating and 
Display Installation Service 


© DRAPES © FURNITURE © SIGNS 
© BOOTH EQUIPMENT 


EXHIBIT BUILDERS 
SHOW DECORATORS 
FURNITURE SUPPLIERS 


continued 


ST. LOUIS 


Ad-Craft, Inc. (EP&DA) 


1624 Delmar Bivd. (3) (Phone: GA |-3995) 

Wendall P. Blanton, President 

Departments: Exhibit Design, Exhibit Construction 

Services: Installation 

Special Units: Self-contained displays, dioramas, 
mobile units, production displays, animation de 
vices, floats 


Advertisers Displays & Exhibits, Inc. 
(EP&DA) 


2028 Washington Ave. (3) (Phone: CE 1-3170) 

E. F. Rebholz, Administrative Assistant 
Departments: Exhibit Design, Exhibit Corstruction, 
Sign, Silk Screen, Electrical, Mechanical 

Services: Installation, storage 

Special Units: Self-contained displays, dioramas, 
mobile units, production displays, animation 
devices 


Sellinger Displays, Inc. 

4525 N. Broadway (7) (Phone: MA |-3307) 

E. C. Sellinger, President 

Departments: Exhibit Design, Exhibit Construction 

Services: Installation, booth background and 
drape renta booth furniture rental, storage, 
exhibit rental, show decorating : 

Special Units: Self-contained displays, dioramas, 
mobile units, production displays, animation de 
vices, floats 


NEW JERSEY 


CLIFTON 


Gibraltar Corrugated Paper 
Co., Inc. 
See Advertisement, Page 167 


3 Entin Road 

Phone: GRegory |-!450 

S. Paul Boochever, Vice-President 

Special Units: Flame-retarded display background 


ATLANTIC CITY 
Albert Meltz Studios 


See Advertisement, Page 168 


2304 Pacific Ave. (Phone: 4-3942) 
Services: installation, booth background and 
drape rental, show decorating, furniture rental 

Special Units: Production displays 


McColl's Display Service (EP&DA) 


203 N. Sovereign Ave. 
Phone: 4-1453 

William Eari McColl, owner 
Services: Installation 
Special Units: Floats 


United Convention Decorators, Inc. 

2328 Pacific Ave 

Phone: 4-3!28 

Samuel Katz, Genera! Manager 

Services: Booth background and drape rental, 
booth furniture rental, show decorating 


NEW YORK 


BROOKLYN 


Dyna-Graphic Displays, Inc. (EP&DA) 


422 Withers St. (22) (Phone: EV 7-8400) 

Robert Wetstein, President 

Departments: Exhibit Design, Exhibit Construction, 
Sign, Silk Screen, Electrical, Mechanica! 

Services: Installation, storage, exhibit rental 

Special Units: Self-contained displays, dioramas, 
mobile units, animation devices, floats 


Vanguard Creations Corp. (EP&DA) 


240 N. 10th St. (11) (Phone: EV 7-18!9) 
Clifford G. Lee, Production Manager 


Departments: Exhibit Design, Exhibit Construction, 
Meta! Fabricating, Sign, Silk Screen, Electrical, 
Mechanical 

Services: Installation, exhibit rental 

Special Units: Self-contained displays, mobile 
units, production displays, animation devices 


BUFFALO 


Hadley Advertising Displays (EP&DA) 


63! Fargo Ave. (13) (Phone: GA 4456) 

Norman F. Hadley, Owner 

Department: Exhibit Design, Exhibit Construction 

Services: Installation, storage 

Special Units: Self-contained displays, dioramas, 
mobile units, production displays, animation de 
vices, floats 


The Dowd Co. 


392 Franklin St. (2) 

Phone: Cleveland 3335 

T. Patrick Dowd, Owner 
Services: Booth furniture rental 


Hale Decorators, Inc. 


119 Wilkeson St. (2) 

Char es W. Horvell, President 

Services: Instalisiton, booth background and drape 
rental, booth furniture rental, storage, exhibit 
rental, show decorating 


CORONA 


Ivel Construction Corp. 
(EP&DA) 
See Advertisement, Page 169 


96-20 43rd Ave. (68) (Phone: IL 7-2002) 

Leslie Levi, President 

Departments: Exhibit Design, Exhibit Construction, 
Metal Fabricating, Sign, Silk Screen, Electrical, 
Mechanical 

Services: Installation, booth background and 
drape rental, booth furniture rental, storage, 
exhibit rental, show decorating 

Special Units: Self-contained displays, dioramas, 
mobile units, animation devices, floats 


LONG ISLAND CITY 


Bliss Display Corp. (EP&DA) 


37-21 32nd St. (1) (Phone: EX 2-3890 

Albert Bliss, President 

Departments: Exhibit Design, Exhibit Construction 
Meta! Fabricating, Sign, Silk Screen, Electrical, 
Mechanical, Woodworking, Paper Mache 

Services: Installation 

Special Units: Dioramas, mobile units, production 
displays, floats, animation devices 


Design-Built Studios, Inc. (EP&DA) 


21-21 41st Ave. (1) (Phone: ST 4-3400) 

Harold B. Averick, President 

Departments: Exhibit Design, Exhibit Construction, 
Sign, Silk Screen, Electrical, Mechanical 

Services: Irstallation, storage 

Special Units: Self-contained units, dioramas, 
mobile units, production displays, animation 
devices 


McArthur-Vitale Displays, Inc. (EP&DA) 


36-06 43rd Ave. (1) (Phone: ST 6-3960) 

Santo Vitale, President 

Departments: Exhibit Design, Exhibit Construction, 
Sign, Silk Screen, Sculpture, Mode! Making 

Services: Installation, storage 

Special Units: Self-contained displays, dioramas, 
mobile units, production displays, animation 
devices 


Structural Display Co., Inc. 


44-01 Iith St. (1) (Phone: ST 6-2470) 

Thomas F. Byrne, Vice-President 

Departments: Exhibit Design, Exhibit Construction 
Metal Fabricating, Sign, Silk Screen, Electrical 

Services: Installation, storage, exhibit rental 

Special Units: Self-contained displays, dioramas, 
mobile units, production displays, animation de- 
vices, floats, models 


MT. VERNON 


Jenter Exhibits (EP&DA) 


| W. Sandford Blvd. (Phone: MO 7-212!) 

Martin & Car! Jenter, Partners 

Departments: Exhibit Design, Exhibit Construc- 
tion, Sign, Silk Screen, Electrical, Mechanical, 
Engraving, Woodworking, Spray Finishing 

Services: Installation, storage 

Special Units: Self-contained displays, dioramas, 
mobile units, production displays, animation de- 
vices 


SM/NOVEMBER 20, 1955 


tn WWEW VORK it ° VEL 


FOR BOOTHS, FURNITURE, DECORATIONS 


Nia 


New improved 

aluminum booths 

with blue bengaline 
backgrounds and rail drapes — 
nearly 2,000 units on hand. 


Sturdy plywood backgrounds 
with mahogany-finished 
pilasters and rails. 

1000 units available. 


ASSOCIATIONS 
& SHOW MANAGERS 


are invited 
to write 


for literature. 


38th National Hotel Exposition, Kingsbridge Armory 


New York’s largest and finest stock of equipment, and an 
unexcelled staff of specialists trained to give maximum 
service to every exhibitor. 


“Show set up beautifully and efficiently . . . exhibitors gratified.” 


“Your installation and removal of the show equipment was 
handled with remarkable efficiency.” 


“The most attractive, ingenious and flexible equipment for expo- 
sition purposes. And the quality of your service parallels the 
superiority of your equipment.” 


“Dignified, colorful, high grade im every respect.” 


“Appreciate more than I can tell you your handling of the mil- 
lion and one details that arose in connection with the decorating.” 


“Everyone pleased with the results.” 
“The finest show in over 40 years in this industry.” 


“Your new drape backgrounds made a real bit.” 


Desegners and Builders of visPiays AND EXHIBITS 


SM/NOVEMBER 20, 1955 


96-18 43rd Ave., Corona 68. New York ILlinois 7-2002 


Branch Offices: Atlanta, Syracuse, Cleveland 


or 
personalized 
exhibits 


Messmore & pamon 


That “something extra” in 
our finished product reflects a 
client attitude which, in almost 
four decades of exhibit design 
and construction has brought to 
and kept with our firm a long 
and distinguished list of satis- 


fied customers. 

We build to help you sell. 
May we fill this role for you? 
Messmore and Damon 


1461 Park Avenue 
New York, New York 


—_—o-—ooooeoeeeeeeeeeeeeee* 
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Complete Display Moving 
and Storage Service for 


CINCINNATI 


EXHIBITORS AND 
DISPLAY BUILDERS 


BOWEIL STORAGE & 
TRANSIT COMPANY 


607 W. McMicken Avenue 
Cincinnati 14, Ohio 


Phone: Parkway 1!-1173 


Authorized Agent for 


FOR DETAILS SEE NAVL AD 
INSIDE BACK COVER 


EXHIBIT BUILDERS 

SHOW DECORATORS 

FURNITURE SUPPLIERS 
continued 


NEW YORK 


Lewis Barry, Inc. (EP&DA) 


12 John St. (38) (Phone: WO 4-0850) 

Lewis Barry, President 

Departments: Exhibit Design, Exhibit Construction, 
Meta! Fabricating, Sign, Silk Screen, Electrical, 
Mechanical, Woodworking 

Services: installation, booth background and 
drape rental, booth furniture rental, storage, 
exhibit rental 

Special Units: Self-contained displays, dioramas, 
mobile units, production displays 


Harold Black Exhibits (EP&DA) 


266 West |2th St. (Phone: WA 9-3048) 

Harold Black, Director 

Depi.rtments: Exhibit Design, Exhibit Construction 
Metal Fabricating, Sign, Ele trical, Mechanical 

Services: Installation, Booth Background and 
drape rental, storage, show decorating 


Bryan-Elliott Exhibit Co. (EP&DA) 


211 West éist St. (23), (Phone: JU 2-3810) 

Elliott B. Mudgett, Partner 

Departments: Exhibit Design, Exhibit Construction, 
Meta! Fabricating, Sign, Silk Screen, Electrical, 
Mechanical, Cloth, Plastics 


Dikran Display (EP&DA) 
142 E. 32nd St. (16) (Phone: MU 5-0984) 


Dikran Dingilian, Owner a 
Departments: Exhibit Design, Exhibit Construction, 


n 
Services: Installation ‘ ’ 
Special Units: Self-contained displays 


Display Builders, Inc. (EP&DA) 


239 W. 66th St. (23) (Phone: TR 3-5153) 

David A. Fink, President 

Departments: Exhibit Design, Exhibit Construction, 
ign, Electrical, Mechanical 

Serviose: Installation 

Special Units: Self-contained displays, dioramas, 
animation devices, floats 


Display Corp. of New York (EP&DA) 


253 W. 64th St. (23) 

Phone: TRafalger 4-2300 

Harry Coopersmith, President 

Departments: Exhibit Design, Exhibit Construction, 
Metal Fabricating, Sign, Silk Screen, Electrical, 
Mechanical 

Services: Installation, storage 

Special Units: Self-contained displays, production 
Gisplays 


The Displayers, Inc. 


3500 Park Ave. (56) (Phone: CY 2-4020) 

Belmont Corn, Jr., President i 

Departments: Exhibit Design, Exhibit Construction, 
Metal Fabricating, Sign, Silk Screen, Electrical, 
Mechanical, Carpentry, Painting 

Services: Installation, storage, exhibit rental 

Special Units: Self-contained displays, dioramas, 
mobile units, production displays, animation de 
vices 


Display Guild (EP&DA) 
85-09 57th Ave. (73) (Phone: NE 0-5220) 


Lee Brunner, sales manager 

Departments: Exhibit Design, Exhibit Construction, 
Metal Fabricating, Sign, Silk Screen, Electrical, 
Mechanical 

Services: Installation, storage, exhibit rental 

Special Units: Self-contained displays, dioramas 
mobile units, production displays 


Display Workshop, Inc. (EP&DA) 


15 West 44th St. 

Phone: OXford 7-0412 

(See listing under Hartford, Conn.) 
ADD AUDIO—VISUAL 


Functional Display, Inc. (EP&DA) 


1370 Biondell Ave. (6!) 

Mervin Zwerling, Vice-President 

Departments: Exhibit Design, Exhibit Construction, 
Metal Fabricating, Sign, Silk Screen, Electrical, 
Mechanical, Woodworking, Scenic Art 

Services: Installation, storage 

Special Units: Self-contained displays, dioramas, 
mobile units, production displays, animation de- 
vices, floats 


Gardner Displays of New York, 


Inc. 

41 E, 42nd St. (17) 

Phone: VAnderbilt 6-262! 
(See listing under Pittsburgh) 


Hartwig Displays 


545 Fifth Ave. 
Phone: MUrray Hill 2-0753 
(See listing under Milwaukee) 


industrial Displays, Inc. (EP&DA) 


625 W. 55th St., (19) (Phone: JU 2-4550) 

Jack Paul, Secretary-Treasurer 

Departments: Exhibit Design, Exhibit Construction, 
Metal Fabricating, Silk Screen, Electrical, 
Mechanical, Plastic Fabricating 

Services: Installation, storage 

Special Units: Self-contained displays, dioramas, 
production displays, animation devices 


Jensen Associates (EP&DA) 


41 East 4ist St. (17) 

Phone: MUrray Hill 2-005! 

Herbert W. Jensen 

Departments: Exhibit Design, Exhibit Construction 
Sign, Silk Screen 

Services: Booth background and drape rental, 
storage 

Special Units: Self-contained display 


‘ production 
displays 


Manhattan Exposition Construction 
Corp. (EP&DA) 


521 West 59th St. (19) (Phone: Cl 5-4836) 

Charles LaRosa, President 

Departments: Exhibit Design, Exhibit Construction 
Sign, Electrical, Mechanical 

Services: Installation, booth 
drape rental, boot i 
show decoratin 

Special Units: Sall-conteined displays, mobile units 


background and 
furniture rental, storage, 


Mastercraft Associates, Inc. (EP&DA) 


360 W. Iith St. (14) (Phone: WA 4-9360) 

Harold Lightman, President 

Departments: Exhibit Design, Exhibit Construction 
ign, Silk Screen, Electrical, Mechanical 

Services: installation, booth background and 
drape rental, storage, show decorating 

Special Units: Self-contained displays, dioramas, 
mobile units, production displays, animation de 
vices, floats 


Messmore & Damon Co. 


See Advertisement, Page 170 

1461 Park Ave. (29) 

Phone: TRafalgar 6-3530 

Francis B. Messmore 

Departments: Exhibit Design, Exhibit Construction 
Meta! Fabricating, Sign, Silk Screen, Electrical, 
Mechanical 

Services: Installation, show decorating 

Special Units: Self-contained displays, dioramas, 
mobile units, production displays, animation de 
vices, floats 


New York Display Service (EP&DA) 


101 Park Ave. (17) (Phone: MU 3.4555) 
Andrew Trifon, Owner 
Services: Installations, storage 


Strauss Decorating & Exposition 
Co., Inc. (EP&DA) 


3524 Third Ave. (56) (Phone: LU 8-7700) 

Departments: Exhibit Design, Exhibit Construction, 
Metal Fabricating, Sign, Silk Screen, Electrical 
Mechanical 

Services: Installation, booth background and 
drape rental, booth furniture rental, storage, 
exhibit rental, show decoratin 

Special Units: Self-contained - Sey dioramas 
mobile units, production displays, animation 
devices, floats 


Walling Display (EP&DA) 


48 W. 20th St. (11) 

Phone: WA 9-335? 

George Walling, Owner 

Departments: Exhibit Design, Exhibit Construction, 
Sign, Silk Screen 

Special Units: Self-contained units, production dis- 
plays, animation devices 


Warren Displays, inc. (EP&DA) 


10 Jones St. (14) (Phone: CH 2-8295) 
ordon H. Warren, President 
Departments: Exhibit a ~ Exhibit Construc- 
tion, Sign, Silk Screen, Electrical, Mechanical, 
Cabinet, Woodworking 
Services: Installation, storage 
Special Units: Self-contained displays, dioramas, 
mobile units 


SM/NOVEMBER 20, 1955 


ROCHESTER 


Ernst Decoration Co. 
480 Plymouth Ave., S. (8) 
Phone: HAmiiton 5833 
William Ernst, President 
Departments: Sign, Electrica 
Services: Exhibit rental 
Special Units: Floats 


SYRACUSE 


Ivel Construction Corp. 
(EP&DA) 


201 oe Rd. (10) Pt 
Ralph Aanage 
See ting ‘¢ Cc r y 


OHIO 


CINCINNATI 


George E. Fern Co. 
1410 Eim St. (10) 

J. Fern, Presiden 
Departments: Sign 
Services: Installation 

rental, poor; ur 


w de rating 


Production Presentation Inc. (EP&DA) 
1036 } ign redd ben gh Phone: GA |-1830) 


Deperiments: 
Meta! Fabric 
Mechenica 

Services: al 

Special Units: 


CLEVELAND 


Add, Inc. 
1776 E. 43rd St. (3) 


Ge raldine 
Ser rvices: 
ents 


American Decorating Co. 
See Advertisement, Page 1 
1849 W mn St. (13) 
A 


Services Bo oth backgr 


Display Sales 


1632 Gest St. (4) | 

Robert M. Nagle Ron 

Departments: Exhibi t t Des igr 
Silk Scr 

Services: 

Special 


Calmore, Inc. (EP&DA) 

1445 Dodge St. (14) (Phone: CH 2-2307 

C, Calvin Moore, President 

Departments: Exhibit Design, Exhibit Constructio 
Sign, Silk Screen, Electrical, Mechanical 

Services: Installation 

Special Units: Self-contained displays, mobile 
nits, production displays, animation devices 


DeVorn Displays Corp. (EP&DA) 
Jennings & Denison Sts. (9) (Phone: ON 1-1550) 


hn F, rke, Presiden 

Departments: Exhibit Desi ign, Exhibit Construction, 
Metal Fabricating, Sign, Silk Screen, Electrical, 
Mechanical, Woodworking, Plastics 

Services: Installation, storage 

Special Units: Self-contained displays, dioramas 
mobile units, production displays, animation 
devices 


Gallo Display Co. (EP&DA) 


1012 Sumner Ave. (15) (Phone: TO |-3440) 
Reade Heskamp, Sales Manager 


SM/NOVEMBER 20, 1955 


Departments: Exhibit Design 
Metal Fabricating, Sign 
Mechanical, Photographic 

Services: Installation, storage, exhibit rental 

Special Units: Self-contained displays 
mobile units. product 


Tioats 


Gill Co. (EP&DA) 
tea a. a, Bie A (Phone: E 


Departments “Ext bit De: an 
Sign, Silk Screen, Electr 
Fabricating 

Services: Installat 

Special Units: Self-c 


Gravatt Displays (EP&DA) 

19627 W. Lake Rd. (16) (Phone: ED 1|-6450 

Kn svatT, Uwn 

Departments: Ex bit Design, Exhibit Constru 
ilk Screen ectrical, Mechanica 

Serviess nstallation, storage, exhibit renta 

Special Units: Self-contained displays, -product 


ays 


Ivel Construction Corp. 
(EP&DA) 


811 Prospect Ave. (Phone: PR 
L Gordon M r, Manaae 
* na, N 


Ohio Displays, Inc. (EP&DA) 
2206 W Superter Vieduct (13) (Phone 


rank E 
Separinaste 
ota 
Mechar ] 
Services: Ir 
Special Units: 


Rappaport Studios, Inc. (EP&DA) 
1618 wot — ttt) (Phone: SU 1-6960 
Maurice |. Rar President 
Departments: 

; Meta 


r+ 


MM 


dioramas, 
n displays, animation 


Services: Installation, storage, exhibit rental 

Speical Units: Self-contained displays, dioramas, 
mobile units, production displays, animation de 
vices, floats 


Rogers Display Studios (EP&DA) 
5815 Kinsman Rd. (4) (Phone: UT |-0676 
Van R, Rogers, Presidert 
Departments: Exhibit Design 

Sign, Silk Screen, Electric 
Services: Installation, booth 


age 
Special Units: Self-contained 
bile nits production 
devices, floats 
Harvey G. Stief, Inc. 
- E. 13ist St. (8) (Phone: G 


vey G. Stief, President 

Saparkuhins — bit Des 
Metal Fabr ting, Sian 
Mechanica “Plastic 

Services: Installation, 
rental, exhibit rental 

Special Units: Self-contair 
mobile units, production 

Tloats 


United Exposition Service, Inc. 

1940 E. 6th St. 

Ww am S. Stetson, General Manage 
nder Atlantic City 


TOLEDO 


Herzberg Decorating Studios 
£35 Booatven (9) 


y 3-5978 
Man R. + rzbera, Owne 
Sapeslinente Sign 
Services: Show Decorating, exhibit 
Special Units: Floats 


PENNSYLVANIA 


PHILADELPHIA 


Design Associates, Inc. 
4422 Market St. (4) (Phone: EV 2-2747 
Warren T, Logan 


WHAT DOES GARDNER 
DESIGN AND BUILD? 


convention and trade show exhibits, 


traveling shows, 


training aids, models, 


dioramas, point-of-purchase displays, 


salesman presentation hits, sales meeting 


properties, special presentations. 


PITTSBURGH 13, PA 
DETROIT 26, MICH 
CHICAGO 8, ILL 


NEW YORK 17, N.Y 


VISIT OUR NATIONAL SHOWROOM 
PENTHOUSE, 41 EAST 42ND STREET, NEW YORK CITY 


EXHIBIT BUILDERS 
SHOW DECORATORS 
FURNITURE SUPPLIERS 


continued 


Sypertnente: 
Metal Fat 
Mechanica 

Services: Installation 

Special Units: Self-contained 
pom 


\ 


The Display House 
1008 S. 20th ®. AJ Phone: PE 5-4448-49-50) 
ie Lewy 
Departments ‘Exh bit Des yn, Exhibit Construction 
Sign, Electrical, Mechanical, Woodwork, Cabinet 
Construction 
— n on poth = tur re rental, 


exhib 
Special Units: Se ed display mobile 
an dist Jioran nation 


General Exhibits 


1600 S. Bambrey St. (%) 
Departments: Exhibit 

> Me 
Services: tallation 
Spec ial Units: Self 


sf vices 


W. E. Sparks Studio, Inc. ae 


2415 South St (46) Pt 
Departments hibit C 
Services : stior 
—— Units: Self 


production 


United Booth Equipment Co. 
630 S. 42nd St, (4) 


077 
’ 2772 


Katz. Senera aaah 


PITTSBURGH 
Gardner Display + 


See Advertisement, Page 171 


477 Melwood St. (13) (Phone: MA |-9443 
Edward DeLuca, Vice-President 
Departments: Exhibit Design, Exhibit 
Metal Fabricating, Sign 
Ww hanical ae ai 
Services: Installat 
exhibit renta 
Special Units: 


Calf 


Gardner, Rebinson, Stierheim & 

Weis, inc. 

5875 Hw Ave. (6) (Ph 

Har . Gardner, Jr 

sett Exhibit [ 
Metal Fabrica 
Mechanical, 

Services: 

Special Units: Se 


: EM 2-1400 


éaten 


w. c. Hardester, Decorators 

101 lnvestment Bidg. (22) 

Phone 6050 

w. Cc. Hardester Owner 

Services: 8B background and drape 
booth furniture rental, show decorating 


TENNESSEE 


MEMPHIS 


Newhouse & Co. 


124 Exchange Ave. 
Nita Newhouse, Owner 
Departments: Exhibit Design, Exhibit Construction 
n 
Sarciean Installation, booth background and drape 
rental, booth furniture renta storage. show 
decorating 


TEXAS 
HOUSTON 


Arnold-Rogers 
vol Main St. (2) 
e: CApitol 7-6165 
F, ank Arnold, Partner 
Departments: Exhibit Design, Exhibit Construction, 
Sign 
Services: Installation, show decorating 


VIRGINIA 
ALEXANDRIA 


Design & Production, Inc. 

1912 Duke St. (Phone: KI 8-8080) 

Leonard C. Rennie, President 

Departments: Exhibit Design, Exhibit 
Metal Fabricating, Sign, Silk 
Mechanical, Models 

Services: Installation and storage 

Special Units: Self-contained 
mobile units, production d 


Vv 


ARLINGTON 


Theodore John Christensen, Inc. 
(EP&DA) 
1233 “ew Ly Highway (2) 


A 
Services: 
exhibit renta 
Special Units 


ct 


WISCONSIN 
MILWAUKEE 


Art Siemann Advertising, Inc. (EP&DA) 
220! W. Greenfield my (4) 


Phone: Mitchell 5-6 

Art Siemann, he we 

Departments: Exhibit Design, Exhibit Construction 
Metal Fabricating, Sign, Silk Screen Electric a 

Services: Installation, booth background and drape 
rental, show decorating 

Special Units: Self-contained displays 
Jisplays, floats 


Derse Advertising Co. (EP&DA) 
2620 West St. Paul Ave. (3) (Phone: DI 4-2770 


»bert Sigg, D ay Manager 

Gupartneeic Exhibit Design, Exhibit Construc 
tion, Sign, Silk Screen, Electrical, Mechanical 

Services: Installation, booth background and 
jrape renta booth furniture rental, storage 
exhibit renta ow decorating 

Special Units: Self-contained displays, dioramas 
mobile units, production displays, animation 


Jevice oats 


Foster Custom Displays, Inc. (EP&DA) 
224 E. Ist St. (4) (Phone: BR 6-0668) 


Earl J. Foster, Presiden 

Departments: Exhibit Design, Exhibit Construc 
tion, Metal Fabricating, Sign, Silk Screen, Elec 
trical, Mechanical, Artificial Foilage 

Services: Installation, storage, show decorating 

Special Units: Self-contained displays, dioramas 
production displays, animation devices, floats 


producti 


Gray-Way Advertising Displays, Inc. 
(EP&DA) 


3727 N. Palmer St. (12) (Phone: FR 4-0840) 

F. E. Gray, President 

Departments: Exhibit Design, Exhibit Construction, 
Sign, Silk Screen, Mechanical, Model Making 

Services: Installation, booth background and 
drape rental, booth furniture rental storage, 
exhibit rental, show decorating 

Special Units: Self-contained displays, dioramas, 
mobile units, production displays, animation 
devices, floats 


Hartwig Displays, Inc. (EP& 


1105 N. 4th St. (3) (Phone: BR 6-4857) 

Walter Hartwig, President 

Departments: Exhibit Designs, Exhibit Construction 
Metal Fabricating, lectrical, Mechanical 
Plastics 

Services: Installation, booth background, booth 
furniture rental, storage, exhibit rental, show 
decorating 


Special Units: Self-contained displays, dioramas 
mobile uints, production displays, animation 


devices, floats 


Lothar Display Engineering Co. 
(EP&DA) 
3536 W. Fairmount Ave. (17) (Phone 


Lothar M. Weichelt, Owner 

Departments: Exhibit Design, Exhibit 
Metal Fabricating, Sign, Silk Screen, Electrical, 
Mechanical, Model Making 

Services: Installation, booth backaround and 
drape rental, storage, exhibit rental 
decorating 

Special Units: Self-contained displays 
mobile units, production display 
devices, tloats 


Motion & Display Co. (EP&DA) 


1032 W. Somers St. (5) (Phone: BR |-392! 

Leon Marks, President 

Departments: Exhibit Design, Exhibit Construc 
Sign, Electrical, Mechanical, Spray Painting 

Services: nstallation booth background 
jrape renta storage exh bit r enta 
decorating 

Special ore: Self-contained displays 
productio jisplays, animation device 


: UP 3.0882 


onstruction 


Wisconsin Display Studios (EP&DA) 
1124 N. Sth St. (3) 
BRoadway 6-2675 

W am Leutner 

Departments: Exhibit Design, Exh 
Metal Fabricating, Sign, Electr 

Services: installation, booth backgrou 
rental, booth furniture, rental 
rental, show decorating 

Special Units: Self-contained 
mobile unit production displays 


oats 


CANADA 


BRITISH COLUMBIA 


VANCOUVER 


Challier & Co., Ltd. 


1451 Adawac St. 
Herbert | 
Deportmente: Exhi bit De 
Meta! Fabricating yn 
Mecha . 
i Installatio booth backgr 
Services: : 
poise nf rentat s0th furniture rental 
s1, show decorating. 
Special Units: f-contained units, diorama 
sduction displays, animation 


storaa 


ONTARIO 


TORONTO 


Seiward Mfg., Ltd. 
gfi,k4v 
57 Crocktord Bivd. (16) (Phone: PL 5-1428 
Gord on Be resident P 
Ospartmont*: Exhibit De , Exhibit C 
Silk Screen, Plastic Cc 
Sercinen: Installation storage, exhibit renta 
Special Units: Self-contained displays, productio 
displays 


Dana Designs Ltd. 
ig Yorkville Ave. (Phone: WA 4-8453 
McCo 


kel 

a Se Exhibit Design, Exhibit Construction 
Metal Fabricating, Sign, Silk Screen, Electrica 
Mechanica! 

Services: Installation, booth background and 
drape rental, booth furniture rental, storage 
exhibit rental, show decorating 

Special Units: Self-contained displays, diorama 
mobile units, production displays, animation 
vices, fioats 


Design Craft, Ltd. 


166 Richmond St., W. (Phone: EMpire 3-887! 

C. M. Charters, President 

Departments: Exhibit Design, Exhibit Construction 
Metal Fabricating, Sign, Silk Screen, Electrical 
Mechanical 

Services: Installation, booth background 
drape rental, booth furniture rental, exhibit 
rental, show decorating é 

Special Units: Self-contained displays, diorama 
mobile units, production displays, animation de- 
vices, floats 


SM/NOVEMBER 20, 1955 


Display Service Co., Ltd. 

101-103 Queen St., E. (Phone: EM 3-5125 

Gordon F. Hall, President 

Departments: Exhibit Design, Exhibit Construction 
Metal Fabricating, Sign, Silk Screen, Electrical, 
Mechanical, Carpentry 

Services: installation booth background and 
jrape rental, booth furniture rental, storage 
show cecorating 

Special Units: Self-contained displays, dioramas, 
mobile unit roduction displays, animation de- 


vices, Ttioat 


Dynamic Suaptays. = 

200 Geary Ave 

Frank J. B 

Sign ectric echanical 

Departments: Ex Yesign eat ibit Construction 

Serviews: installation, booth furniture rental, show 

Special. Units: Self-contained displays, dioramas 
bile units, produc jisplays, animation ce 


McNeill-Taylor, Ltd. 
193 King St., E. (Phone: EM 2 
Yxford McNeill, Pr 


Decartments: Exhik 
Meta! Fabr 


Mechanical 
Services: Installat 


Speci al Units: elf. 
Staples Sign & Display Co. 
544 King St., Ww. (P EM 6-2709 


Departments: Ex 


Services 


Special Units: Self 


QUEBEC 


MONTREAL 


Carl Mangold, — 
1495 st James sa 


Departments Exhibit 
S cr C 


ae be In ation, show d 
—— Units: Self-contair 
Taylor Advertising, Ltd. 
425 Bg we St. Phone: TR 257 
Departments: Ex 

Meta 

Me ) 
Services 

nta now de 

Special "Units: Self-conta 


TORONTO 


Arrow Displays 
525 Kingston cr (8) 
PE ( 

Wa Oener 


A 
v 

Departments: Sign 
Services: Exhibit renta 


Stronco Ltd. 
111 Leiceister Ave. (18) 
see Maile vu rators, Buf 


MODEL AGENCIES 


COLORADO 


DENVER 


Morganti Charm and Modeling School 
1443 Stout St. (2) 

Phone: ALpine 5-4885 

Terry Lee, Director 

Services: Models, demonstrators 


FLORIDA 


WINTER PARK 


Greeneda Court, Park Ave., S. 
Phone: Winter Park 5-921! 
Services: Fashion shows, models, demonstrators 


GEORGIA 


ATLANTA 

Patricia Stevens Modeling School 
585 Peachtree St., N.E. 

Phone: EM 5348 


Mi Bauder, Directo 
(See listing under Chicag 


ILLINOIS 


CHICAGO 


Patricia Stevens Modeling School 
2 Ww. ee St. 

T 2-9100 
Serdieias Models, receptionists 


Patricia Vance Model Agency 
37 Ss. Wabash St. 
Financial 6-5430 
Ed He srrell, Manager 
Services: Models, receptionist 


MASSACHUSETTS 


Atlantic City Models’ Guild 


Convention Hall 

Phone: 4-4444 

Marie McCullough, Executive Director 

Services: Models, receptionists, sales assistants 
fashion shows, charm lectures, sightseeing tours 


NEW YORK 


BUFFALO 


Ferrel School of Modeling 
271 Delaware Ave. 

Phone: MO 6898 

Marion K. Ferrel, Director 
Services: Models, receptionist 


NEW YORK 


Saxi J. Holtsworth Model Agency 
1658 Srondeey, {9) 
1one: CO 
Sax; J. Holts 7 President 
Services: Models, receptionists, der 


Bev Salie Agency Inc. 
ast E. 50th St. 

ne: PLaza 3-016! 
wah Models, receptionists 


OHIO 


CINCINNATI 


Patricia Stevens Modeling School 
Netherland Plaza Hotel 

Phone: GA |-1500 

Kathleen Wellman Director 

See listing under Chicago) 


PENNSYLVANIA 
PHILADELPHIA 


Trend Agency 

829 Western Saving vt pte. (7) 
Phone: PEnnypacker 5-062 

Services: Models, <b a. AA 


BOSTON 


Rogers Model Agency 
= Liege, ae Ave. (16) 
mmonwea th 6 3420 
Ro y Rogers, Director 
Services: Models, receptionists, demonstrators 


MICHIGAN 


Patricia Stevens Modeling School 
1457 Griswold Ave. (26) 

Phone: WO 2-0606 

Bob Longwell, Director 

(See listing under Chicago) 


MINNESOTA 


MINNEAPOLIS 


ARIZONA 


PHOENIX 


Velma Wilson Charm School 
102 W. McDowell St. 
Phone: AL 2-1506 
Velma Wilson, Owner 
Services: Fashion shows, hostesse 
3 Tant 


SM/NOVEMBER 20, 1955 


Vangen Models 

4112 Highwood Rd. (16) 

Phone: WAInut 6-4346 

Margaret Vangen, President 

Services: Models, hostesses, actors 
tumes 


NEW JERSEY 


ATLANTIC CITY 


TENNESSEE 


MEMPHIS 


Models by Cathy 

Hotel King Sette 

Phone: 8-5883 

Cathy, Owner 

Services: Model, receptionists 
charm lectures, fashion shows 


WemMonstrators 


TEXAS 


AUSTIN 


House of Charm 

901 W. 24th ~ (5) 

Phone: 8-247 

E. S, Ussery, * ie rector 

Services: Fashion shows, charm lectures 


HOUSTON 


Mary Beth McDonald Modeling School 
1006 ep | > ) 

Phone: 

Lynn ae , tied 

Services: Models, receptionists, demonstrators 


FORT WORTH 


Howard-Eades Modeling School 
Westbrook Hotel 

Phone: ED 9018 

Theodosia Rad : ; 
Services, Models, receptionists, fashion shows 
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=< 


in any city... 
at any time... 
THIS NATION-WIDE 


RENTAL AND 


mg tO™ } 7 net i 


. MEMBER 
< 


ok) N R 
oF 
IP US 


q 


Call on these qualified members 
for complete audio-visual service 


ATLANTA 

Colonial Film & 
Equipment Co. 

71 Walton St., N.W. 
BALTIMORE 
Stark—Films 

537 No. Howard St. 


BOSTON 

Major Theatre 
Equipment Corp. 
44 Winchester St. 
BUFFALO 

United Projector & 
Film Corporation 
228 Franklin St. 


CHARLOTTE, N. C. 
Mr. C. W. Petty 
1302 E. 4th St. 


CHICAGO 

Midwest Visual 
Equipment Co., Inc. 
3518 West Devon Ave. 
CINCINNATI 

Alpha Cine Service, 


Inc. 
125 East Sixth St. 


CLEVELAND 
Mr. Martin I. 
Sperber 

9507 Euclid Ave. 


DALLAS 
Bauer's Audio Video 
2911 No. Haskell 


DAYTON 
Twyman Films, Inc. 
400 West First St. 


DENVER 

Davis Audio- 

Visual Co. 

2023 East Colfax Ave. 
DETROIT 

Engleman Visual 
Education Service 
4754 Woodward Ave. 


HARTFORD, CONN. 
Mr. Harrison Harries 
110 High St. 


HOUSTON 

Audio Visual Services 
1702 Austin St. 
INDIANAPOLIS 
Indiana Visual Aids 
Co., Inc. 

726 No. Illinois St. 
JACKSON, MISS. 
Jasper Ewing & Sons 
227 East Pear! St. 
JACKSONVILLE, FLA. 
Burgfilm 

1611 San Marco Blvd. 
KANSAS CITY, MO. 
All Star Pictures 

709 Westport Road 
LOS ANGELES 

Coast Visual Co. 

5620 Hollywood Bivd. 


LOUISVILLE 

D. T. Davis Company 
of Louisville, Inc. 
1339 Bardstown Road 
MEMPHIS 

Ideal Pictures 

18 So. Third St. 
MIAMI 

Ideal Pictures 

1331 No. Miami Ave. 
MILWAUKEE 
Wisconsin Sound 
Equipment Co., Inc. 
2733 West North Ave. 
MINNEAPOLIS 
Midwest Audio 
Visual Co. 

10 West 25th St. 
NEWARK, N. J. 
Alexander 
Projection Service 
165 Oakland Terrace 
NEW ORLEANS 
Jasper Ewing & Sons 
725 Poydras St. 

NEW YORK CITY 
Crawford, Immig 
and Landis, Inc. 

265 West 4th St. 


cities not shown write Central Office, 


For other 
NR & PS, 3518 W. Devon Ave., Chicago 45, lil. 


OKLAHOMA CITY 
The Vaseco, Inc. 

2301 Classen Blvd. 
OMAHA 

Modern Sound 
Pictures, Inc. 

1410 Howard St. 
PHILADELPHIA 

Mr. Oscar H. Hirt 

41 N. lith St. 
PITTSBURGH 

Appel Visual Service 
927 Penn Ave 
PORTLAND, MAINE 
D. K. Hammett, Inc. 
620 Congress St. 
PORTLAND, OREGON 
Moore's Motion 
Picture Service 

33 N.W. Ninth Ave. 
RALEIGH, N. C. 
National School 
Supply Co., Inc. 

14 Glenwood Ave. 

ST. LOUIS 

Swank's Inc. 

614 No. Skinker Blvd. 
SALT LAKE CITY 
Deseret Book 
Company 

44 E. So. Temple St. 
SAN FRANCISCO 
Photo & Sound 
Company 

116 Natoma St. 
SEATTLE 

Rarig Motion 
Picture Company 
5514 University Way 
TOLEDO 

Cousino Visual 
Education Service 
2325 Madison Ave. 
WASHINGTON, D. C. 
Wilson Gill, Inc. 

No. 1 Thomas Circle, 
N.W. 


WICHITA 
Frank Bangs 
Company 
233 Ida 
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will handle all your 
AUDIO-VISUAL 


programs 


Whether you're planning a large con- 
vention or just a small meeting—in 
one location or in many cities through- 
NR & PS member 


firms can help you. Experienced, 


out the country 


qualified operators and personnel in 
over 40 cities stand ready to assist 
in making your audio-visual program 
a success. The NR & PS member 
near you will provide meeting aids 
in your city and can make complete 
arrangements for meetings in other 
cities. 


For full details of this time-saving 
service write National Rental and 
Projection Service, Inc., 3518 W. 
Devon Avenue, Chicago 45, Illinois. 


NATIONAL 


) 
“> Rental and 


Projection Service 


qualified firm 


Ww e »ciation of 


f sua equirement 


SM/NOVEMBER 20, 


PROJECTION SERVICE 


1955 


AUDIO-VISUAL SUPPLIERS 
FILM PRODUCERS 


Key to Coding: | 
2 l6rr ~~ 


CALIFORNIA 


HOLLYWOOD 


Atlas Film Corp. 
1931 coner Drive a 


Dynamic Films 
8272 Sunset Bivd 
M George Zuck 


e 
See ting under 


Jam Handy 


1402 Ridgewood Place 
er ting under Detroit 


Kling Studios, Inc. 


até N LaBrea 
sting ur 


LOS ANGELES 


Wilding Picture Productions, Inc. 
598! Venice Bivd 
n Oser, Manager 


sting under 


Coast Visual Co. (NR&PS) 
See Advertisement, Page 174 


5620 Hollywood Bivd. a 
a ie Rental: 4,5, 6 7, 8 9,10 
2 5 


SAN FRANCISCO 


Harry McCune Sound Service 
562 Bryant St. (7) 
Production: Tape re 
Equipment Sales: Y« 
Equipment Rental: 
3, 14, 15 


Photo & Sound Co. (NR&PS) 
See Advertisement, Page 174 
V6 nes EX St. (5) 


WwW. K Son r 
Equipment Rental: 
5 


COLORADO 


DENVER 


Akin & Bagshaw 
2027 East Ao Ave. (6) 


$s. c. “sites of Manager 

Film Rental: Yes 

Equipment Sales: Yes 

Equipment Rental: |, 2, 3, 
2, 13, 14, 15 


Audio Visual Center 


28 East 9th Ave. (3) 

Phone: AComa 2-5813 

R. Kenneth Cromar 

Film Rental: Yes 

Equipment Seles: Yes 

Equipment Rental: |, 2 
13, 14, 15 


SM/NOVEMBER 20, 1955 


Davis Audio-Visual Co. (NR&PS) 

See Advertisement, Page 174 
2023 E. Colfax Ave. 
Phone: FL 5-3864 


ra AAA A. MORE PRODUCT 
CONNECTICUT KNOWLEDGE 
MEANS MORE SALES 
HARTFORD Bae 


~ 
Harrison Harries (NR&PS) 
See Advertiscment, Page 174 ‘ 


ite High St. 
te *CHapel 9.5648 BESELER 


Harrisoa Harries - 

Cquipmynt Rental: |, 2, 3, 4, 5, 6 7, 8, 9 vu GRAPH pro 
2, 13, 14, 15 jects product facts 

with clarity and 


SANDY HOOK simplicity. 


Rolab Studios & Laboratories ideal for Soles 


Meetings. 
Phone: GArden 6-2466 BESELER VU-GRAPH 


Ne a Roger Owner G ee | a, OVERHEAD PROJECTOR | /ncrease the 

ro a. 6 . ° ure, 3 ; potential of your 
es, tape record recordir Projects pictures in 

Equipment Sales: Yes brilliant color to an | Sales force 


Equipment Rental: |, 5, 6 audience of 4 or 400 | with proper use 
easily! And in a fully of BESELER 
lighted room. Vu-Graph 
VU-GRAPH. 
gives you startling new 
DISTRICT OF COLUMBIA | fivsxpt starting nev | site Deo b ore 


sell your product ad- 
vantages. 


free demonstration and 
colorful brochure: 


Ww A S 4 N ra T O N **Get the Point Across.*’ 
Atlas Film Corp. CHARLES CBeacker COMPANY 


913 Warner Bldg EAST ORANGE. NEW JERSEY 
D 


(See listing under Oak Park 


esti Main toa ie a 


2153 K St., N.W. 
ne: REpublic 7-1803 
Pov! L. Brand, Mangas AT ANY TRADE SHOW 
a. Sales: Ye pri SOG 
Equipment Rental: | 3, 5, 6, 7; 8.9, 10 


Hat : OR EXHIBIT 


Wilson Gill, Inc. (NR&PS) 
See Advertisement, Page 174 
| Thames Crete, ae. (5) TEL-A-STORY Stops ‘em — 
> STerling 
Ww Gill ' 
Equipment Rental: |, 2, 3, 4, 5, 6 7, 8 9, 10 Shows em — Sells ‘em 
12 


13, 14. 15 


FLORIDA 


JACKSONVILLE 
Burgfilm (NR&PS) 


See Advertisement, Page 174 
1611 San Marco Bivd. 


Equipment Rental: a a Oe 
2, 13, 14, 15 


MIAMI a Bs 
Ideal Pictures (NR&PR) 149 


See Advertisement, Page 174 ; : 
1331 N. atooat Ave. (32) Add ACTION—Color and ZIP with this fully aufo- 
Phone: 2-8173 matic projector which will tell your story over and 
Jack Spir in, h fter hour, day after da 
oui : tai: P over again, hour a ur, day y 
auipment Ren mL AAAS INEXPENSIVELY! 


Your complete product line can be shown on 
O R L A N D @) TEL-A-STORY, especially those items which ore 


too | to exhibit. 
Bowstead's Camera Shop soe ae eng 


1039 N. Orange Ave. 

Sots, 1. Seams, oF, eoner TEL-A-STORY, INC. 
quipment Sales: Yes 

Equipment Rental: |, 2, 3, 5, 6, 7, 8, 9, 10, If, 13 523 Main Street, Davenport, lowa 
15 


AUDIO VISUAL SUPPLIERS 
FILM PRODUCERS 
continued 


Key to Coding: |—Iiémm optical sound pro ector, 
2—i6mm magnetic sound projector, 3—iémm ar 
projector, 4—lémm continuous or repetitive pro- 
E equipment, 5—35mm filmstrip projector 
of Je projector, 7—slide continuous 
S—overhead projector, 9—opaque pro 
und slidefilm equipment, |!—stereo 
12—recor d and transcription playback 

13—tape recorder, |4—-public addres: 

15—projection screen 


Phone: Elgin 7558 

Richard W, King, Manager 

Production: 16 mm sound motion picture, 35 mm 
filmstrip, slides 

Equipment Sales: Yes 


Colonial Film & Equipment Co. 
(NR&PS) 


See Advertisement, Page 174 
71 Walton St., N.W. (3) 
Phone: Alpine 5378 
T. E. Hoynes 
Production: 35 mm filmstrip, slides 
Film Rental: Yes 
Equipment Sales: Yes 


tape recording 


GEORGIA 
ATLANTA 


Beeland-King Film Productions 
752 Spring St., N.W. (8) 


WE SPECIALIZE 


PERSONALIZED 
SHOWMANSHIP... 


. the kind of showman- 
ship which produces 
greater salesmanship for 
you. Our SCRIPTS, DI- 
RECTION, and PRO- 
DUCTION SERVICES 
assist you to infuse your 
meetings, conventions, 
new product showings 
and advertising with 
greater impact, meaning 
and accomplishment. 

. We are continuously 
serving numerous na- 
tional associations, in- 
dustrial organizations, 
advertisers, and adver- 
tising agencies with sig- 
nal success. 

. Our clients tell us we 
possess an _ exceptional 
ability to get their ideas 
across, while preserving 
their individual identity 
at the same time. 


DRAMATIZED MEETINGS 
NEW PRODUCT SHOWINGS 
CONVENTION STAGING 
CLOSED CIRCUIT TV 
SLIDE FILMS 

MOTION PICTURES 
TELEVISION COMMERCIALS 
RECORDINGS 


ALAN M. FISHBURN 


Productions 
333 North Michigan Avenue 
Chicago 1, Illinois 

DEarborn 2-0657 


in just one commodity— 


| 


# Rental: |, 2, 3, 4, 5, 6 7, 8 9, 10, If, 
12, 13, 14, 15 


ideal Pictures, Inc. 
52 Auburn Ave., N.E. (3) 
Phone: CYpress 7643 
e E. Dean, Manager 
ental: Yes 
Equipment Rental: | 
12, 13, 14, 15 


Zz, 3, 4, 5.4.7, 8 9 10 Ut 


ILLINO!S 
CHICAGO 


Atlas Film Corp. 


228 N. LaSalle St. 
(See listing under Oak Park, Ill. 


lan M. Fishburn Productions 
See Advertisement, Page 176 


333 N. Michigan Ave. (/) 
Phone: DEarborn 2-0657 
A. M. Fishburn 
Production: 
filmstrip 


16 mm sound motion pictures, 35 mm 


tape recording, disc recording 

Francisco Films 

185 N. Wabash Ave. (1!) 

Production: 16 mm sound motion pictur 
filmstrip 


wv DISPLAYS 
v PRESENTATIONS 
wv EXHIBITS 


VISUAL AIDS 
make IDEAS effective 


*Check List of Services 
(Satisfaction Guaranteed) 


[] Photo Blowups 
Slides (35mm, 2x2, Vu-Graph) 
[] Photomurals 
] Photostats & Giant ‘Stat 
Photo Cutouts 
[] Lithographed Posters 
] Planographed Reports, Charts, Re 
eases for low-cost limited quantity 
distribution 


True Tone Pho 


Snetate 
Montage Photo 


1 Photo Presentat ¢ 
L 


n Folios 
- 


Quantity Contact ssy Prints 


] Ad Type Prints 
RCS delivers Top Quality 


reproduction, FAST service, 
at reasonable prices. 


* FREE literature and price lists on 
request. Personalized attention to 
your requirements. Direct Mail 
Service a specialty, 


om 


+. i. 
123 W.WACKER DRIVE CHICAGO 6, 1LL. PHONE STete 2.9977 


Henning & Cheadle, Inc. 
1140 S. Michigan Ave. (5) 
Fran Harrold : 

(See listing under Detroit) 


Ideal Pictures Co. 

58 South Water St. (!) 

Production: Tape recording 

Film Rental: Yes 

Equipment Sales: Yes 

Equipment Rental: |, 
12, 13, 14, 15 


Jam Handy 


230 N. Michigan Ave. (1) 
(See listing under Detroit 


Kling Film Productions 

1058 W. Washington Bivd. (7) 

Phone: SEeley 8-4/8! 

Fred A. Niles, Vice-President 

Production: 146 mm suond motion picture 35 mr 
filmstrip, slides, tape recording, disc recording 


Mervin W. LaRue, Inc. 

159 East Chicago Ave. (1!) 

Phone: SUperior 7-8656 

Production: 16 mm sound motion pictures 
filmstrip, slides, tape recording, film 

EGuipment Sales: Ye 


Midwest Visual Equipment Co.., 
Inc. (NR&PS) 


See Advertisement, Page 174 
3518 West Doves Ave. (45) 
Phone: IRv 8-9820 
Production: 
Equipment Rental: | 
12, 13, 14, 15 


Pilot Productions, Inc. 

6419 North California Ave. (45) 

Phone: AM 2-414 

Bob Isely, Pr resident 

Production: 16 mm sound motion 
filmstrip, slides, tape recording 


RCS Studios 


See Advertisement, Page 176 
123 N. Waker Dr. (6) 
Phone: STate 2-5977 
Production: 35. mr 


biowur 


Vogue Wright Studios 


469 East Ohio St. (I!) 

Phone: MOhawk 4-5600 

James E, Holmes, General Manager 

Production: 16 mm sound motion pictures, 35 mr 
filmstrip, slides, tape recording, disc recording 


2, 3, 4, 5, 6, 7, 8, 9, 10 


16 mm sound 


Wilding Picture Productions, Inc. 
See Advertisement, Page 179 
1946 Argyle St. (40) 
Phone: LOngbeach 1-8410 
C. H. Bradfield, Jr., President 
Production: 16 mm sound motion pictu 
rip, slides, tape recording, disc 
sustemnat Sales: Yes 
Equipment Rental: |, 2, 3, 4, 5, 6, 7 
13, 14, 15 


OAK PARK 


Atlas Film Corp. 


1111 South Boulevard 

Phone: AUstin 7-8620 

L. P. Mominee, vice pres 

Production: 16 mm sound rr 
rips, s 


Pa aa Sales: Yes 


INDIANA 


INDIANAPOLIS 


Indiana Visual Aids Co., Inc. 
(NR&PS) 

See Advertisement, Page 176 
726 N. IMinois St. 
Phone: ME 4-7312 
Jean St. Germain 
Film Rental: Yes 
Equipment Sales: Yes 
Equipment Rental: | 

12, 13, 14, 15 


Marshall C. Harvey 
3532 Evergreen Ave. (5) 
Phone: Alnut 6-6817 
Marshall C, Harvey 

Equipment Rental: |, 2, 3, 4, 5, 6 


2324 2E4 FEHR OB 1 


10, 11, 15 
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RADIANT BADIAMTD 


Road tant 
DELUXE 


Champion 


screenmaster colormaster 


The world’s finest 


a 
. 
» 
. 
> 
- 
. 
. 
s 
° 
. 
e lass beaded, porta- | 
o 
e 
. 
e 
c 
s 
> 
. 
2 
© 
. 
. 


For magnificent col- 

or and stereo projec- 

tion. New Color- 

Flect fabric and new In 4 sizes from 30° 
instant tensioning x 40” to 50” x 50” 
and automatic safety 

roller lock guaran- 

tees flat, tight pro- 

jection surface! 


le screen . . . with _ In8 sizes from 30” 
mildew-proof Vyna- x 40” to 70” x 70” 
flect fabric and au- 
tomatic “‘tip-toe”’ leg 
openten: Modern, 

“Teardrop” design 
case; ‘‘Easy-Glide” Bn 


Roller Action. P 


The only luxury screen In 8 sizes from 30” 
in the medium price x 40” to 70” x 70" 
field—with continuous 

height adjustability, 

no-tear roller pocket, 

automatic leg open- 

ing and glistening 

chrome end caps. 


e@eeoevneaeveenee eevee eesec0eeee2 e820 8 @ 


—_— EXACTLY what you need 


in projection screens! 


No matter what type of Projection Screen you need — portable 
tripod, wall, wall-ceiling, table or wide screen — Radiant can furnish 
it in a wide variety of sizes to meet your exact requirements. 

Radiant is not only the world’s largest maker of Projection 
Screens — but also the producer of the most complete line cf screens 
An outstanding all purpose wall and ceil- available anywhere / 
semipermanent and permanent isislaliae You will find in the Radiant Screen of your choice the rugged 
ee ee nee ee durability, the ease of operation — plus the most advanced reflective 
fabrics—that experience, research and manufacturing skill can produce. 

For complete specifications and prices, write today for the 
latest full-color illustrated Radiant Catalog and free Radiant Pro- 
jection Charts. 


wz, 


bg eS ' ’ 
Medd “EC : Py yyys 


= RADIANT 


The simplest and most efficient 
large audience wall and ceiling 


seen ‘of its (ype and size in 8 RADIANT MANUFACTURING CORPORATION 
~ 1248 S. TALMAN CHICAGO 8, ILLINOIS 


@eeeeoeoeceeeeopeeeeeceeeeeoeeeea een eet 


WIDE 
SCREENS 


There is now available a full line of 


Radiant Wide Screens for 16mm. projec- 
tion — in Tripod, Lace and Grommet 
(as illustrated), Wall and Wall-Ceiling 
Models. These wide screens embody every 


feature for the effective presentation of 


the new wide screen films. 
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ea as Ta... WICHITA 


FILM PRODUCERS mag Ag Frank Bangs Co. (NR&PS) 


m. H. Schultz, Secr story 
continued Production: 16 mm sound motion pictures, 35 mm See Advertisement, Page 174 
filmstrip, slides 
Film Rental: Yes Phones AMie-st 2-7582 
Key pa Coding: |—i6mm optical sound projector, Equipment Sales: Yes foam Genes, Owner 
m magnetic sound projector OP ia arc Equipment Rental: |, 2, 3, 4, 5, 6, 7, 8, 9, 10, II, 
cCONnTinuou or repetitive pro- 
Sdn Grain aeetiater lowa Sound Service 12, 13, 14, 15 
projector, 7—slide continuous 1210 Grand Ave. (9) 
cto a 8—overhead projector 9—opaque pro- Phone: 4-4428 
10—sound slidefilm equipment, |i—stereo Devir Gray, Owner 
ector, I2—record and transcription playbac Production: Tape recording, wire recording KENTUCKY 
equipment, |3—tape recorder, |14—public addres Equipment Sales: Yes 
ystem, 15—projection screen Equipment Rental: |, 3, 5, 6 7, 8 9 10, 12, 13, 


os LOUISVILLE 
IOWA 


D. T. Davis Co. (NR&PS) 
DES MOINES KANSAS See Advertisement, Page 174 


1339 Bardstown Rd. 
Phone: Hilghlanc 5255 
Abbie M. Kirtley 
Film Rental: Yes 


DRAMATIZR —a Rental: Lae 26 «& 3'@ 
your meeting / | 


with a dynamic LOUISIANA 


NEW ORLEANS 


Delta Visual Service, Inc. 

815 Poydras St. (12) 

Phone: RAymond 9143 

Francis J. Didier, President 

Production: 16 mm sound motion picture 
filmstrip, slides, tape recording, dis 

Film Rental: Yes 

Equipment Sales: Yes 

Equipment Rental: |, 2, 3, 4, 5, 6, 7 
12, 13, 14, 15 


Jasper | Ewing & Sons (NR&PS) 
See Advertisement, Page 174 

725 Poydras St. (12) 

Phone: RAymond 5257 

Jasper Ewing 

Equipment Rental: 1, 2, 3, 4, 5, 6 7, 8 9, 10, 1 


WRITE FOR FREE CIRCULAR 


“COMMERCIAL PICTURE po 3 a al a: 
EQUIPMENT, INC. Standard Port-a-S ages and new unique de- PO RTLAN D 


sign Port-a-Stages are engineered for 


“1's ponTABle’ MAINE 


. beyond belief! 


strength and are rock steady. Practical for 


1800 W. COLUMBIA = y 
CHICAGO “ry on oe traveling or one time shows. D. K. Hainmett, Inc. (NR&PS) 


BRiargate 4-7795 RENT OR BUY See Advertisement, Page 174 
620 Congress St. 
Phone: SPruce 2-318! 
Equipment Rental: |, 2, 3, 4, 5, 6, 7, 8 9, 10, II, 
12, 13, 14, 15 


MARYLAND 


BALTIMORE 


ideal Pictures, Inc. 
537 N. Howard St. (1) 
(See listing under Chicago 
Stark-Films (NR&PS) 
See Advertisement, Page 174 
537 N_ Howard St. (!) 
Phone: LE 9-339! 
Harold Elkir, 
Production: 16 mm and 35 mm sound motion pic 


Equipment Rental: |, 2, 3, 4, 5, 6 7, 8 9, 10, II 
2, 13, 14, 15 


MASSACHUSETTS 


Expanded all the way Expanded half way Folded 


This EXPANSION EASEL is the newest addition to our famous family of all aluminum BOSTON 
Oravisual easels, It will expand to any desired width up to 44" and hold ten times its A. D. Handy Co. 
own weight in large charts, display boards, etc. Height 6 ft. Folds small for storage. 44 Bromfield St. (8) 
$42.00 F.O.B. Factory. Phone: LI 2-3954 


Other models available. Write for Catalog. = eth, MaDona ee 09°" te 
' 4 ! rips 1c s 


Dept. M, Equi : 
ORAVISUAL COMPANY, INC. ag Ea dla Florida Eauipment Resmi N's 5, 6, 7, 8, 9, 10, 11, 12, 13, 
14 | 
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Major Theatre Equipment Corp. 
(NR&PS) 


See Advertisement, Page 174 
44 Winchester St 
hone: Liberty 2-0045 
H. David Fox, President 
Equipment Sales: Ye 
Equipment Rental: |, 2, 3, 4, 5, 6 
2, 13, 14, 15 


SPRINGFIELD 


Movie Center 
? Pearl St. (3) 
e: RE 7-3552 
ark, Manager 
Sreduction: slide 
lor 


Film Rental: Ye 
Equipment Sales: Y« 
Equipment Rental 

2, 13, 14, 15 


MICHIGAN 


DETROIT 


Engleman Visual Education 
Service (NR&PS) 


See Advertisement, Page 174 
— Woodword we 2) 


Se wis M “Nash Pre e 
Equipment Rental: re 
2,13, 14, 15 


Henning & Cheadle, Inc. 
Pho Ww. Kort St. (21) 
Jward 1-768 


orge Cc eadle 
Productio on: 16 mm sou 
p, slides, tape r 
Film Rental: Ye 
Equipment Sales: Ye 
Equipment Rental: |, 2, 3, 4, 5, 6 7, 8 9 
2, 13, 14, 15 


Jam Handy Organization 
See Advertisement, 4th Cover 
282! East Grand Bivd. (11) 
e: TRinity 5-2450 
e-Finch. Vice-Pre 
16 mm 
Film Rental: Ye 
Equipment Sales: Ye 
Sqgemet Rental: ‘2 
12, 13 


Kling Film Productions 
916 S. Woodard St 


(See listing under Chicago 


Wilding Picture Productions, Inc. 
4925 Cadieux Rd. 


Don Calhoun, Vice-President 
(See listing under Chicago 


MINNESOTA 


MINNEAPOLIS 


Midwest Audio Visual Co. 
(NR&PS) 


See Advertisement, Page 174 
10 W. 25th St. (4) 
Phone: BRidgeport 8847 
Keith H. South 
Equipment Rental: |, 2, 3, 4, 5, 6, 7, 8, 9 
12, 13, 14, 15 


ST. PAUL 


Reid H. Ray Film Industries, Inc. 
2269 Ford Parkway (V) 


hone: Midway 9 

Reid H. Ray, Pres ohae- 

Production: 16 mm sound mot 
filmstrip, tape recording 

Film Rental: Ye 

Equipment Sales: Ye 
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KANSAS CITY 


MISSISSIPPI 
All-Star Pictures (NR&PS) 
See Advertisement, Page 174 


JACKSON 
709 Westport Rd. (I!) 
Jasper Ewing & Sons (NR&PS) Phone: JEfferson 1-3248 


See Advertisement, Page 174 t. A. Field ‘ 
ntal 
27 E. Pearl St ey ae 
Phone: 2-3349 
Ma m P, Ewing 
Production: émmr 
Equipment Rental: 
2, 13, 14, i5 


Hoover Bros., Inc. 
1020 oe St. (6) 
hone: 672 20 


tome an Sales: 
en Rental 


MISSOURI 


MAKE YOUR SALES MEETINGS LIVE WITH 
SPIRITED PROFESSIONAL PRESENTATIONS 


Whether your meetings demand 
motion pictures, slidefilms or glass slides; speeches by 
company officials: scenery, costumes and props; actors, 
singers and dancers; an orchestra; a script with skits 
and songs especially written for you—whatever the plan 
Wilding offers you the varied skills to create spirited 
and thoroughly professional meetings. We invite you to 
counsel with us on your projects, both large and small. 


WILDING PICTURE PRODUCTIONS, 
1345 Argyle Street—Chicago 40, Ill. 


New York Detroit 
Pittsburgh 


INC. 


Cleveland Cincinnati 


St. Louis Los Angeles 


AUDIO VISUAL SUPPLIERS 
FILM PRODUCERS 


continued 


any a Coding: I—lémm optical sound projector, 
magnetic sound projector, 3—lémm arc 

projector, 4—lémm continuous or repetitive pro- 
ector ea projector 
continuous 

9—opaque pro 

||—stereo 

playback 


s address 


ST. LOUIS 
Swank's Inc. (NR&PR) 


See Advertisement, Page 174 
614 N. Skinner Blvd. (5) 
Phone: PArkview 7-3630 
Gordon Pearson 
Equipment Rental: |, 2, 
12, 13, 14, 15 


Wilding Picture Productions, Inc. 
3940 Lindell Bivd. 


Contact: Jack Robertson 
(See listing under Chicago) 


NEBRASKA 


3, 4, 5, 6, 7, 8, 9, 10, UN, 


OMAHA 


Modern Sound Pictures, Inc. 
(NR&PS) 


See Advertisement, Page 174 
1410 Howard St. 
Phone: ATlantic 8476 
Keith T, Smith, President 
Equioment Rental: |, 2, 3, 4, 5, 6, 7, 8, 9, 10, II, 
2, 13, 14 


i5 


NEW JERSEY 


ATLANTIC CITY 


Boardwalk Film Enterprises 

31 S. Stenton Place 

Phone: 4 1962 

George S. ti n, Partner 

Production: Tape recording, d 

Equipment Sales: Yes 

Equipment Rental: |, 2, 3, 4, 5, 6, 7 
4, 15 


4 
é 


NEWARK 


Alexander Projection Service 
(NR&PS) 

See Advertisement, Page 174 
165 Oakland Terrace (6) 
Phone: ESsex 2-411/4 
W. J. Alexander 


Equipment Rental: |, 2, 3, 4, 5, 6 7, 8 9% 10, II, 
12, 13, 14, 15 


PRINCETON 


Princeton Film Center, Inc. 

p. O. Box 43! 

Phone: PRinceton |-3550 

Production: 16 & 35 mm sound motio 
mm filmstrip, slides 

Film Rental: Yes 


NEW YORK 


BROOKLYN 


Lux-Brill Productions, Inc. 
348 Livingston St. (17) 
Phor ter 8.5820 


Bring your products to your prospects 


with DRAMATIC IMPACT 


New stereo projector 
a boon to “big ticket’ selling... 


The new Compco Triad Projector is a remarkable achieve 
ment in advanced selling techniques. Think of it! You can 
now show life-sized, full color three-dimension pictures of 


your products to one or a hundred viewers 


at the same 


time! It’s ideal for showing extensive lines, heavy equip 
ment and installations at sales meetings, prospects’ offices. 


conventions and training sessions. Prospects are 
amazed at the sparkling brilliance, clarity. 
natural depth and convincing realism. A Triad 
3-D presentation eliminates costly transporting 
of heavy equipment from city to city and the 
need for taking prospects to “on the job” in 
Stallations. Selling from flat photos, small pic 
tures or inconvenient hand viewers is now 
obsolete. Leading companies have adopted the 
Triad selling system enthusiastically. The 
Compco Triad is actually two projectors in one. An 
instant changeover permits manual or automatic 
viewing of 2” x 2” (35mm) slides. 


Write for FREE Bulletin 


learn how you can step up your selling efforts. 


more successfully, with the new Triad Projector. 


Richard S. Dubelman 
Production: 16 mm sound 


£ 


motion pictures 

ilmstrips, slides, tape recording, disc 

Film Rental: Yes 

Equipment Sales: Yes 

Equipment Rental: 2, 3, 4, 5, 6, 7, 10 
13, 


BUFFALO 


United Projector & Film Corp. 
(NR&PS) 


See Advertisement, Page 174 
228 Franklin St. (2) 
Phone: WA 8022 
C. Oenick 
Equipment Rental: |, 2, 3, 4, 5, 6, 
3 15 


é 


NEW YORK 


Crawford, Immig and Landis, 
Inc. (NR&PS) 


See Advertisement, Page 174 
206 W. 14th St. (11) 
e: WAtkins 4 8430 
Jeanne P. Conlon 
Equipment Rental: |, 2, 3, 4, 
14, 15 


Depicto Films, Inc. 
254 W. 54th St. (19) 
Phone: COlumbus 5-7620 
—_ 16 mm sound mot pictures, 35 mm 

des, tape record disc recording 
Seulement Sales: Yes 


Dynamic Films, Inc. 
112 W. 89th St. (24) 
Phone: TR 3-622 

Nathan Zucker 
Production: -| 


strip, s 
Film Rental: 


Jam Handy Organization 


1775 Broadway (19) 
(See listing under Detr 


Motion Picture Showing Service 
130 E. 94th St. (28) 
Phone: AT 9-6148 
Alfred Ruben, Owner 
Production: 16 mm sou 
filmstrip, slides, tape 
Equipment Sales: Yes 
Equipment Rental: |, 2, 3, 4, 5, 6, 7, 8 9, 10, II, 
12, 13, 14, 15 


otion pictures, 35 mm 
Jing, Gisc recording 


Princeton Film Center, Inc. 


270 Park Ave, (17) 
(See listing under Princeton, N. J.) 


Tradeways, Inc. 

331 Madison Ave. (17) 

Phone: OX 7-0826 

Production: 16 mm sound motion picture 
filmstrip, slides, disc recording 

Equipment Sales: Yes 


Training Films, Inc. 

150 W. 54th e, £19) 

Phone: CO 5 

R.A. ere = President 

Production: 16 mm sound motion picture 
filmstrips, slides, tape recording, disc rec 

Equipment Sales: Yes 

Equipment Rental: |, 2, 3, 4, 5, 6, 7, 8 
12, 13, 14, 15 


Transfilm Inc. 

35 W. 45th St. (36) 

Phone: JUdson 2-1400 

William Burnham 

Production: 16 mm sound motion pictures, 35 mm 
filmstrips, slides, tape recording, disc recording 


Unifilms, Inc. 

329 E. 47th St. (17) 

Phone: MU 8-9525 

Production: 16 mm sound motion picture 
filmstrips, slides, tape recording 

Film Rental: Yes 

Equipment Sales: Yes 

Equipment Rental: |, 2, 4, 6, 7, 10, 12, 13, 15 


Wilding Picture Productions, Inc. 
385 Madison Ave. 


COMPCO CORPORATION 2289 W. St. Paul, Chicago 47,1. | 12." 785" 


sting under Chicago) 
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COLUMBUS 


American Theatre Equipment Co. 


165 N. High St. (15) 

Phon e: CA 1-3894 
R. Gardiner, Owne 

Production: Slides 

Film Rental: Yes 

Equipment Sales: Yes : 

Equipment Rental: 3, 5, 6, 7, 8, 9, | 
14, 15 


NORTH CAROLINA 


CHARLOTTE 
Cc. W. Petty (NR&PS) 


See Advertisement, Page 174 
1302 E 4th _ 


none: 3 
C. Ww, Per + 
Equipment Rental: |, 2 


4.15 DAYTON 
RALEIGH 


National School Supply Co.., Inc. 
(NR&PS) 


Jam Handy Organization 


310 Talbott Bidg. (3) 
(See listing under Detroit) 


See Advertisement, Page 174 Twyman Films, Inc. (NR&PS) 
14 Glenwood Ave. See Advertisement, Page 174 
Phone: 3-2824 ' 400 W. First St. (1) 
Jack Carter Phone: HEmlock 4014 
Equipment Rental: j2 4 Bian toot Alan B, T 
12, 13, 14, 15 


wyman Owner 
Equipment Rental: |, 2, 3, 4, 5, 6, 7 
12, 13, 14, 15 


OHIO 
CINCINNATI 


Alpha Cine Service, Inc. See Advertisement, Page 174 
(NR&PS) 2325 Madison Ave. 

See Advertisement, Page 174 pone: Sed A208 
125 E. 6th St. Equipment Rental: |, 2, 3, 4,5, 6,7, 8 
Phone: MAin 1|-4293 2 


Alice Heidmann 
Equipment Rental: | (2 £7 464.9 0 
12, 13, 14, 15 


TOLEDO 


Cousino Visual Education 
Service (NR&PS) 


Wilding Picture Productions, Inc. 
ae ws St. 


OKLAHOMA 


i L. McM 
(See listing under Chicago) 


CLEVELAND 
Martin I. Sperber (NR&PS) 


See Advertisement, Page 174 
9507 Euclid Ave J igh 
Phone: GArfield 8370 Film Rental: Ye 
Equipment Rental: 2,3,4,5,6 7.8 9. 10 I Equipment Sales: Ye 
2, 13 5 Equipment Rental: 2, 5, 6, 8, 9 


OKLAHOMA CITY 
Vaseco, Inc. (NR&PS) 


See Advertisement, Page 174 


230! Calssen Bivd. (6), 
oF =e JAckson 5-3513 


Wilding Picture Productions, Inc. 


PORTLAND 


Moore's Motion Picture Service 
(NR&PS) 


See Advertisement, Page 174 
33 N.W. 9th Ave. (9) 
Phone: CA 7-6497 
John T, ae 
se gy a Rental: 1, 2, 3, 4, 5, 6 
12, 13, 15 


PENNSYLVANIA 
PHILADELPHIA 


De Frenes Co. 
H sae peg | reece * fe. 


enes. Pres re nt 
Production: 16 mm and 35 mn 
tures 
Oscar H. Hirt (NR&PS) 
See Advertisement, Page 174 
41 N. lth St, (7) 
Phone: WAInut 2-5663 
Iscar H, Hirt 
Equipment Rental: 2, 3, 4, 5, 6 7, 8, 9, 10, I, 
12, 13, 14, 15 


Williams, Brown & Earle, Inc. 


904-96 Chestnut St. (7) 
e: Alnut 3-1800 


Production: 16 mm sourd tion pictures, film- 


agnet ecording 
Equipment Rental: Lina Re ee Be 
12, | 4, 15 


PITTSBURGH 
Appel Visual Service (NR&PS) 


See Advertisement, Page 174 

od Penn_ Ave. (22) 

Phone: GRant |-0445 

Charles F. te 

Equipment Rental: 22 444 7,4 5%. 
4,15 


2, 13 


310 Swetiand Bldg 
Dean Coffin 


OREGON 


GIVES YOU THE IMPACT, MOVEMENT 
-_ AND FLEXIBILITY OF MOTION PICTURES 
ON A SLIDE PRESENTATION BUDGET! 


Cellomatic offers you a complete visual staff. Art, color 
photography, photo processing, typography and creative 


production departments are all under one roof. This ex, IN POWER 


insures your sales meeting the ideas, eye 1a % m IN DRIVE= 
appeal, visual impact and professional | a : “ae EFFICIG \ 
ti. 


showmanship it must have. ree) ‘ . me wan 
e CELLOMATIC CARBON ARC PROJECTION - 


Front or rear screen — Sizes up to 15’-20 
e CELLOMATIC FILM + SLIDES + VU-GRAPH 
e EASEL PRESENTATIONS «+ SLIDE FILMS 
e SALES TRAINING AIDS + STAGING SPECIALISTS 
Write for information today. Better yet, see Cellomatic in action at... 
CELLOMATIC .CORP 


L-R 
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new feature 


for Sales Meetings 


SELLORAMA is a display of 
90 books, courses, magazines, 
other services that help sales- 
men do a better job. On copy- 
righted “Tell Me More" card, 
salesmen check items they want. 
Just one card, one address, one 
stop. No literature to carry 
and pack. 


SELLORAMA follows through offer 
the men get home. 


Brown Shoe Company writes: 
"SELLORAMA was a big hit with 
our salesmen. We know it did a 
lot of good." 


439 Madison Avenue, New York 22. N. Y. 


SELLORAMA also available for trade 
association meetings, Helps members get 
more “take home benefits" from con- 
ventions. 


Memphis Photo Supply 


AUDIO VISUAL SUPPLIERS 123 S. Court St. (1) 


FILM PRODUCERS 


continued 
Key to Cote: 
2—l6mm 


Phone: 5-1548 

W. M, Waller, Manager 

Equipment Sales: Yes 

Equipment Rental: 23 5 4.2 
I 1S 


NASHVILLE 


Kling Studios, Inc. 


Box 867 
(See listing under Chicago) 


Tennessee Equipment & Supply Co. 


Jam Handy Organization 


Gateway Center (22) 
(See listing under Detroit 


Mode-Art Pictures, Inc. 
1022 este St. (19) 


James L aker 

Production: 16 mm & 35 mm 
35 mm filr trips tape re 

Film Rental: Ye 

Equipment Sales: Ye 

Equipment Rental: |, 2, 9 


Is 2nd Ares ,N. (3) 

IE hobbine Vice-President 
Equipment Sales: Yes 

Equipment Rental: 2. 4. 6, 8, 9, 13, I5 


TEXAS 


AUSTIN 


Wilding Picture Productions, Inc. Capitol Photo Supplies 


429 Fourth Ave. 
Cc Ralpt 


Contact 


2428 Gaudalupe St 
Phone: 8.5717 


Production: S 
Film Rental: Y 


TENNESSEE 


Equipment Sales: Y« 
Equipment Rental: 
3 14 15 


MEMPHIS 


DALLAS 


Ideal Pictures, Inc. (NR&PS) Bauer's Audio Video (NR&PS) 


See Advertisement, Page 174 See Advertisement, Page 174 


18 S. Third St. (3) 
Phone: 37-4313 


Stanley Nolan 
Equipment Rental 


Vereatile 


OW 
Deck lop 
‘Gagette’ 


versatile 


compact 


portable 


economical 


2911 N. Haskell St 
Phone: JU 7725 
Earl J. Bauer 
Equipment Rental: 


3 


Ideal for small Dealer & Distributor Mectings, 
Sales Training Sessions, Advertising Presenta- 
tions, Employee or Supervisory Meetings or as 
an exhibit at a Trade Show. 


All essential features—pegboard, flannel board, 
screen, lights—are built in. No extras to carry 
or assemble. 


Can be carried in a car, train or plane and 
easily assembled by one man. 


This focal point of your presentation which 
eliminates competition from distracting back- 
grounds is available in single units at $175.00 
and in multiple units (two or more) at $150.00 
each. (Price F.O.B. Chicago) Specially made 
carrying case $24.95. 


FORT WORTH 


The Camera Shop, Inc. 

709 Throckmorton St. (2) 

Phone: FA 5237 

J. E. Pulliam, Jr., President 

Equipment Sales: Yes 

Equipment Renta!: |, 2, 4, 5, 6, 7, 8, 9, 10, II, 12 
13, 14, 15 


HOUSTON 
Audio Visual Services (NR&PS) 


See Advertisement, Page 174 


1702 Austin St. 

Phone: FAirfax 3-1319 

R. R. Riley 

Equipment aon Le ah & & ee fe ee 
12, 13 


B & Hd Movie Service 


207 Munford = (8) 

Phone: UN 5457 

M.S. Padaitt Own er 

Production: Slides, tape recording 

Equipment Sales: Yes 

Equipment Rental: |, 2, 3, 4, 5, 6, 7, 8, 9? 
13, 14, 15 


UTAH 


SALT LAKE CITY 
Deseret Book Co. (NR&PS) 


See Advertisement, Page 174 
44 E. South Temple St 
Phone 716 
A. H. Parr 
Equipment Rental 23,4564 7746°9 
2, 13 


WASHINGTON 


SEATTLE 


Audio-Visual Center, Inc. 

1205 N. 45th St. (3) 

Phone: MElrose 846! 

P. H, Jaffarian, President 

Film Rental: Yes 

Equipment Sales: Yes 

Equipment Rental: |, 2, 3, 4, 5, 6, 7, 8 9 10 
12, 13, 14, 15 


Rarig Motion Picture Co. 
(NR&PS) 


See Advertisement, Page 174 

5514 University Way (5) 

Phone: KEnwood 0707 

Edith A. Rarig 

Production: 16 mm sound and color motion pic 
tures, recording 

Equipment Rental: L.23:4662 8 9. &-0 

13 


SPOKANE 


Inland Audio-Visual Co. 


N. 2325 Monroe St. (17) 

Phone: EMpire 7549 

John C. Ellingson, Owner 

Equipment Sales: Yes 

Equipment Rental: |, 2, 3, 4, 5, 6 7, 8, 9 10, I) 
12, 13, 14, 15 


WISCONSIN 


MILWAUKEE 


Wisconsin Sound Equipment Co., 
Inc. (NR&PS) 


See. Advertisement, Page 174 
2733 W. North Ave. 
Phone: Division 2-2144 
Roy C. VanBrunt, President 
Equipment Rental: |, 2, 3, 4, 5, 6, 7, 8, 9, 10, II, 
12, 13, 14, 15 
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CANADA 


QUEBEC 


MONTREAL 


Montreal Photographic Center, Ltd. 
1415 Drummond St 

Phone Plateau 9447 

John Lindsay, Secretary 

Sesiement Sales: Ye 

Equipment Rental: 


Vega Films 

770 St. Antoine St 

Phone: UNiversity 6-329! 

Alan Moorhouse, Genera 

Production: 16 mm 
tape recording 

Eauipment Rental 


SAN FRANCISCO 


Larry Allen Agency 

116 New Montgomery St. (5) 

Phone: EXbrook 2-8033 

Dinty Moore, Agent 

Services: Music, entertainment, speakers 


Haymond Booking Agency 
450 Geary St. (2) 

Phone: PR 5-4 

Camille » Was Partner 
Services: Music, entertainment 


Monte Brooks Productions 


260 Kearny St. (8) 
(See listing under Portland, Ore.) 


Music Corp. of America 
105 Montgomery St. 

Phone: EXbrook 2-8922 

(See listing under New York) 


COLORADO 


ONTARIO 


OTTAWA 


Crawley Films Ltd. 
1214 Wellington St. 
Phone: 8-3417 

E. Valley, Manager 
Production: 

ilmstrip, sl 
Film Rental: Yes 
Equipment Sales: 
Equipment Renta!: 

13, | 


ENTERTAINMENT AGENCIES 
INDUSTRY SHOW PRODUCERS 


CALIFORNIA 


BERKELEY 


Muir Theatrical Agency 


Hotel Claremont (5) 

Phone: THorn 5-6479 

Jimmy Muir, Manager 

Services: Entertainment 
ists 


BEVERLY HILLS 


General Artists Corp. 
9650 Sania Monica Bivd 


Phone: CRestview |-810 
(See listing under Chicago 


Music Corp. of America 


9370 Santa Monica Bivd 
Phone: CRestview 6-200 
(See listing under New York 


HOLLYWOOD 


Larry Allen Agency 


638! Hollywood Bivd. 
(See listing under San Francisco) 


The Jam Handy Organization 


1402 Ridgewood Place (28) 
(See lis ting under Detroit 


SAN DIEGO 


Crown Theatrical Agency 
Hotel San Diego (1) 

Phone: BElmont 3-0830 

Billy Carmen, Owner 

Services: Music, entertainment 
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DENVER 


Jack Blue Agency 

1441 Welton St. (7) 

Phone: ALpine 5-030! 

Services: Music, entertainment, speaker 


Oberfelder Concert Office 


1714 Stout St. (2) 
Phone: TAbor 5-610! 
Hazel M. O 
Services: Concerts 


CONNECTICUT 


HARTFORD 


Landerman Orchestras 

635 Main St. 

Phone: CHapel 9-8619 

Paul Landerman, Partner 

Services: Music, entertainment, speakers 


DISTRICT OF COLUMBIA 


WASHINGTON 


Lee Maxfield Orchestras 
2301 40th St., oy. (7) 

Phone: EM 2-7 

Lee Maxfield cee 

Services: Music, entertainment 


Jack Morton Productions 

1025 Connecticut Ave. (6) 

Phone: NAtional 8-4273 

Jack Morton, Owner 

Services: Entertainment, music, sales dramatiza 
tions 


Sidney's Orchestras, Inc. 
Mayflower Hote! (6) 

Phone: EXecutive 3-2255 

Sidney Seidenman, Jr., Vice-president 
Services: Music, entertainment 


FLORIDA 


MIAMI 


Music Corp. of America 


25 SE 2nd St. 
(See listing under New York) 


Southern Entertainment Service 
10 Alhambra Arcade 

Phone: 7-2285 

Harry Newell, Owner 

Services: Music, entertainment 


GEORGIA 


ATLANTA 


Allied Artists Agency 
710 Peachtree St., N.E. 
Phone: Elgin 7594 

Ross Russell, Owner 
Services: Music, entertainmen 


Arnold Agency 


711 Henry Grady Bldg 
Phone: CYpress 2521 
Services: Music, entertainment 


ILLINOIS 


CHICAGO 
Alan M. Fishburn Productions 


See Advertisement, Page 176 
333 N. Michigan Ave. (1) 
Phone: DEarborn 2-0657 
M. Fishburn, President : 
Services: Industrial show production 


General Artists Corp. 

8 S. Michigan Ave. (3) 

Phone: STate 2-6288 

P. A. Lombard, Vice-president A . 
Services: Music, entertainment, show productions 


The Jam Handy Organization 
230 N. Michigan Ave. (1) 


(See listing under Detroit) 


Phil Levant Music & Entertainment 
332 S. Michigan Ave. (4) 

Phone: HArrison 7-7157 

Phil Levant. Owner 

Services: Music, entertainment 


Jack Morton Productions 
333 N. Michigan Ave. 

Phone: FRanklin 2-5520 

Ed Downey, Director : 

(See listing under Washington) 


Music Corp. of America 


430 N. Michigan Ave. 
(See listing under New York) 


Noble-Bergner Agency 


140 N. Dearborn St. 
(See listing under Cleveland 


Sidney J. Page 

203 N. Wabash Ave. (1) 

Phone: STate 2-7344 

Sidney J. Page, Owner 

Services: Music, entertainment, show production 


Eddie Sligh Agency 

203 N. Wabash Ave. (1) 
Phone: FRanklin 5500 

Eddie Sligh, Owner 
Services: Music, entertainment 


Wilding Picture Productions, Inc. 
See Advertisement, Page 176 


1345 Argyle St. 

Phone: LOng Beach |-8410 

Lang S. Thompson, Vice President 
Services: Industrial show production 
(See listing under Chicago) 


INDIANA 


INDIANAPOLIS 


Burnett Theatrical Studios 

223 Essex Per i) 

Phone: ME 5 

Barney aes og , oe 

Services: Music, entertainment, models 


ENTERTAINMENT AGENCIES 
INDUSTRY SHOW PRODUCERS 
continued 


IOWA 


DES MOINES 


Grossman Entertainment Service 
700 Royal Union Bidg. (9) 

Phone: 5050 

John F. Planalp, Partnur 

Services: Music, entertainment 


KENTUCKY 


LOUISVILLE 


Chester Lorch Agency 


2343 Lansdowne Ave. (17) 
Phone: MElrose 6-3103 
Services: Music, entertainment 


LOUISIANA 


NEW ORLEANS 


Marion Hardy Enterprises 


1236 National Bank of Commerce Bldg. (1/2) 
Phone: CAnal 8696 

Marion Hardy, President 

Services: Music speakers 


entertainment 


A WORLD OF 
ENTERTAINMENT 


tor a 


Dramatized Sales Presentations 


Anniversary Productions 
Concert Attractions 
Variety Shows 
Orchestras 


HOWARD LANIN 
MANAGEMENT, INC. 


NEW YORK PHILADELPHIA 


113 West 57th St. 1011 Suburban 
Sta. Bidg. 


MASSACHUSETTS 
BOSTON 


Harry Downing Agency 


120 Boylston St. (16) 
Phone: HAncock 6-4403 
Services: Music, entertainment 


MICHIGAN 
DETROIT 


Finzel Orchestras 

3730 pe eee a (8) 
Phone’ TEmple 

William Finzel, Me ll 
Services: Music, entertainment 


The Jam Handy Organization 
See Advertisement, Back Cover 


2862! E. Grand Bivd. (11) 
Phone: TRinity 5-2450 
Services: Industria! show production 


Music Corp. of America 


1612 Book Tower Bidg. 
Phone: 2-2604 
(See listing under New York) 


Wilding Picture Productions, Inc. 


4925 Cadieux Rd. 
(See listing under Chicago) 


MINNESOTA 


MINNEAPOLIS 


Music Corp. of America 
Northwestern Bank Bidg. 
Phone: Lincoln 7863 

(See listing under New York) 


Al Sheehan, Inc. 

625 Second Ave., S. (2) 
Phone: FEderal 3-6464 

Al Sheehan, President 
Services: Music, entertainment 


MISSOURI 


ST. LOUIS 


Wilding Picture Productions, Inc. 


3940 Lindel! Boulevard 
(See listing under Chicago) 


NEBRASKA 


OMAHA 


Paul Moorhead Agency, Inc. 
777 Insurance A as (2) 

Phone: WE 5 

Don Romeo . 

Services: Music, entertainment 


NEVADA 


LAS VEGAS 


Music Corp. of America 


2419 S. Sth St. 
(See listing under New York) 


NEW YORK 


ALBANY 


Jimmy Daley Attractions 
11 N. Pearl St. (7) 

Phone: 4-101! 

Jimmy os | President 
Services: Music, entertainment 


NEW YORK 


Alan Barrie Productions 

1776 Broadway (19) 

Alan Barrie, President 

Services: Music, entertainment, show production 


Ray Bloch Associates 

495 Madison Ave. (22) 

Phone: Eldorado 5-4365 

Services: Music, entertainment, show production 


Jimmy Daley Attractions 


901 Palace Theatre Bidg. (36) 
See listing under Albany) 


General Artists Corp. 
1270 Sixth Ave. 

Phone: Circle 7-7550 

(See listing under Chicago) 


The Jam Handy Organization 


1775 Broadway (19) 
(See listing under Detroit) 


Howard Lanin Management, Inc. 
See Advertisement, Page 184 

113 W. 57th St. (19) 

Phone: JUdson 54-3045 

Myron A. Lanin, Vice-president 

Services: Music, entertainment, sho 


Mercury Artists Corp. 
730 Fifth Ave. (19) 

Phone: JUdson 6-6500 
Services: Music, entertainment 
Dramaturgy, Inc. 


Jack Morton Productions 
720 Fifth Ave. (19) 

Phone: PLaza 7-8417 

Nina Little, Director 

(See listing under Washingtor 


Ira Mosher Associates 


Theatre for Industry 
See Advertisement, Page 182 
10 Rockefeller Plaza (20) 
Phone: Circle 7-5888 
Services: Industria! show production 


Music Corp. of America 

598 Madison Ave. (22) 

Phone: PLaza 9-7500 

Services: Music, entertainment, show production 


National Theatrical Productions Corp. 
1650 Broadway (19) 

Phone: JUdson 6-3550 

Louis Ricardo, President 

Services: Music, entertainmer 


SYRACUSE 


Famous Artists Bureau 
Clark Music Bldg. (3) 
Murray Bernthal, Director 
Services: Music 


entertainment 


OHIO 


AKRON 


Otto Program Management 
149 Séqebe Drive (12) 

Phone: STadium 4-117! 

Albert S. Otto —, 

Services: Speakers, entertainer 


CINCINNATI 


General Artists Corp. 


Carew Tower Bidg 
Phone: MAin 1-1197 
See listing under Chicago) 


Ruth Best Entertainment Service 


1807 Union Central mee. (2) 

Phone: CHerry |I- 

Ruth Best they 

Services: Music, entertainment, speakers 


Wilding Picture Productions, Inc. 


Baguiver Bidg. (2) 
(See listing under Chicago) 


SM/NOVEMBER 20, 1955 


CLEVELAND PITTSBURGH PROVIDENCE 


Dramaturgy, Inc. Fisher Theatrical Agency Ralph Stuart Music, Inc. 
600 Grant Ave. (19 
See Advertisement, Page 185 Toanh I. Astor’ a + egy pe th 0510 
2307 Chester Ave. (14) 5 Services: Music, entertainment, show production oe . 
Phone: PRospect 1|-4030 
Services: Industrial show production 


The Jam Handy Organization TENNESSEE 
Noble-Bergner Agency Gateway Center (22) 

803 Fidelity Bidg. (14) (See listing under Detroit) 
Phone: TOwer |-1722 


Clinton Noble, Manager 


Services: Music, entertainment Wilding Picture Productions, Inc. MEMPHIS 


1201 Law & Finance Bidg. (19) : 

Music Corp. of America (lee Wallan andar Chiesa Marion Hardy Enterprises 
Union Commerce Bidg. 132 Chisca Hotel 

Phone: CHerry 1-6010 See list'ng under New Orleans) 
(See listing under New York) 


Wilding Picture Productions, Inc. RHODE ISLAND Sete Sees Oat 


137 Gayoso Hotel 
1010 Euclid Ave, (15) (See listing under Chicago) 
(See listing under Chicago) 


COLUMBUS 


John M. Moore Agency 
16 E. Broad St. (15) 


Fe ee Whe ‘ oe how production n e Ww f a Cc i | i t y f 0 r 


DAYTON producers 
The Jam ee Organization of industrial shows 


310 inties Bidg. (2) 
See under Detro 


Taylor Orchestras & Entertainment DRAMATURGY, INC. is pleased to announce the 


Phone: Michigan Ossi formation of a new Equipment and Service Division. The 


Kari Taylor, Owner 


cee ie egy ll OE E. & S. Division offers producers complete facilities and 
wane manpower for the physical production of industrial shows 
and sales meetings. 


TOLEDO 


Paul Spor & Son This division will render a threefold service in the field 
Hiliaols Bidg. (4) ° ° °_}e ° 
Paul Spor, Owner in which Dramaturgy has specialized exclusively for over 


Services: Music. entertainment 
25 years: 


. STOCK EQUIPMENT . . . portable stages, 
turntables, treadmills, projection equipment, 
electrics, stage draperies, curtains, scenery, 


PORTLAND etc. 


Mente Brooks Productions . SHOP FACILITIES . . . one of the country's 


608 Morgan rex 4 (5) ° ° . . 
Phone: leading scenic studios with complete con- 


Monte Bo ooks, Owner 
Services: Music, entertainment struction departments and sewing rooms. 
Learman Productions 

1917 SW Ist Ave. (1) 


Phone: CApitol 2-1371 . TECHNICAL ASSISTANCE . . . technical 


Al Learman, Owner 


Services: Music, entertainment, show producti directors, stage managers, stagehands, all 
local and road labor. 


OREGON 


PENNSYLVANIA 


Complete details are available to producers wishing to 
make use of these facilities. Exclusive contracts will be 
PHILADELPHIA negotiated with qualified independent producers. Write 
to: Dramaturgy, Inc., 2307 Chester Ave., Cleveland 14, 


The Charles Agency Ohio 


505 Fox Bidg. (3) 
Phone: LOcust 4-0467 
Joel Charles, Producer 


Services: Music, entertainment, models, speakers i —— 


William Honney Agency 


Phones ‘Locust }, # Dramaturgy believes there is nothing more dramatic than a 


William Honney, Owner, new product or a new engineering story. They believe there 
Services: Music, entertainment, speakers . . . . 

s in real suspense in launching a new sales plan. Their celebri- 
Howard Lanin Management, Inc. ties are electric ranges or refrigerators. They are booking 
felt Sutarben Station Bldg. (3) agent for a TV set — for an automobile — for a bottle of 
See listing under New York) beer. The stardust in their eyes is for the sales department. 
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ENTERTAINMENT AGENCIES 
INDUSTRY SHOW PRODUCERS 
continued 


NASHVILLE 


Eva Thompson Johns Studios 
417'/. Church St. 

Phone: 4-6557 

Services: Mu entertainment 


VIRGINIA 


RICHMOND 


Tom Pumphrey Agency 
Crenshaw Bidg. (19) 

Phone: 7-0374 

Tom Pumphrey, owner — 
Services: Music, entertainment 


Award Incentives, Inc. 


300 W. Adams St. 
(See listing under New York City) 


Green Duck Metal Stamping Co. 

1520 W. Montana St. (14) 

Phone: LAkeview 5-7100 

Products: Badges in celluloid, ribbon and meta 


Parisian Novelty Co. 
See Advertisement, Page 186 


3510 S. Western Ave. 
L. E. Kahn 


Products: Badges badge holders. button 


WASHINGTON 


TEXAS 


DALLAS 


Joan Frank Productions 


Statler Hilton Hotel 

Phone: Riverside 6869 

Dick Leonard, Manager 
Services: Music, entertainment 


General Artists Corp. 
1511 Bryan St. 

Phone: Riverside 3665 

(See listing under Chicago 
Music Corp. of America 


el N. Akard St. 
e: PRospect 7536 
idee sting under New York) 


SAN ANTONIO 


Wallis E. Brennan Theatrical Agency 
1343 Fulton Ave. (1) 

Phone: PE 5-17 

Services: Music 


entertainment. mode 


CONVENTION \ 


IDENTIFICATION 


BADCES 


ADVERTISING BUTTONS 
SOUVENIRS 


Advertising Specialties 


BIG LINE, attractive, useful and prac- 
tical ttems. Key Tags, Rulers, Card 
Cases, Pocket Knives, Thermometers, 
Tape Measures, Spinning Tops, Clothes 
Brushes, Pocket Mirrors, Computers, 
Calculators, Calendar Cards, Blotters, 
Signs, Letter Openers, and many other 
clever specialties for every occasion. 


WRITE for catalog, samples, and 


prices, stating probable quantities 
required. 


PARISIAN 
NOVELTY COMPANY 


3510 So, Western Ave. 
Chicago, Ill. 
Monefccturers Since 1897 


LP 


* - 
. 
“pie 


tag 


. 
* 

* 

o* Je 


SEATTLE 


Jerry Ross Agency 


605 Palomar Bldg. (!) 
Jerry Ross, Owner . 
Services: Music, entertainment 


CANADA 


ONTARIO 


EASTVIEW 


Artists Booking Agency 


292 Blake Bivd. 
Phone: SHerwood 6-4238 
Services: Music, entertainment 


WINDSOR 


Matti Holli 

294 Rossini Bivd. 

Phone: WH 5-8487 

Services: Music, entertainment 


BADGE SUPPLIERS 


CALIFORNIA 


SAN FRANCISCO 


Danziger Sales Co. 
1355 Market St. (3) 
Phone: MArket |-1172 
Dan Danziger, President 


Products: Badges, ribbons, buttons 


COLORADO 


DENVER 


Colorado Badge & Novelty Co. 


2051 Champa St. (5) 
Phone: AComa 2-3813 


Products: Badges in celluloid, ribbon and metal 


ILLINOIS 


CHICAGO 


Adcraft Manufacturing Co. 
455 N. Oakley es. (12) 
cnene MO 6 
d, ie 
hs. Badges, 
cards 


printed inserts, 


registration 


MASSACHUSETTS 


BOSTON 


Arthur Blank & Co., Inc 

38 Comevey. * <'") 

Phone: CA 7 

Harry Blank Aa 

Products: Badges, plastic holders 


Pilgrim Badge & Specialty Co. 
266 Babcock St. (15) 
Phone: STadium 2-9300 


Products: Badges in plastic, ribbon and meta 


MINNESOTA 


MINNEAPOLIS 


Midwest Badge & Novelty Co., Inc 


4420 Excelsior Blvd. (16) 
Phone: WAlInut 7-990! 
A. F. Collins, President 


Products: Badges, buttons, trophies 


MISSOURI 


KANSAS CITY 


Jack Bilt Corp. 

906 Central St. (6) 
Frank D. Jackson 
Products: Pressure-sensit 


ST. LOUIS 


St. Louis Button Co., Inc 

415 Lucas Ave. (2) 

Phone: CEntral |-4916 

W. C. Ayer, President 

Products: Celluloid buttons, plastic badge cases 


ive badges, badge cases 


NEW JERSEY 


NEWARK 


The Whitehead & Hoag Co. 


272 Sussex Ave. (1) 

Phone: HUmboldt 3-4600 

A. E. Wunderlich, Sales Manager 

Products: Arm bands, badges in plastic and metal 
buttons in plastic and metal, ribbons 


NEW YORK 


BEAVER FALLS 


Glenfield Plastics, Inc. 

Phone: LOwville 430 

Robert H. Snow, Asst. Sales Manager 
Products: Badge holders, printed inserts, 


NEW YORK 


Award Incentives, Inc. 

200 William 2. (38) 

Phone: Di 9-19 

Aaron Sonten, “Asst. to President 

Products: Badges, ribbons, emblems, trophies 


ribbons 


SM/NOVEMBER 20, 1955 


Best Banner & Novelty Co. 
43 E. 20th St. (3) 
hone: AL 4-255 
Sol Hirsch, Own 
Products: hodess, buttons, ribbons, arm bands 
Green Duck Metal Stamping Co. 
55 W. 42nd St. 
See listing under Chicago) 
E & H Simon, Inc. 
381 Fourth Ave. (16) 


Phone: MUrray Hill 5-893! 
E. S. Borrok, President 
Products: Badges, trophies 


ROCHESTER 


The Metal Arts Co., Inc 
742 : horned Ave. (21) 
BA 1385 


L s Heberger, Sales Manager 
Sroducie: Badges 


OHIO 


CINCINNATI 


Pettibone Bros. Mfg. Co. 
224-228 gf etn st 2) 


Mesh Sale 2s Manager 
Products: Badge ttons, ribbon 


OREGON 


PORTLAND 


Irwin-Hodson Co. 
439 N.W. [5th St. (9) 
Phone: CA 7-240! 
Edgar A. McDonald 
Products: Badges, r 


PENNSYLVANIA 


CANADA 


ONTARIO 


GUELPH 


Plastimold 
P. O. Box 62 
Phone: 7266W 
‘<7 Bad aes. 
B. T. 


Beattie 


PHOTOGRAPHERS 


ARIZONA 


PHOENIX 


Bob Markow Photography 
1832 N. 7th Ave 


Phone: AL 3327 
Bob Markow, Owner 


CALIFORNIA 


SAN FRANCISCO 


Cristof Studio 

623 Powell ¥ {¢) 

K. E eriet J i 
Gabriel Moulin Studios 
181 Second St. (5) 

Phone: YU 6-4224 


PHILADELPHIA 
Philadelphia Badge Co., Inc. 


See Advertisement, Page 187 
1007 F Filbert St. 7) 
As an | 
Products: Pressure-sens 


tive badges, badge cases 


COLORADO 


DENVER 
1479 S. Jackson St. (10) 
Phone: SKyline 6-6283 


harles E. Grovery, Owner 


RHODE ISLAND 


CONNECTICUT 


PROVIDENCE 


Emblem & Badge Mfg. Co. 
68 Pine St. (3) 
Phone: DExter 1-5444 

Nathan Resnik 

Products: Badges, buttons, tr 


HARTFORD 


Capitol Studios, Inc. 
426 Asylum St. (3) 

Phone: JAckson 5 1175 
Norman Pastor, President 


TENNESSEE 


SRT OF COLUMBIA 


CHATTANOOGA 


Eaves Badge & Emblem Co. 
107 E. 8th St. (2) 

hone: 6-1614 

eorge G, Eaves, Partner 
Products: Badges, ribbons 


KNOXVILLE 


Colonial Press 
409 Wall — (1) 
one: 2-4 
Sredeates Soden 
R. L. Quinn, General Manage 
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WASHINGTON 


Chase Studios, Ltd. 
\9th & M Sts., N. W. a0) 


Phone: Distr ct 7 
Emil Sche sefer Pre ident 


Harris & Ewing 

1304 G. St., a. (5) 

Phone: NA 8-8700 

Andrew J. May,,Vice-Presiden 


Tenschirt Photo Co. 


1524 K. St., N.W. 
Phone: NAti ional 8-5495 


Joe Tenschirt, Owner 


qt S case BADGES 


new design does not require pin 


Buttons 


for 
Sales 


Special _ ei will give 
your meeting or Con- 
vention a different twist: 


PHILADELPHIA BADGE CO. INC. 


1007 FILBERT ST. PHILA. 7, PA 


ADD PERSONALIZED PUNCH 
TO YOUR SALES PROMOTION 


Advertise with 


AdveTlES 


Fires-up sales and dealer programs, 
conventions! for Executives, Salesmen, 


Dealers Volued as business gifts! 


MILLER BEER 


Your trademark, logo, slogan, or product, color- 
fully reproduced on reguiar or bow ties, will 
symbolize the cooperative good will that marks 
every successful business, 


Designed to your needs . . . dignified 
or flamboyant . . . this HAND MADE 
neckwear of distinctive quality will 
add punch to your sales program, con- 
vention, new-product announcement, 
or any special event. Top quality in 
any quontity . . . one unit or a million! 


Write TODAY for details. Fur- 
nish dy ples and e 


AMERICAN 
NECKWEAR MFG. CO. 
Dept. MS 
320 S. FRANKLIN ST. 
CHICAGO 6, ILLINOIS 


TRADE MARK 
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PHOTOGRAPHERS 
continued 


FLORIDA 


MIAMI BEACH 


Now! Lanham 


Sans Souci Hotel 
Phone: JE 8-686! 


ST. PETERSBURG 


Abby Photographers, Inc. 
Phone 4th Stee S. (5) 


GEORGIA 


MINNESOTA 


MINNEAPOLIS 


Hasco Photographic Studio 


1109 S. 2nd St. (15) 
Phone: FEderal 8-4008 
Henry A. Simacek, Sr., Manager 


ST. PAUL 


Schawang Studio 

95 W. 7th St. (2) 

Phone: CA 2-4885 

Peter E. Schawang, Jr., Partner 


MISSISSIPPI 


JACKSON 


Hiatt Photo Service 
423'/, E. A St. 


hone: 


ATLANTA 


Commercial Picture Service 


He 2 Forsyth 7 S.W 
Phone: CY 615 
Ned Mellett ee 


AUGUSTA 


Morgan Fitz Photographers 
305 Herald Side. 


Phone 


Mo * te , 


ILLINOIS 


CHICAGO 


Oscar & Associates, Inc. 

63 E. Adams St. 3) 

Phone: WAbash 2-0056 

Jerry A. Smolka, Secretary-Treasurer 
PICS Photographers 

187 N. LaSalle St. (1) 

Phone: DEarborn 2-1062 

Wayne A, Thiem, Vice-President 


MASSACHUSETTS 


BOSTON 


Fay Foto Service, Inc. 
45 Ww. Canton St. 
Phone: COpley 7-2000 


Harry Selig, Manager 


STANDARD PHOTO 
SERVICE CO. 


2004 Chestnut Street 
Philadelphia 3, Pa. 


Rittenhouse 6-2028 


Philadelphia's Largest 
Convention Photographers 


MISSOURI 


ST. LOUIS 


George Dorrill Photographers 
922 Pine St. (1) 
Phone: CE 1-0604 


rv Schankman, Manager 


NEW JERSEY 


ATLANTIC CITY 


Central Studios 


1S S. Virginia Ave. 
Phone: 4-1216 
Morris Newstat, Owner 


Fred Hess & Son 


166 S. Virginia Ave 
Phone: 4-6114 


NEW YORK 


NEW YORK 


Convention Photos 
58 E. 34th st. is) 
Phone: LE 

eorge hs = 


deed Photo Service 


ta 2Ist St. (10) 
hone: GRamercy 7-7690 
chtman, Manager 


OHIO 


AKRON 


Ohio & Penna. Photo Service 
1582 East Ave. (14) 

Phone: PL 3-8917 

Sid Mendelson, Manager 


CINCINNATI 


Marsh Photographers, Inc. 
12 E. Ninth St. (2) 

Phone: GArfield |-1234 

Sargent J. Marsh, President 


Osborne Photographers 


505 Elm St. (2) 
Phone: MA |-3948 
Sam Spade, Convention Manager 


CLEVELAND 


Miller-Ertier Studios 


113 St. Clair Ave., N.E. (14) 
Phone: MAin 1-3279 
Art Miller, Manager 


COLUMBUS 


Firestone Photographs 
168 N. 3rd St. (15) 

Phone: CApito! 8-5883 
Daniel Firestone, Owner 


PENNSYLVANIA 


PHILADELPHIA 


Jules Schick, Photography 


Architects Bldg. (3) 
Phone: LOcust 4-1880 
Jules Schick, Partner 


Standard Photo Service Co. 


See Advertisement, Page 188 


2004 Chestnut St. (3) 
Phone: Rittenhouse 6-2028 
Sidney Robbins, Owner 


PITTSBURGH 


Vinard Studios 
3619 Forbes St. (13) 
Phone: MU 1-0314 

Lou Malkin, Owner 


TENNESSEE 


NASHVILLE 


Grannis Studios 
4012 Hiltsboro Rd. (12) 


Phone: 8-53 
Bob Grannis, Owner 


TEXAS 


FORT WORTH 


W. D. Smith Commercial Photographs 


1307 W. El Paso St. (3) 
a ve: EDison 5555 
. D Smith, Owner 


SAN ANTONIO 


Lande Studio 

227 Home Ave. (12) 
Phone: PErshing 5-0802 
Les Lande, Owner 


WASHINGTON 


SEATTLE 


Kaminske Photography 


5711 Phinney Ave. (3) 
Harold Kaminske, Owner 


SPOKANE 


Charles A. Libby & Son 
S. 218 Lincoln 2. 

Phone: MA 553 

Charles A, tibby, Manager 


WEST VIRGINIA 


CHARLESTON 


W. E. Bollinger & Sons 


128 Delaware Ave. (2) 
Phone: 2-656! 
Cramer G. Bollinger, Partner 
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® In by-passing many of the old-way display shipping and 

handling problems, North American saves you transpor- 

tation and set-up time . . . cuts crating costs . . . provides 

experienced help that releases your personnel for produc- 

tive work. 

NO LOCAL DRAYAGEW— North American vans haul your 
display from the builder, from storage or from your last 
show direct to your exhibit site. 


CRATING LARGELY ELIMINATED—North American’s 
padded van protection eliminates costly crating in most 
instances. 


NO “HELP” PROBLEM —WNorth American’s experienced 
display men supervise the handling of your display at 
both origin and destination. 

NO DELAY— North American’s direct leased-wire dispatch- 
ing system assures on-time arrivals and departures. 


NO STORAGE WORRIES —North American offers clean, 
modern storage facilities in all principal cities. 


Write for this FREE Brochure 
on Display Moving Service 


Call your local NAVL agent, 
or contact 


4 __— = Display and Exhibit Department 


NORTH AMERICAN VAN LINES, Inc., Fort Wayne 1, Indiana 


North American Van Lines Canada, Ltd., Toronto 


Convention Services 
Conference Plans 
Motion Pictures 


Meetings Packages THIS MEETING WILL COST 


Television Commercials 


Demonstration Devices * 

Screen Advertising $ i 
: X Per Minute 
Animated Cartoons : & 


Training Manuals 


Slidefilms 

Pictorial Booklets ... You can control the cost, but it takes experience to get details set right. 
Transparencies It takes professional skill to avoid the pitfalls that run costs up, and to 
Slides 5 give you more meeting for your money. 

Film Distribution : 

Turnover Charts Skilled direction, coordinated effort, and the ability to develop dramatic, 


Meeting Guides 
Tape Recordings 
Disc Recordings Permanent facilities and limitless skills are always on tap. You outline 
Promotion Pieces 
Poster Charts 
Banners 

Training Devices 
Quiz Materials 
Speech Coaching 
Pageants Any of the offices listed below can give you the story. 
Stage Presentations . 7 
Portable Stagettes 
Meeting Equipment 


Projection Service AM HANDY 
Film Productions in Color 12 J 
Field Surveys : ee 
One-Stop Service Sf, 4 
e p Sy 
NEW YORK 19 HOLLYWOOD 28 DETROIT 11 DAYTON 2 PITTSBURGH 22 CHICAGO 1 
Offices + 1775 Broadway © 1402 Ridgewood Place © © 28716. GrandBivd. © 310 Talbott Bldg. ° Gateway Center © — 230.N. Michigan Ave. 


visual force in convention programs all are available with One-Stop Service. 


your objectives . . . Jam Handy follows through, helping all the way 


as much as you want, from planning to point-of-impact. 


There’s one responsibility ... one accounting ... one source of help 


for all your needs. 


